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BUSINESS AND PERSONAL EVOLUTION: 
WHY NOT PLAIN COMMON SENSE? 


In our monthly survey 
and probabilities the key 
that people want 
asking the question: 
to manufacture, sell or 


of business conditions, 
Roger W. 
food, 


prospects 
Babs« yn, 
habitats 


contributor, 
declares changes in 


“Why 


invest in the 


and 


clothing, then should we try 


same things merely 


because they were at one one successful?” 


Mr. Babson’s views are entitled to attention and respect, 


but his question is misleading. 


individuals is 


busi- 
relentlessly as 


Evolution, both in 
progressing as 


Father Time sends his second hands : 


ness and in 


ahead to make minutes, 


hours, days, months and years. As generations gradually 
change new devices and products appear, but many of the 


old ones retain their trade vitality and grow in usage, pro- 


vided they are fundamentally useful to the general public. 
Improvements often are made in old time commodities that 
freshen the demand for them, 
and 


but more frequently youth- 
able to make 
deterioration in the prod- 
ucts that diminishes the sale to old and steady patrons and 


ful experts efficiency protagonists are 


apparent savings which cause 
fails even with advertising campaigns to win and retain 
new consumers. There is no doubt that 


ful influence of some of the old time 


under the bane- 
“efficiency engineers,” 
who had to show paper profits for the cost of their serv- 
many corporations that really were running along 
slipped badly after acting upon 
the expensive expert advice which they thought was really 
their only salvation. 


ices, 


normally and_ profitably 


* K a 


Nobody is 


cause “at one 


manufacture 
time” it 


going to anything “merely” be- 
was “ ful.’ It might be 
antares i” something that was 


but of course only 


feasible to revive the 


at one time successful, 


in circumstances 
which showed that a newer generation could be interested 
in something that had lapsed, 


availability in trade, but 


not through its 
because either the makers 
passed away or their business had died of dry rot, 


own un- 
had 
which 
failure to keep up with the procession in attractive 
containers other that 


systematic 


means 


and modern methods, 


naturally in- 


clude intelligent advertising and and effective 


distribution. 


There are standard in the market that can- 
not possibly be improved upon for the purposes for which 


they are intended and in the 


preparations 


form in which they are offered 
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to the public, but even these often can be and have been 
freshened up with a more attractive label or in some 
other way without destroying their trade mark individuality. 
Naturally these products must have merit to stand behind 
their appeal to the public. It is very seldom that. any- 
thing of a trade mark quality will keep long out of a re 
ceiver's hands unless there is merit back of the product. 


In the evolution that is in progress as the earth rolls 
around every twenty-four hours in its orbit other and 
less perceptible changes are constantly in progress. These 
deviations from previous conditions relate largely to what 
the men and women and children who arise today may 
want as contrasted with their desires of yesterday. That 
is the point which Mr. Babson and other trade experts 
always seem to feel is not in the question. They base 
their prophesies on statistics, diagrams, charts and other 
handy expedients to show that because of what has happened 
a new cycle in the same shape under similar wave lines 
in the near future will produce certain effects, qualifying 
all they say by a touch of pessimism (for safety) and a 
homeopathic sugar coated but harmless pill of optimism. 


* 


Getting right down to the solid rock foundation of the 
American Nation much of the promulgations of the busi- 
ness chartists and research experts, who have taken over the 
work of the erstwhile “efficiency experts,” is not only a 
waste of effort so far as any real benefit to business is 
concerned, but in some respects is a detriment. 

* a. * 

Common SENsE appears to be the last and unknown 
quantity in life and business, so far as the experts are con- 
cerned. As a rule they seem never to have heard of it 
and few of them possess even a remote relation mentally 
or otherwise to this important factor in civilization. Com- 
MON SENSE is so simple that it never appeals to them; 
but if it did they would be reluctant to relinquish their 
big daily and weekly fees for piloting the ships of trade 
and sometimes wrecking them through their own ignorance 
of the special channel of industry in which they might be 
sailing. 

* *k * 

Again Common SENsE should tell any reasonably alert 
business man, whether his firm is doing what it ought to 
do as he should be able to know if he keeps his finger on 
the bookkeeper’s pulse and is in touch with what is going 
on in his establishment. 


* 


Once more, Common SENSE: In the matter of Costs, 
Overhead and other conditions of doing business: We 
doubt if there is any firm in our clientele that has not got 
one or more employees who are qualified to take up this 
subject and if given help to release them temporarily from 
other duties can size up conditions and suggest any needed 
changes far better than an outsider, regardless of the 
latter’s high rank as an expert. The man in the busi- 
ness already knows the information that it will cost hun- 
dreds of dollars of pay to the expert while he gets a mere 
superficial glimmering of the situation. A $2,000 charge 
for an expert report might easily mean $200 only for 
extra employment if the job was done by a man or a 
woman in the establishment who was acquainted primarily 
with the general situation and was given orders to show 
neither fear of employers nor favor to employees and make 
an honest, unprejudiced report for the benefit of the whole 


THE SALESMAN’S CODE OF HONOR 
By Epwin Oscoop GROVER 


I believe in the goods I am selling, in the firm 
[ am working for, and in my ability to get 
“results.” 

I believe that honest goods can be sold to honest 
men by honest methods. 

I believe in working not waiting, in laughing 
not weeping, in boosting not knocking and in the 
pleasure of selling goods. 

I believe that a man gets what he goes after, 
that one order today is worth two orders to- 
morrow and that no man is down and out until he 
has lost faith in himself. 

I believe in today and the work I am doing, in 
tomorrow and the work I hope to do and in the 
sure reward which the future holds. 

I believe in courtesy, in kindness, in generosity, 
in good cheer, in friendship and honest com- 
petition. 

I believe there is an order somewhere for every 
man ready to take one. 

I believe I'm ready—right now. 


establishment. That is not only the practical way of do- 
ing an important duty, if the owners cannot do it them- 
selves, but it is more economical and obviously surer of 
good results than taking in a stranger who has to learn 
the business to some extent and who then must make recom- 
mendations to justify his $2,000 charge. 

CoMMON SENSE also should guide our readers in their 
manufacturing plans. It is comparatively easy to keep in 
touch with what is going on in the perfumery, cosmetics 
and toilet preparations industry. None of it is entirely 
new, Perfumes and cosmetics date back thousands of 
years before Christ and their use has continued ever since. 

The evolution, however, has been much more wouder- 
ful in the last decade than in the preceding centuries. Our 
readers do not require details. The evolution is still go- 
ing on. In perfumes, cosmetics and all sorts of toilet 
requisites the brightest brains in our profession are con- 
stantly seeking new achievements. In working out these 
higher ideals also ComMMoN SENSE must be kept in mind 
to the fullest extent. 

An anatomist whose name we do not recall at the moment 
this is written, but who is known to every surgeon, once 
declared the human body was entirely rebuilt every seven 
years. Simply gradual evolution, that the subject might 
never realize. So with the thoughts and desires of per- 
sons. Ideals change. Persons who once cared more for 
fame than money become miserly misanthropes, while 
others who once sought only honor become greedy foxes 
when there is a chance to add to their hoards. These 
changes are natural and simply show in strong view how 
ordinary humans may vary their wishes in different periods. 
Any interested reader is referred to the Dayton trial or 
to the Bible for particulars regarding other phases of 
evolution. 

kK * 

In the circumstances CoMMoN SENSE requires that our 

friends ought to consider some of these facts in carrying on 
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While our 
as Divinity may permit the 


their life work. products will go on so long 
Earth to will be 
periodically changes in the details of cosmetics, perfumes 


and toiletries. 


exist there 


There are only two possible dangers in 


the direction of a curtailed demand for cosmetics. One is 
in the propaganda of the Health Hygiene element which 
urges all girls and their elders to discard cosmetics. This 
is offset by the fact that on their hiking trips most of the 
girls carry their vanity with them 


cases for appropriate 


use. 
The second danger is the making of too radical changes 


in a successful product, or in discontinuing a form of 


service that has been successful. This is a delicate subject 


cosmetics and cannot be 
The nutshell is 
this: A man buys a collar that he likes and which con- 
tinues in style generally; he finds that the manufacturer 
has discontinued his particular collar, but offers something 
different, which does not appeal to his wishes; the 
what he wants; buying his old 
that he does not like, he either (1) 
buys another manufacturer's collars, or (2) he discards col- 


lars for soft shirts. 


for general discussion in gone 


into adequately at this time. idea in a 


wearer 
cannot get instead of 


maker’s substitute 


Men, they say, are taking to cosmetics. Men and women 
normally are very much the same, with rare exceptions, 
both in desiring to be clean and attractive.. Also in pur- 
chasing either clothing or cosmetics, or perfumes, or soaps, 
they usually want to get what they prefer—not something 
else “just as good,” or what some manufacturer or sales 
person insists “is better.” 


In what we have said, necessarily briefly and almost 


disjointedly, there are germs that may well be amplified 


in the minds of quite a number of our readers. 


IS PRICE OR QUALITY BUYING INCENTIVE? 
The advantages to be 
the production of 


gained by manufacturers through 
“quality guaranteed” 
set forth in a bulletin just issued by the Department of 
Manufacture of the Chamber of Commerce of the United 
States. The bulletin states that “the consumer will pay 
for quality when guaranteed,” and further declares that 
“there is no that the greater 
of the buying public purchases on price alone.” 


merchandise are 


greater fallacy than part 
“Trade associations serving more than twenty-five lines,” 
the bulletin “have set up 
tect the buyers of 


ing not only of 


Says, definite standards to pro- 


their commodities this is 
benefit to their menm:bers but it 
also inspires the confidence of the consumer which must 


always precede buying. 


and prov- 


great 


“This matter of ‘quality guarantees’ is of interest not 


only to our domestic market but 


especially to all de- 
sirous of building up a permanent foreign trade in which 
there is little opportunity of cxamination before purchase 
and one mistake 
trade relations.” 


may forever prevent resumption of 


INDEX FOR THE PERFUMER, VOLUME XIX 


The Index for Volume XIX of THE 


AMERICAN 


Ip ii . . e 
PERFUMER & ESSENTIAL Oi. Review has just come from 
the printers. 


Copies will be mailed to subscribers, ad- 
vertisers and other friends, including national and _ state 
librarians, who have put in requests. While the supply 
lasts others can have copies on application. 
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COMMON SENSE 


By JAMES Epwarp HUNGERFORD 


(Written for This Journal) 
He wasn't an angel, and sprouted no wings, 
Nor was he a “hard-slugging he-man”; 

He lived in a world of ‘just common place things,” 
And wrought no more wonders than we can! 
He used what he had—just his plain common sense, 

And honesty, “get up,” and hustle, 
And that’s how he hurdled the big success fence, 
And landed on top, in the tussle! 





Just one of those fellows who laugh at defeat, 
And nothing could “faze” him, or “floor” him; 
Whatever he tackled, he wouldn't be beat— 








Dame Fortune, she couldn't ignore him! 
He staid on the job when most men would have 
quit, 
And seasoned himself to “rough-faring,” 
And proved he 
grit, 
Who wouldn’t be downed by despairing! 


was “game’’—a “go-getter” with 


He suffered his 
knocks,” 
And sometimes succumbed in the scuffle; 


share in the world of “hard 


Oftimes he was shipwrecked, and cast “on the 
rocks,” 
\nd beaten, and “lost in the shuffle”; 
But always he'd wrest himself out of the wreck— 
To hardships he never would knuckle; 
Though trouble 
neck, 
He'd grin, and come back, with a chuckle! 


el 


INTERESTING LITIGATION POINTERS 


We are devoting more than four pages of this issue to law- 


submerged him clear up to the 


(All Rights Reserved) 





suits and customs cases. In many suits the issues are so con- 
troverted and complex that even when a decision is rendered 
persons not litigants but having similar problems are often 
puzzled to comprehend the exact application of court rulings 
when briefly and hastily summarized. Flor this reason we 
give the full reports. 

In midsummer litigation usually lags but the August crop 
is heavy. One decision just rendered was sent by us to the 
litigants and their attorneys as a surprise. Our court scribe 
is a man who abhors vacations. 


AMERICAN COSMETICIANS PROGRESSING 


The Cosmeticians’ 
Society, reported on page 339 of this issue, gives gratifying 


sixth convention of the American 
evidence of. the success of the efforts of its founders to put 
beautification upon a safe, sane and healthful basis, which 
means much more than can be told in a brief reference to 
the subject. 

The new laws passed through their influence and the work 
for higher standards will not only benefit the cosmeticians, 
but our industries generally. 
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WHEN IS A TRADE MARK? WHEN IS AN 
ODOR? MIRROLIKE VS. MIRROLAC 


“Mirrolike” and “Mirrolac” sound a great deal alike, but 
are spelled differently, and when it comes to trade marks 
it all depends on whether there is a fancy border around 
the name and whether (1) the trade mark is the ornamental 
border or (2) the name. It is a nice distinction, but no 
more so than the old problem of when is an odor not a 
sample, or reversed, when is a sample simply an odor? 


The Post Office Department has a regulation regarding 


the sending of “samples” in magazines. Some years ago 
one of our advertisers put a drop or two of his essential 
oil on his advertisement. The Post Office censor offered 
strong objections, because he declared it was “a sample” 
which he asserted was a “violation of the postal regula- 
tions” for this particular class of mail matter. The question 
was put up to him: “Can the supposed sample be utilized, 
or is it simply an order that will soon evaporate?” The 
official happened to be a reasonable human being and did 
not wind the red tape about it. 

However the use of Mirrolike and Mirrolac is somewha‘ 
more complicated and perhaps the best disposal of the 
potentialities that are possible in similar cases is to reprint 
the official record of the Patent Office Gasette of July 21: 


U. S. District Court—Southern District of New York 


Mirrotike Mre. Co., Inc., v. Devoe & Raynotps Co., In« 
Decided September 24, 1923. 
1. TRADE-MARKS—INFRINGEMENT—* MIRROLIKE’’—“ MrrRRowac.”’ 
“Mirrolike,” if valid as trade-mark for furniture, floor, and 
automobile polish, was infringed by use of word ‘Mirrolac.” 
SamMe—Descriptive Worps—‘Mrrrorike.” 
Word “Mirrolike,” 


lish, is too descriptive to be a valid trade-mark. 


is applied to a furniture, floor, and automobile 


In Fovurrty. 


Mr. James L. Steuart and Mr. Frank S. Moore for the 
plaintiff. 

Mr. William D. Gaillard and Mr. C, A. L. Massie for 
the defendant. 

HoucGu, Cir J.: 

The action is brought on a technical trade-mark. It is 
between residents of the same State. Jurisdiction is de- 
rived solely from the act of registration. What was 
registered was the word “Mirrolike,”’ printed in a peculiar 
manner and surrounded by an ornamental device. Such 
trade-mark plaintiff's assignor said has been “adopted and 
used * * * for furniture, floor, and automobile polish.” 

Defendant has confessedly used the word “Mirrolac” as 
the name for a substance which it is said “stains and 
varnishes in one operation.” It further asserts that Mir- 
rolac, under favorable conditions, will “dry hard overnight 
with a high gloss.” 

[1] I have no doubt that the two words are so much 
alike, and their use so similar, that if plaintiff's trade- 
mark is valid, defendant has infringed by using a_ sub- 
stantial portion of it. It is argued that, since defendant 
uses nothing but the word, and in respect of design, style 
of printing, color, etc., there is no similarity between what 
plaintiff puts out and what defendant has produced, this 
case is within Hutchinson v. Loewy, 163 F. 42; 90 C. C. 
A. 1. I do not think it necessary to pass on this point, 
for I shall assume, without holding, that plaintiff’s trade- 
mark is of such a nature that it can be infringed by the 
use of a word similar (within the cases) to Mirrolike, 
and that such infringement will exist irrespective of style 
of print, context, color scheme, and other extraneous or 
surrounding circumstances. This is certainly all that plain- 
tiff could ask. 

[2] Having made this assumption, I am of opinion that 
Mirrolike, as applied to a polish, is altogether too de- 
scriptive to be a valid trade-mark. On this fundamental 
finding there is little, if anything, to add to what I was 
privileged to sav for the court in Hercules, etc., v. Newton 
(C. C. A.), 274 O. G. 204; 1920 C. D. 340; 266 F. 169. 
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Mirrolike is more than suggestive; it is in my judgment 
“merely descriptive.” Therefore under the statute it is bad. 

Plaintiff seems to me to be impaled on the horns of a 
dilemma; if it asserts that its trade mark is good, because 
Mirrvlike is peculiarly printed and surrounded by a di- 
agram or ornamental scroll, then what the defendant has 
used does not infringe. But if it asserts (as it does) 
that its trade mark is essentially the made-up word “Mir- 
rolike” its trade mark is bad, because descriptive only, 

Plaintiff's motion is denied and defendant's is granted. 


DRAFTING NEW RESALE PRICE BILL 


A bill sponsored by both the Chamber of Commerce of 
the United States and the American Fair Trade League, 
and designed to legalize the standardization of resale prices, 
will be introduced at the next session of Congress, according 
to the announcement made by the joint committee ap- 
pointed to draft this measure. The committee met recently 
at the New York office of the United States Chamber of 
Commerce and after an all-day session gave out word that 
the text of the proposed bill probably would be made public 
within two or three weeks, 

R. R. Ellis, of Memphis, director of the Chamber of 
Commerce of the United States, presided at the meeting. 
Charles H. Ingersoll, 
president of the American Fair Trade League; F. B. Cas- 
well, National, Counsellor of the United States Chamber 
of Commerce, Toledo; A. L. Gifford, New York; C. Mah- 
lon Kline, Philadelphia; Dr. Lee Galloway, vice-president 


The other members present were: 


of the American Fair Trade League and Professor of Com- 
merce and Industry at New York University; Mason Trow- 
bridge, general counsel for Colgate & Co.; W. H. Crichton 
Clarke, of the law firm of Duell, Anderson & Duell, of New 
York; J. Newcomb Blackman, New York; W. L. Crounse, 
Washington representative of the American Manufacturers 
of Toilet Articles and the National Wholesale Druggists’ 
Association; Edmond A. Whittier, secretary-treasurer of the 
\rrerican Fair Trace League. 


COPIES OF U.S.P. X ARE NOW AVAILABLE 

The trustees of the United States Pharmacopceial Con- 
vention have released copies of the Tenth Revision of the 
United States Pharmacopeeia to all who desire to purchase 
and peruse it in advance of January 1, 1926, when the new 
Bible of Pharmacy becomes legally effective. It must be 
kept in mind that until that date U.S.P. IX is in full effect 
and both have been made Official United States Standards 
by Act of Congress. 

It would seem to be desirable for many delvers in our 
industries to possess copies of both revisions, if they do 
not already possess U.S.P. IX. The price of U.S.P. IX 
has been reduced to $2. The new U.S.P. X is sold at 
retail at $4. Every up-to-date library should have both 
volumes on its shelves. 

Carrying out our policy of accommodating our clientele 
THE AMERICAN PERFUMER will cheerfully put through 
orders for either, or both of the volumes. Remittance 
should accompany the orders. 


A West Point Warning to Scofflaws 


A man T know, in a hurry to get rid of some of his home 
brew, poured it into the gold fish globe. And on his return 
he discovered that the fish had eaten their way through 
the globe, had killed the cat, overturned the kitchen stove, 
and were putting the finishing touches to the family bulldog. 

-IVest Pointer. 
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FOREIGN TRADE FOR 1925’S FIRST HALF 


The of the United States in 
and allied products showed favorable progress during the 


foreign trade chemicals 
first six months of the current year, according to Charles C. 
Concannon, chief of the chemical division of the Department 
of Commerce. The the exports, $74,- 
678,000, and of the imports, $113,552,000, were, respectively, 


aggregate values of 


eleven per cent and fifteen per cent above the corresponding 


for January-June, 1924. 


The trade in the perfumery and toilet-preparations group 
came nearer to balancing than any of the other groups, with 
exports $400,000 in excess of imports. During the first 
half of the present year exports recorded a ten per cent 
increase and imports a 50 per cent advance over the first 
half of 1924 with respective total values of $3,794,900 and 
$3,388,300. 

Larger shipments of perfumery and toilet waters, talcum 
and other toilet powders and dentifrices left the United States 
for foreign countries during a January-June of the current 
year than during the corresponding period in 1924, values 
for which were $219,500 $853,800, $1,540,300, respectively. 
Sales of creams, rouges, and other cosmetics, however, at 
$589,100 were less than in the earlier period. 

A higher value but smaller quantity characterized the im- 
port trade in perfumery, bay rum, and toilet waters, nearly 
$1,000,000 worth having been imported; but the big change 
occurred in purchases of perfume materials, which doubled in 
value compared with January-June, 1924, and reached 
$2,065,300 for the tirst half of 1925. 

Essential oils, one of the smaller groups, representing 
three per cent of the imports and one per cent of the ex- 
ports, exceeded the January-June, 1924, trade by nineteen 
per cent and ten per cent, respectively. Imports ($3,234,500) 
were more than four times the exports ($776,700) during 
the first half of the current year. The figures for the 
leading oils purchased from abroad during January-June, 
1925, were: Geranium oil, $432,700, 88,600 pounds; attar of 
roses, $102,200, 13,200 pounds : bergamot oil, $256,000, 80,- 
200 pounds; citronella and lemon-grass $551,000, 623,490 
pounds ; lavender, $387,000, 58,300 pounds; lemon, $275,400, 
365,200 pounds ; orange, $322,500, 145,000 pounds; and sand- 
alwood, $95,400, 19800 pounds. 


totals 


RESPECT AND DiSRSer ees FOR LAW 
(From the Edit r Pr New York) 
asked 


issue,” 


lishe f 
The 


day to 


publishe r ofa the other 
which 
sessed certain Sp cified qualities held 
We tind such an issue best described 


by J. H. Beal, of l., 


ot Retail some 


daily newspaper us 


suggest to him a “live editorial pos- 


adaptable to his and 


his newspaper. in an 
address delivered 
the National Association 
Washington. He 


“The American people are by law forbidden to do more 
things, and do more of the things they are forbidden to 
0 than any other people on earth. The two bear to each 
other the relation of cause and consequence. We have 
cheapened and made the laws contemptible in the same way 
that nations have debased their currencies, by issuing them 
far in excess of the basis of credit. 

“It has been estimated that there 
statute laws theoretically in force throughout the United 
States, and that over 62,000 new laws were passed in a 
single four-year period (1909 to 1913), or at the rate of 
15,000 per year. Among the things regulated are matters 
of such importance as the use of finger bowls in restaurants, 
the length of bed sheets in country hotels, and the spilling 
of peanut shells on the sidewalks! * * * 

“What is the basis of obedience to law? Either love of 
the law or fear of the law; either respect for what the 
law commands, or fear of punishment. So multitudinous 
and so personal are the prohibitions of our so-called laws, 
and in the nature of things the risk of detection so small, 
that fear of conviction and punishment has largely vanished. 

eawert is not a voluntary thing to be had by merely 
willing it; laws to be respected must be respectable. That 


Urbana, before 


Druggists, time 


ago at said: 


are over two million 
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the law was to be merely the declared will of the legislature 
was the last thing intended in our theory of government. 
This was the theory which the Thirteen Colonies rebelled 
against. 

“Alongside of the 
citizen to obey the 
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injunction that it is the duty of the 
law is the equally valid corolary that it 
is the duty of the legislature to enact only such laws 
represent the average moral and political sense of the com- 
munity. For years students of history and human nature 
have warned us that there could be only one result of placing 
every personal peccadillo in the category of crime, that it 
would make the law contemptible by. making it prohibit 
many things that men would not regard as wrong or that 
the law could not detect and punish. In turn the reformer 
passionately assured us that this was utterly false, that it 
was the plea made by wicked men in defense of their secret 
sins, and covertly in league with the powers of darkness. 

“We are now able to judge between the advocates of the 
two policies. * * We are beyond doubt the most lawless 
nation on earth.” 


as 


SO 


HELIOTROPIN PROCESS AN AMERICAN 
PATENT 
Perfumer & Essential Oil Review: 

On page 277 of the July number we have read 
article entitled: “Important Coal Tar Ruling” giving the 
full text of the Heliotropin opinion. In same it refers to 
the possibility of producing heliotropin in larger quantities 
and at much less cost by the use of sulfanilic acid, a coal 
tar product—a process patented by “a German chemical 
company.” 

It may interest your readers, especially 
manufacturers and also the importers 
are the inventors of this most valuable 
discovered and worked out in our own laboratory and 
patented by us September 15, 1908, No. 898942. Patents 
were also taken out with our consent jointly with a chemical 
manufacturer of Hamburg in Germany, England, Austria, 
Hungary, France and Switzerland. It is therefore to be 
noted that the United States Patent is still in force. 

Newark, N. J., August 12, 1925. 

VERONA CHEMICAL Co. 
By Epwin Kuttrorr, President. 

(The statement in question was made in the official 

opinion handed down by the General Appraiser.—Ep.) 
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BUSINESS SURVEYS ALL OPTIMISTIC FOR AUTUMN 


Babson Applies Evolution to Trade; Douglas Gets Raft of Good Reports; 
Bankers All. Are Sanguine; Many New Enterprises; Outlook Never Better 


Roger W. Babson, the noted statistician and expert, in 
his current commercial outlook, makes the following state- 
ment about business conditions, present, and future, based 
upon thorough investigation and careful observation: 

“A recent study of earnings which are.now coming out 
for the first six months for different corporations shows 
that 
Our only answer thus far is that certain 


such a great difference there must be some definite 
reason therefor. 
firms have attempted to ignore economic law, while others 
are willing to conform thereto and profit thereby. Seri- 
ously, it is a fact that thousands of able business men are 
ridiculing the anti-evolutionists and yet are attempting to 
defy the 


finance. 


laws of evolution in industry, commerce and 


“If there is one thing that financial statements teach it is 
that the largest profits have come from working with the tide 
of events, rater than from location, capital or even manage- 
ment. This is illustrated very forcibly by the fact that the 
average man who has succeeded in his own business usu- 
ally is unable to succeed in some other business, showing 
that his success was due to being in the right thing at the 
right time rather than to any wonderful ability. 

“People do not want to wear the kind of clothing they did 
ten years ago, nor eat the same food, live in the same 
places, travel the same way nor buy the same way. Why, 
then, should we try to manufacture, sell or invest im the 
sane things merely because at one time they were success- 
ful? Why should we wait until new concerns spring up to 
capitalize inventions and new wants before we are willing to 
make changes in our own business or securities. Let us 
remove the beams from our own eyes before criticizing the 
Fundamentalists !” 


Good Harvest Reports Increase Buying Power 


Archer Wall Douglas in co-operation with the research 
Staff of LaSalle Extension University, Chicago, says: 

“Comprehensive reports now in from many observers in 
all sections of the country lay stress upon the favorable 
outlook for fall business—provided the present promise ot 
the crops will be fulfilled. There is general realization that 
the annual harvest with its creation of new wealth is the 
one factor needed to give impetus to increased domestic de- 
mand and production, and to set the pace for all business 
during the coming autumn. 

“The most striking feature of the reports of many hun- 
dred observers who are scattered in every section of the 
country is that they tell of. general optimism among the 
people regarding the course of business during the coming 
fall. The only exceptions to this feeling are found in the 
few drought-stricken districts where there are no crops. 
Observers in some sections also say that the outlook is 
considered to be better than actual present conditions war- 
rant—that there must be well-distributed rainfall in July 
and August for full realization of the widespread hopes. 

“It is the long-strung-out and newly created purchasing 
power in agricultural sections, with its stimulating effect 
upon all other industries, that makes the present situation 
one of cheer and encouragement—if there be only a few 
more weeks of favorable weather.” 


Country on Sound Basis for Prosperity 


A change in business sentiment for the better during the 
last two months reflects the fact that the country today is 
on the soundest basis for safe and general prosperity since 
the war, according to the monthly survey of business and 


economic conditions just issued by the National City Bank 
of New York. 

“The country,” in the opinion of economists of the bank, 
“is well out of the relapse of pessimism which afflicted it 
in the spring. Moreover, the present situation has not 
been created by the dire needs of a calamity anywhere, 
but by the restoration of balanced and reciprocal relations, 
advantageous to all, and which may last indefinitely.” 


Business Activity Gains Nation-Wide 
Increasing business activity in the Fall was predicted by 
Mitchell, president of the National City Bank, 
who sailed August 15 on the French liner Paris. 


Charles L. 


“Il have been optimistic all along regarding business for 
this year, and my optimism has not waned in the least,” he 
declared. “I look for and expect increasing business activ- 
ity in the fall. In fact, it has already begun. We are turn- 
ing over today in the United States a far larger volume of 
business than people realize. This business activity is na- 
tion wide in its scope, and shows no bad spots anywhere. 
Bank deposits are increasing steadily.” 


Commercial Agencies Are Optimistic 
Business sentiment continues to improve, according to the 
There is 
some irregularity in a few lines, they report, but in the 
main the prospects are favorable. 


mid-August views of the commercial agencies. 


Dun's Review says: 

“Favorable prospects for business are maintained, and the 
improvement in sentiment is spreading. There is a more 
general recognition of the fact that the strong points out- 
number the adverse phases, and confidence has largely re- 
placed the uncertainty and hesitation that developed during 
tlte second quarter of the year. The trade reaction which 
occurred at that time has been followed by a revival in 
different lines, the Summer season having brought more 
activity than was expected.” 

Bradstreet’s comments as follows: ‘While buying every- 
where is conservative and no great surge forward is in evi- 
dence, there is none the less visible a disposition to convert 
some of the optimism apparent for some time past into 
actual purchasing for Fall, and in the case of some lines 
beyond that. Helpful in this direction have been the large 
assemblages of country buyers at the various Trade and 
Market Week gatherings at leading markets.” 


Federal Reserve Reports Gains 


Debits to individual accounts, as reported to the Federal 
Reserve Board for the week ended August 5 aggregated 
$11,415,000,000, or 11.5 per cent. above the total of $10,235,- 
000,000 reported for the preceding week. New York City 
reported an increase of $600,000,000. 


Phenomenal Gain in New Enterprises 


A total of 14,026 stock companies incorporated in New 
York State during the first seven months of this year, or 
2,032 more than during the same period last year. The 
increase is the greatest in the history of the State’s corpora- 
tion bureau. During July 1,887 companies received char- 
ters, a gain of 524 over the same month last year. 


Trade Situation in Canada on Firm Basis 


Reports of some seventy-two Canadian companies of 
national importance—representative of the major industrial 
activities of the Dominion—on their operations during the 
last fiscal year show them to be in a healthy financial condi- 
tion. The reports indicate that trade in general through- 
out the Dominion, while not approaching the abnormal con- 
ditions prevailing during the war years, is yet on a sound 
basis and sufficiently large in volume to enable the well- 
established companies to operate on a profitable basis. 
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EIGHT IMPORTANT SUITS IN LAW AND TARIFF COURTS 


Injunctions Sought Over Trade Name Use and for Other Objectives; 
Customs Judge Says Paragraph 28 Has Novel Plan for Measuring Duty 


VIVAUDOJU, INC., SUES VIVI, INC. 

Application for an injunction to restrain Vivi, Inc., New 
York, from selling perfume or toilet preparations in con- 
nection with any imitation of the registered trade names 
of V. Vivaudou, Inc. and from using the name of Victor 
Vivaudou in its advertising or sales promotion, has been 
made by V. Vivaudou, Inc., in a suit which has been in- 
stituted in the United States District Court for the Southern 
District of New York. 

In the complaint, Vivaudou, Inc., sets forth that prior 
to 1913, Victor Vivaudou, then a citizen of France, was 
engaged in the manufacture of perfumes and allied pro- 
ducts in Paris, France. That year he came to the United 
States and joined the United Drug Co., of Boston, develop- 
ing for it the Vivaudou line of perfumes and toilet prepara- 
tions. In 1914, V. Vivaudou, Inc., was founded, with a 
New York charter, and the entire business and good will 
of the Vivaudou line was purchased by it from the United 
Drug Co. Victor Vivaudou was actively interested in the 
corporation since its inception, and served as president and 
general manager. 

In 1919, a new company was formed with a Delaware 
charter, which took over all the assets, including good 
will and trade marks of the business of V. Vivaudou, Inc., 
then being conducted in the United States, and also in Paris, 
France. Victor Vivaudou made an agreement with the new 
company under which he’ received $112,500 in cash and 
66,667 shares of common stock in the new corporation. It 
is further set forth that as a part of this transaction, Mr. 
Vivaudou made an agreement giving exclusive and perpetual 
right to the use of the name of V. Vivaudou, in connection 
with the manufacture and sale of perfumes and toilet articles, 
and agreed not to use his name or permit its use anywhere 
in the United States by any other concern. 

Mr. Vivaudou was then engaged in 1919, as general 
manager of the new corporation for five years, at a salary 
of $25,000 per year. He retained his interest in certain 
outside firms, in none of which he was actively engaged 
in the management. 

Mr. Vivaudou continued to act as president and general 
manager of V. Vivaudou, Inc., until October 3, 1924, when 
he disposed of all of his interests in the corporation. Soon 
afterwards, he sailed for France. When he returned to the 
United States, he organized Vivi, Inc. This was on No- 
vember 12, 1924, and the capital was $1,000,000. Mr. 
Vivaudou is president and treasurer. Talcum powder, toilet 
preparations, and perfumes were put out under the name 
ot Vivi, Inc. and in the advertising of the company, it is 
set forth in exhibits, the name of Mr. Vivaudou has been 
used freely. 

This use of the name of Vivaudou, it is claimed, con- 
stitutes an infringement of the plaintiff's trade mark and 
sole right to the use of the name Vivaudou, as provided 
in the agreement of September 9, 1919, all of the rights of 
which it is claimed were acquired by V. Vivaudou, Inc. 
The name Vivaudou, it is claimed, has acquired a secondary 
meaning, and has come to be identified solely with the 
plaintiff and its merchandise. It is also claimed that Vivi 
1s a nickname, and a colorable imitation of the gaan 
registered trade marks, “V. V.” and “Vivomint.” By using 
the name of Mr. Vivaudou in any way in its advertising, 
the Vivi corporation, it is contended, infringes the trade 
mark of V. Vivaudou, Inc. and its exclusive right to the 
use of that name. It is also claimed that the packages put 
out by Vivi, Inc. simulate those of V. Vivaudou, Inc. 

Supporting affidavits are offered by the plaintiff to show 
that the defendant’s goods have been confused with the 


(Continued on Next Page) 


CARON FAILS TO ENJOIN RAFFY 

Caron Corporation, New York City, has been denied a 
temporary injunction against Marcel J. Raffy by Judge Wil- 
liam Bondy in the U. S. District Court for the Southern 
District of New York. Caron Corporation claimed that 
the labels, boxes and bottles of Raffy infringed on its 
patents. The facts as developed in the case are stated in the 
opinion handed down July 17, which follows in full: 

“The plaintiff sells perfume under the registered trade 
mark Nuit de Noel, which it advertises in the United States 
as Christmas Eve. It sells this perfume in a jet black, 
flask-like, round bottle with bevelled top and small neck, 
for the design of which it has a patent. 

“The plaintiff places horizontally around the top of the 
bottle a very narrow label bearing the words Nuit de Noel 
Caron in silver and gold. 

“The defendent sells its perfumes in jet black, flask like 
bottles of various sizes, not round but with many sharp and 
straight edges, and similar to the flask-like bottles in which 
perfumes are very frequently if not generally sold. On 
these he places vertically a gold label bearing the words 
‘Adam et Eve Marcel Raffy Paris New York.’ The letters 
spelling the word Adam are placed vertically one above an- 
other and each of the words Eve Raffy Paris New York 
separtely and horizontally thereon. 

“The plaintiff and the defendent pack their bottles in en- 
tirely dissimilar boxes. The defendant’s name Raffy ap- 
pears in larger type than any of the other words on the 
labels which he places on his bottles and boxes. 

“It is entirely immaterial whether Nuit de Noel means 
Veille de Noel, Christmas Eve or Christmas Night. The 
words Adam et Eve are not so deceptively similar to Nuit 
de Noel or Christmas Eve in sound, appearance, suggestion, 
or any other respect-as to constitute an infringement of the 
trade-mark Nuit de Noel or Christmas Eve. 

“The foregoing description of the bottles is sufficient to 
show that the resemblance between plaintiff's and defend- 
ant’s bottles is not such as is calculated to mislead any or- 
dinary purchaser of perfumes. It is true that all the bottles 
are jet black. Were it not a fact that other manufacturers 
of perfumes for a long time have used jet black bottles, it 
would not follow that the plaintiff could monopolize the 
use of black bottles for perfumes by reason of prior use 
thereof. No matter how attractive or distinctive the black, 
or the combination of colors used by the plaintiff may be, 
the plaintiff cannot prevent the defendant and others from 
using the same attractive color or combination of colors. 
providing such color or combination of colors is not used so 
as to lead the public to believe that the defendant's product 
is that of the plaintiff. 

“The bottles, the boxes and the labels used by defendant 
differing from those used by the plaintiff, and the defend- 
ant’s name being conspicuously placed on all his labels, 
boxes and bottles, the court does not conceive how any one 
can be misled into purchasing the defendant’s perfumes as 
those of the plaintiff, simply because both use jet black 
glass for their bottles. 

“It appears that the defendant has an office in Paris. 
There, therefore, is no misrepresentation in placing under 
the name Raffy the words Paris New York. 

“Under the circumstances, the application of the plaintiff 
for a temporary injunction must be denied.” 

Attorneys for Caron Corporation were Evarts, Choate, 
Sherman & Leon and Raffy being represented by Denman, 
Bevier & Scotti, of New York City. 


Coty and Le Blume End Litigation 


Attorneys for Coty, Inc., and Le Blume Import Co., both 
of New York City, announce that suits brought by these 
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corporations against each other have been mutually settled. 


By the terms of the settlement the Le Blume Import Co. 


and 
or 


“L’Origan” 
“CX ty” 
toilet 


of Coty’s trademark 
the the 
in connection with perfume, 


recognizes the validity 


agrees to refrain from use of name 


“L’Origan” in any way 


preparations or cosmetics 

On its part Coty, Inc., withdraws its contempt proceed- 
ings against the Le Blume Import Co. In a statement 
issued by the attorneys regarding the agreement declaration 
is made “that the understanding thus arrived at shail not 
be deemed to be a concession or any of the charges made 
by either party snails the other in their respective suits, 
And it is further agreed that the settlement is made bec sause 
the parties desire mutually to end a costly litigation.” 
Papers embodying the agreement have been exchanged and 
orders will be entered in court accordingly. 


CLASSIFICATION OF RAW PERFUME ITEMS 
ISSUE IN DODGE & OLCOTT CASE 


Treasury Decision 41,049 (G. A. 9,029) 
of a decision handed down July 27 by the 
General Appraisers Trial Court) suit of 
the Dodge & Olcott Co., of New York, United 
States, in the matter of the classification of perfume material 
court 


gives the text 
United States 
(Customs in the 


versus the 


imports on reappraisement under paragraph 28. The 
holds as 
1. Classification of 
ment appeal. 
2. The operation 


follows 
goods can not be made on reappraise- 
and execution of paragraph 28 of the 
act of September 21, 1922, made necessary to the finding of 
value thereunder by means of the American selling price 
provision is by the statute made part of the act of appraise- 
ment, and as such is reviewable upon reappraisement appeé il. 

3. Classification proper, on the other hand—that is, the 
applicability vel non of paragraph 28 to any particular mer- 
chandise—remains, as before, reviewable only by protest 
against the action of the collector on liquidation. 

Masters & Levett (Benjamin A. Lovett of counsel) 
the importers. 

William W. H Assistant 
Lerch, special attorney), for the United States. 

Brown, General Appraiser: This is a reappraisement 
of certain phenylacetic and anisic anisic aldehyde, perfumery 
materials manufactured in France, entered for duty under 
paragraph 61 of the act of 1922, the one at 45 per cent ad 
valorem and the other at 40 cents per pound and 50 cents ad 
valorem. Under this paragraph the ad valorem for duty 
purposes is upon the foreign market value or ex- 
port value, whichever is higher, and either found directly 
or constructively from cost of production, or by counting 
back from the United States value, of the imported article 
itself. The so-called American selling ~~ of a com- 
parable American artick manufactured in United States 
is not used in calculating duty upon te anand article 
under this paragraph The importer entered at such foreign 
market value. 

The appraiser, hi 


for 


Attorney General (John 


assessed 


wever, after making an advisory return 
to the comector that the goods were properly dutiable under 
paragraph 28 at 7 cents a pound and 60 per cent ad valorem, 
based upon the value of competing American articles manu- 
factured in the United States, appraised them upon such 
American selling price 

Stipulation was entered into under which it was conceded 
by the importers that the value returned by the local ap- 
praiser correctly represents the American selling price of a 
comparable article manufactured in the United States if the 
merchandise is dutiable under paragraph 28. On the other 
hand, the Government concedes that the invoice value cor- 
rectly represents the foreign market value and therefore 
the dutiable value (presumably under paragraph 61) if 
the merchandise is not dutiable under paragraphs 27 or 28. 

Thus there is nothing in dispute except the correct classi- 
fication of the merchandise. 

The reason such a controversy over the classification of 
an article is attempted to be made upon an appeal to re- 
appraisement (valuation) is because paragraph 28 carries 
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with it a novel plan of measuring duty never before known 
in our tariff history. All previous ad valorem tariffs have 
based tariff valuations upon the value of the taxed imported 
article, while paragraphs 27 and 28 base customs valuation 
upon the value of another untaxed article produced in in 
another country, to wit, the United States. 

That fact, however, in my opinion, and the further fact 
that there now exists a direct appeal, on questions of law 
only, to the Court of Customs Appeals in reappraisement 
cases, is insufficient to show a congressional intent to permit 
the classification of an article be determined upon a re- 
appraisement (or valuation) appeal (the appraiser still 
makes only an advisory report upor classification) and 
to that extent to abolish the long-standing and necessary 
legal distinction between classification cases, determined up- 
on protest of the decision of the collector, and reappraise- 
ment cases arising by an appeal from the local appraiser's 
determination of market value. 

Even this radically new so-called ad valorem known as the 
American selling price of a competing untaxed American 
article (which may differ in chemical or other structure or 
composition as well as price, from the taxed imported article 
to which it is to be applied provided it produces results sub- 
stantially similar when used in a substantially similar way) 
can not produce such a revolutionary change in customs pro- 
cedure and practice as to abolish the unbroken distinction 
between classiycation and appraisement, without which both 
customs law and customs administration would become 
hopelessly confused and involved. 

This necessary distinction preventing a decision concern- 
ing classification being made upon a reappraisement appeal 


Page 
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VIVAUDOJU, INC., SUES VIVI, INC. 
(Continued from Preceding Page) 


f the latter; 
identitying the two 


to the damage of 
made in 


plaintiff's by retail customers, 
and that mistakes have been 
companies. 

In the 
or can be 


there has been 
agreements for 
Vivaudou are unenforcable 
| vo attempt to grant rights to the 
plaintiff to perpetrate a fraud on the public in that they 
attempt to permit V. Vivaudou, Inc., falsely to indicate to 
the public that its products are made under the personal 
supervision of Victor Vivaudou. Further, it is claimed, 
that such agreements without limitation of time or place 
would be an unreasonable restraint of trade. 

Assuming the validity of the agreements, it 
that they grant only a license in prepetuity to 
the name of Vivaudou but do not inhibit Victor 
from the use of his own name to which he 
absolute right. 

It is also asserted that the talcum powder packages are 
different in material respects, and that the name “Vivi” 
has been used for fifteen years by the Allen Pfeiffer Co., 
of St. Louis, Mo., as the more conspicuous part of its 
trade-mark “Vivi Violettes.” 

The major part of the defense is supported by the lengthy 
affidavit of Victor Vivaudou, which answers in detail the 
allegations in the moving affidavit of Ralph Aronson, and 
practically all other points in controversy raised by the 
plaintiff. In his affidavit, Mr. Vivaudou insists that the 
plaintiff is wilfully parading itself in the guise and identity 
of the individual Victor Vivaudou, and wrongfully refrains 
from informing the public or the post office of the difference 
in identity between the two. He further alleges that the 
formulas which are the result of his personal research, 
experiment, and expense, are no longer used by the plaintiff, 
and he alleges that the ingredients are inferior in quality 
to those to which the public has become accustomed under 
his supervision.. Mr. Vivaudou also states in the affidavit 
that an action against the plaintiff for his “discharge” in 
December, 1924, is now pending. 

The attorney for the plaintiff is Harry Nims, Nims & 
Verdi, and the defendant is represented by Ira Schiller, of 
3oskey, Schiller, Marvin & Serling. : 

The argument for the preliminary injunction was heard 

Judge Augustus N. Hand, August 11. 


Vivi, Inc., denies that 
confusion and states that the 
exclusive the name of 
and void, because they 


defense, 
any 
use ol 


is contended 
the use of 
Vivaudou 
claims the 
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VACUUM FILLING PATENT RIGHTS CASE DECIDED 


Standard Automatic Mach. Co. Loses Suit against Karl Kiefer Mach. Co. 
Important Points Settled in Court Ruling of Vital Interest to Trade 


In a decision of Judge Knox of the United States Dis- 
trict Court for the Southern District of New York, handed 
down August 18, both bills of complaint of the Standard 
Automatic Machine Co. of Rochester, N. Y., against the 
Karl Kiefer Machine Co. of Cincinnati, Ohio, were dis- 
missed. The counterclaim was also dismissed. 

The decision is of vital interest to the trade on account 
of the large number of filling machines based on the vacuum 
principle offered by several different manufacturers, which 
are in use. 

The first complaint alleged infringement of fourteen 
claims of Patent No. 1,416,345 for a vacuum filling ma- 
chine, issued to them as assignee of A. J. Gosselin, and the 


second complaint alleged infringement of two claims of 
Patent No. 1,418,203 for a bottle filling machine, issued to 


Theodore E. Pennock, and now owned by the Standard 


Automatic Machine Co. 

The essential part of the decision by Judge Knox follows: 

“In addition to the usual defense of invalidity of the 
patents, non-infringement and prior uses, the answer sets 
up a counterclaim that plaintiff, prior to the issuance of the 
patents, fraudulently represented that the machines now 
claimed to be infringed, were protected by numerous pat- 
ents which covered broadly the entire art of automatically 
filling bottles, to the injury and damage of defendant, 

“Aside from the merits of the counterclaim, defendant's 
proof as to the prior use of the devices covered by plaintiff's 
patents, that are said to have been made by E. R. Durkee 
& Co. and Sharpe & Dohme, was so complete and substantial 
as to reduce the other defenses to positions of secondary 
importance. That this fact is conceded by plaintiff is evi- 
denced by the commendably frank statement of its counsel, 
who, when asked if it were admitted that said uses constitute 
complete anticipation, replied: 

“ ‘The Sharpe & Dohme, I do not admit as to the 

structure at all. I make no issue on that. The Durkee 
use constitutes anticipations of all but certain of the 
claims that we have named in our pleadings. Of course, 
I will go further than that and say if you find that that 
is a use that can be employed against us, you will have 
done much toward cutting the heart of our case. I am 
not raising any question except as to certain claims 
which I have mentioned. I do not mean to say that 
those are not important claims, but I mean if you de- 
cide against us on that, there will be a great deal of 
damage done to us in any event.’ 

“The Durkee use is sought to be avoided upon the ground 
that it was of a secret nature, and therefore, of no benefit 
and advantage to the public. With respect to this conten- 
tion, plaintiff's counsel went on to say: 

‘lL am prepared to maintain this proposition: That 
anyone who, having made an invention, undertakes to 
reduce it to physical practice and uses it commercially 
lor his own advantage, and keeps that to himself, has 
placed himself outside of the patent system, himself and 
his machine* * * the question that is involved here is 
whether one who does such a thing has so placed him- 
self out of the patent system that the public may not 
take advantage of what he has done to break the patent 
of another independent inventor who subsequently has 
made the invention and patented it.’ 

* rhe foregoing expresses with reasonable accuracy the 
chief issue to be decided. With a view to expressing my 
conclusions upon the matter, an attempt will be made to 
summarize the basic facts. Their relevancy, perhaps, may 
best be appreciated by first undertaking a brief description 
ot the commercial embodiment of the patents. It consists 
of a vacuum bottle filling machine, of more or less com- 





plicated structure, by means of which a plurality of bottles 
may speedily be filled to a uniform height with liquid from 
a tank located beneath the level at which they are filled. 
This is accomplished without any waste of material and 
without danger of smearing or breaking the bottles. Fur- 
thermore, the machine is so arranged that it will not fill 
a bottle to which air gains admittance otherwise than 
through the neck. As bottles frequently contain airholes 
or are broken, this feature of the device is of decided ad- 
vantage. So perfect and efficient is the operation of the 
machine that it excites the admiration of the layman who 
witnesses its use. * * * * 

“The machine sells at a price ranging from $5,000 to 
$7,000, and, considering the price, together with the fact 
that about 156 have been sold, may be said to have met with 
considerable commercial success. 

“So much for the patented device and its unquestioned 
virtues and advantages. For the moment, I will pass by 
the prior art as represented by earlier patents and take 
up the prior use of a very similar machine by E. R. Durkee 
& Co. That concern, as many of us know, is well estab- 
lished, and for many years has engaged in the spice and 
condiment business, One of its products is a widely known 
salad dressing that is delivered to the retail trade in bottles. 
That business was begun in 1850 by the father of Eugene 
A. Durkee, its present owner, who has been connected with 
it for more than half a century. The plant has been con- 
servatively and strictly managed. The employees of one 
department are not, and never have been, permitted to 
xisit another. Persons, not employed in the business, were 
admitted upon rare occasions. When this was done, the 
visitor was furnished with a pass which gave him entrance 
to a particular part of the plant. But, upon a few occa- 
sions, representatives of the Owens Bottle Machinery Co. 
called at the bottling department of the establishment for 
the purpose of examining bottles that had been sold to the 
Durkee company, and with respect to which it had made 
complaint. At such times they saw, in operation, the ma- 
chines that will hereinafter be described. They were also 
open to the view of some forty to seventy-five operatives, 
mostly women, who were employed in the bottling depart- 
ment. But even they were discouraged from an intimate 
examination of the machines. This restriction did not ap- 
ply to a former partner of the present owner, the superin- 
tendent of the plant, the foreman of the bottling department, 
nor the handy man of the business, whose duty it was to 
make repairs. But each of them was supposed to respect 
the confidences with which he was entrusted, and the secrets 
that he might learn. Notwithstanding the discipline that 
was maintained, the employees seem to have been content, 
and remarkably well disposed toward the management. From 
time to time, some of them would suggest improvements in 
the way of producing and packing the company’s product. 
If the suggestion met with approval, it would be adopted. 
All this was done without any idea of obtaining a patent 
upon any improvement that might be made. One of the 
improvements was the machine upon which the defense of 
anticipating prior use is made. * * * * 

“Considering plaintiff's admission as to the anticipating 
character of the Durkee machine, it is not necessary, I 
think, to describe its construction in detail. The more im- 
portant elements of its existence are that it, together with 
four or five counterparts, were in constant use for a period 
of seven or eight years, and that one of them, slightly dis- 
mantled, was produced upon the trial. * * * * 

“Coming now to the Sharpe & Dohme prior use, it is to 
be observed that the proof is indisputable of the existence 
in that plant of a machine that may fairly be said to an- 
ticipate substantial portions, if not all, of the Gosselin and 
Pennock patents. Indeed, the machines which were first 
placed in operation in 1909 have continued in use until the 
taking of testimony in these suits. Over that period of time 
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they have served to fill 22,000,000 bottles of pharmaceutical 
preparations. The apparatus employed by Sharpe & Dohme 
is hand operated. The nozzle is composed of two tubes, 
quite similar to that portion of the equipment in plaintiff’s 
machines. There is, however, no pump to return the bottle 
overflow to the supply vessel, and when the bottle into which 
the overflow is diverted is filled, the vacuum pressure is 
cut off and the bottle is emptied back into the supply. 

“As in the Durkee factory, the Sharpe & Dohme concern 
were not disposed to open the details of its method of do- 
ing business to all comers. It did have a large number of 
employees who were not pledged to secrecy, and who came 
into close contact with the mode of operation of its bottle 
filling machines. Customers of Sharpe & Dohme were some- 
times shown through the plant. Upon such occasions, the 
visitors would see the machines in operation, but they were 
not permitted to examine them in detail. Practically every 
spring medical and pharmacy students attending schools in 
or near Baltimore, would make inspections of the plant. 
They would be shown various apparatus that would be in 
operation at the times of such visits. According to the 
testimony of the superintendent of the company’s fluid ex- 
tract department, the students had ‘an opportunity to ob- 
serve. * * * * 

“In December of 1912, a man by the name of Fred L. 
Shelor and a brother were permitted to visit Sharpe & 
Dohme’s plant in compliance with the request of the com- 
pany’s distributors at Richmond, Virginia. The Shelors saw 
the vacuum machines in operation, with the result that one 
of them thereafter became the patentee under Letters No. 
1,250,334, June 19, 1917, for a barrel filling apparatus, and 
No. 1,232,105, July 3, 1917, for a bottle filling apparatus. 
Both of them contemplated and disclosed the use of the 
vacuum principle. 

“The foregoing prior uses having been established by the 
high degree of proof exacted by a long line of decisions, it 
remains to consider whether such uses, by reason of the 
somewhat secretive manner in which the anticipating ma- 
chines were employed, shall be held not to invalidate the 
patents in suit. The proposition advanced by defendant is 
that a public use is not necessarily a use in public, nor a 
use by the public. * * * * 

“While the uses by Durkee & Co. and Sharpe & Dohme 
of the machines long antedating the patents in suit may be 
said to have had about them certain elements of secrecy, it 
is apparent that the uses were not ‘strictly secret.’ Both 
concerns had numerous practices that they did not wish to 
become public property, and it was for their protection, as 
well as that of the machines, that everyone was not made 
welcome at the respective plants. 

“As a result of the prior uses, the public has the Shelor 
patents. It had, also, the benefit of whatever labors that 
Nelson contributed to the bottle filling art. Some of the 
latter were of enough value to induce plaintiff to purchase 
certain of his rights. The public, too, has had the benefit 
of being able to purchase certain liquid products bottled in 
the prior use machines at prices that, presumably, reflect a 
portion of the saving in labor and time that has been ef- 
fected as a result of such uses. 

“Tf a man be permitted to visit a plant and there witness, 
without pledge of secrecy, a mode and method of operation 
of a patentable machine that is in commercial use, and he 
concludes that such a machine may serve in his own fac- 
tory, or in that of another, I am aware of no reason, legal 
or moral, why he should not take advantage of what he 
has learned, and should not tell another of what may thus 
be accomplished. Such a standard of conduct may be de- 
sirable, but it does not exist. 

“Nor do I think it essential to the validity of a prior 
use defense that it must be established that persons who 
witness the prior public use of an anticipating device, under- 
stood and appreciated its method of operation. That, too, in 
a practical sense, is more than can be asked. A prior use 
of an invention may be public even though the portion of 
the public who witnessed it are not skilled in the art to 
which the use appertained. 

“To me, the conclusion seems inevitable that the prior 
public uses here set up have been sufficiently established, 
and they will be sustained. 

“There are, also, in the prior art, several patents of con- 
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siderable pertinency. This is particularly true of Phelps 
patents, No. 1,058,093 and 1,058,096, issued upon April 8, 
1913. Considering the effect of the prior public uses set 
up in the defense, little time need be spent in a discussion 
of the Phelps disclosures. Suffice it to say that they are 
rather comprehensive dissertations upon the basic principle 
employed by both Gosselin and Pennock, and they contain 
matter which, in the absence of prior uses alleged against 
the patents in suit, would make a number of the claims in 
suit of extremely doubtful validity. * * * * 

“Insofar as the remaining claims declared upon cannot 
literally be read upon the prior use machines, I am of opin- 
ion that they contain nothing, over the device of the prior 
art, that can properly be said to be patentable. 

“There are numerous other features and details of the 
controversy, among them defendant’s counterclaim, that 
might well be discussed. But, beyond expressing the em- 
phatic disapproval of the Court upon the conduct of plaintiff 
in marketing and advertising its earlier machines with repre- 
sentations that they were protected by non-existent and 
non-applicable patents, it would be idle to extend my re- 
marks.” 

The case has been under consideration by Judge Knox 
since last December, It is not known whether an appeal 
will be taken to the Circuit Court of Appeals. 





Westphal Trade Name Injunction Stayed 


The injunction reported in our July issue on page 277 as 
having been granted to Paul Westphal, a corporation, against 
the use of the name Westphal by Paul Westphal, grandson of 
the founder, in connection with the sale of toilet articles, has 
been stayed on appeal by Judge Ingraham in the New York 
Supreme Court. The terms of the stay follow: 

“Pending appeal and until the determination by the Appel- 
late Division, the name Westphal may be used in connection 
with the barber supply business in the sale of merchandise 
by the Westphal’s World’s Best Corporation only, and 
then when in red-printed letters twice the size of such name 
there shall be added the date of the incorporation and the 
words, ‘Not connected with the business of Paul Westphal, 
a corporation organized 1910.’ That the labels, letterheads, 
cards and all printing matter, advertising and display signs 
shall so state as herein provided. That the labels, cards 
and other printing matter shall be entirely different in color 
and design from those used by the plaintiff. That in ad- 
dition to this the defendant corporation shall forward to the 
plaintiff a weekly statement of all sales made, giving the 
name of the customer and the quantity and price obtained. 
These statements shall be furnished to the plaintiff each 
week by mailing same to the plaintiff not later than the 
Tuesday of the week following. In addition all of the 
defendants shall file a surety company bond conditioned to 
pay any damages which the plaintiff may sustain by reason 
of the stay hereby granted in the event that the judgment 
shall be affirmed. Said bond shall be in the sum of $5,000 
and be filed within ten days after service of the order to be 
entered hereon, the stay not to be effective until the bond is 
filed. If conditions be not complied with the motion is 
denied.” 


Hearing on Houbigant Case Sept. 9 


Taking of testimony in the Federal Trade Commission's 
case against Houbigant, Inc., perfume manufacturers, will 
commence in New York City on September 9. The com- 
plaint against the company alleges enforcement of uniform 
resale prices for Houbigant products by co-operative 
methods condemned as illegal by the United States Supreme 
Court in the Beech-Nut Packing Co. case. 


Salesmen for Bigger, Better Business 


Spokesmen for 912,000 traveling salesmen will meet in 
New York City on September 1, 2 and 3 to lay plans for 
a year ahead to promote the ideal typified by their associa- 
tion slogan, “For Bigger, Better Business.” The occasion 
will be the annual convention of the National Council o 
the Traveling Salesmen’s Association, the executive offices 
of which are in the Pennsylvania Hotel. 
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FAIR PLAY PLEDGED TO USERS OF INDUSTRIAL ALCOHOL 


Washington Chiefs Explain Operation of Prohibition Reorganization; 


Details of Important Orders; Haynes’ Anti-Saloon Lecturers Vanishing 


WASHINGTON, August 17.—Reorganization of the 
prohibition enforcement machinery is in progress but is 
not as yet complete. The revised Regulations 61, relating 


‘to industrial alcohol, became effective August 1 as pre- 


viously announced. It had been intended to make the com- 
plete plan of reorganization effective also on that date, in- 
cluding the substitution of twenty-four prohibition district 
administrators for the state prohibition directors. It was 
not possible, however, to select the twenty-four adminis- 
trators prior to August 1, and as a result the effective 
date was postponed from August 1 to September 1. 

The revised Regulations 61 provided for control of in- 
dustrial alcohol matters by the federal prohibition adminis- 
trators instead of by collectors of internal revenue. Inas- 
much as there were no prohibition administrators on August 
1 a temporary arrangement was made by which during the 
month of August the state prohibition directors were vested 
with the powers of administrators and thus these officials, 
although soon to retire from office, were vested with 
broader powers for this brief period. This arrangement 
caused some complaints to be made. 


Collectors Transfer Files to Directors 


“Pending completion of the necessary reorganization,” 
said the Commissioner of Internal Revenue in an order 
making the temporary arrangement effective for the month 
of August, “collectors will transfer the necessary files 
and records relating to such work (supervision of industrial 
alcohol plants, bonded warehouses and denaturing ‘plants ) 
to the federal prohibition directors of the respective states 
in which the various collection districts are located, and 
such directors are, from the effective date of Regulations 
61, authorized and required, until further notice, to act 
as feredal prohibition administrators with respect to such 
control of the manufacture, sale and use of specially 
denatured alcohol, as well as to perform other functions 
and duties for which such administrators are responsible 
under Revised Regulations 61.” 

It was announced that Regulations 60, relating to ethyl 
alcohol, will be revised as soon as practicable to conform 
to the new procedure. 

Under the new scheme of enforcement, which will be 
fully effective September 1, Prohibition Commissioner 
Haynes steps down from the power which he has ex- 
ercised in the past. The central feature of the new scheme 
is decentralization and the prohibition district administra- 
tors become the chief officials having to do with permissive 
as well as enforcement features of the prohibition law. 

It has been denied that there is any friction between 
Prohibition Commissioner Haynes and Assistant Secretary 
of the Treasury Andrews, who is the new overlord of 
all prohibition enforcement in Washington. However, 
rumors persist that the time will come before long when 
Mr. Haynes will step out entirely, presumably to run for 
governor of Ohio. 


Haynes’ Army of Employees Evaporates 


_It is stated that Mr. Haynes under the plan of reorganiza- 
tion will spend much of his time in the field and according 
to Assistant Secretary Andrews Mr. Haynes will be his 
“right arm.” Meanwhile the extensive force of employees 
assembled in Washington under Mr. Haynes will largely 
evaporate, many of them being transferred to the various 
districts where organizations must be built up. 

While users of industrial alcohol are generally pleased 
with the scheme of reorganization and the dethroning of 
Mr. Haynes one problem worrying them is as to whether 
there will be a uniform procedure in the different districts. 


The fear is expressed that the law may be interpreted dif- 
ferently by different administrators and that confusion may 
result. 

The districts over which the twenty-four prohibition ad- 
ministrators will have jurisdiction have been revised some- 
what from the geographical arrangement as first announced. 
The revised areas are as follows: 


District 

No. Headquarters Territory, Judicial Districts. 

1 eee Maine, New Hampshire, Vermont, Massa- 
chusetts and Rhode Island. 

2 Nee YORE ccces Southern and Eastern Districts of New 
York and Connecticut. 

3 DOD. dweesans Western and Northern Districts of New 
York. 

4 Pittsburgh ..... Western and Middle Districts of Pennsy!- 
vania, 

5 Philadelphia +a. oan District of Pennsylvania and New 
ersey. 

6 Baltimore .Maryland, District of Columbia and Dela- 
ware. 

7 Roanoke ...... Virginia and West Virginia. 

8 Charlotte ...... Georgia, South Carolina and North Carolina. 

9 Es enawdae Florida 

iG New Orleans. ...Louisiana, Mississippi, Alabama and Arkansas. 

11 Louisville ...... Kentucky and Tennessee. 

12 Columbus ...... Ohio and Michigan. 

13 i eee Lllinois, except southern counties of eastern 
judicial district, Indiana and eastern ju- 
dicial district of Wisconsin. 

14 Oe Ree sicctucs Minnesota, North Dakota and Western Dis- 
trict of Wisconsin. 

15 Omaha ........ Nebraska, Iowa and South Dakota. 

16 ee Ecc cnned Missouri, southern counties of eastern ju- 

dicial district of Illinois and Kansas. 

17 Fort Worth.....Texas and Oklahoma. 

18 Denver -Colorado, Utah and New Mexico. 


19 Helena .Montana, Idaho and Wyoming. 


20 Seattle -++++.+++ Washington, Oregon and Alaska. 

21 San Francisco. -- Northern District of California and Nevada. 
22 Los Angeles....Southern District of California and Arizona. 
23 Honolulu ...... Ilawaii. 

24 San Juan....... Perto Rico. 


Andrews Explains His Plans 


Just what is expected of the prohibition administrators 
and employees generally of the reorganized prohibition 
service is set forth in a circular sent by Assistant Secretary 
of the Treasury Andrews to the field officers of the Pro- 
hibition Unit. He explains that the service of all present 
unclassified employees of the Prohibition Unit will be termi- 
nated not later than October 15, at which time their con- 
nection with the enforcement work will end unless they are 
reappointed. 

“I wish to explain to the members of the organization 
what the new organization will mean to them personally,” 
said Mr. Andrews in the circular. “It is the intention of 
the Department to select from those now in the service the 
men who will be retained and even promoted in the new 
organization. These men will be selected for merit only, 
and in accordance with personal fitness and qualifications 
for the work we are planning to do. While the process of 
reorganization is under way, the present organization will 
continue to function as is. 

“With the advice of Commissioner Blair, Commissioner 
Haynes and the heads of the Washington Divisions, the 
Department will select the twenty-four District Adminis- 
trators. These Administrators will then go to their re- 
spective districts to study conditions and personnel with a 
view to selecting such personnel and recommending such 
organization as the conditions in their respective Districts 
warrant. These Administrators will be given a free hand 
in the selection of this personnel inasmuch as they are to be 
held responsible for law enforcement in their Districts. 
The existing personnel in the mobile forces will be available 
for selection by the Administrators. 

“It is intended that the new organization shall be a clean- 
cut business organization for the efficient accomplishment of 
its purpose. Positions and salaries will be such as to afford 
opportunities for promotion to practically all the personnel 
and it is intended that regulations will be so designed as to 
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make promotion for merit assured. In the future, tenure 
of office and promotion will be based on personal perform- 
ancé only. In order that every man may fully realize that 
he owes his appointment in the reorganization solely to his 
merit the following procedure is ordered: 

“The present appointment of all unclassified employees 
will be terminated not later than October 15, 1925, and 
unless reappointed will end their connection with the service. 
In the case of prohibition agents and inspectors who may 
not have been selected for retention any leave which may 
be due them on October 15, 1925, must have been taken 
before that date. 

“In the meantime, selections will be made and the men 
appointed to their new offices in the organization. These 
appointments will be made for merit only, and on a distinct 
understanding that the appointee will hold office so long, 
and only so long, as his service are satisfactory.” 


Blair’s Order Transferring Control 


Orders issued by Commissioner of Internal Revenue Blair 
transferring the function of controlling the sale and use 
of denatured alcohol from collectors of internal revenue to 
federal prohibition directors acting as federal prohibition 
administrators are as follows: 

‘I. Effective August 1, 1925, and pursuant to Revised 
Regulations No. 61, the function of controlling the sale and 
use of denatured alcohol, complete and special, will be trans- 
ferred from collectors of internal revenue to federal pro- 
hibition directors acting as federal prohibition administrators. 

“2. There will be retained with collectors of internal 
revenue the formal approval of the applications for permits 
to operate industrial alcohol plants, bonded warehouses and 
denaturing plants. The control of the accounts of industrial 
alcohol plants, bonded warehouses and denaturing plants 
where alcohol is produced, stored and denatured will remain 
with the collectors of internal revenue. In other words, the 
collector’s accountability ceases when the denatured product 
is withdrawn from the denaturing plants with the approval 
of the proper federal prohibition officer. 

“3. Investigations and approval of any proposed industrial 
alcohol plant, bonded warehouse and denaturing plant will 
be made by the proper federal prohibition officer. Prior to 
transmitting the applications and other documents to the 
commissioner of internal revenue for concurrence in the 
action of such officer, the applications or other documents 
shall bear the approval or disapproval of the collector of 
internal revenue. 

“4. The prohibition officer will be charged with the 
responsibility of making the investigations as to the character 
of the applicants and also the fitness of the plants. The 
collector will be charged with the duty of seeing that the 
plant is properly constructed and if he is satisfied with the 
investigation as to the character of the applicant, which was 
made by the prohibition officer, no independent investigation 
of this particular feature will be required on the part of the 
collector. 


5. Each collector of internal revenue will transfer to 
the federal prohibition director for the state in which the 
collector’s office is located, all files and records, both current 
and obsolete, relating to dealers in and manufacturers using 
denatured alcohol. The complete files of such dealers and 
manufacturers will be transferred, including all correspond- 
ence, reports and other papers. 

“6 


Immediately upon receipt of this mimeograph each 
collector will notify each person in his district holding a 
permit, Form 1476, to deal in specially denatured alcohol, or 
permit, Form 1481, to use specially denatured alcohol; that 


on and after August 1, 1925, all withdrawals must be ap- 
proved by the federal prohibition director acting as ad- 
ministrator. The permittee should be advised promptly of 
this change in order that he may be thoroughly cognizant of 
the situation and in order that no embarrassment may result 
to those manufacturers who make use of denatured alcohol 
in legitimate business. On and after August 1, 1925, no 
collector of internal revenue will approve a permit for the 
withdrawal of. denatured alcohol. 


ow 


7. Collectors will ship all files and records in ample 
time to reach the offices of directors prior to the beginning 
of business on August 1, 1925. Where the director’s office 
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is located in a city other than that in which the collector's 
othce is located, such shipments shall be made by express on 
government bill of lading. 


“8. Each collector shall make, in quadruplicate, a de- 
tailed inventory of all files and records which are to be 
transferred to the federal prohibition director. Each folder 
containing files and records shall be invoiced separately and 
a brief description shall be given of the contents thereof. 
Each copy of the inventory will be receipted by the director 
to whom the transfer is made. One copy of the inventory 
shall be returned to the collector for his files, one copy 
shall be retained by the federal prohibition director, a third 
copy shall be submitted to the federal prohibition com- 
missioner at Washington and the fourth copy shall be trans- 
mitted to the Accounts and Collections Unit of the Bureau 
of Internal Revenue. The matter of transferring filing 
equipment, furniture, etc., will be taken up with each 
collector by means of letter. 

“9. There is attached to this mimeograph a complete 
list of all federal prohibition directors, showing their names, 
location of offices and the states over which they have juris- 
diction. Collectors will be guided by the information shown 
on the list in making transfers of files and records. 

“10. It is desired to make clear to the collectors the fact 
that they will still be responsible after August 1, 1925, for 
the proper conduct of all industrial alcohol plants, bonded 
warehouses and denaturing plants and for the safekeeping 
of all denatured alcohol up to the time it is withdrawn from 
the denaturing plant in the manner prescribed by Regulations 
No. 61. The provisions of this mimeograph do not in any 
manner affect the control of the and pure 
alcohol. 

“11. Correspondence from collectors of internal revenue 
in regard to the procedure outlined herein should be ad- 
dressed to the commissioner of internal revenue and should 
refer to the symbols A&C:OAP. Correspondence from 
federal prohibition directors in regard to this procedure 
should be addressed to the prohibition commissioner and 
should refer to the symbols Pro:AC.” 


sale use of 


Haynes’ Power Goes to Administrators 


The orders issued by Commissioner of Internal Revenue, 
Commissioner Blair carrying out the scheme of decentraliza- 
tion of prohibition enforcement and which in effect transfer 
power from Prohibition Commissioner Haynes to the district 
administrators are as follows: 

“Effective September 1, 1925, existing regulations, issued 
for the administration of the national prohibition act and 
internal revenue laws relating to intoxicating liquors (not 
including provisions of Section 1602 to 1667 of Regulations 
60, which relate to the prohibition commissioner) shall be 
subject to the following exceptions : 


“(1) Where any authority is delegated to, or the per- 
formance of any duty is required of, the prohibition com- 
missioner, or of prohibition directors, within the districts 
hereafter to be created, either by regulations, or the terms 
of any bond, permit, or other authority whatsoever, relating 
to intoxicating liquors, such authority shall be vested in, 
and the duty shall be performed by, prohibition administra- 
tors; and where the authority is required to be exercised, 
or the duty performed, by the prohibition directors, with the 
advice, concurrence or approval of the prohibition com- 
missioner, such advice, concurrence, or approval shall not be 
required. 

“(2) Where it is required by such regulations, or by 
the terms of any permit, bond, other document, agreement, 
or understanding whatsoever, relating to intoxicating liquors, 
that the original or copies of the latter shall be forwarded 
by prohibition directors to the prohibition commissioner, or 
where required to be sent by any collector of internal 
revenue, medical officer of the public health service, in- 
vestigating officer, or other officer or person, to prohibition 
directors, or to the’prohibition commissioner, the same shall 
be retained by and filed with prohibition administrators: 
Provided, that this exception shall not apply to Form 1421, 
which must be separated as to states and portions of states 
under the control of the administrator and forwarded to the 


(Continued on Page 332) 
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COOLIDGE WANTS TAXES CUT IN TIME FOR MARCH 15 


Federal Trade Board Appeals to Supreme Court to Sustain Power; 


Tariff League Fights for American Valuations; Aromatic Imports Drop 


WASHINGTON, August 17.—The Federal Trade Commis- 
sion will appeal to the United States Supreme Court for 
review of two cases involving its judicial power. In the 
first, the United States Circuit Court of Appeals for the 
second circuit upheld an order of the commission requiring 
the Eastman Kodak Company and the Allied Laboratories 
Association to abandon an agreement whereby the latter 
agreed not to import foreign film if the kodak company 
refrained from operating its picture-making laboratories. 
The court refused, however, to recognize the order of the 
commission requiring the kodak company to dispose of these 
laboratories. ‘To enforce its agreement with the Allied 
Laboratories organization the kodak company maintained 
its picture-making factories ready for instant operation, ac 
cording to the commission. 





“The commission is not a court; it exercises administra- 
tive not judicial power and no statutory grant can be found 
justifying the order that a citizen sell property acquired in 
the course of business,” the Second Circuit Court held, 
reversing that part of the commission’s order. 

The second case in which the commission will petition the 
Supreme Court for writ of certiorari is directed against 
Alfred Klesner, doing business as the Shade Shop, of Wash 
ington, D. C. The Court of Appeals of the District of 
Columbia found that while the Federal Trade Commission 
undoubtedly is given jurisdiction, by the terms of its organic 
act, over cases arising in the District of Columbia, Con- 
gress, through an apparent oversight, failed to provide a 
court within the District in which the commission can en- 
force its orders. The courts created by Congress for the 
District of Columbia are separate and distinct in legislative 
origin, designation and general jurisdiction from the U. 5S. 
district court and U. S. circuit courts of appeal, to which 
the commission is obliged, by statutory requirement, to 
appeal for enforcement of its orders, the court stated. 

The Federal Trade Commission has issued an order di- 
recting the International Shoe Company of St. Louis, Mo., 
to divest itself of all stock or share capital of the W. H. 
McElwain Company, formerly of Boston. The commission 
found that respondent in acquiring this company has violated 
section 7 of the Clayton act, which prohibits mergers 
which tend substantially to lessen competition. The deci- 
sion is interesting as showing the split within the ranks of 
the commission in its interpretation of laws governing trade 
practices. 

Two of the conservative members of the commission, 
Commissioners Humphrey and Hunt, dissented from the 
order. Chairman Van Fleet who in many recent cases has 
sided with Commissioners Humphrey and Hunt, in this par 
ticular instance joined with the. two Democratic members, 
Commissioners Thompson and Nugent, in approving the 
issuance of the order. 

The majority of the commission in its findings said that 
the International Shoe Company by acquiring the stock of 
the McElwain Company gained control of the largest manu- 
facturer of street and dress welt shoes for men and boys, 
and eliminated from the field of competition its largest 
competitor in the sale of men’s dress shoes. 

It also secured immediate entrance into the sales territory 
of the New England states, the general effect being to sub- 
stantially lessen competition between the two companies in 
the sale of dress shoes for men and to restrain commerce 
in the shoe business in various sections of the United States 
in which the two companies operate. 

Commissioner Humphrey in a dissenting opinion declares 
that the order, will in all probability cause stockholders to 
lose several million dolars and that it is the duty of the 
commission to issue an order when no good will result and 
when it can do no good to any. one and evil must follow. 


WasHINGTON, AuGust 17.—As the time approaches for 
another session of Congress it becomes increasingly cer- 
tain that many subjects of interest to the business world 
will occupy the attention of Senators and Representatives. 
There has been renewed agitation recently for the calling 
of a special session on October 1 in order to get an early 
start on the consideration of tax revision. This agitation, 
however, has made no progress as the administration is 
determined not to convene Congress in advance of the 
regular session which commences in December. 

The House Ways and Means Committee is to meet on 
October 19 to commence hearings on the tax bill and 
expects to be able to report a bill to the House at the 
heginning of the session in December. The purpose of 
the leaders is to get the bill through the House in Decem- 
ber and through the Senate in January or February in 
order that tax reductions which are to be made may be 
effective on payments of March 15 on 1925 income. 


Price Maintenance Bill to Be Pressed 


Other subjects before Congress at the coming session 
will include railroad legislation, shipping leislation, im- 
migration legislation, and various miscellaneous matters, 
such as the price maintenance bill, which commercial in- 
terests have been urging for some time past. It is expected 
that the winter season will continue at least until June 
and possibly longer. 

It seems to be a certainty that no general revision 
of tariff laws will be attempted, but there continues an 
agitation for a revision of administrative provisions. In 
this connection the American Protective Tariff League is 
urging the revival of the plan for the substitution of 
American for foreign valuation in assessing customs duties. 
his league suggests that the American valuation can be 
incorporated in proposed amendments to administrative 
laws and that such action would attain uniformity in the 
values of imported merchandise, simplify customs pro- 
cedure, collect the duties now prescribed by law, reduce 
by millions of dollars a year the cost of administration 
and increase the revenue very largely. Importing interests 
will oppose any effort to revive American valuation, which 
they succeeded in killing when it was under consideration 
at the time of the enactment of the 1922 tariff act. 

“We ask your earnest co-operation in favor of ‘American 
import value,’”’ says the American Protective Tariff League. 
“American valuation of foreign merchandise was eliminated 
from the original Fordney tariff bill. Foreign valuation of 
imported merchandise was substituted in the tariff act of 
1922, excepting as to the dye stuffs covered by section 28. 

“Foreign valuation results in great disadvantages to Amer- 
ican industry and unjust discrimination between foreigners. 
\ unit of cloth, pottery, glassware or any merchandise 
coming from Great Britain, pays a much larger amount of 
duty than similar merchandise from central Europe or the 
Orient because of the lower cost of production in central 
Europe or the Orient. Every like unit of production 
should pay the same amount of duty on entering the United 
States.” 


Coolidge Makes Democrat Vice-Chairman 


\lfred P. Dennis, Democrat, has been designated by 
President Coolidge as vice-chairman of the Tariff Com- 
mission. Under the law the President designates the chair- 
man and vice-chairman annually from among the members. 

In naming a Democrat the President is departing from 
the usual custom. Mr. Dennis, who was appointed on the 
commission some months ago, is close to the President and 
has been considered his spokesman in its affairs, notwith- 
standing the fact that he is a Democrat. Mr. Dennis 
formerly was a commercial attache under the Department 
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of Commerce. His friendship with the President dates 
back to the days when he was a professor at Smith College 
in the President's home town of Northampton, Mass. 

The vice-chairmanship of the commission has been vacant 
since the resignation of W. S. Culbertson. Thomas O. 
Marvin, Republican, continues as chairman of the com- 
mission. 


Decline in Synthetic Aromatic Imports 


Imports of synthetic aromatic chemicals during July 
totaled 5,999 pounds valued at $15,837. This was about 
half the total in quantity imported in June, although the 
value represented a considerably greater percentage. Im- 
ports in June amounted to 10,612 pounds valued at $19,455. 

The tabulation of imports of synthetic aromatic chemicals 
of coal tar origin during July follows: 


Per Cent by 
Country of 
Shipment 


Germany, 100% 
(Germany, 92% 

| Holland, 8% 
France, 100% 
Holland, 60% 
Germany, 40% 
Switzerland, 100% 
France, 100% 
France, 100% 
Germany, 82% 
Switzerland, 18% 
Switzerland, 100% 
Holland, 100% 
Holland, 100% 
Switzerland, 100% 
Holland, 100% 
Holland, 100% 
Germany, 100% 
France, 100% 
Germany, 61% 
Holland, 27% 
Switzerland, 12% 
Switzerland, 100% 
Holland, 100% 

{ Switzerland, 65% 
| Holland, 32% 
France, 3% 
Switzerland, 100% 
Switzerland, 100% 
Switzerland, 100% 
Switzerland, 100% 
Switzerland, 100% 


Quantity 
‘i aiipevaiaenen, 
Pounds Ounces 


Name of Chemical 


Acetophenone ...........000. 100 


Benzaldehyde 1,202 
ECE 5 c6 0.46 dde ude 100 


Benzyl! alcohol : 500 


Benzyl cinnamate 
Benzylidine acetone aaeae+ 
Cetone D. (Orange Crystals). 
Cinnamic aldehyde 

Coumarin crystals extra C.N.C 
Diphenyl methane 

Gardenal 

Heliotropine crystals extra 
Hyacinth compound 

Indol 

Jacinthe absolute 

Methyl acetophenone 


Methyl anthranilate 


Methylphenyl acetate 
Methylnonylacetaldehyde 
Musk Ambrette 
Musk ambrette residue paste 
Musk ambrette residue pdr 
Musk ketone 
Musk 2 
Musk 
Neroline 

ether) 
Oleo musk 


100% 
100% 


87% 


France, 

England, 
Germany, 
France, 13% 


Germany, 74% 
France, 21% 
Holland, 5% 
France, 100% 
Holland, 100% 
Switzerland. 100% 
Holland, 100% 
France, 100% 


Phenylacetic aldehyde 


Phenylethyl alcohol 


Phenylethyl alcohol extra G 
Phenylethyl propionate 
Phenylpropyl acetate 
Phenylpropyl aldehyde 
Vanillin crystals 


No 
NNT 


na 


Inquiry Into Methanol Duties 


The Tariff Commission has recently announced the or- 
dering of an investigation into duties on methanol. The 
inquiry was ordered as a result of complaints by domestic 
manufacturers of wood alcohol relative to excessive imports 
of synthetic methanol from Germany. Latest figures show 
that in June methanol imported in the United States totaled 
61,040 gallons valued at $26,504 which is only about half 
the total imported in May, when 115,120 gallons valued at 
$52,917 were imported. In the first six months of 1925 about 
320,000 gallons valued at about $145,000 have been imported. 
In the entire year 1924 only forty-eight gallons valued at 
$29 were imported. 

The Tariff Commission is sending out two crews of two 
men each to do the domestic field work in its methanol 
investigation. Each will be composed of an economist and 
an accountant. One will go into the Michigan-Wisconsin 
area, where there is a considerable center of methanol pro- 
duction while the other will go into the Eastern center 
of production in New York and Pennsylvania. There are 
estimated to be about seventy plants where methanol is made 
in this country. 

It is uncertain how the foreign end of the investigation 
will be handled in view of the probable impossibility of ob- 
taining active information on German costs. Nothing will 
be done relative to the German end of the industry until 
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members of the Tariff Commission who are now out of 
town return to the city. Chairman Thomas O. Marvin 
and Vice Chairman A. P. Dennis are conducting hearings 
in Seattle at present. 


Government Appeals Pinelyptus Decision 


The Treasury Department has applied to the United 
States Customs Court of Appeals for a review of decision 
of the Board of General Appraisers involving the appraisal 
of certain essential oils. 

The board rendered a decision on the classification of mer- 
chandise described as a combination of pine oil and eucalyptus 
and resignated as pinelyptus, which was assessed at the rate 
of 40c per pound and 50% ad valorem under paragraph 
61 of the Tariff Act of 1922 and was held by the Board 
to be properly dutiable at 20% ad valorem under para- 
graph 1459. The government asked for a rehearing, but 
this was denied by the Board. The Treasury Department 
therefore asks for a review by the Court. 


INDUSTRIAL ALCOHOL AT WASHINGTON 
(Continued from Page 330) 


prohibition commissioner; nor to reports on Forms 1420, 
1423 and 1427, which shall be made separately as to each 
state, or portion of a state, under the control of the ad- 
ministrator, and forwarded to the prohibition commissioner. 

“Regulations 61, Revised, effective August 1, 1925, pro- 
vide, among other things, for the control of the manufacture, 
sale, and use of specially denatured alcohol by federal pro- 
hibition administrators instead of collectors of internal 
revenue as heretofore; also supervisory control of officers 
assigned to and operations conducted by industrial alcohol 
plants, bonded warehouses, and denaturing plants, as pro- 
vided in Article 120 of Regulations 61. Pending completion 
of the necessary reorganization, collectors will transfer the 
necessary files and records relating to such work to the 
federal prohibition directors of the respective states in which 
the various collection districts are located, and such 
directors are, from the effective date of Regulations 61, 
authorized and required, until further notice, to act as federal 
prohibition administrators with respect to such control of 
the manufacture, sale and use of specially denatured alcohol, 
as well as to perform other functions and duties for which 
such administrators are responsible under revised Regula- 
tions 61. 

“The exceptions to existing regulations, and the pro- 
visions of permits, bonds, and other instruments, relating to 
intoxicating liquors, and to denatured alcohol herein pro- 
vided, and the revocation of previous regulations and in- 
structions as provided by Article 125, Regulations 61, 
effective August 1, 1925, are not intended to; and shall not 
be deemed to affect, any existing permit, or any act per- 
formed, right accrued, or liability incurred, or any pending 
suit or other proceeding, whether administrative, civil or 
criminal. 

“Regulations 60 will be revised as soon as practicable to 
conform to the procedure herein outlined.” 


Alcohol Police Fee Now Improbable 


Manufacturing chemical interests have got the impression 
that the railroads’ Trunk Line Association will not push the 
proposal for a $50 policing charge on carload shipments of 
alcohol, which was recently the subject of a hearing in New 
York. The charge is denounced as rank discrimination, and 
if it is attempted, alcohol distillers and consumers will oppose 
it vigorously. 


Denaturing Formula Modified 


Specially denatured alcohol formula No. 39-D has been 
modified by the internal revenue bureau, to read as follows: 
—To every 100 gallons of pure ethyl alcohol add 1 gallon 
oil of bay, N. F., and 50 ounces avoirdupois quinine sulphate, 
U.S.P., or 200 ounces avoirdupois sodium salicylate, U.S.P. 


Official Copies of Regulations No. 61 


Persons desiring extra official copies of Regulations No. 61, 
revised July, 1925, can procure the same by sending 15 cents 
per copy to the Superintendent of Documents, Government 
Printing Office, Washington, D. C. 
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ARE YOUR SALESMEN “ORDER-TAKERS”? 


If So, They Are Not Performing Every Duty Which Actually Should 


Be Expected of Them? 


Are Forced Sales to Retailers of Real Benefit? 


By LEROY FAIRMAN 
New York Advertising and Merchandising Expert 


Of recent years the term “order-taker,” applied to sales- 
men, has become understood as a reproach which nar- 
rowly escapes being a direct insult. To call a man an 
order-taker is now considered as equivalent to calling him 
no salesman at all. Anybody, it is implied, can go out 
and take orders that are waiting for him; it is the province 
of the real salesman to get orders where there aren't 
any, 

The teaching of so-called salesmanship by correspondence 
schools and in classes, and the training methods of high 
powered sales managers, are chiefly devoted to converting 
mere order-takers into salesmen who can create business 
where there isn’t any, and sell to a man who doesn’t want 
to buy, a big order of goods he doesn’t need. 


Printed Courses in ‘“Salesmanship” 


Some of these printed “courses” in salesmanship make 
very interesting reading. The salesman is instructed in 
every method of approach, every form of effective presenta- 
tion of his proposition, and every method of diverting the 
mind of his “prospect” from adverse or negative chan- 
nels. He is taught how to meet and overcome every 
sort of objection; how to lead his victim along from one 
slight concession to another until the sum of those con- 
cessions equals complete surrender; how to clinch the 
sale before the victim can reconsider, and how to make a 
graceful get-away before he can collect his disordered wits 
and cancel the order. 

The sad thing about such instructions in salesmanship 
is that nowhere is anything said about the interests of the 
man who signs on the dotted line and pays his money. 
That poor devil is not assumed to have any rights to be 
considered; whether he needs the goods or not is of no 
consequence; whether he can use them or sell them is 
immaterial. 


Strong Arm Tactics Are Ephemeral 

These strong-arm methods of selling are used chiefly 
by the house-to-house salesman. His only object in life 
is to make one sale per house, or to approach as nearly 
as’ possible to that glorious ideal. He never expects to 
come that way again—at least not with the same mer- 
chandise—and according to his ethics, there is no reason 
in the world why he should give the slightest considera- 
tion to the interests of his “prospect.” He will sell his 
book on the care of babies to a maiden lady of 85 with- 
out the slightest compunction. 
are to his victim, the greater the proof of his salesman- 


The more useless his wares 


ship, the greater his pride in his achievement. 

But when such high handed methods of selling are 
utilized by the representatives of a manufacturer of com- 
modities of general public consumption, when the sales- 
man approaches the retailer with the firm purpose to load 
him up with the biggest order which can possibly be 
secured, regardless of the dealer’s needs, then we have a 
situation which is fraught with grave danger to the re- 
tailer, to the manufacturer, and to business in general. 


It is quite futile to claim that this method of selling is 
either obsolete or going out of fashion. True, many wise 
and far-seeing manufacturers have discarded it; but in the 
sales departments of thousands of their competitors, sales- 
men are drilled and lectured and admonished, over and 
over again, in the ungentle art of getting the order, re- 
gardless of everything but the ability of the buyer to pay 
his bills. 

The main idea is that, regardless of business conditions 
or other modifying circumstances, the sales of 1925 must 
beat the record of 1924; September of this year must go 
ahead of September of last year. 

This in itself is a very worthy and commendable purpose. 
Everybody wants his business to grow. But the only real 
growth a business can show is that which arises from an 
increased consumption of its products—consumption, not 
sale. Hence the problem of the manufacturer is to induce 
more people to use his goods. This may be done by in- 
vading territory in which the goods have not previously 
been marketed; by doing more and better advertising; and 
by devising ways in which the goods are made more use- 
ful, and therefore more tempting, to the consumer. 


Salesman Must Know His Territory 


These sensible, business-like methods of insuring busi- 
ness growth seem slow, uncertain and roundabout to many 
manufacturers; they feel that the quick, sure, direct way 
to beat last year’s record is to load up the retailers. So 
the salesman goes forth with this one idea in mind. He 
has his “quota”; in thirty days there will be a show- 
down in the home office. Woe betide him if he falls be- 
hind his “quota.” 

He knows that the merchants in a large section of his 
territory have had a poor season; he knows that many of 
them must have considerable stock still on their shelves; 
he knows that the prospect of poor crops is making the 
consumers keep a firm clutch on their pocketbooks. But 
there is his “quota,” set by a sales manager who will 
listen to none of these facts; who closes his ears, pounds on 
his desk, and growls out sinister threats’ of “making 
changes if he can’t get results.” 

In every community there is a certain normal demand 
for every commodity. The extent of this demand depends 
upon many factors. If the commodity is a luxury, it 
depends upon the financial ability of the community to 
absorb luxuries; upon the general public attitude toward 
luxuries; upon the manner in which this particular luxury 
is adapted to the prevailing mode of living; upon whether 
“times” are good or bad; upon the amount and nature of 
competition, and other factors. 

It is the salesman’s job to know just what these con- 
ditions are in every town he covers. 

In every community, there are a number of outlets for 
every commodity—retailers who severally command a cer- 
tain amount of business, who cater to a certain class of 
trade, and who can normally dispose of a certain quantity 


of the commodity in a given time, It is the salesman’s job 
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to know all there is to know about these retail outlets. 


With this information at hand, the manufacturer’s prob- 


lem is how to increase this normal demand for his com- 


modity in a given community. One way, of course, is to 
get more than his share of the business already being done, 
This is a 
bet- 
good product at a lower price. 


to take business away from his competitors. 


reasonable kind of ambition, especially if he offers a 


ter product, or an equally 


Another way is to induce the consumer to buy more of his 


commodity, and spend less money for other luxuries. 


Plight of the Man Who Holds the Bag 


Now, the 


increas¢ 


what happens when manufacturer desiring to 


the normal demand for his product, in either or 
both of the ways mentioned, loads up the retailer with more 
goods than he can normally sell, and leaves that un- 
hold the ' 


that, 


fortunate man to bag? 


The 


the goods, 


inference is having been inveigled into stock 


ing the retailer will in some way or other get 


rid of them. 
Maybe he 
that 


will, but 


demand we 


face with 


The 


the goods, 


how? He stands face to 


normal have been considering buck 


has been passed to him; in order to get rid of 


he must induce people to buy the A Brand when they ask 


substitute—or else he 


had 


for B—in other words, he must 


must force the goods upon who intended to 


people 
spend their money for something else 

If he 
bad 


will 


does either of these things, he does them with a 


resolving that he 
And the 


not be 


grace and a sour stomach, mentally 


never be caught that way again. condition 


of his temper and stomach will improved if he 


has to resort to the cut price method in order to dispose 


goods, and thus give away the major portion of his 


of the 
profits, The dealer will cut prices fast enough to suit his 
hates like the devil to be forced to do it 
worry. The 
into the hands of the con 
for Mr. 


time 


but he 
the 


merchandise 


own ends; 


“But,” says manufacturer, “I should 


dealer gets the out 


sumers, they will come back Dealer 


He'll 


more, and 


will have to give me just as big an order next 


have to meet the demand.” 


Best Laid Plans Quite Often Miscarry 
fine—if it 
This little 


creased the 


Very 


does. 


that But it seldom 


forced 


works out way. 
not in- 
normal consumption of the class of goods in 


the 


adventure in sales has 


question, nor of aggressive manufacturer’s particular 


brand, one iota. It has forced out a lot of goods for which 
ther« 


nosc 


was no normal demand. No flapper will powder her 


twice before she starts down town, just because she 


has an extra can of powder on her dresser. Henry won't 


shave twice because he has an extra tube of shaving cream, 


cream than usual. And when the 


the 


neither will he use mor« 


extra face powder and extra shaving cream are used 


up, will the flapper and Henry buy more of it, or will they 


to the thoroughly used 


go back satisfactory brands they 
to buy? 

It cannot be too often repeated that it is the manufac- 
turer’s job to sell his goods to the consumer, not the re- 
tailer’s job. The immortal truth that goods on the dealer’s 
shelves are not sold, but merely on the way, is still too 
little 


Furthermore, the 


understood. 

good will of the retailers is absolutely 
Some 
the 


up to 
the gills at their own prices and on their own terms, and 


essential to the success of the average manufacturer. 


manufacturers have reached so exalted a station in 


world of business, that they can load a retailer 
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not care a continental whether he likes it or not. But 
these manufacturers move the goods off the dealer’s shelves 
by tremendous advertising campaigns ; 
own work of creating the demand. 


The manufacturer who looks for a real and healthy 


at least they do their 


in- 
the 
the 
both 


should 
ultimate 


crease in his business secure it by increasing 


number of his consumers, or by increasing 


volume his 

methods. 
Until he 

he loads 


consumed by present consumers, or by 


all 


there is no 


does this, he is getting nowhere at 


when 


up a dealer with goods for which 


actual immediate demand. 

In the toilet goods business, especially as relates to what 
may be termed staples, it is not an easy matter to increase 
consumption except by taking customers from competitors. 
In the average community, what we may call staples, tal- 
cum, face powder, denifrices, face creams and the like, are 
used by a large 


New 


like ly to be 


very percentage of the possible market. 


consumers can of course be secured, and they are 


permanent customers of the manufacturer who 


secures them, but their number is not great. 


Switching Buyers from Lame Duck Items 


In the average community, though, there scores of 


duck 


are 
and 
“ee Id,” 


There are on the market scores and hun- 


lame products which have a very small sale, 


whose consumers, never having been thoroughly 


are easy to switch. 
dreds of toilet products which are never advertised, which 
have no real excuse for existence, and which are barely 
hanging on by the skin of their teeth. The consumers of 
these products readily respond to intelligent and forceful 
advertising, and may be gathered in by the thousand by any 
enterprising manufacturer of well established merchandise. 
Here is the great field for business expansion, ripe for the 
harvest. 

The manufacturers who go after business can get it. 
Having got it, the retailers will be ready and_ willing 
to carry the necessary to handle it. And in these 
circumstances, order-taking will be the only form of sales- 
manship necessary. 

It is the salesman’s job, as I see it, to know the possibili- 
ties of every town he covers,, and to make his own “quota” 
on the basis of his knowledge. It is his job to gain the 
dealer's will and confidence by always playing fair 
with him, and to protect that dealer against the follies of 
wrong headed manufacturers and bull headed salesmanagers. 
It is his job to help the dealer sell the goods: to urge him 
to use such window displays, counter cards, and other 
dealers’ helps as will be of real assistance to him, and to 
make his own relations with the dealer so pleasant and help- 
ful that competitors will find him poor picking. When 
these things have been done, the best of salesmen becomes 
merely an order taker, and that is what he ought to be. 
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HOW TO LIVE LONG BARRING ACCIDENTS 


He rides to 
the 


As long as a man can walk, he will live. 
Moral: Walk and live 


advice given by the Silent Partner. 


his grave. more longer, is 


Depending on what you are doing, tells how many times 


you should eat each day, and probably how many times 
you can afford to eat. Moral: 
more. 

A sane and successful man will not overwork, but the 
failure fellow will worry himself sick. Moral: Work ts 
the best doctor—worry is disease. 

The silk cord running through the chain of all virtues 
is moderation. Moral: Moderation is the pleasure of the 
wise. Excess etches early epitaphs. 

Sing or laugh two or three times a day. Sleep in the 
open. Love somebody. Hold your temper until you get in 
the hills. Insist on having stalwart ancestors, and you 
will live until some auto hits you. 


Do more and you can eat 
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HOW TO BUY FLOWER ABSOLUTES 


‘a Pertinent Facts About Origin and Methods Used in Manufacture 
Standards Suggested for Makers; Cheap Products Often Prove Costly 


By WILLIAM A. POUCHER, Ph.C., London, Eng. 


Author of ‘Perfumes and Cosmetics”’ 


When you buy flower absolutes do you ask for an ordinary 
quotation ? 

If you do and want the best product, then you are mak- 
ing a mistake. 

This statement on first sight may seem a little abnormal, 
especially so to keen buyers—and they exist in the per- 
fumery trade. But in actual fact, as I shall endeavor to 
prove, this assertion will bear the closest inspection, 

Rose and jasmin absolutes are the two flower products 
which sell big, the others, tuberose and orange blossom 
have a smaller circle of users, while mimosa, cassie, etce., 
are only used by those chemists who have experimented 
widely and found how to employ them very advantageously. 


Early Experimentation 


A flower absolute in the strict sense of the term means 
the whole of the perfume element in the flower (as far as it 
can be extracted) without natural waxes, pigments, etc. 
The process generally used for this purpose was first ex- 
perimented with by Robiquet in 1835 who used jonquil 
flowers and extracted them with ether. He obtainer the 
perfume having all the delicacy of the flower. At this time 
petroleum was not so well known as a solvent and the 
further experiments conducted by Millon in 1856 were made 
by utilizing other solvents such as _ benzene, carbon 
disulphide, ethyl alcohol, chloroform, etc. He and his co- 
workers, however made use of an open plant and _ their 
losses of solvent were so high that the process never be- 
came a commercial success. 

In 1879 Naudin patented a closed apparatus which 
eliminated these losses and as we now know thereby laid 
the foundation stone of the present volatile solvent proc- 
ess. He used the fractions of petroleum which distilled 
at a low temperature and also to some extent methyl and 
ethyl chlorides. The former were found to yield best re- 
sults in terms of concrete and Naudin then proceeded to 
eliminate the pigments, waxes, etc., by solution in alcohol, 
freezing, filteration, and evaporation of the solvent in vacuo. 
This process as is well known is universally adopted by the 
manufacturers of flower absolutes and very probably over 
ninety per cent of them are produced by this method. The 
others are (in a small percentage of cases of jasmin and 
tuberose) obtained by extracting the enfleurage pomade and 
in certain cases are to be preferred. The former however 
are generally asked for by buyers who know what they 
expect to get so that for the purpose of quotations they are, 
more or less, obtaining a standard product prepared by a 
Standard process. 


Obtaining the Raw Materials 


It is necesary now to look a litle further back and ex- 
amine the question of raw materials. It is customary for 
the flower growers to arrange the price of flowers before 
the crop is collected and providing a reasonably good yield 
is anticipated after a normal season the different manufac- 
turers pay the same price. If on the contrary atmospheric 
conditions have been such that a poor yield is anticipated, 


then it is often found that in spite of pre-arranged prices 
some speculator steps in and buys up as much of the crop 
as he can at a figure in excess of that agreed upon. 

Such instances come up now and again when there is 
naturally a slight variation in the cost of the finished ab- 
solute, but keen buyers observe these fluctuations which 
are recorded in the Grasse reports printed in this paper, 
and bear them in mind when making a purchase. When the 
crop is normal however no such fluctuations occur, but there 
is another aspect of the case which requires to be con- 
sidered. Many of the larger firms grow a proportion of 
their more important raw materials. As progressive con- 
cerns they naturally study the question of soil, manure, 
situation, etc., with a view to obtaining blossoms rich in 
perfume and in consequence of high yield. 

It would, however, be absurd to assume that any one 
company has succeeded in consistently obtaining a_ better 
product and a higher yield than all other firms for every 
one of the flowers used by them in the production of 
absolutes. It can therefore be reasonably assumed _ that 
from the point of view of yield, all makers are using flowers 
which so nearly approximate that they may be considered 
to be of standard quality. 

Having therefore agreed that the raw materials and proc- 
ess approximate so closely as to be identical how is it pos- 
sible to obtain any one flower absolute from two sources 
of supply—the one at sometimes double the price of the 
other? It is of course common knowledge that odorless 
solvents such as ethyl phthalate, benzyl benzoate, amyl ben- 
zoate, etc., are used as diluents, while some firms employ 
alcohol. Providing these dilutions are made clear to the 
purchaser no complaint can be made, but it is obviously 
wrong to send out dilutions described as absolutes. Manu- 
facturers do not do this from choice but simply to meet 
competition, so called. To overcome this difficulty some 
makers have recently prefixed their description by “perfect” 





or ‘prima” denoting the fact that the absolute is pure 
but of course the price is always high which frightens 
some short-sighted buyers. It is more economical in the 
end to buy the purest obtainable, even if it is the dearest, 
and then make the dilution oneself. 


Variations in Prices 


When buying absolutes therefore ask your different agents 
to submit samples and prices for guaranteed pure absolutes. 
Insist on the fact that purity is essential and price of 
secondary consideration. 

There will of course be differences, but not big ones, 
between the prices submitted; with the guarantee above 
desired, these variations in price can be attributed to the 
fact that one maker is satisfied with a smaller margin of 
profit than another. 

The difficulty next presents itself of deciding which of 
the guaranteed pure absolutes to buy. The final test is of 
course that of odor. These delicate flower products are 
extremely unsatisfactory to judge in concentrated form and 
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a one per cent dilution in alcohol should therefore be made 
of each sample. On being left for a week and then a known 
number of drops placed on an odorless absorbent strip of 
paper a much better comparison can be made. Should 
there be any doubt between say two of the samples it is 
more conclusive to make up speciments of the perfume for 
which the samples are intended and then make a comparison 
after maturing. 

In conclusion it seems very desirable that the makers of 
absolutes should get together and for their own protection 
arrive at some definite arrangement concernjng the market- 
It would help buyers if only two 
prepared by the volatile 


ing of these products. 


standards of each odor solvent 
process were listed: 
1. Absolute Flower Oil 
2. 10% = = 


This would enable the small user of the expensive oil 


guaranteed. 


(such as jasmin is now) to make his purchase and know 
what he is getting, Whereas now he does, in fact, buy a 
dilution to get his price down but he does not know the 
strength of that dilution and often when he thinks he is 
buying cheaper, he is merely getting a weaker solution. 


U. S. PEPPERMINT CROP FORECAST 


About 16,000 acres of peppermint will be harvested this 
year, for the distilling of peppermint oil, the United States 
Department of Agriculture announced on August 10. Of 
this area, about 12,000 acres are in northern Indiana and 
4,000 acres in Michigan. At the end of the planting season, 
this year, there were about 26,000 acres in peppermint in 
Indiana and somewhat more than 9,000 acres in Michigan, 
.or about 35,000 acres in the two states. Less than one-half 


«of this remains for harvest after the damage by frost and 
~wind in the last week in May and the first week in June. 

‘Last year, about 18,000 acres of peppermint were actually 
harvested in Michigan and Indiana after about one-third 
-of the acreage had been abandoned. The acreage planted 
to peppermint in the spring of this year was much greater 
than the planting of 1924, but. frosts and high winds de- 
stroyed a large acreage and retarded the growth of an 
:additianal acreage, so that it will yield but little peppermint, 

some of it may make a stand for next year. 

The bulk of the material, or straw, per acre last year 
was large, but the oil yield low. This year the material 
per acre will not be more than two-thirds as large as 
last year, but the yield of oil per “charge,” it is expected, 
will be nearly twice as much, The plants, this year, have 
a high proportion of leaves to total bulk. 

The peppermint industry has had two years of short 
crops, following sesveral years of overproduction. The 
acreage has been constantly expanded each year, but on 
land less adapted to the crop and by inexperienced 
growers. Hence, the production has not increased as the 
acreage has. 

Growers and buyers estimate last year’s production of 
peppermint oil at 300,000 to 330,000 pounds. The expecta- 
tion seems to be that about the same quantity will be pro- 
duced this year. The normal yearly consumption in this 
country is supposed to be about 400,000 pounds. In the 
calendar year 1923, a little more than 123,000 pounds of 
peppermint oil was exported from this country, valued at 
$366,273, or about $3 per pound, and in 1924 the exports 
were 176,820 pounds with a value of $846,528, or nearly $5 
per pound. During the last winter the price of the oil 
soared as high as $12 to $15 per pound. Imports of 376 
pounds of peppermint oil were reported for 1923 and 8,469 
pounds during the first half of 1925. 


Beauty Hint for Thin Persons 


Jump out the attic window and you'll come down plump. 
— Jack-o-Lantern. 
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NEW YORK TRADE GROUPS TO GIVE POOR 
BOYS FREE FARM TRAINING 


Under the joint leadership of Abraham Erlanger, former 
president of the B. V. D. Company, Adam L. Gimbel, vice- 
president of Saks & Co., and Manny Strauss, business con- 
sultant, trade and professional men of New York City will 
give complete equipments for a successful life career upon 
the farm to 120 deserving city boys every three year, by 
providing them with full scholarships through the National 
Farm School at Doylestown, Pa. 
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The school was founded twenty-eight years ago by the 
late distinguished Philadelphia rabbi, Dr. Joseph Kraus- 
kopf, mainly with the idea of offering to Jewish city boys, 
of limited means, an exceptional opportunity to return to 
the agricultural occupation of their ancient forebears. Its 
entrance requirements have never been sectarian, however, 
and today it numbers hundreds of successful graduates of 
all creeds in every part of the country. 

With board, lodging, clothing, books, tuition, equipment, 
in fact everything, entirely free, it offers an exceptional three 
year course in practical scientific agriculture. The student 
learns by actually farming the institution’s 1,100 acres of 
land, as well as by laboratory and class-room instruction. 
Of recent years there is said to have been an average of 
forty applications from agricultural employers for every 
graduate. 

New York philanthropists were recently called upon to 
assist in a plan of expansion for the new overcrowded insti- 
tution and the present trade and professional group move- 
ment in New York has arisen in response to this appeal. Mr. 
Gimbel, who is chairman of this phase of the work for the 
Farm School, with an office at 1482 Broadway, explained it 
recently as follows: ; 

“The rest of the country has already contributed, and is 
now contributing, some handsome sums for the immediate 
physical expansion of the National Farm School to the point 
where it can take care of 120 additional students; and New 
York is undertaking to provide the maintenance for those 
boys. It will cost about $600 per boy per year, to keep them 
at the enlarged school. To establish 120 perpetual scholar- 
ships would require the income from a perpetual scholarship 
endowment fund of $1,200,000, that is $72,000 a year.” 

“At an early date,” continued Mr. Gimbel, “we hope to 
establish just such a $1,200,000 fund in the name of New 
York. But we do not care to institute a drive of this size 
at the present time. Yet, meanwhile, the opportunity and the 
need are immediate. Therefore, for the years of 1925-6-7, 
we are confining ourselves to raising the income only, rather 
a small matter considering the exceptional worth and human 
appeal of the cause, and we are already practically assured 
of success. 

“Considerable money has already been raised and now 
leaders are volunteering for the work every day. Before 
the end of the summer, contributions toward the maintenance 
of New York’s 120 boys will have come from practically 
every trade and professional group in the city, and we know 
positively, by now, that they will finally be in sufficient 
amounts to complete the job. 

“The spirit in which our requests are being greeted,” he 
added, “is simply wonderful. New York business men can 
see beyond their own businesses and they are far from blind 
to the appeal of the soil. Furthermore, nearly everybody 
likes to give a deserving youngster a real chance in life. At 
least we are finding these things to be so.” 


Youngest Grandmother Has Hair Bobbed 


It looks like more records are being broken in barber 
shops than in phonograph shops! 

The latest one to come to our attention is the work of 
John Smith, who operates a barber shop in Marble Rapids, 
Mich. Mr. Smith recently bobbed the hair of the youngest 
grandmother in existence. Her name is Mrs. Edgar Fris- 
bie and she is 31 years of age. 

This entitles Mr. Smith to the tissue-paper hair clippers. 
Whooze next?—Square Deal. 
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BORONIA CULTIVATION AND ATTRIBUTES 







Some Interesting Facts About This Natural Perfume Material 


By H. V. MARR 
Managing Director, Plaimar Ltd., Perth, Australia 


It is quite common to see in perfume manuals, formulas 
for the preparation of Boronia perfume. Such formulas are 
compounded according to the individual conception of the 
maker of what the perfume of Boronia actually is. In no 
one of these formulas is any pretence made that the per- 
fume has any origin from the flower for which it is named. 
In fact, it is a synthetic perfume compounded to give as 
closely as possible the perfume of the flower which it 
represents. 

Anyone who has visited Australia, particularly Western 
Australia, during the months of August, September, and 
October, will have a true idea of the actual aroma of this 
Australian flower. 

At that time of the year, sprays of Boronia are sold in 
the streets of Perth, and also in all capital cities of the 
various states of the Commonwealth and the fragrant 
perfume of the Boronia blossom permeates the busy 
thoroughfares and strikes the nostrils as a most refreshing 
and fascinating perfume. 

Outside of Australia, Boronia is very little known, but 
many a traveler to the Antipodes has pleasant recollections 
of this pretty flower. 

It is a native of Australia, particularly West Australia. 
There are several botanical varieties, some of which have 
a sweeter scent than others. The variety which possesses 
the sweetest perfume is known botanically as Boronia 
Megastigma and grows in its native state prolifically in 
certain districts of West Australia. Growing better under 
moist conditions it is found in the lower latitudes of this 
large State, being confined more particularly to the extreme 
southwest where the conditions of rainfall and climate en- 
able the plant to survive high summer temperatures. 

The name Boronia was given to this native plant to 
commemorate a young Italian botanist, Francis Borone. 

The variety which this article deals with is the Boronia 
Megastigma, a small plant which has been known to attain 
a maximum height of as much as seven feet when grow- 
ing alongside of tall scrub. Generally speaking, however, 
it is a small bushy shrub attaining a height of approx- 
imately four feet. It throws out long thin branches having 
small narrow leaves and in the blossoming season puts 
forth a bud at the base of each leaf. 

This bud develops into a pretty bell-shape blossom 
having a golden yellow interior and a deep copper colored 
exterior. The blossom is distributed throughout the whole 
length of the stalks and a well developed bush in full 
bloom presents a very pretty sight. 

It occurs prolifically along the creeks and swamps and 
may be seen growing vigorously in ten or twelve inches 
of water. These swampy thickets may be almost entirely 
covered with the shrub. 

It is not surprising that the Boronia flower has attracted 
the attention of those interested in essential oils and per- 
fumery. Numerous attempts have been made from time 
to time to produce a perfume from this flower, but the re- 
sults have not in the past been encouraging. 


Attempts to distil the flower and isolate the perfume in 
the form of an essential oil were unsuccessful owing to 
spoiling during distillation of the delicate aromas which 
comprise the true Boronia perfume. Many methods have 
been tried including enfleurage and extraction by volatile 
solvent. 

When the blossoming season is at hand, parties of pickers 
adjourn to the bush, each one supplied with a specially 
designed comb, which, if held and used in the correct 
manner, successfully removes the little round blossoms 
from the sprays without dislodging the small narrow 
leaves. This blossom falls into a container to which. the 
comb is attached. The container takes approximately ten 
minutes to fill, so that the operation of combing is to a 
large extent a continuous one. 

The operator carries with him, or her, a four-gallon tin 
with a wooden lid. This tin is used as a seat while comb 
ing, and when full will hold approximately fifteen pounds 
of blossom. 

The blossom is brought to one centre where it is sub- 
jected to a process of sifting to remove any leaves or 
small tufts, and from thence is hurried to the distillery. 
At the distillery the blossom is subjected to inspection before 
being submitted to a special process of extraction at low 
temperature whereby the perfume is obtained unimpaired. 

The resulting extract contains all the natural flower 
waxes, together with the aromatic constituents, and the 
form in which it is sold by the makers is a brownish green 
semi-liquid of very pungent odor, and when diluted to the 
required strength there is produced the natural fragrance 
of this pretty Australian flower. 

Swamp land being generally the most fertile, it follows 
that the advance of settlement entailing the reclamation of 
virgin ground for agricultural pursuits will eventually re- 
sult in the destruction of Boronia thickets unless encourage- 
ment can be held out to the settlers to conserve the Bor- 
onia existing on their holdings and to this end distillers 
are endeavoring to demonstrate that it will pay to pre- 
serve the Boronia from destruction. 

The advance of settlement, with its accompanying burn- 
ing off, had disastrous results last season in that large 
areas of this native bush were consumed in the fire, re- 
sulting in the shortening of supplies of blossoms. 

With regard to the cultivation of the shrub, tests are 
being made to ascertain the possibility of cultivation with 
a view to gaining knowledge as to the results and its effect 
on the quality and yield of the perfume. 


“Ideal Publication,” Says Reader in India 
(G. S. Ranade & Co., Perfumery Raw Materials, Natural. and 
Synthetic Perfumes, Girgaum, Bombay, India.) 

We regard THe AMERICAN PERFUMER as an ideal technical 
publication. That speaks volumes about the efficiency of the 
publishers and the enlightenment to which the perfumery 
trade has reached in the United States of America. 
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AUGUST REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own CorrESPONDENT ) 


Grasse, August 8.—Following is the monthly report for 


August on Essential oils and floral products: 


Orange 
Inquiries for orange products are arriving regularly; the 
concretes, neroli, pomades, etc., are being sold normally 
without price fluctuations. ‘ 
The distillation of the 
Petitgrain oil is rather scarce and the price high. 


leaves has not been finished. 
Rose 


Although the market for rose products is not very active, 
sold 


now and the end of the winter, since the crop has been 


sales are regular and everything will be between 


a little deficient everywhere. 


In spite of the growing competition of the Bulgarian 
concrete the Grasse concrete keeps the first place and its 
use will always be preferred to exotic products by per- 
fumers jealous of the fineness of their perfume composi- 


The 


as regards the manufacture of the products obtained by the 


tions. wide experience of the Grasse industrialists 
volatile solvent process cannot be acquired in a few years; 
whatever efforts the Bulgarian houses may make, they will 
find it difficult to compete with the Grasse products since 
it is necessary in the first place to figure on the value 
of the itself. Now, the 
different that cultivated 


transplanted into any other section. 


flower Grasse rose is entirely 


from abroad and it cannot be 
The departments ad- 
j able to obtain satisfac- 


jacent to Grasse have never been 


tory results so it is evident that a special soil and a par- 
ticular climate which are exclusive to Grasse and the im- 
mediate environment thereof are necessary for the cultiva- 
tion of the 


Grasse rose. 


Tuberose 


The crop commenced a few days ago. It does not seem 
to be very large, but no exorbitant rise is looked for on 
account of the feeble demand which has prevailed of 
late. 

Jasmin 


The crop of the jasmin flowers commenced last 
on July 16. On 


which we had in the month of June and during almost 


year 
account of the persistent coolness 
the entire month of July, the jasmin buds have not opened 
readily, and that is what accounts for the delay in this 
starting and nothing 
Only 


the last two or three days have we had a little heat, but it 


flowering. The crop is barely just 


is known as yet of what will be the general result. 


will be absolutely necessary for this heat to continue for at 
Never- 


theless, a very good crop is not looked forward to, 


least two months, so that the crop may be normal, 
since 
is a rare thing if the 
time lost can be made up for in the end. 


when the harvest starts so late, it 
Discussion has started as regards the fixing of the price 


of the flower. As usual, the producers have asked very 
high prices, but thanks to the foresight of the Grasse in- 
dustrialists, aided by the Parisian Perfumers’ Syndicate, it 
has been possible to bring back to lower limits the prices 
asked by the producers. 

It is thought:that the rate will be a few francs lower 


than that of last year; at all events, it will not be higher. 


In our next report we will be able to give more ac- 
curate details on this subject as regards the prices of the 
Hower. 

Lavender 

Distillation has commenced in certain early sections. 

As a result of the rain and mild temperature which we 
have had, the lavender plants have grown normally and 
the flowering is superb. Unfortunately, the highly nourished 
and very developed plant weighs double last year’s plant, 
which, being dried in part hy the intense heat, gave a yield 
The result is that the 


cost price of the lavender distilled up to the present is 


twice as high as that of this year. 


rather high and may even be called very high, since where 
instance, it took 120 kilos of 
one kilo of oil, the quantity required this year is more 
than 200 kilos of plants. 

Changes in the yield 


last year, for flowers for 


still 


for several days continues; in 


occur if the heat we 
that case the 


distillers will be able to secure a sufficient yield of oil so 


may 


have had 


that the cost price will go down in substantial proportions. 
In our September report we will also be able to give 
other more detailed data on this subject, since 


there 


meanwhile 


will have been some transactions concluded and an 


accurate idea will be feasible concerning the value of the 
crop. 

There is reason to bear in mind the difficulty of being 
able to find enough gatherers who want to 
ten-franc 


earn several 


pieces a day; it must also be recognized that 
even with plants in large quantities, a crop might not be 
large on account of its being impossible for the distillers 


to have all the lavender plants cut. 

Aspic 
with that of the 
There is one additional difficulty, however, which 
from the fact that the price of the lavender oil 
is appreciably higher than that of aspic oil; now, the dis- 


The aspic oil situation is connected 
lavender. 


results 


tillers must pay nearly the same price to the gatherers who 
do not want to earn less than for gathering the lavender 
plants. 
Geranium 

The weak demand at present has caused a slight slacken- 
The Algerian oil 
however would seem to be slightly on the rise. 

Mint 


slackening on all 


ing on all the geranium oils in general. 


A. slight mint oil is being discounted. 


Rosemary and Thyme 
The distillers’ work on these two oils has been com- 


pleted. It is announced that there is a deficient crop ot 


thyme, especially in the sections producing oils having a 
high percentage of thymol. 


The rosemary distillation is normal, also the crop. 


Clary Sage 


Distillation began about It will be 


normal. 


twenty days ago 


Besides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 
of considerable value, in the advertising announcements. 
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AMERICAN SOCIETY OF COSMETICIANS: SIXTH CONVENTION 


Sixth ANNUAL BANQUET oF ASSOCIATION HELD IN THE SHER 


Cosmeti- 
It 
convened in the Assembly Hall of the Gossard Building, 


of the American 


cians’ Society was the most successful in its history. 


The sixth annual convention 


Chicago, Monday morning, July 27 and held two sessions 
daily for three days. The address of welcome was by 
Mrs. E. W. Bemis, woman member of the Cook County 
Board of Commisioners and it was responded too felicitous- 


ly by a number of the delegates. The 
sessions were well attended, with the pres- 
ident, Dr. Nellie B. Cooper in the chair 
and the scribe, Frances Martell, at the 
secretarial desk. Business was dispatched 
in good order and a lively interest was 


evinced in all subjects presented in papers 
and speeches, or otherwise called to the at- 
tention of the assembled cosmeticians. 


The key features of the program were 
the President’s address, and the report of 
the Committee on Legislation, of which 
latter Mrs. R. J. Maurer is chairman. 
[hese two documents gave in the concrete 
the ‘reasons why the convention members 
were so jubilant and why the last year’s 
work was voted the biggest thing in the 
\. C. S. history, namely, the passage of 


the cosmeticians’ standard licensing bill by 
six states during the year—Arkansas, Ore- 


gon, Illinois, New Mexico, Missouri, and Dr. 
Utah—and the strengthening of the Wis- ReE-ELecTED 
consin law by suitable amendments. An- 


NELLIE 


other outstanding achievement was the growth of the So- 
ciety during the year sufficiently in numerical and financial 
strength to warrant the opening of a permanent Nationa! 
Headquarters for the society, which was done by resolu 
tion, the same to be located (and now opened and in full 


Swing ) in the Vanderloop Building, 167 East Ontario 
street, Chicago. Especially good work had been done in 
California, Texas, Oklahoma, Michigan, Iowa, Nebraska 


and New Hampshire, and it is confidently expected, the 
report indicated, that the Cosmeticians’ bill will be passed 
by their Legislatures at the next session. _ Representative 
Rena Elrod, one of the women members of the Illinois 








tAN Hortet, Cuicaco, TurspAy Eveninc, Jury 28, 1925. 


Legislature, who introduced the model bill in that body and 
piloted it through to success, with the help of Illinois cos- 
incticians, was present and made an interesting and snappy 
talk to the convention. 

Among the addresses that made hits with the cosmeticians 


assembled was one on “Business Ethics” by Frank D. 
Mayer, vice president of the Vanderhoof Advertising 
\g-ncy. Another, “Insurance,” by W. H. Alger, insurance 


‘specialist; then “Organization” by Hon. R. 
G. Soderstrom, of the Illinois Legislature ; 
“The Development of Personal Beauty,” by 


Edna Purdy Walsh, the well known char- 
acter analyst; “Progress,” by Mrs. R. J. 
Maurer, president of the Marinello Co. and 
a whirlwind speaker; “Publicity and Ad- 
vertising As It Relates To Beauty Prod- 
ucts and Service,” by E. M. Nolan, of the 


Inter-Ocean Syndicate; “Public Health and 


Jeauty Culture,” by Dr. John Dill Robert- 
son, former Commissioner of Health of 
Chicago and now president of the Chicago 
West Parks Board; ‘Fraternity Between 
Allied and Competing Trades,” by C. W. 
Godefray, president of the National Hair 
Dressers’ Association; “Personal Responsi- 
bility of the Shop Owner in Matters In- 
volving Hygienic Precautions,” by Dr. 
Clara M. Luther, of Minneapolis; and “In- 
B. Cooper, gredients Used by the Cosmeticians,”’ by 


Dr. Frank B. Kirby, of the Abbott Labora- 
tories of Chicago 
Show held in the Eighth Street 
“Story of Cinderilla’ and a 


PRESIDENT 


Theatre 
revelation 


The Style 
a veritable 


was 
to 


as 


the possibilities of refined make-up and hair arrangement 
for milady that her sisters of even a decade ago little 
dreamed of. The speaker of the occasion was John Lee 


Mahin, of the Mahin Advertising Agency, New York, and 
of the inspirational talkers of the advertising world. 
His address was analytical, replete with practical sugges- 
tions and highly complimentary to the cosmeticians’ craft 
and the personnel of those who constitute its membership. 

The annual banquet occurred on July 28 at the Sherman 
Hotel, and was a jolly affair. The accompanying. illustra- 


one 
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tion tells the story better than words. Adjutant-General 
Frank S. Dickson, of the Illinois National Guard during 
the term of many Governors, was the toastmaster. He 
was as good at the job as he has always been as a com- 
manding officer in action. Senator John Dailey, of Peoria, 
was one of the principal after-dinner speakers, and mid 
flowery alliterations referred to the desire of the cosmeti- 
cians to elevate the standard of their calling and give the 
public the service to which they are entitled. Dr. J. C. 
Geiger, Assistant Health Commissioner of Chicago; A. 
M. Shelton, director of Registration and Education of 
the State of Illinois; and Dr. J. D. Robinson, keen wit and 
sound thinker, were other speakers. From. these talks it 
was made clear that the city and state authorities would 
work in close co-operation to keep beauty parlors up to the 
standard set by the A. C. S. and now established by law 
in Illinois and some other states. 


The exhibits by leading manufacturers made a fine group 
showing, and convention visitors, most of them buyers, gave 
detailed attention to the opportunities. According to reports 
of attendants, the orders booked this year were greatly in 
excess of last year. Prominent among the exhibitors were: 
Gibbs & Co., Western Co., Reichman & Faust, American 
Drug & Chemical Co. (Pariogen), E. J. Rose Mfg. Co., 
Marinello Co., Va-Per Marcell Waving Machine Co., Rap- 
i-Doll, Inc., William Meyer Co., Koken Co., Goss-Ein, Inc., 
Eugene, Ltd., Inecto, Inc., Notovitz Co., Felix Coune, 
Marine Eye Remedy Co., and Modern Beauty Shop. 

The list of chairmen of committees which functioned so 
splendidly last year, besides those already referred to, are: 
Finance, Mrs. M. B. McGarvan; Publicity, E. M. Nolan; 
Style Show Arrangements, Mrs. R. J. Maurer; Constitu- 
tional Amendments, Dr Nellie B. Cooper. Each state had 
a chairman directly in charge of the Society’s work in her 
or his state, practically all of whom have been reappointed 
for another year’s service, the list being as follows: 

STATE CHAIRMEN 
Alabama J. T. Campbell... ... Montgomery 
ee a a. ree Little Rock 
RE a3 kas euans Miss Jane Cotton Phoenix 
California Teresa Galligan Diego 
Colorado Mary I. .....Denver 
Connecticut 


Dillon... 


Washington 

OO eae Mary Middlekauff Orlando 
NR ccinses.c'bis ge oie Aer 

Illinois ..seeeeeeeKathleen Kelly 
Idaho L. V. Mattern 
Indiana Clara M. Murphy 

- Iowa M. Kerth Dubuque 
Maine Grace Haulton 

Kansas Lillian Gallaher Berry...Kansas City 

Kentucky .Mrs. Elizabeth Dorr Lexington 

SEINE. osc sien vues Elizabeth Brockway....New Orleans 

Maryland Carolyn Burr Baltimore 

Massachusetts .......Sigrid Lunde Worcester 

oS Eee Martha Clegg Detroit 

Minnesota Dr. Vera Cleaver........ Minneapolis 

Missouri Elizabeth Thielen. » a0 ey eae 

Nebraska Irene Gray 
New Jersey Dowd Butler... 
New York Alice Buckley 

ie bude nen diakcell Mary Wilson Cincinnati 

CROONER. oc canesscc Maude Gutterridge.......... Nowata 

Oregon Mary Newman Portland 
North Carolina 1 Asheville 

North Dakota ..... Mrs. Farmer Meredith Beach 

Pennsylvania Anna McNiff-Johnson....Harrisburg 

South Carolina Moore Anderson 

South Dakota ....... Chloe Kenton Mitchell 

DOIN ov wsincvcasy Mrs. George Tidwell........ Memphis 
I Soc oes a wm ededee Elizabeth Austin 

| SE eee Isabel Keys 

Montana Otilia Schmitt Red Lodge 

ae M. E. Lunde Norfolk 

Washington ......... Mrs. P. E. Williams....Walla Walla 

West Virginia Isa Taylor Clarksburg 

Wisconsin Bertha Hammen Milwaukee 


Fort Wayne 


Trenton 
Albany 


Salt Lake City 
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The election of officers resulted in retaining the full 
roster which served during 1924-25, as follows: 

President, Dr. Nellie Buchanan Cooper, of Louisiana; 
first vice president, Miss Kathleen Kelly, of Illinois; 
second vice president, Dr. Vera Cleaver, of Minnesota; 
third vice president, Mrs. A. M. McCormick of Missouri; 
fourth vice president, Mrs. Anna ‘McNiff Johnson, of Penn- 
sylvania; secretary, Miss Frances Martell, of Illinois; treas- 
urer, Mrs. M. B. McGarvin, of Missouri. 


CHEMICAL DINNER DURING EXPOSITION 


A chemical industry dinner with 1,200 in attendance and 
with General Pershing as the chief speaker is being planned 
to be held in New York during the week of the Tenth 
Chemical Exposition, September 28 to October 3. The 
Chemical Welfare Service Association, of which Dr. 
Charles H. Herty is president, has inaugurated the move- 
ment and has sent invitations to other chemical associations 
to join with the Chemical Welfare Service group in the 
dinner. Dr. Frederick Zinsser is chairman of the committee 
in charge. The dinner will be held at the Roosevelt Hotel, 
October 1. 

The plans of the committee aim to concentrate many of 
the smaller individual dinners of associations and groups 
held in New York at the time of the Chemical Exposition 
into a large reunion of all American chemical interests. 
The Salesmen’s Association of the American Chemical In- 
dustry and numerous other organizations will join with the 
Chemical Welfare Service Association in the banquet plans. 

An industrial directory of exhibitors in the Exposition is 
now being compiled under the direction of the exposition 
management. The directory will be arranged according to 
the numerous consuming groups, listing products and equip- 
ment sold to each group by exhibitors. The compilation 
will cover all chemical process materials and machinery 
and the industries for which they are available. Under 
each product or group will be listed the various exhibitors 
who manufacture the article in question with any par- 
ticular information about the individual products of the 
different manufacturers. 

The Chemical Exposition directory will be compiled 
primarily to help buyers who go to the exposition in 
search of various materials or equipment. It is believed 
that it will be particularly valuable to foreign buyers who 
are not acquainted with the names of the American manu- 
facturers or with their products. The volume is expected 
to make several thousand pages which will preclude its 
being printed for general distribution to visitors. It will 
be made up in loose-leaf form and held by the management 
for consultation when inquiries are received as to sources 
of supply at the exposition. 


Barbers’ Supply Dealers Meet Sept. 8-10 


Plans for the twenty-second annual convention of the 
Barbers’ Supply Dealers’ Association which will be held at 
West Baden, Ind., September 8, 9 and 10 are being completed 
by the officers and by a special committee of arrangements 
made up of members located in the vicinity of West Baden. 
While as yet no papers have been announced it is understood 
that questions of trade practice, of credit and of inimical 
legislation will come up for discussion. As in the past a 
most interesting program of entertainment is being arranged 
with a special program for women. The officers of the asso- 
ciation who are now busily at work on plans for the conven- 
tion are: Emil A. Fretz, president; Edward ‘Cuddy, first vice 
president; J. 'M. Hoffar, second vice president; and Ray 
Ervin, third vice president; and A. L. Edlitz and Z. C. Shaw, 
directors. 


International Chemistry Union 


The International Union of Pure and Applied Chemistry, 
at its recent meeting in Bucharest, voted to accept an in- 
vitation to hold its 1926 meeting in the United States in 
connection with the annual meeting of the American 
Chemical Society. Ernst Cohen, of the University of 
Utrecht, is the newly elected president, and Dr, James F 
Norris, president of the American Chemical Society, was 
elected vice-president. 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 

Fred S. 

Hickey, general counsel and 


Since our July report, Rogers, who was re- 
elected president; Thomas J. 
executive secretary, as well as the other officers, both old 
and new, have been taking proper care of the affairs of the 
Flavoring Extract Manufacturers’ Association of the United 
States. 

The Executive Committee, following the annual meet- 
ing, elected Willoughby M. McCormick as National Coun- 
cilor, which means that he is entitled to represent the Asso- 
ciation in the proceedings of the United States Chamber 

This held for 
Sherer, of Chicago, with utmost satisfaction 
Both Mr, McCormick 
former presidents of the F.E.M.A. 


Baltimore and consequently is 


of Commerce. post has been 
by Samuel J. 
to the members of both associations. 
and Mr. Sherer are 
Mr. McCormick, 
much closer in traveling accessibility to the headquarters 
of the United States Chamber in Washington. 

Alcohol matters are fully covered in our Washington 


many years 


lives in 


Correspondence in preceding pages of this issue. 

The Minutes of the Sixteenth Annual Meeting of the 
Association, held in Chicago, June 24, 25 and 26, 1925, have 
been issued in printed form and copies have been mailed 
In addition to the regular proceedings 
various and com- 
Here are some of the subjects 
Minutes : 

Mayor Dever of 

Tax Reduction, Symposium 


to the members. 


the addresses of the guests reports of 
mittees are given in full, 
which are treated in the 
Welcoming Address, by 
Vanilla Labeling and Alcohol 
of Views Gathered by Research Committee, Frank L. 
Beggs, Chairman; Detecting Adulteration of Vanilla, C. 
B. Gnadinger; Labeling of Flavoring Extracts, Dr. J. W. 
Sale; Food Laws’ Relation to Flavoring Extracts, Dr. A. 
E. Paul; Facts and Figures, C. W. Jen- 
nings, Sr.; Business Outlook Bright, Charles R. Holden; 
The Phone for Food Movement, John J. Miller; Uses and 
Abuses of Flavoring Extracts, Mrs. A. J. Peterson; Na- 
tional Benefits, Homer J. Buckley. 


Chicago ; 


Fire Insurance 


Advertising and Its 


NEW YORK HEARING ON LABELS 

A special hearing on the labeling of artificial and com- 
pound flavoring extracts was held at the office of Com- 
missioner Pyrke of the Department of Farms and Markets, 
Albany, N. Y., Monday, August 17 at 2 P. M. 

Attending on part of the State were also Messrs. Fee, 
who is in charge of regulatory work, and Flanders, counsel 
for the department. 

Present on behalf of the Flavoring Extract Manufactur- 
ers’ Association were Messrs. Rogers, president; Boyles, 
Weil, of Kohnstamm & Co.; Earle, of Wood & Selick; 
Albright, of Gumpert & Co.; Katzenstein, of Star Ex- 





tract Works; Leighton, of W. J. 
of Magnus, Mabee & Reynard, 
Burton & Co.; and Meltor, of 

Mr. Rogers opened with a general statement of the pur- 
pose of the Association to comply with the law, and to 
inform all purchasers by means of a correct label of the 
nature of the product, and he fact that both 
of these and the interests of 
revealing 


Bush & Co.; Brown, 
Hornbeck, of W. 


Pierre Lemoine, Inc. 


Inc. ; 


stressed the 


objects could be attained 


the manufacturer’ conserved without technical 
secrets as to the detailed make-up of flavoring specialties. 
Dr. Boyles spoke at length on the technical phases of the 
situation, and was supported by Dr. Brown. 

The attitude of the officials very friendly and it 
is expected that the matter will be worked out in a man- 
ner .favorable all around, It was agreed that President 
should appoint a sub-committee to report as to 
could well be named on the label, not 
only to comply with the law as to aftording information 


regarding the 


was 


Rogers 
what constituents 
flavor, but also to 
the manufacturer. Dr. Boyles was 


made chairman, and other members are to be named soon. 


make-up of the con- 


serve the interests of 

The Commissioner agreed that cases that are pending 
against firms regarding the naming of ingredients would 
be held in abeyance until the matter is settled. 


Charles O’Connor, of Philadelphia, president, and Thomas 
J. Hickey, of and attorney, together 
with the legislative and other committees of the National 
Association of Manufacturers of Soda Water Flavors, have 
their 


Chicago, secretary 


maintained activities in the interests of the asso- 
ciation and its members. 

Secretary Hickey has collected information on various 
subjects, and has forwarded the same to the members, in- 
cluding bulletins on proposed legislation together with com- 
ments on the probable effects of the measures. The New 
York State situation continues to be interesting and legis- 
lative relief will be sought at the January session of the 
Albany lawmakers. 


TAHITI VANILLA FORECAST FOR 1925-26 


Consul Lewis V. Boyle, Tahiti, has forwarded a fore- 
cast of the vanilla bean crop of Tahiti for 1925-26. 

“The vanilla season commences in the Society Islands 
about the first of June and closes about the end of Feb- 
ruary,” says Mr. Boyle. “For the season that ended in 
February, 1925, there were produced and exported ap- 
proximately 2,500 tins of cured vanilla beans, or 220,460 
pounds. 


“For the season that has just commenced it appears 
from the best information available from the trade that 
the crop will not be more than 2,000 tins, or 176,368 pounds. 
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It is extremely difficult to ascertain the reasons for the 
decline in the amount of vanilla. beans that will be avail- 
able this season as contrasted with the previous season 
because there is no crop forecasting service in existence 
in French Oceania. 

“Nevertheless, two reasons are advanced by exporters. 
In the first place, the long drought in the Colony from 
May to October 15, 1924, weakened the vitality of the 
vanilla vines, and even now they are unable to produce 
beans as rapidly as they should. The second reason ad- 
vanced is that for about two years the prices received for 
vanilla beans have been extremely high; consequently, 
planters have made every effort to produce the maximum 
number of beans per vine. 

“Therefore, the energy and strength of the vines has 
been used in the production of beans to a greater degree 
than is consistent with safe practice. The vines have not 
had their normal growth and there must be in the future, 
at least for the present season, a smaller product of 
beans. 

“The prices being received at the present time for 
vanilla beans are not as high as the record prices re- 
ceived during the season of 1924-25, when prices sometimes 
rose as high as $6.80 per pound for first quality beans, 
whereas now for the same kind of beans $5.55 is received.” 


F. E. M. A. COMMITTEES FOR YEAR 1925-26 
SCIENTIFIC RESEARCH 
Frank L. Beggs, chairman. Styron-Beggs Co., Newark, Ohio. 
Dr. F. M. Boyles, Jack Beverages, Inc., New York City. 
Dr. Bernard K. Smith, Garrett & Co., Brooklyn, N. Y. 
Dr. E. J. Shanley, Baker Extract Co., Springfield, Mass. 
John ‘Glassford, McCormick & Co., Baltimore, Md. 
C. B. Gnadinger, McLaughlin-Gormley-King Co., Minne- 
apolis, Minn. 


MEMBERSHIP 
R. E. Heekin, chairman, Heekin Co., Cincinnati, Ohio. 
H. Hyde, Abner Royce Co., Cleveland, Ohio. 
=. E. Wade, Wade Extract Co., Orange, N. J. 
T. Gunning, Arbuckle Bros., Chicago, III. 
. F. Wussow, Price Flavoring Extract Co., Chicago, III. 
LEGISLATIVE 


. H. Bond, chairman, McCormick & Co., Baltimore, Md. 


PUBLICITY 
S. J. Sherer, chairman, Sherer-Gillett Co., Chicago, III. 
Clifford G. Harris, Frank E. Harris Co., Inc., Binghamton, 
N. Y. 


B. J. Fishburne, S. P. Hite Co., Roanoke, Va. 


TRADE INTERESTS 

Geo. H. 
Mass. 

Gordon M. Day, Day-Bergwall Co., Milwaukee, Wis. 

W. A. Upham, Miller Mfg. Co., N. Y. City. 

F. S. Muchmore, Hallock-Denton Co., Newark, N. J. 

Paul A. Semrad, Semrad Chem. Co., Chicago, III. 


3urnett, chairman, Joseph Burnett Co., Boston, 


TRANSPORTATION 
D. T. Gunning, chairman, Arbuckle Bros., Chicago, Ill. 
H. L. Jenks, Foote & Jenks, Jackson, Mich. 
E. L. Brendlinger, The Dill Co., Norristown, Pa. 


Costs 
T. W. 
Mass. 
L. K. Talmadge, Baker Extract Co., Springfield, Mass. 
C. F. Sauer, C. F. Sauer Co., Richmond, Va. 
R. J. Massey, Massey & Massey Co., Chicago, Il. 


Carman, chairman, Baker Extract Co., Springfield, 
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>. W. Jennings, Sr., Jennings Mfg. Co., Grand Rapids, Mich. 


TO INCREASE ‘SALES 
saker Extract Co, Springfield, 


COMMITTEE ON How 
W. Carman, chairman, 
Mass. 


COMMITTEE ON SECTIONAL ORGANIZATIONS 
F. S. Muchmore, chairman, Hallock-Denton Co., Newark, 
N. J. 
R. E. Heekin, the Heekin Co., Cincinnati, Ohio. 
Geo. H. Burnett, Joseph Burnett Co., Boston, Mass. 
C. D. Craig, Horine & Bowey Co., Chicago, III. 
VIGILANCE COM MITTEE 
All Members of the Executive Committee 


STATE COMMITTEEMEN 
California: 
Colorado: 
Connecticut: Chas. 
Co., Hartford. 
Illinois: FE. P. Price, Price Flavoring Extract Co., Chicago. 
Indiana: George H. Lynas, J. B. Lynas & Son, Logansport. 
Iowa: C. R. Joy, S. F. Baker & Co., Keokuk. 
Maine: C. M. Foss, Schlotterbeck & Foss Co., 
Maryland; R, H. Bond, McCormick & Co., 
Massachusetts: 
field. 
Michigan: 


Paul Rieger, Paul Rieger Co., San Francisco. 
Wm. L. Myatt, Morey Mercantile Co., Denver. 
S. Williams, the Williams & Carleton 


Portland. 
Inc., Baltimore. 
L. K. Talmadge, Baker Extract Co., Spring- 


Howard L. Jenks, Foote & Jenks, Jackson. 

Minnesota: Wm. McMurray, Wm. McMurray & Co., St. 
Paul. 

Northern Missouri: S, H. Baer, Blanke-Baer Extract & 
Preserving Co., St. Louis, Mo. 

Lower Missouri: Rudolph Hirsch, Ridenour Baker Gro. 
Co., Kansas City. 

Nebraska; L. Feltman, McCord-Brady Co., Omaha. 

New Hampshire: D. E, Parmenter, Wakefield Extract Co., 
Sanbornville. 

New Jersey: F. S&S. 
Newark, .N. J. 

Western New York: J. A. 

Eastern New York: L. 
York. 

Southern 
cinnati. 

Northern Ohio: 
land. 

Oregon: Leo Hahn, Wadhams & Co., Inc., Portland. 

Eastern Pennsylvania; C. F. Irwin, L. H. Parke Co., Phila- 
delphia. 


Muchmore, Hallock-Denton Co., 
Handy, Larkin Co., Buffalo. 
B. Parsons, Seeman Brothers, New 
Frank, Tea & Spice Co., Cin- 


Ohio: J. Frank 


W. H. Hyde, the Abner Royce Co., Cleve- 


Western Pennsylvania: J, L. WKlingensmith, Pittsburgh 
Food Products Co., Pittsburgh. 

Rhode Island: B. B. Scott, Providence. 

Tennessee: G. C. Davis, Davis Mfg. Co., Knoxville. 
Texas: Leo M,. Furman, the Furman Co., Houston. 
Vermont: J. O. Kimball, Kimball Bros. Co., Enosburg Falls. 
Virginia: C. F. Sauer, Jr., the C. F. Sauer Co., Richmond. 
Washington: W. J. Kahle, Crescent Mfg. Co., Seattle. 

A. J. Hilbert, A. J. Hilbert & Co., Milwaukee. 


Wisconsin: 


Method for Making Tea or Coffee Extract 
W. A. Darrah (U. S. P. 1.525,272).—Tea or coffee or 
other edible substance is ground and extracted at 100 with 
aqueous glycerin or glycol. The extracts obtained can be 
stored without deterioration, and when diluted with water 
yield beverages similar to those produced by direct 
extraction. 
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REVIEW 


Address by Dr. A. E. PAUL, Department of Agriculture, Chicago, IIl. 


To those of us who have been in a position to compare 
the condition of foods on the market prior to the passage 
of the Food & Drugs Act, with that existing at the present 
At that time there 
were but struggled 
against terrific odds in an honest, ethical attempt to carry 


time, the change is almost marvelous. 


very few manufacturers who along 
on a decent, honorable business. 

Today, I that this the 
great majority, and I believe that this is especially true 
that 


in your great gathering this majority is especially strong. 


believe minority has become 


of Flavoring Extract manufacturers. I trust, also, 


Flavoring extracts have always been a subject of great 


interest to me. True, my interest has been along chemical 


and regulatory lines, to a greater extent than along the 
line of manufacturing This is necessarily so 


because of the nature of the duties which go with the work 


processes. 


assigned to me. Nevertheless, I appreciate the privilege 
of sitting in at this meeting, and learning something relative 
to the problems which you, as manufacturers, encounter, 
and to hear your discussions as to remedies. 

While it is true that the most seriously objectionable 
the Federal, 


have been largely eliminated, there still 


practices, from the standpoint of and also 


State, food 
remain 


laws, 


types of adulteration and misbranding which we 


are aiming to correct. May I briefly point these out to you? 
Some Types of Adulteration 


1. Representing mere imitations as true flavors, This 
violation can only be a deliberate attempt at fraud and, 
while still encountered, fortunately is at this time relatively 
uncommon 


2. Labeling an imitation as a true fruit extract or flavor 
without using the words “Extract” or “Flavor. he 
designation “Strawberry Nectarine” has not been en- 


countered, but I will illustrate what I have in mind. This 
type can only be looked upon as a reprehensible attempt 
to remain within the law and yet to mislead the purchaser. 
Fortunately, the wording of the Federal Food and Drugs 
Act definitely enables officials charged with enforcement 
of that Act to check this practice. 

3. Designating an imitation product in either of these 
ways, and adding on the label in a relatively less con- 
spicuous manner such legends as “Artificially flavored and 
colored” or “Flavoring and coloring added.” Such labels 
for imitation products are quite unsatisfactory. 

4. Using satisfactory wording on the label, but attempt- 
ing in some manner to conceal or hide the qualifying words. 
This is done either by putting such words in small in- 
conspicuous type, by intermingling with various pictorial 
devices, or by ingenious color schemes. Such labels, of 
course, studied attempt to deceive. 

5. Pictorial devices, particularly of fresh fruit, on the 
label of an imitation, are deceptive to the purchaser, They 
catch the eye, even if the exact wording is overlooked, and 
should therefore not be used on a label for such product, 
even if the designation and qualifying statements are other- 
wise satisfactory. 


show a 


6. Enumerating the principal ingredients, in lieu of 
declaring the product to be an imitation. This is en- 
countered, particularly in vanillin and coumarin preparations. 
It is believed, and is in all probability true, that labels of this 
type have been prepared in good faith, and are attributable 


_*Presented at the 
Extract Manufacturers’ 
Chicago, Ill., June, 1925 


sixteenth annual meeting of the 
Association held at 


Flavoring 
Edgewater Beach Hotel, 


to misunderstanding rather than to intentional deception. 
Imitations, under the law, must be plainly labeled as such. 


7. To use a relatively small amount of true material, 


and then feature this deceptively on the label. Please 
bear in mind that a minute proportion of many artificial 
flavoring materials will over-balance and mask a large 


proportion of true material. A fraction of one percent of 
coumarin will entirely mask the flavor of a true vanilla 
extract. Such a preparation cannot, of course, be labeled 
“Vanilla Extract,” even with a qualifying declaration of 
the coumarin. It is not even an imitation vanilla extract, 
but is, in fact, an imitation tonka preparation. Even a 
true vanilla extract, if highly fortified with vanillin and 
coumarin, is an Imitation Vanilla and Tonka Extract and 
should be so labeled, together with a statement of wherein 


it is an imitation. Again, a grape juice fortified with a 
fraction of one percent of Methyl Anthranilate is an 
imitation grape flavor, since the flavor derived from the 
grapes in that instance is negligible. 

8. Failure to declare the presence of artificial color, 
whenever used. The question has been raised as to 
whether this is necessary in the case of imitations which 


are so labeled. This Department has always assumed the 
attitude that it should, in every instance, be declared upon 
the label. Please bear in mind that the Food and Drugs 
\ct very specifically prohibits coloring a food product in 
a manner whereby inferiority is concealed and there is a 
reasonable doubt that the coloring of an imitation so as 
to resemble a true product should be allowed, even if its 
presence is declared upon the label. In fact, there are 
instances in which this Department has held that it should 
not be allowed. 


9. This list is probably not complete, but will illustrate 
the principal types of violations which we have encountered. 
The number of variations and combinations of these, which 
do or may exist, is of course well nigh legion. 

Right here, in this connection, I might mention in pass- 
ing, the matter of seeking approval or advice from this 


Department regarding proposed labels. We are not 
authorized to approve labels. We do, however, at times, 
criticize them for the guidance of manufacturers who 


appear to be sincerely desirous of getting their labels into 
proper shape. It is the desire of our men to give every 
possible assistance along legitimate lines which conditions 
and our regulations will permit. It is not, however, the 
plan to assist any manufacturer in determining just how 
close he can come to getting by with a deceptive label 
without actually violating our law. There is naturally no 
inclination to be of any assistance in such an endeavor. 


Some Constructive Suggestions 


This much of my paper has been largely in the nature 
of criticism. I will now undertake the far more pleasant 
task of making some constructive, and possibly helpful 
suggestions. It seems to me that you, representing as 
you do the legitimate manufacturers of flavoring extracts, 
have interests which are essentially identical with those of 
our Department. Both serve the consuming public, and 
both want the consumer to be satisfied and pleased, 
and both object to his being mislead or deceived. It is essen- 
tially to the best interest of the ethical manufacturer, who 
puts up a legitimate article, plainly and honestly labeled, to 
have eliminated from the market fraudulent preparations 
and even those involving minor misrepresentations which 
may result in an unfair trade advantage. 

It is fully appreciated that so far as your own members 
are concerned, you, as an organization, are in a splendid 
position to adjust many misconceptions or instances of 
erroneous attitude. I believe that your attorneys are al- 
ready cooperating with us in this manner. Naturally you 
would, so far as your members are concerned, use such 
influences of -your own to the utmost, before bringing the 
matter to the attention of food officials. But it seems to 
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me that in instances which you are unable to correct, 
whether there be involved members or non-members of 
your organization, it would be well to so advise such food 
officials—Federal, State or City. It is their function to 
give appropriate attention to such cases, and it would seem 
to me that it is a duty of citizenship which devolves upon 
every one of us, to point out to them any such infraction 
of the law. Such duty, it seems, should take precedence 
over any imagined business ethics. It will also result, 
incidentally, in increased efficiency of such officials, and 
therefore, increased returns for the money paid by tax- 
payers for this purpose. Will you not, therefore, com- 
municate with your local office of the Bureau of Chemistry, 
whenever any fraudulent practice is brought to your atten- 
tion. I may assure you that the investigations made by 
this Department are very thorough and that the danger 
that any one will be embarrassed innocently as a result of 
such information is extremely remote. 

As to details in connection with various features of the 
labeling of flavoring extracts, there may be differences of 
opinion, and possibly at times manufacturers may dis- 
agree somewhat with the conclusions of our Department. 
But would it not be an advantage to you gentlemen, as a 
class, if there were a maximum of uniformity in labeling? 
Would not these conditions be fair to all of you and would 
not unfair competition thereby be very largely eliminated ? 


Honest Labeling Pays in Long Run 


From my observations of business establishments and in- 
dustries, honest labeling, like fair dealing, pays in the long 
run. Any business enterprise which is based ‘upon de- 
ception can only be short lived, and likewise, any deception 
on a label will finally result in lost confidence and con- 
sequent loss of business. On the other hand, I believe 
that honest labeling on the part of an industry will surely 
result in placing that industry upon a stable basis of 
established confidence. 

The Government gives most thorough consideration to 
all points before a ruling or expression of opinion is 
rendered relative to matters pertaining to labeling, and this 
is the reply to a frequent complaint that our Stations or 
our field men are somewhat reluctant to express themselves 
relative to a question regarding which no precedent is 
available. This caution is fully. warranted, if there is the 
slightest doubt relative to the Bureau's attitude, since 
somewhat divergent expressions might possibly be obtained 
from different field men. This would result in confusion 
and embarrassment of all kinds. But it seems to me that 
when the Bureau does make known an opinion, that it may 
be safely accepted as being reasonable, and that the trade 
would be safe in accepting it generally, thus insuring 
uniformity along the line in question. 

It would be a matter of much consolation to us, if this 
organization of yours, as individuals, would determine to 
cooperate with the U. S. Government by advising our 
office of any violation, or even suspected violation of our 
law, and if in addition, it would accept and adopt the 
rulings and opinions which are from time to time made 
public by this Bureau. It is, of course, not my intention 
to request any official action of you as an organization, 
but if as individuals you will tacitly make such a deter- 
mination, I shall feel that something worth while has been 
accomplished, which will be of much assistance and ul- 
timate value to you, as well as to the United States 
Government. 

The tendency toward sincere cooperation on the part of 
manufacturers with the Department, is now well estab- 
lished. There is no doubt that the movement will be 
materially strengthened, and that it will gather up ‘speed 
and added momentum through the support of this, your 
great combination of Flavoring Extract Manufacturers. 

In conclusion, permit me to thank you for the privilege 
of presenting this plea to you, and to express my gratitude 
for your patience in listening to me so courteouslv. 


Information in Other Departments 


Readers of the FLavortnc Extract Section are advised 
that items of interest to them may be found in our Trade 
Notes pages, as well as in Patents and Trade-Marks, and 
other departments of THE AMERICAN PERFUMER. 


EssENTIAL Ort REVIEW Avucust, 1925 


PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 
tained in Feperat anp State official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE, 
Soar Section and other departments for further information. 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 
Among the Notices of Judgment given under the Federal 
Food and Drugs Act, Nos. 13,251 to 13,400, inclusive, sent 
out recently the Bureau of Chemistry, Washington, 

D. C. the following are of interest to our readers: 


13,370. Adulteration and misbranding of vanilla flavor; 
plea of guilty; fine, $25. Diluted extract of vanilla contain- 
ing added coumarin and vanillin and colored with caramel. 

13,375. Misbranding of vanilla extract; plea of guilty; 
fine $50 and costs. Contained a less quantity of extract than 
the “3 ounces” marked on the label. 

13,397. Adulteration and misbranding of vanilla extract; 
pleas of guilty; fine $145. Analysis of several samples dis- 
closed diluted vanilla extract fortified with vanillin and 
with one exception colored with caramel, beng labeled “Pure 
Extract of Vanilla.” The contents were less than the mark- 
ings on the label. The 1% fluid ounce bottles averaged 
1.41 fluid ounces and ounce bottles contained 1.84 
fluid ounces. 

Olive oil: There were two prosecutions for violations, 
fines of $70 and $50 respectively being imposed by the 
courts. 


by 


the 2 


Joint Committee on Food Standards 


The Joint Committee on Definitions and Standards at 
Washington, has completed its work of this session and 
various recommendations tentatively adopted will be whipped 
into shape and again submitted to the members of the com- 
mittee before being made public. 

The principal activity of the committee was the holding 
of a public hearing on the question of the use of pectin 
and acid in jellies and jams and the desirability of showing 
it on the labels. Final action will not be taken until De- 
cember. 

Other problems before the committee are the use of arti- 
ficial color and the allowable moisture content of alimentary 
pastes. It is pointed out that while some of these pastes 
contain eggs, such as egg noodles, manufacturers of other 
types have sought to simulate these by the use of yellow 
dye. There is involved the question of unfair competition, 
the manufacturers of genuine egg noodles finding it difficult 
to make this product against the cheaper competing product. 

How much butter fat should be contained in a given 
amount of ice cream is also being considered. Other com- 
modities that have come up for consideration are buttermilk, 
syrups and molasses, with respect to which the question has 
to do with the sugar content; sauerkraut, cream meal, and 
almond and kernel pastes. 

In some of these cases there are already before the trade 
tentative standards and definitions previously announced_by 
the committee. Is it not probable that standards and defni- 
tions for all of the products under consideration will be 
announced in the immediate future, but some doubtless will 
be finally acted upon. 


Two New Sanitary Laws in New York 


Amendments to the New York City Sanitary Code re- 
lating to the food industry have been adopted by the 
Board of Health, Health Commissioner Dr. Frank J. 
Monaghan announces. One standardizes almond paste and 
kernel paste. The commissioner stated that this action was 
taken because it was learned that unscrupulous manutac- 
turers were substituting cheaper articles and selling their 
products as being almond or kernel paste. 

Another amendment regulates and governs the manu- 
facture of carbonated beverages within the city. It re- 
quires that these beverages contain at least 6 per cent of 
sugar and regulates other ingredients. 
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The President and Mrs. Calvin Coolidge dared the rough 
sea to visit Pemberton on the occasion of the Rexall Drug- 
gists’ Outing in connection with the United Drug Co.’s recent 
convention in Boston. 

Although afternoon that 
the Mayflower had sailed from Marblehead, not until the 
Presidential yacht was sighted did the 10,000 or more wait- 
ing people present believe the President would be able to 
make the trip. Coolidge went as a_ personal 
compliment to Louis K. Liggett, president of the United 
Drug Co. and the great organization to which the Rexall 
Druggists belong, remembering, no doubt, that at the 
Rexall 1919, f 
Massachusetts he opened the convention. 


word had come early in the 


President 


Convention in when he was Governor of 
Mr. Liggett then 
prophecied to the 
Rexallites there that 
Governor Coolidge 
was destined for a 
much higher office. 
The visit of the 
President was im- 
promptu and Mr. and 
Mrs. Liggett greeted 
Mr. and Mrs. Cool- 
idge on the road be- 
tween Pemberton 
and Hull and 
afterwards drove to- 
gether to Pemberton 
Inn, where the Pres- 
ident was 
by the 


they 


besieged 
enormous 
crowd. A large 
number of Rexall 
Druggists were per- 
sonally presented to 
the 


FROM LEFT TO RIGHT: THE 


President, re- 
minding him that they remembered him from the last con- 
vention. President posed 
for both newspaper and amateur photographers, who were 
anxious to secure his pictures, and hundreds of the attend- 
This, of course, 


In his usual good humor, the 


ing Rexallites got some very good results. 
gave all the Rexallites there a splendid opportunity to have 
a good close-up view of the President and Mrs. Coolidge. 

In the excitement a twenty-five pound box of candy, 
which had been prepared for Mrs. Coolidge was overlooked, 
but five young men, headed by Leigh B. Liggett, L. K. Lig- 
gett’s son, who during the war was a naval officer, braved 
the waves in a small boat to carry this gift to the May- 
flower before she left the harbor. 

After the President’s visit the Rexallites all enjoyed a 
real old-fashioned New England clambake. 





PRESIDENT, Mrs. Coovipce, Louis K. 
SENATOR CurTIS, JoHN Cootipce, Mrs. Louts K. Liggett, SecRETARY SANDERS 


\t an election at the canton of Saint-Auban near Grasse, 
France, July 19, Chiris, head of Etablissements 
Antoine Chiris, who is a Chevalier of the Legion of Honor, 


Georges 
was elected Councilor General. 

The Chiris family has played an important political rdle 
in France, and it is pleasing to see an important industrial- 
ist devote some of his time to the betterment of general 
conditions in the 


economic Alpes-Maritimes. 


J. F. Bromund, president of the E. A. Bromund Co., 
New York City, has just returned from a three weeks’ 
vacation in Florida, in company with Frederick Olsen and 
I. Carlton Turnbull. The voyage was made by steamship 
to Jacksonville, where a smaller boat was taken down the 


St. John’s River to 


Sanford. The trip 
was then continued 
for 400 miles by 
automobile through 
Orlando, Winter- 
haven, Sarasota, 


Tampa, and the prin- 
cipal 
southern 


cities of the 
state back 
to Jacksonville, from 
where a_ ship 
taken to Savannah 
and from there home. 

Mr. 
very much impressed 
with the picturesque 
scenery 


was 


Bromund was 


and agree- 
able climate that was 
to be found in Flor- 
ida. Surrounded as 


it is by water on all 


LIGGETT 


sides, he declared 
that the temperature was very comfortable, despite the fact 
that the tour was made in mid-summer. Mr. Bromund 


has gone to Newport for a short stay. 


Thomas J. McHugh, president of V. Vivaudou, Inc., per- 
New York Paris, has purchased a plot 
300 x 325, in the new development known as Goodwin Park, 
Westwood, N. J. Mr. McHugh will immediately build a 


$50,000 home. 


fumers, of and 


Mr. and Mrs. S. Bayard Colgate of 156 East Eighty-first 
street, New York, are receiving congratulations on the birth 
of a son on July 25. 














































An original and attractive display of beautiful decorative 


} 


by the artisticall, 


the 


effects that may be. secured use of 


designed box plates and labels, was made by Foxon 


Co., of Providence, R. I. at the Confectigners’ Exposition, 
Mechanics While 


primarily for confectioners, the display was of value to all 


Building, Boston, recently. intended 


manufacturers interested in the effective presentation ot 
package advertising 


Mrs. Mildred 


company, 


merchandise or 
The 


tary and 


display was originated by Paul, secre 


and carried 


the 


sales manager of the was 


out with the usual terprise shown by loxon or- 
ganization 

and sizes of 

up and c¢ 

paper. 

advertising 

monious 

pose i, 

excellent 


tising on 


Tancy pi 


hob) y with 
has devote 
to the 


Unknown to most manufac- 
ae Mrs. MILprep PAu! 
turers it 


and 


. raulll Nh alse 
rested in the E. P. 


makers of a 


helped to organize 


is actively inte Ingalls Laboratories of 


Providence, medicine for use in mouth sore 


ness, compounded by her sister, Evelyn P. Ingalls, a 


work in industrial 
with that 
Miss 


photography in 


consulting chemist, doing considerable 


chemistry, and who is in close contact work in 


has 
the 


the Pratt Institute, Brooklyn Recently Ingalls 


been lecturing on the 
White School at 


1 


To offset the 


chemistry of 
Columbia University. 


tasks, Mrs. Paul also 


advancement of 


routine of her daily 


finds recreation in the study and adver- 


been twice elected secretary of 
Club of 


organization, 


and has 


\dvertising 


tising in general, 
Women's 


Providence, a 


the 
live wire 
affiliated with the Associated 
Clubs of the World, the Better Business 
National 


Pre vidence 


\dvertising 


Bureau and Vigilance Com 
The 


entertains 


miitee. club throughout 
the 


these 


year, many speakers. At 


dinners advertising problems of all 


discussed. 


enthusiastically 


kinds are 
The 

Mrs. 

little 


accompanying illustrations show 
Paul 


Miss 


lassie 


and her youngest daughter, 


Valorie When this 


entered a beauty contest, or 


charm- 
ing 7 
VALORIE PAUL 


ganized by the Town Criers of Provi- 


dence to select the prettiest group of children to assist in 
tagging the Mayor, and other city and organization officials 
at the opening of Tag Day for the District Nursing Asso- 
ciation, she completely won the hearts of all who saw her, 
fully the 


judgment of those who favored her as one of the prettiest 


and newspaper comments afterwards justified 


children in Providence. 


Lum & Lemmermeyer, 
Bush, Inc., New York 


the 


Dudley F. Lum, of the firm of 


Chicago, representatives of Burton T. 


City, was a recent welcome visitor to his friends of 


metropolis. 
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The Edward V. Killeen, Jr., memorial prize of $50 gold 
awarded to the 
1925 at Holy 
Thomas M. Lamb, of 


best student in chemistry in the class of 
College, Worcester, 
Brooklyn, N. Y. 
Edward V. Killeen, vice-president and secretary of George 
Lueders & Co., ) 
in the 
a fund 


Cross Mass., won by 


New York, in memory of his son who died 
October 6 1918, 
the 


prize 


strvice of his country, , 
last Holy College, 
which is being applied annually as a 


Mr. 


honorarium 


presented 
interest of 
the 
Killeen selected chem- 


year to Cross 


for best 
student in this special study. 
for the 
achieved unusually high marks in 
Holy the which 
he was stricken while at the Great Lakes Naval Training 
Station, Park, Ill. 


istry bestowing because his had 


during his 


son 
this branch 


junior year at Cross, at termination of 


l‘orest 


Thomas J. McHugh, president of V. 


York, 


ending June 30, 1925. 


Vivaudou, Inc., New 


has issued an interim report for the six months 


The net profit, after depreciation and 
all charges, amounted to $330,929.65, a significant reversal 
from the similar period in 1924, when a loss was recorded 
prior to the reorganization. At the time of the report the 
liabilities were only $192,019, as against a much larger sum 


a year previously. At the present time V. Inc., 


loans or 


Vivaudou, 


has no bank trade acceptances payable and _ has 
total cash liabilities of only about $50,000, the old obliga- 
, The 


man) 


tions, so far as possible, all having been cancelled. 


consolidated balance sheet June 30, 1925, contains 


interesting items, current cash assets beine a third of a 


million dollars. 


The net result to the stockholders is equal to 97 cents 


a snare earned on the 340,000 shares of capital stock out- 


standing, as against 3 cents a share earned in the same 


period last year. 
The 
Vivaudou, 


the reorganization of 
great deal of 


Mr. McHugh 


the figures for the second half of 1925 


report, following so soon 


Inc., caused a favorable comment 
in the trade, especially as intimated in it that 
would show much 
more favorably. A close observer of the affairs of this 
corporation remarked: 

“Mr. McHugh’s report is much better than was expected. 
the 
merchandizing methods can do for a concern that is slipping 


The 


It reflects what installation of up-to-date rational 
into deticits, instead of profits for the stockholders. 
justification for the reorganization is amply proved by the 
change from a deficit into a large cash balance.” 

The Vivi, 
which is now pending, is fully reported in our court records 


litigation between Vivaudou, Inc., and Inc., 


department on page 325, 


Mrs. Paul Watkins, of Winona, Minn., 
York August 7 on the Olympic for a_ three 
Mr. Watkins is president of the 


sailed 


Mr. 
from 


and 
New 
months’ tour of Europe. 
J. R. Watkins Co. 
Frederick Stearns & Co., of Detroit, have founded at the 
University of the Frederick Kimball Stearns 
Memorial Fellowship in Medicine, in honor of the late head 
Mr. Stearns was a life-long patron of the 


Michigan, 


of the company. 
arts and sciences, and had shown a special interest in the 

3 ha aa . ’ 
progress of the Michigan. The Stearns 
botanical gardens, the Stearns’ fellowship in pharmacy and 


University of 


the Stearn’s collection of musical instruments, the most com- 
plete collection of its kind in the world, were evidences of 
his interest and generosity. 





Avucust, 1925 AMERICAN PERFUMER & 


ESSENTIAL OIL REVIEW 347 





A. E. Mullen, vice-president and general manager of the 
New York City, 
has been enjoying the splendid fresh-water fishing at Kirk’s 
Lake, near Lake Mahopac, New York. He that 
his party is very lucky at fishing. 


American Perfumers Laboratories, Inc., 


reports 


Frank J. 
amy, Inc.. New York City, and prominent in the American 
Manufacturers of Toilet 
Articles, returned the 
Paris July 21 from a 
weeks’ business trip abroad. 
Most of his time was spent 
in France, principally at 
Neuilly, the 
Cheramy factory is located. 
interested in 


M. Miles, vice-president and chemist for Cher- 


on 
nine 


where new 


He was much 
the equipment of the plant, 
and was also favorably im- 
pressed with the new retail 
shop of Cheramy, Inc., in 
the Rue St. 
will soon be ready for busi- 
the pres- 


did not F. J. M. Mices 


have the opportunity to go to Grasse, but made trips to 


Honore, which 


Owing to 
work, he 


ness. 
sure of 


Italy, Germany, Belgium, Switzerland and Spain. 


Mrs. Rene Varin, president of D’Orsay, Inc., New York 
City, the American D’Orsay, 
France, sailed with Mr. Varin on the De Grasse August 5 
While abroad Mrs, Varin 
International Exposition of Modern 
Art. Both Mr. and Mrs. Varin 
expect to return in September. 


branch of Parfums Paris, 
for a vacation trip in France. 
visit the first 
Decorative and Industrial 


will 


W. Phillips, 


and glycerine 


Brothers Co., 
Mass. 


perfumer for Lever soaps 


manufacturers, Cambridge, , recently 
spent an enjoyable vacation 
with Long 


Mass. 
During his recreation period 


his family at 


seach, Gloucester, 
Mr. Phillips made a trip to 
New York City 
entertained by 

While he was in the metro- 
polis the Editor the 
pleasure of meeting Mr 
Phillips, who expressed much 


and was 


friends. 


had 


interest in the many sights 
which the big city offers to 
Visitors. 

Mr. Phillips, 
chemist in the toilet goods de- 
partment of 
Port Sunlight, England, was sent over here four years ago 


who was 


W. PHILLIPS 


Lever Bros. at 
to take charge of the perfuming of toilet soaps made in this 
country, and to conduct research work on new products 
the company may put out. 


Dr. and Mrs. Joseph Felton, of the Felton Chemical Co., 
Brooklyn, N. Y., are receiving the congratulations of their 
host of friends on the arrival June 21 of Miss June Selinda. 





Richard Leuteritz, export manager, except for the United 
States, of Schimmel & Co., Miltitz near Leipzig, Germany, 
New York City, sailing for home 
on the Aquitania on July 29 after calling on 


was a recent visitor to 
Fritzsche 
Brothers, Inc. and spending a few days in inspecting points 


The 


in the center of a 


illustration 
with F. H. 
\rmstrong, 


of interest in this country. 
Mr. 


Leonhardt, vice-president, on his left and A. D 


accompanying 


shows Leuteritz 


group, 
right. 
New York 
with an extended trip through South 
& Co. In 
made some interesting observations, saying in part: 
“My the States 
indeed, merely a week, in 


his 
the 


assistant secretary, on 
connection 
behalf 


Editor he 


Mr. Leuteritz made visit in 


America in 


of Schimmel conversation with the 


visit to United has been very short 


from 
with the 

that I 
the 


fact, as I came up here 


Cuba only to freshen my personal acquaintance 


leading men of Fritzsche Brothers. I must say 


what I 
the 


the fine 


have been greatly impressed with 
the 


the lovely 


Saw ; exX- 


tensive harbor, giant houses, tremendous traffic 


of New York; 
Washington (the Capitol especially at night) ; 


avenues, buildings of 
Niagara Falls 
and the attractive town of Buffalo, etc. 


“But my main object in crossing the Atlantic was to 


A. D. ARMSTRONG, RICHARD LeEuTERITZ, F. H. LEoNHARDT 


visit the chief places of South America, in order to get 
into personal touch with our numerous customers, study 
the talk them 
Generally business 
were not altogether favorable, but I am glad to 
Wherever | 


Schimmel & 


the conditions of various markets and over 


speaking, prospects 
that 


found 


with our agents. 
say 
went, | 

Co.. 


hearty 


I have done very well indeed. 
that 
favorably spoken of, and I received a most 


all the old 


the business methods of were most 


welcome 
succeeded also in getting 


from customers. I 


quite a considerable number of new ones on our books. 
except in 


“There was much complaint about drought, 


Peru, where excessive rainfalls had caused floods in many 
much damage in Sao Paulo 


and consequence. In 


parts 


(Brazil) the supply of electricity had been cut down to 30 
per cent, for want of sufficient water power, so that a good 
many factories could work only two days or three in the 
week. 

“T never saw any city with a lovelier situation than 
Rio de Janeiro. I was greatly struck the amount 
of industry in Sao Paulo; I like Montevideo 
can go ahead very quickly; I was highly surprised by the 
traffic and luxury of Buenos Aires, and I intensely enjoyed 


Chile, Valparaiso, Lima and 


with 


where you 


my stays in Santiago de 


Havana. 
“In all the places, I exhibited a film of 


the works of 
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Schimmel & Co. to assemblages specially invited for 
the purpose, in order to give an idea of their extension 
to those of our customers, who have not seen them yet in 
reality. It met with general approval everywhere and will 
be shown in Mexico next, where I should have liked to go 
too, had I had more time at my disposal. 

“I am very glad I came, for I have learned a lot, both 
in South America that I am 
unable to stay any longer, but 1 take with me the most 


and here. I only regret 
agreeable impressions and shall always with great pleasure 
look back upon this trip.” 


G. A. Pfeiffer, president of Richard Hudnut, New York 
City, who returned recently from a ten weeks’ trip abroad 
was compelled on account of the pressure of business to 
again return to England for a brief trip. Accordingly he 
sailed August 8 on the Olympic and expects to be gone only 
three weeks, most of which time will be spent in England. 
It is also probable that he will again visit Paris as he is 


one of the delegates appointed by the Commission 
designated by the Secretary of Commerce of the United States 
to the first International Exposition of Modern .and Indus- 
trial Art. -Much of his time while in Paris on the first trip 
was spent at the Exposition and it is expected that when 
he returns he will have an interesting report to make on 
the application of art in the designing of packages shown 
at the exposition. 


H. W. Ferguson, of Heine & Co., New York, is enjoying 
a six weeks’ vacation in the woods of New Hampshire, 
where he is “roughing it” on camping grounds; but most 
of all he is taking a rest from city and business, so as to 
resume his activities with renewed zest in the near future. 
Mrs. Ferguson is with him and they are stopping at North 
Sutton, N. H. 

Edward Gilmore, managing director of Florian & Ar- 
mand Ltd., London, arrived on the Carmania, August 16 
and is spending a few weeks with Carl Weeks, head of 
the Armand Co., Des Moines, Iowa. Florian & Armand, 
Armand Co. in Great 


Ltd., care for the interests of the 


Britain and the British Isles. 


Mr. and Mrs. Charles A, Rindell, of Chicago, celebrated 
their twenty-fifth wedding anniversary on August 16, re- 
ceiving the hearty congratulations of their numerous friends. 
Mr. 
turers’ representative and complete package service advisor. 


Rindell is head of Charles A. Rindell, Inc., manwfac- 


E. L, Holman, of the Holman Soap Co., Chicago, III, 
was a recent visitor to New York City. 


H. L. Heiter announces that he has moved his office to 
a more central location, at 151 Fifth avenue, Room 1318, 
New York City, where he will be in a better position to 
give his customers complete service in the creation and 
manufacture of metal vanity cases. The telephone number 
is Ashland 7468. 

The Sanitary Tube & Stopper Co., manufacturers of 
sprinkler tops, are now established at 9 Franklin street, 
New York City. The new officers are Sylvan Robinson, 
president and treasurer; and Charles Villanyi, vice-pres- 
ident and secretary. 
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The interesting colored insert of the Synfleur Scientific 
Laboratories, Inc., of Monticello, N. Y., which appeared 
in our July issue, was No. 180 of the series of similar in- 
serts which the company has been running in our advertis- 
ing section. The first insert was prepared by the founder 
of the laboratories, the late Dr. Alois von Isakovics, and 
these timely and always readable announcements are now 
entering upon their sixteenth year of usefulness to the per- 
fume and toilet preparations industries. 

During the fifteen years Synfleur has prospered greatly, 
Following the untimely death of Dr. von Isakovics in 1904 
his widow, Mrs. M. Upshur von Isakovics, who had been 
his close and chief assistant, with the employees, proceeded 
to carry on according to the high ideals and plans of the 
founder. Mrs. von Isakovics, who is president and treas- 
urer of the laboratories, is a most notable example of the 
possibilities for successful achievement by women who find 
themselves confronted by serious problems in upbuilding 


large and successful business enterprises. Some measure 
of the credit must also be bestowed on her son-in-law, 
Luis de Hoyos, the energetic and capable business manager 
of the establishment. 


the House of Synfleur 


Taken in its entirety the success of 
is not only a monument to the 
genius of the distinguished founder but an inspiring ex- 
of the 
most difficult of all industries in which art and science are 
allied. 

Mrs. von Isakovics, accompanied by her son, Alois, and 


ample of what one of the fair sex has done in ot 


two of her daughters, Misses Rosa and Hannah, returned 


to Monticello on August 18, from a trip to the Pacific 
Coast. The chief objective ponit was Los Angeles, where 
Mrs. von Isakovics attended the annual meeting of the 


American Chemical Society. 

The party visited San Francisco and other points of 
interest returning via Denver. They enjoyed the trip 
greatly. 

A significant development in the entry of new figures in 
the toilet preparations industry is the announcement by the 
Kolynos Co., of New Haven, Conn., manufacturers of tooth 
paste, that they will have a line of toilet preparations and 
perfumes ready for the holiday trade. 

N. S. Jenkins established the company eighteen years 
ago, and has built up a wonderful business in tooth paste, 
as all our readers know. Dr. Jenkins is still the head of 
the company and a son, L. A. Jenkins, is vice-president and 
general manager. Calvert Townley is president and C. D. 
Dunlap production manager. 

During a recent visit to New York for buying purposes, 
Harold B. Thomas, treasurer and purchasing agent, stated 
to the Editor that plans were well under way and that a 
very attractive and meritorious line would be launched in 
the near future. They will manufacture perfumes, toilet 
waters, cold cream and vanishing cream (in jars and tubes), 
talcum (in cans and bottles), bath salts, face powders, com- 
bination packages of compact powder rouge and lipsticks, 
complexion soap and combination set boxes. 

The sales management is in the hands of Fred S. Atkin- 
son, and C. C. Morrison, a package specialist, designed the 
line. 

July gross sales of Louis K. Liggett Co., a subsidiary 
of United Drug Co., Boston, were $3,437,138, comparing 
with $3,075,188 in July, 1924 an increase of $397,950, or 


12.9 per cent. 
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The spirit of hearty co-operation which exists through- 
out the organization of the Reich-Ash Corporation, New 
York City, found a fitting expression in the annual outing 
of the employees at Karistonia Park, Glenwood Landing, 
Long Island, on July 24. 

The big family of employees, department heads and offi- 
cers of the company gathered early at the offices, where 
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Ash, Despite a most enviable reputation in the business 
world for accuracy, grave suspicion was raised by specta- 
tors as he called off balls and strikes throughout the nine 
innings. The final score was 16 to 7, in favor of the team 
captained by Mr. Altman. Following the game, dancing 
was enjoyed, music being furnished by a special band. 
The tired but happy excursionists started for home in the 





Grour OF PARTICIPANTS IN ANNUAL OUTING oF REICH-ASH CorPoRATION AT GLENWoov LANDING, LonG ISLAND, JuLy 24 


large sightseeing buses were waiting for them. The trip 
to the Park was made in record time, and the interesting 
program of athletic and social events arranged by the com- 
mittee, began soon after 11 o’clock. 

One of the most interesting events was a potato race, 
which was won by Miss Ruth Sadler and Tony Pantano. 
After this laughable stunt was over, the party was so 
hungry that instead of continuing with the other numbers 
on the program, a bountiful dinner was served. The em- 
ployees insisted that Sidney Ash act as toastmaster, a task 
he performed with ability. 

The first speaker was naturally the president, L. R. 
Reich, who pointed out the friendly feeling which exists 
throughout the organization, and the spirit of hearty co- 
operation which characterizes the work of all departments. 
On behalf of the management, he thanked the department 
heads and employees for their co-operation, and expressed 
the hope that the same congenial spirit would prevail 
through the coming years. Special appreciation was ex- 
tended to: Louis Wershaw, Abraham Altman, Mrs. K. 
Kenny, Mrs, E. Schein, William Ritti, Monroe Loeb, Louis 
Levine, Miss Jean Boganovitch, Robert Goldberg, Morris 
Lippman, Al Cesare, and Daniel O’Connor. 

“The success and growth in the last few years of the 
corporation,” he said, “has been attributed to the untiring 
efforts of each department trying to reach the highest point 
of efficiency and keeping it through the entire organiza- 
tion.” He also expressed a wish that the outing, which he 
described as a huge success, would become an annual feature. 

Abraham Altman, president of the Benevolent Aid So- 
ciety of the Reich-Ash Corporation responded. He as- 
sured the executives that it was a pleasure to be connected 
with the organization, and that the co-operation extended 
by the employees was inevitable, in view of the interest 
taken in their welfare by the management. 

There was only one other speech, by Theodore I. Swartz- 
man, who donated $100 toward the fund for disabled em- 
ployees. 

Following the feast, a baseball game was staged between 
the rouge department and a team selected from other de- 
partments, headed by Abraham Altman. The batteries were 
Mat O’Connor and Morris Greenberg for the latter team, 
and Sinarsi and Merwin for the rouge department. The 
feature of the game was the work of the umpire, Sidney 


motor buses soon after 7 o'clock, arriving in the city about 
9 P. M. 

The complete success of the affair was due‘in a large 
measure to the efforts of the Benevolent Aid Society of 
the Reich-Ash Corporation, of which Abraham Altman is 
the president. The other officers are: Louis Wershaw. 
Robert William 
Ritti, secretary; and Louis Levine, vice-president. 


treasurer ; Goldberg, sergeant-at-arms ; 

Mr. Altman acted as chairman of the committee which 
arranged the affair, and was ably assisted by everyone in 
the organization whom he ‘called on for aid, including the 
officers of the corporation, who gave their time freely to 
make the affair a complete success, 





HeAps or RetcH-ASH DEPARTMENTS 


Reading from left to right, bettom row Lovis WersHaw, Etta 

ORENSTEIN, SAMUEL A. Reicu, Leopotp R, Retcnu, Mrs. L. R. 

Reicu, Miss Jean BoGanovitcH, Miss Mitcprep GaSTWIRTH. 

Back row, left to right: Daniet O’Connor, Mrs. Kenny, Miss 

Erta NatHANSON, Miss Motrty GREENWALD, Morris LippMan, Miss 

Rae Kapran, Ropert GotpperG, WILLtaM Ritt1, Louris Levine, 
ABRAHAM ALTMAN, Monroe Loes. 


William Hosken, of the firm of Vietor & Hosken, New 
York City underwent an operation on August 10 for abscess 
of the ear. His condition at last reports was favorable 
and he was expected back soon at his desk. Mr. Hosken 
plans to make a business trip to Japan in the Autumn. 

A. Euziére, Grasse, France, has established a branch at 
280 Pearl street, New York City, furnishing a line of 
finished perfumes in one and five pint bulk packages. 
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Quite a number of plants in our industries are following 
the custom of closing for a vacation period every summer, 
entirely, if possible, but if not making holiday shifts that 
will keep a skeleton crew on duty during the rest period. 

Proctor & Schwartz, Inc., of Philadelphia, who are 
pioneers in this movement, announce that during the week 
of August 31, the majority of their shop and office workers 
will take their annual vacations, However, a sufficient num- 
ber of men in each department will be on duty to render 
complete service. 

The Foxon Co., Inc., of Providence, R I., has made the 
vacation period for the week beginning August 24, during 
which time the plant will be closed for repairs and for a 
holiday for the regular employees. With the co-operation 
of patrons there will be no lapse in the service given by 
the company. 


Dr. E. G. Thomssen, chief chemist of the J. R. 
Watkins Co., Winona, Minn., stopped off in New York 
City early this month while on a quick trip to the East. 
Dr. Thomssen reported that the new soap manufacturing 
plant of the Watkins company in Newark, N. J 
in full operation by October 1. 


will be 


Federal Products Co., of Cincinnati, Ohio, has placed 
its New York office and branch warehouse, 70 West street, 
in the hands of Herbert Schiel, assistant secretary of the 
company, on account of the indisposition of the manager, 
Py, AG Mr. Schiel has 
been with the house for many years and is thoroughly fa- 
miliar with the and 


specially denatured and non-beverage alcohol, as well as the 


Eells, who also is vice-president. 


manufacture, sale use of denatured, 
regulations governing applications and permits. 

Arthur W. Mudge, Jr., who has been identified with the 
New York City for 
years, has resigned as secretary of Burton T. 


essential oil industry in about six 


Bush, Inc., 
New York City, to join the Forbes Lithograph Mfg. Co. 

Following the war, Mr. Mudge joined the Antoine Chiris 
Co., with until the [ 
which organization he joined at 
was affiliated until July 
1, when he left to take up his new duties. 


which he was connected formation of 
Bush Co., 


its inception, and with which he 


the Burton T. 


Solar Laboratories, 
spending the 


home the 


Alexander Hirschbein, president of 
New York, 
abroad, is expected to 
September. 


Inc., who has been summer 


arrive second week in 


Wivel, of 
Breining, Denmark, 
visitor to the United States, Mr. Wivel 
Frederick VIIT, August 1, departing almost 
for New England, and returned home on _ the 
VIII, August 8. 


Par- 


recent 


August 
fumerie 


Madsen & Wivel, propriec*ors of 
Copenhagen, Was a 
arrived on the 
immediately 


I rederick 


Ralph C. New York 
Quinine & Chemical Works, who goes to Chicago, Septem- 


Jennings, sales manager of the 


guest of honor at a testimonial dinner at the 
Club, August 11. About fifty 
present and on behalf B. M. 
the club, presented a handsome traveling bag with equipment 
to the guest. In Chicago Mr. Jennings will represent the 
New York Quinine & Chemical Works, J. L. Hopkins & 
Co., and B. M. Spencer & Co., of New York. 


ber 1, was 


Druachem friends were 


their Spencer, president of 
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Irvin S. Zeluff, consulting, manufacturing and perfume 
chemist has moved his office to a more convenient location 
at 30 Park Place, New York City, where he is prepared 
to serve the trade to better advantage in 
Telephone : Whitehall 8739, 

Practicaily all of Mr. Zeluff's business life has been 
centered in the toilet preparations and allied fields. He 


an advisory 
capacity. 


was born and educated in Port Richmond, N. Y., and com- 
pleted his education in Pratt Institute, Brooklyn, where he 
studied chemistry and in the Brooklyn College of Pharmacy, 
from with the Ph.G, 
Subsequent to this he studied the business course offered 
Institute. 

After spending several years in the retail drug business 


which he was graduated degree of 


by the Alexander Hamilton 


he was connected with the Bristol-Meyers Co., Brooklyn; 
the Tilden Co., New Lebanon, N. Y.; the Polk & Calder 
Co., Troy, N. Y.; and Anglo American Pharmaceutical 
Co.; and Parfumerie Rigaud with which he was connected 
for fifteen years, working his way up to the position of 
chemist and He remained in this 
when he 


production manager. 


position until several months ago decided to 
capitalize his knowledge of manufacturing methods by going 
into business for himself as a consulting chemist and _per- 
fumer. 

Mr. Zeluff is well known in the trade and is a member of 
the American Chemical Society and the American Phar- 
maceutical \roma 


Club of New York City he made a host of friends in the 


Association. As treasurer for the old 


metropolitan section. 


Otto P. ‘Meyer, Ph. C., 
Brothers Drug Co., St. Louis, Mo., 
daughter, Miss Adelaide, are 
City, N. J. Ocean 
City was made by automobile in a leisurely fashion, with 


vice-president of the Meyer 
Mrs. Meyer and their 


spending a few weeks at 


Ocean The trip from St. Louis to 
stops at Indianapolis, Columbus, Washington, Pa., Hagers- 
Md., Baltimore, and Washington, D. C. 
points of interest were visited. The route taken was over the 
National that 
considerable hill and mountain climbing to do, there were 
both Mr. Meyer and Miss 


Meyer, who alternated in driving the car, were much im- 


town, where the 


Highway and despite the fact there was 


no mishaps of any sort, and 
pressed with the splendid roads all the way in to Ocean 
City. 

In the autumn when they return to St. Louis, the trip 
will be made in the same leisurely way by automobile over 
the Lincoln Highway to Chicago, and thence to St. Louis. 

Although he is enjoying a vacation Mr. Meyer was not 
able to dissociate business, his from 


completely hobby, 


pleasure, and consequently, the week of his arrival at 
the coast resort, also found him calling on the trade in 
New York City, in anticipation of very favorable business 
autumn. He that 


better throughout the 


conditions 
west, and in 
been laid for 


in the reports employment 
middle 


foundation has 


are getting 


every way he believes he 


stable and continued prosperity. 


M. B. Zimmer of the Chicago branch of Fritzsche Broth- 
ers, Inc., accompanied by his daughters, Miss Virginia and 
Miss Marian Zimmer, and Mrs, B. F. Zimmer, 
the Cleveland August 20, for a three months’ tour of France, 
A special point of interest where 


sailed on 


Italy and Switzerland. 
considerable time will be spent will be the immense Schim- 
mel & Co.'s factories at Miltitz near Leipzig. 
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Frederick L. Butz, who is well known in the trade through- 
out the metropolitan territory, on July 1 celebrated the 
twentieth anniversary of his becoming a manufacturers’ 
sales representative. The event occurred while he was en- 
joying a vacation with his family at Pocono Manor, Penn. 

Mr. Butz was born in Brooklyn, November 10, 1878, a 
from the 
Hall, and 

the pub- 
He was gradu- 


short distance 

present Borough 
was educated in 
lic schools. 
ated at the age of 17 in 
1895 when he went to Col- 
gate & Co., where he served 
in the laboratory and _ ship- 
ping department. He con- 
tinued with the company for 
eight years when he joined 
the Brooklyn branch of the 
Pope Manufacturing Co., 
makers of automobiles. Soon 





afterward he engaged in 
electrical work, 
abandoned on July 1, 1905, 


to enter our industries as a metropolitan sales represen- 


which he 


> 


FREDERICK L. Butz 


tative for a paper box manufacturer. In 1907 he married 
Miss Elizabeth Benson. Among his principals is the White 
Metal Manufacturing Co., 
Hoboken, N. J. 


Ever since his early connection with the 


maker of collapsible tubes, 
automobile 
industry he has been an enthusiastic motorist,.and spends 


much of his spare time motoring. 


Officers of the Monongah Glass Co., of Fairmont, West 
Virginia, manufacturers of opal jars and an exclusive lin 
announce the appointment 
of the A. C. Riddell Co. as their Pacific Coast sales agents. 


of table and packers glassware, 


maintain offices at 316 Commercial 
street, Los Angeles and 21 
and will display full sample lines at both places. 


The Riddell company 


Spear street, San I[rancisco, 


The Refillable Puff & Novelty Co., 
in 1919 as a pioneer in the manufacture of refillable puffs, 


which was organized 
began modestly and inconspicuously but has grown steadily 
until it has reached fairly 
large proportions under the 
guidance of the 
owner, N, 


present 
\. Kelsey, whose 
cheerful countenance appears 
in. the adjoining half-tone. 
It now turns out all sorts 
of machine-made puffs and 
small novelties, appealing 
both to perfumers and to 
the novelty trade. Mr. Kel- 
sey advises us that the idea 
of putting samples of 
powder and rouge inside of 
puffs has taken well with the 
perfumery industry as shown ; 
by the fact that his firm N. A. 
now has large contracts for these puffs, calling for con- 
tinual deliveries throughout the year, with the outlook 
auspicious for still larger orders. 


KELSEY 





Perusal of the advertising pages is no less a real duty 
than scanning the text pages of this journal every month. 
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Mr. and Mrs. Ferdinand Buedingen arrived in New York 
on the Veendam August 15 from a tour abroad of about 
10 weeks. They spent much time in France, Switzerland, 
Belgium and Holland, also visiting Mr. Buedingen’s birth- 
place in Frankfort. Mr. Buedingen is head of the paper 
box firm in Rochester which bears his name. 

In conformity with the practice established when or- 
Laning Co., of New 
York City, is again observing the five day 


ganized three years ago, the E. M 
week during 
the summer, the office and laboratories being closed all 
day on Saturday in July and August. 


Chester E. Tompkins, laboratory manager and purchasing 
agent for the Marinello Co., has received numerous com- 
mendations for his share in the work of equipping the 
new home of the company at 72 Fifth avenue, New York 
City, the formal opening of which was recorded in our 
June issue. When it is remembered that the new home 
of the company is a seven story building, a picture of 
which appeared on page 93 of our April issue, it can 
readily be understood that an immense amount of detail 
work was required to get things in shape in a short time. 
But this was quite in keep- 
ing with other achievements 
of Mr. Tompkins ever since 
he was graduated from high 
school in Pittsburgh, Pa. 

After leaving school Mr. 
Tompkins engaged in me- 
chanical engineering work 
in Baltimore and was later 
engineer for 
the United Gas Improve- 
ment Co. One of the first 
tasks that fell 
scope of Mr. 


a consulting 


interesting 
within the 


Tompkins’ work was on a 





submarine. In 1902 he em- 


CHESTER E, ToMPKINS 


barked in the perfume and 
toilet preparations industry with which he has been con- 
nected ever since. His first position was in the shipping 
department of Richard Hudnut for whom he worked for 
seven years, leaving in 1909 to go with the Hanson & Jenks 
Co., a subsidiary of the United Drug Co., then manufactur- 
ing in New York City. His work in the following four 
years was so successful that he was asked to take the 
position of 


fumery 


superintendent -of manufacturing in the per- 
department of the United Drug Co. at Boston, 
where he gained experience in all branches of manufacturing. 

In 1914 he returned to New York to perfect the Vanitab 
for the Vanitab Mfg. Co., and continued with this company 
for five years. When he left he became manager in charge 
of manufacturing and sales for Leigh Perfumer, New York 
City. In 1920 he supervised the equipment of the Long 
Island City plant for the Elcaya Co. and in the following 
year acted as laboratory manager for the company, leaving 
in 1921 to join Roure-Bertrand Fils, Inc., and Justin Dupont, 
Inc. as a salesman calling on the Eastern trade. He continued 
with the New York office of the latter concerns until Jan- 
uary, 1925, when he joined the Marinello Co. in his present 
capacity. 

Mr. Tompkins was married in Jersey City in 1904 to Miss 
Elizabeth Hamilton Hobbs, of Pittsburgh, Pa. He resides 
at Quaker Ridge, New Rochelle, N. Y., where he is devel- 
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oping a country estate which he owns, and where he takes 
an active interest in civic affairs. He is chairman of the 
membership committee of the Quaker Ridge Association, and 
is an enthusiastic automobilist. Aside from this he has no 


hobbies other than work. 


Moodie has been appointed assistant general 
New York office. 
Mr. Moodie is well known in the trade, having been as- 
sociated in a sales capacity with Marie Inc., and 
with Frederick Stearns & Co., as eastern manager. 


Alexander 
manager for the Marinello Co., at the 


Earle, 


Elia K. Stoyanoff, of Stoyanoff, Gerli & Co., New York 
City, sailed on the De Grasse August 5 for a six-weeks’ stay 
abroad, which will include visits to the home office of the 


company in Sofia, Bulgaria, and also to Grasse and Cannes. 


elected dean of the 


Newark. He is a 


Dr. Caswell A. Mayo has been 
New College of 


former president of the American Pharmaceutical Associa- 


Jersey Pharmacy at 
tion and was at one time editor of the Druggists’ Circular. 
Dr. Mayo was born in Columbus, Miss., and was educated 
at the University of Columbus and the Philadelphia College 
of Pharmacy, which gave him the degrees of graduate of 
pharmacy and master of pharmacy. He later was made 
doctor of pharmacy by the Cincinnati College of Pharmacy 
in which he taught for a long time. 


Jean Dammann, son of Emile Dammann, head of the 
wellknown vanilla bean house which bears his name, arrived 
on the Paris August 12 and will make his headquarters 
with P. & P. Derode Fréres & Dammann, Inc., New York. 
here and 


Mr. Dammann will enter the organization 


familiarize himself with American conditions. 

Hugh Plaistowe, chairman of directors of Plaimar, Ltd., 
Perth, Western Australia, accompanied by Mrs. 
and their son, E. C. sailed on the 
August 1 for 


Plaistowe 
Plaistowe, Samoria 
London, and from there will sail for home. 

Recent dissolutions of New York corporations reported 
at Albany: Parfums Hebe and Parfumerie Forest, both 
of Manhattan Borough, New York City. 

David Berg, head of the David Berg Industrial Alcohol 
Co., Philadelphia, who has won considerable credit for his 
numerous philanthropies, recently contributed a cash sum 
close to $100,000 to Jewish charities in Philadelphia, which 
the local newspapers say was the largest similar gift on 
The sum was the proceeds of the 
profits on the sale of a hotel he formerly owned in Atlantic 
City. 


record. in that city. 


T. F. LaSavage Co., manufacturer of toilet specialties, 
Du Bois, Pa., suffered from a Fourth of July fire, which 
ruined much of the machinery and stock, doimg about $12,- 
000 damage, and causing a suspension of operations. Mr. 
LaSavage had launched the enterprise only a few months 
previously, but had already built up a good business, so 
the loss was seriously felt. 

Coty, Inc., of New York, has declared a dividend of 95 
cents a share on the outstanding capital stock payable 
September 30 to stockholders of record at the close of 
business September 19, 1925. 
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The Strobridge Lithographing Co., Cincinnati, Ohio, one 
of the foremost concerns of its kind in the United States 
and one of the best known in the field of advertising art, 
has taken over the Henderson Lithographing Co., Nor- 
wood, Cincinnati, Ohio. Minto L. president 
and active head of the company which bears his name, has 


Henderson, 


been in ill health for some time and this led him to dispose 
of his interests in the company to the Strobridge Litho- 
graphing Co. j 

The new owners announce that the Henderson plant will 
be operated as heretofore and that the change in manage- 
ment will not affect in any former 
methods of doing business and that its products will be 


way the conduct or 


kept up to the same standard which has been maintained 
in the past. With a larger and more flexible plant and 
organization the company is now equipped to handle any 
class of work from posters to labels. 

The Lithographing Co. are 
N. W. Strobridge, president; W. H. Merten, vice-president 
and treasurer; W. M. Strobridge, secretary; H. A. Mer- 
ten, assistant treasurer; F. S. Backus, assistant treasurer; 


officers of the Strobridge 


and Bernard Ungar, assistant secretary. 


The W. F. Robertson Steel & Iron Co., Cincinnati, 
Ohio, has recently purchased all realty formerly belonging 
to the Elwood Myers Co., and will continue at Spring- 
field the manufacture of decorated metal products on an 
enlarged scale, under the firm name of the W. F. Robert- 
son Steel & Iron Co., The Elwood Myers Co. Division. 
The Robertson company operates a number of other plants 
with the metal including a mill for 
producing tin plate and black iron. 


identified industry, 


Increases in the volume of business and in the net earn- 
ings of the Procter & Gamble Co., Cincinnati, are shown in 
statement of the company and constituent companies for the 
fiscal year ended June 30. The year’s volume of business 
was $156,065,091, an increase of $34,712,409 over the previous 
year. 
the exception of 1920. 

The net earnings, after deduction of all 


Last year also showed the largest gross sales, with 


reserves and 
charges for depreciation, losses, advertising and special in- 
troductory work, amounted to $10,375,158, an increase of 
$1,745,711 over the year before. The consolidated balance 
sheet for the year shows total current assets of $48,295,290, 
against a total current liabilities of $3,245,250. 


J. D. Stiefel, manufacturer of medicinal and toilet soaps, 
has incorporated its United States offices under the title, 
J. D. Stiefel, Inc., and moved to 246 Pearl street, New 
York City. J. D. Stiefel, Inc., is laying out a publicity 
campaign on its full line to the medicinal profession as 
well as the drug trade to follow upon the aggressive ad- 
vertising campaign on its freckle soap. 

The New York offices are in charge of A. C. Stiefel, 
president of the company and a greatgrandson of the original 
J. D. Steifel who founded the firm in 1847. 

Owens Bottle Co., and subsidiaries report net income for 
the quarter ended June 30 as $1,771,589 after charges and 
estimated Federal Income taxes, equal after preferred divi- 
dend to $2.46 a share on the 660,500 shares of common 
$25 par shares as compared with $1,231,205 during the 
previous quarter. 
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Harry S. Fisher, sales manager for Capes-Viscose,Inc. is 
planning an extended Western trip of eight to ten weeks 
duration, which will bring him in personal contact with all 
of the principal manufacturers throughout the middle west 
and south. He expects to be gone eight to ten weeks, and 
will start early next month, 


Mr. Fisher’s energy has brought him prominently to the 
front ina comparatively short 
time. While still an un- 
dergraduate at Cornell Uni- 
versity, he played foot-ball 
and was also on the college 
crew, in addition to taking 
part in numerous other 
sports. Following his gradu- 
ation, with the degree of 
Bachelor of Science, in 1917, 
he enlisted in the 69th 
Infantry of New York as a 
private. His ability was soon 
recognized, and he was com- 
missioned Second Lieutenant 





when the regiment reached cin 0 Minion 
France. He saw service in 
the war until the Armistice, after which he made a trip 
through France, Italy, Germany, and Belgium, returning 
to the United States in July, 1919. 

He then joined the Corn Products Refining Co. as assistant 
superintendent of the Edgewater, N. J., plant. Subsequently 
he was made sales representative of the Remington Cash 
Register Co., of New York, with which concern he was con- 
nected until August, 1923, when he became sales manager for 
Capes-Viscose, Inc. Since Mr. Fisher has been in that posi- 
tion, sales have more than doubled. Mr. Fisher resides at 
Maywood, N. J. 


leisure time is devoted to out-door sports, such as swimming, 


Following the habit of years most of his 


tennis and riding. He also retains his interest in inter- 
collegiate athletics, and each year attends the important 
Cornell football games. 


Alfred P. Wyss, accompanied by his wife, Dr. Pauline 
C. Wyss, D, C., and Master Joseph Anthony, have returned 
to their home in 
San Francisco after 
a four months’ 
sojourn abroad. 
They left San 
Francisco on the 
Mongolia, — sailing 
through the Pan- 
ama Canal to New 
York City. After 
remaining a fort- 
night in this city 
they left on the 
Majestic for 
Europe, traveling 
in England, France, Italy, Switzerland and Germany. The 
last leg of the return trip was made via the Panama route, 
the party sailing on the Mongolia on July 30, having found 
the previous voyage very pleasant. 





A. P. Wyss AND FAMILY 


Mr. Wyss has been engaged in the flavoring extract busi- 
ness, having celebrated on April 24, 1925, the twenty-fifth 
anniversary of the Wyss Manufacturing Co., of which he 
IS president. 
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Jean Bagaroff, of Bagaroff Freres, Sofia, Bulgaria, ac- 
companied by Mme. Bagaroff, arrived on the Paris, August 
12 for his annual visit to the United States in connection 
with the otto of rose business with which he has been con- 
nected for so many years. 

Mr. Bagaroff in an interview with the Editor confirmed 
the reports that have been received here regarding the 
meager crop of.roses, and added some interesting details. 
He said in part: 

“One of the principal causes of the drop in recent years 
rose production was due to the fact that many of the 
farmers gave their attention to the cultivation of tobacco, 
but since the drop in price of this product they have 
turned again to rose cultivation. 

“Last year there was a large increase in acreage, but the 
flowers from these plants will not be available until 1927. 
This year again there was still further increase and by 
1927, the added area devoted to rose growing will be fully 
50,000 acres, making a total of about 100,000 acres. 
fore, by 1927 we may expect that the production of otto 


There- 


of rose will be normal at pre-war levels, that is, from 
3,000 to 4,000 kilos. 

“This year there has been an interesting development in 
the enlarged production of solid concrete by the volatile 





Mr. AND Mrs. JEAN BAGAROFF 


solvent process, and several of the leading producers of this 
product have consumed about one-sixth of the total crop 
in concrete production which will equal about 600 kilos 
of liquid absolute. Most of the concrete has gone to France 
where the liquid absolute will be extracted from it, and 
some of it has gone to London and Paris for direct use 
by certain perfume manufacturers who have washed their 
solid concrete for several years. 

“This year the rose crop was about 4,100,000 kilos yield- 
ing about 850 kilos of oil, whereas the normal pre-war 
crop, which it is expected to equal in two years, amounts 
usually to 16,000,000 kilos. 

“The crop this vear was about the worst in fifty years, 
largely due to the early budding in the month of Feb- 
ruary which was produced by the unseasonably warm 
weather. Had it continued a week or two longer, distilla- 
tion in March would have been possible, but a seasonal 
frost intervened and killed the buds. This frost also af- 
fected the plants to such an extent that the buds which 
formed later did not develop properly, and the expectation 
of a yield of 2,000 kilos of oil was cut in less than half. 

“The farmers received about 14 levas per kilo (one leva 
in American exchange is equal to three-quarters of a cent) 
and last year the price was only 8 levas.” 
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The National Wholesale 


issued a warning against a swindler who is getting per- 


Druggists’ Association has 


fumes in exchange for fake orders. The experience of 


a member follows 


“A party called on us and presented an order written 


up on the letter-head of a very good customer of ours 


that 
goods, the 


While the 


himself, in 


in Colorado Springs asking we make delivery of a 
amounting to ap- 


order was not signed by the 


quantity of Coty’s order 


proximately $85. 


owner of the store view of his having two 


stores, we did not at all hesitate to fill the order, making 


delivery of the goods to the party who placed the order 


and rendering our invoice in due 


‘This 


notation that he had not ordered any such goods and when 


course. 


invoice was returned by our customer with a 


which the order 
that 
letter-head 
on doing some bill-board advertis- 


we sent him the letter-head upon was 


advices had 
asked for a 


figuring 


written, he returned it with some party 


called on him and inasmuch as 


the party was 


ing for a fountain pen concern whose goods our customer 


handled and desired to have the name correctly spelled. 


with the 
that 


“On taking up the matter fountain pen manu- 


facturer we were advised they were contemplating 


no bill-board advertising and had no man who was author- 
ized to them 
“There 


account of our 


represent 


was nothing left for us to do but credit the 


customer, which we did, since which time 


we have been unable to locate the party to whom the 
goods were delivered. We are giving you these facts as 
it may be of service in preventing some of our good 
friends suffering a similar experience.” 

The association says that a systematic effort is being 
made to secure staple selling merchandise by fraudulent 


Wholesale drug- 


means in various sections of the country. 


gists and perfumers should be careful to ascertain the 
genuineness of all orders, to avoid being imposed upon in 
the manner above. described. 


Boston, Mass., 


to the members of the Eastern 


its annual outing 
Ass Cla- 


and a 


Eastern Drug Co.., gave 
Drug Co. Benefit 
Willows. 


automobiles 


tion July 25 at Salem Four big buses 


large number of other conveyed the party 


to the grounds by run over twenty-mile boulevards, and 
the first baseball 
men captained by William O'Day, and the single men led 


26 to 4 


event was the game between the married 


by John ‘Twigg The bachelors won, 


W. John May has entered the employ of the American 


Products Co., Cincinnati, as chemist and perfumer. Mr. 
May has wide experience in the line and has been con 
nected with several well known houses 

Addington Doolittle, president of Compagnie Parento, 


Hudson, N. Y.,, 
summer in Europe with his family, sends us greetings from 


Inc., Croton-on-the who is spending the 


Cannes, France He writes that the gathering of the jas- 


min crop has been delayed about three weeks. 


Two of the leading drug millers of the country were 


merged into one firm recently. S. B. Penick & Co. bought 
P. E. Anderson & Co., both of New York City. Accord- 
ing to the arrangements P. E. Anderson, president of the 
hold 


concern which bore his name, will the office of vice 


president in charge of sales. 
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Co., 30 Place, New York 
City, have enlarged the facilities at their showrooms for 
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Scientific Specialties Irving 
the display of novelty glassware in which they specialize, 
Included in their line of glassware for perfumers are new 
designs in colored striped vials opaque glass and cut glass 
bottles some of which are described on advertising page 41. 

One of the interesting developments in the field of nov- 
elty glassware according to George Grunberg general man- 
iger of the company, is the growing demand for containers 
in odd forms and shapes such as animals, flowers, ete. 
There is also a demand for containers in the shape of 
urns and Egyptian jugs which are used largely for oriental 
types of perfumes. Another number which the public seems 
to favor is made of porcelain in the form of a Colonial 
doll’s head with a hand-made dress of silk or brocade to 
cover the bottle. 

Despite the large variety of novelty glassware available 
to perfumers, Mr. Grunberg states that the incessant demand 
made it 
for the 


manufacture of special containers to suit the individual re- 


for something new and something different has 


necessary for his company to add a department 
quirements of any manufacturer. 

Section of the New York Board 
of Trade and Transportation is fathering a plan for a uni- 


Drug and Chemical 
form luncheon hour in the allied trades, which it expects 
Firms which agree to the 
plan will suspend business between 12 and 1 o'clock and it 
The 


avert inconvenience and obviate 


to make effective September 15. 


is understood that a considerable number will do so. 
object is to economize time, 


delay and incidental expense due to “out to luncheon” an- 
swers to many midday telephone messages at present. 
Camille Bourguet, manager of the New York branch of 


Lautier Fils, has returned from an interesting automobile 
trip taken with Mrs. Bourguet and their son, Rene, along 
the New England automobile trail to Kennebunkport, Maine. 
The trail is a continuation of the Boston Post Road leading 
out of New York City. 

Mr. Bourguet reports that the roads are in excellent shape. 
The touring was ideal, the trip in both directions being made 


without mishap of any sort and in relatively good time. 


New York Laboratories, 152 West 42nd street, New 
York City, have been organized to manufacture private 
brand toilet preparations. The company has a factory at 
71-73 Goerck street, New York City, in charge of Philip 


Slaco Laboratories, and 


manufacturing concerns in the 


Slapin, who was formerly of the 
trade, as well as in 
With Mr. Slapin in the company 
are associated Max Cohen and George J. Ettenberg, chem- 
ist. 


other 
the retail drug business, 


Hugo Mock, of Mock & New York Mrs. 
Mock who have been enjoying a tour of the principal coun- 
The 
trip includes visits to the principal places of interest in Eng- 
land, Germany, Italy, Switzerland, and France. While in 
Paris, Mr. Mock visited Francois Coty for whom his firm 
cases in the 


Blum, and 


tries in Europe expect to return about September 1. 


acted as counsel in a number of important 


federal and state courts. 


Sydney J. 
Tin Decorating Co., of Baltimore, as western manager 1 


Davies has joined the selling forces of the 


charge of Tindeco’s Chicago branch office. 
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New York bankers on August 3, offered for sale 235,000 
shares of “common” stock of the new Lehn & Fink Products 
Co. at $36.50 a share. The company is a holding concern or- 
ganized to own and manage Lehn & Fink, Inc., of New 
York, and the A. S. Hinds Co., of Portland, Maine, follow- 
ing the exclusive announcement in our July issue that the 
two concerns were to be brought under one control 

The business of Lehn & Fink, Inc., was started fifty-one 
years ago with a capital of $30,000. For over twenty 
years it has been distributing Pebeco tooth paste, Lysol dis- 
infectant and other Lysol products, and within the last ten 
years has acquired the entire ownership of the name and 
product “Lysol,” including the right to its manufacture. 
The company has also the right in this country to the name 
“Pebeco.” 

Profits from Pebeco tooth paste, Lysol disinfectant, Lysol 
products and other special products are reported as greater 
than those from the wholesale drug and chemical business, 
and it has been decided in the future to concentrate on the 
manufacture and distribution of these products and to en- 
large the company from time to time by acquiring other 
similar products. As an initial step in this direction the new 
company is acquiring the A. S. Hinds Co., which for more 
than fifty years has manufactured and distributed Hinds 
honey and almond cream. 

Edward Plaut, of Lehn & Fink, is president of the old and 
new companies. The stock has no par value. There are 
150,000 shares of management stock and 1,000,000 shares 
of “common” stock. The “common” stock has preferred 
dividends of $3 a year and can elect one-third of the board 
of directors. The management stock elects two-thirds of 
the directors and possesses all other voting powers. 


General Edgar D. Taylor, of Richmond, Va., who in 1907 
was president of the National Wholesale Druggists’ Asso- 
ciation, during his recent attendance at the reunion of United 
Confederate Veterans in Dallas was guest of honor at a 
banquet given for him by the Texas druggists. 


Langley & Michaels Co., wholesale druggists, of San 
Francisco, are celebrating the seventy-fifth anniversary of 
the founding of the business by building a new section of 
their establishment and adding floors to existing structures 
so that the company’s plant will have a uniform front on 
three streets of seven stories in height. New and modern 
equipment also is being introduced in the various departments. 

Tokio reports that the Hoshi Pharmaceutical Co. has de- 
clared a 10 percent dividend on the profit of 1,299,000 yen 
realized in the last fiscal year. Of this profit, 51,000 yen was 
devoted to the legal reserve, 101,000 yen to the special re- 
serve, 100,000 yen to the reserve for debenture refundment, 
40,000 yen for bonuses for officials, 50,000 yen for the work- 
men's honus, 625,000 yen for dividends, and 331,000 yen to 
the balance to be carried forward to the next year. (The 
yen is rated at 49.85 cents gold, current exchange being 
40@41 cents.) 

Grand Parfumerie de Lux Magazin Frangais, proprie- 
taire, Mladen Zoritch, Osijek 1, Osijek, Jugoslavia, has 
been reorganized as a large perfumery and toilet prepara- 
tions store, The proprietor plans to give considerable at- 
tention to American products in that line and is desirous 
f receiving price lists and catalogues from American 
manufacturers. 
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\mong the business troubles since our last report ar 
the following items: 

Scientific Utilities Co., Inc., of New York, and Nathan 
Sanders, in supplementary proceedings, following a judg 
ment. In the examination it appeared that the corporation 
had assets consisting of merchandise in the Custom House 
as security for a trust receipt held by the People’s Com- 
mercial Bank. Sanders in his examination did not disclose 
personal assets of any value. 

Mr. Sanders says further that he is president of Pom- 
padour de Paris, Inc., but does not own any stock in it 
other than one share to qualify as a director, and Pompadour 
de Paris, Inc., did not take over any assets of the Scientitic 
Utilities Co., Inc., but is doing business on moneys con- 
tributed for stock by his mother, who he says is the sole 
stockholder. 

Lotus Bud Co., Inc., 
New York, 
Liabilities, $31,159; assets, $17,477, main item being stoek, 
$10,315. Nakayama, $10,450; 
George Schmitt & Co., Inc., $7,038; Redfield-Kendrick- 
Odell Co., $2,400. 

Le Blume Import Co., 


toilet specialties, 389 Fifth Avenue, 


>. 


August Bankruptcy schedules tiled: 


Principal creditors are T. 


manufacturers of perfume. 4 West 
16th Street, New York, petitioned into bankruptcy August 
for $40; Albert Rolls, 
$3,000 ; Benjamin Green, $1,300. John C. Grier appointed re- 


13 by Pompadour De Paris, Inc., 


ceiver, under $5,000 bond, by Judge Goddard. Liabilities not 
stated; assets about $10,000. 


The Levant Castile Soap Corp., of Manhattan Borough, 
New York City, has increased its 100 shares of stock 
from $10 to $100 each, the 100 ‘shares of common 
stock, no par value, remaining as heretofore. 

Boston advices of July 31 give the following financial 
statement of the Warren Soap Mfg. Co., textile soap and 
chemicals, for the year ended Dec. 31, 1924: 

Assets: Real estate, $11,500; machinery, $18,094; mer 

$11,436; notes receivable, $5,940; accounts re- 
ceivable $32,018; cash, $4,928; securities, $2,853; deferred 
charges, $250; good will, $20,000; profit and loss, $114,418; 
total assets, $231,437. 


Common stock, $68,100 ($100-000 author- 


chandise, 


Liabilities : 


ized); accounts payable, $22,037; notes payable, $91,300: 
capital stock no par value, $50,009; total liabilities, $231,437. 


Mathieson Alkali Works, Inc., for the quarter ended 
June 30, reports earnings of $587,975 against $410,119 last 
year, and net income of $377,750 against $235,624, after 
reserves for depreciation, depletion and taxes. The net 
for the quarter, after preferred dividend requirements, was 
equal to $2.32 each on the 141,257 shares of no par common 
stock outstanding. 
was $1.57 a share on the common stock. 

For the first half 
earnings of $1,174,763 against $646,754, and net income of 


In the same quarter in 1924 net income 
of 1925 the company reports total 


$753,403 against $317,742, after similar deductions. The 
net for the half year was $4.64 a share on the common 
stock, against $1.85 a share in 1924. 

United Laboratories, New York City, announce that they 
have been appointed United States and Canadian agents 
for Erste Tiroler Latschenol Brennerei Thal Assling, Tirol, 
Austria, distillers of coniferous oils especially pine needle 
and juniper oils. 


> 
cn 





NEW INCORPORATIONS 
Note.—Addresses are given, so far 
letters or 


as available, of the 


sucorporators. Otherwise, other first class mail 


may be sent m care of attorneys or trust companies, en- 


dorsed with requests to “PLEASE Forwarp.” 
Burnside Mfg. Corp., Bronx Borough, New York City, 
perfumeries, $5,000; A. Scholz, M. J. Elfenbein, L. M. 
Fox. (Attorney, L. Landes, 165 Broadway.) 

La Via Chemical Co., Bronx Borough, New York City, 
barber supplies, $10,000; B. Levy, A. Milite, M. J. Elfen- 
bein. (Attorney, L. Landes, 165 Broadway. ) 
Les Parfums des Courtisanes, Manhattan Borough, New 


J. Mar- 


Rector street.) 


York City, perfumes, 100 common, no par; C. Diaz, 
tinat, S. Claus. (Attorney, R. 

Lovelure Perfume Corporation, deal in “Clover’s Electric 
$250,000; Dever, Del. (Capital Trust 


Houguet, 2 
€aloric Perfumes”; 
~o. of Delaware.) 

Lat Perizer Corp., $20,500,000; manufacture sanitary soaps 
A. Bruce, F, R. Bogart, | c. 


Lehane, Wilmington, Del.; 50,000 shares of preferred stock 


for shaving purposes; M. 


amounting to $500,000, and 
( Cor- 


par value of $10 per share, 
200,000 shares of common stock without par value. 
poration Trust Co. of America.) 

Vick Chemical Co., Wilmington, deal in Vick’s Vaporub, 
$40,000,000; 400,000 shares of 
par value; William Y. Preyer, James F. Hoge, J. D. Nelson, 
Greensboro, N. C. America. ) 


without nominal or 


stock 


(Corporation Trust Co. of 


BOOK REVIEWS 


“AxNUAL REPORT OF THE SMITHSONIAN INSTITUTION,” for 
1923, green cloth covers; 


Washington, D. C 


This annual report of the Board of Regents besides giv- 


578 pages; Government Print- 
ing Office, 1925; $2. 


ing an interesting resume of the operations, expenditures 
and condition of the Smithsonian Institution contains numer- 
ous reports of value to scientists and students in various 


lines of research. The volume is liberally illustrated with 
photographs, drawings and charts of the subjects treated, 


which however, have no direct relation to our industries. 


Year Book or THE AMERICAN PHARMACEUTICAL ASSOcIA- 
TIoN, 1923. Chicago, IIl., 1925, published by the Ameri- 
can Pharmaceutical Association; 620 pages. 

This publication contains the sixty-sixth annual report on 
the Progress of Pharmacy and the constitution, by-laws and 
roll of members of April 20, 
1925, besides the roster of officers since the date of organi- 


the association, corrected to 


zation. The progress report fills 437 pages and is a com- 


prehensive review of published information in many lines, 
aromatic compounds, perfumery, 


including essential oils, 


soaps, fats and oils, of interest to pharmacists and giving 
numerous excerpts from the 1923 periodicals. The report 


was prepared by A. G. DuMez, with the collaboration of a 


staff of industrious members 


May Sell American Air-Mail Stamps Abroad 


On recommendation of Americans resident in Paris, the 
sale of American air-mail stamps in European countries is 
incoming 


being considered. On arrival in the United States, 


mail bearing such stamps could immediately be placed in 


special pouches for delivery via transcontinental air mail 


AMERICAN PERFUMER & ESSENTIAL Ort ReEvIEW 





At GUST, 1925 


aos 





NEW PUBLICATIONS, PRICE LISTS, ETC. 

Uncerer & Co., New York, have issued a new wholesale 
price list. This very attractive 24-page price list, compiled 
and revised under the personal direction of W. G. Ungerer, 
president of the company, is probably as complete a list of 
perfume materials as is issued by any firm in the world. 
The introductory chapter is devoted to “Primary Materials” 
giving a review of conditions in the early months of 1925, 
with conditions and outlook based on information received 
from authoritative sources, this survey covering four pages, 
The price list includes a very comprehensive list of Hugues 
Aine 


floressences, solid flower essences, resinaromes, etc.; Chuit- 


maceration and enfleurage products, hyperessences, 


Naet synthetic creations; “Staff-AllenS” super-specialties: 


aromatic chemicals; certified, soap and perfumers’ colors; 
floral 
natural fruit flavors; natural aromatic 


olive oils; perfumers’ tinctures ; V idal- 


aromatic drugs, gums and sundries; confectioners’ 


flavors; floral waters; 
isolates ; sachet bases ; 
Charvet products, ete 

In the section set apart for aromatic chemicals the products 
are arranged according to chemical groups ; as follows : acids, 
alcohols, aldehydes, esters, etc., thus making it easy for the 
informed perfumer to locate with facility the product in 
which he is interested. The price list is an excellent example 
of typographical work. 


Macnus, MasBee & 32 Cliff street, New 
York City, are distributing leaf sets of the series of “Six- 


REYNARD, Inc., 


teen Decisive Battles of the World” which were recently 
THe AMERICAN Pkr- 
Persons desiring copies may obtain them on ap- 


run in the advertising columns of 
FUMER 


plication 


Booklet No. 9, 


Rossville Co., Lawrenceburg, 


ALCOHOL TALKs, 


issued by the 


July, 1923, 


Indiana, is 


ROSSVILLE 


another of the interesting series of tabloids printed for the 


editication and information of consumers of industrial 


alcohol. The present number tells of the quest of an inter 
nationally known perfumer for samples of the product to 


make tests for selecting a source of supply. 


New 


illustrated catalogue and wholesale price list 


RicHARD Hvupnvt, York and Paris, has issued a 
handsomely 
of holiday creations for 1925, made up of 48 pages. As 
usual the publication is a work of typographical art, the 


various items being reproduced in exquisite colorings. 


MANAGEMENT Metnops, No. 3, 
TION oF Factory Workers, being a practical synopsis for 


METHODS oF CoMPENSA- 


business men, is one of a series of leaflets issued by the 


Metropolitan Life Insurance Co. (Group Insurance Divi- 
sion), copies of which can be had on request sent to 1 
Madison Avenue, New York City. 


interest to 


The entire series con- 


tains information of manufacturers and other 


employers. 


CLARENCE Morcan & Co., 355 West Ontario street, Chi- 
cago, have issued their monthly price list for August. 


GrEEN Book ror 1925.—This handy manual, issued by the 
New York Oil, Paint & Drug Reporter, is in its thirteenth 
year. It has expanded to 684 pages, but retains its con- 
venient 3%4 x 7% size. There are three parts, one devoted 
to drugs and chemicals, another to apparatus and machinery, 
with a third listing chemists and engineers. 


Speaking of Dumb-Bells 


My girl’s so dumb she thinks a tonsorial parlor is a 
, 


throat doctor's office —Syuare Deal. 
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IN MEMORIAM FOR DEPARTED FRIENDS 

Aaron, Emm, soaps, retired, New York, August, 1912 

BiscHOFF, MICHAEL, pioneer soap manufacturer, Zanes- 
ville, Ohio, August, 1919. 

Brown, Davip SEyMovr, retired soap manufacturer, New 
York City, August, 1915. 

Bruck, FREDERICK WILLIAM, soap manufacturer, 
burgh, Pa., August, 1917. 


Pitts- 


Burton, WASHINGTON, president of W. Burton & Co., 
Inc., flavoring extracts, New York, August, 1918. 

Curtis, W1Lt1AM E., a director in the Scovill Manufac- 
turing Co., Waterbury, Conn., August, 1923. 

FritzscHE, HerMAN T., of 
York, August, 1906. 

Gop, SoLomon, retired soap manufacturer, Schnectady, 
N. Y., August, 1916. 

IsERMANN, Mrs. Fannie, mother of Samuel and 
Isermann, New York, August, 1920. 


Fritzsche Brothers, New 


Max 


Jounson, Cates E., president of the Palmolive Co., Mil- 
waukee and Chicago, at Easthampton, L. L., 1924. 

Ketty, Dr. H. S., soaps and toilet specialties, West Den- 
nis, Mass., August, 1912. 


\ugust, 


KERKSLAGER, Mitton W., soap manufacturer, Philadelphia, 
August, 1913. 


Loup, THEopore R. L., manager New York Quinine & 


Chemical Works, automobile accident, August, 1922. 

Pret, JESsE, soap manufacturer, one of the founders of 
Peet Bros., Kansas City, Mo., August, 1917. 

Rozeson, WILLIAM B., of Antoine Chiris Co., New York, 
August, 1908. 

Ross, FRANK A., long treasurer Flavoring Extract Manu- 
facturers’ Association, Melrose, Mass., August, 1922 

ScHAFER, Epwarp A., assistant superintendent Elizabeth 
factory of Morana, Inc., New York, August, 1921. 

SCHLIENGER, Husert, Bertrand Freres, Grasse, 
August, 1910. 

Scorr, WILLIAM, president of the Kiefer-Stewart Drug 
Co., Indianapolis, Ind., August, 1922. 

Sheldon, Nicholas, 
August, 1911. 

TetLow, Joseru, perfumery, Philadelphia, August, 1911 

Uncerer, WiLt1AM Puiturp, founder of Ungerer & Co., 
New York, August, 1907. 


Witurams, Aaron W. C., 
1910, 


France, 


soaps, Providence, Rhode Island, 


Williams Soap Co., August, 


Joseph F. King 
King, of the general sales department of the 
American Can Co., New York, died on August 1 at the 
Methodist Episcopal 


Joseph F. 


Hospital, Brooklyn, as the result of 
blood poisoning contracted from a severe case of sunburn 
which he had contracted. 

Mr. King was twenty-two years with the American Can 
Co. having started as an office boy, rising in the ranks 
to successive positions of responsibility. In 1919 he was 
made local sales manager at Bridgeton, N. J., where he 
remained until 1920, when he became assistant to George 
W. Cobb, general manager of sales, whose warm friendship 
he soon won 


Mrs. King and a_ two-year-old son survive. One 
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brother, Frank C. King, is a salesman for the 
Can Co., general line department, in Central New 
State. Mr. 


sisters and a 


\mericat 
York 
King’s mother, one married, two unmarried 
younger brother reside in 
funeral was held 


Brooklyn. The 
\ugust 3 at St. Rose of Lima’s Church, 
and interment at Holy Cross cemetery in Brooklyn. Mr. 


King was a member of the Elks and Knights of Columbus 


Ethelbert L. Whitehouse 


Ethelbert L. Whitehouse, who was in the sales depart- 


ment of Ungerer & Co., New York City, for the last five 
years, died at his home, 16 Willoughby avenue, Brooklyn, 
on August 17, at the age of forty-three years. 
Mr. Whitehouse had been in ill health for three weeks, 
suffering from uremic poisoning, which was the cause of 
his death. He was born 
and educated in Baltimore, 
Md. His father died when 
he was still a boy; and this 
led him to seek employment 
as an office-boy with the 
firm of Straus Bros. His 
intelligence and natural apt- 
itude for making friends 
attracted attention, and as a 
result, his advancement was 
rapid He was employed 
by the firm for a number 


of years and later 





became 

associated with John Dan- 

. iels & Son, doing social 
E. L. WHITEHOUSE me ot pea 

service work in Baltimore 


When Mr. Daniels was called to New 

work, during the 

Mitchel, Mr. Whitehouse 
became associated with Haas Bros., silk factors. 

When the United States entered the World War, Mr. 

Whitehouse enlisted for service in the Red Cross, 

work in that division until the Armistice. 


York City to do 
Mayor 


Later he 


social service administration of 


accompanied him. 


doing 
In 1920 he joined 
the sales department of Ungerer & Co., with which con- 
cern he was connected at the time of his death. His 
faithfulness to his duties, and his loyalty to his associates 
not only served to make him very popular as a_ business 
man but also won for him a host of friends in the trade. 
He was of a studious nature and spent much of his spare 
time reading. 
by his own efforts, supplementing his reading with night 
courses at New York University. 

Mr. Whitehouse was married to Miss Louise M. Miller 
of Baltimore thirteen years ago, and in addition to his 
widow, he is survived by his sister, Miss Edith White- 
house, and his mother, both of whom reside in Baltimore. 


In fact he acquired most of his education 


Mr. Whitehouse was an active member of the Brown 
Memorial Church of Baltimore, and entered the Lafayette 
Avenue Presbyterian Church of Brooklyn. Funeral services 
were held on the evening of August 19, and interment was 


made in Woodlawn Cemetery. 


Calvin Hotchkiss 
Calvin Hotchkiss, president of the H. G. Hotchkiss Inter- 
national Prize Medal Essential Oil Co., Lyons, N. Y., died 
August 13. Mr. Hotchkiss was born in Lyons, 
19, 1851. 


by his father, H. G 


January 
Upon completing school he joined the firm founded 
Hotchkiss, in 1839, and in 1894, upon 
its incorporation, was elected president. 


Miss Elizabeth De 


His wife formerly 
Voe of Wayne City, died some years 
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ago. Elk 


and a Mason and took an active interest in public affairs. 


Two sons and a daughter survive. He was an 


Dr. Joseph J. Koob 


Dr. Joseph J. Koob, one of the co-owners of the Central 
Supply Co., of Brooklyn, N. 
extracts and toilet articles, died at his home in Brooklyn, 


Y., manufacturing flavoring 
August 12, at the age of 55 years. He was born in Passau, 
Bavaria, Nov. 17, 1870. 

It was in 1899 that Dr 
Charles H. Meyer, then librarian of the Brooklyn College 


Koob with his brother-in-law, Dr. 


of Pharmacy, purchased the drug store of the late James 

F, Lebmann, then being conducted by Dr, Charles Lebmann, 

his son, a graduate of the University of Brussels, Belgium. 

Dr. Dr. Koob Dr. Lebmann, all 
} 


graduates continued the business and gradually 


Meyer, and university 


began the 
manufacture of toilet preparations, flavoring extracts and 
allied lines. This business grew and finally the drug store 
was sold and the manufacturing business continued under 


Although 
financially, Dr. Koob relinquished active part in the manage- 


the name of the Central Supply Co. interested 


ment of the business, devoting himself instead, to his dental 
practice, Dr. Lebmann, died January 3 of this year at the 
age of 54 years. 

Charles H. Meyer 
The scientific library of 2,000 


The passing of Dr. Koob, leaves Dr. 
i! sole charge of the business. 
volumes which was the heritage of the three scientific men 


when they began business now numbers 3,500 volumes. 


Obituary Notes 


Lucius Elmer Sayre, dean .of the school of 


of the University of Kansas and a former president of the 


pharmacy 


American Pharmaceutical Association, died July 20 at his 
home in Lawrence, Kan., after an illness of several months. 
He was seventy-eight years old. 

Dr. Lucien C. Warner, organizer of the Warner Chemical 
Co., of New York, died at his home in this city July 30. 
He was in his 84th year. Dr. Warner served in the Civil 
War and was much interested later in business and health 
enterprises. He is survived by his wife, four children seven 
grandchildren and one great grandchild. 

Irving W. 
Solon Palmer, perfumer, New York, whose 


Kelly, for over thirty years a salesman for 
headquarters 
were at Kansas City, died July 12 at Trenton, as mentioned 


in our Chicago Correspondence, 

Edward Stamper, a Colgate salesman for twenty-three 
years, latterly covering the Chicago south side territory died 
in San Francisco, June 30, following a major operation. The 
body was taken to Chicago for burial. Mr. Stamper was 
53 years old. 

Philip G. Pearsall, attached to Colgate & Co., died July 


19 in Havana, Cuba, while making a business trip for his 


firm. He was 55 years old and lived at 229 Nichols 
Avenue, Brooklyn. 
Very Little Difference 
Chief of Police: What! You mean to say this fellow 


choked a woman to death in a well lighted cabaret in front 
of over a hundred and fifty people? Did no one interfere? 

Cop: No, cap, everybody thought they were dancing.— 
Fitch's Square Deal. 


News Permeates Every Page 


The text pages of THE AMERICAN PERFUMER AND ESSEN- 
TIAL Orr Review do not contain all of the news. You must 
read the advertising pages also to get the full benefit. 
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ENJOYING A VACATION AT SEASIDE 


A Day at Swampscott with President Coolidge 


(From H. 1. Phillips’ Sun Dial, New York Evening Sun.) 


7 A. M—Rises and looks out window at ocean and 
grounds. Thinks them nice but extravagant. 

7 :30—Shaves, using an old blade. 

8 :00—Breakfasts, Wishes dining room were smaller, 


Thinks of comfortable old dining room back in East Hampton 
and grows pensive. 

8 :30—Goes out onto porch. Looks at ocean and grounds 
again. Is sure place is an extravagance. Wonders what 
he’ll do to-day. 

9 :00—Still wondering what he'll do. 
off working. 


Mr Feels he'd be better 
Wishes he had a law case to study. 

9:15—Strolls to water front. Wonders what a man sees in 
ocean bathing when he has a tub in the house with soap, 
towels and everything. Reflects on expensiveness of bathing 
suits nowadays. 

9 :30—Surmises that, after all, it might do him good to 
get into spirit of care free vacationist. Wonders if he'd get 
any kick out of going fishing; wishes he could get a pole and 
some bait, undetected, and try it. 

9:35—Decides to look for a pole. Finds one. Is about 
to dig some worms when he gets a call to telephone from 
Congressman “X” on tax reduction programme. 

10 :00—Decides not to dig worms. Thinks he'll go for sail 
on Mayflower. Wishes he could go without having to put on 
that yachting cap and suit. Wonders who designed caps and 
suits people have to wear to go yachting. 

10:15—Decides he'll take a walk along shore, find a 
secluded spot and have a quiet hour all to himself. Starts 
to stroll. Gets call into house to read telegram on interallied 
reparations. 

10:30—Wonders what he was about to do when inter- 
rupted. Recalls and starts to stroll to secluded nook again. 
Is half way there when messenger intercepts him and hands 
him batch of telegrams on threatened coal strike. Returns to 
house to study telegrams and frame replies. 

11:30—Wishes he had gone to Plymouth in first place. 
Sees newspaper men gathering. \Vonders why newspaper 
men don’t go on yacations. Wishes he could hide some place 
rest of day. Decides to go out back door and steal an hour's 
solitude in shrub screened summer house. 

11:45—Starts for summer house. Runs into newspaper 
correspondent. Other newspaper correspondents besiege him 
and ask view on Chinese situation, Ritf war, coal crisis, 
monkey case and high cost of bologna, 

Noon—Is called into house by a phone call from Frank 
Stearns. 

12:15 P. M—Feels he made a big mistake coming to 
Swampscott. Wishes he was way up in Vermont and_could 
lie in hayfield like a boy. Looks outside door, sees hayfield in 
distance and wonders if he couldn’t get there unseen, Thinks 
country would be better off if more men spent vacations mM 
hayfields instead of summer estates. 

12 :30—Secretary hands 
coal strike developments. 
1:00 to 2:00—Lunch and more coal crisis telegrams. 
2:30—Decides to go out and read “Snowbound” under 
trees. Runs into four photographers. Turns to return to 
house and finds himself cut off by six more camera men. 

Tries to dodge to left, but finds self surrounded. 

2:45 to 4:00—Forced to pose for camera men. 

4:00 P. M.—Asks photographers: “What're you going to 
do with all the pictures you take of me up here? 

own ‘ : . ¢ > Presi- 
4:01—They answer; “Publish them as views of the Pres! 
dent enjoying his vacation.” 

4:02—President collapses. 


him new sheaf of telegrams on 


Not in New York’s White Light Region 


Boy: “I know where you can get a chicken dinner for 
15 cents.” 

Father: “Where?” 

Boy: “At the feed store —IVestern Druggist. 
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CHICAGO 


Cuicaco, August 15.—Picnicking and baseballing are two 
of the big sports of the Perfumery, 
Extract Association. On Thursday, July 30, about seventy- 
five of its members rendezvoused about noon at Market and 


Chicago Soap and 


Washington streets and started on a delightful fifteen-mile 
automobile ride to the famous Chateau Desplaines inn and 
picnic grounds west of Chicago. It was a stag affair as 
usual, and joy was unrestrained by even the semi-formality 
A splendid 


buffet luncheon was ready to serve when the party arrived. 


that the presence of ladies is bound to impose. 


Baseball started early in the afternoon, and the contest 
was between nines made up of the picked players among 
the Perfumers The 


favor of the Dealers, who were riotously happy 


and Dealers. score was 19 to 15 in 
winners, 
while the Perfumers were ideally good and cheerful losers. 
spectacular hits made, particularly 


that by 


There were several 


some of the Perfumer 


when players discovered 


knocking the ball in a manner that would cause it to lodge 
under the autos it would give the batter a better chance 
to make a home run. 

Clarence Morgan, “live wire” Dealer, got the limelight, 
and something more forceful as well, when playing third 
leaned up 


base, which happened to be a tree. Clarence 


tree and, according to the umpire’s version, 


At this juncture a Perfumer at bat, taking 


against the 
went to sleep. 
in the novel situation, sent a ball squarely into the center 
of the Morgan anatomical “bread basket,” which of course 
time on record, it is se- 


This is the first 


Mr. 


napping when something good in the way of 


woke him up. 
riously contended, that Morgan has ever been caught 
business or 
pleasure was in the making. 

Another 
when Charles Shapiro caught the ball, with all bases full 
and third 
and the Perfumers playing lucky for the time being. 


situation of tense moment to both sides was 


out, making the Dealers running in hard luck 


Then came the Chateau Desplaines famous chicken 


dinner—oh, mi!—which the seventy-five sat down to with 
appetites whetted to the nth degree from their activity in 
This 


Joseph DeLorme served as toast-master, and 


the ball game either as players or rooters. was at 
6:30 P. M. 


did it in a manner that Chauncey Depew 
Then the feast and flow 


in his palmiest 
days could not excel. of the soul 
was let loose, each member of the party contributing his 
latest yarn or experience, replete with wit and wisdom, 
sentiment and alliteration, that made the hour a most happy 
one and of the character in kind that builds fraternity and 
friendship, and mellows the crassness of business life with 
the unction and perfume of iendly interests and brotherly 
kindness. 

The party broke up at 8:30 when it began to rain, but 
all returned to the city and their homes unruffled and in 
the best of spirits. It was a great day, and Roy Downs 
was given a vote of thanks for the excellent planning that 
made the event run off so smoothly and satisfactorily. 

Eleven manufacturers of perfumery and toilet goods of 
a liquid character, suspected of catering to the beverage 
trade, went out of business during the last month because 
of cancellation of their permits by Internal Collector Mabel 
G. Reinecke or by voluntary withdrawal of their special 
denatured alcohol permits. The monthly alcohol quota of 
these firms totaled 4,500 gallons per month. Some of the 
firms felt they would rather abandon their alcohol formulae 


than to risk the possibility of becoming involved in alleged 
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District 
In spite of this situation which ripened 


conspiracy cases now being worked up by U. S. 
Attorney Olson. 
about August 1, a comparison with last year will show that 
and denaturing plants released on 
100,000 in July of this 
year than in July, 1924, when legitimate priviliges were 
identical. 


the Chicago distilling 


withdrawal permits gallons less 


H. H. Bartold, the genial and successful manager of the 
Chicago branch of George Lueders & Co., Inc., New York, 
recently celebrated his twenty-fifth anniversary in the serv- 


ice of this house and has been receiving the congratula- 


friends that are his both in and out 


Mr. Bartold 


tions of the army of 


of the that he with 


started 


trades serves, 





In GeorGe Luepvers & Co.’s Cutcaco Branca Orrice: Reading 
from the Right—Wm. McMillan, Lester McNerney, Harry C. Bartold, 
H. H. Bartold, Jos. O. DeLorme (a visitor), F. V. Varallo and 


J. I. Carpenter 


Lueders & Co. back in .1900 and_ personally 
traveled the entire Middle West, and also the far West to 
Salt Lake City. 


concern Mr. Bartold was compelled to give up consider- 


George 
On account of the growing business of the 


able of this territory and devote more and more attention 
was succeeded 
Mac Millan 


important 


to the Chicago office as an executive. He 
William 


with 


in most of this territory by who had 


for years been connected another house 





BRANCH 


Lvepers & Co.’s CHuicaco 


One Section or Geo 


and covering a large section of the Dominion of Canada, 
and who was also familiar with the requirements of the 
territory. 

Besides Mr. MacMillan, the organization under Mr. Bar- 
told, working out of Chicago, is composed of Lester Mc- 
Nerney, Harry C. Bartold, who is Manager Bartold’s young- 
est son, F. V. Varallo, and J. I. Mr. McNerney, 


who is well known in the jobbing trade and the whole- 


Carpenter. 


sale drug trade, was formerly connected with the Lincoln 
Drug Co., Lincoln, Neb., and afterwards served as buyer 
for the wholesale drug house of Humiston, Keeling & Co., 


Chicago. He is looking after important territory and some 
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key customers and is a valuable adjunct to this office. Mr. 
Bartold, Jr., looks chiefly after Chicago trade and takes 
Messrs. Varallo 


and Carpenter also do their part in making the Chicago 


care of the principal towns in Michigan. 
office an important factor in the trade. The organization 
as a whole functions up to the nth degree under the 
stimulating and inspiring guidance of its chief, H. H. Bar- 
told, whom it is a genuine pleasure to meet and who 
when meeting him one becomes his friend. 

The Lueders’ Chicago branch, situated in the 
Building at 500 North 


modiously housed than at its old location in West Ran 


Boyce 
Dearborn street, is more com- 
dolph_ street The accompanying illustrations will be in 
Picture No. 1 
) 


organization, and Picture No. 2 gives a 


teresting in this connection shows the 
Lueders Chicago 
section of the stocks of smaller containers for distribution 
in Chicago and the Middle West. It may be observed in 
passing that Manager Bartold and his lieutenants do not 
pride themselves on beauty, but on hard-hitting, order- 
getting and equally aggressive order-filling, so it was 


Joseph O. De 


Riveria Products C« 


fortunate that Lorme, president of the 


strolled in when No. 1 picture was 
being taken, thus embellishing the scene with the shining 
light of his lionel presence—an unexpected and_ highly 


appreciated honor, it was stated. 


Brief mention was made in these Chicago items some 
time ago that the Abbott 
Ravenswood district of Chicago had been purchased by 
G. D. Searle & Co. Dr. 
the latter company, states that the ground 237 x 163 at the 


Laboratories property in the 
Claude H. Searle, president of 


southeast corner of Ravenswood and Lawrence avenues 
with the two factory buildings thereon had been purchased 
for $300,000. 


of the five-story south building and will rent out the other 


The Searle company will occupy three floors 


two floors and the entire north building. G. D. Searle & 
Co. was the outgrowth of the old pharmaceutical manufac 
turing house of Searle & Hereth, of which the late G. D. 
Searle and Prof. Hereth were the principal owners. The 
firm was established in 1888, and when the new firm was 
formed they built a small modern plant in Ravenswood 
avenue, near Wilson, several blocks south of the present 
new location. 

The Abbott Laboratories have already moved and set up 
new manufacturing equipment in a group of buildings they 
have erected on a 24-acre tract of land purchased at North 
Chicago, a suburb of Waukegan. They will move the re- 
mainder of their works and the general offices to North 
Chicago about October 1, it is planned. 


John Blocki, veteran Chicago perfumer, has recently been 
made honorary president of the Chicago Veteran Druggists’ 
Association, composed entirely of men who have been in 
the drug and allied businesses for twenty-five years or 
more. He succeeds the late O. F. Fuller in this post 
of honor. It is the custom of all members and visitors, on 
coming into the room where the weekly luncheons are 
held, to salute the honorary president, then to pass around 
the table and shake hands with all of the other members 
who happen to be in their places. The association was 
founded back in the 80’s by “Admiral” Thos. N. 


former naval officer of Chicago and a prominent politician 


Jamieson, 


when former Senator William Lorimer was in power as 
the Republican leader of Chicago and Cook County. 
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W. W. Baldwin, of the Baldwin Perfume Co., Chicago, is 
touring the Pacific Coast cities and valleys, and when last 
heard from, was in Santa Monica, Cal. He has sent post 


card greetings to many friends. 


Much sorrow was occasioned in Chicago by the news 
of the death.of Irving W. Kelly, for more than thirty years 
a salesman for Solon Palmer in the Kansas City territory. 
Mr. Kelly 


Oklahoma and a part of Texas and was a frequent visitor 


traveled the states of Missouri, Kansas and 


in Chicago where he was known socially. He passed away 
July 12, at Trenton, N. J., after a protracted illness. Mr. 
Kelly was an active member of the Mystic Shrine. 
Francis W. Jones, president of the Melba Mig. Co., 
Chicago, was the victim of a sensational hold-up a little 
after midnight, August 7. He was returning from th 
theater and the hands-up demand was made in the rear 
of his home at 843 Drexel Square. The robbers tem 
porarily got away with a watch and stick pin valued at 
$500 and cash amounting to $200. The men sped away 
in an automobile, but were soon overtaken by policemen. 
The men were young, 24 and 30 years, and were armed 
with a shot gun. Both had crime records. “It was an 
exciting experience,” said Mr. Jones, “one I would not 


care to go through again.” 


Mrs. Ruth J. Maurer, head of the National School of 
Cosmeticians, in summer session here last month, pro- 
claimed as a fact that beauty culture is being used in 
insane asylums with important remedial effect on women 


patients. While it cannot be said that the rouge jar is a 
cure for insanity, or the lip stick, complexion powder and 
bobbed hair a remedy for dementia, it can be said in all 
seriousness that beauty culture has been helpful in restoring 
the minds of women patients afflicted with the melancholia 
type she said. “Unkempt and disheveled, dressed in tawdry 
garb supplied by the asylum authorities, and given no 
facilities for personal adornment, women in asylums be 
Maurer 


come more helplessly insane each year,’ Mrs. 


continued. “Any woman with average intelligence and 
taste might develop into a lunatic if forced to wear such 


atrocious regalia.” 


Chas. A. 
have taken larger quarters in the same building (64 West 


Rindell, Inc., manufacturers’ representatives, 


Randolph street, Chicago) on a higher floor. 


Otto Cohen and Dave Hamburg have sold their interest 
in the Lady Esther Co., Chicago, Ill, and are no longer 
connected with that concern. 

American Can Co., it is reported, has acquired the 
Central Bag Manufacturing Co. factory in Chicago for 
a price reported to be about $600,000 in cash. This is 
the fourth Chicago plant bought by the can firm and 
brings the total in the United States to fifty-one. 


William Wrigley, Jr. Co., of Chicago, has bought the 
physical assets of Listerated Gum Corp., which owns a 
factory at Newport, R. I. As of December 31, 1924, the 
Listerated Gum balance sheet carried plant and equipment 
at $548,296 and good will at $150,000. 
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MONTREAL 


MonTrREAL, August 15. These 


four words used by one of the most prominent uptown 


“Business is’ very good.” 


druggists aptly describe business conditions during the last 
Chiefly, 


the tourists are responsible for this happy state of affairs, 


week and the general reports are in line with that. 


as the majority of the people who bring in the local track 
are away at the seaside or on the lakeshore, but what is the 
local druggists’ loss is the others’ gain. 

There has been a steady demand for the better grades 
of perfumery, visitors showing somewhat extravagant traits 
while on their vacations. Druggists in the heart of the 
city have been featuring the English goods for the tourist 
trade and they have been selling well as it seems true that 
when people get away from home they start buying that 
which they cannot get or do not wish to buy at home. 

The more expensive grades of soap also have proved 
good sellers during the last week but here again the tourists, 
most of whom come from the United States, are the chief 
purchasers. In other lines business has been very satisfac- 
tory, as for instance in cosmetics, the sale of which has 
been stimulated by a hot spell which lasted ten days. Face 
lotions and creams to stave off the effects of sunburn have 


been especially popular. 


Nearly 200 delegates were present at the fiftieth annual 
convention of the Nova Scotia Pharmaceutical Society held 
in Halifax recently. Fraser Colquhoun of North Sydney, 
the president, occupied the chair. Following the convention 
a party of thirty-seven left for Charlottetown to attend 
the annual meeting of the Canadian Society. 

Chemists in the British Isles are prospering in spite of 
depressing business conditions. This was the cheerful news 
handed out by Martin L. Daniels, director and manager of 
the United Drug Co., Nottingham, Eng., who, with A. 
Sullivan, manager of the company’s branch at Liverpool, 
stopped here recently on their way from Boston. In this 
city they Ireland at the 


international convention of chemists. 


represented Great Britain and 


According to an official of the Canadian Industrial Alcohol 
Co. operations during the current fiscal year to date have 
been entirely satisfactory. Although sales have not been 
quite so good as during the banner year of 1924, they have 
been sufficient to permit of earnings during the first nine 
months to adequately cover the full year’s dividend re- 
quirements on the common stock. It is also stated that 
the outlook for the balance of the current fiscal period con- 
tinues satisfactory and it is believed that anything like a 
turther recovery in business conditions will mean increased 
revenues for the company. 
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TORONTO 


rPoronro, August 15.—The summer holiday season is at 
its height in Toronto and the larger centres of the province, 
with the result that many of our people are away on their 


} 


acations or at their summer homes near the lake, forest and 


river resorts. There is, it is true, an equally large number 
t tourists and holiday-makers visiting the city, and an es 


pecially large number of motorists are touring the high- 


ways of Ontario, all of them leaving behind a fair amount 
of money in exchange for goods. The retail druggists are 
getting some of this money, and the perfume departments 
ire making their proportionate share of the sales. The 


Canadian National Exhibition, which opens at Toronto 
the last of this month, is 
the outstanding coming 
event. Some thirteen of our 
local . perfume houses’ or 
igencies intend having booths 
at the fair. 


\. Campbell, of Richard 
Hudnut, Ltd., is back from 
his vacation which he spent 
at Lake 
wife and six children, who 
are enjoying the entire heated 
season there. The lake is 
about 23 
affords excellent fishing for 


Scugog with his 


miles long and 


green bass and muskollonge, 
the accompanying 
showing an 18-pound muskol- 


photo 





longe which was among the 
finny 
captured by Mr. Campbell im 


\. CAMPBELL’s CATCH 


numerous specimens 
the lake’s limpid waters during one of his expeditions. 

Mr. Campbell is also an enthusiast in the flower line. 
He says he thinks Toronto is one of the best “home” 
towns on the continent. The people seem to vie with one 
another in striving for the best flowers and best gardens. 
He tells of a garden near Port Perry which has an inter- 
This garden owned by a Mr. Kent, has 
some of the finest roses grown anywhere, the proprictor 


national record. 


having imported specimens from all quarters of the world. 
Mr. Campbell promises some views of these gardens for 
THe AMERICAN PERFUMER. 


J. R. Kennedy, of the Limited Drug Co., is quite an 
enthusiastic flower and perfume man. Not satisfied with 
working in the laboratory at the company’s plant, he has 
a small model laboratory at his home, out the Kingston 


Road. He has some beautiful specimens of flowers about 
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his garden and his home, too; and it’s worth a person’s 
while to see these, 

John R. Ferrell, of Morana, Ltd., is at present on a 
business trip to Winnipeg. Ed Stange, of the same house, 
has just returned from a business trip to points in Quebec 
Province. 


Canadian Boncilla Laboratories, Ltd., under the direction 
of Mr. Garlick, are showing progress. All summer through 
business has been good, says the manager. 

Rolph R, Corson, president of the Canadian Perfumery 
Association, is holidaying on the Muskoka Lakes. He is 
expected to bring back a goodly supply of stories about fish 
if he does not bring down some finny specimens to show 
his friends. 

The Rolph R. Corson, Ltd. plant is undergoing its annual 
paint revamping. Hitherto it had been found necessary to 
close the plant for two weeks to take stock, clean up and 
paint the premises. This summer, however, business de- 


mands that the plant be kept running to fill orders. 


Though summer is not yet through indications of the ap- 
proaching Christmas season are observable. Richard Hud- 
nut, Ltd., are getting ready their Xmas _ holiday lines. 


This company will also show at the Toronto Exhibition 


Jones Bros. & Co., Ltd., report, good, steady business 
with no let up because of summer slackness. This concern 
is fortunate in having branches throughout Canada, thus 


being enabled to keep closely in touch with trade demands 


Mr. Collins, of the Mutual Sales Co., reports a good sales 
season. His recent trip to the Pacific Coast helped boost 


his company’s business 


A. P. Taylor, of Soaps-Perfumes, Ltd., intends putting 
into service many of the hints and suggestions he picked up 
on his recent European trip. He has been away for a litth 


holiday the last few days, 


Some of the new productions seen about Toronto and 
vicinity of late are “Blossom Bloom,” handled by the Empire 
Agencies; “Jif,” made by Canadian Soaps, Ltd., and “June 
Gillex,” put out by the E. W. Gillett Co. 

The Melba Mfg. Co. is now manufacturing in Canada. 
At the commencement of August the Toronto palnt turned 
out its first powders; this week Mr. Armstrong turned 
out his first creams; and by the end of the month the com 
plete line as made in Chicago is expected to be manufac- 
tured for the Canadian trade in Toronto. This company 
will make a display at the Canadian National Fair. 

The 303 Chemical Co., Ltd., Toronto, makes of a cold 
remedy, are now putting out a complete line of perfumes 
and toilet goods under the designation “Jacobin.” W, D. 
Corson a cousin of Rolph R. Corson, is chemist. 


The triennial session of the Order of the Eastern Star 
brought to Toronto a couple of thousand women delegates 
from all parts of North America during the week of Aug. 
10. The perfumery and gift shops did a splendid business. 


———__——. 


CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations between the 
United States and Canada emphasize the importance of 
proper patent and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we have instituted a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating to patents, trade-marks, designs, reg- 
istrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARK DEPARTMENT, 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


PATENTS GRANTED IN CANADA 


251,613, soap-making, Robert E. Devine, Chicago, III. 

251,705, box atachment to keep lid in raised position, 
Henry J. Vetter, New York, N. Y. 

251,817, hair-dressing appliance, Arnold Henry Bongers 
and Gaston Boudou, assignee of one-half interest, both of 
London, N. 10, England. 

251,852, display box, Albert W. Engel, Chicago, Ill. 

251,867, comb, Leo A. Henter, Hot Springs, Mont. 

251,935, collapsible container, Robert Viegelman, New 
York City. 

252,006, shampooing bottle cap, Van Ess Laboratories, Inc,, 
assignee of Elmer Allen Gentry, both of Chicago, III 

252,029, hair curler, David Lewis ‘Short, assignee of Frank 
O'Neil, Joseph Marie Lozano and Augustus Henry Sexton, 
all of Philadelphia, Pa : 
252,030, tooth brush shield attachment, Nancy Marie Small, 
ignee of Frank E. Small, both of Jamaica, N. Y. 
52,034, box, Lee Robison Conwell, assignee of George 
Hornecker, both of New York City, N. Y. 

252,063, holder for paste containing tubes, Alfred Edwin 
l‘ish, Chicago, Il. 








NoteE:—Two typographical errors, one in the Canadian 
Patent Office Record, make necessary this correction of the 
following Patent Granted: 

249,976. Vanity case, Francis A. Fairbairn, Montreal. 

Mr. Fairbairn is assistant manager of Palmer’s Limited, 
Montreal. A United States patent has been applied for. 


TRADE MARKS REGISTERED IN CANADA 


“One of the Gleen Family,” the word “Kleen” being printed 
in block letters, and the letters tilted at an angle, washing 
compounds, cleaning compounds, detergents and paint re- 
movers, Ajax Products Co., Montreal, Que. 

Carton having a yellow background, with representations 
of a tooth brush in white, on the top and under face, bearing 
the word “Pro-phy-lac-tic” in black; the word ‘Pro-phy-lac 
tic’ printed in red appears also above the representation of 
the brush, and in conjunction with the words Tooth Brush 
and A Clean Tooth Never Decays on the two sides of the 
box, tooth brushes, Prophy-lac-tic Brush Co., Northampton, 
Mass. 

Sudso, washing powder, French Chemical Products Co., 
Ltd., Montreal, Que. 

Green shield on which appears a crowned lion standing 
on his hind legs and holding a globe in his forepaws, and 
the motto: “By Honorable Industry Increasing”; below the 
shield is a scroll, on which is the name “Greenshields,” per- 
fumes, toilet bags and toilet waters and essences, Green- 
shields, Ltd., Montreal, Que. 

Box All, polishes, scouring powder and soaps, Elijah Day 
& Sons, Ltd., 462 Claremont Road, Rusholme, Manchester, 
England. 


Strong Optimism in Electrical Industry 


Excellent prospects for Autumn business in all parts of 
the country mark conditions in the electrical industry, with 
the favorable outlook heightened by active building con- 
struction, continued expansion of power systems and optim- 
ism among the manufacturers, the Electrical World reports. 
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OUR PATENT AND TRADE-MARK BUREAU ceded by the letter “M” have been granted registration 


This department is conducted under the general super- 
vision of a very competent patent and trade-mark attorney. 
This patents, 
from the official records of the Patent Office in Washington, 
D.C. 
branches of the essential oil industry, 
Flavoring Extracts and Toilet Preparations. 

Of the trade-marks listed, those whose numbers are pre- 


report of trade-marks, designs is compiled 


We include everything relating to the four co-ordinate 


viz.: Perfumes, Soap, 





March 19, 
Act of 
have been passed to publication. 


1920. 


February 2( 


The ee are those 
, 1905, and which 


Act of 
applied for under the 


under the 


“> 
Designs patented are designated by the letter “D.” 
All inquiries relating to patents, trade-marks, labels, copy- 
rights, etc., 


Inventions patented are designated by the letter 


should be addressed to 
PATENT AND TRADE-MARK DEPARTMENT, 
Perfumer Publishing Co., 14 Cliff Street, New York City. 
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TRADE-MARK REGISTRATIONS APPLIED FOR 


(Act of Feb. 20, 1905) 


156,886.—Corona Chemical Co., Inc., New York N. Y. 


(Filed Dec. 19, 1924. Used since Nov. 1, 1921.)—Vanish 
ing Cream, Cold Cream, Almond Cream, and Hair Tonic. 
172,721.—Barnangens Teckn, Fabrikers A. B., Stock- 


holm, Sweden. (Filed Dec. 1, 1922. Used since Jan. 2, 


1885.) Toilet Preparations, Perfumes and Similar Goods. 


177,944—Abraham & Straus, Inc., New York, N. Y. 
(Filed Mar. 24, 1923. Used since Oct. 1, 1922.)—Mouth 
Wash. 

179,964.—Ludwig Scherk, doing business as Parfumerie 
Scherk, Berlin, Germany. (Filed Apr. 30, 1923. Used since 
1910. )—Cosmetics. 

179,965.—Ludwig Scherk, doing business as Parfumerie 
Scherk, Berlin, Germany. (Filed Apr. 30, 1923. Used 
Since Jan. 30, 1919.)—Cosmetics. 

198,066.—Samuel M. Herman, doing business as S. M. 
Herman Mfg. Co., New York, N. Y. (Filed June 4, 1924. 
Used since Apr. 20, 1924.)—Soap. 

198,205.—Thomas J. Woolwine, doing business as The 
Kleen-Em Company, Pratt, Kans. (Filed June 6, 1924. 
Used since Jan, 16, 1924.)—Mechanic’s Hand Soap and 
Scouring Soaps for Cooking Utensils. 

198,247.—Harry W. Pape, doing business as The Fluff 
Co., Cincinnati, Ohio. (Filed June 7, 1924. Used since 
Sept. 26, 1916.) —Shampoo. 

198,361—Les Parfums De Rosine, New York, N. Y. 
(Filed June 10, 1924. Used since Apr. 24, 1924.)—Toilet 
Articles—Namely, Face Lotions, Face Creams, Face 
Powders, Toilet Powders, etc. 

198,362.—Les Parfums De Rosine, New York, N. Y. 
(Filed June 10, 1924. Used since Mar. 19, 1924.)—Toilet 
Articles Namely, Face Lotions, Face Creams, Face 
Powders, Toilet Powders, etc. 

198,363, 198,364, 198,365.—Les Parfums De Rosine, New 
York, N. Y. ( Filed June 10, 1924. Used since Nov. 27, 
1922.)—Toilet Articles—Namely, Face Lotions, Face 
Creams, Face Powders, Toilet Powders, etc. 

198,366.—Les Parfums De Rosine, New York, N. Y. 
(Filed June 10, 1924. Used since Nov 21, 1921.)-—Toilet 
Articles—Namely Face Lotions, Face Creams, etc. ; 

198,367..-Les Parfums De Rosine, New York, N. Y. (Filed 


june 10, 1924. Used since Nov. 20, 1922.)—Toilet Articles 


Namely, Face Lotions, Face Creams, Face Powders, et 
198,368.—Les Parfums De Rosine, New York, N. \ 
(Filed June 10, 1924 Used since Apr. 8, 1924.)—Toilet 
\rticles- Namely, Face Powders, Face Lotions, ete. 
198,369.—Les Parfums De Rosine, New York, N. Y. (Filed 
June 10, 1924 Used since Mar. . 1923.) Toilet Articles 
Namely, Face Lotions, Face Creams, Face Powders, 
Toilet Powders, Taleum Powders, Rice Powders, etc 
189,.370.—Les Parfumes De Rosine, New York, N. \ 
(Filed June 10, 1924. Used since Oct. 17, 1923.)—Toilet 
Articles—Namely, Face Lotions, Face Creams, lace 
Powders, Toilet Powders, Talcum Powders, etc 
198,372—Les Parfums De Rosine, New York, N. \ 
(Filed June 10, 1924. Used since Sept. 4, 1922.)—Toilet 
\rticles—Namely, lace Lotions, Face Creams, [ac 
Powders, Perfume Extracts, Toilet Waters, ete. 

198.373, 198,374, 198,375.—Les Parfums De Rosine, New 
York, N. Y. (Filed June 10, 1924. Used since Mar. 1, 
1924. )—Toilet Articles—Namely, Face Lotions, Face 
(reams, Face Powders, Perfume Extracts, ete. 

198,.376.—Les Parfums De Rosine, New York, N. \Y 
(Filed June 10, 1924. Used since Nov. 21, 1921).—Toilet 
Articles—Namely, Face Powders, Face Lotions, Face 
Creams, Toilet Powders, Talcum Powders, etc 

198,480.—Jacob Silverman, doing business as Alvo Remedy 
Company, Milwaukee, Wis. (Field June 12, 1924. Used 
since March 1918.)—Shaving Lotion. 

199,469, 199,470.—Marcel Franck, Paris, France. (Filed 
July 2, 1924. Used since 1919.)—Perfume Atomizers. 

200,133.—Joseph Brueck, doing business as Ola Specialty 
Co., New York, N. Y. (Filed July 17, 1924. Used since 
May 6, 1922.)—Skin Tonic in the Form of Powder to be 
Dissolved in Water and Used as a lotion. 

200,172.—National Department Stores, Inc., doing busi- 
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ness as Nadsco Perfumeries, New York, N. Y. (Viled Feb, 
6, 1925. Used since Apr. 10, 1924.)—Soap. 

200,274.—Maurice Murphy, doing business as Murphy 
Remedies Company, Pittsburgh, Pa. (Filed July 19, 1924, 
Used since June 21, 1924.)—Hair Tonic. 

200,326.—Les Parfums De Rosine, New York, N. Y, 
(Filed July 21, 1924. Used since March, 1918.)—Toilet 
\rticles—Namely Face Lotions, Face Creams, Face 
Powders, Toilet Powders, Taleym Powders, Rice Powders, 
Perfumes, Perfume Extracts, .Toilet Waters, etc. 

202,028.—Thomas C. McEwen, New York, N. Y. (Filed 
Aug. 29, 1924. Used since Mar. 1, 1924.)—Perfumes, 
Sachets, Face Powder, Talcum Powder, Bath Salts, and 
Massage Creams. 

202,703.—Henkel & Cie, Gesellschaft Mit Beschrankter 
Haftung, Dusseldorf-Holthausen, Germany. (Tiled Sept. 
17, 1924. Used since July, 1912.)—Preparations for Wash- 
ing and Scouring Purposes, Soaps, and Washing Powders, 

203,575.—Jewel Tea Co., Inc., Chicago, Ill. (Filed Oct. 
8, 1924. Used since June 14, 1924.)—Talcum Powder, 
Tooth Paste, Skin Lotion, Perfume, and Liquid Shampoo. 

206,503.—J. N. Adams & Co., Buffalo, N. Y. (Filed 
Dec. 10, 1924. Used since 1912.)—Vanilla Extract for 
Food-Flavoring Purposes. 

206,650.—The Wrinkle-Ine Chemical Company, Denver, 
Colo. (Filed Dec. 12, 1924. Used since Dec. 6, 1924.)— 
Hair Tonic. 

206,979.— Societe Anonyme Les Dentrifrices Due Docteur 
Pierre, Nanterre, France. (Filed Dec. 19, 1924. Used 
since Dec. 1, 1922.)—Rouges. 

207,647—Krank L. Betts, doing business as Day Light 
Laboratories, St. Louis, Mo. (Filed Jan. 5, 1925. Used 
since Oct. 1, 1924.)—Face Powder, Perfumes, Perfume 
Extract, Talcum Powder, Toilet Water, Rouge, ete. 

208,541.—Joseph Van Praach, London, England. (Filed 
Jan. 23, 1925. Used since Aug. 12, 1924.)—Liquids, Pastes, 
and Powders for Beautifying and Preserving the Skin, 
Teeth, and Hair, and Perfumeries. 

208,994.—Norda [Essential Oil and Chemical Co., Ine. 
New York, N. Y. (Filed Feb. 2, 1925. Used since July 
1, 1924.)—lace Powders, Face Creams, Toilet Waters, 
Rouges, Perfumes, Hair Tonics, Hair Oils, ete. 

209,421.—L. Matos, New York, N. Y. (Filed Feb. 11, 
1925. Used since January, 1924.)—Hairdressing 

209,864.—Atlanta Barbers Supply Co., Atlanta, Ga. (Tiled 
Keb. 19, 1925. Used since July, 1924.)—Hair Tonic 

210,195.—Salm’s Soap Company, Granger, Tex. (Filed 
Feb. 26, 1925. Used since September, 1923.)—Dry and Wet 
Cleaning Soap. 

210,785.—Coty, Inc., Wilmington, Del., and New York, N. 
Y. (Filed Mar, 10, 1925. Used since Jan. 5, 1925.)—Per 
fumes, Toilet Waters, Face Powder, Taleum Powder, Eau 
de Cologne, Lotion for the Skin and Hair, Brilliantine, Bath 
Salts, Rouges, Lip Sticks, and Powder Compacts. 


211,043.—Loomis & Co., Boston, Mass. (Tiled Mar. 
14, 1925 Used since Oct. }. 1924. ) Papert Fabrics 
\dapted for Skin-Cleansing and Cosmetic-Removing Pur- 
pe ses, 

211,511.—Standard Oil Company (New Jersey), Bay- 
onne, N. J (Filed Mar. 23, 1925. Used since Feb. 11, 
1925.) —Liquid Cleansing Compounds and Detergents for 
Use on Glass, Porcelain, Tile, and the Like. 

211,654 \ssociated Merchandising Corporation, New 
York, N. Y. (Filed Mar. 26, 1925. Used since Jan. 2, 
1925.)—Toilet Powder. 

211,673.—Franklin Simon & Co., Inc.. New York, N. Y. 
(Filed Mar. 26, 1925 Used since Mar, 10, 1924.)—Per- 
fumes and Hygienic Products. 

211,727.—V. Vivaudou, Inc., New York, N. Y. (Filed 
Mar. 26, 1925. Used since Mar. 18, 1925.)—Face Powders, 
Face Creams, Toilet Waters, Rouges, Lip Sticks, etc. 

211,734.—Vincent Coglianes, doing business as Bird ot 
Paradise Preparations, Chicago, Ill. (Filed Mar. 27, 1929. 
Used since Feb. 18, 1924.)—Toilet Preparations Namely, 
Creams for the Care of the Skin, Face Powders, Rouge, 
Perfumes, and Toilet Waters. 

211,988.—The Denver Soap & Manufacturing Co., Den- 
ver, Colo. (Filed Apr. 1, 1925. Used since Feb. 17, 
1922.)—Soaps and Detergent Materials—Namely, Laundry 
Soap, Powdered Soap, Shredded Soap, and Pumice Soap. 
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212,404.—Societe Nouvelle de Parfumerie, Paris, France. 
(Filed Apr. 8, 1925. Used since March, 1920.)—Cos- 
metics—Viz., Lip Sticks, Eyebrow Pencils, Compact 
Powders, Rouge and Skin Pomades. 

212,430.—Franklin Simon & Co., Inc., New York, N. 
Y. (Filed Apr. 9, 1925. Used since Oct. 7, 1924.)—Filled 
Compact Cases, Refills for Compact Cases, Powder Sachet, 
Toilet Dusting Powders, Cologne Waters, and Extracts 
212,433.—Franklin Simon & Co., Inc.. New York, N. 
Y. (Filed Apr. 9, 1925. Used since Mar. 10, 1924.) 
Perfumery Atomizers. 

212,574.—Joseph Roane, Vancouver, Wash. (Filed Apr. 
11, 1925. Used since Jan. 1, 1925.)—Hair Restorer. 
212,765.— Vivi, Inc.. New York, N. Y. (Filed Apr. 15, 
1925. Used since Mar. 27, 1925.)—Face Powders, Face 
Creams, Face Packs, Toilet Waters, Rouges, Perfumes, 
Hair Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail 


Polishes, Deodorizing Preparations, Bath Salts, Smelling 
Salts, and Sachets. 

212,792.—Franklin Simon & Co.,.Inc., New York, N. 
Y. (Filed Apr. 16, 1925. Used since Mar. 10, 1924.) 
Perfumes and Hygienic Products. 

212,798.—F ranklin Simon & Co., Ine., New York, N. 
Y. (Filed Apr. 16, 1925. Used since Mar. 10, 1924.) 


Perfumery and Toilet Water—Namely, Cologne, Cologne 


Waters, and Extracts. 


212,799.—Franklin Simon & Co., Inc., New York, N. 
Y. (Filed Apr. 16, 1925. Used since Mar. 10, 1924.) 
Perfumery Atomizers. 

212,800.—Franklin Simon & Co., Inc., New York, N. 
Y. (Filed Apr. 16, 1925. Used since Jan. 13, 1923.)— 
Perfumes and Hygienic Products. 

212,801.—Franklin Simon & Co., Inc., New York, N. 
Y. (Filed Apr. 16, 1925. Used since Mar. 10, 1924.) 
Perfumery Atomizers. 

212,911.—Esther FE. Flyberg, Halstad, Minn. (Filed 
Apr. 18, 1925. Used since Oct. 1, 1924.)—Gray-Hair 
Remedy. 

213,128.—Frankkin Simon & Co., Inec., New York, N. 
Y. (Filed Apr. 22, 1925. Used since Mar. 10, 1924.) 


Perfumery Atomizers. 

213,138—H. Kohnstamm & Co., Inc., New York, N. Y 
(Filed Apr. :22, 1925. Used since Apr. 15, 1925.)—Antisep 
tic Washing. 


213,186—National Cocoanut Soap Co., Tacoma, Wash 
(Filed Apr. 23, 1925. Used since Dee. 1, 1920.)—Soap 
213,241 Harry G, Kaufman, doing business as NKauf 


York, N. \ ( Filed 


1925.)—Compact Cases, 


man Manufacturing Company, New 
Apr. 24, 1925. Used since Mar. 1, 


Vanity Purses, Vanity Cases, all made either of Platinum, 
Gold or Silver. 

213,464.—Billy B. Van, Newport, N. H. (Filed) Apr 
28, 1925. Used since Mar. 15, 1925.)—Toilet Soap 

213,488.—Columbia Plush & Puff Co., Brooklyn, N. \ 
(Filed Apr. 29, 1925. Used since Mar. 19, 1925.)—Powder 
Puffs for Men. 

213,502 —Heine & Co., New York, N. Y. (Filed Apr 
29, 1925 Used since Sept. 16, 1912.)—Essential Oil 
Suitable for Perfumery Purposes 

213,503—Heine & Co., New York, N. Y. (Filed Apr 
29, 1925. Used — since Nov 24, 1909.) Essential Oluls 
Suitable for Perfumery Purposes. 

213,504—Heine & Co., New York, N. Y. (Filed Apr 
29, 1925. Used since Mar. 8, 1911.)—Kssential Oils Suit 


able for Perfumery Purposes. 


213,549.—Celite Products Company, Los Angeles, Calif 
(Filed \pr. 30,..1925. Used since Feb. 17, 1925.) Finely 
Divided Solid Material Having Selective Absorptive 
Properties to be Used in Aiding Filtration and in De 


Emulsifying or Dehydrating of Liquids. 
213,630.—Franklin Simon & Co., Inc., New 
Y. (Filed May 1, 1925. Used since Mar. 10, 
Compact Refills, and Toilet Powders, 
Dusting Powder and Powder Sachet. 


y ork, N. 
1924.) 


including 


Cases, 


213,632.—Franklin Simon & Co., Inc., New York, N. 
z. (Filed May 1, 1925. Used since Mar. 10, 1924.) 

Filled Compact Cases, Refills for Compact Cases, and 
Toilet Powders, Such as Powder Sachet and Dusting 


Powders, Cologne, Cologne Waters, and Extracts. 
B 213,997. Jane B. Terry, New York, N. Y. (Filed May 
/, 1925. Used since Sept. 15, 1923.)—Scalp Ointment. 


AMERICAN ‘PERFUMER & 


ESSENTIAL Orit REvIEW 365 


214,030.—Otzone Chemical 
(Filed May &, 1925. Used since Mar. 25, 1925.)—Food- 
Flavoring Extracts as Follows: Vanilla Straight Extract, 
Vanilla, Vanillin and Coumarin Flavor, Extract’ of Lemon, 


Company, -Chicago, Ill 


I:xtract of Orange, Extract of Almond, Cinnamomum 
Cassia Flavor, and Mixed Flavors 

214,068 —Franklin Simon & Co. Inc... New York, N 
Y. (Filed May 9, 1925. Used since Mar. 10, 1924.)- 
Soaps. 

214,0€9.—Franklin Simon & Co., Inc., New York, N 
Y. (Filed May 9, 1925. Used since Mar. 10, 1924.) 


Perfumes, Toilet Powders, Bath Salts, Cold Creams, Face 
Packs, Compacts, Refills for Compact Cases, ete. 


214,077.—Harris Soap Company, Buffalo, N. Y. (Filed 
May 9, 1925. Used since Apr. 1, 1924.)—Toilet Soap, 
Castile Soap, and Laundry Soap, Oil Soap, and Soap 


Powder. 
214,078.—Jacob Heilbron, Providence, R. I. (Filed May 
9, 1925. Used since Apr. 29, 1925.)—Empty Toilet-Powder 
Containers and Vanity Containers 
214,085.—Lauder-Simington Limited, Montreal, 
Canada, and New York, N. Y. (Filed May 9, 1925. 
since October, 1924.)—Hand Cleaner. 

214,269, 214,270.—S. S. Pierce Co., Boston, Mass. (Filed 
May 13, 1925. Used since Mar. 1, 1925.)—Perfumes, 
Toilet Water, Face Powder, Talcum Powder, Bath 
Powder, and Bath Salts. 

214,271.—S. S. Pierce Co., Boston, 
13, 1925. Used Mar. 6, 1925.) 


Quebec, 


Used 


Mass. 


Perfumes, 


(Filed May 


since Toilet 


Water, Face Powder, Talcum Powder, Bath Powder, and 
Bath Salts. 

214,272.—S. S. Pierce Co., Boston, Mass. (Filed May 
13, 1925. Used since Mar. 1, 1925.)—Perfumes, Toilet 


Water, Face Powder, Bath Powder, and 
Bath Salts. 

214,279.—-M. Schoepfer, Paris, France. 
1925. Used since June 18, 1924.)—Toilet 
Paste Form for the Treatment of the Hands, 
lace. 

214,309.—B. T. 
14, 1925. Used since May 6, 
for Porcelain and Enamel. 

214,337.—S. S. Pierce Co., Boston, Mass. 
14, 1925. Used since Oct. 1, 1920.) —Perfumery 

214,340.—The Tecla Corporation, New York, N. Y. 
(Filed May 14, 1925 Used February, 1922.) 
Perfumes 


Powder, Talcum 
(Filed May 13, 
Preparation in 


Arms and 


Babbitt, New York, N. Y. (Filed May 


1925.)—Cleaning Compound 


(Filed May 


since 


214,495.—Nichols Detergent Company, Incorporated, 
Danville. Ky. Filed May 18, 1925. Used since June 1, 
1924.) —Washing Powder Used in Laundries. 


Chicago, 
1918.) 


214,520.—The Undertakers’ Supply Company, 
Ill. (Filed May 18, 1925 Used since Mar. 1, 
Shampoo. 

214,605—J. D. McCann Co., 
May 20, 1925. Used since Jan. 1, 1909.)—Cold Cream. 

214,622 —George Schicht, A. G., Assig. on the Elbe, 
Czechoslovakia. (Filed May 20, 1925. Used since 1923.) 

Toilet Soaps, Medicinal Soaps, and Laundry Soaps 


Rochester, N. Y. ( Filed 


214,632.—Vivi, Inc., New York, N. \ (Filed May 20 
1925 Used since Apr. 27, 1925.)—Bath Salts 

214,639 The Babbitt Co. Inc., Philadelphia, Pa. (Filed 
May Zi. 1925. Used since May Q, 1925 ) Pe rtume, Te ilet 
Water, Cold Cream, Bath Salts, Shampoo, Face Powder 
and Talcum Powder. 

214,679, 214,680, 214,682—-Peggy Hoyt, Inc., New York, 
N. Y. (Filed May 21, 1925. Used since May 12, 1925.) 


Perfume. 

214.777—Charles Blum, doing business as The Dando- 
Rub Laboratories, Brooklyn, N. \ (Filed May 23, 1925. 
Used since Mar. 14, 1925.)—Dandruff Ointment. 


214,.784.—Dental Laboratory Products Company, Wash- 
ington, D. C (Filed May 23, 1925 Used since Feb. 3 
1925.)—Dental Preparation for Massaging and Stimulating 
the Gums. 

214.796.—Houbigant, Ine., New York, N. Y. (Filed 


May -23, 1925. Used since May 14, 1925.)—Rouges. 

214,814, 214,815, 214,816, 214,819—Renaud et Cie of 
America, Boston, Mass. (Filed May 23, 1925. Used since 
1920.)—Perfumery. 
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214,822—Renaud Et Cie of America, Boston, Mass. 
(Filed May 23, 1925. Under ten-year proviso. Used since 
1817.) —Perfumery, Germicides, Air Purifiers, Incense and 
Insect Exterminators. 

214,869.—William O. Hurst, doing business as The 
Youthol Co. New York, N. Y. (Filed May 25, 1925. 
Used since May 12, 1925.)—Toilet Preparations, more par- 
ticularly Skin Tonic. : 
214,882—Mission Bead Company, Los Angeles Calif. 
and Chicago, Ill. (Filed May 25, 1925. Used since May 
1, 1925.) —Perfumes. 

214,.890—The Remmers-Graham Company, Cincinnati, 
Ohio. (Filed May 25, 1925. Used since Apr. 18, 1925.) 
—Soap. 

214,896.—Perfumerie St. Denis, New York, N. Y. (Filed 
May 25, 1925. Used since Feb. 10, 1925.)—Face Powders. 

214,928.—Salem Glass Works, Salem, N. J. (Filed May 
26, 1925. Used since Mar. 1, 1925.)—Glass Bottles. 

215,030.—Swift and Company, Chicago, Ill. (Filed May 
28, 1925. Used since Dec. 1, 1924.)—Soap Chips. 

215,078.—Mackie Pine Oil Specialty Co., Inc., Coving- 
ton, La. (Filed May 29, 1925. Used since Jan. 1, 1924.)— 
Disinfectant and Deodorant Used in the Bath as an Anti- 
septic and for Cleansing and General Household Purposes 
as Well as a Shampoo for the Scalp to Remove Dandruff. 

215,153.—Alfred J. Krank, doing business as A. J. Krank 
Manufacturing Company, St. Paul, Minn. (Filed June 1, 
1925. Used since Nov. 1, 1924.)—Bath Salts. 

215,213.—Lightfoot Schultz Company, Hoboken, N. J. 
(Filed June 2, 1925. Used since Apr. 11, 1925.)—Face 
Powders, Face Creams, Face Packs, Perfumes, Toilet 
Waters, Rouges, Lip Sticks, Hair Tonics, Hair Oils, 
Dentifrices Tooth Powder, Nail Polishes, Deodorizing 
Preparations, Talcum Powders, Dusting Powders, Bath 
Salts, and Sachets. 

215,309.—Onaola Cosmetic Co., Los Angeles, Calif. 
(Filed June 4, 1925. Used since May 20, 1925.)—Dressing 
and Tonic for the Hair. 

215,645.—James W. Morrisson, doing business as Jarnac 
et Cie., Chicago, Ill. (Filed June 11, 1925. Used since 
Mar. 1, 1923.)—Face Powder, Talcum Powder, Lip and 
Cheek Rouge, Perfumes, Toilet Water, and Vegetal. 

215,651.—Martin Pasternak, doing business as Appco Co., 
New York, N. Y. (Filed June 11, 1925. Used since May 
1, 1925.)—Soap. 

215,776.—Gus T. Dallis and Theodore N. Raptis, Zanes- 
ville, Ohio. (Filed June 15, 1925. Used since Mar. 15, 
1925).—Hair Tonic and Grower. 

215,796.—Florence N. Lewis, doing business as Elizabeth 
Arden, New York, N. Y. (Filed June 15, 1925. Used 
since July 1920.)—Astringent. 

215,797.—Florence N. Lewis, doing business as Elizabeth 
Arden, New York, N. Y. (Filed June 15, 1925. Used 
since Aug. 1920.)—Skin Cream. 

215,799.—Florence N. Lewis, doing business as Elizabeth 
Arden New York, N. Y. (Filed June 15, 1925. Used 
since July, 1920.)—Liquid and Cream Rouge. 

215,800.—Florence N. Lewis, doing business as Elizabeth 
Arden New York, N. Y. (Filed June 15, 1925. Used 
since August, 1920.)—Astringent. 

215,805.—Luckel King & Cake Co., Portland, Oreg. 
(Filed June 15, 1925. Used since July 31, 1924.)—Soap. 

215,806.—Mate Incorporated, Philadelphia, Pa. (Filed 
June 15, 1925. Used since May 30, 1925.)—Face Powders, 
Face Creams, Toilet Waters, Rouges, Lip Sticks, Eye- 
brow Pencils, Perfumes, Hair Tonics, Hair Oils, Denti- 
frices, Tooth Powders, Nail Polishes, Deodorizing Prep- 
arations, Bath Salts, Smelling Salts, Talcums, and Sachets. 

215,813.—Eugene J. O’Rourke, doing business as Oro 
Laboratory, Boonton, N. J. (Filed June 15, 1925. Used 
since June 4, 1925.)—Medicated Talcum Powder. 

215,844.—Gertrude Bernstein, doing business as Williams- 
burg Barber Supply Co., Brooklyn, N. Y. (Filed June 
16, 1925. Used since Jan. 1, 1924.)—Preparations for 
Treating the Hair. 

215,861, 215,863, 215,864, 215,866.—Lentheric, Inc., New 
York, N. Y. (Filed June 16, 1925. Used since 1912.) — 





Toilet Preparations—Namely Perfume, Toilet Water, Face 


Powder, Dusting Powder, Talcum Powder, and Sachet. 


215,862.—Lentheric, Inc., New York, N. Y. (Filed June 
16, 1925. Used since Mar. 22, 1924.)—Toilet Preparations, 

215,865—Lentheric, Inc., New York, N. Y. (Filed June 
16, 1925. Used since Mar. 22, 1924.)—Toilet Preparations, 
Perfumes, Toilet Water, Face Powder, Dusting Powder, 
Talcum Powder, Sachet, and Compacts. 

215,983—O. Dorothy R. Johnson, Cleveland, Ohio, 
(Filed June 18, 1925. Used since January, 1914.)—Hair 
Grower, Facial Cream, and Face Powder. 

215,986.—H. & G. Klotz, doing business as Ed. Pinaud, 
Paris, France, and New York, N. Y. (Filed June 18, 
1925. Used since 1886.)—Bath Salts, Toilet Lotions, Toilet 
Water, and Talcum Powder. 

215,988.—Lentheric, Inc.,. New York, N. Y. (Filed June 
18, 1925. Used since 1912.)—Toilet Preparations—Namely, 
Perfumes, Toilet Water, Face Powder, Dusting Powder, 
Talcum Powder, and Sachet. 

216,002.—Ida_ Willcocks, doing business as Mme. Ray- 
mond, New York, N. Y. (Filed June 18, 1925. Used since 
Feh. 10, 1924.) —Pharmaceutical Preparation for Removing 
Hair. 

216,054.—Lentheric, Inc., New York, N. Y. (Filed June 
19, 1925. Used since Aug. 12, 1924.)—Face Powders. 

216,059.—Marv-O-Suds Soap Co., Boston, Mass. (Filed 
June 19, 1925. Used since June 11, 1925.)—Soap in Paste 
FKorm, 

216,119.—Benedict A. Rotolo, Brooklyn, N. Y. (Filed 
June 20, 1925. Used since Jan. 15, 1924.)—Face Powders, 
Face Packs, Face Cream, Toilet Waters, Rouges, Perfumes, 
Hair Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail 
Polishes, Deodorizing Preparations, Smelling Salts, Bath 
Salts, Talcum Powders, and Sachet Powders. 

216,121.—Gertrude Shyde, New York, N. Y. (Filed 
June 20, 1925. Used since January, 1925.)—Eye Cream. 

216,201.—M. Naef & Co., Geneva, Switzerland. (Filed 
June 22, 1925. Used since 1903.)—Preparations for Scent- 
ing Perfumes and the like. 

216,202—M. Naef & Co., Geneva, Switzerland. (Filed 
June 22, 1925. Used since 1908.)—Preparations for Scent- 
ing Perfumes and the like. 

216,203.—M. Naef & Co., Geneva, Switzerland. (Filed 
June 22, 1925. Used since 1901.)—Preparations for Scent- 
ing Perfumes and the like. 

216,208.—Glen H. O’Brien, doing business as O'Brien & 
Company, Los Angeles, Calif. (Filed June 22, 1925. Used 
since Mar. 2, 1925.)—Perfumed Bath Crystals, Perfume, 
Toilet Water, and Medicinal Bath Crystals. 

216,299——Sun Soap Products, Incorporated, Staten 
Island, New York, N. Y. (Filed June 23, 1925. Used 
since June 9, 1925.)—Soap Powders. 

216,462.—Richard Hudnut, New York N. Y. (Filed 
June 26, 1925. Used since May 22, 1925.)—Talcum 
Powders, Face Powders, Bath Salts, Tooth Powders, 
Almond Meal, Toilet Water, Headache Cologne, Smelling 
Salts, Vanishing Cream, Cold Cream, Tooth Paste, Per- 
fumes, Lip Rouge, Bath Powder, Toilet Cerate, Skin and 
Tissue Cream, and Sachet. 





TRADE-MARK REGISTRATION GRANTED 
(Act of Feb. 20, 1905) 

(These Registrations Are Not Subject to Opposition) 

M201,063.—Ida J. Tetlow, doing business as Henry 
Tetlow Co., Philadelphia, Pa. (Filed July 11, 1924. Serial 
No. 199,910. Used since June 2, 1924.)—Face Powders. 

M201,068.—The J. R. Watkins Co., Winona, Minn. 
(Filed Apr 4, 1924. Serial No. 195,031. Used since Mar. 
25, 1924.)—Laundry and Toilet Soaps, Soap Jelly, Soap 
Powder, Soap Flakes, and Soap Creams Used Before 
Shaving. 

M201,380.—Jas. H. Forbes Tea & Coffee Co., St. Louis, 
Mo. (Filed Mar. 21, 1925. Serial No. 211,416. Used since 
Mar. 1, 1912.) —Food-Flavoring Extract. 

M201,799.—Southern Manufacturing Company, Morris- 
town, Tenn. (Filed Mar. 5, 1925. Serial No. 210,583. 
Used since March 1922.)—Food-Flavoring Extracts of 
Vanilla, Lemon, Pear, Pineapples, Almond, Strawberry, 
and Banana. 

M202,052.—Maurice Babani, Paris, France. (Filed Jan. 
31,1924. Serial No. 191,521. Used since February, 1921.) 
—Perfume, Extracts, Toilet Water, Face Lotions, Eau de 
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Cologne, Rice Powder, Toilet Powder, Dentifrices, and 
Rouges. 

M202,053.—Maurice Babani, Paris, France. (Filed Jan. 
31, 1924. Serial No. 191,523. Used since February, 1921.) 
—Perfume Extracts, Toilet Water, Face Lotions, Eau de 
Cologne, Rice Powder, Toilet Powder, Dentifrices, and 


Rouges. 

M 202,069. Old 
Used for 
Preparations 
Creams, 


Town, Me. 
not less 
Namely, 


and 


The Bickmore Company, 
(Filed Jan. 9, 1924. Serial No. 207,848. 
than one year.)—Pharmaceutical 
Hairdressing, Cold Creams, Disappearing 
Dentifrices. 
M202,070.—Southern 
town, Tenn. (Filed 
Used since March, 
Cream, Hairdressing, 


Water. 


Company, Morris- 
Jan. 29, 1925. Serial No. 208,829. 
1922.)—Hair Oil, Hair Tonic, Cold 
Rose Water and Glycerin and Florida 


Manufacturing 


PATENTS GRANTED 


P1,545,931.—Cosmetic. Carl Weeks, Des ‘Moines, Lowa, 
assignor to The Armand Company, Des Moines, lowa. 
Filed May 8, 1925. Serial No. 28,949. 2 Claims. (CI. 
167—9. ) 


1. A cosmetic comprising a cleansing cream base, com- 
bined with hydro-alcoholic mixture containing a sufficient 
percentage of alcohol to produce an appreciable astringent 
action on the skin during the application of the cosmetic. 
2. A cosmetic consisting of a cleansing cream base, 
combined with eau de cologne comprising a hydro-alcoholic 
solution of volatile oil having a sufficient percentage ot 
alcohol to produce an appreciable astringent during the 
application of the cosmetic to the skin. 


P1,546,239.—Vanity Case. Simon A. Jaroslawski-Fioret, 
New York, N. Y., assignor to Fioret, Inc., New York, 
N. Y., a Corporation of ‘New York. Filed Jan. 8, 1925. 
Serial No. 1,255. 4 Claims. (Cl. 132—83.) 

1. A vanity case, comprising a body, a ring fitting the 
body and forming a portion of the top thereof, a second 
ring hinged to the first-named ring, means for holding the 
hinged ring in closed position, a receptacle in the body 
having its upper edge located between the two rings, and a 


cover for the receptacle. 

P1,546,302.—Means for Combining Perfume Odors. 
Charles Edward Mehigan, Chicago, Ill. Filed Jan. 22, 
1923. Serial No. 614,203. 1 Claim. (Cl. 35—12.) 

A means for producing and employing individually 
blended perfume odors composing a plurality of basic 
odors in form, containers for said odors, each container 


bearing insignia characteristic of the odor therein contained, 
a cabinet for storing said containers and having compart- 
ments adapted to receive sheets of absorbent material and 
members for enclosing said sheets of absorbent material, 

chart in association with said. containers providing a key 
to the insignia thereupon and associating therewith a color 
selected with respect to each of said odors, a plurality of 
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having colors 
said chart, and 


absorbent sheets stored in said cabinet and 
corresponding to the colors indicated upon 
a plurality of moisture proof members also stored in said 
cabinet and having porous or open portions for enclosing 
said absorbent sheets after a quantity of one or more ot 
said odors has been deposited thereupon, whereby a 
specially prepared and blended perfume may be freshly 
made and deposited upon one or more of said absorbent 
sheets and said sheet or sheets enclosed in one of said en- 
closing members permitting such perfume to be carried upon 
the person without soiling the clothes, said chart providing 
means for recording data with respect to variously produced 
blends of said colors. 


P1,547,587.—Metal Compact Holder. William G. Kendall, 


Newark, N. J., assignor, by mesne assignments, to Per- 
fumerie Rigaud, Inc.. New York, N. Y., a Corporation of 
New York. Filed Dec. 5, 1924. Serial No. 754,084. 2 
Claims. (Cl. 132-83.) 


1. In a compact holder, two equal and opposite members 
having a slight curvature, a hinge joining said members 
at one edge thereof, a metallic plate fixed on said hinge 
having a mirror surface on both sides and ring members 
formed on the holder members on each side of said mirror 
surface adapted to partially overlay a compact on each side 
of said mirror plate. 


P1,547,814.—Cosmetic-Stick 


Holder. Burdon P. Hyde, 
Waterbury, 


Conn., assignor to Scovill Manufacturing Com- 


pany, Waterbury, Conn., a Corporation of Connecticut. 
Filed Feb. 12, 1924. Serial No. 692,285 5 Claims. 
(Cl. 206-56.) 


1. In a cosmetic stick holder, the combination with an 
outer casing, of a rotatable tube having a longitudinal slot 
therein positioned within said casing, a slotted stick carrier 
positioned within said rotatable tube, a helix loosely sup- 
ported within the outer casing, and a loose key member 
extending through the slots in the stick holder and rotatable 
tube, said key member being provided with a helix en- 
gaging portion and a portion arranged to positively engage 
and hold a stick in said holder. 


P1,547,823.—Bottle-Filling Machine. Arthur I. Risser, 
Chicago, Ill., assignor to U. S. Bottlers Machinery Co., 
Chicago, IIl., a Corporation of Illinois. Filed May 31, 1922. 
Serial No. 564,913. 1 Claim. (Cl. 226-26.) 

In a bottle filling machine, a frame, a turn table mounted 
on said frame between the upper and lower ends thereof, 
a tank supported by the turn table, uprights rising from 
said turn table, a ring supported by said uprights in space- 


ment above the tank and concentric with the turn table, 
vertically extending guideways carried by the ring, bars 


slidable in said guideways respectively, a siphon mechanism 
carried by each bar, a rail carried by the frame and ex- 
tending partly around said ring, said rail having down- 
wardly inclined terminals, and a roller on each of said bars 
coacting with said rail during rotation of the turn table to 
raise and control lowering of the bars and said siphon 
mechanisms. 
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P1,548,671.—Cleansing Compound. Albert Edmondson, 
Ware, Mass. Filed Dec. 4, 1924. Serial No. 753,965. 1 
Claim.. (Cl. 87-5.) 

\ cleansing compound consisting of 75 per cent of sodium 
carbonate and 25:per cent of hydrous sodium sulphate. 


P1,549,276.—Vanity Case. Ernest W. Loesser, Belleville, 
N. J. Filed Dec. 1, 1922. Serial No. 604,198. 4 Claims. 
(Cl. 432-83.) 

1. A vanity case comprising a box, a tray on the bottom 
of the box and of a size to fit against the bottom of the 
box and to be closed thereby, and a connection secured to 
the tray and to the box and so disposed that the tray can 
be swung on said*connection forwardly under the box in 
a vertical plane to open position. 


P1,549,396.—Vanity Box. Franz Vincent, Bridgeport, 
Conn, ° Filed Dec. 19, 1923. Serial No. 681,476. 13 Claims. 
(Cl. 132-83.) 

1. A vanity case comprising a body adapted to hold 
powder and a puff and open at the top thereof, a cover 
for said open top having slidable connection with the body 
whereby it may be moved to cover and uncover the same, 
a mirror holder slidably mounted on the bottom of said 
body, and a mirror carried by said holder on the inner side 
thereof. 


DESIGNS PATENTED 


D67,897.—Combined Vanity Compact and Cigarette Case. 
Salvatore Quentin Lupo, New York, N. Y. Filed Apr. 
1, 1925. Serial No. 12,975. Term of ‘patent 14 years. 


D67,926.—Vanity Case. William G. Kendall, Newark, 
N. J. Filed June 17, 1925. Serial No. 13,800. Term of 
patent 14 years. 


D67,960.—Perfume Container. Charles Lionel Marcus, 
New York, N. Y. Filed June 20, 1924. Serial No. 9,929. 
Term of patent 7 years. 


D67,965.—Lip-Stick Holder. Samuel Music, New York, 
N. Y. Filed Apr. 26, 1924. Serial No. 9,409. Term of 
patent 3% years. 


Amendment to New Zealand Patent Act 


The patents, designs, and trade-marks amendment act, 
1924, of New Zealand, enacted on November 6, 1924, intro- 
duces the working provisions of the British patents and 
designs act of 1919 and provides also for the acceptance 
of delayed complete specifications. By this act sections 26 
and 29 of the principal act (1921, 1922) are repealed and 
substitute sections enacted, which follow precisely sections 
24 and 27 of the amended British patents act. These sections 
became effective July 1, 1925. 


Registering Trade Marks in China 


A further extension of time during which trade-marks 
may be registered under article 4 of the Chinese trade-mark 
law of -1923 has been granted, the period to expire De- 
cember 31, 1925. The last extension expired on June 30, 1925. 


British Patent for Synthetic Farnesol 

A British patent has been granted to M. Naef & Com- 
pany (Chuit-Naef), Geneva, Switzerland, for a process for 
the synthetic manufacture of Farnesol, consisting in treat- 
ing nerolidol with glacial acetic, acetic anhydride, or a mix- 
ture of acetic acid and chromium trioxide. 

According to Parry, this body is an aliphatic sesquiterpene 
alcohol of the formula C,;H.,O, It occurs in many essential 
oils used by perfumers. 


Unreasonable, Too 


Ethel—Men are such selfish creatures. 
Clara—Yes; they expect to be loved for themselves 
alone! 


Perusal of the advertising pages is no less a real duty 
than scanning the text pages of this journal every month. 
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CLASSIFICATION OF RAW PERFUME ITEMS 
ISSUE IN DODGE & OLCOTT CASE 
(Continued from Page 326) 


has nothing to do with the fact that if the local appraiser 
(or the appraising board on appeal from him) makes a 
mistake of law in the very act of making an appraisement, 
i. e., in finding the value itself, such error of law (amount- 
ing in effect to a jurisdictional error) could always be at- 
tacked on protest against the decision of the collector acting 
upon such erroneous appraisement, and now under the act of 
1922 can be attacked by direct appeal, upon questions of law 
only, to the Court of Customs Appeals. 

It should be kept clearly in mind that finding export value 
(now to be controlling if higher than other sales in the home 
market) calculating from cost of production, or cal- 
culating back from the United States selling price 
of the imported article are all simply methods for finding 
either directly or by construction, the foreign market value 
of the imported article itself, and mistakes of law 
therein which can be corrected on protest, or now by 
direct appeal, relate to the very act of appraisement itself 
and not to the classification of the article. 

The matters so far passed upon by the Court of Customs Ap- 
peals in the reappraisement appeals decided by it arising un- 
der paragraphs 27 and 28 relate to the legality of those 
paragraphs in connection with the American selling price 
provision of subsection (f) of section 402, or to legal ques- 
tions growing out of the act of appraisement itself in finding 
the existence of a comparable competing domestic article 
and the proper method of arriving at its value, or in con- 
struing the effect of the language in paragraphs 27 and 28 
and of the said American selling price provision under which 
those paragraphs operate. In no way do the previous re- 
appraisement cases decided by the Court of Customs Appeals 
cover the question as to whether or not a particular article 
should or should not be classified under said paragraphs. 
Note Kuttroff, Pickhardt & Co. v. United States (46 Treas. 
Dec. 40, T. D. 40313), reversing G. A. 8713 (T. D. 39911) 
and G. A. 8668, T. D. 39733 (44 Treas. Dec. 20) ; the indra 
blue case (Reap. 13410-A, decided July 8, 1925; 13 Ct. Cust. 
Appls.—; T. D. 41055; the crystal violet extra case (Reap. 
13174-A, etc., decided July 3, 1925; 13 Ct. Cust Appls—; 
T. D. 41054), and the pending appeals in the pyrazolon case 
decided below in G. A. 8702, T. D. 39854 (44 Treas. Dec. 
237), and the hydron pink case decided below in G. A. 8801, 
T. D. 40197 (45 Treas. Dec. 622). 

At the same time the question of classification proper 
under paragraphs 27 and 28 has been directly raised, as 
always heretofore, by protest of the collector’s liquidation in 
the cresylic acid case of Lehn & Fink v. United States 
(T. D. 40519; 46 Treas. Dec. 451) and the pending appeal 
from G. A. 8974 (T D. 40825). 

Therefore, for the reasons fully stated by me in McKesson 
& Robbins case (abandoned by stipulation on appeal) 
G. A. 8678, T. D. 39757 (44 Treas. Dec. 67), I adhere 
to the view therein expressed that this matter of pure 
classification cannot be decided here upon reappraisement 
appeal. But to avoid circumlocution I modify the form of 
my finding there and make a finding in the following form: 

(1) 1 find as a fact that the foreign market value 
at the time of export of the goods in question (no export 
value being higher) is correctly stated by the invoice and 
entered values, at the respective dates of shipment in 
case upon classification by the collector (or by the courts 
on appeal from him) the goods are found to be properly 
classified under paragraph 61. 

(2) I find as a fact that there is a comparable do- 
mestic article or articles to the merchandise in question 
manufactured in the United States whose value in the 
American market at the time of exportation of the im- 
ported goods at their respective dates of shipment is 
correctly represented by the appraised values, in case upon 
classification by the collector (or by the courts on appeal 
from him) the goods are found to be properly classified 
under paragraph 28. 

The papers and this finding as above stated are there- 
fore forwarded to the collector for further action in the 
premises. 
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BARBADOES 


I;xpoRTS FOR 1924—The total value of the 1924 exports to 
the United States from the Barbados consular district which 


embraces the islands of Barbados, Dominica, St. Lucia, 


and St. Vincent, amounted to $779,421. This represents an 
increase of $156,699 over the previous year. Among the 
products exported to the United States are: bay oil, cloves, 


ginger, lime juice, lime oil, nutmegs, orange oil, vanilla 


beans, cocoa beans, and kola nuts. 


FRANCE 


Trapve With America.—Figures on the comparative trade 
France and the United States for the 
months of 1925, 1924 and 1923 follow, 
Exports to the United States: Oils, volatile, perfumery 
(synthetic or artificial), 11,951,000; 21,761,000; 48,556,000. 
Perfumery and soaps, 26,683,000; 23,673,000; 18,118,000. 
1,293,000; 4,539,000; 4,828,000. 
Imports from the United States included grease and fats, 
24,055,000; 47,613,000; 49,187,000. 


between first five 


stated in francs: 


Vegetable oils, 


except fish: 


GERMANY 
New TrEAtY WitH U. S. PRroGRESsEs 
August 12 adopted in the second and third readings without 


The Reichstag on 


a dissenung vote, the new commercial, consular and amity 
treaty between Germany and the United States, notwith- 
standing some scruples expressed. by the chairman of the 
committee for commercial treaties. 

New Tarirr PropaslLe Octoser 1.—The tariff committee 
of the German Reichstag, which has been considering the 
hill for provisional tariff revision, has decided that it should 
become effective not later than October 1. It is not ex- 
pected that the tariff bill will enter into general effect be- 
fore October 1. “he bill has still to be passed upon by 
the Reichstag. 


GREECE 


Import PRonipition.—Importation into Greece of various 
articles in the luxury class has been prohibited for six 
months, except goods ordered prior to July 28, 1925. One 
of the items is No. 90, toilet 
tions, 


perfumery and prepara- 


ITALY 
Soap Tax Removep.—An Italian decree published in the 
Gaosetta Ufficiale for July 31, 1925, abolished the manu- 
facturing tax on soap and washing compounds, effective 
August 1. 
Outve Ort Decree.—-According to a royal decree, genuine 


(Continued on Page 372) 
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THE MARKETS 
Essential Oils, Aromatic Chemicals, Etc. 

The market since our last review has been a quiet and more 
or less uninteresting affair except in a few articles in which 
the fireworks have been displayed. Consumer buying has 
been through the usual summer dull period. That period 
extend 
ing further into the season than is usually the case. At 


has apparently been more severe and seems to be 
the same time, there has been no general accompanying de- 
cline in prices, Some items have softened, it is true, but 
fully 


The whole trend of prices has been 


an equally large number of as important ones have 
advanced in price. 
mixed and irregular and it is almost impossible to judge 
from the course of values during the last month, what those 
values will be when the market resumes a tone of real 
activity. 

There has been very little doing in the group of floral 
products during the month. The strength in rose has been 
the chief feature but this is not a matter of very recent 
development. Indications ever since the opening of the 
season have pointed to higher prices, if not an actual short- 
Prices this 
month are no higher than they were during July but it is be- 


coming more and more difficult to get goods at reasonable 


age of otto of rose during the present season. 


levels and the holders of quality brands are asking higher 
levels for pure material. To offset this, the recently inflated 
prices of lavender have been broken by the new-crop dis- 
tillation and the New York declined 
Quotations are not down to “normal” levels yet; 
Other 


Prices have been quite 


market has rather 
sharply. 
but they seem to be on the way to lower figures. 
floral oils 


firm on most of the principal item but business has been 


have heen neglected. 


too dull to confirm the various reports of short produc- 
tion which have come out of the growing countries, re- 
cently. 

Seed and spice oils have been somewhat stronger as a 


The 


wormseed. 


rule, feature has been the very sharp advance in 
The usual early reports of a light crop in the 
Maryland growing district came to hand two months ago 
that 


progress of 


but no one in this market would be convinced there 


would be a shortage of oil. However, the 
the season found these reports borne out by the facts and 
prices went up sharply and are still advancing with prob- 
ability of a more or less serious shortage of oil during the 
autumn and winter. Clove has been another strong article 
with a series of advances in the raw material which has 


driven oil prices sharply forward. Further advances are 


in sight according to leading makers who have already 
market in 
with the 
strong and advancing. 


Other seed and spice oils have 


indication of their confidence in the 


future 


given an 


raising prices on deliveries to a parity 


spot quotations. Anise has been 


Cassia has been very firm. 


been quite steady. Declines have not been in evidence in any 
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of them with the exception of artificial mustard, which is 
lower owing to keen competition between its manufacturers. 

The mint group has developed weakness although not of 
the sort which would lead to anything like normal prices. 
The decline in peppermint has been the natural incident con- 
nected with the beginning of distillation in the Michigan 
and Indiana district. Buyers are holding off in the hope 
that much lower prices will result. Crop news is mixed 
and generally unsatisfactory. Apparently there will be a 
fair yield although early expectations of a bumper crop are 
not to be realized owing to early crop damage from frosts 
and dry weather. The government report, just issued in- 
dicates that production will be about equal to that of last 
year, or approxinfately 350,000 pounds. Normal consumption 
is estimated at 400,000 pounds. Spearmint has eased off in 
sympathy although actual country offers of the latter have 
not been forthcoming in any volume thus far. 

Citrus oils, which provided the feature of the market a 
month ago have not displayed continued strength, although 
thus far little real decline in values has been precipitated. 
The speculative activity in lemon in Italy is apparently over 
and the trend of shipment prices is toward lower levels. 
Local speculators have also turned sellers with a lower 
market resulting. At the same time, stocks here and afloat 
are by no means large enough to bring about real demoraliza- 
tion. Interest in orange has been overshadowed by 
developments in lemon and bergamot and the price re- 
mains about stationary with little business aside from the 
usual seasonal demand in evidence. 

The strength of bergamot has been an additional feature 
of the market for citrus oils. Prices in the spot market 
have moved up fully a dollar under the stimulus of light 
supplies on spot and a firm shipment market. Inquiry for 
this article has been somewhat unusual this summer and the 
trade was poorly prepared to withstand prolonged or im- 
portant buying. Sellers of goods were forced to buy in 
Italy late in the season and to pay somewhat inflated prices. 
The market abroad at the moment is easier and the end 
of the strong market is believed in sight. 

Miscellaneous oils have been featured by specultive de- 
clines in citronella which has been over imported to some 
extent. There has been a further decline in bois de rose 
and some weakness in linaloe. Eucalyptus is a little firmer 
although prices are unchanged. Bourbon ylang ylang of 
good quality is extremely hard to get. True wintergreen is 
also scarce, especially the more valuable Northern grade. 

The outlook for the next few weeks is for continued 
irregularity in values and a rather light inquiry from the 
consuming trades. The trade does not anticipated any real 
strength to develop until fall and holiday purchasing be- 
gins. This buying is still a month or two off. Meanwhile 
some oils look very cheap. But the buyer must discriminate 
carefully for there are still enough inflated articles on the 
list to make general buying for future requirements a more 
or less dangerous procedure. 


Synthetic and Aromatic Chemicals 


The market has been decidedly dull during the month 
under review. Purchasing has been confined largely to cur- 
rent needs and these requirements have been small. The 
trend of values has been downward, if there has been any 
trend worthy of the name. Such changes as have taken 
place have been toward somewhat lower levels. At the same 
time, they have been neither numerous nor important. 
Domestic makers have to some extent felt renewed pressure 
from foreign and particularly from German sources. This 
pressure, strangely enough, has been directed against the 
comparatively cheap and easily manufactured products. 
More complex and expensive products have felt it to a 
minor degree, if at all. Possibly foreign competitors of 
the American industry are attacking along lines which they 
believe will be most harmful. At the same time, there are 
indications that the American articles of the more complex 
sorts are meeting foreign competition upon at least an equal 
basis. 

Price developments of the month have been relatively few 
and unimportant. Anethol is higher. Citral is slightly 
easier. There has been an advance in eugenol 
along with the strength in the raw _ material but 
the advance in cloves has not yet been fully reflected. 
Geraniol has weakened to some extent although the 
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weakness has been confined to the less expensive and 
somewhat less satisfactory grades. Standard brands have 
shown little change nor have their makers attempted in the 
main to meet the competition of the cheaper sellers. A more 
stable market is anticipated in the fall. Meanwhile both 
makers and importers are not using much pressure of the 
sort which would be destructive to market prices if car- 
ried through. 
Vanilla Beans 


The market has declined a little further, especially on 
Bourbons. Advices from abroad have not been particularly 
bearish but goods have become available in the spot market 
to a somewhat larger degree than usual and the absence 
of contracts for their delivery has to some extent operated 
in favor of the buyers. Stocks are not large. At the same 
time, the requirements of consumers thus far have been 
somewhat less than importers estimated earlier in the sea- 
son. Pressure to sell by more or less weak holders has 
also had its effect in driving the market downward. All 
types of beans are still well above what are usually con- 
sidered normal levels. But prices have reacted sufficiently 
in favor of buyers to lead some to believe that “normal” 
prices are again in sight. The crop reports and the reports 
of prices paid in primary markets do not bear out this 
view and with renewed buying it is difficult to see how values 
can fall much lower. However, few of the flavoring ex- 
tract makers share this view of operations and they are still 
withholding orders insofar as they can. Mexicans have been 
steady despite the fall of Bourbons. More Tahitis are now 
available and they can be had at slightly cheaper rates. 


Sundries 


The market throughout the month has been dull. Little 
business has been done and that little has been to take care 
of immediate needs of consumers and in no sense to 
anticipate future wants. Prices have been reasonably steady 
except on a few more or less inflated items. Balsam copaiba 
has declined slightly owing to the arrival of more nearly 
normal supplies. Menthol is higher, the pressure to sell 
from consuming circles for purposes of influencing the mar- 
ket having died out. Red rose leaves are scarce, with all 
the available supply in the hands of one dealer. Prices have 
naturally, advanced sharply during the month, but now seem 
quite stable. Alcohols for the perfumer are unchanged, but 
the cheaper grades of denatured have shown a substantial 
advance owing to heavy buying the motor trade. 


LUNCH ROOMS FOR EMPLOYEES 


That a hot lunch in the midle of the day with soup, meat 
and potatoes and dessert, is conducive to better work in the 
afternoon is the opinion of all employers questioned by the 
Policyholders’ Service Bureau of the Metropolitan Life 
Insurance Company, New York, in the preparation of a re- 
port “Lunch Rooms for Employees” just published by the 
Bureau. Such lunches are now being served to employees 
by more than four thousand companies in the United States 
and Canada, the report states. 

Such questions as the kind of room required, necessary 
equipment, menus, analysis of costs, methods of controlling 
materials and expenses are covered in the report, copies of 
which may be had from the bureau. Such well known con- 
cerns as the Guaranty Trust Co. of New York, the National 
Cash Register Co., the Eastman Kodak Co., the New York 
Times, the General Electric Co., the International Harvester 
Co. and numerous smaller organizations were covered in the 
preparation of the report. 


Live Wires in Court 
A chap was arrested for assault and battery. 
Judge (to prisoner): “What is your name, your occupa- 
tion, and what are you charged with?” 
Prisoner: “My name is Sparks, I am an electrician, and 
I am charged with battery.” 
Judge: “Officer, put this guy in a dry cell.” 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local 


dealers, but are subject to revision without notice) 


(See last page of Soap Section for Prices of Soap Materials) 


ESSENTIAL OILS 


Almond Bitter, per Ib... $3.20@ 


Ss. P ere 3.45(a 
oF, &. “Art” 1.75(a 
a a Ss: ae 82a 
Apricot Kernel .... 2a 
Amber, crude WC 
rectified ee A Bhs “aia cy YO 
\myris balsamifera 1.95 
Angelica Root .........: 36.00 
Reeee. C06 iiss eevee Joa 
Lead free, U. S.-P 0a 


Aspic (spike) Spanish .. 1.50@ 


French Sar kigrama ata 1.65(a 
Bay, Porto Rico ...... 2.50@ 
West Indies .......... 2.354 
Bergamot, 35-36 per cent. 5.00@ 
Birch, sweet N. C...... 1.90 
Penn. and Conn......  3.50@ 
Birchtar, crude ........ 20a 
NN Ba Su ha Pa pis 65a 
Bois de Rose, Femelle 3.70(a 
Cas. U.S. P. “EA” 33a 
Cajeput, Native S. P... 1.05@ 
MN oa cae antag aN rele 4.00(a 
Camphor, ‘“white’...... li 
SQSGQSEFASSY ......-s6. 18a 
Cananga, Java Native 2.404 
PUCTENEE ccc sce sccwaes 3.15 
Caraway Seed, rectified 1.90 
Cardamon Ceylon ...... 48.00 
Cassia, 80@@85% =P 2.25(a 
rectified, U. S. P..... 2.90@ 
Cee LOGE ccc. vcseccs’s 90a 
Cedar Wood 60a 
MG Nene awe ves tens Ks 11.00@ 
COAMIOTINIE nce cccessces 6.00 
Cinnamon, Ceylon ...... 12.00 
Citronella, Ceylon ...... 55a 
MN. iva Nadal ckneso xe 1.10@ 
Cloves, Bourbon ........ 2.50 
PPO Ore 2.15 
NE cic aac wus H0Ga 
Coriander ..... 10.cO@ 
MN Aevces x errs ie vahe Grae ao 1.00 
rere es 11.00@ 
BOE ccbepeceeenne 6.00 
RI ios eaten ig i Se 5.00 
NE arch one ee pee 4.00(a 
Frigeron reed taiwan 3.85 
Eucalyptus Aus. 

EEE ire ba 65a 
Fennel, Sweet ....... ie 20 
Geranium, Rose, Algerian 5.00@ 

BOP HOM kccvccbinn ress 4.00 

Turkish (Palma rosa). 4.25 
Ginger 11.25 
Gingergrass .... 2.75(a 
Guaiac (Wood) ...... 4.25(a 
Hemlock Seon Ia 
Junipe r Berries, rectified 2.50€ 
Juniper Wood .:....... 654 
NG ea aa 5.00(a 
Lavender, English ... 32.00 

oo FER kssaes See 
Lemon, Italian ........ 1.65(a 

ME aeinges oh wallet eras 1.65(a 
Lemongrass Bee cee 1.10¢a 
Limes, distilled ........ 240@ 

WRUUOSROE gcc bac deaves 5.75(a 
RES or ease cacy 3.80@ 
Mace, distilled .......... 1.65@ 
OO 15a 
Mustard, genuine ....... 14.00 


artificial 2.25(a 


16 


nom. 
3.15 
1.00 


65 


7.50 


12.00 


4.50 
4.00 


70 
1.00 
7.00 
4.25 
4.50 


7.00 
2.00 


1.30 
2.50 


6.00 


16.00 


2.50 


80.00@100.00 


> OY) 
3.00 


3.00) 


15.00 


3.00 


Neroli, Bigrade, Pure 
oe) a 100.00@130.00 
Nutmeg ....... 1.63(a 
Orange, bitter 2.75(a 
sweet, W. Indies 2.70 
sweet, Italian 2.90(a 
Calif. eeeeeas 2 80a 
Origanum, imitation 35a 
Orris Root, concrete, do 
mestic seer fO02.) 4506 
foreign .. (oz.) 5.00 
Orris Root, absolute (o0z.) 70.00 
Parsley see eas ° 6.25(a 
Patchouly CW Oe a 4.50 
Pennyroyal, American 2.10 
French Me aha aie 2.00a 
Peppermint Natural 15.09 
Redistilled ... 16.50 
Petit Grain, So. American 2.40 
PN NNUD ce rack us oer alnigh hile’ 6.004 
Pimento Paar 4.00“a 
Pinus Sylvestris ........ 2.00¢a 
go 2.75(a 
Rose, Bulgaria (oz.) 10.00€ 
Rosemary, French ...... 60 
Spanish A2MYUCa 
nd ete Dalene oad 4.00 
HE fe i ik aa ator oe 2.75(a 
meme, Claty .cincca. .. 32.00 
Sandalwood, East India... 7.25 
Sassafras, natural 95a 
GOUIIOMI hie vr acaauwa’ 33a 
Savin, French 2.35(a 
Soake Root ..ncccccccess 15.00 
WRNMENG nc octane neeass 9.00 
OU ain c Reine aacimaewen 90a 
WE oSeceb cena cack 3.35 
Thyme, French, red 1.00 
ee 1.10 
Spanish, red 90a 
WEEMS os taccocveennae 12.50 
Vetivert, Bourbon ...... 15.00€ 
NE aul e eae at 18.00 
Fast Indian ...<...... 30.00 
Wintergreen, Southern 4.004 
Penn. and Conn. 8.00 
Wormseed 5.00 
Wormwood ..........:- 4.25 
Ylang-Ylang, Manila 26.004 
Bourbon Sarin 10.00@ 


OLEO-RESINS 


Capsicum 2.75(a 
Ginger 3.75a 
Cubeb veoes “See 
Malefern ......... 2.50(a 
Oak \loss 15.00 
Orris : 6.00 
Pepper, Black 3.85(a 
Vanilla 18.00@ 
DERIVATIVES AND CHEMI( 
\cetaldehyde 50% 2.004 
\cetophenone 4.00( 
\ldehyde C 14. 22.50a 

ese wees ks 70.0004 
AMG). FICOTRIO. iscsi cen cenes 1.00( 
Amyl Butyrate ........ 1.75 
Amyl Cinnamate ..........2.35@ 
Amyl Formate ........ 1.75 
Amy! Phenyl Acet ...... 5.00 
Amyl Salicylate, dom. 1.50 

ee ee 1.75@ 
Amyl Valerate ......... 3.00 
RON coh xasdvceeseas 1.25@ 


w 
OO 
u 


15.50 
15.00 


5.00 


75.00 


\nisic Aldehyde, dom. 3.50(a 
foreign ... Gaia aaa Crue 
Benzaldehyde, U. S. P. 1.55 
Pec ee 1.75(a 
Benzilidenacetone 73¢ 


Benzophenone i 
Benzyl Acetate, dom. 
foreign ....... 
Benzyl Alcohol 

, : > ‘ 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl Propionate 
Enz} 

Borneol 





Bornylacetate ao 
EPOUMESVOR ccsecuneccns 4.00 
Carvol Vl esrae wa: <a 
Cinnanue AGW cccccccns R00 
Cinnamic Alcohol .... 95.00a 
Cinnamic Aldehyde ... 3.25 
CAGE Ge Pe cccvvav ewe 3.00 
Citronellol, dom. 6.50(a 
foreign caput itt 6.75 
Coumarin, dom. 3.40 
a re 3.5004 
Diethylphthlate ........ 40 
Diphenylmethane ....... 1.75(a 
Diphenyloxide 1.00 
Ethyl Acetate .......... 0a 
Ethyl Benzoate 1.85 
Ethyl Butyrate ........ 1.50@ 
Ethyl Cinnamate ....... 4.50 
Ethyl Formate .......... 1.00 
Ethyl Propionate 2.001 
Ethyl Salicylate ........ 2.00 
Eucalyptol ........ 1.00 
INE -vccwedecevenees 3.25 
WO rds shacks vaew Gee 
Geraniol, dom. 4.15 
WRGMI cc eakcct eee 4.35 
Geranyl Acetate 4.75(a 
Geranyl Butyrate ...... 13.00 
Geranyl Formate ...... 12.50 
Heliotropin, dom. ...... 2. 05(a 
RIMNONIIR <6 ek ta tn ? 10a 
Hydroxc:tronellal ....... 9.004 
Indol, C. P. (oz.) 8.50 
Iso Butyl Benzoate ..... 5.00 
Iso Eugenol eececes 4.254 
RRM a sires te ears 5.00 
Linalyl Acetate 90% 7.50 
Linalyl Benzoate ....... 13.004 
Methyl Acetophenone 3.75(a 
Methyl Anthranilate 2.75(a 
Methyl Benzoate .... 2.00 
Methyl Cinnamate ..... 4.00 
Methyl Eugenol ........ 8.00@ 
Methyl Heptenone 9.00 
Methyl Heptine Carbon . 27 .0O0fa 
Methyl Iso Eugenol 12.50@ 


Methyl Octine Car . 27.00 
Methyl Paracresol 6.00 
Methyl Phenylacetate, 

Art. Honey Aroma 6.50 
Methyl Salicylate 45a 
Musk Ambrette ........ 8.50 

OME ci cecws ae ata 11.00 

po ere 3.00 
NE see nie wend es 1.65¢€ 


40.00 
7.25 


Nonylic-Alcohol .... 
Phenylacetaldehyde 50% 
imported 
Pure 14.00@ 
Phenylacetic Acid 3.25@ 
(Continued on Next Page) 


eae haawe eis 7.25 
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3.40 
4.00 


2.39 
12.00 
9.00 


6.50 
8.00 


4.00 
3.25 


5.00 
10.00 


35.00 
13.00 
35.00 


50 
10.00 
14.00 

3.50 
2.00 
52.00 
10.00 
10.00 
16.00 
4.00 
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Phenyl Ethyl Acetate 12.00@ 15.00 NE (Shs ateneceevws 1.60@) 1.85 Rhubarb Root, Shensi 55a 
Phenyl Ethyl Butyrate 16.00@) 20.00 Beaver Castor .......... 4.50@ 7.00 High Dried 40 
Phenyl Ethyl Formate 18.00@ Cardamon Seed, green 1.85@a WOWGEPED nncnccccees A7@ 0 
Phenyl Ethyl Propionate 18.00@ RN he ee akin 2.65(a Race Starch .........55. 09 12 
Phenyl Ethyl Alcohol, do- Castoreum es 4.00 Rose leaves, red ........ 1.60¢a 
mestic eveeiies 6.00@ 6.50 Chalk, precipitated .... 034~@ 06% ae aie alae as 65 
imported 6.00@ 7.00 Civet horns ...... (oz.) 2.25 Sandalwood chips 35a 
Rhodinol, dom. 15.00@ 24.00 Guarana ............ ‘ S90@ 1.00 Saponin 1.25 
foreign 18.00@ 20.00 Gum Benzoin Siam ... eee A7Y@ 2.20 
Satrol ...s.. a rear .36(a Sumatra ......... es 30 40 Talc, domestic .. (ton) 18.00@ 40,00 
Lh ae (oz.) 10.00@ 20.00 Gum Gamboge, pipe 95a French .. (ton) 40.00@ 45,00 
Terpineol, C. P., dom. 40@ 45 powdered 1.05 Er re (ton) 50.00@ 65.00 
imported ........ (>) soe we Besa ..........:... . O8@ 033% Vetivert root ........... 304 
Terpinyl Acetate ....... 150@ 175 Lanolin hydrous 17@ 19 Zinc Stearate ..... 264 30 
'hymol .........-. .- 4,00@ r anhydrous 20@ 23 ee 
Vanillin Feceeawewus (0z.) 52@ 355 Menthol. Jap 11.75@ 1275 BEANS 
, — snasubents oe ao synthetic errr 8.00@ 10.00 Tonka, Beans, Para ..... 95@ 1.00 
aioe ; 165@ 2.00 Musk, Cab, pods ..(0z.) 18,00@ 20.00 Tonka, Beans, Angostura 2.20@ 2.35 
ate -s a ~ grains ...... (0z.) 26.00@ 28.00 Tonka, Beans, Surinam. . nominal 
SUNDRIES Tonquin, gr. (0z.) 36.00@ Vanilla, Beans, Mexican 8.50@ 10.50 
eee -. (0z.) 22.00@ 23.00 Mexican, cut ........ 8.00 
Alcohol Cologne spts., gal. 4.93@ 5.08 Orange flowers ........ 1.00 Vanilla Beans, Bourbon, 
Almond Meal .......... 28a 30 Orris Root, Florentine la .14 I eet Le 5.50@ 7.50 
Ambergris, black ..(0z.) 15.00@ 18.00 DOWEETOR 2.2.0.5... . Ma 30 Ns IE i ces tcnwes 5500 
gray veeeeeeeee(0z.) 30,00@ 35.00 Orris Root, Verona 10@ 12 Vanilla Beans, So. Amer. 7.00G 
Balsam Copaiba S. A. 56 powdered ..... 13a 25 Vanilla Beans, Tahiti, 
Lae kness 55 .52@ Patchouli leaves 20 eo vellow label .......... 5.00 
Balsam Peru 1.95 Peach kernel meal 35a white label 5.50(a 


FOREIGN CORRESPONDENCE 
(Continued from Page 369) 


raw olive oil will be admitted into Italy temporarily free 


of import duty to be purified, in quantities of not less 


than 100 kilos, according to advices to the Commerce De 
olive oil 


every TOO 


partment. A_ specified quantity of genuine 
and of 


kilos of raw oil imported 


pure, 


residue (paste) must be exported for 


JAPAN 


PEPPERMINT O11 Peppermint for the production of 


pep 


permint oil and menthol crystals is grown chiefly in tl 


northern Japanese island, Hokkaido, and in Okayama pt 


fecture, western Japan, writes Consul General Nathaniel B 
Stewart, Tokio. The total quantity produced in 1923 
amounted to 20,293 short tons, as compared with 17,482 
during 1922. In 1923 there were 4,411 establishments in 
lapan engaged in the manufacture of peppermint oil and 
menthol crystals. Their aggregate production reached 872, 





17 pounds of peppermint oil and 4,504,072 pounds of menthol 


crystals The crude peppermint ¢ il is refined chiefly at 
Kobe and Yokohama, which are the principal ports of 
exportation The 1924 exports of peppermint oil amounted 


314,850 in the 


357,020 pounds representing 


to 392,200 pounds, compared with previous 


year, and of menthol crystals, 


rable increase from 227,120 in 1923 


a conside 


PERU 
ALcoHoL Monoproty ABoL_isHEeD.—By a Peruvian law ot 
March 5, the alcohol monopoly formerly operated by the 


Peruvian Government has been abolished and an open mat 


ket in this commodity restored. 


PHILIPPINES 


CocoANuT OIL, —Exports of cocoanut oil from the 


Philippine Islands in May, this year, reached an aggre- 
gate value of 4,000,000 pesos. This is a slight increase 
wer May a year ago when such exports were valued at 





3,596,000 pesos. Exports of the oil from the islands during 


the first five months of 1925 15,416,000 


were valued at 


pesos. 


POLAND-UNITED STATES 
The 
10, 1925, 


was ratified 


AGREEMENT RATIFIED. 


most-favored-nation agree- 
ment of February States and 
Poland This 


agreement has been in effect, provisionally, from the date 
of its 


between the United 
by the Polish Diet on June 30. 


conclusion 
\s reported in March 


from the 


our Foreign Correspondence the 


Polish 


exporters 


following reductions general duties in the 


tariff, among others are extended to American 


Condiments 


and spices, 40 50 per cent; pharmaceutical 
products, 30-50 per cent; cosmetics, 35 per cent; soaps, 
25-40 per cent; fancy toilet articles, 30 per cent. 
SPAIN 
ESSENTIAL On [Exports—Vice Consul Harold Smith, 
Malaga, reports: Exports of all essential oils from Malaga 


to the United States during December totaled 44,441 pounds 
valued at $40,839, of which 29,404 pounds valued at $35,048 
November 1,180 pounds valued at 


$1,287 and in December, 1923, 37,468 pounds valued at $18%,- 


was origanum. During 
989 were exported 
Exports of all essential oils in 1924 totaled 195,625 pounds 
valued at $151,163 compared with 235,048 pounds valued at 
$154,632 in 1923. Origanum was the principal essential oil 
shipped to the United States in 1924 and thyme oil in 1923 


SWEDEN 
Iuports.—During 1924 Sweden imported (in kilos): gly- 
cerine, 480,847; perfumes and toilet articles, 48,811; caustic 


potash, 2,567,921; caustic soda, 1,398,252; soaps, 638,719. 


Origin of the “Skirl” 


The invention of the harp was due to an accident, we 
read. On the other hand, the inventor of the bag-pipes 
was a Highland cottager who got the idea through stepping 


Punch. 


cna cat 
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Soap 


ndustey Soction 


‘CONDUCTED BY Or. E.G.THOMSSEN 


NOTES ON PRODUCTION OF SHAVING 
CREAMS* 


The preparation of shaving cream is not new but, has in 
teresting features. This article has also played only a cer 
tain subordinate role, and the circle of its friends has re 
mained restricted. Nevertheless interest in it is shown, and 
many of its qualities are much appreciated, since on the one 
hand the economic use and on the other the easy manipu- 
lation are of advantage, so that larger business establish- 
ments, besides shaving soaps prepared in cakes and sticks, 
are required also to carry shaving creams in tubes and porce- 
lain containers. 

The production of first class shaving creams is not so 
simple as many believe, for besides a strong, firm and en 
during formation of lather, there must be absolute neutrality 
and durability. In order to obtain a product which is un 
objectionable and which preserves its fresh odor and per 
fume for years, first class fats and oils must be used, which 
is also possible in case of this profitable article. All fats, 
however fresh and pure they are, require before being 
worked up, to be carefully filtered, a task which is abso 
lutely necessary 

The usual raw materials formerly were lard, olive oil and 
first grade cocoanut oil, but today olive oil is only rarely 
used and is replaced by peanut oil or oil of sesame as free 
ind lard is replaced entirely or in 
tallow lor 


the purpose of purification the entire fat content is brought 


as possible from acid, 
part by common tallow or good pressed 
into a melting kettle according to the prescribed and ap 
proved composition. It is best at first to refine a larger 
quantity of the fat compound in one effort, and to use an 
excess in order to allow for the amount lost in clarification 

Assuming that 100 ke. of the fat mixture are to be puri 
ed, this is slowly allowed to melt, heated to 70-75° C and 
1 kg. of 38° caustic soda lye or 3 kg. 30° soda solution 1s 
idded while stirring, which yields a weak emulsion. Then 


(Continued on Next Page) 


INTERESTING FATTY ACID EXPERIMENT 


UNUSUAL TYPE OF FATTY COMPOUND IN A. PRODUCT Ot 
ANIMAL ORIGIN. S. Kon and C. Funk (Biochem, J., 1924, 
18, 1238—1239).—The compound is obtained by extracting 
caseinogen with boiling alcohol, from which it separates 


out on cooling. The yield is about 1.5%. It melts at 
95°—55.5° after repeated crystallisation from ether and 
ethyl acetate, and solidities at 44.59°. The product is 


quite neutral. On saponitication it yields a quantity of 
tatty acid slightly greater than that of the original sub- 
‘ance, as glistering plates, m.p. 57.5°—58°, solidif, pt 
3.5 The substance is probably an anhydride. 


2, N 11 (1925). 





SOAP SECTION COMMITTEE ISSUES REPORT 
REGARDING RADIATOR GLYCERINE 


Essential Oil Review 
The Special Committee on Radiator Glycerine, appointed 


Editor American Perfumer & 


at the meeting of the Soap Section at Atlantic City on May 
1, met in Chicago on June 6 and respectively submits the 
following report: 

The Committee concludes from the technical investigation 
of the various units represented and from other information 
at hand, that Refined Glycerine is an ideal material for 
prevention of freezing in automobile radiators and in similar 
cooling and circulating systems of other equipment which 
may be exposed to freezing temperatures. Several of the 
leading manufacturers of higher priced cars have already 
recognized the superior qualities of glycerine for this pur- 
pose, and unhesitatingly recommend its use in radiators for 
winter driving 


The U. S. Department of Commerce Bureau of Standards 
Circular 26 states: 


“The ideal anti-ireezing compound is one that will 
prevent freezing of the radiator liquid without injuring 
either engine or radiator, that will not lose its non 
freezing properties after continued use, and that does 
not materially change the boiling point of water when 
dissolved in it.” 

The Bureau of Standards tests as published in this same 
bulletin indicate quite clearly that glycerine and alcohol are 
the only materials that can be*approved as satisfactory for 
use in automobile radiators 

The enormous advantages of glycerine 
radiator solutions may be briefly summed up as follows 

First: Glycerine is non-volatile at the maximum radiator 
temperatures, therefore, a charge of glycerine in the radiator 
it the beginning of winter will remain at full strength 
through the entire winter and it is only necessary to refill 
the radiator for water evaporation The radiator solution 
of glycerine and water may be drawn off at the end of the 
| for several succeeding winters, if the owner 
lesires to practice such rigid economy. On the contrary, a 
volatile non-freeze material boils off freely at natural radia 
tor temperatures and especially is this the case during the 
winter warm spells, which generally succeed periods of ex 
cessive cold, during which periods the percentage of volatile 
material in the radiator has been increased to a maximum 
The alternating cold and warm periods in the wintertime 
therefore, call for successive and continuous additions of 
volatile non-freeze to the radiator, making the final cost of 
the volatile ingredient undoubtedly greater than would be 
the case with glycerine, although the initial cost of glycerine 
may seem high by comparison with other materials 
Furthermore, with glycerine in the radiator the engine may 
be warmed up to a normal summer operating temperature, 
whereas, under the same temperature volatile freeze pre 
ventives would boil away and be lost 

Second. Glycerine, on account of its non-volatility, cannot 
produce the inflammable vapors which frequently escape from 


(Continued on Page 379) 


over other winter 


winter and usec 
































































NOTES ON SHAVING CREAMS PRODUCTION 


(Continued from Previous Page ) 


to 85-90 


B. salt water is added, the temperature is raised 
Then the kettle is well covered 
and the fat is allowed to stand 4-5 hours, after which it is 
poured off through a tine 


C while stirring. 


sieve into a clean vat or large 
stone jars and kept in them till used. 
sediment is used for grained soap. 


The remaining soap 
I shall now give a few 
approved mixtures each for 50 kg. of shaving cream with 
various perfumes: 


[ 
10 Keg. lard 
12 Kg. peanut oil 
8 Keg. edible tallow or pressed tallow 
3 Ky. cochin cocoanut oil 
124%. Kg. 38° potash lye 
4 Keg. 38° sodium lye 
] Kg. 39° potash solution 
I] 
8 Ke. lard 
10 Keg. oil of sesame 
7'4 Kg. pressed tallow 
6 Keg. cochin cocoanut oil 
16 Kg. 40° potash lye 
1 Kg. 20° potash solution 
> 


2% Keg. Glycerine 
First the fat mixture is placed into a jacketed kettk 
heated with steam, is warmed to 40-50° C, and the lye is 
poured in, in a thin stream while stirring, after which the 
potash solution and the glycerine are also worked in. As 
soon as the mass begins to thicken, the stirring kettle is 
covered warm for 2-3 hours, and at the same time some 
steam is admitted, in order to hasten the automatic heat- 
ing and the saponification. As soon as the mass has be- 
come warmed through completely from the edge to the 
middle, and has become clarified, it is exactly neutralized 
by the aid of phenolphthalein solution, that is either a 
small quantity of potash lye or a little cocoanut oil is 
added after that. After it is cooled it is brought into a 
mixing or a kneading machine and in this it is thoroughly 
kneaded while at the same time % liter of alcohol and the 
desired perfume is added. For the almond perfume which 
is much favored for this purpose, the following composi 
tions are recommended 
a. 
750 g. artificial oil of bitter almond 
170 g. oil of lavender 
80 g. oil of bergamot 
b. 
80 g. artificial oil of bitter almond 
120 g. oil of lemon 
180 g. oil of spike 
By means of the addition of alcohol, the cream during 
the kneading process takes on a beautiful mother of pearl 
appearance, however, this forms also of itself if the cream 
After it 
into porcelain 


has been stored for some time in a cool room. 
is finished it is filled either into tubes or 
containers. These after filling are allowed to stand a short 
time, and then are marked from the middle to the edge with 
a comb-like instrument with notches on the smooth surface 
of the cream which presents a very good appearance and by 
which the alabaster-like sheen comes still more into evidence. 
For the surface markings, patterns of any figures may be 


used and in this manner very striking effects and a tasty 
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appearance may be given. Likewise in smaller packages in 


porcelain receptacles any surface ornamentations desired 


may be applied. Upon the decorated surface a round slip 
of parchment paper is then laid, after which the tin cans 
are closed and are marked with a suitable label. Follow- 


ing are several more recipes with different perfumes: 


IIT. 
15 Kg. edible tallow or pressed tallow 
14 Kg. peanut oil 
4 Ke, cochin cocoanut oil 
Kg. 50° potash lye 
Kg. 38° soda lye 
3 Kg. water 
1 


Kg. 25° potash solution 


300 g. oil of geranium 

500 2 oil of African geranium 
25 g. oil of bergamot 

80 g. benzyl acetate 


10 g. oil of Ceylon cinnamon 
10g. nerolin 
7) g. tincture of musk. 
IV. 
22 Kg. oil of sesame 
6 Kg. pressed tallow 
3 Kg. lard 
2 Kg. cochin cocoanut oil 


9 Kg. 50° potassium lye 


5 Kg. 38° sodium lye 

3 Kg. water 

2 Kg. 25° potash soiution 
750 2 oil of terpineol 
100 g. oil of hyacinth art 


80 g. benzyl acetate 

30 g. oil of cananga 

5 g. coumarin 

50 g. tincture of musk. 

Ws 

23 Kg. pressed tallow 

5 Kg. cochin cocoanut oil 
5 Kg. peanut oil 

14 Kg. 50 

g. water 

Kg. 30 
3 Kg. glycerine 
4 Kg. alcohol 

100 ¢. 


350 ge. 


potash lye 


potash solution 


violet art 

oil of bergamot 

50 g. oil of sandlewood 
200 g. oil of linalol 

150 g. benzyl acetate 

10 g. oil of patchouly 
60 g. tincture of benzoin 


The preparation is exactly the same as already indicated. 
If many fats (pressed tallow) of high melting point are 
vised, the stirring temperature of the fat mixture has to be 
taken somewhat higher. 


Hearing on Proposed Rosin Standards 


A public hearing will be held to discuss proposed stan- 
dards for naval stores for which no standards are estab- 
lished by the Naval Stores Act, at the Bureau of Chemistry, 
Washington, D. C., on November 16, 1925, at 10 A. M., 
according to a recent notice approved by the Secretary of 
\griculture. 
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Recent Series of Advances in Raw Materials Creates Unusual Situation; 


Costs of Production Have Advanced; Markets Have Shifted Toward East 


Interest in the soap trade during the last few months has 
been centered very largely upon the advancing cost of many 
of the raw materials consumed by the industry. While the 
cost of chemicals and the price of incidental supplies has 
not changed materially, there has been a_ considerable 
showing of strength in oils and fats and some display of 
firmness in perfume materials plus a tremendous advance 
in the price of rosin. To just what extent these advances 
have affected the net cost of the finished product cannot be 
determined. Theoretically this advance in costs has been 


considerable. Practically, it has probably not had any 
great effect as yet. 

Buying operations of the important soap manufacturing 
companies are carried on largely on a contract basis, es- 
pecially on the more important materials. Chemicals are 
almost entirely purchased on contract. Fats and oils, where 
they can be so bought, are usually purchased in the same 
way. The soap manufacturer must do everything possible 
to insure his costs and to enable himself to estimate them 
with some degree of certainty. Hence it is that the recent 
advances in fats and oils, while of tremendous importance 
to the soap industry, have not as yet been fully reflected in 
the cost sheets of the manufacturers. Some makers have, 
however, undoubtedly felt the effect of the advances in 
their costs and others are more than likely to in case the 


situation continues. 


General Rise in Prices 


In order to show exactly what the trend of the market 
has been in recent months, the following table showing 
prices of some of the leading soap makers’ raw materials 
has been prepared. It gives prices on these materials in 
monthly intervals for three successive months. From this 
table, quotations on alkalis and chemicals have been ex- 
cluded since there has been no change, or relatively none, 
in chemical quotations during the last three months and 


none is to be expected in the immediate future. 


PrIcES OF CERTAIN SOAP MATERIALS 


August 10 July 10 June 10 

BOMONE be i ikeeee as 0934 09 0834 
Grease, yellow 091g O85 O84 
Oils: 

Cottonseed, spot 11.58 10.90 10.5] 

Cocoanut tia arly 11% 1034 103% 

Palm, Lagos ........ 0914 09 08 

Palm kernel ........ 10% 10% 10 
Serer aaa 06% 057% 0534 
Rosin G. 10.45 9.70 9.30 


It may be said that a similar trend to that revealed in 
this table has been in evidence throughout the list of raw 
materials. In other words, the table shown here has not 
been packed to illustrate an advancing tendency with items 
showing the reverse purposely excluded. There have been 
no items of any consequence which have not shown ad- 
vances during the last two months. 

The industry has almost as many explanations, all more 
or less plausible, for this advancing tendency as there are 
individuals engaged in purchasing or cost finding in the 
soap trade. 


for the advance and in virtually all of them there is some 


Each one has his pet theory as to the reasons 


foundation in fact and some reason in the explanation. 
Looking at the situation which exists at the moment from 
the outside, it is apparent that no one reason can be ad 
vanced which will satisfactorily account for the entire list 
of advances. Forces have been operative which have raised 
values here and there and they have been different in each 
instance. Inasmuch as the group of fats in particular are 
so closely associated and so greatly interdependent prob- 
ably a combination of all of the reasons advanced have had 
the effect of advancing the markets and bringing worry to 


the soap manufacturer. 


Rosin Advance Continues 


The situation which exists in rosin may be briefly out- 


lined as underproduction and over demand. Receipts of 
rosin at Southern points this season have been smaller than 
usual. The usual summer surplus has been avoided both 
through this fact and through the unusually heavy demand 
for the product from all parts of the world. The United 
States has been a consumer in about the normal volume. 
What the soap trade has not taken, due to decreased gen- 
eral consumption and the summer curtailment in the in- 
dustry, has gone into paint and varnish, both of which in- 
dustries have been enjoying an excellent season. In addi- 
tion, virtually every European country has been and still is 
an excellent buyer of rosin this year. The result is that 
stocks are far below normal and that prices are far above 
normal. Nevertheless, there seems to be no difficulty in 
selling goods at constantly advancing prices and no chance 
for the accumulation of any real surplus of goods this sea- 
son, 

Turning to the oils, the situation is more complex and 


less easily explained. The influences at work upon the 


market are many and varied. There may be quite plausible 
explanations which are not advanced in the following and 
there may be really good reasons for the advance which 
have not been advanced by anyone in seeking an explana- 
tion, 


Cocoanut Oil and Copra Strong 


Despite the fact that the imports of cocoanut oil have 


been considerably heavier this year than in some previous 


years, there does not exist any surplus of cocoanut oil in 


the country today. In addition, heavy imports have eaten 


into stocks held in the Philippines and also into stocks of 


copra both here and in the Islands 


The heavy imports of 
cocoanut oil have been eaten up by increased consumption 
in other industries. The soap industry has taken, it is esti- 
mated, slightly more than last year. There has been a 


considerable increase in consumption for food purposes 


despite the fact that unfavorable legislation has to some 
extent checked this growth in the demand. In addition, it 
»y the shipment of 


Oriental soya and peanut oils to Europe. 


has had to assist in filling the gap left 1 


This develop- 
ment has been due very largely to the tariff on these oils 
when imported into the United States. 

Further, in regard to cocoanut oil, there has recently 
developed a shortage and underproduction of copra. This 
has affected both the Philippine crushers and those in this 
country and especially during the last two or three months. 
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Stocks of copra in the Philippines are smaller than they 
Stocks on the Pacific Coast are 
the 
to have no better than the usual supply of the raw mate- 


have been in a long time. 


also well below normal and crushers are understood 


rial on hand. Copra is now greatly underproduced and 


The result, of course, has 
oil 


has risen quite sharply in price. 


been to increase costs of manufacture in the cocoanut 


trade. 

Another influence which has had its effect upon the soap 
makers’ oils and fats has been the fact that foreign ship- 
ments of lard have been far smaller than those of a year 
ago, stocks of lard in Chicago are much smaller than usual. 
During July, they showed a slight tendency to increase but 
still have a long distance to go before they reach the usual 


proportions. The rather tight market for lard has operated 


to raise the price of the product and also of al! competing 
fats and oils to some extent. 


Tallow and Greases Advance 


Production of tallow has also been rather lighter than is 


normal for the summer season. Prices on it have moved 


forward on a steady demand and the usual summer resort 
production of greases has been insufficient to make up the 


deficit in general production. Despite the fact that quality 


sometimes suffers during the summer months and has an 


influence upon‘the prices which can be realized on tallow 


and greases, there has been no drop in values this summer, 


it being possible to sell production rapidly enough to pre 


vent much deterioration, and also to prevent the accumu 


lation of any marked surplus of goods 


Trade in palm and palm kernel oils has been accomp 
lished with greater difficulty than usual during the last few 
months. Stocks of these oils in New York and at other 
import centers are smaller than usual. There is a tendency 


in the trade to blame this to the difficulties in Northern 
\frica and they. have undoubtedly had some effect. At the 
same time, it is apparent that production of these oils has 


addition, the 
\trica 


consumption at 


been lighter than usual In 
oils 


increased 


exportable surplus 


of palm trom South has been materially 


lessened by home. Reports from 


British sources indicate that a usable and dependable motor 
fuel is being developed trom palm oil and that it is being 
used to increased extent in the primary markets for this 
material. This has to some extent reduced the quantities 
iailable and has also operated to raise prices although not 
is sharply as complete perfection of the new fuel may 
bring about later 

Owing to the general stringency in the oil markets, soap 
manufacturers throughout the country have been seeking 
the cheapest markets for their raw materials. Not con 
tent to trade close at home or to purchase goods in th 
usual routine fashion, they have resorted to the shopping 
around method and the more or less unusual phenomenon 
of an active market among New York dealers and traders 
at mid-summer has resulted. This distribution of the de 
mand has arisen out of the natural advance in prices 


However, far from putting a check upon such advances, it 


has resulted in an even stronger market. 

The unusual inquiry from the West and Middle West 
in the New York market has advanced values here and 
the Eastern advances have been reflected in other sections 
of the country and also in the primary market, where New 
York developments are probably watched more closely than 
the actual importance of the New York market warrants. 


ESSENTIAL Ort REVIEW 


AuGust, 1925 


Market Now Slightly Easier 


During the last week or ten days, the situation has turned 
slightly easier. Whether this is due to curtailed demand 
arising out of advancing prices or whether it is caused by 
some actual decrease in the requirements of fats and oils 
for consumption cannot as yet be determined. Probably both 
enter into the situation. 
extent, however, 
products. 


Demand has dropped to some 
animal and the vegetable 
Stocks of lard in Chicago, for example are in- 
Holdings of the various oils and 
of tallow and greases in New York and other centers are 
somewhat larger than they were a short. time ago. 
Whether this 1s a temporary development to be 


both in the 


creasing to some extent. 


suc- 
ceeded by another period of rising prices is a question upon 
which fats 


The soap industry, as 


best informed handlers of oils and do not at 


present care to venture an opinion. 
well as other consuming trades, is watching the situation 
inclined to 


closely, however. Factors in the trade are now 


hold off whenever they can. Slight price concessions have 


been made in a few instances although they are by no 


means general as yet. Whether continued holding off will 


operate to bring the market back to its normal position is 


a question. The summer season is nearly over. Heavy 
contract requirements are often closed in early September. 
General demand for raw materials of all kinds may be 
expected to improve with the close of the vacation season. 

Hence, the unusual position of fats and oils at the mo 
ment may be extended into the fall season. If it is, costs 


of soap production for late 1925 and 1926 are likely to 


show some little increase over those for late 1924 and _ the 
first half of the present year. It is a time when caution 
in purchasing may well be used while at the same time 
excessive caution may operate adversely to the buyer. 


PALMOLIVE DISCARDS JOBBERS 


The Palmolive Company of Milwaukee, has announced a 
new selling policy in the metropolitan district and accuses 
the jobbers of being to blame for it. Effective July 6 it 
announces to the retail grocers that it will eliminate jobbers 


and sell direct to the retailers, and to quote its circular 
letter: “Of course, we are in a position to give the re 
tailers the benefit of a better price on Palmolive in all 
quantities from one gross up.” 

fo further quote its circular “Effective July 6 th 
Palmolive Company has decided to sell and ship direct, 
every ordet regardless of size, to the retail grocery trace 


In other words, we have eliminated taking any orders what- 
soever through the wholesale grocers and are selling on a 


direct basis just as many other manufacturers today art 
} 
doing. 

“This change in our merchandising policy was only taken 


after a very thorough investigation, in which we found that 
less than 50 per cent of the specialty orders that we were 
taking in New York City were actually being delivered by 
the jobber. This resulted in a very high cost of doing 


business for us in the metropolitan district and we of course 
were forced to take some drastic action.” 


Lever Profit-Sharing Scheme Suspended 


Lonpon, August 10.—Great interest has been aroused by 
the announcement just made that difficulties arising out of 
the will of the late Lord Leverhulme have made it necessary 
for the directors of Lever Brothers to terminate, for the 
present at all events, the profit-sharing scheme instituted 
by the late viscount for the benefit of the employees. This 
step does not, however, affect existing holders of the cer- 
tificates, as their rights are protected by the terms of the 
trust deed. The matter is likely to be raised in the British 
Chancery Court, and the directors are hopeful that, as a 
result of these proceedings, it may be possible for them to 
carry out the scheme on the present lines. 
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(Continued from Page 314, July, 1925) 

Now that the manufacture of a second quality of trans- 
parent soap, with little alcohol and without glycerine, by 
the use of the following soap mixture according to a method 
of procedure appropriate for this purpose, may be described. 
For this sort of soap, in case of high prices of tallow, a 
cheaper white, hydrogenated hard fat of high titer may be 
The rest of the raw materials must likewise be pure 
and free from dirt and as fresh as possible in order to pro- 


used 
duce a soap free from objection, In order not to affect the 
result injuriously by the omission of the glycerine and not to 
lessen the transparency, the use of solution of soda crystals 
is to be recommended which hardens. the soap without at the 
same time coating it. 


Charge for second grade transparent soap: 


99 Kg. cocoanut oil 

99 Kg. tallow or white hard fat 

72 Kg. castor oil 

145 Kg. sodium lye 38° Be 

90 Ke. sugar 

90 Kg. water 

33 Ke. soda crystals 

30 Kg. water 

38 Kg. alcohol (specially denatured). 


The solid fats are warmed to 80°C, are then poured 
through a sifting cloth into the mixing kettle which is held 
ready, and the castor oil is added as described above. Then 
the weighed clear lye is stirred into the fat mixture in a 
uniform steam and the stirring is continued until the mass 
is thicker and forms a skin over it. If it is desired to 
hasten the preparation of the mixture, the lye mixed with 
about 5 Ke of alcohol is stirred in. In the first case the 
saponification requires two good hours; by the addition of 
a little alcohol self-heating occurs after a short time, and 
for this reason saponification proceeds more rapidly. In 


both cases the kettle after making the mixture is well 
covered. While the heating proceeds slowly because of the 
slow saponification without spirits, where alcohol is used 


caution is required, since the content of the kettle may in 
a short time be heated to overflowing. The progress of the 


saponification is therefore watched from time to time. The 
mass, if it rises, would have to be well stirred with a 
crutch, when it takes on a thick, ribby consistency Che 


stirring is continued until the danger of boiling over is past, 
and the ribs show a lustre. The lye needs to be uniformly 
bound, so that the half saponified mass remains adhering 
to the ladle. \t this stage the kettle is covered another 
half hour, in order that after-saponification may set in, after 
which the mass is more If the above men 
tioned rise does not take place or if no addition of spirits 
Was used care must be taken to stir up the mass in the kettle 
before it is throughout darkly transparent, and 
without any white cold stripe at the edge. In this process 
the temperature is kept high until the saponification is com- 
plete and thorough, at the close amounting to about 90°C, 


stirred ones 


appears 


Only when the signs of complete saponification have ap- 
peared is the soap thoroughly stirred up. Not to adhere 
to this method ‘of work would lead to serious disturbance 
and to damage, in that the saponification partly stops be 
cause of imperfect reaction, by which the sugar solution 
would be only partly taken up by such soap and an incom- 
plete liquefaction of the soap would be the consequence, 
which afterwards becomes visible in the kettle by a larger 
layer of a grainy mass appearing on top. Only an extra- 
ordinarily large addition of alcohol could save the day. 
However, this is to be avoided by the working method 
described in order not to make the product too high. 

To return from this remark to normal saponification, the 
sugar and soda crystal solution warmed to 80°C are mean- 
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while to stand ready to be added. The preparation of the 
former was mentioned already under first quality glycerine 


soap. The soda crystal solution must also be well clarified, 


whereupon both are mixed and are diligently worked in, 
in rather large portions and are successively distributed in 
the mass, in order to accomplish a rapid liquefaction, after 
a thin soap has been formed by continued stirring which 


no longer shows any flakes. Transparency begins now to 


appear. The kettle is therefore covered for one-half hour 
for further clarification, after which a light foamy layer 
about the thickness of a finger has separated on top, while 
beneath it a considerably dark looking, clearer soap mass, 
is visible, in which only the alcohol is lacking. 

Now is the time to add small fragments which may be 
on hand in order that these may be able, by light stirring 
of the contents of the kettle, to dissolve in the soap which 
is still quite hot, in order to hinder the chips from lumping 
together. In case of dried chips -the loss of water is at 
all events to be replaced by a corresponding addition 
(5-10% ) of boiled hot water. 

After all chips are dissolved, 20 Kg of spirits are added 
to the soap in such a manner that at first enough is sprinkled 
over the light covering of foam till it is dissolved; the rest 
of the alcohol is incorporated into the soap by stirring; 
thereupon the kettle is once more covered for half an hour, 
whereupon the soap lies in the kettle a dark clear mass with 
only a light foamy layer. After a second addition of 9 Kg 
ilcohol in the same manner as before, the ready foam free 
transparent now appears before us. A glass sample 
removed from the mass must now be perfectly clear and 
transparent, may not become turbid after cooling, and must 


soap 


have a supple but still firm touch. The characteristics of 
the finished soap depart hardly at all from those of the 
number one article. Corrections are to be undertaken in 


the same manner as under first quality glycerine soaps. T-he 
testing of this kind will show a sharp bite on the tongue. 
The 


colors 


inished soap is toned up with one of the named 
There are for this purpose naturally an entire series 
of anilin dyes, from among which it is not difficult for the 
specialist to select the right one. The alcohol still available 


(3 Kg) is mixed with the perfume and is added to the 


soap which has been cooled to 55-60°C in the frame or 
mold. The molds for this purpose should not be too large, 
and especially should not be filled to 25 cm, 


higher than 

ince transparent soaps easily incline to cloudiness. her¢ 
is doubtless no need of stating that all receptacles and appli 
ances must be in a clean polished condition. 


For perfuming the number two quality, the price does 
not permit the making use of the more expensive perfumes. 
On the other hand, however, the perfuming still must re 
eive proper recognition. For the purpose completeness 
an appropriate entire soap mass which 


composition for the 
in price comes too high may be cited here 


100 g parakresolmethyl ester 
650 ¢ oil of cedar wood 
560g oil of spike lavender 
150 g geraniol 


200 g benzyl acetate, chlorine-fre« 

30 g coumarin 
280 g citronellal 
200 ¢ oil of cloves 

6 @ yara-yara 
i00 ¢ oil of bergamot, artificial 

50 g oil of bergamot, prime 

15 g¢ musk, artificial, dissolved in 

75 g warmed benzyl benzoate. 

A Transparent Soap Without Alcohol 

In the following we shall now pass over to the preparation 
of a transparent soap without alcohol. If we designate 


this a third quality, this does not say that its manufacture 
requires less care, conscientiousness and experience than the 
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preparation of a better kind with alcohol. Especially for 
the reason that the saponification and clarity is not favor- 
ibly influenced in the preparation of the cheap kind without 
the addition of spirits and in addition a greater stretching 
through appropriate cheaper solutions is demanded, does 
this preparation double attention in so far as the 
most important points which contribute to the success of an 
unobjectionable article must be held in view. 


requir 


of third quality transparent glycerine soap, 
that only clear, fresh raw materials shall 
wishes to have soaps of clear tone, for 
reason the necessary fats, for the sake of insuring 
are separated from each other and with salt water 
ire purified beforehand. Older fats and oils which, as is 
known, contain different quantities of free fatty acid, are 
also treated before hand separately with strong soda lye of 
38° Be’, as already has been explained previously in greater 
detail in the case of No. 1 soap. Now whether the previous 
cleaning by salt water with the fatty acid combination by 
use of lye shall be accomplished in one operation or sepa 
rately, is immaterial In case of the separate working 
method the salt water used need not be stronger than, 10 
Be’, of which 10 per cent is amply sufficient for 100 Kg 
of fat. It is only that a separation thus under 
taken of the fatty acid ‘is carried out separately for each 
quantity of fat, so that no essential displacement in the 
composition of the fat addition takes place, on account of 


which a failure of the soap might be caused. 


Even in case 
It 1S 
be used, if one 
which 


necessary 


success, 


necessary 


Since transparent made without alcohol in their 
fresh condition are not quite so fiery and transparent as 
soaps with spirits, it is recommended to first store this kind 
for several weeks whereby it gains considerably in trans 
parency. The solution of the filler is prepared some days 
before, so that it can clarify itself sufficiently. It is true 
that it is not unconditionally necessary, that glycerine be 
used, but an addition of it to this soap hinders its rapid 
drying, it has a milder touch, and this advantage is also 
of value in its use. An exact, cleanly working method, 
exact weighing of all raw materials, as well as employment 
of only clear lyes and solutions, observance of the tempera 
tures and of other conditions insures the successful com 
pletion of the article. I now will record an approved mix 
ture, whereupon will follow a description of the method 
of manufacture : 


soaps 


Ri) 
70 
70 
115 
30 
70 
80 
10 
60 


The 


cocoanut oil 
tallow 

castor oil 

soda lye 38° Be 
glycerine 

sugar 

water 

soda crystals 


filler 


iller consists of: 


7 
72 


12 


1a Ai aa ae 
m7 7 


JO 


vs 
Je 


AAA 
RQ 7 


~~ 


sugar 
potassium chloride 
Kg potash 
Kg salt 

Kg soda 


4x7 


JQ 90 7 


st 


o = FO ¢ 


I 
I 
I 
I 
I 


2 
12 


and enough water s¢ 


crystals 


ie) 


that the cold solution shows 22° Be’. 


kettle with 
castor oil for 


The fat addition is warmed in the jacketed 
steam to 75° C in such a manner that the 

reasons already given is added last, whereupon the strained 
mixture is carried into the warmed soap kettle proper. It 
is advantageous to heat the lye also to 75° C. By steady 
vigorous stirring the lye is worked into the fat addition; 
here be it especially emphasized that, after completing the 
stirring, the mass is now left standing quietly, and the 
kettle must be covered with sacks or cloths. Otherwise 
the thick mixture would again separate and the chemical 
process would be disturbed. Since the automatic combina- 
tion begins in a short time, the content of the kettle is to 
be watched, in order to prevent a running over. Since 
during the strong reaction the mass rises, it may at the 
beginning be stirred only superficially or else the rising 
must be stopped, and must be vigorously stirred only after 
the half saponified mass appears uniformly more woolly 
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Thereupon the kettle is covered for one hour and is left 
to complete the saponilication. 


If the lye was not warmed up, the saponification process 
requires a much longer time. In consequence of a lower 
temperature, it passes off with greater difficulty, and by 
subsequent warming the clear appearance of the transparent 
soap suffers. A well saponified mass should no_ longer 
appear gray and untransparent, but must form a uniformly 
clear, thick, ribby soap. 


The after-saponitication proceeds in the kettle, the water, 
which must be softened and clear, is weighed off into the 
little, jacketed kettle, is heated to the boiling point, and the 
necessary sugar and soda crystals are dissolved in it. The 
temperature must be held at such a point that the dirt 
foam can be quietly separated out on top, so that a dis- 
advantageous discoloration of the sugar may be prevented. 
This solution, which must be heated to 80° C, is now stirred 
in a strong stream into the thick soap mass, in order to 
bring about a rapid thinning. Thereupon the soap kettle 
is again covered. Now the clarified filler and the glycerine 
are weighed into the solution in the kettle, and is warmed 
to fully 80° C. If now the soap at the top of the kettle 
shows a grainy appearance, but at the bottom a limy con- 
sistency it is next stirred up with a crutch to a uniform 
mass, and the mixed hot filler by vigorous stirring is at 
once added. Thereupon a thin dark paste is gradually 
formed, which must not contain any small lumps. Then 
the soap is covered for one-half hour and is left to clarify. 


With correct alkalinity and working method the now 
finished soap shows the right characteristics of a successful 
transparent soap, appearing dark and thinly fluid with only 
very light foam on top. The test sample when cold must 
be sufficiently firm and transparent. The temperature of 
the soap must be kept at about 80° C to the last finish. 

If scraps of soap are on hand, they may now be broken 
up, and added to the hot soap amid light stirring of the 
entire mass as well as the necessary amount of boiling soft 
water (5-15%) of the fragments, to make up for their 
loss by drying. After these are covered, the soap is once 
more allowed to clarify for one-half hour, in order that 
the foam particles may separate out at the increased tem- 
perature. 


If the signs of a normal soap are not given, and if after 
this the foam on top is yellowish, tough and thick, the cooled 
test sample is firm, but not clear enough, then the soap is 
deficient in water. Some boiling soft water is added, where- 
by it becomes more mobile, and a light foam appears. 


In case of a too weak soap, the foam may be also yellow- 
ish, tough and thick, the cooled test sample will feel soft 
and will show a bluish turbidity as well as absence of av 
appreciable tongue bite. Here the error may be corrected 
while the soap still has the prescribed temperature, by addi 
tion of about 1 Kg of strong warmed lye mixed with % Kg 
of soft water, which is stirred into the soap. If however the 
temperature of the soap has fallen to 75° C, and one does 
not desire to warm it again, then to the warmed lye about 
2 kilos of spirits is added. On smooth flat glass the sample 
must be transparent, without darkening, and with a firm 
feel. 

A too strong soap on the other hand shows an excessive 
tongue bite and the sample appears turbid and hard. The 
correction is made by addition of hot cocoanut oil, till the 
normal characteristics appear, when time must be allowed 
for the soap to make a complete combination. It may also 
happen that a completed soap shows a grainy thick foamy 
layer caused by the use of many old chips, or a mistake 
was made in the weighing of the water; in this case the 
grainy scum is skimmed off into a clean receptacle, and to 
this is added by stirring in boiling soft water till a sufficient 
fluidity has been brought about, after which the fluid soap 
is poured back again. 

With this the various occurrences and mistakes, as well 
as their corrections in the manufacture have been considered 
and should have given to the less experienced specialist suf- 
ficient aid. Assuming that the transparent soap shows all 
the characteristics of a normal soap, then the coloring pro- 
cess may be proceeded with. For the,rest the tones for the 
third quality may be made more saturated. Explicitly the 
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coloring of the transparent glycerine soaps was treated at 
the beginning of this article with greater detail. 

In the following I give a few perfume compositions with 
the colors of this quality: 

YELLOW. 

To 100 Kg of soap: 
150 g¢ terpineol 

30 g oil of cedar 

70 g aubépine 
10 g heliotropin 
30 g oil of gingergrass 

30 g oil. ot lemongrass 

Anilin color: 5 g laundry soap yellow or Hessel’s wax 
yellow No. 8. 


GREEN. 

To 100 Ke of soap: 

50 g palmarol 

50 g oil of spike 

100 g terpineol 

80 g oil of niobe 

40 g acetate of benzyl-chlorine-free. 
Anlin color: 5 g 4L.F. or 8 g reseda-green B. 


Rep. 


To 100 Kg of soap: 
80 ¢ oil of gingergrass 

80 ¢ geraniol T 
80 g oil of cananga 
10 oil of cloves 
5 g citronellal 

5 g oil of patchouly. 

Anlin color: 8 ¢ brilliant red. 

The perfumery and molding is undertaken at 65° C. The 
mold after filling is lightly covered, in order that the foam 
caused by the dipping may sink more easily. More detailed 
directions about the molding of transparent soap have been 
given previously and the height of filling indicated holds 
also for this kind. 

Now comes one more important point regarding the 
storage of transparent soap without alcohol. Under no 
condition must a cold storage room in which the tem- 
perature in the cold season sinks below zero degrees C. 
be selected for this purpose, since then crystallization of 
the soda and of the salts in the soap occurs, and the trans- 
parent soap becomes unsalable. Such a soap would not 
clarify itself again, and could be used only to add to a 
fresh batch of soap; therefore this point is especially em- 
phasized. The batches described may at pleasure be multi- 
plied or correspondingly divided. 

The foregoing naturally tells nothing new to the ex- 
experienced older specialists, such explanations are made 
for the young crop of workers who seek instruction. 


7Q gQ 99 
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SOAP SECTION ON RADIATOR GLYCERINE 
(Continued from Page 373) 


the radiator overflow when volatile non-freeze ingredients 
are used. The public press last vear recorded several in- 
stances of dangerous accidents from the use of lighted 
matches to ascertain the level of water in radiators to which 
volatile non-freeze ingredients had been added. 

Third. Most of the volatile low boiling point mixtures 
used to prevent freezing exude disagreeable vapors and odors 
when the radiator becomes hot. Refined glycerine is practi- 
cally odorless and its boiling point is above that of water. 
There is no possibility of odors arising from the radiator, 
if water and refined glycerine only are used in same. 

Fourth. Refined glycerine is non-corrosive to any of the 
metal parts with which it may come in contact and it has 
heen proven by actual test that a glycerine and water solu- 
tion has a very benign effect on rubber hose connections, 
whereas, ordinary water at radiator temperatures has a ten- 
dency to swell and bulge the fabric and rots and disintegrates 
more quickly in ordinary water solution than in the gylcerine 
and water mixture. 

Fifth. Mixtures of glycerine may become slushy, but 
rarely solidify. The coefficient of expansion of cold mix- 
tures of glycerine and water is extremely low, which may 
he illustrated by the fact that a solution of glycerine frozen 
in a glass tube to a temperature of—97° Fahr. failed to 
expand sufficient to crack the glass tube. Therefore, even 
if the percentage of glycerine in a radiator solution was not 
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FEATURES OF SOAP MATERIAL MARKET 
(Continued from Next Page) 
in evidence and seems to have been more severe than is 
usual. Trading in the local market has been almost at a 
standstill, the only quantities taken being those small lots 
necessary to keep consumers from a complete suspension 
of operations. Buyers on contract have been taking alkalis 
quite regularly although they are in general about 15 per 
cent behind their estimated requirements. On the whole, 
the soap trade has been less active than some of the other 


consuming industries and this class of consumers has taken 
less of their quotas than have the others. Prices have been 
quite stable. Local shading on carlot and less than carlot 
business has been the rule but it has not been serious. 


Other Soap Materials 


The remarkable strength in rosin continues as the fea- 
ture of this list. Buying by domestic interests has been 
somewhat below normal but inquiry from abroad has been 
very heavy and has surpassed the high levels of last year 
considerably. At the same time production, as indicated 
by the receipts of rosin at Southern points, has been below 
normal, with the result that stocks are very low and prices 
very high and still mounting. Oils have been exceptionally 
strong for this season of the year. Starch is cheaper owing 
to the position of the corn market. ‘Glycerine is quite firm 
with a general advance predicted. On the whole it is a 
dull market but one quite satisfactory from the standpoint 
of what is to be expected in the future when buying be- 
comes more liberal. 


sufficient to entirely resist freezing, serious damage such as 
cracking of water jackets or cylinders would be impossible. 

The committee, therefore, recommends for automobile 
radiator purposes a carefully distilled or refined glycerine, 
which for fluidity, ease of handling and ready admixture 
wih water in the radiator, should be marketed as a solution 
of approximately 60 per cent glycerine and 40 per cent water, 
testing about 20° Be., the container in which the product is 
sold carrying printed instructions as to the amount to be 
added to the radiator for varying temperatures. 

In addition to the above recommendations, it was the 
unanimous opinion of the committee that the interests of all 
would be served by refraining from sales of C. P., Dynamite 
or Yellow Distilled grades to second hands for mixing into 
anti-freeze compounds, believing that radiator glycerine as 
above described is the most practical form of glycerine for 
radiator use. 

The Committee was also unanimous as to the advisability 
of selling Radiator Glycerine—‘drums or other packages 
included,” instead of “returnable” at a fixed allowance, as is 
the case with some other grades of glycerine. 

Branded radiator glycerine products already on the market 
are, in alphabetical order, as follows: 

Freeze-Pruf Radiator Glycerine, made by ‘Morris & Co. 

Ivo, a distilled radiator glycerine of correct specific gravity 
for automobile use, made by Procter & Gamble Co. 

Lotemp Radiator Glycerine, made by Pert Brothers Co. 

Novap Radiator Glycerine, made by Lever Brothers Co. 

Zero-Fos Glycerine Solution, made by Armour & Co. 

The committee desires to thank the manufacturers listed 
in the preceding paragraph for the full information which 
has been placed at its disposal, and takes pleasure in report- 
ing further that the above manufacturers and other mant- 
facturers who have developed a satisfactory glycerine prod- 
uct for automobile radiators, have expressed a desire to co- 
operate with the entire glycerine industry in placing before 
the public a product especially efficient and adaptable for 
prevention of freezing. 

Any glycerine producer desiring further information on 
this subject may, therefore, freely write any of the manu- 
facturers above mentioned, or any of the members of your 
committee as undersigned. 

Yours very truly, 

CoM MITTEE ON RADIATOR GLYCERINE, 
F. A. Countway, R. R. Deupreet, W. H. RayMonp, 
Louis McDavit, N. N. DALTON. 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 
(Written Specially for This Journal) 
New York Tallow 
plant and most producers asking 10c 
lots 
delivered, and this indicates firm market conditions. 


Latest sales of extra were made at 


9igc per pound ex 


ex plant. Several small have sold at 10c per pound 


In the middle west and at western points tallow is 


steady to strong at 10 @ 10%c per pound depending on 


quality. 


market can be a 


high 


in the local quoted 94 


stock at 


House greasc 


93ec per pound loose with acid relative 


prices. 
The 


plies and this would indicate a sustained level of values 


market in general is not over-burdened with sup 


month, and with fundamental 
market to 
The usual stronger tendency all 


the steady upward movement dur 


for the remainder of this 


conditions it is possible for the work higher 


during the months was 
anticipated this year by 
thus far month 


ing June, July and this 


August 13, 1925 Tosias T. PERGAMENT 


GLYCERINE 
(IVritten Specially for This Journal) 


Since our July letter, the market has become firmer, and 


Dynamite and Crude have advanced in price approxi- 
mately “%ec per lb. Chemically Pure is still to be had at 
19c in bulk, although some of the makers are quoting 19- 
4c and 19%%4c; there is very little indication of price cutting 
in this grade. 

There has recently 
Europe for American 


In view of the limited production on the 


been some buying of Crude Glycer- 


ine in account, but reports of the 


quantity 
Continent, we are of the opinion that no vary 
that the 
there is 


vary. 
large pur- 


made, but the fact American 


supplies 


chases have been 


refiners are actively seeking indicative 
of their inability to get what they need here. 
The demand for 


radiators during the coming winter bids fair to be of large 


Anti-freeze solutions for automobile 


proportions and as Refined Glycerine is to be used almost 


entirely for this purpose a considerable quantity of mate- 


for the powder 
first 
lower 


rial, which might otherwise be available 


likely to be taken for the 
named purpose. little 
prices and a very good chance of a further rise before the 


and medicinal trades, is 


There seems but prospect of 
year is over. 


August 13, A. Stoprorp, 


1925 W. 


VEGETABLE OILS 
(Written Specially for This Journal) 

Since our last review all vegetable oils have been steady 
to firm and the markets have been fairly active. Stocks 
of oils are not very large and the demand from soap makers 
and refiners has mostly been for nearby deliveries, which 
has tended to strengthen the market considerably 

Cocoanut Oil at the Atlantic Coast 
firm position because of the smallness of stocks and im- 
porters have been getting a premium for nearby deliveries. 
Palm Oils where stocks of 


seems to be in a 


This has also been the case in 


Oils Palm 
Kernel Oil prices in Europe have been climbing steadily, 


Niger and Lagos are very small. Palm and 


making the cost of replacement higher than present levels 
here. 


A little Cocoanut Oi] and 
other oils for Septembe r/December cle liveries, but most con- 


business has been done in 


sumers are inclined to buy only as needed and take their 


chances on the market for later deliveries. It is the gen- 


eral opinion, though, that present levels are warranted be- 


cause prices of raw materials in the primary markets are 


high. Many large consumers have shown an inclination to 
their forward requirements on signs of 


little has 


purchase a part of 


weakness on the part of importers However, 


this direction 
1925 4. 


INDUSTRIAL CHEMICALS 


during the last 


been done in 


August 12, HORNER 


The 


month. 


market has been 


The 


extremely quiet 


usual summer and vacation slump has_ been 


(Continued on Preceding Page) 

SOAP MATERIALS 
Tallow and Grease 

York, 


grease, 


Tallow, New 
Ye. Yellow 
New York, 9c. 

Rosin, New York, August 15, 
Common to good .... 10,35 I 
| ee 10.35 K 
i dabke naan 10.50 M 
Dee hik, See teeh 10.60 N.. 
Re Sica vaneless 10.60 W.G 
eS eia Satis tied .. 10600 WW. W. 
Starch Pearl, per 100 Ibs 
Starch, Powdered, per 100 Ibs.... 
Stearic acid, single pressed, per Ib... 134% 
Stearic acid, double pressed, per Ib.... 14344 
Stearic acid, triple pressed, per lb > wae 
Glycerine, C. P., per Ib...... <3. oe 
Glycerine, dynamite, per 1).. wx* <eeee 
Soap lye, crude, 80 per cent, loose, per Ib.. 12% 
Saponification, per Ib..... 13% 


Edible, New 
York, 9c. White 


York, 


Grease, 


Special 95¢c. 


New 


1925 
10.60 
10.65 
10.65 
11.45 
13.30 
epee 14.50 
$3.77 @ 
3.87 a 


Oils 

12344 
14a 
09Ka 
09 a 
10%Ca 
10%a 
11%a 
134%a 
124%a 


Cocoanut, edible, per Ib.. eee 
Cocoanut, Ceylon, Dom., per Ib.... 
Palm, Lagos per Ib.... 
Palm, Niger, per Ib 
Palm, Kernel, per Ib.... re 
Cotton, crude, per lb., f.°o0. b., mill. 
Cotton, refined, per lb., New York.. 
Soya Bean, per lb..... cate 
Corn, crude, per Ib.... 

Castor, No. 1, per lb.. 164% a 
Castor, No. 3, per lb.. 5 aes 16 
Peanut, crude, per Ib......... . wee 
Peanut, refined, per lb. o . BS SG 
Olive, denatured, per gal.... 115 @ 
Olive Foots, prime green, per Ib.. 084 


nom. 
nom. 


0814 


Chemicals 


Soda, Caustic, 76 per cent, per 100 Ibs 
Soda Ash, 58 per cent, per 100 Ibs.... 
Potash, Caustic, 88@92 per cent, per Ib., 
07%@ 07% 

N. Y. .... 06 @ 06% 
Salt, Common, fine per ton 15.00 @24.00 
Sulphuric acid, 60 degrees, per ton.... 10.00 @11.00 
Sulphuric acid, 66 degrees, per ton... .14.00 @16.00 
Borax, crystals, per Ib 044@ .05% 
Borax, granular, per Ib...... 0454@ .05% 


Zinc oxide, American, lead free, per lb.. 07% @ 07% 
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Announcement 


N order to protect ourselves and our customers who use 
FLEUR D’ORANGER, Chuit-Naef, from the numerous 
products offered to the American perfumers by others under 
the name FLEUR D’ORANGER and other names so closely 
resembling it as to make error likely, we have decided to 
change the name of Chuit-Naef’s FLEUR D’ORANGER 


to the entirely distinctive one 


NYMANENA 


The other products whose names approximate FLEUR 
D’ORANGER, do not approach its quality and effective- 
ness, and since the name is one which can be generally 
used it is felt that the situation can best be corrected by 
the adoption of the new appellation. 


NYMANENA (Fleur d’Oranger), Chuit-Naef is un- 
changed. Only the name is altered. The product itself 
is still the perfect ingredient for the significant accentua- 
tion of the orange flower note demanded in the heavy 
floral types of perfume so popular today. 


UNGERER & CO. 
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CCURATELY recall the fresh 
oS odors which they repre- 
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Hyacinth 
White Lilac 
Lily of the Valley 


Narcissus 





Oriental Poppy 
Red Rose 


etc., etc. 


Bead Uhya\ Cc) | (sca oe 


W.J.BusH & Co. 


(INCORPORATED) 


370 Seventh Avenue New York 


Chicago Office WSs Oli crs 
OEM Ele wero 10 St. Helen Street 


Works: Linden, N. J. National City, California 


EUROPEAN WORKS: 


Hackney, London - Mitcham, Surrey - Widnes 
Lancashire (England) 





Grasse, France Mili, Messina, Sicily 





INDEX TO ADVERTISERS—NEXT TO LAST PAGE CLASSIFIED ADS—PAGE 148 
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GEORGE LUEDERS & CO. 


427-429 Washington Street, New York 


FACTORY: BROOKLYN, N. Y. 
CHICAGO: 301-307 W. Randolph St. SAN FRANCISCO: 56 Main St. 
MONTREAL (Canada): 11 Place Royal 


REMEMBER US! 


when you require supplies in our line. Ask 
for quotations first or send in your open order. 
The prices will be the same. We guarantee satis- 
faction and any possible difference will be ad- 
justed. 


We can deliver from stock in most cases any 
order you may send us, but always have supplies 
afloat or near at hand. 


Our connections all over the world are the 
most reliable, efficient and financially strong 
houses. 


Ask our advice what to buy and we will give 
you our frank opinion, or when to buy and we | 
shall give you reliable information about the 
present and future market, as far as we are able 
to do it, even if such advice should not be advan- 
tageous for us. 


We desire your confidence for present and 
future and when obtained, intend to keep it. 


This principle enabled us to build up our 
large organization and our high reputation. 
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GEORGE LUEDERS & CO. 


427-429 Washington Street, New York 


FACTORY: BROOKLYN, N. Y. 
CHICAGO: 301-307 W. Randolph St. SAN FRANCISCO: 56 Main St. 
MONTREAL (Canada): 11 Place Royal 


We bring the following Synthetics 
to your special attention 


JASMIN 300 
Giving your preparation a lasting, powerful Jasmin 
effect at a low cost. It will do good service as base 
for Combinations, Perfume, Toilet Water, Taleum 
and all other toilet preparations. Not a Benzyl 
Acetate base or compound. 


JASMIN WHITE EXTRA 


A new Jasmin of natural flower effect and lasting 
quality. 

MUGUET AMBRE 
A true Lilac at very low cost. Use it alone or in 
combination; it will always prove satisfactory and 


save you money. 


NEROLI ARTIFICIAL A 


Not the usual Petitgrain, Bergamot, Lemon and 
Methyl Anthranilate compound, but a scientifically 
constructed and by secret process prepared synthetic 
of distinctive value sold at a reasonable, low price. 
Its flowery character will show up in practical use 
and surprise you. 


NEROLI ARTIFICIAL B 


For soap and all lower priced toilet preparations. 


REMEMBER: 
Large Sales at Small Profits--is our motto 











See 


LARAGNE (France) 
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Societe Anonyme des Etablissements 


ROURE-BERTRAND FILS 


GRASSE 


CONCRETE ORRIS Florentine 


This product is manufactured in our Grasse factory through an 
absolutely perfected process and from carefully selected raw material. 
Our production, uninterrupted and constantly increasing for half a 
century, has today become of great importance and guarantees the 
uniformity of our Orris products. 


It also enables us to offer our merchandise at the most advantageous 
price consistent with the quality. 


Our Own Distillation: 


Lavender feurs (30 to 53% ester) -- -- Neroli 
Petit Grain de Grasse and Algerian -- Patchouly 
Geranium Afncan -- -- Vetiver indian 
Thyme (white and Rea) -- Bitter Almonds s.r. 


Shipped directly from point of origin by our own agents: 


Geranium and Vetiver Bourbon --Y lang Ylang 
Bois de Rose -- Kananga -- Petit Grain Paraguay 
Musk Tonquin -- Civet 


ROURE-BERTRAND FILS, Inc. 
461 Fourth Avenue 


LEE ET, 


L., 
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BOUFARIK (Algeria) 


New York 
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COPYRIGHT, 1925, BY M. UPSHUR VON ISAKOVICS 


Synfleur Quality 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 


Individuality 


is a necessary attribute to insure success for the manufacturing perfumer. 
Individuality not only as far as the label and package go, but individu- 
ality in the contents and proprietary effects, that will give your goods 
the stamp of quality. Through our manufacturing service we have given 


our clients many suggestions how to CREATE NEW EFFECTS. 


Does our cooperation help? Decide for yourself. We quote a let- 
ter from the President of one of the largest and most widely known man- 
ufacturing corporations in the country---whose goods are for sale every- 
where: 

“We are certainly glad to profit by your advice. We 
have depended largely upon your judgment and selection 
in the past. It is the goods we want, and we have been 
entirely satisfied in all our dealings with you. The perfume 
you have supplied us with for our . . . . is giving splendid 
satisfaction. This perfume was obtained and created 


through your personal suggestion. We wish to thank you 
for it and now wish to market other items along same lines.” 


The perfume combination above referred to consists entirely of Syn- 
fleur materials---combined by our clients according to our suggestions--- 
to obtain individuality and quality. Any manufacturing customer may 


share in this service---our entire knowledge and experience are at your 


disposal. 


Synfleur Quality will insure your success---we await your advice. 


Synfleur Scientific Laboratories, 


Founded 1s39, by Alois von Isakovics 
MM. Upshur von Isakovics, Pres. and Treas. 


Monticello, New York, U. $. A. 
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Synfleur Quality 
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Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 






E % 
7 
| 2) Aromol-Synfleur 


> Trade Mark reo.u.s.par.orr. 
tteen Bu nces 
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The only Flavoring Mater- 





ial in existence, which com- 
bines a most delightful and 
very powerful Flavor with 





intense medicinal, antiseptic | 
and germicidal value. Ab- 

solutely harmless, yet many | 
times stronger than pure : 


‘ 
Meee eet itt t ith veF 


Aromol-Synfleur 


Crade Mark 


carbolic acid. 


Pounds $18.00 
Trial ounces $1.35 


2 ‘ H 
Antiseptic \ 


ul! Dental Preparations 


Synfleur Scientific Laboratories 


toils Von Tsakovics, Proprietor 


Established 1589 
$ Monticelio, new York, U. $. A. 
> 
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Synfleur Scientific Laboratories, Inc. 


Founded 1889, by Alois von Isakovics 
MH. Upshur von Isakovics, Pres. and Creas, 


Monticello, New York, U. $. A. 
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Aromol-1-Synfleur 


Crade Mark ree u.s.Par.orr 


The only Perfume Material 
which 


bines a most delightful and 


in existence, com- 
very intense Perfume with 
remarkable antiseptic and 
germicidal properties, thus 
making Toilet Preparations 
of real medicinal value and 
exquisite fragrance possible. 


Pounds $20.25 
Trial ounces $1.50 
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Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 


Possible Antiseptic Power. 


A 


Synfleur Scientific Laboratories, Inc. 


Founded 1889, by Alois von Isakovics 
MH. Upshur von Isakovics, Pres. and Treas. 
Monticello, New York, U. $. A. 


Delightiul Perfume Material of Highest 


Synfleur Scientific Laboratories 
Alois von Wsakovics, Proprietor 


+ ablished ISS9 
Monticello, New York, U. $. A. 
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Syntleur Quality 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 





SYNFLEUR ORANGE FLOWER MATERIALS 


produce every shading of this most popular scent, so invaluable in many 
Perfumery formulas, from the fresh blossom perfume to the distilled 
Neroly odor. 


ORANGE-C-SYNFLEUR. Duplicating the intense richness and fine 
perfume of the fresh blossoms. 


Pound $76.25 Ounce $5.00 


ORANOL-F-SYNFLEUR. Imparting the powerful Orange Enfleur- 
age odor, heretofore obtainable only from the pomade. 


Pound $33.50 Ounce $2.30 








ORANOL-SYNFLEUR. Of great richness of odor, similar in per- 
fume value and strength to Neroly Petale. 


Pound $25.50 Ounce $1.80 

















ORANOL-D-SYNFLEUR. The equal of Neroly Oil, suitable for any 
perfumery purpose. 


Pound $21.10 Ounce $1.55 











AURANIOL-SYNFLEUR. Synthetic Neroly Oil, equal to any brand. 
Pound $17.50 Ounce $1.30 


AURANIOL-S-SYNFLEUR. Synthetic Neroly, specially adapted for 
soaps and toilet articles. 
Pound $12.05 Ounce $0.95 


JUST A FEW SUGGESTIONS 
YOUR INQUIRIES --- PLEASE 


Synfleur Scientific Laboratories, Ine. 


Founded 1ss0, by Alois von Isakovics 
MH. Upshur von Isakovics, Pres. and Treas, 


Monticello, New York, U. $. A. 
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“Empeco” Containers, through a studied combination 
of attention-arresting color and unusual form of design, 
have enjoyed more than average participation in leading 
Toilet Preparation successes. 











We shall be found well qualified to serve you. 







Sask Te ee ee ane Rae ok 
‘ ee Oe rh er BA 


" Stine 


METAL PACKAGE CORPORATION or N-Y: 


Sales and Executive Offices: 110 E.42 °° St. NewYork City 
Opposite Grand Central Terminal 
Plants-NewYork City, Baltimore, Brooklyn 
Chicago Office 64West Randolph Street 
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PEA teY made of best quality 
stock and trimmed in any 
color desired. To add to the 
beauty of the package the top of 
powder container can be satin 
instead of paper if preferred. A 
very attractive box for a good 
grade of powder and an ornament 
for the dressing table. 





Samples and prices on request. 


eT Qe YY 


NEwrornK ROCHESTER LosAncELes 
30 East42ndSt- 1500ClintonAveN-MainOffice 315 West 6th Street 
Phone Vbt. 5765 


Win. Buedingen & Son. 





CHICAGO DETROIT 
80 E. Jackson Blod. 305 Donovan Bldg. 
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VIOLET 


R-194 


ROM the days of remote antiquity poets and 

rulers alike have paid homage in song and 
otherwise to the violet; and it is doubtful if 
even now any single odor enjoys quite such 
universal favor as does the violet. 


In Violet R-194 the extremely delicate but 
delightful fragrance of the violet is reproduced 
so exactly that it finds instant favor with per- 


fumers for use in perfumes and cosmetics. 


Our large production enables us to offer 
Violet R-194 at a most reasonable price, $12 
per lb. 


Che FRIES & FRIES CO. 


Cincinnati is New York 
1501 West 64St. 242 Pearl St. 
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Pure Tin, TFin- 
Coated, Lead 


White Metall Manufacturing Ca) 


lhloboken, N. Ji. 


Sprinkler 
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VIOLETS 


The delicate perfume of Violet is eternally favored for itself. 
This note, moreover, is an essential component in all compositions, 
whether the rich exotic Eastern bouquet or the simple flower type. 
Every requirement in rich flower effect ranging from the strongest 
mixtures to the most subtle evanescent blossom characteristics met in 
modern reproductions is found in these bases and adjuvants. 


OIL VIOLET PARMA TYPE, SCH. & CO. — ie 

OIL VIOLET VICTORIA TYPE, SCH. & CO. {78° 07 Ge 
rivatives of the True Violet Blossom—superfine Violet bases for the 
best extracts. 


OIL CASSIE, SCH. & CO.—Extracts of modern use require 
the Cassie note, so well exemplified in this splendid Oil based on the 
Natural Extract. 

ORRIS TENFOLD, SCH. & CO.—This is one of Schimmel & 
Co.'s most widely known and used basic Violet bodies. It is fully 
ten times stronger than the Concrete and renders its peculiarly fine 
service through the fact that all of the insoluble materials have been 
extracted. Therefore to obtain the Orris effect either in the best of 


extracts or for low alcoholic content goods, this oil is preeminent in 
its field. 


ORRIS CONCRETE, SCH. & CO.—A more concentrated full 
odored Concrete cannot be made. Its service exceeds its price. 


METHYL HEPTINE CARBONATE.—A chemically pure 
aromatic body rendering sturdy service in the creation of the Violet 
Perfumes of today. It emphasizes the leafy effect. 


METHYL OCTINE CARBONATE.—The predominating odor 
is slightly more green than in the Heptine and with an added charac- 
teristic note. 


NOVOVIOLS— 
Novoviol, Alpha Novoviol, Beta 
a Alpha Extra e Beta Extra 
Novoviol, Methyl 


The Methyl derivative trends toward Orris and is an essential 
and exceedingly valuable constituent of many of the popular bouquet 
perfumes of foreign origin, largely used to soften the Violet note. 


The highest point of attainment is reached in these Ionones, at 
price levels so low as to suggest thorough investigation of our brand. 


Sole United States and Canadian Representatives of 


SCHIMMEL & COMPANY, CHAUVET & COMPANY, 
Miltitz, Germany Cannes, France 


FRITZSCHE BROTHERS, Inc. 


82-84 BEEKMAN STREET, NEW YORK 
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MELBOURNE. RIO-DE-JANE!IRO cto 47 CLIFF ST.. NEW YORK. N. Y 
ES 


JASMIN ABSOLUTE 


ROSE ABSOLUTE — 


ORANGE FLOWER ABSOLUTE 


Obtained by a new patented process 
in our factory *‘La Cavalerie,”’ in 
the Grasse fields 


Mentioned in a report 
to the Academy of Agriculture 
in Paris the 21st of February, 1924 


CHICAGO REPRESENTATIVE : 


NEUMANN-BUSLEE & WOLFE, INC. 
321-323 N, SHELDON ST. 
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We keep on hand at all times large 
supplies of tin in pig form, plates and 

blanks, thus assuring an adequate 

4 supply for prompt shipment 

4 of all orders. 
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A. H. WIRZ, INc. 4 
Established 1836 CHESTER, PA. Incorporated 1914 ; 
NEW YORK OFFICE 


30 East 42nd Street 
Phone Murray Hill 3447 






CHICAGO OFFICE 
Jackson & Michigan 
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How are Your Sales? 
Good? Bad? Indifferent? 


2 @ 


How are your cartons, wraps 


and labels? 
Good? Bad? Indifferent? 


e2 @ 


If there’s room for Improvement 





















































ADDISON LITHOGRAPHING ©O. 


ROCHESTER, N EW YORK 
245-261 Hollenbeck St. 


a Ki 


BOSTON CHICAGO 
William G. Ahern, 40 Court St. Chas A. Rindell, Inc., 64 W. Randolph St. 


un 


YORK 
Wm. H. y 469 Fifth Ave 
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ARGE, double-faced powder puffs 
with a soft, deep pile that will prop- 
erly take up and apply powder, not 
only add to the luxury of the bath 
but serve to increase the use of bath 
powder. 


Made from plush woven on our own 
looms and finished with ribbon 
bands in any color to harmonize 
with your own decorative scheme. 
Such puffs lend beauty to your pack- 
age and utility to your product. 


& 


MAURICE LEVY 


"Better “Powder “Puffs”’ 


FACTORIES: New YOrK OFFICE: 
New Rochelle Hygienol Building 
a 120-122 West 41st Street 
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Closed 


Passaic Pedestal Boxes 
for Face Powder 


have a charm and originality so unusual 
as to command immediate and favorable 
attention from dealer and user alike. 


Samples and full particulars 


submitted promptly on request. 


PASSAIC METAL WARE CO. 


PASSAIC, NEW JERSEY 


Established 1901. 


PASSAIC BOXES SELL FACE POWDER 
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<T’M Glad 





my telephone bill is so big!” 





IT WAS A BANKER who told us he was glad his 
telephone bill was so big. He remembered 
the days when it was smaller, and he knew 
what the larger use of the telephone meant — 
decreases in traveling expenses, in time lost 
—and definitely measurable additions to bus- 
iness. “Without the long distance telephone,” 


he said, “we simply could not handle our present business.” 


Nowhere, outside America, is the 
telephone used as such a constructive 
business economy. American homes 
and businesses use 63 per cent of the 
telephones of the world, and the 
number is increasing at the rate of 
3000 each working day. The busi- 
ness houses of Europe are agitat- 
ing in their daily press and in 
international conference for a long 
distance telephone system like 
America's. 

Are you and your concern making 
full use of telephone economy? In 
any final analysis, the telephone in 
business costs nothing. The total 
loss of the expense of a trip may be 


BELL LONG DISTANCE SERVICE 


saved by telephoning in advance. 
In thousands of cases, without the 
expenses and delay of travel, the 
contact is made and the deal closed 
by a call over the long distance 
telephone. 


Your local Bell company, upon 
call, will gladly have its Com- 
mercial Department advise your con- 
cern how to use the telephone for 
greater profit. But why wait for a 
special survey? You know what the 
telephone on your desk now does for 
you locally. It will do the same 
over hundreds and thousands of 
miles. The telephone is waiting 
for your call. . . Number, please? 


Marcu, 1925 








Entrance to the Works of Bruno Court, Grasse, France. 


What was once a monastery of the Order of Cordeliers is today 
the works of Bruno Court, known to perfumers everywhere as 


the source of the finest natural flower oils produced in Grasse. 











SBruno (Vourt S. cA. 


Established 1812 


Grasse, France 





The Buckler against Temptation 


























ROBABLY the greatest temptation that confronts the 

manufacturer of any product for which there is a con- 
stantly increasing demand is that of increasing his output 
proportionate to his potential market. No manufacturer likes 
to turn down orders. Every manufacturer wants to get all the 
business he can. But, it isn’t every manufacturer who can, 
without sacrifice, keep his output apace of the demand for his 
product. 


In “‘A Message to our American Friends,”’ published 
these pages last month, Mr. Augustin Blanqué, one of the 
partners in the house of Bruno Court, told why his firm de- 
liberately turns its back to increased output: 


‘The unceasing care that we bestow upon the selection 
of our raw materials and upon each of the many stages 
through which these materials pass before they eventu- 
ally evolve as perfuming products necessarily limits the 
variety, as well as the quantity, of our output. But, only 
by imposing this voluntary restriction upon our potential 
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“Bruno (Court S. cA. 


Established 


Grasse, France 


1512 


productive capacity are we enabled to offer products that 
are not only made of the very best raw materials, but that 
are made by us in their entirety, thus permitting us to 
exercise an absolute control of the quality. Consequently, 
the Bruno Court label simultaneously guarantees both 
source and quality.” 


Frankly, we regret that Bruno Court products are not avail- 
able to us in larger quantities, and that we are unable to honor 
in full the requirements of our friends for these goods. We re- 
gret the sales opportunities that Bruno Court and we must 
forego. But, we would regret infinitely more were output to 
ascend and quality descend. 

The Bruno Court label on a natural flower oil signifies, in 
fact, 
that label are traditions extending back one hundred and thir- 


it guarantees a product of unimpeachable quality. Behind 


teen years, traditions of integrity and care in manufacture 


that have been handed down from one generation of princi- 


pals and employees to another. Those traditions have bred a 


pride in quality that is the buckler that protects when in- 
creased output tempts. 
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SBruno (Court S. cA. Grasse, France 
Established 1812 


The Products of Bruno (ourt 


Pomades Extra Satures and Concretes F: Cassie; Jasmin; Jon- 
quille; Lily of the Valley; Orange; Réséda; Rose; Tuberose; 
Violet. 

Absolute Oils of Flowers: Cassie; Orange; Jasmin; Oak Moss; 
Réséda; Rose; Violet 

Vert de Violet. 

Resinoids: Orris Florentine; Cloves; Oak Moss. 

Essential Oils: French Spike Lavender; Geranium Rose de 
Grasse Extra; Geranium Rose de Grasse sur Roses; Lavender 
Cultivated Extra, 40 per cent Ester; Lavender Mont Blanc, 
38 per cent Ester; French Mint, twice rectified; Neroli Petals 

Extra; Petitgrain Bigarade de Grasse Extra; French Rosemary 
Extra, for Eau de Cologne; Orris Butter Florentine Extra; 
Orris Liquid Florentine Extra; Verveine Cultivated; Patchou- 
ly Extra, our own distillation; Vetivert des Indes, our own 
































distillation. 

Floral Waters: Jasmin; Orange; Rose. 

Olive Oil. 

It will give us much pleasure to send samples and prices of 
any of the foregoing products promptly upon request. 
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eA nnouncement 


E take much pleasure in announcing that we have re- 

sumed our exclusive sales agency for the United States 
and Canada for Salv. di Dco. Rognetta, of Reggio-Calabria, 
Italy. 


Founded in 1820, the house of Rognetta has long been 


recognized as the leading source for the highest quality of 


Bergamot, Lemon, Orange, Mandarin, and other citrus oils. 
Where quality rather than price is the first consideration, 
Rognetta oils are invariably given preference. 

Bergamot is an outstanding Rognetta product—one that 
epitomizes all of the characteristics that have given Rognetta 
oils their enviable reputation. Its purity—its high ester con- 
tent—and its body give Bergamot Rognetta a range of appli- 
cability that is, of necessity, lacking in a product of inferior 
quality. 

Bergamot Rognetta is a product that is decidedly worth- 
while getting acquainted with. Samples of it and of other 
Rognetta oils will be sent promptly upon request. 
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N analysis of any success- 
ful perfume will develop 
that it possesses the follow- 
ing three qualities: 

First: its ingredients are 
perfectly blended, thus giv- 
ing the outstanding note of the composition its mellow tone. 


Second: the odor lasts. Over twenty-two hundred years 

ago, Theophrastus, the famous Greek philosopher, wrote 

that ‘‘a lasting perfume is what women require.’’ That 
statement holds true to this day. 

Third: a note of an amber-like sweetness permeates the 
entire composition, giving it warmth and life. 

Douceine blends, fixes, and sweetens, thus adding to the 
composition the three qualities that are essential to its 
success. 

Make this test: compare a composition to which you have 
added Douceine with one without it. The result will speak 
for itself. To help you make this test, we will gladly send 
you a working sample of Douceine without charge. 


GENERAL OFFICES 
18 E.27™ St, New York City y 
PARIS 
28, Rue St. Lazare 
CHICAGO 
230 W. Superior St. 
CANADA 
MORANA LIMITED 
42 Wellington St. East 
Toronto 
WORKS 
Elizabeth, N.J. 























HE illustrations show selec- 
tions from the new line of 
thin-walled Bohemian crystal 
glass perfume bottles made by 
Joh. Umann, Tiefenbach a. d. 
“Desse, @zecoslovakia, for 
whom we are the exclusive 
cAmerican representatives. 

“A cordial invitation is ex- 
tended to view these, as well 
as other imported perfume bot- 


tles, at our New York offices. 
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Christo Christoff  Kazanlik, Bulgaria 


Otto of ‘Rose 


N all lines of products, certain brands are the 





recognized measuring sticks of quality. In 
Orto of Rose, Christoff’s CXC brand is the gen- 
erally accepted standard. The prevailing condi- 
tions in the Otto of Rose market make this pre- 
eminently a time for comparing first and then 
buying. Christoff's Otto of Rose is sold only in 
sealed, original coppers containing either 4, 8, 
16, or 32 ounces. Sample and price sent prompt- 
ly on request 
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Societe Chimique des Usines du 


S:C-U-R:> 


ACETATES 


Linalyl Acetate Extra 96.5% Ester 


Elegantly diffusive—Imparts that finishing touch to 
Jasmins and Bouquets 


Benzyl Acetate Extra 99% Ester 


An artificial Jasmin in itself 


Terpenyl Acetate Extra 94% Ester 


Without that raw turpentine odor 


Geranyl Acetate Extra 95% Ester 


Delightfully fragrant 


Rhodinol Acetate 


That fruity effect valuable in bouquets 


S-C-U-R- PRODUCTS ARE 
PURE AND OF UNCHANGING 
STRENGTH AND STABILITY 


Your letterhead will bring sample and catalogue by mail. 


Rhodia Chemical Company 
89 Fulton Street New York, N. Y. 


Stock carried at Branch Office, 180 North Market Street, Chicago, Il. 


American Agents for the 


Société Chimique des Usines du Rhéne 
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New Synthetic Flower Oils 


Ambre Powder 


Aurantine 


Aurantine Savon 


Benol 
Centiflor 
Chevrefeuille 
Chyprol 
Cytheria 


Specialties 


Ambrettol (Muse Ambrette) 
Heliotrope Concrete 


Oleo Musc 


Acetate Eugenol | fixateurs 
Acetate Isoeugenol | modernes 


Acetephenone 
Aubepine 

2 7] B 7 
9enzyl benzoate 
Bouvardol 


Cinnamic Alcohol from Sytrax 


Citral chim. pur 
Citronellol 
Civet Liquid 
Cyclamol 
Eugenol 
Geraniol 
Geranylacetate 
Geranylformiate 
Jasmin No. 74 


We ask the American Perfumers to consult us in the event 
they desire to put on the market a new perfume, and we shall 
then be glad to submit them samples of New Modern Basic 
products to serve as a foundation, and to give a special char- 


acter. 


Rose Alpine 

Tilleul (Hydroxycitronellal) 

Vanilline 

Violette: Alpha, Beta, Keton, Methyl 
Geranium Leaves artif. 


Ciprice Narcisse Flor 
Dianthus Flor Oeillet Flor 
Floreal Opoponal 
Giroflee Flor Original Flor 
Lilas Flor Real Violet 
Lilas No. 72 Rose Safranos 
Lyrose Rose Rouge 
Muguet Flor Sweet Pea Flor 


Jasmone 
[soeugenol 
Irisolette pure 100% 
Linalool 
Linalylacetate 
Linalylformiate 
Methylanthranilate 
Neroli synth., M & B 
Phenyl Ethyl Alcohol 
Phenyl Ethyl Benzoate 
Phenylacetaldehyde 
Rodinol 
Salicylate of Amy] 
Skatol 100% 
Violet Blanche 

(Methyl Heptine Carb.) 


RSA 
“eV. 


A perfect substitute for 
Natural Jasmin 


TH. MUHLETHALER, SOCIETE ANONYME 


Nyon, Switzerland 


Exclusive Representative in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 Pearl St., New York 


Marcu, 1925 
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GRASSE 


Originators of “Supreme” Quality 


Natural Flower Essences 


Absolute Supreme 


We guarantee our Absolute 
Flower Essences to be Abso- 
lutely Pure. 


They are the pure oil extracted 
from the flower. 


They are not fortified to increase 
their strength. 


They do not contain any solvent 
(Diethyl Phthalate), etc. 


The addition of a solvent in flower 
oils does not 
strength. 


increase the 


The addition of a solvent in flower 
oils is for the purpose of de- 
creasing the selling price. 


When you use our Absolute 
Flower Oils you can always feel 
assured you are using the Best 
Obtainable. 


-Quotations on Request— 






Grasse, (PRANCD 
+> He<+ 
WATURAL ESSENCE ABSOLUTE 


ROSE SUPREME 


mel 


| QUALITY SUPREME | 
i One Step Further Than 


ABSOLUTE 
mu FRERES 
GRASSE (France) | 






















TOMBAREL FRERES 














} Exclusive Representatives in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 Pearl Street, New York, N. Y. | 
Branch Office: 162 N. State St., Chicago 
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A good nose is rather to be 
chosen than great riches. 


A good nose is something 
more than polariscope and 
balance—more than alembic 
and beaker. 


A good nose says of the cheap 
and nasty: “they shall not 
pass!” 


—but,if you have neither nose 
nor instruments, then remem- 
ber, that our tests are sound, 
exacting, conclusive—you may 
safely draw from our stock. 


M. L. BARRETT & CO. 


Importers 
ESSENTIAL OILS SYNTHETICS BOUQUETS 


233 West Lake Street, Chicago, Illinois 


UNA 


IANA 


TD 


il AKON MMT 
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“orece Quality 


OOD HOUSEKEEPING, the na- 
tional women’s magazine, endorses _ 
the Lip Sticks, Compacts, Rouge and 
Cosmetics of one of the foremost 
perfumers who entrusts his manu- 
facturing to The Trece Laboratories. 
After a careful analysis by experts 
employed by the magazine this per- 
fumer has been awarded the Certi- 
ficate of Purity granted only to 
manufacturers whose products meas- 
ure up to the standards demanded 
by the magazine. Perfumers who 
entrust the manufacture of their cos- 
metics to The Trece Laboratories are 
assured utmost purity. 


The Trece Laboratories 


130 WILLIS AVENUE, NEW YORK CITY 
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Trece 
Distinctive 
Vanities 
for 
Perfumers 
of 


Distinction 


La Raneeé, Gr. 


A single box, complete 

with compact powder 

or loose face powder shell. , 
Easy opening, easily refillable, and with 
interesting sales possibilities. Combined 
with an extra supply of face powder this 
item makes a number of distinction. 


“Orece Oval Rouge 


A vanity that is different—a departure 
from the old style round rouge pack- 

age. A small neat flat package, holding 

a generous supply of dry or paste rouge Wi 
or compact powder. Easily carried in Y 
glove or purse. Size 1% in. by %4 in. , 
complete with Rouge, Mirror and Puff. 


“She Montmarte 


A beautiful, neat double or triple vanity 
with swinging mirror. Spring button 
catch. Easily refilled with LEE 
rouge and powder compacts. 

With lip rouge this makes a 

most inviting triple vanity. 


The Trece Laboratories 
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Trece 
Toiletries 
for 
the 
Better 
Trade 
Only 


wy 


Beau x 
cArts 


A new very thin but 

substantial double vanity, 

more nearly resembling 

the work of the jeweler 

than that of the artisan in 

metal. This number is exclu- 

sively a Trece number. Destined to be extreme- 
ly popular. 


Royale 


A new combination. The La Raneé Twin 
Vanity with loose powder section, carrying 
a generous supply of extra face powder. 
A combination of infinite sales possibil- 
ities and consumer appeal. 


La Rance 


Loose Powder—Twin Vanity 
Effectively Different 
A neat, thin twin vanity, with easily 
refillable rouge—and an easy opening 
loose powder compartment. In the 
popular 2in. watch case model, 
with button catch and refiliable 
rouge section. A new number 
of universal appeal. 


130 Willis Avenue, New York City 





AMERICAN PERFUMER & ESSENTIAL OIL REVIEW Marcu, 1925 


Trece 
Compacts 
Insure 
Quality 
Exclusiveness 
and 
Uniformity 


Hexagon byebrow . Leet 
Pencil : 


A neat, attractive and improved eyebrow 
pencil. A step in the right direction. 
Hexagon in shape, small in size, attractive 
in appearance. 


Hair Preparation 


Combination 


A decidedly better cosmetique 
package of rich fancy metal. 
Complete with cosmetique eye- 
brush and with or without eye- 
brow pencil. A package that 
the market has been waiting for 
and has now been perfected. 


“Grece Lip Rouge 


Quality in lip rouge packages is essential 
matters it, if cost is saved, when 
quality is lost ? 


Trece, lip rouge stands beyond 
compare as a quality product, with 
repeat sales value. The round stick 
illustrated does sell.’ Try it for proof. 


THE TRECE LABORATORIES 
130 Willis Avenue, New York, N.Y. 
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HE above photograph shows you a part of the 
Jasmine culture of Heine & Co., in back of 
their factory at Groeba/Riesa. 


From the flowers of these fields Heine & Co. 
extract the Jasmine Oil used as bases in the manu- 
facture of their various HEIKO products, especially 


the synthetic Jasmines which we enumerate on the 
following page. 


FINE & CO 


NEW YORK 


TELBPHONE BEBKMAN 1535 


52-54 CLIFF STREET 
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JASMIN ABSOLUTE 


In the manufacture of many products the 
price of the absolute jasmin is rather prohib- 
itive, and for these we recommend our syn- 
thetic jasmin bases, namely: 


HEIKO 


JASMINE COLORLESS JASMINE COLORLESS 
No. 151 NEW 


JASMINDOL °‘S”’ JASMINETTE WHITE 


HEINE & CO. 


NEW YORK 


TELBPHONE BEBKMAN 1535 


52-54 CLIFF STREET 
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We enumerate in the following 


HEIKO 


FIXATEURS 


AMBERGRIS, GALBANUM GUM 
SYNTHETIC, (Liquid) KIOU NOUK 
AMBRIN LABDANUM, light 
AMBRA, 226 LABDANUM,, vert 
AMBRA, +4 MYRRH GUM 
BENZOIN GUM OAK MOSS, R. 
CASTOREUM OLIBANUM GUM 
CIVET OPOPONAX GUM 
DEVELOPER, E. M. PEROU, BALSAM 
FIXATEUR, H. & Co. STORAX GUM 
FIXATEUR C. TOLU BALSAM 
FIXATEUR MUSKONE TONKA 
FIXATEUR TONKINON  ZIBETHIN 


HEINE &) CO 


NEW YORK 


TELEPHONE BEBKMAN 1535 


52-54 CLIFF STREET 
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HEIKO-LILAC “A” 


The leading Base for Lilac Compositions 


We draw your attention to our 
Synthetic Lily Bases: 


HEIKO 


Lily of the Valley D 
Lily Maiglockchen Lily of the Valley :S 
Lily of the Valley 
Lily B Lily No. 393 


HEINE &) CO. 


NEW YORK 


TELBPHONE BEEKMAN 1535 


52-54 CLIFF STREET 
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—— are few people indeed who are not 
attracted by a well decorated collapsible tube. 





Could anything be more logical than the selec- 
tion of color and design to carry your advertising 
message? 


Lithographed tubes with their prominent dis- 
play of design and color, enhanced by finely 
wrought design and workmanship, secure that 
favorable attention which stirs that buying im- 
pulse,—not alone at the time of original purchase, 
but as long as the tube lasts. 
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Rindell Service 
means 


Combined Service 


It means the solving of your 
packaging problems by those 
whose experience enables them 
to offer intelligent, reliable 
assistance. 


Rindell artists, whose skill is 
backed by a wide experience 
in this field, can create for you 
a design, harmoniously in 
keeping with your product and 
artistic in the highest degree. 


May we cooperate with you in 
designing a distinctive pack- 
age for your product? 


Again we call your attention 
to the ads of our principals on 
pages 13, 5, 144, 70, 71, 86, and 
facing page 76. 
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\| Societe Anonyme des 


Etablissements 
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Justin Dupont 


Argenteuil (S. & O.), France 


Ty 
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JASMIN INVAR 
JASMIN D 

JASMIN NOUVEAU 
JASMIN SAUVAGE 


A complete collection of artificial Jasmins and each 
one offering to the perfumer a slightly different char- 
acter of the Jasmin flower. 


Due to the extremely high prices of natural Jasmin 
flower products these synthetic creations should prove 
of special interest. 


Fleur d’Oranger Invar 


Remarkable for its refreshing odor 
and delicacy. Will not discolor 
and is wholly soluble in alcohol. 


ATK 


I Lor 


Samples and Quotations on Request 


a= 
mF 


—<Za 


JUSTIN DUPONT, INc. 


Hy 461 Fourth Avenue New York 
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[ara Se RRS 





AMERICAN PERFUMER & ESSENTIAL OIL REVIEW Marcu, 1925 


Announcement 


WE have found it impossible to satis- 
factorily serve the trade with Chiris 
goods, due to the failure of Etablisse- 
ments Antoine Chiris to complete 
the terms of the agency contract 
existing between us. The relations 
between Etablissements Antoine 
Chiris and ourselves have therefore 
been suspended. 


E shall, as heretofore, serve the 
trade with the highest quality of raw 


materials for perfumes, soaps, and 
flavoring extracts. 


Y 


MORANA 


INCORPORATED 


GENERAL OFFICES: 
118 East 27th Street, New York 


CHICAGO PARIS TORONTO 
230 W. Superior St. 28, Rue St. Lazare 42 Wellington St., East 
WORKS: Elizabeth, N. J. 
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WINDELL BROS. fully 
value the complete 
eT eCataeme rie eCae mm ri mmante 
patronage of the leaders in 


the perfume industry. They 


PHO eerU Rms aelCenentats appeal 
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Write us about any 


style of da 


SWINDELL BROS. 


NEW YORK OFFICH OO FIFTH AVENUFT 
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PILAR FRERES 


Grasse (A-M) France 


Established in 1822 
Offer at Attractive Prices 


Natural Flower Products 


Absolutes and Superessences 


BAUMODORS “PILAR” 


BAUMODOR BENZOIN BAUMODOR OPOPONAX 
BAUMODOR LABDANUM 
BAUMODOR MYRRH eee STYRAX 
BAUMODOR OLIBANUM (Clarified) 

(Clarified) BAUMODOR TOLU 


HE name Baumodor has been adopted by us to designate these absolutes from the 
various resinous products, which we guarantee to be absolutely free from all insolu- 
ble and inodorous parts. 


Our process of manufacture is quite different from the other process of simply concen- 
trating from an alcoholic infusion. 


It is impossible by the infusion process to completely extract all of the inert, or insoluble, 
matter from some of the resinous products, which, of course, impairs the lasting quality 
of the perfume in which they are used. 


This trouble you will find to be entirely eliminated by the use of our Baumodors “‘Pilar.”” 
SAMPLE AND PRICE FURNISHED BY OUR 


Exclusive American Agents: 


O. A.BROWN COMPANY, INC. 


246 Pearl Street, New York 


Have You Tried Our — 
PERFUMERS’ LIQUID COLORS— 
MAO LIQUID COLORS 


FOR PERFUMES—Toilet Waters, Hair Tonics, Shampoos, etc., 4% oz. to gallon. 
Miscible in alcohol and water, both acid and alkaline. Stainless and fast. 
PRICE—Two ounce bottles, $.40; Pints, $1.50; Gallons, $10.00. 
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MAO AMBER COLOR MAO GREEN COLOR MAO VIOLET COLOR 
Olive 
AD CA CAR MAO HELIOTROPE COLOR MAO VIOLET COLOR 


MAO BROWN COLOR MAO LILAC COLOR Reddish, for violet toilet water 

MAO FLESH COLOR MAO ORANGE COLOR MAO YELLOW COLOR 
Fes pueden, do. MAO PINK COLOR ane 

MAO GREEN COLOR MAO PURPLE COLOR MAO YELLOW COLOR 


For toilet ammonia MAO RED COLOR Golden 
MAO GREEN COLOR For quinine tonic MAO YELLOW COLOR 


Grass MAO ROSE COLOR Lemon 
MAO GREEN MAO RUBY COLOR MAO YELLOW COLOR 


Moss Green For mouth wa.h, dentifrices, etc. Opalescent, for liquid shampoo 


SEAL-CAP SILVER 


Forms a Silver Film Over the Stopper and Neck of Bottle by Dipping. 
4 oz. Trial Size, 75 cents 


WY SY WE WEI SU JI“ SI SI 


Me Me WY WY WY SW WY WY WY SU WSU” 
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the flower comes 
into 1ts own again 


The popularity of the heavy, Oriental type 
of perfume is on the wane. Fresh odors of the 
single flower or floral bouquet type are com- 
ing into vogue again. 


ment. We have in fact prepared for it for 
some years past by a special study of the fresh 
flower. 


TS FS FE me i el ee a 


7" 
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The perfume bases then created in constant 
consultation with Nature herself, reproduce 
the very odor of the living flower faithfully to 
a degree not hitherto known. 


ae 


We are thus unusually well placed for the 
supply of just that basic material which is 
now most sought after. 


ee 


Please consult us 


y CHEMICAL WORKS FLORA 
DUBENDORF-ZURICH (Switzerland) 


Exclusive Agents: 
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O. A. BROWN CO., Inc., 246 Pearl Stree NEW YORK 
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Perfumers Glassware 


The fundamental consideration of our organization is to have 
in mind in every way the best interests of our customers. 
You may consult us about your needs for new, distinctive 
glassware without any feeling of obligation. 


Our bottles are made only 
from covered pots, thus in- 
suring highest quality and 
brilliancy. 


e 


MILLVILLE BOTTLE WORKS 
Main Office and Factory 
Millville, N. J. 

Established 1903 
New York Philadelphia 
Boston Chicago 


6 dram. No. 816 
Stopper No. 1022 


1 oz. No. 819 Stopper No. 1032 





GIVAUDAN-DELAWANNA 


OP?OPONAX L. G. 


Opoponax, one of the important 
bases of modern perfumery, is found 
in many well-known and successful 
perfumes. It is a valuable back- 
ground for Oriental bouquets. Used 
with other products, such as the 
Raldeines, Dianthus, Rose and Jas- 
min, OPOPONAX L. G. gives to a 
perfume a sweet and lasting Orien- 
tal character. 


BURTON T. BUSH, Inc. 


45 JOHN STREET 
NEW YORK, N.Y. 


Chicago Office: Montreal Office: 
549 West Washington Boulevard 41-43 Place d’Youville 
San Francisco Office: 
216 Pine Street 
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RALDEINES (METHYL IONONES) 


Chemically, Raldeines are the methyl derivatives of Irisone; 
they are pure bodies existing in four chemical modifications 
or isomers which explains the various qualities that can be 
obtained in manufacturing. 


RALDEINE A, is the sweetest and is the quality most 


generally used. 


RALDEINE M, has a Russian leather effect very useful in 


certain types of perfumes. 
RALDEINE H, is a popular type suitable for general use. 


RALDEINE D, our latest achievement in the production 
of Raldeines, has a characteristic orris-like undertone, 
indispensable for obtaining a special note in certain 
popular types of perfume. In a general way it is useful 
to fix and give roundness to all perfumes and used in 
this manner, proportions of 5% to 10% will give satis- 
factory results. In Oriental bouquets, however, as high 
as 20% to 30% can be used to advantage. 


We manufacture also RALDEINE TECH and RALDEINE 
SAPO, both of which can be used in soaps to obtain effects 
similar to those from the purified Raldeines, at a consider- 
able saving in cost. 


We strongly urge a wider acquaintance with the use of Ral- 
deines and will be pleased to furnish working samples with 
any information we can give to aid in arriving at a true 
appreciation of the perfume value of these products. 


BURTON T. BUSH, Inc. 


45 JOHN STREET 
NEW YORK, N.Y. 


Chicago Office: Montreal Office: 
549 West Washington Boulevard 41-43 Place d’Youville 
San Francisco Office: 


216 Pine Street 
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ANTOINE CHIRIS 








Factory at Grasse, France 


ANNOUNCEMENT 


W: take pleasure in announcing to all Chiris custom- 
ers and the trade in the United States and Canada 
that we have terminated, as of March oth, 1925, the 
sales agency for our products, existing since on or 
about August 1st, 1924, and that our American sub- 
sidiary, Antoine Chiris Company, has resumed the 
Sole and Exclusive Sales Agency for our products, as 
conducted by it prior to August Ist, 1924. 


All Chiris customers may count on our subsidiary 
exerting all its endeavors, in close cooperation with us, 
in order to give them the best and most reliable service. 


ETABLISSEMENTS ANTOINE CHIRIS 


Paris, France 








The Same Since 1768 


CHIRIS 


Marcu, 1925 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 35 


ANTOINE CHIRIS ~~ 147-153 Waverly Place 


COMPANY NEW YORK 


Directly imported from our own factories: 


Grasse (France) Reggio (Italy) Lao-Kay (Tonkin) 
Meteline (France) Boufarik (Algeria ) Haiphong (Tonkin) 
La Roque (France) Tamatave (Madagascar) Chung King (China) 
Le Vignal (France) Bambao (Comores Is.) Cayenne (Fr. Guiana) 
L’Abbadie (France) St. Denis (Bourbon Is. ) Sousse (Tunisia), etc. 


THE NATURAL PERFUMES (Concretes or Absolutes) 


Rose Cassie Violet Flowers 
Jasmin Tuberose Violet Leaves 
Orange Narcissus Reseda, etc. 


THE RESINODORANTES 


Benzoin Siam Labdanum French Olibanum 
Castoreum Labdanum Spanish Opoponax 
Civet Oak Moss Orris, etc, 


THE ESSENTIAL OILS 


Ambrette Seeds Geranium Algerian Orange 
Aniseed Geranium Bourbon Orris Concrete 
Bergamot Lavender Flowers Sauge Sclaree 
Bois de Rose Lemon Vetyver Bourbon 
Cinnamon Ceylon Neroly Ylang Ylang Bourbon, etc. 


THE AROMATIC EXOTICS 


Benzoin Siam Labdanum Tonkin Musc 
Civet Styrax Vanilla Beans, etc. 


THE SYNTHETIC FLORAL OILS 


Ambre Heliotrope Blossom Oeillet Rouge 
Carnation Lilacine Orchidee 
Cyclamen Lilac $ Rose d’Orient 
Jacinth A Lily Valley Savoie Rose Rouge 
Jasmin A. C. Miel (Honey) Sweet Pea 


Jasmin Blanc Neroly A. C, Violet, etc. 
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A. MASCHMEYER, JR. 


AMSTERDAM (OMVAL) HOLLAND 


Established ] 899 








HIGH-CLASS SYNTHETICS and AROMATIC CHEMICALS 






A Few of our Specialties 





















ARENIA 100% CAPRIFOLIN 100% 


The high popularity of Lilac Perfumes is still Famous base for Honeysuckle Perfumes; 


. cenders also good service in Jasmin Com- F 
unchanged, but to give to your Lilac com- pounds giving them the desirable finishing 
position that delicious sweet note of the liv- touch. 
ing flower, you need as an adjunct the above 





product; the effect will surprise you JASMIN WHITE EXTRA 


This specialty dates back to 1903, when it 
was introduced as the first colorless syn- 


TUBEROSE N. thetic Jasmin, at the highest attainable de- 
gree of perfection. It has since met with un- 
Has the really true odor of the flower. It rivalled and _ steadily growing success A 


throughout the Perfumery world and has 
never ceased to be universally looked upon as 
the Standard type of Jasmin Oil. It will not 


will never discolor nor turn red under any 
circumstances. It is so highly concentrated 


| 9 ° i a ° 
that a 1% solution stands equal to the best turn red with age nor alter the color of 
pomade washings. compositions with which it is incorporated. 
A few of the manv Standard Products [ 


in the manufacture of which we excel 


MUSK<*>100% 


| All products are supplied under manufacturers’ labels and delivered in the 
original packages. Full list of products, prices and samples gladly sent on request. , 


EXCLUSIVE AMERICAN AGENTS 


Pfaltz @ Bauer, Inc. 


300 PEARL STREET-NEW YORK 


CHICAGO BRANCH BOSTON BRANCH LOS ANGELES BRANCH 
217 E. Illinois St 305 Congress St. 316 Produce Building 


CL 
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Terpineol 





‘LIENAU & CO. Pure and Water White, the Standard for 
Uerdingen Many Years ‘ 
Terpenyl Acetate N 

E. DE HAEN A.-G. SYNTHETIC AROMATIC CHEMICALS 

Seelze near Hannover Ammonium Bifluoride for Frosting Bottles 
EF. SACHSSE & co Terpineless Oils 

, ad . Sesqui Terpineless Oils 

Leipzig 


Oil of Orris Liquid 10 Fold 


*, 
—_——<fo_—___—— 


ALBERT SCHOLTZ 


Hamburg Saponine Ex Quillaia 





DR. F. RASCHIG 


Ludwigshafen 


Musk Ambrette 100% 


WOLL WAESCHEREI & KAEMMEREI 


Hannover 


“Golden Fleece’? Lanoline—Hydrous and Anhydrous 
Bulk and Tin Packing 


Samples and quotations glad!y sent 


EXCLUSIVE AMERICAN AGENTS 


Pfaltz @ Bauer, Inc. 


300 PEARL STREET-NEW YORK 


CLEVELAND SAN FRANCISCO PORTLAND 
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A. Boake, Roberts & Co., Ltd. 


Carpenters Rd. Stratford, London, E. 15 
~ ENGLAND 


Cables: BOAKE, LONDON Telephone: MARYLAND 1050 (4 lines) 
Codes: A.B.C. Sth & 6th—LIEBER’S 5 LETTER—WESTERN UNION—BENTLEY’S—MARCONI 


Canadian Agents: Messrs. G. F. Sterne & Sons, Ltd., Brantford, Canada 
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Photograph of our ee pe| Rail and Water 
Works NE a Sa, ee. Facilities 
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Manufacturers of 


ABR A SYNTHETICS 


AND ISOLATES 


OF GUARANTEED PURITY AND ODOR VALUE 


AMYL SALICYLATE LINALOL AND ESTERS 


CINNAMIC ALDEHYDE MENTHOL RECRYST. B. P. 
(NATURAL) 


CITRAL TRIACETIN 
CITRONELLOL AND ESTERS | pyEnyL ETHYL ALCOHOL 


ETHYL PHTHALATE AND ESTERS 
GERANIOLS AND ESTERS RHODINOL AND ESTERS 
ISO EUGENOL THYMOL B.P. 





o 
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LILY SUPREME 


(Convallaria Majalis ) 


HE base supreme for a true Lily of 
the Valley perfume. 


Lily Supreme imparts the delicately elu 
sive, refreshing and sweet odor of the 
natural May Blossoms in its exact 


character. 


Lily Supreme works equally well in 
fine Creams and Facepowder blends, as 
well as in the finest Perfumes. 





SYNTHETIC AROMATIC CHEMICALS 
(Lily products) 


AROMIN 


Novelty base for floral odors; used to 
great advantage in Lily combinations, 


especially for Creams and Powders. 


GERANIOL ROSE 


A highly fractionated pure Geraniol 
of a faint, rose-like character for use in 
the making of Lily perfumes. 





CYCLONAL 


Used in moderation it will impart the 


LINALOOL EXTRA 


fresh, leafy effect of the Lily plant. Chemically pure, made from Bois de 


HYDROXYCITRONELLAL 
ABSOLUTE 


A colorless 100% pure product and an 
excellent base for Lily of the Valley 


Rose femelle and especially well adapt- 
ed for Lily and Rose blends. 


PHENYL ETHYL 
ALCOHOL 


qualities and traces added will strength- In combination with Geraniol Rose 


".<« - *- * * 


perfumes. It has remarkable fixing 


tare 


. 4 
- 


en and sweeten floral odors. this alcohol is used in Lily compounds. 
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THE PSNI __ MANUFACTURING CHEMISTS 


C. E. ISING 
CORPORATION 


FLUSHING 
NEW YORK 
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Let Us Create a New Odor 


for Your Exclusive Use 


AVE you considered the possibilities of a new and 
inviting aroma to give you a new talking point, to 
add new life to your line and impetus to your sales? 


Our chemists have met with such marked success in 
creating popular new odors that we are broadening the 
scope of our service to perfumers and manufacturers of 
toilet preparations. 


We especially invite your inquiries and offer the facili- 
ties of our own laboratories together with those of our 
principals, MESSRS. POLAK & SCHWARZ, ZAAN- 
DAM, HOLLAND. 


Write for Details of Our Special Offer 


NATURAL STRENGTH 


WANGLER-BUDD CO. 


INCORPORATED 


Cable Adres 35 FULTON STREET elephone 


“‘Julyon” New York Beekman 3040-3041-0657 


NEW YORK 


Chicago Office Philadelphia Office 
A.C. DRURY & CO Cc. H. CAMPBELL ecial Representative 


lanager aA 
20 sh Stree WW. A. SUSANKA 
420 Rush Street 689 Drexel Building 


Telephone Central 2349 Telephone Lombard 3610 
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DOLAK & SCHWARZ LID. 


ZAANDAM and HILVERSUM 


(Holland) 
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L4H tel OTR 
Aromatic Chemicals 
Flower Oils 
Exclusive Agents for United States and Canada 
WANGLER-BUDD CO., Inc., 35 Fulton St., New York 
Successors to JULIAN W.LYON & CO., INC. 
Chicago Agents of Wangler-Budd Co., Inc. 
Vee) lhl a eon 
420 Rush Sfreet, Chicago 
Phone Central 2549 
We keep Stocks at New York and Chicago of: 
Alcohol C8—C 12 Citronellol Juniperberry Oil Musc Keton 
Aldehydes C8—C 18 Cognac oil Lilac Flower Oil Cem Cleat 
Anisic Aldehyde Geraniol f. Citronella 1B iam rt Nerol 
eliza te aire acorn Geraniol f. Palma Rosa _Linalool Phenylethylacetate 
Benzylacetate Lefer bar eataa Bh Tibuta ate Phenylethylaleohol 
Benzylbenzoate Heliotropine Methylheptincarbonate Phenylacetaidehyde 
Benzophenone Heno de Padua bu Cotibalaetetue sre) Catia Roseneon 
Ohl eUecaib ues Hyacinth absolute Methylanthranilate Scato! 


Cinnamic Alcohol Indol Muse Xylol Violet 100% (all kinds) 
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“SERVICE FOR THE MANUFACTURING TRADE EXCLUSIVELY” 


Compacts 


Rouge 
and 
Powder 


Lip Rouge 
Cosmetique 
Eye. Brow Pencils 


Quality 
and © cA 
Serbise 


Originators of NATURAL ROUGE for 
Brunettes, Blondes and Olivettes. 


4 


re; & 
> s 


“ OXZ¥N COMPANY” 


154 1ith Ave. New York City 


* 


In Sete Sane ae 


° ia 
« 
?'e oe 


Our colois are é adelydied serkedinaliy for their purity te safety by one: of: thie ‘eliag 
Testing Laboratories of New York City. We guarantee our Lip Rouge and Compact 
Rouge to be absolutely safe and not harmful even if absorbed by~ the skin. 


“ee 
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OIL LILAC 


«“GRASSEFLEUR” 


A BASE 


for high grade Perfumes, Toilet Waters, Creams 


Face Powders and Toilet Preparations in general 





We solicit your inquiries for other 
“GRASSEFLEUR” OILS 
made of essences from GRASSE 


GRASSEFLEUR catalogue available 


Write for prices and samples of 


AROMATIC CHEMICALS AND ESSENTIAL OILS 





PIERRE LEMOINE eT CEE.; Inc. 


294 PEARL STREET NEW YORK, N. Y. 
Chicago Branch: 179 W. Washington St., $. U. Boehmer, Mgr. 


> our ad page 114) 
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SPECIALIZATION 


The successful and economical production of floral 
essences on a commercial side is a business requiring 
technical skill, experience and capital, suitable arrangements 
for supplies of flowers and, above all, eternal vigilance 


applied to every detail of every operation. 


Hugues Aine for many years have centered every effort 
on bringing the production of these essences as near to 
perfection as is humanly possible. The results of this policy 
are manifest in the present standing of the firm as the 
leading producers of floral essences in the world and in the 
reputation for quality enjoyed by their Hyperessences and 


Floressences. 


To the perfumer the purchasing of floral materials is, 
and inevitably must be, a question of faith. Price and 
inflated claims mean far less than the name on the label 
and the words Hyperessence and Floressence are a guarantee 
to the purchaser that he can have absolute confidence in 


the purity and quality of floral essences so labeled. 


HUGUES AINE UNGERER & CO. 
GRASSE NEW YORK 
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Make Shaving Cena Y our New Item 


Build Profits Now with a New 
High Grade Product Under 
Your Own Name and Brand 


HERE is practically no source of 
supply for a satisfactory shaving 
cream available to manufacturers who 
desire to offer it under their own brands 
aside from the Commercial Laboratories. 


The benefit of our years of experience 
in the study and manufacture of shaving 
cream is at your disposal. Let us be your 
factory. We are prepared to supply high 
grade shaving cream attractively cartoned 
in large well filled tubes under your own 
name, or we can supply it in bulk for pri- 
vate packing. 





Write for Full Details of Our Attractive 
Offer and the help we are ready to give 
you in placing your shaving cream on the 
market. 


We are also equipped to supply highest quality dental cream either in bulk 
or in attractively cartoned tubes under your own name. 


COMMERCIAL LABORATORIES, Inc. 


NEWARK, NEW YORK STATE 
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Registered 2 Trade Mark 


ELKODEURS 


For Adding Character and Individuality 


AMBER L. NEROLI FLEURS 
CENTIFLEUR OPOPONAX 
DIANTHIA ORANGE BLOSSOM 


JASMIN BLANC ROSE SUPREME 
MUGUET VIOLET SUPREME 


Above are but a few leaders of our popular line of Elko Perfume 
Bases. Write for samples and complete price list. 


ELKO AROMATIC CHEMICALS 


We offer under our own seal and label only imported products, of unquestion- 
able quality and purity selected from the initial sources of supply: 


ALCOHOL CINNAMIC 100% ACETATE LINALYL 
ALCOHOL PHENYLETHYL GERANIOL, EXTRA 
ALDEHYDE CINNAMIC 100% HELIOTROPINE 100% 
ACETATE GERANYL HYDROXYCITRONELLAL 
ACETATE TERPINYL VIOLET, EXTRA 100% 
ACETATE CITRONELLYL RHODINOL 


We are headquarters on above products, our prices will interest you; our quality 
will be appreciated. 


Let us submit samples for your approval 


E. M. LANING CO. 


78-80 GREENWICH STREET Incorporated NEW YORK, N. Y. 
(Cable Address EMLANING New York) 
E. M. Laning, B. Sc., Pres. Robt. C. Pursell, Phar., D., Vice-Pres. Wm. H. Barlow, Grad. Chem., Treas. 





H. EUZIERE & CO. 


GRASSE (A.M.) @@) FRANCE 


Manufacturers of 


Natural Flower Oils, Essential Oils and Aromatic Resins 


OIL OAK MOSS, distilled 


A colorless product, possessing a character heretofore unobtain- 
able in oak moss extractions. Very useful in bouquet composi- 
tions, invaluable in products where color is objectionable. 


OPOPONAX, Absolute 


A product of exceptional interest on account of its character, 
strength and tenacity, being an extraction from pure opoponax 
duronium gum. For those who desire a high class product. 


> 


© SPHINX SEALS 


Manufactured by 


CHAS. LACOUR 


Paris France 


Small metal seals for holding the floss 
intact on the necks of perfume bottles. 
Furnished in gold or silver finish in 6 
mm. and 9 mm. sizes. They add a finish 
to the package heretofore unobtainable. 


Samples and Prices Cheerfully Furnished by 


Sole American Representatives 


E. M. LANING CO. 


Incorporated 


78-80 GREENWICH STREET NEW YORK, N. Y. 
Cable Address; EMLANING NEW YORK 
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and wherever alcohol is used 


specify 


JOCKS 


A Berg product, consistently dependable, made in 
every authorized formula. 








Our warehouses are located at strategic points, as- 
suring you fresh stock at short notice 


Get our prices on formulae 
89, 39A, 39B or any others 


DAVID BERG 


INDUSTRIAL ALCOHOL CO. 


Delaware Ave. and Tasker Street 


Philadelphia, Pa. 


627 Hudson Street New York City 
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Descollonges Freres 


FRANCE PARIS 


LYON 


FLOSAL 


The chief merit of our new Aldehyde FLOSAL, discovered in 
our laboratories in 1922, one which alone suffices to mark out for it 
a place among the indispensables in every perfumer’s laboratory, 
lies in the fact that FLOSAL, as a fixer and a flower-like basis, 
possesses a true VEGETAL note. 

As a floral fixer FLOSAL acts, just like any other fixative, to strengthen 
and bind the composition or extract in which it is used, while at the same 
time, improving and intensifying its floral characteristics. 

Thanks however, to its vegetal note FLOSAL enables the perfumer 
to communicate to his perfume Nature’s own inimitable touch which 
secret so far, has been possessed only by costly floral oils. 


This share in one of the most valued privileges of Natural oils raises 
FLOSAL almost to their level, and the fact that a synthetic has been able 
to rob nature of one of its essentials, points further to the steady and sure 
progress which modern synthetic industry is making in the field of com- 
petition against cost. 


Much still remains to be done, no doubt, before the natural product 
can be altogether dispensed with, but the above result is an earnest of 
improvements still to come and a step more towards the goal. 


For our part we are glad to acknowledge here, the gratifying welcome 
which this, our little contribution, has received at the hands of our many 
friends. Apart from the fact of an ever growing appreciation, we know 
that the find was a precious one, for FLOSAL has already begun to con- 
centrate upon itself the gaze of imitators. This is the sincerest acknowl- 
edgement of its worth and a revelation to those who have failed to grasp 
its full significance. 


Exclusive Selling Agents for United States and Canada 


BENJ. FRENCH, Ine. 


CHICAGO 
Frank B. Tracy 
1203 Hartford Bldg. 


NEW YORK 
160 FIFTH AVE. 
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1816 “Over a Century of Service and Progress” 


When a product is put 
to the test of time, it is either found wanting 
or thousands are found wanting it 


IScO SILVER TALC 


Has teen enjoying the 
favor of leading Perfumers of America 
since they discovered it 


You may draw upon stocks from 
our branches and warehouses at 


New York Dallas Boston Kansas City Baltimore Pittsburgh 
Philadelphia Chicago Cleveland San Francisco Los Angeles 


INNIS, SCE(OEN SCO. 


INCORPORATED 


MANUFACTURERS, IMPORTERS, EXPORTERS OF INDUSTRIAL CHEMICALS 
46 CLIFF STREET NEW YORK CITY 
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Black Glass Orange Etched 


R O77 


A popular private mould design created and manufactured by us. 
Let our artists submit new designs suitable for your requirements. 


T. C. WHEATON Co. 
EXPERT BOTTLE BLOWERS 


MILLVILLE, N. J. 


Telephone 235-236 
ESTABLISHED 1888 


NEW YORK OFFICE 1645 BROADWAY 


Telephone—Cortlandt 4917 


Oval Purse Bottle 
2 dr. capacity 
With or without caps and stoppers 





SEALEX—A NEW CAPPING MATERIAL 


We offer a new product for sealing and decorating cork or glass stoppered perfume, toilet preparation, 
pharmaceutical and other bottles, that will reduce cost—reduce labor—and increase output. Furnished in 
liquid form in colors. The following colors are shown: Gold, Pink, White, Black, Transparent, Blue, 
Red, Orange and Green. 

The bottles can be handled individually or in groups—the dipping is done only once—dries quickly and 
firmly—is very tough and will resist rough handling. Write for sample capped bottle and moderate prices. 


T. C. WHEATON CO. 
EXPERT BOTTLE BLOWERS New York Office 
MILLVILLE, N. J., U.S.A. 165 Broadway 


Produced by 
SERVICE DEPARTMENT 


h 
American Perfumer 
“a 


ona Laneorna! Os! 


14 Cliff Street, New York 
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Five Specialties 
Each a Leader in its Class 


[MENT 
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York 
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| GERA 
[ HIGHEST PURITY / 
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There are as many qualities of Geraniol as prices 
Pure Geraniol should be free from Citronellal, 
terpenes and unpleasant camphor-like odors. Ger 
aniol, when pure, acts as a carrier for fine per- 
fumery flower products and blender for synthetic 
aromatic bodies. Geraniol as manufactured by us 
will prove our contention, pure Geraniol has merit 


The Pound, $6.00 


(AMARETTE 


WS“ 


\) 
AMAREITTE | 
pf) 
An odor creation that ts essentully fragrant and 
refined. Blends very readily in bouquet types. Oil 
Amarette ts particularly jpted for toilet powder 
requirements and imparts a finishing touch whether 
used alone or compounded with other materials in 
the perfumery laboratory. If you wish your prod- 
ucts to equal the ‘best American or foreign odors 
use Amarette 

The Pound, $14.50 


NIOL | HELIOTROPEN 


HELIOTROPE CONCRETE 


A_true-to-nature interpretation of the Heliotrope 
odor. Indispensable as a binder, adding flowery 
sweetness wherever introduced. In concrete form 
Heliotropen is far easier to handle than ordinary 
crystals. It is non-irritating and can be used to 
great advantage in the compounding of all odors. 


Next to Jasmin and Rose, a sweetener of paramount 
value. 


The Pound, $6.50 


JASMIN ALBA } 


4 


Not the cheapest but the best. Has the true sweet, 
waxy odor of the White Jasmin flower. Most 
Jasmin on the market reminds one of the odor of 
Benzyl Acetate. Our Jasmin is free from this 
odor. It ts flowery, it is sweet, it is lasting and 
true to tts name 


The Pound, $28.00 


L{-. 


RHODINO 


LY D. 


\ 


4 


The chemistry of Rhodinol is still in dispute, but there is no dispute about 
our Rhodinol being uniform, free from weedy by-odors, and of superior quality. 


VAN DYK & COMPANY 


6 Platt Street Founded 1904 New York 


In making perfumes with Denatured Alcohol, insure the quality by specifying 
Van Dyk & Co.’s Brand Diethyl Phthalate. 
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Spring Mirror opens to position when the box opens 


Made in: Red, Green, Blue, Black, Polished, and in 
special colors if requested. 


IRTUALLY all of the advantages of loose powder together 
with the unrivalled convenience of the compact are com- 
bined in Solar Hand Made Rouge and Powder Compacts. 


The powder is so smooth, so soft and so fluffy that it dusts 
off the compact with the lightest touch of the puff—and yet it is 
so skillfully made that it does 

not effloresce or cloud the mirror. 


And the texture is so fine and so uniform 
and the coloring so delicate and so natural 
that women find it a pleasure to use them. 


Solar Laboratories 


INCORPORATED 
435 East 24th Street 
New York, N.Y. 


(To right) 
Made in 1%” thickness. Also in 
36” Very Thin Model. A Real 
Attraction—All Finishes. 


Folds up like a book. Thin and 
Neat. Made in Black, Blue, 
Green, Red, Polished, and in 
Special Colors if requested. 
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When Distinctive Vanities 


are wanted— 
When Satisfaction 


is needed— 
When REAL Service 


must be had — 


Consult us 


Our experts will be glad to confer with you with- 
out obligation on the design of an attractive new 





vanity case for you. 


Write for full information. 





Pallas Mfg. Co., Ine. 


Mott Haven 4254 
459 - 463 East 133d Street 
New York 
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Societe des Produits de Synthese 


‘SSOPROS”’ 


Capital 3,000,000 francs 


Siége Social 
Paris, France 


49 Rue Cambon 





Manufacturers of 


SUPERFINE SYNTHETICS 


Products that are not only Chemically 
Pure but Olfactory Pure as well. Thus 
in the use of these products, you are al 
ways assured uniform fini shed pe tumes 








Sf 


(Gay amg) 


CHEMICALS SPECIALTIES: 


Of Unquestionable Purity 
CETONE D (Exclusive Specialty) 
CITRONELLOL 
ACETATE LINALYL C.P. LILAS: Blossom type 
ALDEHYDES C8-C12 100% eet: ON: aa 
METHYL VIOLET C.P. FLORANOL: _ Intense sweetness 
HYDROXYCITRONELLAL 100% HELIOTROPE: Rivals the natural 
ALCOHOL CINNAMIC C. P. QUARANTAIN: Carnation base 
METHYL HEPTIN CARBONATE 100” OEILLETTINE: For French Bouquets 
ALCOHOL PHENYLETHYL C.P. ORANGER FLEURS:Base de Luxe 


(Unrivalled in fragrance) 


ROSE: Will replace the Otto 
JASMIN: Very flowery 


— 
Toy 
oH 





Samples and prices furnished by exclusive 
agents for the United States 


FOX & CLARKE CO., Inc. 


116}West 32nd Street 
New York 
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P.ROBERTET«C” 


GRASSE- PARIS 


ESSENCE NATURELLE 


FOX & CLARKE CO,, Inc. 


116-120 W. 32nd Street 
New v York 


Silk Kan ‘Kiar 





P.ROBERTET:«C 


GRASSE - PARIS 


Absolute Jasmine Pomade 


CT HIS article, which had been aban- 
doned, now is used regularly. 

Our Absolute Pomade, the 
manufacture of which has been 
just to the point during two years, 
reproduces faithfully the freshness 
of the Jasmine Flower and emits 
no disagreeable odor of grease. 

Our preduct is guaranteed abso- 
lutely pure without addition of 
any bouquet at all, and on account 
of the high price of the Absolute 
Pure Perfume, its use is of partic 
ular interest this year. 
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Anciens Etablissements 


BING FILS 


Paris, France 


SPECIALTIES 


Oil Geranium Ylang Ylang 
Bois de Rose Civet Musk 


Ambergris 


Sole Agents for North America 


W.A. WALSH & CO., Inc. 
120 W. 32nd Street 
New York City 


Phone: PENNA. 1057 
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Trade Mark 


BELGIAN TRADING COMPANY, Inc. 


44 WHITEHALL STREET, NEW YORK CITY 


Importers, Exporters and Manufacturers 


Essential Oils, Drugs and Chemicals 


We Offer at Attractive Prices 


NATURAL FLOWER PRODUCTS 


Orange Absolute — Neroli Bigarade Petales Extra 
Rose Absolute — Tuberose Pomade — Petit Grain Bigarade 


Geraniol Extra — Citronellol Pure — Rhodinol Extra 
Phenylethyl Alcohol Extra Methyl Ionone Pure 
Oranger Fleurs Cassie Fleurs Vetiver Acetate 
Benzoin Aromeide Civette Aromeide Castoreum Aromeide 


Geranyl, Citronellyl and Phenylethyl Acetates Butyrates Formiates 
Acetates of Alcohols Alcohols and Aldehydes C. 8 to 12—14 to 16 


Messina Oil Lemon — Bergamot — Orange 


Raw Materials of Incomparable Purity and Quality. 


Prices and Samples on request 


Sole Distributors in the United States, 
Canada and Mexico for 


ORGANICO HORTUS-NEROLIUM 
(Formerly Nadal, Desparmet & Cie) COOPERATIVES 


Nanterre, France Pegomas-Vallauris-Golfe Juan 


France 


FRANCESCO MARANGOLO 
& FIGLI ESSENTIAL OIL CO., Inc. 


Messina, Italy Trenton, N. J. 


CHICAGO REPRESENTATIVE—John C. Franzen, 3320 No. Clark Street. 
PHILADELPHIA REPRESENTATIVE—Clayton F. Shoemaker, Jr., 310 Landrillo Rd., Cynwyd, Pa. 
PACIFIC COAST REPRESENTATIVES—The Raymond Company, 149 California St., San Francisco, Cal. 
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Vanities 
of Distinction 


Newest Creations—Latest Finishes 


ALL OUR PRODUCTS ARE FINISHED BY 
BAKELITE process { 


It’s Durable, Hard. Odorless 


"G 


dd 


BS rb inle) 
eT 


and Non-Tarnishing. 


IF IN THE MARKET FOR . 
COMMUNICATE WITH US SIFTERS 





MAJESTIC METAL SPECIALTIES, INC. 


342 West 14TH STREET 
Phones: CHELSEA { 3780 New York CiTy 
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Tin Plain 
Lead and 
Tin Coated Decorated 
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“One hundred forty-four perfect tubes in every gross” 
is the secret of our success 


Atlantic Manufacturing Co. 
46-56 Nassau Street .. | Newark, N. J. 


Western Representative: |. D. Faden, 186 N. La Salle St., Chicago, Ill. Phone Dearborn 2736 
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Style No. 1028 with con- 
stricted neck (PATENTED) 
is NON-REFILLABLE. 
These vials will NOT LEAK. 
Contents are to be SHAKEN 
No. 1028 (a se OUT A DROP AT A 
Constricted A . TIME. 


neck, i e . Ve . 
non-refillable - A device for filling these vials 
ons =miwlenhele 4 consisting of a SPECIAL No. 1050 


colored striped, 


with stoppers NEEDLE Ww ith rubber hose is Black Glass 


os furnished with every order. — 


AANUNLLULUAAUAAEDIULGAUUULUUOOLSNEAAUOOUELEOOTUOUUERNENRAETDY AAU CA EET 


nny 


We can also furnish other styles and sizes with 
this constricted (patented) neck. 


No. 600 


We manufacture ; . Besides the con- 
and carry in stock tT Mae tainers illustrated 
a complete line of ——e which are all of 
pocket and purse : standard sizes we 
vials. Also novelty are constantly 
containers in the adding new num- 
shape of flowers, ae: bers. Ask for 
animals, dolls and 1 samples and 
other figures. ai prices. 


AVHEUVTO000H AONUEHLUAUUOOUOUOOAU ELLA ODORANT EeeELLGLANAALA LL ADE 
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White glass. Heavy pure white 
ground stopper glass. Cut glass pol- Colered striped, ground 
and rod, ished bottom and stop- stopper, rod and metal 
per, hand ground. Ca- screw cap, stand bot- 
pacity 12 to one ounce tom 4 oz. and 4% oz 


Ue 


ScieENTIFIC SPECIALTIES Lo., INC. 


MANUFACTURERS-IMPORTERS~-EXPORTERS 


sili er 30 IRVI NG PLAC E, NEW YOR K (tranncarenccanonnnegnnutsnaneenvenyytveneynant gna svsnnenannny 
(124 E, 16th STREET, 


nna ARENA LANA AESSUU TOA AMAAE 
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MAGNUS, MABEE & REYMARD 
Se, wi © 


“MANUFACTURERS 
wee 


Unexcelled facilities for the proper fulfillment 
of perfumers’ and soap makers’ orders. 


MM&R FLORAL OILS 


Red Rose Magnolia No. 33 
Rose 81412 Lilac Royal 
Sweet Pea Bouquet No. 108 
Sobralia Lilas Blanc 
Carnation Violet F 


MMé&R AROMATIC CHEMICALS 


Benzyl Acetate Musk Ambrette 
Coumarin Musk Keton 
Citronellal Musk Xylol 

Methy! Anthranylate Linalyl Acetate 
Bromstyrol Phenyl Ethyl Alcohol 


FLAVORING MATERIALS OLEORESINS 
PERFUME COMPOUNDS AND SPECIALTIES 


NEW YORK BOSTON CHICAGO 
257 Pearl Street 10 High Street 72 W. Washington St. 


SETS Re chelate 
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CHEMICAL WORKS ROERMOND 
H.RAABé C2 
ROERMOND 


HOLLAND 


Exclusive Representatives for the United States, Canada, Cuba, Mexico, etc. 
(N MAGNUS, MABEE & REYNARD, Inc. 
» 257 PEARL STREET, NEW YORK, N. Y. 
Chicago St. Paul Boston 
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CABLE ADDRESS— 
PARENCO 








PARIS OFFICE 
32 RUE DE COURCELLES 
LEVALOIS 


You~ 


PRING, the most glorious season 
sy of all the vear is with us, in all its 

splendor. One can not help admire 
ind become totally absorbed in the won 
lerful works of Nature—to watch Her 
awaken the trees, shrubs, and flowers 
from their long Winter’s sleep—then to 
see them greet us in the form of fair 
ittle buds 


HY not impart their pleasing 
W fragrance to your Toilet Ar 

ticles ;-—make them breathe the 
ery essence of life through our chem 
ist’s very careful reproduction of sev 
eral Spring Flowers combined. 


it a trial, at our expense? 
turn this page! 


Compagnie Parento, Inc., 


“Service Dep't.” 


Gentlemen: Send us a sample of you 


vith suggestions for its use 





COMPAGNIE PARENTO, Inc. 


IMPORTERS OF 


ESSENTIAL OILS AND SYNTHETICS 


EXECUTIVE OFFICES AND WORKS 


CROTON-ON-THE-HUDSON 
NEW YORK 


ES th eb i i Postectectestectectestectectectestectectectestectectectectectectestestes®: 
orlocteetortortoctoctocloeloeloeloeloeloslosloeloeloeloeloeloeloeloelee lool el eel ee eel oe oe o4 eel eel ee oe 0404 ets oe oe 0004 OF ee eee OO OF ee oe, OF OF OU oe OF OF ot oe o4oeeess a 


* SPRINGTIME 


-s aPaataatectec*es*eatestastes*estestostectostoctostostectostestostestestostestos 


NEW YORK OFFICE 
507 FIFTH AVE, 








WESTERN OFFICE 
410 S. MICHIGAN AVE. 
CHICAGO 





Manufacturing Perfumers ! 


Are You Equipped to Meet Your Spring Trade ? 


sé PRINGTIME BOUQUET” is a 
S carefully compounded well-bal- 
anced odor that you can com- 
pound right in your own laboratory for 
less than $13.00 per pound! It is just 
the refreshing character that should pre- 
dominate in your Spring goods—to give 
them that light, airy type. 


EF can show you just the exact 
W proportions of each Raw Ma- 

terial to use to produce this 
finished Oil, that is, if you do your own 
compounding—or can supply the Oil 
already compounded—either way you 
wish, 


\s the “Use Test” is the “Only Test” (more convinc- 
ing and personally satisfying in every way) why not give 
Fill in the coupon before you 





BOUQUET * 


and the formulae for 
Ce Ci Wteelt .. «occas 
Toilet Water .......:. 
POTTING 6.6 5:69 5 sie we 


°°, *, o, PaaPactectatea® . 


a 2. 2. DD. @ O22. @ 2. 2, O22. De , 1% 
waloatoetoatoetoatoeloatoetoetoatoetoaroeioatoeoeteatootaceetoateeloatneootoaoetoatoetoetvaredioegenseesree 
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Webb Standards—in Quality 
and Service—that have stood 
the test of ninety years 


HEN ‘“Webb’s Emporium of Light’”’ was established 

in 1835, the tremendous importance which alcohol has 
in industry today was as undreamed of as many of these 
industries themselves. 


At that time industrial alcohol had but a limited use—as 
an illuminant and as a solvent or preservative in medical work. 


But though the value of alcohol was not realized generally 
nine decades ago, the quality of its product was as much a 
matter of concern to the House of Webb in 1835 as it is today. 


From the outset the name of Webb.was associated with a 
high quality product, and with genuine service to customers. 


A striking tribute to the success and unwavering carrying 
out of this policy is the fact that many of the concerns which 
patronized ‘‘Webb’s Emporium of Light” nearly a century 
ago are found on the list of firms still served by the present 
Webb organization. 


No company makes better alcohol today than that sold 
under the name of Webb—and none assures its customers 
service more prompt, more reliable, or more courteous. 


An example of the completeness of this service is the 
assistance given purchasers of Webb Alcohol in meeting the 
government alcohol regulations to the last detail. 


This service, rendered without charge, is not only a great 
convenience, but also an important safeguard to concerns 
requiring alcohol for industrial or scientific use. 


JAMES A. WEBB & SON, Inc. 
Executive Offices: 110 East 42nd Street 
New York City 
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Many important industries derive benefit 
from experiments conducted in 
these laboratories 


HE modern research laboratories of the 

U. S. Industrial Chemical Co. are play- 
ing an important part in the chemical devel- 
opment of national industry. 


For in addition to the chemists who test 
and supervise production, the U. S. Indus- 
trial Chemical Co. maintains a staff of ex- 
perts—and well-equipped laboratories—to 
carry out important independent research 
and experimental work. 

In these laboratories have been made discoveries 
of permanent benefit to many great industries. 

The facilities provided are unusually complete 
and well adapted to this important work. A chemi- 
cal library—second to none privately maintained— 
places at the disposal of this chemical staff the most 
complete, authentic, and up-to-date information 
available. 

One section of the experimental laboratory is 
given over to equipment for conducting preliminary 
research with small quantities of materials. Tests 
which show promise are then conducted in larger 


Experimental Distillery with full 
size distilling equipment 


U. S. INDUSTRIAL CHEMICAL CO. 


quantities in another section of this building. Here 
is installed complete equipment for producing 
chemicals in 60—100 Ib. lots. 


And still another set of installations permits 
making further tests in full manufacturing quanti- 
ties, and under manufacturing conditions. 


Much of the equipment has been specially de- 
signed and constructed for this work. A building 
of interest is the Experimental Distillery—in which 
have been set up full size stills for the study of eco- 
nomical alcohol production. 


In these experimental laboratories are studied 
not only the most efficient and economical methods 
of producing chemicals, but also their widest possi- 
ble application. A special effort is made to utilize 
every by-product to its fullest extent, and new 
progress is being made constantly in the science of 
eliminating industrial waste. 


Many modern industries have derived lasting 
benefit from the research conducted by the staff of 
the U. S. Industrial Chemical Co. and through their 
efforts the use of alcohol and its by-products has 
achieved a new and greater importance in the in- 
dustrial development of the nation. 


View of one of the Laboratories 
where production is supervised 


EXECUTIVE OFFICES: 110 EAST 42nd STREET, NEW YORK CITY 


Branches in all principal cities 
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Modern equipment that insures utmost 
economy and efficiency in alcohol production 


HE modern and extensive 

plants of the U. S. Industrial 
Aleohol Co. represent the highest 
development in alcohol produc- 
ing equipment. 

Every building, every bit of 
apparatus, every piece of ma- 
chinery has been designed or se- 
lected with one fundamental pur- 
pose in view—to produce highest 
quality alcohol with utmost effi- 
ciency and economy. 

Most of this equipment has 
been designed by the company’s 
own technical staff, and built in 
the company’s own workshops. 
Back of its construction are dec- 
ades of experience. 

Not only is the greatest care 
given to the planning and con- 
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Apparatus in which partly refined 
alcohol is tested 


struction of these plants, but also 
to their maintenance and opera- 
tion. 

A staff of experts is constantly 
engaged in the close study of the 
most efficient and economical 
arrangement and use of this 
equipment. An entire building— 
the Experimental Distillery—is 
given over to just such research 
work. Here is studied not only 
the production of alcohol but 

also the most complete conserva- 


U. 





One of the modern buildings of the 
Baltimore Plant 


tion of by-products which can be 
utilized in other industries. 

The methods and equipment 
proved most effective in this ex- 
perimental building are then 
adopted in the company’s various 
plants engaged in actual produc- 
tion for commercial distribution. 

And in the latter every step in 
this manufacture from the crude 





Interior view 
alcohol stills 


showing rows of 


INDU 


molasses to the finished product 
is under the supervision of men 
long trained in their work. 

Alcohol production is fortu- 
nately one of the industries that 
requires a comparatively smaii 
number of men to operate its 
equipment. But though the num- 
ber of men needed is small, each 
of these men must be an expert 
in his particular duties. 

The U. S. Industrial Alcohol 
Co.’s staff is thoroughly trained, 
thoroughly competent. Most of 
the employees have held their 
positions for years. 

This company controls its sup- 
ply of molasses. It owns the tank 
cars and ships needed to trans- 





Installation which purifies ax 
alcohol by-product 


port this raw material. Its staff 
is unusually permanent, and high- 
ly skilled. And by designing and 
building much of its own equip- 
ment, this organization can pro- 
duce alcohol with utmost effi- 
ciency and economy. 

As aresult, the U. S. Industrial 
Alcohol Co. is not only in a posi- 
tion to give prompt and uninter- 
rupted service, but also to assure 
its customers the highest quality 
product at advantageous—and 
unusually stable— prices. 





STRIAL ALCOHOL Co. 


EXECUTIVE OFFICES:—1i10 EAST 42np STREET, NEW YORK 


Sales branches in all principal cities 
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Make Your Bath Salts 
Bottle Distinctive 


with one of our especially designed continuous 
thread or friction top caps. 

These are furnished in a variety of designs in fancy 
metal, plain brass, polished brass, nickel plated or 
in other metals. The designs include the popular 
panel top and are mechanically perfect. 





We also specialize in distinctive caps for talcum and 
tooth powder cans as well as jars. 

We would be glad to submit samples and data show- 
ing how one of our distinctive metal caps will im- 
prove the appearance of your package. 


BRASS GOODS MFG. CO. 


ssc ray 345 ELDERT ST., BROOKLYN, N. Y. 
Frank S. Hyatt Lorenzo H. Pike 
President & Treasurer Sec’y & Ass’t Treas. 








No. 








234 


























The Shield of Good Taste 


RTISTIC effect is always 

best achieved by modera- 

tion and simplicity. In glassware, 

simple but gracefully designed 

bottles in attractive packages can 

always be depended upon to 
make a strong appeal. 


The No. 814 bottle with black 
cut glass stopper No. 966, offer- 
ed in one, two and four ounce 
sizes, meets the demand for a 
plain rich design so much in 
vogue at this time. 


CARR-LOWREY GLASS Co. 


MAIN OFFICE: BALTIMORE, MD 


NEW YORK OFFICE CHICAGO OFFICE 
41 East 42nd Street 1944 Conway Bidg 





Airplane View of our Plant 





E have found a way to put 
Carr- Lowrey quality into 
moderately priced glassware. This 
means that you can offer a quality 
package at a popular price. | 


CARR-LOWREY GLASS CO. 


MAIN OFFICE: BALTIMORE, MD. 


NEW YORK OFFICE CHICAGO OFFICE | 
41 East 42nd Street 1944 Conway Bldg. 


Printed by 
Service Department 
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We are here to tell you about our 
Certified Lipsticks. They are man- 
ufactured from colors that have 
been approved by the U. S. Depart- 
ment of Agriculture. There is no 
more harm in using a lipstick of 
our manufacture than in putting a 
piece of candy in your mouth. 


In addition to Lipsticks we also 
manufacture an extensive line of 


Eyebrow Pencils, 
Lip Pomade and 
Water Cosmetique. 


No. 5000. Lipstick 
Hinged Cap Swivel Tube 


Container 





French Cosmetic 


85 Crescent 
New Rochelle, 





el 
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We Want to Give a Brief Talk 
On our New Process Compacts 


These Compacts are manufactured from a face powder 
base fabricated with guaranteed pure colors, free from all 
poisonous and harmful ingredients. We also manufacture 
Face Powders and Talcums by the same Process. 


Samples of our New 
Process Compacts cheer- 
fully submitted on re- 
quest, also Talcums and 
Face Powders. 





All of our items are sup- No. 8000. Compact 


plied either in bulk, or Watch Case Hinge. ‘Thin 
umelor your own private Model. Single Variety. 
label. 


Mfg. Co. 


' Avenue 
N.Y. 





66 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW Marcu, 1925 


_ TUNE IN 


Z STATION F.C.M.C 
F.A.S. 


ANNOUNCING 






We are here to tell you about our 
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our manufacture than in putting a 
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In addition to Lipsticks we also 
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Water Cosmetique. 


No. 5000. Lipstick 
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We Want to Give a Brief Talk 
On our New Process Compacts 


These Compacts are manufactured from a face powder 
base fabricated with guaranteed pure colors, free from all 
poisonous and harmful ingredients. We also manufacture 
Face Powders and Talcums by the same Process. 


Samples of our New 
Process Compacts cheer- 
fully submitted on re- 
quest, also Talcums and 
Face Powders. 


All of our items are sup- 
plied either in bulk, or 
under your own private 


label. 





No. 8000. Compact 
Watch Case Hinge. Thin 
Model. Single Variety. 
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NAARDEN, HOLLAND 
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Synthetic Aromatic Chemicals 


Essential Oil Derivatives 


ISO EUGENOL 


Aubepine Geraniol 


(Made from Anethol) (Extra Fine) 


Benzyl Acetate Heliotropine 
Benzyl Benzoate Citral 
Bromstyrol Linalool Bois de Rose 
Rhodinol Jasmindol 


Sole Representative in the United States 


P. R. DREYER 


15 Platt Street, New York, N. Y. 


' C. A. SENGER 
Western Representattves: 33 w tiinois St., Chicago, Ill 
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THE FIRST HOUSE TO ESTABLISH 
A SPECIAL FACTORY IN THE 
FLOWER FIELDS 


BERTRAND FRERES 


Established 1858 


Main Factory Branch Factory 
Grasse GRASSE St. Joseph 


REPRESENTATIVES 





DETROIT, M'CH. 


305 Donovan Building 


CINCINNATI, O 


208 Main Street ; _ 


ST. LOUIS, MO R 
305 Arsenal Street 4 « 


ne neta 15 Platt St. New York, N.Y. 


2932 Fair mount 


BOSTON, MASS 


173 Milk Street Western Representative 


C. A. SENGER 
33 W. Illinois Street Chicago, IIl. 





Specialties: 


FLORAL ESSENCES 
Liquid and Solid 


Absolutes and Pomade Concentrations 


OILS; Lavender, Rosemary, Spike Lavender, 
Thyme (White and Red), Neroli Petals, Petitgrain, 


Vetivert Java, Geranium sur Roses, Oak Moss, etc. 


BERTRAND FRERES 


Established 1858 


MAIN FACTORY GR A SSE BRANCH FACTORY 
GRASSI ST. JOSEPH 


Sole Representative in the United States and Canada 


P, R. DREYER 


15 PLATT ST. NEW YORK, N. Y. 


Western Representative 


C. A. SENGER 


33 W. Illinois Street Chicago, IIl. 
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Blended Concentrated Flower Oils and Colors 


AMERICAN PERFUMER & ESSENTIAL O1L REVIEW 


ROABDBMDMABDBDBDBDBDBDBDBSDBADBDBDBDBDBDBSD 


ALSO FREE BOOKLET OF TOILET REQUISITE FORMULAE 
French Creations of the Highest Type 


FOR PERFUMERY 
Arbutus ...... 
Bouquet C. B. 

Crab Apple 

Cut Roses 
Frangipanni 


French Bouquet No. 61............ 
French Bouquet No. 80............ 


Heliotrope 
Gardenia 

Jockey Club 

Lily of the Valley 
Lilas Natural 
Musk 

Narcissus 


Orange Blossom ............5. 


Pink Carnation .. 


MO TPNNOD nc ccc cccnccencees 


Sweet Peas .. 
Trefle 
Violet S. 


FOR TOILET WATERS 


Bouquet C .... 

Chypre T. W. 

Carnation 

Eau de Cologne 

Florida Water .. 

Jasmin E, ... 

Lavender Water 

Lime F. ... 

Lilac No. 60. 

Lilac Vegetal 

Lilas De France.... 
Lilas De France No, 2.... 
Lily of the Valley........... 
Rose France .... 

Rose T. W. 

Rose G. P.. a 
Violet De Parma. 

Violet No. 40 

Violet S. .. 

Wistaria 


In writing to us please indicate the purpose the oil you are 
interested in is to be used for 


FOR FACE POWDERS 
(i re 


PN NE os ob oes asin lense ee'e aonera 


Carnation 


French a, _ DB iiivcace 


Heliotrope No. 

Lilac _ 5 

Lily 

a el P. Cc. No. 18. 
i a 
Trefle . 


FOR TALCUM POWDERS 


Arbutus E. . 

Bouquet M. . 

Carnation : 
French Bouquet No. 54 
Heliotrope No. 8 

Lilas Fleur 

Lily of the Valley .. 
Narcissus P. C. No. 18. 
Rose Regal 

Violet No. 200 ... 


We carry very many other blended oils in our line that are not listed here 


FOR CREAMS 


ERE Tene Cth oot ons as ech are or nara 


Bouquet Lys 
Carnation C. 


French ee Meee Oe Giac ecvces 


Lily A < 

Lemon Cream E 

Rose E. (The Cold Cream em 
Trefle No. 29 

Violet No. 20. 


FOR HAIR TONICS 


Carnation M. 

Cooling Head Rub. 
Chypre 

Eau De Quinine F. 
Eau De Quinine No. 5. 
Rose Special ..... 
Tonic H. 

Tonic F. .. 

Tonic S. . 


9 


i> 


Wistaria .... Fda eo ES oa 18.00 Tonic W. 


We also carry a large assortment of blended oils for Massage Creams, Liguid and 
Solid Soaps, Brilliantines, Sachet Powders, Cosmetics and Pomades, Etc. 


EVERGREEN CHEMICAL CO. 


The Oldest Concentrate House 
Established 1898 


9 CHURCH ST. NEW YORK 
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Your compacts are worthy of a Zinn 
odorless, super-durable finish, Vanity 
Compact Box. 


A line most exquisite and complete, 
perfect in every detail, novel in de 
sign, beautifully artistic, and durable 
in finish. 


It’s the box that reflects refinement 
that impresses—that creates conf- 
dence for its contents. 


No lacquer odor ‘to affect _ the 
fragrance of your perfume. An ex 
quisite, high polished finish ‘that will 
not readily tarnish or mar. 


Everything to merit the confidence 
of the customer and to assure another 
sale; nothing to stop the sale. 


May we send you samples? 


THE ZINN CORPORATION 
BRISTOL, CONN. 


New York Office Western Representative 
110-112 East 13th St. Chas. A. Rindell, Ine. 
64 W. Randolph St. 

Chicago, Hl. 
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SUPER QUALITY 
COMPACT BOXES 
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Norda Chemical Co. 


loz 
; 3 
Groningen (Holland) S 
4 
ie order to be able to supply our friends with Aromatic a 
Chemicals of highest purity and absolute UNIFORMITY Ss 
we have established ‘ 
; ce 
Norda Chemical Co. S 
Groningen (Holland) oe 
Among the leading products of this company will be é 


ar 
















Acetophenon Methyl! Anthranilate ¢ 

2) Aubepine (from Anethol) Methyl! Cinnamate kos 
$3 Benzyl Acetate Methy! Heptin Carbonate kor 
% Benzyl Benzoate Methyl Phenyl Acetate ce 
5 Bromo Styrol Methy] Salicylate aS 
% Citronellol Musc-Xylol, Keton, Ambrette 
%5 Ethyl Cinnamate Phenyl Acetaldehyde g 
%3 Geraniol Phenyl Ethyl Alcohol oe 
% Indol Scatol ice 
%% Linalyl Acetate Terpiny! Acetate Bs 
= Higher Alcohols and Aldehydes is 
* In most cases absolutely new manufacturing processes have been 
%5 used, assuring the American perfumer of an article which will ioe 
#5 materially assist him to maintain the highest odor standard at a ce 
5 reasonable cost. ic® 








We will be able to start shipments either from Holland or from our 
New York stock beginning April 1st, 1925. 


Tere 






Please permit us to furnish you with working samples. 


Norda 





TI 
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= Essential Oil & Chemical Co. 
#5) INCORPORATED 

* 43 East 19th Street ary 

2 
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The Priceless Value 
of the Best 


N the field of Toiletries, consumer satisfaction, with its reward of 

repeat business, can result only from absolute satisfaction with 
the product supplied. With less than the best this priceless good 
will may not be attained. 


Chic or lovely vanity cases may effect a first sale because of their appeal 
to the eye; but this same type of case is remembered as one to be avoid- 
ed when next seen if the rouge or powder compact within is inferior. 


Your name on vanity cases containing Apli Process compacts makes 
it but a simple matter for the discriminating user to know which 
brand will assure her of the best. 


The soft, satiny texture of these superlative compacts; their perfect 
adherence, with uniform color distribution, have brought unstinted 
praise from the country o’er. 


AMERICAN PERFUMERS’ LABORATORIES, Inc. 


Makers of the World’s Finest Cosmetics 
151-153 West Nineteenth Street - New York 


Western Representative: W. M. FRANCKE, 112 West Ohio St., Chicago, Ill. 








Apli Process Compacts 


of Rouge and Powder 


SET A NEW STANDARD OF QUALITY 


Chicago, Illinois 


We are very glad to be able to 
tell you that after comparing 
your compact with those sub- 
mitted by other manufacturers, 
we find yours quite superior in 
quality to any we have so far 
examined 


Buffalo, New York 


We are going to place an order 
with you for compacts as we 
like your merchandise very, 
very much and we do not think 
there is anything else on the 
market as good. 


Detroit, Michigan 


We are most favorably im- 
pressed with the possibilities of 
goods of the quality which you 
offer. What have you to offer 
in this same smooth grade of 
goods? 


Our 
letter 
files 
contain 
expert 
testimony 
such 
as this 
concerning 
the 
Superior 
Quality 
of our 


Compacts 


Toronto, Canada 


The refills arrived yesterday. 
They are as fully satisfactory 
as the original shipment. Cer- 
tainly, the product that you are 
manufacturing is very fine. 


Waterloo, lowa 


Yours, indeed, is a very won- 


. derful powder. We were most 


happy to receive your compacts. 
There is, we think, no question 
but what these are the best 
available. 


Chicago, Illinois 


Accept our congratulations to 
you upon the wonderful quality 
of the rouge and powder com- 
pacts which you have sent to 
us. These are the finest we have 
seen up to this time. 


In October, Apli Process production was sold up to February 
first. Installation of additional plant equipment now permits us 
to again solicit the patronage of Perfumers with definite deliveries 
allocated in accordance with the date of acceptance of orders. 


AMERICAN PERFUMERS’ LABORATORIES, Inc. 


Makers of the World’s Finest Cosmetics 


151-153 West Nineteenth Street 


New York 











Printed by 
Service Department 
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The New Perfume Vogue 


FLINT BOF\;CES AND BLACK STOPPERS 


oo 
E 7 
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ERFUMERS at present are giving considerable atten- 
tion to the package possibilities of Flint Bottles in 
combination with Black or Colored Stoppers. 


If you are interested in this vogue, permit us to quote prices 


on your perfume package made up in this way. 


Mlinnis Glass Company 


ALTON ILLINOIS 
LS a 
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ROSE DOR 


Regardless of crop conditions or shortages the registered trademark 
ROSE D’OR serves as an absolute guarantee to the purchaser that he 
will receive the same high quality with which Botu Pappazogtou & 
Company have set the standard for many years. 


Distilled under close supervision from roses grown on plantations 
which they own or control, 


OTTO OF ROSE D’OR 


uniformly and constantly maintains a quality which cannot be equalled 
by Otto collected in the usual way from small peasant proprietors. 


Ungerer & Co. - - - + + New York 
Botu Pappazoglou & Co. - Kazanlik, Bulgaria 


Copyright 1924, Ungerer & Co. 


OIL ALMONDS SWEET TRUE 


«¢ STAFFALLENS” eT SN 





The importance of a super-pure Sweet Oil of Almonds is paramount to 
considerations of price. To substitute an inferior oil is certain to prove fatal 
to the finished product. The small saving surely doesn’t justify the imperfect 
and variable results which it entails. 


Do not be misled. A superlatively good article necessarily costs more to 
produce. High quality represents an investment which is gladly paid for by 
the discriminating buyer. But it is worthy of note that the price on the “Staff 
Allen” product is little higher than those asked for markedly inferior oils. 


7.99 


Substitutes are the real extravagance. “Allen’s” pure Sweet Oil of Almonds 
is the true and enlightened economy. 


UNGERER & COMPANY © :: NEW YORK 
STAFFORD ALLEN & SONS, Ltd. :: LONDON 
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Commonwealth Chemical Corporation 


OUMARIN 


The rich fragrance of our Coumarin 
is due to its absolute freedom from 
chemical by-odors. Jis proper use 
will not impair even the most delicate 
of perfumes and flavoring extracts. 


Discriminating buyers'need only send 
for a sample of our product to be 
convinced. 


The MATHIESON ALKALI WORKS Zizc - 


250 PARK AVENUE NEW YORK CITY 


(AT 461TH STREET) 
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TOO So COTE 


Mee minim 


COMPAGNIE DUVAL 


F. W HEINE, C. A. HEINE, PROPRIETORS 


32 CLIFF STREET NEW YORK 


Sole Agents for the U. S. and Canada 
FRANZ FRITZSCHE & CO., . . =. Hamburg, Germany 


Manufacturers of Aromatic Chemicals and Essential Oils 
of German origin. 


SCHMOLLER & BOMPARD, . .. . .. Grasse, France 


Established 1879 
Specialists in the manufacture of Absolute Flower Oils, 
Resinoids and other Grasse products. 


MARIO DE PASQUALE, . . . . .. Messina, Italy 


Established 1862 
Manufacturers of Messina Essential Oils in natural 
and terpeneless forms. 


D. M. BAKARDJIEF, . . . . .  Karlovo, Bulgaria 


Finest Otto of Rose 
(As it comes out of the still) 


We Offer As Our Newest Products 
the following: 
Aurantiol Imported 


The latest product discovered for producing the refresh- 
ing, lasting effect in modern perfumes. 


Oleol Narcissus extra, $64.00 Ib. 


Most exquisite and finest Narcissus 


Oil Narcissus H, $16.00 lb. 


To carry out the Narcissus type in your creams and powders. 
Will not discolor 


Oil Lily of the Valley New, $56.00 Ib. 


The truest product on the market 


Oil Lilac Vegetal D, $16.00 lb. 


Recommended for use in toilet waters. 


Samples of the above furnished upon request 


Our chemists are at your service for any information that 
you may desire at any time free of charge. 
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Stanley Metal Labels 


increase sales because 


—they are attention 
compelling! 


“They always look bright and attractive” 


There is no obligation when you write or phone 
for samples and facts 


S. WOODSON HUNDLEY - - New York City Representative 
202 W. 92nd Street, Phone Riverside 9830, NEW YORK CITY, N. Y. 


CHAS. A. RINDELL, INC. - - Middle Western Representative 
Suite 505 Garrick Bldg., 64 W. Randolph Street, CHICAGO, ILLINOIS 


R. F. STIDHAM - - - - - - California Representative 
P. O. Box 141, OAKLAND, CALIFORNIA 


RICHARD HOFFMAN .- - Southern California Representative 
418 Central Building, LOS ANGELES, CALIFORNIA 


CLEVELAND NOVELTY COMPANY, Cleveland Representative 
820 West Superior Avenue, CLEVELAND, OHIO 


R. M. STEVENSON - - - - = Michigan Representative 
305 Donovan Building, Telephone Randolph 4763, DETROIT, MICH. 


THE STANLEY MFG. CO. 
DAYTON, O. 


Members of American Manufacturers of Toilet Goods Association 


See other side for sample of Stanley Labels 
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HIGHEST HONORS AWARDED 
AT INTERNATIONAL EXHIBITIONS FOR 40 YEARS 


DE LAIRE 


The Pioneer Line of 


Synthetics for Perfumes and Soaps 


JASMIN 27 
JASMIN FLEUR 
JASMIN BY 


ROSE d’ORIENT 
ROSE BLANCHE 
ROSE POURPRE 


ORGEOL 
IRISEINE 


Apply for price list and samples to FABRIQUES DE LAIRE 
DODGE & OLCOTT CO. ISSY (near Paris) 


New York and CALAIS 
Sole American Distributers FRANCE 
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DOING THE UNUSUAL 


ANY ONE can give you some kind of Rouge and Face 


powder Compacts, 
ANy ONE can give you some kind of metal boxes, 


ANY ONE can give you some kind of Hand Painting: 


BUT WE SUPPLY 


ROUGE AND FACE POWDER COM- 
PACTS IN BULK 
of the finest quality only 


COMPLETELY ASSEMBLED BOXES 


of every variety and description 


AND, WHEN IT COMES TO DECO. 
RATION, AN ASSORTMENT OF ORI- 
GINAL HAND PAINTED DESIGNS, 


that, for sheer beauty and 
originality defy competition, 
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UNUSUALLY WELL! 


And Yet 


QUANTITY PRODUCTION ENABLES 
US TO SERVE YOU ON A PRICE 
BASIS THAT IS TRULY SURPRISING. 


A POSTAL TODAY FOR SAMPLES 
AND SPECIAL PRICES WILL PROVE 
THAT WE ARE 


“Doing the Unusual Unusually Well” 


B. Kronish & Bro. 


QS EES 


pupa 


LD SM 
< 


BueL9e Hay, 
LIPSTICKS, ROUGE ANO 
FACE POWDER COMPACTS 

NAIL BEAUTIFIERS 

SHAMPOO, ETC 
HAND PAINTED AND DECORATED 
VANITY CASES 
GPECIAL DESIGNS TO ORDER. 


35 EAST 10th STREET, NEW YORK CITY 





AMERICAN PERFUMER & ESSENTIAL O1L REVIEW Marcu, 1925 


ARTHUR @LTON i OMPANY 


ARTHUR COLTON MANUFACTURERS OF 


PRESIDENT & TREA CABLE AODRESS 
ALBERT COLTON 
€ 


2 ERT cee tse Empty Gelatin Capsules Saemen canner” 


R N REPLY REFER TO 
Y 


DETROIT, MICH. 
January 2nd, 


Perfumer Publishing Coes 
14 Cliff St., 
New York City. N Ye 


Gentlemen: 





In reply to your letter of the 3rd, 
ulto, will say that we have no hesitanoy in stating 
that we have found the Perfumer one of the best 
means of advertising our Collapsible Tube Filling 
Closing and Clipping Machines, aswell as Clips. In 
fact we know of no other Journal that has the pulling 
power and the elaborate illustrations as are found 
in the American Perfumer, and you are to be con-~ 
gratulated on the success of this up to date live 
wire monthly publications. 


We also take this opportunity of wishing 


you a Happy and Prosperous New “ear, and also thank 
you for the many courtesies extended us in the past. 


With kindest regards, we are, 


Yours very tmly, 


; a ON COMPANY 
FXR:ME AY, Mittin 





(See ad of Arthur Colton Co 
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Goods of Quality 


Perfume Bottle Caps—Special Designs and 
Finishes 


e only really satisfactory refill de- 
vice. No loose parts—always in place. 


Double Vanity Cases 2” and 214” 
Single Vanity Cases 114”, 2” and 


21," 


New ‘Convex’ Design 
Single and Double 2” and 21” 
Write for full information. 


Beautiful engraved designs to 
order. 


Lipstick Containers 
All Sizes 


This big plant of the Bridgeport Metal Goods 
Manufacturing Co. is completely equipped to 
manufacture metal goods of all descriptions. 
Special designs. All finishes. If you have a spe- 
cialty to be made send blue print or sample for 
quotation. 


The Bridgeport Metal Goods Mfg. Co. 


Established 1909 


Bridgeport, Conn. 
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Trouble-Proof Stoppers 


F a closure leaks, or is hard to remove, or makes 
a poor re-seal, it is bound to irritate the con- 
sumer. The next time she buys she may even 

try another brand, just on that account. 


Why take a chance when Armstrong’s Em- 
bossed Top Corks will solve your closure problem 
for all time? They make a positive, leak-proof 
seal. A twist—and they are out. Another twist 

and the bottle is tightly re-sealed. No closure 
is surer—none simpler. 


There is another advantage, too. Embossed 
with your name, trade-mark or design and colored 
to harmonize with the label or contents, Arm- 
strong’s Embossed Top Corks do much to dress up 
your package and add to its advertising value. 

How much do they cost? Just tell us your 
requirements—the kind and sizes of your bottles, 
the number you use per year—and a quotation 
will soon be on its way. 


ARMSTRONG CorK CoMPANY 
\ “3 139 Twenty-third Street Pittsburgh, Pa. 


Armstrong's" Corks 





Handy as a door-knob 
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“Ohe Revolving “Gype 
LIP STICK CONTAINER 


WITH THE HINGED CAP 


ol wane Contrivance, small, beauti- 
e> fully made, exceedingly clever. 


The lip stick cannot soil hands or bag. 
Swing back the hinged cap, turn the bottom 
slightly and the lip stick rises from the 
container. Reverse the turn and it slips 


back. 


Engraved and decorated in color to your 
special requirements. Interested? 


OTHER SCOVILL PRODUCTS 


Vanity Cases Cream Jar Containers Perfume Bottle Tops 
Lip Stick Containers Shaving Stick Boxes Talcum Can Tops 
Eyebrow Pencil Containers Cream Jar Covers 


Brass Mill Products—Manufactured Goods to Order 


Main Office, Mills and ' 80 Federal St., Boston 


Factories : 


ESTABLISHED 1802 Franklin Trust Co. Bldg., 


WATERBURY, CONN. Philadelphia 
280 Broadway 1213 W. 3rd St., Cleveland 
vonigichaan MANUFACTURING COMPANY Cree, 
1229 W. Washington Blvd. "an - San Francisco 
Chicago 2261 E. 15thSt., LosAngeles 
ACember Copper and Brass Research Association 














‘Randolph 
Round 
Paper 


Boxes 


THE RANDOLPH PAPER Box CoO., INC. 
Makers of Fine Paper Boxes Since 1877 
1307-1313 Ross Street 
RICHMOND, VA. 
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Especially 
Appeal to 
Feminine 
Taste 








COSIN 


Quality and Service 


ANUFACTURERS who deal with the Cosin 

Co. invariably find their relations with us so 
advantageous that permanent relations are the 
natural and logical result. Not only that, but 
they highly recommend our services to others 
because of the unrivalled quality of our rouge 
and powder compacts together with the individ- 
ual and prompt service. 


By keeping in constant touch with each cus- 
tomer’s work and learning the many little details 
peculiar to his business we are able to give him 
unusually complete service. 


We are well equipped to manufacture highest quality loose face powder 
in all shades and to supply it to the trade in any quantity desired 


e 


We solicit inquiries from the manufacturing trade for 
complete packages under your own private brand, 
for compaets in bulk, lipsticks, 
eyebrow pencils, etc. 


THE COSIN CO. 


133-141 West 21st Street 
NEW YORK 





“Ghe Puff That Holds 
the Powder 


As a Man is Known 


UST as a man is known by his finan- 
cial connections so is a manufacturer 
known by his customers. 


We can submit a long list of satis- 
fied customers who have used Cosin 
compact and talcum powder puffs for 
years and who know what beautiful, well 
made puffs can do to increase sales. 


Our feeling about our customers is 
not simply that we are manufacturing 
puffs for them—we are helping them to 
sell their product. 


THE COSIN CO. 


133-141 West 21st Street 
NEW YORK 
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{ better 


UR own sales problems 

have taught us something 
about the real sales value of 
the container. Western Col- 
lapsible Tubes have not only 
a beauty that attracts favor- 
able attention, but combine 
such high-class material and 
finished workmanship as to 
insure perfect service satisfac- 
tion to the user. This counts 
for much in the matter of re- 
selling. 


We welcome inquiries from 

any manufacturer of a product 

which is or can be sold in tube 

containers. 

WESTERN CARTRIDGE COMPANY 
East Alton, Ill. 
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WESTERN REPRESEN T E 
CHAS. A. RINDELL. IN«¢ SUPREME IN QUALITY 


CHICAGO, ILL 


KOLMAR LABORATORIES 


MANUFACTURERS OF 
647-49-51 JACKSON ST ROUGE AND FACE POWDER 
MILWAUKEE. WIS COMPACTS 
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LEUVEN NGI 

















VX PAINT 








Quick as a Flash 





All important rulings under the Prohibition laws 


are instantly flashed to my clients in all parts of 
the country from the Atlantic to the Pacific, and 
from Canada to Mexico. 


In addition all inquiries for information under 
the Prohibition laws are fully answered the day they 
are received. 


Write for full information as to how my service 
can be of benefit to you. 


You incur no obligation by making inquiry. 


‘Ghe Bond Man” 


Specialist in Prohibition Permit Bonds 





506 OLIVE < 


ST. LOUIS Mo, 
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' Acetate Nove 18, 1924. 
The American Perfumer & Essential Oil Review, 


4 cliff St., 
New York, Ne Y. 


Gentlemen: = 

We are very pleased to reply to your inquiry regarding 
our experience with The American Perfumer & Essential Oil Review. 

It is the opinion of the writer that advertising in 
trade papers as a general rule is not valuable. In the case of 
your journal our experience, we are pleased to say, has been quite 
the reverse as our advertisemamts have frequently resulted in 
bringing ug new friends and opening up new business. 

Vie attribute this to the very fine way the paper is edited 
and the high standard of advertising which is msinteined in it. 


Yours very truly, 


RRW/AB ‘ j 
ale 


Sales Mgr. 
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The Dawn of a New Era 
in Containers 





or Opaque 
inall colors 


~ is 





Ideal for Powders, Pills, Tablets, Cosmetics and Novelties 
SAMPLES on REQUEST 


’ PERFEX PRODUCTS CORP. 


Manufacturers of Non-Metallic Tubes and Containers 


NEW YORK OFFICE: 41 Park Row’ Factory: NEWARK, N. J. 
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Turner Tubes 


N over a quarter of a century 
given over to helping perfumers 
market toilet preparations in 
collapsible tubes we have never 
departed from the ideal dictated by 
sound business that every other 
consideration must be second to the 
complete satisfaction of our customers. 





ra 


We are specialists in the manufacture of plain 

and decorated collapsible tubes of all sizes for 

every purpose. Let us figure with you on your 
requirements. 


TURNER WHITE METAL Co., INC. 


Manufacturers of Collapsible Tubes Since 1898 
NEW BRUNSWICK, N. J. 
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CAARLEP C MORRIPON 


103 PARK AVENUE__ 
PHONE MURRAY HILL 2314 NEW YORK 
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Why Our Prices 
are So Attractive 


UST now perfumers are scrutinizing prices 
J with great care. Our large scale produc- 
ton makes it possible for us to offer high qual- 
ity rouge and powder compacts at most attrac- 
tive prices. We are able to effect unusual 
economies because— 


1 — We control the entire output of 
several large metal container plants. 


No. 520 2—wWe manufacture all our compacts. 
2%, Inch—High Polish 3—We do all our finishing and buffing. 
4—We manufacture our own vanity puffs. 
5 —We do all our own plating and coloring. 


6 We do our own art work. 


These factors place us in a position to quote 
you prices which ere astonishing. 


Every department is managed by men who 
have spent many years specializing in this field 
of manufacture. 


We will supply compacts, boxes, 
puffs, or the complete package 


No. 520 under your own name and brand. 
214 Inch—High Polish 


W rite for Samples and Prices 


THE Reicu-AsH Corp. 


Largest Manutacturers of Cosmetics and Novelties 


59-61 Reade Street New York 
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69 FIFTH AVE. TEL. VANDERBILT 6517 
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Better than Paris 


FTER receiving a recent shipment 

of Tindeco Talcum Tins, an en- 

thusiastic customer expressed his complete 

satisfaction by the remark, “Paris could 
not do as well.” 


If you are not entirely happy about the 
design and construction of your container 

get in touch with our nearest office. 
We should be able to offer some really 
helpful suggestions. 


THE TIN DECORATING COMPANY or BALTIMORE 


NEW YORK OFFICE MAIN OFFICE AND PLANT CHICAGO OFFICE 


469 Fifth Avenue BALTIMORE 36 South State Street 
Telephone: Vanderbilt 6517 Telephone: Wolfe 1400 Telephone: Central 2057 
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Frank B. Tracy, 8 So. Dearborn St., Chicago, IIl.; C. L. Iorns, 826 Clark Avenue, St. Louis, Mo.; 


( , 


Marcu, 192 


25 AMERICAN 


PERFUMER & ESSENTIAL 


Ort REVIEW 





\ BROMUND 


asim ae. mel ell ee 


Tit aa 


prraeaestics eds hte v 


ea ehe 


ete 


Beeswax Refinery and Bleachery of E. A. Bromund Co., Elmsford, N. 


Front View 


PERFECTION 


ESCRIBES our Snowflake Brand of 
Pure White Beeswax U. S. P., a 
result obtained only by many years of 
experience and the most assiduous at- 
tention to every detail in the process of 
refining and bleaching Beeswax. 
There is a reason, therefore, why the 
Drug and Chemical profession have so 


generally endorsed our products and 
favored us with their extensive patronage 
and especially the larger users and man- 
ufacturers of toilet cold cream prepara- 
tions, whose requirements are the most 
discriminating and exacting as empha- 
sized in the liberal and regular demand 
for our 


SNOWFLAKE BRAND of PURE WHITE BEESWAX, U. S. P. 


Stocks carried at all Branch offices 


E. A. BROMUND CO. 


258 Broadway 


New York City 


Representatives 


The Raymond Company, 149 California St., San Francisco, Cal. 
BLEACHERY: Elmsford, N. Y. 
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Highest Quality 
Toilet Preparations 


In Bulk or in Complete Packages 
Under Your Own Name and Brand. 


We manufacture toilet prepara- 
tions of all kinds for the manufac- 
turing trade. Our Specialties 
include: 


Cold Creams, Vanishing Creams, 
Tooth Pastes, Shampoos, Hair 
Tonics, Taleum and Baby Powders, 
Toilet Waters, Perfumes, Face 
Powders, Lotions. etc. 


Stearate of Zinc 
U. S. P. 


Write for Samples and Interesting Prices. 


GLENCO PRODUCTS, Inc. 


3905 Second Avenue Brooklyn, N. Y. 


Telephone: Sunset 4704 
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It Opens 
Like a Watch 


ILADY need only press the 

button and the cover of this 

double vanity case springs open like 
a hunting case watch. 


When it is closed the push button 
catch locks it securely so that it can- 
not open accidentally. 


To this feature are added perfect 
workmanship, and a brilliant and 


durable finish. 


Write for samples and prices. 


Vanities from Virgin Metal 


All manufacturing from virgin metals to highly finished 
compact and rouge boxes is done in our own mills and factories 


and we are prepared to supply a full line of vanity cases in all 
sizes, all shapes, all finishes and all metals. 


PROMPT DELIVERIES. 


The Bridgeport Rolling Mills, Inc. 


Bridgeport, Conn. 
Chicago Detroit 
J. Edward Wehmer Joseph S. Evans 
8059 Vincennes Ave. 840 West Euclid 
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BARS 


Branded and Unbranded 


CAKES 


Branded or Wrapped 


CHIP 


f For Olive Oil Toilet Soap, 
and Baby Soap 


4: 2» POWDER 


For Tooth Pastes and 
Powders Liquid 
Shampoo Base ne 
Liquid Shampoo |_ 


Castile 
U.S. P. IX 
Shampoo Green Soap 


KRANICH & SPECIFICATION SOAP CO. 
54-60 Richards Street, BROOKLYN N. Y. 


We are Manufacturers 
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Capitalize the Popularity of 
Le Marcetino Highest Quality Cosmetics 


HE widespread popularity and rapidly 


increasing sales of Le Marcelino cosmetics 


in the last year have demonstrated con- 


clusively their unquestioned superiority. Far 
sighted manufacturers on the alert to induce 


women to purchase and use more aids to 
beauty may offer our products under their 
own private brands at most attractive prices. 


HE new numbers in our 

line include: Beautifully 
designed, oval Rouge and 
Powder Vanities in dainty 
single, double or triple model 
boxes in highly polished, oxi- 
dized and nickel finishes, both 
plain and artistically hand 
painted. 


Our finely equipped art 
studio with our staff of expert 
artists enables us to offer to 
the trade the very newest of 
hand painted designs. Sam- 
ples and prices to recognized 


responsible perfumers. 


Ca o™ 


Le Marcelino Company ‘; ¢ 


. 
& 


189 Sixth Avenue, New York, N: Y. 
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THE NEW IMPROVED 
Karl Kiefer 


Automatic Rotary 
Vacuum Filling Machine 


Another step forward for Kiefer Vacuum Filling Machines, and for bottlers 
who use these machines. 

Here is an achievement of which we feel justly proud an automatic 
vacuum filling equipment, so simplified and improved that it becomes remarkably 
easy to use, clean and take care of; and is more dependable and positive in its 
work. 

Note this: 


There are no glass jars to bother with. 
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There is no overflow chamber or pump. 

No air tank is required. 

All delicate parts are eliminated. 

Operating parts are reduced to a minimum. 


The machine is simplified to an irreducible point. 


All kinds of liquids are filled at a speed of 40 to 120 bottles a minute. 
Filling absolutely clean and accurate. Foamy products easily handled. Heavy 
viscous products requiring high vacuum present no difficulties. 


SS ee 


Investigate this machine that will do your work perfectly, at lower cost and 
with less trouble. 


THE KARL KIEFER MACHINE CO. 
CINCINNATI, OHIO 
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The adaptability of the 


Improved World Labeler 


to meet most any labeling problem is proven by the character 
of the containers it labels. 


The Improved World Labeler is a most practical machine for the plants which want to increase 
production, lower operating costs and have their labeling neat and uniform, 


Body labels or body and neck labels are affixed 
in one operation. Average capacity of 45 bottles 
per minute. Belt or motor driven. 


Full information can be secured by writing 


Economic Machinery Co., - 2 Grafton St., - Worcester, Mass, 


WORLD LABELER 


vd 
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VICTOR METAL PRODUCTS CORP’N, 188 Diamond Street, BROOKLYN, N. Y. 
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PARTS COSMETICS, Inc. 


O MAKE something more than just compacts requires organiza- 

tion, equipment, experienced workmen and the utmost attention 
to the details of a delicate and complicated process. Such a combina- 
tion produces compacts which not only satisfy but which add prestige 
to the line of the perfumer offering them. We are better prepared than 
ever before to manufacture exclusively for the perfumery trade. 


Highest Quality Rouge and Powder Compacts, 
Lipsticks, Eyebrow Pencils, etc. 


We have enlarged our manufacturing and prompt deliveries at most attractive 
facilities and have installed the latest prices. 

and most modern machinery and All orders receive the direct personal 
equipment in order to insure quality attention of Louis Kronish. 


Write for Samples and Prices and Be Convinced. 


PARIS COSMETICS, Inc. 


128 East 16th Street New York, N. Y. 
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Cellophane is a 
new and unusual 
wrapping mate- 
rial of absolute 
transparency; 
strong, durable 
and impervious 
to grease or dirt. 








The Guardian of Delicate Beauty 


A brilliant, absolutely transparent wrapping of Cellophane is 
the final touch of beauty ...so colorful, so delicate and yet so 
strong, it directs attention to whatever it enfolds. 


Truly, Cellophane works miracles. A vial of perfume becomes 
a glistening jewel; a jar of unguent becomes a castle shining 
in the sun. No wonder this distinctive wrap is used by quality 
perfumers. 


Send us a sample of your product, so that we may demonstrate Cellophane’s sales appeal 
/ I # vt 


DU PONT CELLOPHANE CO., Ine. 
Sales Offices: 40 West 40th Street, New York City 
Plant and Executive Offices; Buffalo, N.Y 
Canadian Agents: WM. B. STEWART & SONS 


64 Wellington Street, W., Toronto, Canada 








ELLOPHANE is a new and 
unusual wrapping material of 
absolute transparency; strong, dura- 
ble, and impervious to grease or dirt. 


It is supplied in several widths for 
economical cutting, and can be had 
in a variety of attractive colors 
and embossed patterns. It can also 


ES re RS 


be printed. 
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LIPSTICKS 
EYEBROW PENCILS 
ROUGE PASTES 
COSME TIQUE 


—Our Specialties— 


Quality and Service 
Maintained at all Times 


ecMERVEILLE PUFF & COSMETIC CO., inc 
339 EAST 93rd STREET, NEW YORK CITY 
**We Strive for Perfection” 


F LORASYNTH LABORATORIES, Inc 


MANUFACTURING CHEMISTS 


EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 


RHODINOL PURE 


DIMETHYL BENZYL CARBINOL 


Indispensable in Lily and Lilac 


ISO BUTYL INDOL 


Will not discolor 


Samples and working formulae for utilization 


cheerfully furnished upon request 





AMERICAN PERFUMER & ESSENTIAL OIL REVIEW Marcu, 


SOAP AND GLYCERINE 
MACHINERY 


Soap Machinery: 


We manufacture a complete line of machinery for producing 
laundry soaps, toilet soaps, soap flakes, powders, creams, and soft 
soaps, as well as special and medicated soaps, from the raw 
materials to finished product. 


Glycerine Equipment: 


We have a complete line of evaporating equipment for the 
recovery of crude glycerine from soap lyes, Twitchell and Auto- 
clave waters, etc., in capacities from 500,000 to 10,000,000 pounds of 
fats saponified per year, both in single and double effect systems. 
Plants are supplied complete in every detail, with blueprints and 
instructions for erection and operation, and need only to be erected 
and connected to steam, water, and lye lines. 


Engineering Services: 


Our many years’ experience in the design and construction of 
soap plants in all parts of the world allows us to offer our facilities 
for the design of new plants, as well as the modernization of exist- 
ing plants, and to assure customers of the benefits of this wide 
experience. 


We are especially equipped, through our varied and thorough 
knowledge of the soap industry, to devise new and effective means 
of carrying out the process of soap making, both for standard or 
for special articles. 


Inquiries: 
We solicit inquiries covering the above, requesting that 


specific information as to quantities, raw materials, power require- 
ments, etc., be furnished. 


HOUCHIN-AIKEN Co. Ic. 


ENGINEERS & MACHINISTS 
HAWTHORNE, N. J. 
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Chemical Equipment 


For the Pharmaceutical and 
Toilet Preparation Industries 


ee 4 | Steam Jacketed Power Mixing Kettles 


Ss a . (Single Motion Stirrer) 
. = Plain lron—Porcelain Lined 


Plate 114 illustrates a Stuart & Peterson Steam Jacketed Power 
Mixing Kettle lined with Acid-Resisting Porcelain Enamel. Stirrer 
and Shaft are Cast Iron covered with a coat of Acid-Resisting Enamel. 


We have hundreds of patterns for Stirrers and can furnish one 
to meet your requirements. 


Sizes: 5 Gallons to 300 Gallons 


Vacuum and Pressure Stills 
(Flat Cover Type) 
Plain lron—Porcelain Lined 
Plate 18 illustrates a 35 gallon Vacuum Kettle 
. This type is practical where 
(48 Left) a very small amount of 
Plate 18 Dome space is required. 


35-Gallon Jacketed We can furnish Vacuum 
Vacuum Kettle lined Kettle equipped with Con- 


with Porcelain’ En- ; 
amel, Cover equipped densers for either reflux or 
with Handhole, Sight i isti i : 

Plate 114 Glass and two other straight distillation 
0-gallen Steam Jack- »penings; Outlet from . " 
eted Kettle, with Sin- eae Mette Paton Sizes: 10 to 300 gallons 
gle Motion Mixer $255. 
Cast Iron lined with \e Belo 
Stuart and Peterson j \ nis aan 
{cid Resisting Enamel. Plate 31 
Mixer blades covered es } . 100-Gal. High Mod 
with Acid Resisting ‘ C art chegg 9 oh Ch saad: 
Porcelain Enamel cal St rage Tani t it] 
Single Motion Power 
Mixer and Hardwocd 
Stirrer, Porcelain 
Lined Gate and Pipe. 
Price $215 


(Above) 


d€ 


Storage and Mixing Tanks 


We can furnish either Belt or Motor Driven 
Storage and Mixing Tanks in sizes from 50 
gallons to 500 gallons capacity. 
Stuart & Peterson Storage and Mixing 
Tanks are made of Cast Iron lined with Acid- 
Resisting Porcelain Enamel. (Above) 


Plate 30 
100-Gal. Low Model 
Gelden Crown Chemi- 
THE cal Storage Tank 
equipped with % H.P. 
Side Propeller Motor 


Stuart & P eterson Price” completes ie 


COMPANY Catalog No. 


232 will b 
Makers of Cast Iron Enamelled Products Since 1840 pe ee bet 


eieiatenitaabeed Write tori 


95-97 Liberty Street New York City without delay. 
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Read Mixers are made 
to suit all kinds of 
mixing problems. For 
mixing facial creams, 
dental creams, shaving 
creams, soaps and 
toilet preparations, 
you will find the 
READ the best mech- 
anical help obtainable. 


If the quality of your 
product depends upon 
efficient mixing, you 
should investigate this 
machine. For all mix- 
ing or beating opera 
tions, it is without an 
equal. 

The savings you can 
obtain from it are real, 


READ MACHINERY CO. paixx. 





AMERICAN PERFUMER & ESSENTIAL OrL REVIEW 


> Me 100 2, ¥ 4 a / Fills Clean 
fore. par a a and 
Minute ~ ea Accurate 


The “Superior” Type Fillmg Machine 


PATENTED DEC.’ 27, 1921 


ne FILLS DIRECT OR FROM THE BOTTOM UP 
Hand Filler for ee ee 


smaller capacities One of our many models designed to fill such products as 


Vanishing Creams 
Pastes Salves 
Stuffs the 


— and All Semi-Solid Products 


— container 
30 Ibs. : from the Special attachments for scraping off jars level, 
ottom 


up. and special metal used for acid products 


THE FILLER MACHINE CO., Inc. 


—_ ‘Original Inventors and Manufacturers 
a 1254 East Montgomery Ave. 


Philadelphia, Pa. 


Does aw at he spatula. New York Office Chicago Office San Francisco Office 
: ne with the ‘P ” 30 Church St. 53 W. Jackson Blvd. 112 Market Street 
Write for details. 
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DAY Sifting and Mixing Machinery 


ao Built specially to fit your needs 


DAY 


Lightning Sifters and Mixers are made 


in various sizes and designs depending upon 
the use to which they are to be put. For 
vears this equipment has proved itself with- 


out 


peer for sifting, mixing, and aerating 


powdered goods. These machines are made 


either 
when 


“DAY Sifter and Mixer with Motor directly attached, 


For manufacturers of cold cream, tooth paste, and other 
semi-liquid or paste preparations in the cosmetic, den- 
tifrice, and perfumery industries, the DAY Pony Mixer 
shown helow will be found to be the ideal equipment 
for agitating masses of these materials. These mixers 
are either motor or pulley driven and can be supplied 
in almost any size manufacturers desire. Write for 
special catalog and prices. 


The J.H. DAY COMPANY- Cincinnati, Ohio 


New York Boston Minneapolis Buffalo Philadelphia Kansas City Chicago 
Columbus Milwaukee Pittsburgh San Francisco St. Louis Dallas Atlanta 


‘DAY PRODUCT 


—Over 35 Years’ Experience 












An Idea in Labeling to 
Open New Sales Channels 


AVE you considered the sales possi- 
bilities of an additional label on 
your package? 
Many standard toilet preparations have been 
“revitalized” by the addition of one or more 
new labels neatly and cleanly applied. 
lf you will send us your package we will be 
glad to analyze the possibilities for adding 
an additional touch by means of an attractive 
band or label. We will also give you facts 
showing how economically your entire label 
ing may be done on the New Ermold. 


EDWARD ERMOLD CO. 


Manufacturers of QUALITY Labeling Machines 
Hudson, Gansevoort & Thirteenth Streets 


World's Largest 


CANADA GREAT BRITAIN FRANCE 
The NEW ERMOLD Labeling Machine oe Co., ee — R. J. Lecomte 
a. 0., a. 
Montreal & Toronto London & Glasgow Paris 


ERMOLD’'S SPECIAIL LABELING GUM KEEPS PERFECTLY 


with or without steam jackets for use 
heating while mixing is necessary. 





Lae LY 


SCs 


*DAY Pony Mixer, Motor Driven 


New York, N. Y. 






— PROMPT SHIPMENTS — 
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ARABOL 


Adhesives for Labeling, Wrapping and Sealing 


This is not merely a business of manufac- 
turing glue. I/t is an institution for solving 
adhesive problems. 


Whether your particular work requires 
labeling, wrapping or sealing—by hand or | 
machine, bring your adhesive inquiries and 
troubles to the largest and oldest organiza- 
tion in the world specializing in the manu- 


se facture of glues, gums and pastes for every 
Lowest prices for quality glues and gums, backed rpose 

by a reputation of 39 years and the resources of emis : 
the largest adhesive plants in the world. 


Ghe ARABOL MANUFACTURING CO. 


CHICAGO: (Cicero) Ill. NEW YORK: 110 E. 42nd St. TORONTO: 13 King St. W. 





Increased Production 
A Better Package 


Lower Costs 


Weimann Filling, Closing, Clipping 
and Dating Machine for 
Collapsible Tubes 


Automatically Fills, Precloses, Double 
or Single Folds, Clips, Dates and Ejects 
40 to 50 Tubes Per Minute 
Filling is uniform, clean, without drip- 
ping. Wide range of consistency. 
Does not operate when operator skips 

tube. 

Perfect Shape. Each tube uniform 
without. wrinkles or kinks. Dents 
smoothed out. 


—————— 


Discharges onto Conveyor Attached to 
Machine. Thus eliminates another op- yu 
eration as they are fed direct into car- 
toning machine. No wiping required. 


The Rolls Royce of Filling and Closing 
Machines. 
The Weimann Bros. Mfg. Co. 
Derby, Conn. 


MF’R'S SPECIAL MACH. TOOLS—STAMPINGS—ETC 
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Only One 
Operator Needed 
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‘Baxter Quality’’ 


Perfume, Powder 
and Soap Boxes 


QUALITY 


The Baxter Paper Box Co. 
FACTORIES IN MAINE 


: General Offices, Brunswick, Maine 
BAXTER BUILT 


BOXES Philadelphia Repr itative: * 
2119 Spruce seas 
Boston Showroom: New York Showroom: 
34 Merchants Row 30 East 42nd Street 


ESTABLISHED 1890 


FOREIGN" ZS Comes 


KAOLIN SOAP POWDER 
ZINC OXIDE ZINC STEARATE 
MAGNESIA CARBONATE PREPARED CHALK 


PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 
STARCH INFUSORIAL EARTH 


WHITTAKER, CLARK & DANIELS, INC. 


MPORTERS AND EXPORTER 
245 Front rm New York 





ADDRESS PRIVATE FORMULA DEPARTMENT 


FREDERICK STEARNS & COMPANY 


ESTABLISHED 1855 
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PRIVATE FORMULA 
TOILET REQUISITES 


ow 


Quality means Repeats 
Repeats mean Profits 


Cw 


TOOTH PASTE 


IS OUR SPECIALTY 


cw 


For high grade Creams, Lotions, 

Powders, etc., packed in dis- 

tinctive and original containers 
write us. 


We can help you. 


DRESS PRIVATE FORMULA DEPARTMENT 


FREDERICK STEARNS & COMPANY 


ESTABLISHED 1855 


DETROIT, MIGHIGAN ,_U.S.A. 
OY = 
oe, 
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By IL IMi Ss to Shippers to Britain 


your customer’s door can now obtain from the newly-estab- 
lished L.M.S. Freight Offices in America 


in Britai 
in ritain the cost of delivering, storing or distribut- 
Pane & SCOTTISH RAILWAY OF GREAT BRITAIN | ing their merchandise in Great Britain. 


‘‘THE BEST WAY”’ , 
The New York Office will be pleased 
to quote rates from most of the principal 
British Ports to any part in the interior. 





? Trafhe Managers and Freight Forward- 


f Advance arrangements ers are invited to address: ‘ 
a) made for handling and 
; t ? Sikes” ra kind of reight Thomas A. Moffet, Freight Traffic Manager in America 
/ j . in er at the port or in the LONDON, MIDLAND & SCOTTISH RWY. OF G. B. 
‘ erior. 


One Broadway New York 


















IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— TALC —Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AII Grades 
CARBONATE MAGNESIA ZINC OXIDE 


HAMMILL & GILLESPIE, INC. 


Founded 1848. 
240 and 242 FRONT ST., NEW YORK 


Chicago Representatives 
A. C. DRURY & CO. 


420 Rush St. Telephone Central 2349 
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TRADE 


2 


MARKS 


ARE VITAL ASSETS 


HE perfume, toilet prepar- 
aticnsandallied industries 
are more dependent upon 


their individual trade names and 
artistic attractive packages fcr the 
expansion and preservation cf their 
business than most other industries. 


While the basic trademark and 
patent laws are fixed, their appli- 
cation is subject to continual va- 
riations and changes due to the 
constantly progressive ideas of the 
courts 


Rights under these laws are in- 
volved in an intricate tangle of 
decisions impossible of correct 
understanding by any one other 
than an expert patent and trade- 
mark attorney. 


The business man cannot afford 
to guess in a matter of such vital 
importance to the existence of his 
business,as the matter is too closely 
allied with his profits to be super- 
ficially considered or entirely 
ignored. He must know—and 


know positively—that his property 
is properly protected from invasion 
and that he is n>t trespassing upon 
the rights of others. 


HE Patent and Trademark 

Department of THE AMER- 
ICAN PERFUMER & ESSEN- 
TIAL OIL REVIEW is organized 
to give proper advice and protec- 
tion to its readers. It is under 
the management of an expert 
patent and trademark attorney of 
many years’ experience and prac- 
tice. Its files and records are 
most complete for a determination 


‘of any problem that may be pre- 


sented. Itiscapable cf furnishing 
information upon all branches of. 
these laws and in rendering as 
accurate decisions as may be pos- 
sible under any particular set of 
circumstances. It is a highly or- 
ganized legal department capable 
of advising you and of protecting 
your legal rights in both the Patent 
Office and the Courts. 


Submit your problems to the 


PATENT AND TRADEMARK DEPT. 


Perfumer Publishing Company 
14 Cliff Street, New York 





Marcu, 1925 


Marcu, 1925 AMERICAN PERFUMER & ESSENTIAL. Orn: REVIEW 


“International” Vacuum Filling Machine 
Semi-Automatic, Double Head. 


HIS machine was designed for continuous filling of various size bottles with the least necessary 

adjustment in changing. It is adjustable for size, height or neck length. Fills four bottles while 
others are placed in machine. Tests bottles for leaks, fills to uniform height, has no drippage, drives 
corks and accumulates the bottles. Overflow is returned to supply jar automatically. Filling and 
operation of machine operated by foot valve. 


Full particulars on application 


INTERNATIONAL 
FILLER CORP. 


Factory and General Offices 
Petersburg, Virginia 


REPRESENTATIVES: 


BOSTON NEW YORK CLEVELAND ST. LOUIS 
L. M. Selleck R. J. Piellisch A. K. Einstein Gus Linhardt 
131 State St. 207 Water St. Union Bldg. Pierce Bldg. 


PFAUDLER 
GLASS LINED 
PIPE AND 
FITTINGS 


Made in Four Standard Sizes : 2-in., 2\4-in., 3-in. and 4-in. 
Inside Diameter Measurements. 


connect his present glass lined plant units with glass lined pipe of equal 

resistivity. Corrosive products which formerly caused your regular iron 

pipe to wear out, can now be handled without wear on the glass lined 
pipe. Our pipe can be easily cleaned, is sanitary, and will last indefinitely. 
Descriptive Folder on request. 


Cees eases esas eee el\f All| THIS COUPON ###sssessssseeeeesesssessssaes 


THE PFAUDLER CO., 
217 Cutler Bldg., 
Rochester, N. Y. 


Gentlemen: 


oT HIS new line of glass lined pipe and fittings enables the manufacturer to 


Send your descriptive folder on glass lined pipe and fittings 


Street 
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Colton No. 6c 


Filling, Cleaning and 
mae cro. Wiping, Folding, 


FOLDING CLOSING 


AUTOMATIC ~~ ee , [vero HEAD | Clipping and Dating 
: Machine 


Capacity 45 to 50 
tubes per minute. 


This machine is 
recommended on 
large runs. 


K. aouust HEIGHT ° 
OF CLIPPER HEAD Send for Circular 
Fully Describing 


Arthur Colton 
Company 


p 2604 East Jefferson Ave. 
atents Pending eemnaie, Mitel 
etroit, Mich. 


CLIPPER HEAD 
CLUTCH LEVER 





A NEW MODEL ‘‘HALLER”’ 





Labor-Saving Table Type 
Gravity Filling Machine 


Equipped with:— 
3 Tubes for bottles up to 344” 
$100.00 
4 Tubes for bottles up to 214” diameter . .$110.00 
Fills any shape bottle—3 or 4 at a time. 





Machine as illustrated made of iron and brass—where 
the material to be filled attacks these metals other 
suitable metals will be used at slight additional cost. 


We build a complete line of Hand and Automatic Filling Machinery 


Write for Catalogue 





Owned and Manufactured by 


McKENNA BRASS & MFG. CO., Inc. 
HALLER DIVISION 


Model M 1925 Improved 3 Tube : 
Table Filling Machine P. O. Box 1249 Pittsburgh, Pa., U. S. A. 
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U. S. PEERLESS VACUUM FILLER 
Model ‘'O”’ 


Capacity 30 to 60 containers per minute. 


Lever feed and automatic discharge. Can be equipped to dis- 
charge bottles onto stationary table. Belt conveyor, capping 
machines or corker conveyor. 


enna tlt illititttdtittttittle 


= 
b 


Why consider a filling machine where bottles have to be placed 
on the tuhes individually and removed therefrom by hand, or use a 
tray type machine, when for the same money, and in many cases 
less, you can get an automatic U. S. Vacuum Filler that fills faster 
and eliminates this unnecessary handling of the containers? Sturdily 
constructed and built for hard usage. 


titted 
VM as, 





itt l 


Write us for further details and submit samples of your con- 
tainers. 


We offer the most complete service and manufacture the largest 
line of machinery for general use in the packaging and handling of 
liquids and semi-liquids of any manufacturer in the United States. 


SUBMIT US YOUR DIFFICULT PROBLEMS, 
WE WILL GLADLY SOLVE THEM. 





=| U.S. BoTTLERS MACHINERY Ca-CHIcaco 


4015 -~ 403! NORTH ROCKWELL 5ST. 


ROUULINNGS ANS EASING ENIGINac 


ESSENFLOUR PRODUCTS rp. 
MYSORE 6S. INDIA) 


Distillers of Essential Oils and Manufacturers of Perfumery Products 


Sole Consignees and Distributors 


MYSORE 


(GOVERNMENT DISTILLED) 


SANDALWOOD OIL 


Satisfying the requirements of all Pharmacopoeias 


Samples and prices will be readily furnished on application to sole representatives 


Sole Agents U. S. A. 


COX, ASPDEN & FLETCHER 


TELEPHONE 26 Cortlandt Street CABLE ADDRESS 
RECTOR 4586 NEW YORK CITY COXASPDEN, N. Y. 
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CAVALLIER FRERES. 
GRASSE (ALPES, Muss) FRANCE 
FOUNDED 1784 


NATURAL FLOWER ESSENCES 


SUPERABSOLUTES—ABSOLUTES—CONCRETES—LIQUIDS 


OIL GERANIUM AFRICAN OIL ROSEMARY FRENCH 

OIL LAVENDER FRENCH OIL SAGE SCLAREE 

OIL BOIS DE ROSE OIL VERBENA PURE 

OIL VETIVERT BOURBON OIL BASIL FRENCH 
ROSE AND ORANGE FLOWER WATERS 


Samples and Prices Submitted Upon Request by Our Representatives: 


PIERRE LEMOINE et Cr, Inc. 


294 PEARL STREET NEW YORK, N. Y. 





Beautiful Baccarat 
Glassware 


AINTY, sparkling, crystal 
clear creations in glassware 
for discriminating perfumers. 


You may purchase bottles for 
less money than we charge but 
you cannot obtain greater value 
than we give regardless of what 
you pay. 


Guerin-Pouyat Elite, Ltd. 
~ Sole Agents for United States and Cancda 


43 W. 23rd St. New York, N. Y. 














Marca, 1925 AMERICAN PERFUMER & ESSENTIAL O1L REVIEW 


Novelty Perfume Viats 


Attractive, Unusual Designs 
“RYE” BOTTLE Superior Quality 
Our very lat- Fast-Selling 


est pattern; 
stock size ca- 
pacity 4 ounce; . ‘ 
ready for im- you opportunity for bigger sales and repeat orders. 
mediate  deliv- 
corks to 
stock— promptly for $1.50. This amount 

sold at cost. 


Our large line of fine miniature perfume vials offers 
Sample package of vials sent 


will be credited against 


“VOLSTEAD” your first order. 


Furnished in plain finish—your = ’ 

choice of Golden Amber or | Designs also made to 

Emerald Green handles. Same order. Write us. 

finish handles furnished on 

our new cut design “Volstead” 

vial. SQUARE 
“BRANDY” 
BOTTLE 


Glass Products Co. 9 2 


furnish round 
Southern Representatives: Western Representatives: shape. 


LILLY BROKERAGE CO. V ‘ ] d E. MARX CO. 
472-480 Union Ave, ine an y N. ° 140 No. Dearborn St. 


Memphis, Tenn. Chicago, Ill. 


BUTYRIC ACID, EDIBLE 


A special grade for use in Imitation 
Butter Flavors. Write us for 


samples and formula. 


INCORPORATED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 
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Telephone Cortlandt 2327 Cable Address “‘Cosmetic”’ 


Joseph L. Stummer, B.Sc., Ph.G. 


Consulting and Manufacturing Chemist 
Cosmetic Specialties 


201 Fulton Street 
NEW YORK 


—‘‘A Business Built on Recommendation’’ 


Ribbons for All Purposes 


Make Your Vanity Puff Different. We are specialists in 
ribbons and are prepared to match the color of your powder 
or rouge with suitable ribbon, either plain or with fancy 
edges to harmonize with the stitching on the puff. 


We are prepared to help you solve any special problem 
involving the use of ribbon. 


Write for Full Information 


John C. Welwood Corp. 


Largest Manufacturers of Ribbon 
260-266 Fourth Ave. New York, N. Y. 


eT Ane ATT aah TTS 




















See How They 
Brighten Your Package 


END us, C. O. D., one of each of your 

bottles of different sizes and shapes, 
corked and labeled with the contents. 
We will be pleased to cap them for you 
at our expense. We will select colors to 
match either the labels or contents, unless 
you express some preference, and will ship 
the bottles back to you fitted with 
Capes-Viscose. We will also quote prices. 


CAPES-VISCOSE, INC. 
Sales Office: 
132 Madison Avenue, New York 


Phone : Lexington 2743 


American Works: Delawanna, N. J. 


t 
| 
| 


\ 
BLEMISHES 





Cap Before Cap After Drying 
Fits “‘Like a Glove” 
Makes a 


Hermetic Seal 


Drying 
Just Put On 


What Capes-Viscose are 
and How They are Used 


(' APES-VISCOSE are hoods of cellulose which are slipped wet over 
the top,of corked bottle. They dry quickly and shrink smoothly, 
forming an absolutely sanitary, non-absorbent and durable seal over 
the stopper, lip and neck of the bottle, making it impossible for the 
contents to leak or evaporate. 


An inexperienced operator can cap 400 bottles an hour with Capes- 
Viscose. On some sizes and shapeésas; many as 600 per hour are 


capped regularly. 


Some_of the Prominent Users of Capes:Viscose 
i weed Crear $.'S. White Délital Mf, ‘Aa: Compan: 
oe Comp a ae! 4 Yardley & Company, Maite Elisabet Arden fi 
arren orporation 


FEI - 


Northam American Druggists Syndicate Harriet H, Ayer 
Cutex Manicure Specialties neces a Medicine Co, The Cheramy ompany 
Solon Palmer 
Ed. Pinas sost Sst coe ratories 
Parfumerie Ri 
Mme. Helena Rubenstein Bway Gey Supply Co. 
Amoi Barber Supply Co. 


CAPES-VISCOSE, INC. 


Sales Office : 
132 Madison Avenue, New York 


Phone: Lexington 2743 


American Works: Delawanna, N. J. 











—= 
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ESTABLISHED 


1840 


Main Offices: 
Shipkoff & Co., Ltd. 
Sofia, Bulgaria 


Branch Office: 
Kazanlik, Bulgaria 


Model factories: 
In all main centers 
of the Rose District. 


Highest Awards 
Including four Grand 
Prizes. 
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The test of cheapness is quality—not price. 
Shipkoff’s Otto of Rose is the cheapest because 
it is the best in the market. It is absolutely pure 
and warranted free from any foreign matter. It 
is the standard brand—always uniform and one 
quality only—the very best. It is distilled with 
the greatest care, only in the very finest centers 
of the rose district in Bulgaria and from the 
choicest fresh red roses—being a perfect blend 
of same. The bouquet of its aroma is the rich- 
est and sweetest rose odor—without any heavy 
vegetable scent. For strength, richness and 


delicacy of true rose odor, it has never been 


surpassed. All high class perfumers use it 
exclusively. Try it and you will do likewise. 
Don’t hesitate. Do it now. 


American Office 


INCORPORATED 


1922 


Shipkoff’s Pure Otto of Rose——— 


Distributing de- 
pots: Paris, London, 
Hamburg and in all 
main perfumery cen- 
ters. 


Montreal Depot: 
41-43 Youville Place. 


London Depot: 
5 Giltspur St. 
Newgate St. 
EG 1 


Original packages: 
4, 8, 16, 24, 32, 40, 48, 
56, 64, 72 and 80 ozs. 
each. 


SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 





For Toilet Powders 


PLYMOUTH STEARATES 
of 


ZINC_—MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 


For Toilet Creams 


PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 


Exports—M. W. PARSONS—Imports 


and 





New York 


Plymouth Organic Laboratories 
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HEITER 
COMPACTS 


é 


They sell well because 
they are: 


—HIGHEST QUALITY 
—NEW DESIGNS 
—IN ALL SIZES 

—IN ALL FINISHES 


Heiter compacts are the thin- 
nest 2-inch Double Com- 
pacts made. A feature is the 
Mirror Spring on which 


patent is pending. 


Write for details today. 


H. L. HEITER 
Room 1174, 200 Fifth Ave. 
NEW YORK 


Phone: Gramercy 3221 


The Pioneer Manufacturer of Metal Boxes 
for the Perfumery Trade 


PROVIDENCE RHODE ISLAND 
TheHome-fe-Sabe!eautitul 
Keal Art—Perfect workmanship 


— ON EMBOSSED ~ 
UNE \SEALS 
COLOR \ LABELS 


STEEL DIE COT \ FOLDING BOXES 
BEST PRICES ON PURE GOLD 


NEW YORK OFFICES 
36 WEST 34TH STREET 
R.E.CHUMASERO-MGR- Tec PENNSYLVANIA 1538-1539 
ST.LOUIS OF FICE —_—__—— 
2042 RAILWAY EXCHANGE BUILDING 
S.C.BONN-™anacer TEL. OLIVE 2434 
CHICAGO OFFICE 
WITH ROSE LABEL & BUX CV. 
IO8LA SALLE ST- tec.-DEARBORN 9637 


elu 
saan 2 
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— Precipitated Chalk 
i : (Genuine English) 
Zinc Oxide French 


iN HH He (Genuine Blanc de Neige) 
; HY ry at i 


| HH iy one Stearic Acid 
Fr ei Tes. (XXX Triple Pressed Saponified) 
T al wee Zinc Stearate 
i rh ii rm ; (Velvet Brand) 
an ii iy ' HL a e 
i Be se Pure White Beeswax 
Imported and Domestic 
Kaolin (English Bolted) 
Certified Food Colors 
Vegetable Food Colors 
Aromatic Chemicals 
Essential Oils 


Spermaceti 


321-323 NORTH SHELDON STREET -- - -- CHICAGO, ILLINOIS 


REPEAT ORDERS 


FOR OUR STOCK LABELS 
TELLTHE TALE! 


| aoe Va ee aad a1 CR ah 
D4 THAT DISTINCTIVE LOOK 


THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.,PA. 
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ZINC OXIDE 


Zinc Oxide is one of the important ingredients in face powder. The presence 
of lead in Zinc Oxide is a detriment. We supply Zinc Oxide absolutely free 
from lead. 


REMY’S POUDRE de RIZ ROYALE 


is also an important ingredient in face powder and compacts, when free from 
gluten. Remy’s Poudre de Riz Royale is free from gluten. It is the presence 
of gluten that makes some rice starch gummy and causes it to “turn.” 


Quolations on request 


ORBIS PRODUCTS TRADING CO. , Inc. 


General Offices: 215 PEARL STREET, NEW YORK 
Branch Office: 162 N. State St., Chicago 


ANY ROUND PAPER BOX 


We have special facilities for man- 
ufacturing round Face Powder 
and Rouge boxes. 


Let us estimate on your next 
contract. 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY COMPANY 


N. W. Corner Juniper and Federal Sts. 
PHILADELPHIA, PA. 








DISTRIBUTORS 


Atlanta 
Boston 
Buffalo 
Chicago 
Cincinnati 
Cleveland 
Detroit 








Your Breakfast 


Cereal 


is likely to be the very grade corn from which 
we, in our search for a perfect solvent for 
the finest perfumes and toilet waters, obtain 


Certified Grain Alcohol. 


There is a right alcohol for every pur- 
pose- and for the exacting perfumer no 
other solvent can quite equal Certified Grain 
Alcohol, made from golden corn — good 
enough for food. It is this selection, coupled 
with the extreme care taken in manufacture, 
that gives Certified Grain Alcohol its sparkle 
and its perfect and permanent freedom from 
objectionable by-odors. 


LAWRENCEBURG, IND.,U.S.A. 


Louisville 
Minneapolis 
New York 
Omaha 
Philadelphia 
Pittsburg 
St. Louis 


- 
American Perfumer 
end Cavent st Ot lewee 
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eg Autiatie Peshons Vials. 


A Good Medium to Sell More Products 


HESE beautifully striped, im- 

ported Perfume Vials come 
with elongated leak-proof glass stop- 
pers, with nickel slip or gilt screw 
caps. Their forms vary to suit every 
need. Can also furnish 5H, striped, 
same size and style as 4H. Also 
52EE, beautifully striped, 1% oz. 
capacity, same style as 52A. Pro- 
vide for your present and future 
requirements. Prices reasonably low. 


Write for samples and quotations. 


Sole American & Canadian Distributors: 


BelgianTrading Co., Inc. 
44 Whitehall Street, New York, N. Y. 


CHICAGO OFFICE 
John C. Franzen, 3320 N. Clark St. 


PHILADELPHIA OFFICE 
Clayton F. Shoemaker, Jr., 310 Landrillo Road, 
Cynwyd, Pa. 
PACIFIC COAST REPRESENTATIVE 
The Raymond Company, 149 California St., s5D—% dr. 
San Francisco, Cal. 


HYDROXYCITRONELLAL 100% 


Highest Quality 


GERANIOL EXTRA 


With the Odour of Fresh Rose Petals 


A.M. TODD COMPANY 


KALAMAZOO MICHIGAN, U. S.z A. 
Established in 1869 





AMERICAN PERFUMER & EssENTIAL OIL REVIEW Marcu, 1925 


Private Brand Toilet Soap 


E are prepared by experience and equipment to 
: manufacture for you highest quality toilet soaps 
under your own brand. 


With the cumulative experience of over 75 years 
in soap making to draw upon and the most modern 
methods available our customers are assured unusual 


service. 


Let us cooperate with you in building up your toilet 
soap business. 


Pennsylvania Soap Co. 


LANCASTER, PA. 


FOR TOILET POWDERS 


Stearate of Magnesia 
Light. Great Adhesiveness. Pure White. Immeasurable Fineness. 
Heavy if desired. Dusts out under the puff like the finest pollen. 
Stearate of Zinc 


Odorless. Impalpable. Pure White. Water-Resisting. Great 
Adhesiveness.. Light or Heavy as desired. 


We are manufacturing the foregoing on a large scale. Deliveries 
in any quantity from one barrel to a carload. Prompt shipments. 


WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 
55 Thirty-Third Street BROOKLYN, N. Y. 


Senn end =e Stocks Carried: Telephone: 
; ‘ldin 
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S, ~ Synthetic Flower Oils 
Our Tubes are N aa of Proven Merit 


and individuality 


Guaranteed 
Not to Peel 


Pure Tin 
or Lead 


Plain or ERNST BISCHOFF co., inc. 


Decorated 135 Hudson St. 
New York, N. Y. 


SYNTHETIC FLOWER OILS 
Per lb. Per oz. 
Rose Concrete No. 1380....$50.00 $3.45 
Tuberose Concrete No. 233.. 15.00 1.15 
Moss Rose No. 80 25.00 1.85 


Lilac Concrete No. 412.... 32.00 2.35 


Neroli “‘P’’ Special No. 22.. 12.00 .85 


Violet Concrete No. 304.... 25.00 1.85 


COMPOUNDED OILS 
(Extra Concentrated) 
Lilac Blossoms No. 271A.... $8.50 $ .65 
Lilac Vegetal No. 83 8.00 .60 
Lilac French Type No. 97.. 5.75 40 


Arabian Flowers No. 245... 16.00 1.25 


Bouquet “C’’ Special No. 60. 8.00 .60 
Bouquet Jane No. 244 21.50 ¥.85 


Chypre No. 215 A 15.50 (1.25 


These products are popular and rapid sell- 
ers to the trade. Let us quote on your in- 
dividual requirements. 


i ' Telephone Walker 2880 
Wheeling Stamping Company Cable Vioterrese, New York 


Factory Eastern Representative 


WHEELING, W. VA. GEO. K. DILLER 


B. E. STOVER, Sales Mgr., 90 West Broadway, New York 


Call or write 
135 Hudson Street, New York 
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_ Machines In One 


The ‘‘American’’ Universal Electric Weigher 
Model G-! for all Talcum and Face Powders 


or any Powdered Materials serves as: 


An automatic Gross Weight Scale with auger feed. 
A volumetric Filler (easily adaptable for this purpose ). 


An automatic Packer (pressure 
can be used where Containers are 
too small to hold the required 
weight—without Packing). 


Automatic Capping Device— 
Automatically forces on the 
caps as cans come from the 
machine (as shown in illustra- 
tion). 


This is the ONLY EQUIPMENT that automatically and accurately 
WEIGHS, FILLS, PACKS AND CAPS any style or kind of container 
at a speed of from 15 to 30 containers per minute, by simply using special 
augers and filling tubes. 


Users of this machine include such 
well known manufacturers as 


Armour & Co. Cheramy 
National Dental Co. Marinello Co. 
E. R. Squibb & Sons Davison Chemical Co., etc. 


Write for Full Information about our other labor and time saving machines 


American Machinery Co., Inc. 


Main Office and Factory: 330-348 N. 12th St. 
ee Philadelphia, Pa. nan ees 


————————_— 





me, 


Keeping a “step ahead” 


UR service doesn’t stop in furnishing the 

Perfume trade with the best talc for toilet 
or face powder uses. 
We are keeping a step ahead by using scientific 
equipment. New investigations as to chemical and 
physical properties. Tests for grain size. Experi- 
ments for hardness. Color tests. Uniform testing 
of “‘slip.”’ Tests for specific gravity and behavior, 
and many others. 
We are doing these things for you—the manu- 
facturer of toilet goods, so you can have the best 
talc milled, for your products. 

Why not write for our new booklet? 

‘“The Story of Good Talc.’’ 


Warehouse stock located in: 
New York Boston Philadelphia Detroit 
Chicago St. Louis San Francisco 


SIERRA TALC COMPANY 


~ ™~ Equitable Bank Building 
Los Angeles, California 


° 


=i. 


: 


n 





Sierra Talcs give “‘natural’’ 
coloring— 


It is absolutely essential for manufacturers of high-grade face powders, 
toilet powders and foot powders to use a talc in their manufacturing 
processes which will blend with the natural coloring of the skin. 


Yet—many Talc goods manufacturers unknowingly buy talcs having an “‘off 
color—in other words, an unnatural bluish white. Corpse-like, distressingly in contrast with 
the natural color of the living skin. On the contrary Sierra Cloud and Sierra Snow are of a 


brilliant white color which blends superbly with the natural coloring. 


They mix readily with other powders. They carry just enough luster to be desir- 
able and they impart to the flesh its natural appearance. So——be sure when you order your 
next shipment of Talc to specify Sierra. Two brands, one quality. Sierra Cloud or Sierra 
Snow. (See explanation on other side.) 


SIERRA SNOW 


Our Sierra Snow is milled finer than the regular 
grades of No. 200 mesh talc on the market 

It is as light and fluffy as ordinary flour, so that it 
can be readily mixed with other powders when neces 
sary. This property gives it a marked advantage 
over talcs which are heavy and dense in consistency 
and therefore difficult to mix 


SIERRA CLOUD 


Our Sierra Cloud brand is obtained from the very 


finest dust made in the grinding process. This dust 


is caught in special dust collectors, and is the finest 
and fluffiest product we know. An extra fine 
product for finer uses which passes through No. 25 
silk bolting cloth. It is used in the manufacture of 
especially fine, high-grade toilet and face powders 


Our large output means prompt delivery on all orders whether filled from the mill 
or by our distributors. 


New York Boston Philadelphia Detroit Chicago St. Louis 


San Francisco 


Write us for a sample and prove our claim. 


SIERRA TALC COMPANY 


Equitable Bank Building 


Los Angeles, California 
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We want Ideas 


for New Products 
or Methods 


E are established manufactur- 

ers of cleansing and kindred 
specialties with a well equipped 
plant. We desire to add to our 
line one or more package numbers 
suitable for the grocery, hardware, 
drug or automobile accessory 
fields. We would also like to add 
one or more numbers for the insti- 
tution supply field. 


We will consider for Purchase 
Outright: 


(1) An entirely new product or 
idea. 


(2) New ideas or methods to im- 
prove products already on 
the market. 


Or we will consider: 


The manufacture of products to be 
sold through your own sales organ- 
ization. 


Please do not submit formula in your letter. 
If an idea, just give a general description. 


Your letter will be Held in Strictest 
Confidence. 


Address 


EASTERN MANUFACTURER 


Care 


THE AMERICAN PERFUMER 
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Part » 


AD ESTRER, 
Four-Purpose Face CREAM 
a et 


Dennison is also the 
designer and manu- 
facturer of quality 
boxes for Powder 
and Perfume. 


Seals that show on the 
profit sheet 


PERFUMERY WRAP that is 
fanciful—as delicate in design 
as the fragrance it represents—that 
is what helps sell the product first. 
Perfumery manufacturers recognize 
this. They know that the selling appeal of 
the package is of prime importance. That 
is why they use seals and bright labels. 
Dennison designs seals and labels both 
rich and simple — seals and labels that are 
a quality product—aimed to help sella 
quality product. For years, Dennison has 
designed and created the finest seals. 
Actual samples are necessary to prove 
the superiority of Dennison design and 
workmanship. Just clip the coupon now 
and you will get them. Write today! 


DENNISON MEG. CO., Dept.4:< Framingham, Mass. 


Please send me samples of your Perfumers’ 
Seals and Labels. 


I am also interested in fine box+s. 


14 Cliff Street Name 
New York, N. Y. Address 
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VANILLA BEANS 


DIRECT IMPORTERS 
FROM THE ISLANDS 


P. & P. DERODE FRERES & DAMMANN, INC. 
71-73 MURRAY ST. “Ss NEW YORK 


Are you interested in a very fine Narcissus oil of the French type? If 
so, write to us immediately, and we will send you a sample of our 


Oil Nareissus French 


The perfected result of two years’ experimentation. In quality it 
occupies a class all by itself. Do not be deceived by the low price of this 


$42.00 per lb. 


Try it out and see for yourself that it is worth twice that amount. 


Trial Ounce $2.75 


FELTON CHEMICAL COMPANY, INC. 


Manufacutrers of Aromatic Chemicals and Synthetic Flower Oils. 


61-65 Taaffe Place Brooklyn, N. Y. 


oil, which is only 
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The Lorscheider-Schang Company 


Incorporated 


New York City and Rochester, Manufacturers of finest 
hand made boxes 
New York only. 








\ COLLAPSIBLE TUBES 


A COMPLETE LINE 


FOR EVERY PURPOSE 


ONE OF OUR SPECIALTIES 
OINTMENT TUBES 





SPECIAL TIPS—INTEGRAL OR DETACHABLE 
All Necessary Equipment for Filling and Closing 


STANDARD SPECIALTY & TUBE Co. 
NEW BRIGHTON, PA., U.S. A. 
Manufacturers of Collapsible Tubes for 20 Years 
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\ COMPACT BOXES 
DE LUXE 


WE are now manufacturing compact 
boxes of every description in all 
metals and all sizes with the finest finishes. 





Some entirely new ideas in thin model 
single and double compact vanities. 


Our experts welcome the opportunity to 
cooperate with you in designing any vanities 
according to your own ideas. 

We are also now manu- 
facturing the new . r. 
. Our Prices Will Interest You 
watch case boxes in 
every finish. 





DE LUXE ART METAL CORP. 
1123 Broadway - New York City 














Fancy Papers 


for 


Perfumery Boxes 


We handle what is now 
recognized as the most com- 
plete and high-grade line of 
fancy papers being offered in 
the market today. 

Our sample book “Nouveau- 
tes 1925” contains many new 
designs suitable for perfumery 
boxes. 

Yours on request. 





Whiting-Patterson Company 


Incorporated 
265 Canal Street, New York 
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[ ESTABLISHED 1881 ' 
BAGAROFF FRERES 
: Distilleries : THE BEST KNOWN BRAND Distributing Depots: s 
= In the Paris, London, = 
: Rose District Moscow 5 
: NEW YORK OFFICE ORIGINAL PACKAGES . 
2 in 8, 16, 32, 50 and 100 oz. : 
z 160 PEARL STREET EACH CARRIED IN NEW YORK z 
i Western Representative: : 
_| NEUMANN-BUSLEE & WOLFE, Inc., 321-323 N. Sheldon St, CHICAGO, ILL. | 
Ln UAQULAQUQUONOOUUOANRSNOALAGLALLA SEL af 





Imperial Metal Mfg. Corpn. 
81-85 Sunswick Street 
Long Island City, N. Y. 










ORIGINATORS 


OF 


LEAK PROOF 


SPRINKLERS 













Patented 
July 7, 1914 





WESTERN REPRESENTATIVE 
I. D. Fapen 
186 N. La Sate St., Curcaco, Int. 
PHONE DearRBoRN 2736 













REVIEW Marcu, 1925 


SSENTIALS 


BOX MAKING G 


Arttstic Touch 
Correct Materials 
Careful Workmanship 


AMERICAN PERFUMER & ESSENTIAL OIL 










INCORPORATED 


Builders of Fine Boxes 
. Rocuester, ew ork 


SALES OFFICES 
NEW YORK CHICAGO 


_ FERDINAND BUEDINGEN (OMPANY 











LILAS de PARIS 


Pound $12.00 Trial Ounce 75c. 
A new Lilac of most exquisite fragrance spe- It is free from irritating oils, therefore a 
cially designed for Toilet Water. Toilet Water prepared with it does not burn 


It produces the true French Vegetale type when applied to a sensitive skin. 


to perfection. It is not to be judged by its remarkably low 


It is very powerful and lasting, yet has the PFie- It would be entirely reasonable if we 








very desirable quality of developing its fra- asked twice as much for it. 
grance very quickly when used. Let us send you a sample. 


We have 500 other equally meritorious compositions. 
Let us send you a catalog. 


UNITED LABORATORIES 


PERFUME BASES 


Natural and Synthetic Materials for Perfumers and Toilet Goods Manufactur- 

















ers. As Consulting Chemists, our many years of actual manufacturing 


experience are at your service. 


15 South William Street New York, N. Y. 
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Pure Bulgarian Otto of Rose 


O obtain the utmost in odor value is essentially a far more im- 
portant consideration than the price feature of the transaction. 


It is indeed a most fortunate and quite unusual circumstance to 
obtain one with the other. 


For that very reason, the most conservative and exacting buyers of 
this invaluable perfume material are numbered among our customers. 


Sample and particulars await your request. 


STOYANOFF, GERLI & CO. 


235 West 14th Street, New York 


Branch—4 Mourgach Street 
SOFIA, BULGARIA 
























mh 


Right from the Looms to You 
—at Rock Bottom Prices 


Round, double-faced, strictly machine 
made puffs. 


MeN WN WE IE We 


Made of wool or velour manufactured 
on our own looms. Thoroughly steril- 
ized and sealed in sanitary containers 
before shipment. Ribbon in any color 
to harmonize with your package. 





Wes, 


wy NY! y wy 


{, 
oe 










Write for Samples and Prices. 


Valmont Mfg. Co., Inc. 


154 Eleventh Avenue 
New York, N. Y. 
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THEY WANT SAMPLES 


The crosswords, radio, movies and outdoor athletics are keeping the public from reading 
papers and magazines. 

The returns from advertising suffer. The increased cost per reply is giving serious concern to 
advertisers. 

300 department stores were recently asked how advertisers could best supplement their ads. 
65% of the replies suggested samples. 

Quantity production in sample sizes enables us to quote favorable prices. We will be glad 


to quote on all sizes. 


PURE TIN COLLAPSIBLE TUBES 


Clean LAL Liv J for Greases, Pastes 


Plain or decorated _ U B E> a, and Lubricants 


PEERLESS TUBE CO., 48 LOCUST AVE. 
BLOOMFIELD, N. J. 


UR aim is to help you in designing a 


metal vanity case that will create an 


instant desire for possession and that will 


give the user good service in every way. 


August Goertz & Co., Inc. 


Metal Specialties 
276 Morris Avenue Newark, N. J. 





F-N-Burt Company itd. 


t Cor IN 


Small.Fine 
RrPaper Boxes 


MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, N.Y. 
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Hoshi Pharmaceutical 


Co. Ltd. 
Tokio, Japan 


Quinine and its Salts 


U. S. P. 


For Medicinal 
and Denaturing 
Purposes 


PYRIDIN 


For Denaturing Purposes 


“PURITAN BRAND” 


ESSENTIAL OILS 


& 
SYNTHETICS 


BUBECK & DOLDER 


Bale, Switzerland 


FINE CHEMICALS 
and 


PHARMACEUTICALS 


VIETOR & HOSKEN 
160 Pearl St., New York 


Telephone: Hanover 3224-5 


Sole Distributors 





AUGUST GIESE 
& SON 

162 William Street 
New York 


———) 


FRENCH 
FILTER 
PAPER 


ALL 
GRADES 


Get Our Prices 


= 


In Stock in 
New York for 
Spot Shipment 
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MENTHOL U.S. P. 


NATURAL 
SPOT FUTURE 


POLAK’S FRUTAL WORKS, Inc. 


180 LAFAYETTE STREET NEW YORK CITY 


AROMATICS 


MENTHOL RECRYST. 


Our facilities are such that fine boxes of this type can be economically 
produced on a quantity production basis. 


MONARCH NUSBAUM PAPER BOX CO.. INC. 
© fine Paper “Doxes 
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NE EE a a 


This is an age of Specialization. 
Ours is Powder Puffs. 


We strive to make the finest puffs that knowledge, 
best materials and thorough workmanship can pro- 
duce. Further, we make them according to your 


specifications and deliver them on time. 
Write for Samples and Prices 


jo 
Dainty "Pawdee Pulls 
( 
d 
) 


THE REFILLABLE PUFF & NOVELTY CO. 


ESTABLISHED 1919 
‘ 538 Congress Avenue, New Haven, Conn. 


Never-Leak Sprinkler Tops 


HE threaded flange gripping the 
cork absolutely prevents leakage. 
The flange will not come off. All parts 
fit snugly and yet it is the smoothest 
working sprinkler top on the market. 


Never-Leak Construction. Sanit°P Quality. 


Stock or special designs submitted on 
your request. 


Write for Our Catalog A 


SANITARY TUBE AND STOPPER CO., Inc. 
9 Franklin Street, New York, N. Y. 





AMERICAN PERFUMER 
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The Facts Await 
You Behind the Counter 


LOTION manufacturer who uses 

thousands of DUPLEX SEALS every 
year took the trouble the other day to give 
one of our young salesmen a splendid 
behind-the-counter slant on the sealing 
situation. 


“If the manufacturer who hangs on to 
old-time sealing methods could get behind 
the counter and see how his goods dete- 
riorate on the shelf, he’d learn plenty of 
truth about why his sales weren’t increas- 
ing enough to suit him. 


“Naturally the goods left the factory in 
perfect condition. That only interests the 
customer indirectly. What the customer 
wants to know is that the lotion is in A-1 
condition when he buys it and that he can 
re-seal it perfectly every time to keep it 
good ’til the last bit is used. With modern 
sealing methods every manufacturer can 
guarantee the perfect condition of his 
product.” 


The DUPLEX SEAL has made such a 
guarantee both a possibility and a telling 
sales point for hundreds of leading manue- 
facturers who pack 1m glass. 


Let us quote you on your 1925 require- 
ments or send one of our closure specialists 


Duplex Seal Seal 


A PERFECT SEALING & RE-SEALING 
CAP FOR GLASS BOTTLES & JARS 


NATIONAL SEAL COMPANY, Inc. 
Executive Offices and Works: 
14th Avenue and 36th Street, Brooklyn, N. Y. 
208 S. La Salle Street, Chicago, Ill. 
1505 Stroh Building, Detroit, Mich. 
309 Central National Bank Building, St. Louis, Mo. 
Newport Bldg , 68 Devonshire St., Boston, Mass. 
Morgan & Sampson, Pacific Coast Representatives 
501 Howard Street, San Francisco, Calif. 
Duplex Seals manufactured and sold in Canada by 
The Canadian Bond Crown Co., Ltd., 
75 Panet Street, Montreal 
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<) DISPLAY CARDS 
© EmMpossep Seats iy 
x CATALOGS — 
LABELS =< 
cAn laliniekenaie, a 


Maintained for your convenience under supervisjon of artists 
with years experience in this field. Avail yourself of this service 


A Plant — 


With new modern equipment for Printing, Lithographing and 
Engraving labels, displays, cut - outs, booklets and stationery 


cA Service ~ 


Unsurpassed for prompt delivery and workmanship 


A Sales Personnel — 


Ready and capable of assisting in planning your advertising 


Fi FERDINAND RoTH & BROS. 
PHoNEs Troe’. FE Gmney WPASSOCIATES . 


BARCLAY- 10114 
r 
BARCLAY- 4319 259 GREENWICH Ths YORK CITY. 
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Terpineol 


Southern Aromatics 
Company 


Brunswick 


Georgia 


AVVUAUAAAAOUALU ALAA AAA TA TT AA ee 


Snilill 
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~ Perfumers & Jewelérs nae ®. 


307-309- 3i1 ‘Sixth #\venue 
New York 





DEJONGE (ER 


(DERN: 3 


QALY 


Quality Papers 


The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 





Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. We shall be glad to have our branch 


representative call and help you select papers best suited to 





vour requirements. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 
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Isle Saint Denis (Seine) Albert VERLEY’S France 


Renown. 


ACETATES, ALDEHYDES, ALCOHOLS, BENZOATES, BUTYRATES, CINNAMATES, 
FORMIATES, METHYLS, PHENYLACETATES, PROPIONATES, VALERIANATES. 
FLORAL SYNTHETICS ARTIFICIAL FRUIT ESSENCES 


Citral Citron Doux This absolute Concentrate preserves intact the odorous principle of the Lemon 
fruit with all its delicacy unimpaired. Specially recommended for imparting 
freshness to bouquets. 

Alcohol Tuberic The flowery note of which harmonizes excellently with Phenylethyl Alcohol. A 
constituent element to a complete perfume in Rose, Violet, Lilac and Lily, giving 
entirely new shades. 

Cyclo Citral - Extremely delicate odor, especially good for Lilac, gives power to the perfume 
and freshness. 

Aldehyde Mu Splendid fixative, giving freshness and rounding out the perfume at the same time 

y guet Sweeter and more delicate than Methyl Anthranilate, with less tendency to discolor 
Ethyl Anthranilate in bouquets. 
P . A derivative of Nerol, on account of its tart fresh fragrance gives rising note 
ropionate Neryl to any composition in which a new tone is sought. Especially in Jasmin, Rose, 
Violet. 


eneme J. MERO & BOYVEAU FRANCE 


Benard & Honnorat, Successors 


Established 1832 


Oil Geranium African, guaranteed pure, for Extracts and Soaps, Tale and Face Powder. 
* Ipa from our works in the Hautes-Alpes, obtained by steam distillation from care- 
Oil Lavender A ~~ fully selected parcels of Lavender. Our Alpa brand distilled from these plants 
has no equal for fine perfumes, toilet waters, creams. It has an ester test 
of 48%. 
EXTRAFLORS ODOROLS 


Recommended as meritorious bases to build the superstructure of a perfume in accordance with 
ideas dictated by individual requirements. 
Amber Chypre Bluebelle Lily of the Valley Origanum 


FIXATIVES Matzouka Narcisse Ydalia SURFLEURS 


999999999909 000090000004 


SHERPECTO 
Petrolatums 


Manufactured from strictly 
PENNSYLVANIA CRUDE, 
filtered for COLOR, TASTE 
and ODOR. All grades con- 


form to U. S. P. requirements. 


THEODOR LEONHARD WAX CO., fac 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 


Formulae for cold creams, 
lotions, salves, etc., available 
to our customers. without 


Specialties charge. 
Pure White Sun Bleached Beeswax 


Pure Refined Yellow Beeswax 


Specify “T.L.” Brand Pure White Sun 
Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. 
Serial No. 4068. 


Write for samples and full 
information 


Sherwood Petroleum Co., Inc. 


Quality Products—the standard by which all others are judged. 


General Offices: 
BUSH TERMINAL BROOKLYN, N. Y. 


Teleph § Sunset 8049 Refinery: CORAOPOLIS, PA. 
elephones) Sunset 7862 Eastern Works: BROOKLYN, N. ¥. 


| 0OOOO0000000000000000004 


Write for samples 


Long Distance Tel. Lambert 8183 
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Made by an organization that makes POWDER PUFFS only. 
“ROMANCE” Powder 


GUMS ——— 
: \ uffs give just the touch 
ae canth your product needs. 


POWDERED KARAYA GUM A machine made product. 


Write for Samples and Quotations 


I. BERMAN & SONS 


146-150 Avenue!D New. York City 





Ee ee 


ABONITA COMPANY, Inc. 


JU Bie . SCHMID 134 South Clinton St. CHICAGO 
COMPACT SPECIALISTS 


—_—_— | 
OC OR HAND MADE FRENCH-PROCESS | 
ROUGE and FACE POWDER COMPACTS | 


NEW COMBINATION 
Compacts 


Lipsticks 
Eye Brow Pencils 


MADE UP UNDER Mi 
YOUR OWN BRAND LOOSE POWDER CONTAINER 
WITH ROUGE 





LIP STICKS COSMETIQUE 
EYEBROW PENCILS 


ae be ek eT ee dt 0 | PRIVATE BRANDS EXCLUSIVELY 
NEW YORK 


| Quality Products—Prompt Service—Immediate Deliveries 
———————— staan - coisa settee a 
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FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 


Special prices on contract. 

Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 

L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 


AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 
products of a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 
TOILET SOAPS—SHAVING CREAM—FACE CREAMS 
Also a large line of especially high grade preparations for Beauty Parlors. 


All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. =- - Tippecanoe City, Ohio 


(14 miles north of Dayton, Ohio.) 


HARRAL SOAP COMPANY, Inc. 


HAWTREE CREEK ROAD, OZONE PARK, NEW YORK CITY 


SHAMPOO BASE 

LIQUID TOILET SOAP 

SHAMPOO PASTE 

POWDERED SOAPS — 
OF SOAP 


MAKERS 
NEARLY HALF A CENTURY 


LIQUID SHAMPOO 
SURGICAL GREEN SOAP 
TOILET SOAP BASE in BARS and 


GLASS VIALS “~&« 


Automatic Machine Made, Are Uniform 
in Capacity, Corkage, Height and Width 








Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO, ILL. NEW YORK, N.Y. 











Simple 


ILADY’S toilet articles 
are her intimate com- 
panions. Not only must her 
powder stand the test of daily 
use but the container must 


beauty 


have that simple beauty which 
never wearies. Perhaps this is 
the reason why powders pack- 
ed in Rowell Paper Boxes are 
favorites with so many women. 


E. N. Rowell Co., Inc. 
Batavia, N. Y. 


. New York Sales Office: 


THE BRISTOL INDUSTRIES, Inc. 
41 Park Row, Room 805 


Telephone: Cortlandt 1574-5 
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Distinctive Quality COMPA Cis 


Lip Sticks Powder and Rouge _ Paste Rouge 


All Popular Shades 

All Styles Including Extra Low 
All Sizes from 1 to 4 inches 
All Standard and Fancy Shapes 
Service and Quality Assured 


We will assemble the compacts in your boxes 
under your private brand. Also Talcum and 
Face Powder in bulk and your own containers 
filled. 


Write for samples and full information. 


SAVOUR, Inc. 508 Broome St. 
NEW YORK, N. Y. 


SUPERIOR 


TALCUM CANS 


Made with Fibre Bodies and 
Metal Bottoms. 
Dome-Shaped Perforated Tops of 
Polished - Nickeloid, Copperoid, 
Brassoid; Gold Lacquered and Tin. 


J 


epee \ 


= CLIFTON BLDG. 


ail TON CHEMICAL (cota, a ee 


You are, of course, interested in a good 


NARCISSUS 


We have it, and reasonably priced. 


Communicate with us for sample. 
Also 


SYNTHETIC 
NEROLI ROSE JASMIN 


H. C. RYLAND 


MANUFACTURERS IMPORTERS EXPORTERS 
ESSENTIAL AROMATIC 
OILS 52 LAIGHT ST. CHEMICALS 


NEW YORK 


Chicago Office: 2704 Greenview Avenue 


MAILING CASES @@ 


FOR LIQUIDS 


Round Fibre Cans 


Superior Liquid Containers for 
Soda Water, Etc. 


Mailing Tubes for Calendars, Etc. 


Samples and Quotations on Request 


UNION PAPER COMPANY (‘isx:) °“* “New'fore 
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J. N. LIMBERT . ™ Inc. 


12 South Marshall St. 
PHILADELPHIA 
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SHRIVER 
FILTER PRESSES 


Wen buying a filter press look a little 
into the future. Shriver Presses are so rug- 
gedly made and are so simple in design that 
shut downs and repairs are reduced to the 
absolute minimum. 

The operation of a Shriver Filter Press is 
a job that even an unskilled man can handle 
without loss of efficiency. 

Our catalog “Filter Presses for All Pur- 
poses” describes the Shriver line of Filter 
Presses completely. You are invited to send 
for a copy without obligation. 


= stp ER & — ogni 
890 Hamilton St., Harrison, New Jer: 


The filter = oth used is just as im as the ee 
in a position to capply tte om per or 
> oth, on aaeP woven he ‘filte pres ~~ at 
Ask us to quote on your 
filter cloth requirements. 
ee our exhibit at the Chemical Equipment 
Exposition, Providence, June 22-27, 1925. 
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THE 
TWITCHELL PROCESS 


THE STANDARD METHOD OF 
DEGLYCERINIZING 
THROUGHOUT THE WORLD 


Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


The Twitchell Process Co. 


CINCINNATI, OHIO 


FOR DIRECT MAIL ADVERTISERS 
Shows how to increase your business by the use of 


facts and figures. 

pects you have. Over 8,000 lines of business covered 
Write For Your FREE Copy 

R. L. POLK & CO., Detroit, Mich. 


510 POLK DIRECTORY y OES 
Branches in Principal C 
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DRYING 
MACHINERY 


for chip 
and bar 
Soaps 


PROCTOR & SCHWARTZ 


INCORPORATED 


PHILADELPHIA 


STOKES TUBE & JAR FILLER 


will keep your 


FASTEST 
OPERATOR 


busy. 


Gears revolve only 
when the material is 
being expelled. 


fluffing 
NO air bubbles 
spattering 


Fills Accurately 
Easily Adjusted 
Easily Cleaned 


Handles ALL Pastes, 
LIGHT and HEAVY 
We also supply 
Closing and Clipping 
Machinery 


Send for Circular 


F. J. STOKES MACHINE CO. 
6112 Tabor Road, Olney P. O., Philadelphia 
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“VACCU” Bottle Filler 


Portable: Fills all size Bottles 


“No Liquid Touches Metal” 
(Type “B’’) 
Cleans itself automatically. Handles any 
liquid thick or thin, even acids, peroxide, 
iodine, etc. Lowest price. 
Write for Circular 


ALSOP ENGINEERING CO., 47 W. 63rd St., New York 


-Hand Tube Filler, Folder, 
| Crimper 


for Collapsible Tubes 


—- 


7~_—_ 


FOLDER No. @ 


TUBE FILLER No. 6-A 


Geo. G. Rodgers 


Manufacturer 


Springfield THE CLIP THAT DOES 
Ohio NOT CUT THE TUBE 
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SUPERIOR 
Paper Box Co. 


_ 544 West 35th St. 
CHICAGO, ILL. 


we 


Makers of Fine Paper Boxes for 
Perfumes--Face Powders 


Satin Lined and Satin Covered 
Combination Gift Sets 


Write us for ideas 
and Quotations. 


All Kinds of 
Plain @ Fancy Boxes 
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POWDER PUFFS 


of VELOUR 
of LAMB’S WOOL 


COMPACT PUFFS 


A’Cadia Powder Puff Co. 
797 East 142d Street 
NEW YORK CITY 


Middle Western Representative 


CHAS. A. RINDELL, Inc. 
64 W. Randolph St., Chicago, ILL 








Donald M. Smith, President 


Bristol-Smith, Inc. 


MANUFACTURERS SALES AGENTS 
for 
Sun Tube Corp.—Collapsible Tin Tubes (Plain and 
decorated ) 
E. N. Rowell Co.—Fine Paper Boxes. 
J. M. Raffel Co.—Corrugated Fibre Shipping Cases. 
Bishop Calculating Recorder (Calculating Recorder 
for Factory Cost Keeping.) 


Room 805 41 Park Row, New York, N. Y. 


Telephone Cortlandt 1574-5 





BOOKS 


When you want any book on per- | ; 
ltumes. soaps, etc. write us. 


Perfumer Pub. Co. 


4 Cliff St. 
NEW YORK | 

















We Specialize in Exclusive Seals 
WE specialize in the creation of distinctive, 


original seals which insure sales and bring 
repeat orders. Let us figure with you on your 
next order. 
Write for samples 


ATLAS LABEL CO., 119 Lafayette St., New York 


—=— 








= 























od ad ‘ enh : iN ts a 








<An attractive Cameo Seal 
artistically designed, deeply 
embossed, effec tively pr sinted in 
harmonious and str ‘iking colors 
is the final and necessary touch 
to any package of perfume or 
cosmetic 


RicHARD-M-KRAUSE 
13sO West 42ND STREET 


New Yor« 


CHICAGO 
OFFICE AND FACTORY 


429 W. SUPERIOR STREET 
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COLD CREAM OILS—PETROLATUM— MINERAL JELLY 


Don’t blame your chemist or foreman if your 
RED BRAND finished product is not right. Perhaps you have 
not used Red K_ Brand basic Petroleum 


Write for Samples Products. 
and full informa- 
tion. KUHNE-LIBBY COMPANY 
54 Front Street, New York 


Philadelphia San Francisco Baltimore 


145 N. Front St. 149 California St. 228 N. Eutaw St. 


We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET LIQUID SHAMPOO 
SOAP and SHAMPOO will enable you to in- SHAMPOO BASE SOAP 
crease your business. a SHAMPOO PASTE 
soap or shampoo that will be uniform in every 
respect. An exacting chemical analysis insures TOILET BASE SOAP 
the uniform composition of these soaps. SURGICAL GREEN SOAP 


WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


SEITZ ASBESTOS FILTERS 


An ABSOLUTE 
GUARANTEE 
fer Sparklingly Clear Filtrates 


Perfumes, Toilet Waters, Hair Tonics, Pharmaceuticals, Extracts, Etc. 


PHILIPP WIRTH — }2F-35thst’ «=. NEW YORK, N. Y. 


Phone: Stuy. 1180 


Thies rt 


- 
oc. De 
DELIVERED RIGHT 


Duce Ce "te Acid in Convenient Size Cases 
oy NO-MORE CO. FORT WAYNE. IND. 
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-SHOWWHITE FROSTING LIQUID 





SNOW-WHITE CHEMICAL COMPANY, 10209 Quincy Ave., Cleveland, O. 


= 
UN AN LR Te 


‘SAM 

E 

: A Marvelous New Discovery 

e which gives a RAPID, SATINY, WHITE finish. 

a A simple, dipping process, absolutely safe. 

z NON-DRYING and ALWAYS READY for use. : 
z Amazingly low in cost. Simplicity and rapidity. : 
E Write for Prices and Particulars 


rT 





Dustless Operation 


with our deaerating auger feed for 
Dental Powder, Insecticides and Drugs 


Six models in use from Coast to Coast. 







Send samples and state speed wanted. 


NATIONAL PACKAGING MACHINERY CO. 


190 Green Street, Jamaica Plain, Boston, Mass. 





ooo ee a. a, a, a i i in i> an & & & & & & 2 a> a>. 





Homeopathic Vials of Every Description 


Manufactured by the 


Rutu Gwuass Company 


Conshohocken, Pa. 


QUALITY AND MOST ATTRACTIVE PRICES 











Camel Hair Brushes, Glass Rods with Cork or Cap 
1 New Styles in Colors 


Applicator Stopper Bottles 


—Lowest Prices 


Write for Samples 


BENTON, HOLLADAY & CO., 444 W. 26th St., New York, N. Y. 









Marcu, 1925 AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 147 
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; 
SUPERIOR 
; 





STOCK 
LABELS 


S 
TOILET 


COMPACT 
PUFFS 


Creating Puffs of 
Superb Quality 
which exemplify the 
unique artistic re- 
finement of your ex- 
clusive package is 


| a 


SAMPLES SENT 


for samples and quotations? eae 


Furlager Manufacturing Co. 
116 W. 14th St. New York, N. Y. 


“We lead in quality” 


THE QUALITY LABEL COMPANY 
150 NASSAU STREET 
NEW YORK CITY 





99999999999 9999999999999 999999999OH 


C4 

¢ our specialty. 
May we have your request 
4 

¢ 

* 

e 

¢ 

: 

* 

+ 
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(OLLAPSIBLE 
TUBES 















We are making 
tubes that are 
uniformly good 


VANILLA 


BEANS 



















We make one product— 
Collapsible Tubes, of 
one material—Pure Tin, in sizes 
from %x1%to1%x 51%, in quality 
to satisfy the most discriminating 
user. 


PENNSYLVANIA 
COLLAPSIBLE TUBE CO. 
495 Hepburn St., Williamsport, Pa. 












THURSTON & BRAIDICH 


27 CLIFF STREET 
NEW YORK 
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~PLAIMAR” 


SANDALWOOD OIL 


BRITISH-DISTILLED 


HIS oil is in constant demand because its 
quality is exceptional. It represents the 
highest perfection in development of the 
Sandalwood of West Australia, and offers an 
aroma of exquisite delicacy. 


About 3 years ago, the first shipment was 
made. Today “Plaimar” Sandalwood Oil oc- 
cupies a prominent position in its field. 


HOSPITALS ENDORSE “PLAIMAR” 


For nearly two years, “Plaimar” Sandal- 
wood Oil has been extensively used in the 
public hospitals of Australia. And in order 
that sufficient sandalwood shall ever be avail- 
able for “Plaimar,” the West Australian Gov- 
ernment has passed special regulations for 
conservation of this wood. 


“PLAIMAR” GUARANTEED ANALYSIS 


The “Plaimar” product is the finest that 
science can produce, and is guaranteed to be 
within the limits of the following analysis: 


ee EEN Ais cine csnrvsnevsssas seen 0.95 to 0.972 
og es Ge al ere 1.498 to 1.504 
OPT. ROTATION 24, 4° to 15° 


ALCOHOLS AS SANTALOL 90% to 95% 


SOLUBILITY IN ne | 1 in 3 to 1 in 6 
ALCOHOL at 20° C. VOLS. 


PLAIMAR, LIMITED 


PERTH WEST AUSTRALIA 


United States Representatives 


THE IMPERIAL EXPORT CO., Inc. 
15-25 Whitehall Street 
New York, N. Y. 





Telephone—Bowling Green 6736 


Stocks carried in New York and London for 
immediate delivery. 
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CLASSIFIED 
ADVERTISEMENTS 


The rate for advertisements in this section is 50c. per line per in. 
sertion, Please send check with copy. Address all communications to 
PERFUMER PUB, CO., 14 Cliff St., New York. 


BUSINESS OPPORTUNITIES 





WE BUY FOR SPOT CASH 
SURPLUS and ODD LOTS of CHEMICALS 
Oils, Dyes, intermediates, solvents, gums, glues, 
waxes and any item of a chemical nature. 
REPUBLIC CHEMICAL CORP. 
303 Pearl Street New York, N. Y, 


Spot Cash paid for merchandise of all kinds. We buy 
anything ; we sell everything. Send for our bargain Bul- 
letin. A. H. Kraus, 409 Chestnut St., Milwaukee, Wis. 


Established French perfume house desires business con- 
nection with parties willing to put its products on the Ameri- 
can market. Financial participation invited. Address B. O. 
No. 1340, care of this journal. 


Inventor of novel, ingenious and practical compact holding 
device for vanity cases, desires to negotiate with live concern 
for its production and marketing. Address B. O. No. 1341, 
care of this journal. 





Wanted—Used filters, vacuum filling machines, labelling 
machines, in first class condition, for cash. Address B. O. 
No. 1343, care of this journal. 





(Continued on page 150) 
secininniaieanie citi sil sensi eo 
i 


Telephone Windsor 3614 Established 1904 


Payne Manufacturing Co. 


OLDEST MANUFACTURERS OF 


Emery Boards, Pumice Stone 
and Corn Files 


Best Quality and Lowest Price 
100 Lawrence Ave., cor. E. 3rd St., B’KLYN, N. Y. 


MMMM 


Roddie Minor, Phar. D., Pres. Fanchon Hart, Microanalyst 


American Institute of Cosmetics 


and Perfumery, Inc. 
9 W. 14th St. New York City 
Telephone: Chelsea 2900 
Expert advice on original and distinctive 


formulas for Perfumes, Toilet Articles, 
De-Odorants (Rochane Series). 


Also specialists in chemical and micro- 
scopical analyses of Foods, Spices, Drugs 
and Commercial Compounds. 














No. 1140 


$6.50 per 1000 


| 


DZ?” LABELS 


The attached are representative numbers from our line of Stock Perfume and Toilet Preparation Labels 
We will be pleased to send our complete Sample Line, consisting of approximately 1200 designs and 


styles, for $2.00. This amount tobe credited onreceipt of your order. Oursamples are now 


conveniently placed in book form. Write for this elaborate and extensive line. 


THE HENDERSON LITHOGRAPHING CO. CINCINNATI, OHIO, U.S.A. 





‘Lasting Impressions 


96 (i mn ta te a 
3 Piast a bh = q au ce mn dn 


The Henderson Lithographing Company 


STATI 
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| Samples Ait 
TR ae one NT 2 | | Convincingly Displayed 


Bring More and eee Orders 





renee 


for wrapping boxes, bottles, 
soaps and, in colors, for 
dainty inlays or other pro- 
tective service. 


To be of service once 
is a pleasure. To be 
called upon more 
often is an endorsement. 





Here you get the combined efforts 
of skilled specialists of 25 years’ 


FRANZ EULER & Co. experience in perfecting the Sample 


173 LAFAYETTE STREET — 
NEW YORK KNICKERBOCKER CASE COMPANY 


224 N. Clinton St. Chicago 


W orld’s Leading Sample Case Manufacturers 





40011441007 EETOPEEEEOEYONDEEERE POOH YA uMaE MeneNnNEFnENEFANanENHescon 





OURO VUE MEE TOE TOTO ODOT. 


| VANITY MIRRORS 


Any Shape Any Size 
Grade A Glass Only 


Prompt Deliveries 


PAA 


Beehive Brand 


We will be pleased to submit samples and prices upon request. 


Sunbleached 
NEW YORK MIRROR WORKS 


191-193 Chrystie St. Drydock 4230 New York, N. Y. §; B SW 
MAMMA MA EE. A 


MAO Maar Wet WEL 


BOTDEEO BV 


NIYEXIYGY 


x TSR) SI SEI SSF SB SSI 2) SISSIES ISITE 

E ‘Let us quote on 

E making your creams 
under your own labels 


All Milk Rolling Massage Cream 
Vegetale Lemon Rolling Massage Cream 
Cold Cream, Rose or Lemon 
Greaseless Cream 


CUMIN MRIS 


WILL & BAUMER 
CANDLE CO., Inc. 


Syracuse, N. Y. 


Send for samples and prices. 


* AMERICAN PERFUMERY CO. 
x 188 Grand St. New York, N. Y. 


F IRIIRIOO 
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(Continued from page 148) 


BUSINESS OPPORTUNITIES 





De Milo Laboratories Company offer: 6 oz. sprinkler top 
bottle (no label), Lilac Toilet Water. 8 oz. sprinkler top 
bottle (no label), Quinine Hair Tonic. 8 oz. sprinkler top 
bottle (no label), Bay Rum. These goods are of the best 
value ever offered. Special prices for quantities. Your 
label attached if desired. Full size samples sent on receipt 
of 50c. The De Milo Laboratories Co., 127 Opera Place, 
Cincinnati, Ohio. 

For Sale—12 gross handpainted double compacts in various 
designs. Packed in flannel bags and in attractive boxes. 
$35.00 per gross. Address B. O. No. 1344, care of this 
journal. 

For Sale—New and used filters, pumps, filling machines, 
portable mixers, labelling machines. Address B. O. No. 
1345, care of this journal. 





For Sale—One 8-quart Standard tube filling machine, in- 
cluding % and % inch filling nozzles and one Standard hand 
closing machine. All brand new. Favras Laboratories, 92 
Lexington Avenue, Jersey City, N. J. 

For Sale—Excellent formula for the manufacture of a 
superior grade of shaving cream, also a formula for an up- 
to-date lip rouge. Full details and samples may be had by 
writing to B. O. No. 1342, care of this journal. 


LABORATORY, 5,000 SQ. FEET, FULLY EQUIPPED 
TO MANUFACTURE POWDER COMPACTS, LIP- 
STICKS AND PERFUMES. LARGE METAL LINED 
ALCOHOL ROOM. LOW RENTAL. SACRIFICE 
PRICE. ADDRESS B. O. No. 1339, CARE OF THIS 
JOURNAL. 


Mail the Coupon Now 
JOHN HORN, Seals 


837-839 TENTH AVE., NEW YORK, N. Y. 


Kindly send me a sample package of your seals. 


Beautiful seals attract attention to the package 
no matter where it is displayed, on the shelves, 
on the dealer’s counter, or on milady’s dressing 
table. 


Horn’s seals are created by artists who have 
spent many years in helping other perfumers 
improve the appearance of their packages. The 
same appeal they have won for others they can 
win for you. Many new ideas for seals will be 
suggested for those in the small package which 
we will mail you on request. 


JOHN HORN. 


Mail the Coupon Now 
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SITUATIONS WANTED 





with 25 
laundry, toilet, 


Soapmaker, 
kinds of 
green castile. 
cerine recovery. 
journal. 


years’ experience in making all 
floating, chip, flake, white and 
Understands perfuming and colors; gly- 
Address S. W. No. 1330, care of this 


Chemist and Factory Manager, experienced in the manu- 
facture of high grade cosmetics, toilet preparations, food 
products, flavoring extract. Capable of working out and 
developing new formulae and_ processes. Capable and 
efficient. Address, S. W. No. 1338, care of this journal. 


Experienced executive desires inside position with inci- 
dental outside work. Experience in buying and selling, and 
as correspondent, with knowledge of accounting, and 
thoroughly familiar with export and import work; well ac- 
quainted with the trade in New York and Chicago. Good 
reason for change. Address S. W. No. 1346, care of this 
journal. 


Salesman, well experienced essential oils, aromatic chemi- 
cals, and allied lines, with wide experience also as inside 
manager of importations, is looking for engagement. Ac- 
quainted with New York jobbers; and the consuming trade 
between New York and Kansas City. Best references. Ad- 
dress S. W. No. 1347, care of this journal. 


HELP WANTED 


Resident manufacturing representative wanted to sell rouge 
and compacts to the toilet goods manufacturing trade, in the 
following territories: Pacific Coast, Southern States, Cuba, 
Philippine Islands, South America and Canada. Give details 
in first letter stating other lines handled, territory covered, 
trade called on, etc. Address S. W. No. 1348, care of this 
journal. 


Recently organized essential oil house requires the services 
of a practical man with long experience in the essential oil 
business. He must be able to take full charge of general 
laboratory work and should be a good judge of raw material 
quality. We prefer actual experience to scientific training. 
The opportunities of the right man will only be limited by his 
ability. Applications will be handled in strictest confidence. 
Address H. W. No. 1349, care of this journal. 


IF YOU NEED ANY 
KIND OF 
MACHINERY 
ASK US 


Perfumer Publishing Company 
14 Cliff Street New York 


Information Department 
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“ HOPKINS’ ” BRAND “HOPKINS’ ” BRAND is a uené to 


proprietors of beauty parlors and hair 


Quince Seed aes Imported dressing establishments. 


Thirty-four years’ experience has We carry a full stock, constantly, 
taught us that the quince seed of superior for immediate delivery. 
commercial value is procurable only from 


Western Asia. Sold to wholesalers and manufacturers only 
Quince seeds of this quality are indis- SE 


pensable to the manufacturer of hand and J. L. HOPKINS & CO. 


face lotions, as also to the chemist manu- 
facturing medicinal salves, jellies and Importers and Exporters 
unguents. NEW YORK 


COLLAPSIBLE TUBES & CONTAINER 


TORONTO CANAD ~ 


PURE TIN OR LEAD. PLAIN AND DECORATED 
ALUMINUM SCREW CAPS, SHAVING STICK BOXES ETC. 


FOR YOUR CANADIAN TRADE 


THE QUALITY WHITE MINERAL OIL 


For toilet preparations and cosmetics 


U.S.PAT.OFF. 


Wyro 


Absolutely Colorless, Tasteless and Odorless 


If you are experiencing any difficulties with your formulae, 
allow us to assist you. Our representative will call on request. 
Address only 


CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
7 HANOVER SQUARE, NEW YORK 
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TRUE ECONOMY 


(COMMANDS you to investigate our offer 
before contracting for your machine 
requirements. No matter what your needs 
may be, we can supply you with recon- 
ditioned machines that will serve you as 
well as new ones and that mean a consid- 
erable saving for you. 
(COMMANDS that you turn your idle ma- 
chinery into cash. We purchase idle 
machinery anywhere. Let us know what 
you have for disposal. 


We Have on Hand for Sale 


Aluminum Kettles Evaporators and Pans 
Aluminum Stills Drying Equipment 
Copper Kettles Mills 

Copper Stills Crushers 

Mixers Pulverizers 

Filter Presses Storage Tanks 


MACHINERY & EQUIPMENT CO. 


" Office, Warehouse and Yard 
225 Sherman Ave., Newark, N. J. 


Phones: Waverly 7707-7708 


Soap Manufacturers for Nearly 75 Years 


Factories: CAMDEN, N, J., and CAMBRIDGE, MASS. 


We are specialists in 


POWDER PUFFS 
for BODY TALCUM PACKAGES 


Made of the finest VELOUR ana 
LAMBS WOOL MATERIALS— 
right from our own mill. 

As America’s largest makers of 
double face POWDER PUFFS—we 
offer you finest quality at exceed- 
ingly low prices. 

Write for samples and quotations. 


COLUMBIA PLUSH & PUFF CO. 


221 McKibben Street Brooklyn, N. Y. 


BOTTLES, JARS, CORKS, 
Perfume Bottles, Massage and Cold 
Cream Jars of Every Description 
Private Mould Ware Our Specialty 


Laboratory Supplies—Filter Paper—Wool Filter 
Bags—Funnels, Graduates, etc. We carry a stock 
of a considerable variety of different styles of 
Rottles and Jars—Sprinkler Tops—Corks—Col- 
lapsible Tubes. No order too small—Prompt and 
careful attention given to orders regardless of 
size. Write for full information before you buy 
elsewhere. 


Acme Hospital & Druggists Glassware Co. 


317 Pearl Street, New York City Phone 
Near Beekman Street Beekman 7260-7261 


Our Superior Quality Soaps 
Increase Your Sales Quickly 
You will add both to your sales vol- 
ume and to your prestige if you stock 


our fine quality soaps. Sell them 
under your own name and brand. 


Write for details of our offer to 
manufacturers and distributors - 


J. Eavenson & Sons, Inc., Camden, N. J. 


—-—- ——- i 





p< BASE GLASS = 


For Rouge and Powder Compacts ¢ 


vw 


Any Size and Shape 


Our service has won us the confidence 
of some of the largest manufacturers of 
cosmetic novelties. 


Our Prices Will Interest You 
SUNSHINE GLASS WORKS 
865 Park Ave. Brooklyn, N. Y. 
a ee Oe 


COLORS 


TECHNICAL AND CERTIFIED 


a RS ES SERS DS AE ES 
oh 4 EE SSS SEE RE" 


Technical colors for Perfumes, Soaps, Waxes, and 
special uses. Ask for samples. Special Service to 
Essential Oil Houses. 


Certified Colors for Flavoring Extract Manufacturers, 
Bakers and Confectioners’ Supplies. 


INTERSTATE COLOR CO., Ine. 


41 Park Row, Suite 814 New York City 
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BEAUTIFUL PAPER BOXES 


Makers of Fine Paper 
Boxes since 1866 







“Hand - Made” 
Quality 


“Machine-Made” 


Price 









W. C. Ritchie and Company 
CHICAGO, ILL. 
(a) NEW YORK OFFICE: 30 E. 42nd ST. Phones—Murray Hill 5971-9711 oj 

















APER BOXES 
for PERFUMERS 


HAND and MACHINE MADE 







SUPERFINE 
SHAMPOO 
‘BASE 


We have the finest cocoanut oil 
Base for making shampoo. Com- 
plete formula for the asking. 


SUPERFINE 
HAIR CREAM 


A wonderful hair dressing. 
Not an oil. Can be remelted. 
Write for sample. 















Distinctive Designs for 
Face Powders, Toilet 
Preparations and Perfumes. 


me ROBERT NEUMANN . 
1401-1411 Plum St. Cincinnati, Ohio 






























We also have a full line of 
White Mineral Jellies, Petrola- 
tums, White Oils, etc. 










WE have on hand hundreds glass and fancy stoppers. Per- 

of perfume and toilet water fume bottles 4% to 1% ounces. 
bottles which we will sell at Toilet water, 6 ounces. Styles 
reduced prices because we are may be obtained from the 
discontinuing certain lines. Ex- manufacturers so that you may 
clusive imported bottles, cut continue the lines. 


Elizabeth Arden, 681 Fifth Ave., N. Y. 







Pennsylvania Oil Company 


412-420 N. Western Ave. Chicago, Illinois 
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Gives Mid-West 
BOXES 


Leadership 


Irched bridge over the Donnier Valley on the road from Bourg, France, to 
Geneva, Switzerland.—(Courtsey Arch. Forum.) 


HE first arch was an inspiration. Today the arch is recognized as an 
economic factor of tremendous strength and resisting power in whatever 
capacity it is used. 

In Mid-West corrugated fibre board shipping boxes, the arch has been commercial- 
ized to the shippers’ great advantage. High, strong, resilient arches offer a remarkable 
resistance tO shock, pressure, vibration and other common transpor- 
Three Distincti tation abuses. Additional strength is assured by using high test 

— estiaclive | liners exclusively. One shipper we know of will save close to 
Mid-West Features $3,000,000 in the next ten years by replacing wood with corrugated 
Waterproof Container: boxes. And hundreds of others are saving proportionately every day 
Is everything its e ‘ : : a ’ d ? 
name implies. with Mid-West better boxes—30% to 70%. 

Elna tae an | Let our experience of 20 years check your packing methods and costs FREE. 
ting and peeling. If we can save you only a hundred dollars—why not? We believe we can save 


Offset Score: Insures you more. Write for a Mid-West engineer—today. 
tight closing contact 
d flaps. és ° *” . ‘ . 
=n mee Our “Perfect Package’ Data Sheet is Free on Request 


MID-WEST BOX COMPANY 


GENERAL OFFICES FACTORIES 
8th FLOOR, DEPT. F ANDERSON, INDIANA 
CONWAY BLDG., CHICAGO KOKOMO, INDIANA 
aera a CHICAGO, ILL. 
CORRUGATED FIBRE CLEVELAND, OHIO 


BOARD PRODUCTS FAIRMONT, W. VA. 
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Bush & Co., 


Insert between «3 
Capes-Viscose, 


Inc., 
and 


Co. ee 
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"The 


Insert between 


Inc., 
Roberts & 


Inc., 


Inc., 
Inc., W. 


Inc., 
Insert between 
Carr-Lowrey Glass Co., 
Insert 


and 


116 
between 64 and 
Cavallier Fréres 

Chemical Works Flora 

Chemical Works Roermond 

Chiris Co., Antoine 

Christoff, Christo, Insert between 16 
Clifton Chemical Co. 

Collapsible —Tubes & Containers, 
Colton Co., Arthur 
Columbia Plush & Puff 
Commercial Labs, Inc. 
Commonwealth Chem, Corp. 
Cosin Co. Insert between 
Cox, Aspden & Fletcher 


Davies Young Soap Co. 
Day Co., J. H. 

Dejonge & Co., 

De Laire, Fabriques 
De Luxe Art Metal 
Dennison Mfg. Co. 
Derode Fréres, P. & P., 
Descollonges Fréres 
Diller, Geo. K 

Dodge & Olcott Co 
Dreyer, P. R. 


and 
and 
and 


Co. 


& Damman, Inc. 


and 


Insert between 68 and 
Dupont Cellophane Co., Inc., 

Insert between 
Justin, Inc 


Compagnie 


101 and 
Dupont, 


Duval, 


Eastern Manufacturer 
Eavenson, J. & Sons, 
Economic Machinery 
Eddy, H. W., ‘The 
Ermold Co., Edward 
Essenflour Products, 
Essential Oil Co. 

Euler & Co., Franz 
Euziere & Co., H., 
x Insert 
Evergreen Chem. Co. 
Federal Products Co 
‘elton Chemical 

Filler Machine Co., Inc 
Florasnyth Laboratories 
Fox & Clarke Co. Inc. 9 


52 and Insert between 52 
Foxon Co. 


Co. 
Bond 


between 44 ; 


and 


French, . Benj. 
Fr rench’ Cosmetic M fg. Co., Inc., 66 and 
Fries & Fries Co., The 
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Inc., 
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& Co., Franz 
Mfg. Co 


Giese & Sons, August... 
Givaudan & Co., L., 
Insert 
Glass Products Co 
Glenco Products, Inc 
Geertz & Co., Inc., August 
Guerin-Pouyat Elite, Ltd 


Gillespie 


Fritzsche Bros., 
between 8 
Fritzsche 
Furlager 


between 


Ila — & 
iH all Soap Co vaio ae ‘ 
Hei & Co . Insert between 
Heiter, H, L ae os 
H Lithographing Co., 
Insert between 


Cis Je. Bees 


enderson 


Hopkins & 
Horn, John 
ilortus-Nerolium ; 
Hoshi Pharmaceutical Co 
Houchin-Aiken Co 
Hugues Aine 

Illinois Glass Co. 
Imperial Export Co., 
Imperial Metal Mfg. ¢ 
Innis, Speiden & Co 
International Filler 
Interstate Color Co 
some Cork, ©. Becséces 
Litho Co., The 


Kiefer Machine Co., The 
Kimble Glass Co....... 
Knickerbocker Case Co 
Kolmar Laboratories 
Kranich & Specification S« ap Cc oO. 
Krause, Richard M., 

Insert between 
Kronish & Bro., B.. 
Kuhne-Libby Co 


Lacour, Chas.. 
Laning, E. M., Co. 
Lautier Fils 

Le Marcelino Co. ‘ 
Lemoine et Cie, Inc., 
Leonhard Wax Co., 
Lévy, Maurice 
Lienau & Co. ... 
Limbert & Co., J. } 
Londen, Midland & Scottish 
Lorscheider-Schang Co., Inc 
Lueders & Co., George.... 
McKenna Brass & Mfg. Co., 
Machinery & Equipment Co.. ‘ 
Magnus, Mabee & Reynard, Inc., 55 
Majestic Metal Specialties............. 
PERO UN a ctnacheenueen awe 
Mathieson Alkali Works, Inc 
Mero & Boyveau, J.......... 
Merveille Puff & Cosmetic Co., 
Metal Package Corp...... 
Mid-West Box C 

Millville Bottle Works 
Monarch Nusbaum Paper Box Co., Inc.. 
Morana, Inc., 28, and Insert betw. 16 and 
Morrison, Chas. C 

Miihlethaler, S. A., T 


Naarden Chemical Works, Ltd......... 
Naef & Co., M.... Inside Front 
National Packaging Machinery Co...... 
National Seal Co., Inc.... 
Neumann-Buslee & Wolfe 
Neumann Co., The Robert 
New England Collapsible 
New York Mirror Works 
Norda Chemical Co... 
Norda Essential Oil & 
Northwestern Chemical 
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Pallas Mfg. Co..... 
Pappazoglou & Co., 
Parento, Compagnie 
Paris Cosmetics, 
Parsons, M. W. 
Passaic Metal 
Payne Mfg. C 
Peerless Tube Co 

Pennsylvania C sllapsible 
Pennsylvania Oil Co 
Pennsylvania Soap Co 

Perfex Products Corp 
Perfumers & Jewelers Box Co... 
Pfaltz & Bauer 

Pfaudler Co. 

Pilar Fréres 

Plaimar, Ltd 

Plumly Co., Eugene 

Plymouth Organic Laboratories. 
Polak’s Frutal Works, Inc 
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Polak & Schwarz, Ltd., 
_ 40 and insert between 40 : 
a oS oe 


& Schwartz, 


Polk & 


Proctor 


‘Inc. 
Label Co 


Raab & Co., H... 
Randolph Paper 
Read Machinery 
Refillable Puff 
Reich-Ash Cory 
Reusche, L., & 
Rhodia Chemic ) 
Rindell, Inc., Chas A . 
Ritchie, W. ¢ ind Company. 
‘rtet & Cie., Pes 
Inse rt 


Quality 


and 
Box Co 
Company 
& Novelty 
Che 
Co 
il ¢ 


Robe 
between 52 and 
Rodgers, George G 
Rognetta, Salv. diDco 
Rossville Co., The, 
Roth & ms s., Inc., 
Roure Bertrand Fils, 
Ko en te N., 


Insert between 


and 
and 


Insert betw. 16 
Insert betw. 120 
Ferdinand 


140 and 
Rub-no-More ( 
Ruth Glass Co 


Ryland, H. C. 


Sanitary T 
Savour, 
Schlege l, 
Schmid, 
Schmoller* 


ibe & Sto 
Inc. . aad 
Inc., George.. 
ie Inc..... 
Jom px ard 

Scientific Specialties Co., pt 
Scovill Manufacturing Co.............. 
Sherwood Petroleum Co., Inc 
Shipkoff & Co 
Shriver & Co., T.... 
Sierra Tale Co.. Insert 
Smack Co., A. D 
Snow-White Chemical Co.. 
Société Chimique des Usines du 
Solar Laboratories, Inc 
Sonneborn Sons, Inc., 
Sopros, Société des products de Synthésé 
Southern Aromatics 
Sparhawk, Charles y. 
Standard Oil Co...... 
Standard Specialty & 
Stanley Mfg. Co....Insert betw. 
Stearns & Co., Frederick, 

Insert between 
Stokes Machine Co., F 
Stoyanoff, Gerli & Co. 
Stuart & Peterson Co., 
Stummer, Jos. L. 
Sunshine Glass Works 
Supericr Paper Box Co........ 
Swindell Bros 
Synfleur Scientific 
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‘between 124 and 
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Thurston & Braidich 
Tin Decorating Co. 
Todd Co., A. M.... 
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Turner White 
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Insert between 40 and 
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Weimann Bros. Mfg. Co., The 
Welwood Corp., John C 
Western Cartridge Co 
Wheaton Co., T. C., 
Insert 
Wheeling Stamping Co 
White Metal Mfg. Co. 
Whiting-Patterson Co., 
Whittaker Clark & Daniels, Inc 
Will & Baumer Candle Co., Inc 
Wirth, Philipp 
Wirz, Inc., A. 
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Zinn Corp., 





AMERICAN PERFUMER & ESSENTIAL O1L REVIEW Marcu, 1925 


What is raw material to you 
is highly finished product to us 


OU are proud of your product. It is as good as you 
know how to make it. But you are dependent upon 
the skill and integrity of someone else for the qual- 

ity of your raw material. 


We make the products listed upon this page. To you 
they may be raw materials. To us they are finished prod- 
ucts, turned out with highly technical skill and painstaking 
care. We are proud of them—as you are of your product. 


Obtaining raw materials from carefully tested sources 
only, processing them completely in our own refinery, each 
step in our manufacturing and refining processes is con- 
ducted by skilled operators under the careful scrutiny of 
exacting chemists. 


The care exercised results in uniform high quality, the 
U. S. P. Products far exceeding the requirements of both 
the United States and British Pharmacopoeias. 


L. Sonneborn Sons, Inc. 


114 FIFTH AVENUE NEW YORK CITY 
(White Oil and Petrolatum Division) 


e 


AMALIE 


BRAND 


PETROLATUMS U. S. P. 


P-1 WHITE OIL (a cosmetic oil) P.2 WHITE OIL 
MEDICINAL WHITE OILS U. S. P. SNOW WHITE MINERAL JELLIES 


Stocks of the above are carried in principal cities. 
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KEYSTONES 


Trade marks and trade names have come to be 
the keystones of modern merchandising and their 
aggregate value is incalculable. Why? 


When a man adopts a distinctive name or mark 
for his product it means that he is proud of the prod- 
uct, that he considers it worthy of being singled out 
for special attention and most of all that he has 
adopted and proposes to maintain at all costs a cer- 
tain definite standard of quality for that product. 


Thus the buyer receives an assurance of protec- 
tion. He knows definitely what he will receive at all 
times and a basis of confidence is established. 


It is for this reason that Ungerer & Company 
regard as of vital importance the elimination of all 
possible instances of unfair similarity between the 
names used by different houses for their perfume 
materials and ask the cooperation of all interested 
parties to this end. 


UNGERER & CO. 


| Copyright 1925, Ungerer & Co. 
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A.A. WIR. Z, Inc. 


EST. 1836 


CHESTER, PENN. 


COLLAPSIBLE TUBES 24 SPRINKLER TOPS. 


~ SEE PAGE Wl. . 
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Announcement 


N order to protect ourselves and our customers who use 
FLEUR D’ORANGER, Chuit-Naef, from the numerous 
products offered to the American perfumers by others under 
the name FLEUR D’ORANGER and other names so closely 
resembling it as to make error likely, we have decided to 
change the name of Chuit-Naef’s FLEUR D’ORANGER 


to the entirely distinctive one 


NYMANENA 


The other products whose names approximate FLEUR 
D’ORANGER, do not approach its quality and effective- 
ness, and since the name is one which can be generally 
used it is felt that the situation can best be corrected by 
the adoption of the new appellation. 


NYMANENA (Fleur d’Oranger), Chuit-Naef is un- 
changed. Only the name is altered. The product itself 
is still the perfect ingredient for the significant accentua- 
tion of the orange flower note demanded in the heavy 
floral types of perfume so popular today. 


UNGERER & CO. 
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KEYSTONES 


Trade marks and trade names have come to be 
the keystones of modern merchandising and their 
aggregate value is incalculable. Why? 


When a man adopts a distinctive name or mark 
for his product it means that he is proud of the prod- 
uct, that he considers it worthy of being singled out 
for special attention and most of all that he has 
adopted and proposes to maintain at all costs a cer- 
tain definite standard of quality for that product. 


Thus the buyer receives an assurance of protec- 
tion. He knows definitely what he will receive at all 
times and a basis of confidence is established. 


It is for this reason that Ungerer & Company 
regard as of vital importance the elimination of all 
possible instances of unfair similarity between the 
names used by different houses for their perfume 
materials and ask the cooperation of all interested 
parties to this end. 


UNGERER & CO. 
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Announcement 


N order to protect ourselves and our customers who use 
FLEUR D’ORANGER, Chuit-Naef, from the numerous 
products offered to the American perfumers by others under 
the name FLEUR D’ORANGER and other names so closely 
resembling it as to make error likely, we have decided to 
change the name of Chuit-Naef’s FLEUR D’?ORANGER 
to the entirely distinctive one 


NYMANENA 


The other products whose names approximate FLEUR 
D’ORANGER, do not approach its quality and effective- 
ness, and since the name is one which can be generally 
used it is felt that the situation can best be corrected by 
the adoption of the new appellation. 


NYMANENA (Fleur d’Oranger), Chuit-Naef is un- 
changed. Only the name is altered. The product itself 
is still the perfect ingredient for the significant accentua- 
tion of the orange flower note demanded in the heavy 
floral types of perfume so popular today. 


UNGERER & CO. 
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Trade marks and trade names have come to be 
the keystones of modern merchandising and their 
aggregate value is incalculable. Why? 


When a man adopts a distinctive name or mark 
for his product it means that he is proud of the prod- 
uct, that he considers it worthy of being singled out 
for special attention and most of all that he has 
adopted and proposes to maintain at all costs a cer- 
tain definite standard of quality for that product. 


Thus the buyer receives an assurance of protec- 
tion. He knows definitely what he will receive at all 
times and a basis of confidence is established. 


It is for this reason that Ungerer & Company 
regard as of vital importance the elimination of all 
possible instances of unfair similarity between the 





names used by different houses for their perfume 





materials and ask the cooperation of all interested 
parties to this end. 


UNGERER & CO. 
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Hyperessence Rose 
(Hugues) 


Owing to unfavorable climatic conditions the Grasse 
rose crop this season was disappointing and the yield from 
which much had been hoped turned out to be sub-normal. 
No immediate shortage is predicted and prices are about the 
same as last year but it would seem good judgment to cover 
future requirements early. 


The rose situation will be influenced by the short supply 
of Bulgarian Otto of Rose which will increase the demand 
for the Grasse volatile solvent rose extractives but, even 
aside from this, Hyperessence Rose will be in heavy demand. 


Hugues Aine’s Hyperessence Rose needs no introduction. 
Preeminent in the industry from both the technical and com- 
mercial points of view, Hugues Aine yearly treat the major 
portion of the Grasse rose crop while the excellence of their 
technical organization under the direction of Dr. Eugene 
Charabot, the world’s chief authority on floral extraction 
processes, and the perfection of their equipment insure the 
uniformly superior quality of their Hyperessence Rose. 


Ungerer & Co. Hugues Aine 
New York Grasse 





MAIALIS 


(Chuit-Naef ) 


Due to the genius of Dr. Philip Chuit, the House of M. Naef & 
Company have always been leaders in the field of lily odors. Dr. 
Chuit’s origination of the famous Cyclosia set the pace which 
others have since followed and though the basic component is 
now well known and literally hundreds of imitations have ap- 
peared none has ever attained the standard set by Cyclosia. 


MAIALIS, one of the most recent of its class, represents the 
apex of Dr. Chuit’s work on lily odors. Originated for one of 
the largest French perfumers, it has only recently become available 
for general use. 


UNGERER & CO. M. NAEF & CO. 
New York Geneva 


Copyright 1925, Ungerer & Co. 


OTTO OF ROSE D’OR 


Always a predominant factor in Bulgarian rose affairs, Botu 
Pappazoglou & Company have this year doubled their distillation 
capacity, installing the most modern type of apparatus and have 
increased greatly the acreage of their plantations. 


Consequently, a larger amount of Otto of Rose d’Or will be 
available to perfumers, all of it distilled by Botu Pappazoglou & 
Company and the bulk of it produced from roses grown on their 
own plantations. 


The importance of these facts will be fully understood best 
by those who are familiar with the variable qualities of Otto dis- 
tilled by the peasants and its history after it leaves their hands. 
Otto of Rose d’Or comes direct to the buyer from Pappazoglou’s 
stills in sealed containers and both its purity and its quality are 
assured. 


UNGERER & CO. . . New York 
| BOTU PAPPAZOGLOU & CO. Kazanlik 


Copyright, 1925, Ungerer & Co. 
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Hyperessence Rose 
(Hugues) 


Owing to unfavorable climatic conditions the Grasse 
rose crop this season was disappointing and the yield from 
which much had been hoped turned out to be sub-normal. 
No immediate shortage is predicted and prices are about the 
same as last year but it would seem good judgment to cover 
future requirements early. 


The rose situation will be influenced by the short supply 
of Bulgarian Otto of Rose which will increase the demand 
for the Grasse volatile solvent rose extractives but, even 
aside from this, Hyperessence Rose will be in heavy demand. 


Hugues Aine’s Hyperessence Rose needs no introduction. 
Preeminent in the industry from both the technical and com- 
mercial points of view, Hugues Aine yearly treat the major 
portion of the Grasse rose crop while the excellence of their 
technical organization under the direction of Dr. Eugene 
Charabot, the world’s chief authority on floral extraction 
processes, and the perfection of their equipment insure the 
uniformly superior quality of their Hyperessence Rose. 


Ungerer & Co. Hugues Aine 
New York Grasse 


i Copyright, 1925, Ungerer & Co. 
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MAIALIS 


(Chuit-Naef) 


Due to the genius of Dr. Philip Chuit, the House of M. Naef & 
Company have always been leaders in the field of lily odors. Dr. 
Chuit’s origination of the famous Cyclosia set the pace which 
others have since followed and though the basic component is 
now well known and literally hundreds of imitations have ap- 
peared none has ever attained the standard set by Cyclosia. 


MAIALIS, one of the most recent of its class, represents the 
apex of Dr. Chuit’s work on lily odors. Originated for one of 
the largest French perfumers, it has only recently become available 
for general use. 


UNGERER & CO. M. NAEF & CO. : | 
New York Geneva 
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OTTO OF ROSE D’OR 


Always a predominant factor in Bulgarian rose affairs, Botu 
Pappazoglou & Company have this year doubled their distillation 
capacity, installing the most modern type of apparatus and have © 
increased greatly the acreage of their plantations. 


Consequently, a larger amount of Otto of Rose d’Or will be 
available to perfumers, all of it distilled by Botu Pappazoglou & 
Company and the bulk of it produced from roses grown on their 
own plantations. 


The importance of these facts will be fully anderstood best 
by those who are familiar with the variable qualities of Otto dis- 
tilled by the peasants and its history after it leaves their hands. 
Otto of Rose d’Or comes direct to the buyer from Pappazoglou’s 
stills ~ sealed containers and both its purity and its quality are 
assured. 


UNGERER & CO. rr New York 
BOTU PAPPAZOGLOU &CO. - -+ Kazanlik 
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Hyperessence Rose 
(Hugues) 


Owing to unfavorable climatic conditions the Grasse 
rose crop this season was disappointing and the yield from 
which much had been hoped turned out to be sub-normal. 
No immediate shortage is predicted and prices are about the 
same as last year but it would seem good judgment to cover 
future requirements early. 


The rose situation will be influenced by the short supply 
of Bulgarian Otto of Rose which will increase the demand 
for the Grasse volatile solvent rose extractives but, even 
aside from this, Hyperessence Rose will be in heavy demand. 


Hugues Aine’s Hyperessence Rose needs no introduction. 
Preeminent in the industry from both the technical and com- 
mercial points of view, Hugues Aine yearly treat the major 
portion of the Grasse rose crop while the excellence of their 
technical organization under the direction of Dr. Eugene 
Charabot, the world’s chief authority on floral extraction 
processes, and the perfection of their equipment insure the 
uniformly superior quality of their Hyperessence Rose. 


Ungerer & Co. Hugues Aine 
New York Grasse 


} Copyright, 1925, Ungerer & Co. 
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A Flower Oil of intense 
fragrance — tenacious 
and very persistent. 
Sample cheerfully fur- 
nished upon _ request. 


“Y Ofsefte Sfferce Diftilftrs’” 


W.J.BusH & Co. 


CUNCORPORATEDO) 
370 Seventh Avenue New York 
Chicago Office Montreal Office 
1018 S. Wabash Avenue 10 St. Helen Street 


Works: Linden, N. J. 


National City, California 


EUROPEAN WORKS: 
London, Mitcham, Widnes -- England 


Grasse, France -- Messina, Sicily 
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GEORGE LUEDERS & CO. 


427-429 Washington Street, New York 


FACTORY: BROOKLYN, N. Y. 
MONTREAL (Canada): 11 Place Royal SAN FRANCISCO: 56 Main St. 
CHICAGO: (Please note our new address) 510 N. Dearborn St. 


Announcement 


We beg to advise our friends that we have accepted 
the agency, for the United States and Canada, of 


CAMILLI, ALBERT & LALOUE 


Grasse. France 


Although established in 1830, this firm has not been 
known in this market, having confined their efforts to the 
European trade, where their products have been long and 
favorably known to the most critical buyers. 


Camilli, Albert & Laloue, through long experience, 
and with a plant which has been kept thoroughly modern, 
are manufacturing POMADES, CONCRETES and ABSO- 
LUTES, as well as ESSENTIAL OILS and FLORAL 
WATERS of high grade, and by the latest processes. 


Shipments are on the way to us at the present time, 
also samples which we shall be pleased to submit shortly. 


We know that we shall be in position to offer Grasse 
goods of exceptional merit and we bespeak for our 
friends, newcomers in the American market, your kind 
consideration. 


GEORGE LUEDERS & CO. 
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CEORGE LUEDERS & CO. 


427-429 Washington Street, New York 
FACTORY: BROOKLYN, N. Y. 


MONTREAL (Canada): 11 Place Royal SAN FRANCISCO: 56 Main St. 
CHICAGO: (Please note our new address) 510 N. Dearborn St. 


Some of the Synthetics in which we can offer an advantage, 
quality and price considered: 


RENAL ACETATE, iy, si & Co 
HELIOTROPIN, Imported and Domestic 
LINALOOL 
LILY OF THE VALLEY No. 940 
METHYL ANTHRANILATE, Imported, a very superior grade. 
PHENYL ACET ALDEHYDE, Dr. Schmitz & Co. 
RHODINOL, from Bourbon Geranium. 


ORISOL pure 


ORISOL extra ceo.) “ys a ” 
ORISOL ALPHA | Artificial Violet Product: 


METHYL ORISOL | 


We are in direct touch with the primary markets for 


Oil Lavender flowers Oil Bergamot 
Oil Geranium, Bourbon & Algerian Oil Rosewood 


Oil Ylang Ylang and others 


Products of our Brooklyn factory: 


Oil Sandalwood Oil Cloves 
Oil Patchouly Oil Cardamom 
Oil Orris Oil Pimento 
Oil Nutmeg Oil Cinnamon 


GEORGE LUEDERS & CO. 
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OTTO OF ROSES PURE 


Established 1845 


Joseph BATZOUROFF « Fils 
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Distilleries at 


KALOFER KARLOVO KARNARE 
Head Offices.: Sofia, Bulgaria 
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Exclusive Agents for United States and Canada 


GEORGE LUEDERS & CO. 
427-429 Washington Street, New York 


Branches: Chicago —San Francisco — Montreal 


General Agent for Europe 


V. FRINGHIAN 
23 Rue du Renard, Paris 
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AMERICAN PERFUMER—SYNFLEUR INSERT No. 


COPYRIGHT, 1925, BY M. UPSHUR VON ISAKOVICS 


Synfleur Quality 


Rea. U. S, Pat. OF 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 





Synfleur Market Report 


being printed. A largely increased list of Synfleur 
materials appears in same. Watch for a copy, which 
will be mailed to you very shortly. 


Sunfleur Materials 


satisfy every time. They are supreme. Trial orders 
for ounces quickly grow into accounts that repre- 
sent thousands of dollars. The foremost manufac- 
turers in all parts of the world who discriminate and 
appreciate QUALITY, find it pays to use Synfleur 
materials. We frankly state, we do not cater to the 
trade which values Perfumery Materials according 
to their price per pound---we cater exclusively to 
the intelligent buyer, who knows that it pays to 
get the best---in the long run he gets the most 
value for his money. 


confidence. If you desire Perfume or Flavoring 
Materials of the highest possible QUALITY, prod- 
ucts which are made right, always uniform and al- 
ways supplied at the right price, communicate with 
us. 

Yours for business, 


Synfleur Scientific Laboratories, Inc. 


Synfleur Scientific Laboratories, Ine. 


Founded 1839, by Alois von Isakovics 
Mm. Upshur von Isakovics, Pres. and Treas, 


Monticello, New York, U. $. AL 
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Synfleur Quality 


Rec. U. S. Pat. Orr 


Standard Perfume and Flavoring Materials 
Tiesise see Manufactured in the United States of America 
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A few favorite Synfleur products---appreciated and used by many 
of the foremost manufacturers throughout the world 
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Sunfleur Scientific Laboratories, Inc. 


Founded 1889, by Alois von Isakovics 
It. Upshur von Isakovics, Pres. and Treas. 


Monticello, New York, U. $. AL. law WI 
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Synfleur Quality 


Rec. U. S, Pat. OFF 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 


Otto of Rose 
Rosol-Synfleur 


Trade Wark Rec. vu. s. Par. Orr 


Manufacturers throughout the world have adopted Rosol-Synfleur, 
because it can always be depended upon to impart a most delightful Rose 
Flower odor, in all its intensity. It makes the manufacturer absolutely 


independent of the price fluctuations of the natural Otto. 


Rosol-Synfleur duplicates the entire honey-like 
sweetness of the Otto at a small fraction of the cost. It 
is free from the insoluble Stearopten, which is odorless 


and detracts from the strength of the natural Otto. 


Rosol-Synfleur has proven its value and is most 
Fe HHH HEVET 


Rosol- *Synflew 


frie mark a delightful Rose flower odor is wanted. 


extensively used for all perfumery purposes, wherever 


eur Sclentiic real 
We ‘ 3 
mt vom Thanos, Pree | Extensively employed by manufacturing confec- 


ilo, New York, U. & 


tioners for producing a delicious Rose flavor. 


The constantly increasing sales of Rosol-Synfleur, prove that Syn- 


fleur quality is thoroughly appreciated. It stands in a class by itself. 


Pounds $39.75 Trial ounces $2.70 


Synfleur Scientific Laboratories, Ine. 


Founded 1889, by Alois von Isakovics 
MH. Upshur von Isakovics, Pres. and Treas, 


Monticello, New York, U. $. AL 
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Synfleur Quality 


Rec. U. S. Pat OFF. 


Standard Perfume and Flavoring Materials 
®@ Tiere W936 Manufactured in the United States of America 


Veney mus one 


Rose-€ er" Rosol-F 


Much superior to the Otto, } ws The charming intensely 

imparts the delightful En- ’ powerful Jack Rose En- 

fleurage effect. One of our fleurage odor. One of the 

most popular materials. ' ae sweetest Rose products 
Trial ounces, $ 5.60 " * available for all perfumery 
Pounds, 86.25 ASI F: Syn purposes. 

Crade Mark « 


Trial ounces, $ 3.50 


3 
Pounds, 52.50 
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Ambergris 


Liquid Rose Concrete, in ie | \ The ideal fixative for all the 
stantly soluble. Fresh Ross . fleeting floral odors. Popu 
Petal effect. Its fragrance "Sie lar throughout the world. 
is much appreciated by ; It gives supreme results. 
FH seeeF i leading perfumers. Five seeeere Trial ounces, 6 415 
se: S Sun " Trial ounces, $ 4.30 brol- Syn a Pounds, 62.50 
, Crade-Mark Pounds. 65.00 r Trade Mark arc. u. & 
Petthetic Ambergris Bl 


por all Perfumery Pe 


t Scientific Labo Pitkur scientiic 
Rois - b tenors, | Pro . cs . ovies, 


Perfumery | 


Prompt shipment in any quantity. 


Synfleur Scientific Laboratories, Inc. 


Founded 1889, by Alois von Isakovics 
MM. Upshur von Isakovics, Pres. and Treas. 


Monticello, New York, U. $. A. & ak ws 
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Body Powder Packaging 


Q| Offering values equal to other numbers of the distinguished " Empeco”" 

family. Qj] This unique form of presenting an essential toilet accessory 

has rapidly gained favor since its initial appearance as a distinct 

4 “Empeco" innovation. QjOur leadership in cosmetic packaging is 
S,_ evidenced in staple as well as specialized accomplishments. 


METAL PACKAGE CORPORATION or N'Y: 


Sales and Executive Offices: 110 E.42 °° St. NewYork City 
Opposite Grand Central Terminal 
Plants-NewYork City, Baltimore, Brooklyn. 

Chicago Office 64West Randolph Street 
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Societe Anonyme des Etablissements 


ROURE-BERTRAND FILS 


LARAGNE (France) GRASSE BOUFARIK (Algeria) 
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NATURAL FLORAL PRODUCTS 


Re 





cs 


Solids Pomades 

Absolutes B and 

Pri 1 y ° ° 
rimabsolutes Bailes Liquid 


Liquids Concretes 
Neo-absolutes from Pomades 


Mole l yy 


Cr 


By 


Extraction 


c 
24.9} 


The most important flowers, treated in our Grasse 
Factory, at various periods of the year, are as follows: 


wax 

DW on Fen I 
art oe Sir , 
© Phas hater 


ROSE (May), JASMIN and TUBEROSE (July to October), 
ORANGE FLOWER (May), VIOLET (February-March), 
JONQUIL (April), NARCISSUS (March), HYACINTH (April), 
CASSIE (Oct. and Nov.), MIMOSA (March), CARNATION (May) 


~~), 


4 

) 

mls 

a 

srs 
e 
2 
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To treat these flowers is easy, but to treat them well, is difficult. In fact, in addition 


to the most modern scientific processes, experience and great care are necessary. 


It is not enough to extract some perfume from the flower, one must know how to extract 
all the perfume and without changing the odor of the flower. It is only under such 
conditions, that one can offer products which are at the same time complete and really 
advantageously priced. It is because we understood thoroughly this theory for many 
years past and were always endeavoring to put it into practice, that we succeeded in 


having our products considered as standard the world over. 


ROURE-BERTRAND FILS, Inc. 
461 Fourth Avenue New York 
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High Grade Box 
for eee 
A High Grade Let us make a 
Perfume Special Box to fit 
No. 67600 your bottle in 
any color desired 


and quote prices 


Win. Buedingen & Son. 


—— 


NEwyorK ROCHESTER LosaAncGELes 
30 East42ndSt. 1500ClintonAve.N-MainOffice 315 West 6th Street 
Phone Vbt. 5765 

DETROIT, 305 Donovan Bldg. 
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COLLAPSIBLE TUBES for all purposes. Pure tin, tin 


aor ieee ea lead. etie ATT decorated. 


SPRINKLER TOPS of ev aay Wels a eee ern Avera MEICaee 


White Metal Man Meraarreter Oreynn pany 
hicago Representative Hoboken, N. Rf la RY eden 


Pe eat 
McBRADY BROTHERS, Inc R. M. STEVENSON 
Francisco Ave. & Lake St Ub Pee e miter 
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RED ROSE Sit." 
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Ol ROSE ARTIFIG 
SCHimmet & © 


The subject of Rose is uppermost just now due to the reported short- 
age in the crop of Orto and attendant increase in value. The higher 
prices will not work any hardship on the perfumer who has discovered 
and is using 


Oil Red Rose | 
Oil Rose Artificial | Schimmel & Company 


based on extractives from Roses grown in Schimmel & Co.’s own fields. 
While more characteristic of the petal than of the waxy Otto, used 
alone the Oil of Red Rose will prove to be an effective base for Rose 
flower as well as Bouquet compositions for those who are striving for 
perfection in a Rose effect. A mixture with the Otto not only replaces 
the latter in strength but gives a wealth of exquisite Rose perfume 


much more true to the flower, with a very material saving in cost. Oil of 


Rose Artificial, Schimmel & Co. is an unusually powerful oil imitating 
very nicely the main characteristics of the Otto. 


Sole United States and Canadian Representatives of 


SCHIMMEL & COMPANY CHAUVET & COMPANY 
Miltitz, Germany Cannes, France 


FRITZSCHE BROTHERS, Inc. 


82-84 BEEKMAN STREET, NEW YORK, N.Y. 
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— “Girl Scout” utility box; || | 

shown in full color on A 
the front cover. 


OMEN are sure in their buying —compared 

to men anyhow. They know what they want, 
and they keep on shopping till they find it. When 
women show a preference there is wisdom in catering 
to it. Canco decorated metal boxes have helped many 
manufacturers of products appealing primarily to 
women, to win and hold new customers in generous 
numbers. 
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Narcissus R—301 


ROBABLY no single odor in the entire history 
of the perfume industry has attained such wide- 


spread popularity so quickly as that of the Narcissus. 


The demand for this delightful, subtle, and in- 





triguing odor is most insistent. It ‘appeals to all 
classes; and for this reason there is scarcely any 
perfumer who is not capitalizing in some way the 


demand for the Narcissus odor. 


To those who want something really superior in a 
Narcissus odor—something that is subtle, elusive. 
penetrating, and of great power and _ indefinable 


charm, we offer Narcissus R-301. 


The price per pound is $45.00. 


he FRIES & FRIES CO. 


Cincinnati New York 
1501 West 645. “~~ 944 Pearl St 
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Decorating Department 


NE of the most fascinating 
O operations in the manu- 

facture of Wirz collapsible 
tubes takes place in the Decorat- 
ing Department. It is here that 
the printing colors are applied to 
the tubes after they come from 
the Coating Department. By the 
“offset” process the design is as- 
sembled on a _ rubber blanket 
which transfers it complete to 


the tube. As many as five colors 
may be applied in this way in one 
operation. Skilled operators 
have the machines under con- 
stant control and their watchful- 
ness added to the mechanical ac- 
curacy of the machines insures 
the perfect register and the care- 
fully selected inks which give 
lustre and brilliancy to Wirz 
tubes. 


> 


A. H. WIRZ, INc. 


Collapsible Tubes — Metal Sprinkler Tops 
CHESTER, PA. 


Established 1836 


NEW YORK 6FFICE 
30 East 42nd Street 
Phone Murray Hill 3447 


Incorporated 1914 


CHICAGO OFFICE 
Jackson & Michigan 
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Naruna. Ano SYNTHETIC s 
RAW MATERIALS FOR PERFUMERY ERFIS -NEW-YORK 
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Mevpounng moos angina, 47 CLIFF ST.. NEW YORK, N.Y 
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JASMIN ABSOLUTE | 


ROSE ABSOLUTE 


ORANGE FLOWER ABSOLUTE 


Obtained by a new patented process 
in our factory ‘‘La Cavalerie,”’ in 
the Grasse fields 


Mentioned in a report 
to the Academy of Agriculture 
in Paris the 21st of February, 1924 


CHICAGO REPRESENTATIVE: 


NEUMANN-BUSLEE & WOLFE, INC. 
321-323 N,SHELDON ST. 
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IJ N the dealer’s store your package must 
make the favorable first impression that 
leads to the sale. 


ILL your carton or label tell 

your story successfully in 
competition with the labels and 
cartons of other good products? 
Is there room for better sales 
through better packages? 


Ask us! 
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ADDISON LITHOGRAPHING ©O. 


ROCHESTER, NEW YORK 
245-261 Hollenbeck St. 


BOSTON CHICAGO 
William G. Ahern, 40 Court St. Chas A. Rindell, Inc., 64 W. Randolph St. 


NEW YORK 
Wm. H. Green, 469 Fifth Ave. 
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Solomon to the (Contrary Notwithstanding, 


THERE IS SOMETHING 
NEW UNDER THE SUN 


4 PUFF with a soft edge for thin 
compact boxes, one that will not 


scratch or graze the skin as is the case 
with the stitched edge puffs now in 
general use. 


This new puff, recently devised (U. S. 
Patent 1530547), is as beautiful as it is 
effective—If you are interested a sales- 


man will call. 


LY 


MAURICE LEVY 


“Better Powder “Puffs” 


Factories: New York Office: 
New Rochelle Hygienol Building 
N. X 120-122 West 41st Street 
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Passaic Pedestal Boxes 
for Face Powder 


have a charm and originality so unusual 
as to command immediate and favorable 
attention from dealer and user alike. 


Samples and full particulars 
submitted promptly on request. 


PASSAIC METAL WARE CO. 
PASSAIC, NEW JERSEY 


PASSAIC BOXES SELL FACE POWDER 
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The MAN 
Who Took 


a Short Cut 


THE SALES MANAGER Of a mid-western concern 
learned of a large order to be placed by a firm 
situated hundreds of miles away. He knew 
that others were after the deal and feared 
it would be closed before his representative 
could arrive. He called the firm on the long 
distance telephone to ask them to hold the 
order until he could send a salesman. It 


wasn’t necessary. He got the order himself, then and there. 


THousanps of other salesmen and 
sales executives are finding that the 
worry, expense and delay of a per- 
sonal trip can be saved in many 
cases by using the telephone. A 
long distance call is the comfort- 
able, inexpensive way to go. It 
inspires confidence—it is evidence 
of a desire to serve. The saving 
in dollars of the long distance tele- 
phone to the business men of Amer- 
ica amounts to millions annually. 


Do you in your daily business 
turn to the Long Distance telephone 
only in an emergency, or as a depend- 
able conserver of time? It will serve 
you in buying, making appoint- 
ments, straightening out col- 


lections, meeting customers and 
prospects, making sales, and in 
many other ways. One concern 
has six regular telephone salesmen, 
who average $27,135 in sales each 
working day. 

The Commercial Department of 
the Bell company in your city will 
gladly show you, free, numerous 
ways in which the long distance 
telephone can serve your business. 
In the meantime, put Long Distance 
to work. It will serve you in dis- 
tant states and Cities just as it now 
serves you locally. The telephone 
on your desk will bring to you 
whatever man or concern you want, 
now. Number, please? 


BELL LONG DISTANCE SERVICE 
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“Bruno (Court, §. cA. Grasse, France 
Established 1812 


Stamped from Natures ‘Die 


AS salt is to the cook so is Jasmin to the perfumer: it is 
one of his indispensable — without it he would 
find it difficult to ‘keep house.’’ Upon Jasmin he depends for 
the success not of one formula, but of many. Consequently, 
in buying Jasmin, the discriminating perfumer makes quality 
rather than price the dominant factor in selection. 





What is ‘‘quality’’ in a flower oil? It is a faithful representa- 
tion of the fragrance of the flower from which it is derived. 
It is the reflection caught in a mirror held up to Nature and 
made permanent by Man's ingenuity. 
Bruno Court's Jasmin Concrete F embodies the full rich fra- 
grance of the living flower; nothing more nor less. It is 
neither an effort to “‘paint the lily,’’ nor an attempt to dupli- 
cate Nature's handiwork with other than her materials. It is 
stamped from Nature's die. 
Jasmin Concrete F is concentrated enfleuraged grease, entirely 
soluble in all parts of alcohol. Many perfumers are finding it 
a means of securing practically the same results as those se- 
cured from pomades, but without the laborious, time-con- 
suming washing, the ticing up of large quantities of alcohol, 
and the loss of alcohol through evaporation entailed by the 
use of the latter. 
We shall be glad to send working samples of Jasmin Concrete F 
upon request, and without charge. 
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The American works of Morana oe at Elizabeth, New 
Jersey. Reproduced from a drawing made from photographs. 
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cA Serious Situation and its Remedies 


The Situation 

HE high-water mark in the pro- 

duction of Bulgarian Otto of 
Rose during the past fifteen years was 
reached in 1914. Since then produc- 
tion has declined steadily, year by 
year, with the exception of two years 
during which it remained at the levels 
of the respective years immediately 
preceding. 


Last winter the Rose bushes suffered 
little, if any, damage. This favorable 
condition was, however, somewhat 


negatived by a cold snap in March 
which affected the buds. But benef- 
icent rains in April and May gave 
promise of a good crop notwith- 
standing. 


Collection and distillation of the 
flowers began under favorable weather 
conditions. But, in the midst of this, 
the weather changed for the worse 
and the yield sank,the buds dropping, 
due to the injury sustained during the 
cold snap in March. As a result the 
production of Bulgarian Otto of Rose 
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The American works of Morana Incorporated, at Elizabeth, New 
Reproduced from a drawing made from photographs. 


this year will be 25 per cent below 
that of last year; furthermore, it wil] 


be but one-fifth of the production of 


1914. The fact that no Otto of Rose 
whatsoever was imported into the 
United States during May of this year 
casts a significant light upon the low 
level of the available supply both here 


and abroad. 


A further factor that must be taken 
into consideration is that coincident 


with the decline in the production of 


Bulgarian Otto of Rose there has been 


a steady increase in the demand, due 
to the constantly mounting output of 
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perfumes, toilet preparations, and 
similar, as well as dissimilar, prod- 
ucts in which the oil is used. 

Viewing the foregoing, it is not un- 
reasonable to assume that present 
prices of Bulgarian Otto of Rose and 
of other natural Rose oils, high as 
they are, are destined to eventually 
appear low in comparison with those 


that the not-far-distant future holds 


in store. 

The Remedies 
The importance of Rose in the per- 
fumer’s gamut of odors makes the 
prevailing situation a highly serious 
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one. To continue using Otto of Rose 
and other natural Rose oils to the 
same extent as heretofore means a 
substantial increase in production 
costs. This course would inevitably 
have to be followed sooner or later 


either by an increase in the prices of 


the products in which natural Rose 
oils are used; or a shrinkage in profits; 
or a lowering of quality. Consequent- 
ly, means of meeting this condition 
are of peculiarly timely interest. 


Rhodinol 


mates the odor of Otto of Rose so 


Absolute, which approxi- 


closely, can be used to replace a sub- 


INCORPORATED 
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The American works of Morana Incorporated, at Elizabeth, New 


Jersey. Reproduced from a drawing made from photographs. 


stantial quantity of the natural Rose 
oil now used in the formula; yet the 
characteristic Rose note will be main- 
tained. 


Rhodinol Absolute owes its close ap- 
proach to the odor of Otto of Rose to 
the fact that it is distilled exclusively 
and entirely from Geranium, admit- 
tedly the source of the finest grades of 
rhodinol. 


Furthermore, it consists only of that 
limited number of fractions that em- 
bodies the Rose note without trace or 
suggestion of either harshness or by- 
odor. These fractions constitute the 
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Jersey. Reproduced 


ORBAN 


INCORPORATED 


GENERAL OFFICES 
Ni 2 Oe 
PARIS 
Pee St elem eT tes 
CHICAGO 
230 W. Superior St 
(OF Wa Fa ba 
MORANA LIMITED 
42 Wellington St. East 
SSC) 
WORKS 
Elizabeth, N.J 


very heart of the distillation. 


Another means of keeping the cost of 


the Rose note at its present level will 
be found in Synthetic Otto of Rose. This 
product, which is developed on a 
foundation of natural Rose oil, can 


be used entirely in place of Otto of 


Rose; yet it will reproduce the char- 
acteristic Rose note with remarkable 
fidelity. 

Where a complete Rose composition 
is desired, Rose C. M. and Rose Suisse, 
to both of which Otto of Rose gives 
the keynote, will be found invaluable. 


Rose C. M. reproduces the light and 
delicate fragrance of the red rose. 


from a drawing made from photographs. 


Rose Suisse, on the other hand, repro- 
duces the intense and sensuous fra- 
grance of the white rose. 


While these two oils differ in charac- 
ter, they both embody all of the notes 
the sum total of which forms one of 
Nature's most ingratiating fragrances: 
Rose. 


In order to enable perfumers to ac- 


quaint themselves with the adapta- 
bility to their products of Rhodinol 


Absolute, Synthetic Otto of Rose, Rose 
C. M., and Rose Suisse, we will gladly 
send working samples of these oils 
upon request, and without charge. 





Salv. di “Deo. “Rognetta “Reggio-Calabria, Italy 


Established 1820 
(itrus Ouls 


HE house of Rognetta has long been recog- 

nized as the leading source for the highest 
quality of Bergamot, Lemon, Orange, Mandarin, 
and other citrus oils. Where quality rather than 
price is the first consideration, Rognetta oils 
are invariably given preference by the discrim- 
inating buyer. 


Bergamot is an outstanding Rognetta product— 
one that epitomizes all of the characteristics 
that have given Rognetta citrus oils their en- 
viable reputation. Its purity—its high ester 
content—and its body give Bergamot Rognetta 


a range of applicability that is, of necessity, 
lacking in a product of inferior quality. 


Bergamot Rognetta is a product that is decid- 
edly worth-while getting acquainted with. 
Samples of it and of other Rognetta citrus oils 
will be sent promptly upon request. 


Exclusive cAmerican cAgents 


INCORPORATED 


GENERAL OFFICES 
118 E.27™ St.. New York City 
PARIS 
28. Rue St. Lazare 
CHICAGO 
19 S La Salle St 
CANADA 
MORANA LIMITED 
42 Wellington St. East 
Toronto 
WORKS 
Elizabeth. N.J 





(hristo C?hristoff Kazanlik, Bulgaria 


Otto of ‘Rose 


N view of the prevailing price situation, the 
significance of the brand name of an Otto of 


Rose is today of even greater importance to the 
consumer than heretofore. 

Otto of Rose CXC, distilled exclusively by 
Christo Christoff, has for years enjoyed the im- 
plicit confidence of the leading American and 
foreign perfumers. Year after year it strengthens 
its hold by its undeviating adherence to the 
high standard originally established for it. It 
is the generally accepted measuring stick by 
which Otto of Rose is judged. 


Today more than ever it behooves the consumer 
of Otto of Rose to compare qualities before buy- 
ing. We invite that test for Christo Christoff's 
Otto of Rose CXC and will gladly, upon request, 
send samples for that purpose. 


Exclusive cAmerican cAgents 


JeMORANA Se 4% 
= py ote 


INCORPORATED 
pe 


RO GENERAL OFFICES ¢ Sy x 
pro 118 E.27™ St, New York City ¥ eo 
PARIS OF Be. 
28, Rue St. Lazare 
CHICAGO 
230 W. Superior St. 
CANADA 
MORANA LIMITED 
42 Wellington St. East 
Toronto 
’ WORKS 
ON Elizabeth, N.J. 


Printed by 
Service Department 
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SOCIETE CHIMIQUE 
DES USINES DU RHONE 


Violette Rhodia Extra Superior (100% Alpha) 


Represents Ketone Violet, alpha isomeride, in a chemically pure 
state. Possesses the maximum of sweetness and delicacy. 


Tilleul Extra Concentrated 


A very powerful base, suitable for all compositions. 
Considered the finest product on the market. 


Linalyl Acetate 


This quality is specially produced for superfine perfumery 
and is recommended for its purity and delicacy of aroma. 


Violette Ketone 


Highly recommended for use in soaps and perfumes. 


J. and E. SOZIO 


Oil Geranium African 


Oil Geranium sur Roses 
Oil Bois de Rose Femelle 


Sole Distributors 


RHODIA CHEMICAL COMPANY 


89 Fulton Street, New York, N.Y. 


Stock carried at 180 N. Market Street, Chicago, IIl. 





CAT ETP 


— es eo 


AMERICAN PERFUMER & ESSENTIAL O1L REVIEW Avcust, 1925 


New Synthetic Flower Oils 


Ambre Powder Ciprice Narcisse Flor 
Aurantine Dianthus Flor Oeillet Flor 
Aurantine Savon Floreal - Opoponal 
Benol Giroflee Flor Original Flor 
Centiflor Lilas Flor Real Violet 
Chevrefeuille Lilas No. 72 Rose Safranos 
Chyprol Lyrose Rose Rouge 
Cytheria Muguet Flor Sweet Pea Flor 


Specialties 


Ambrettol (Musc Ambrette) Rose Alpine 
Heliotrope Concrete Tilleul (Hydroxycitronellal) 
Oleo Musc Vanilline 

Violette: Alpha, Beta, Keton, Methyl 


Geranium Leaves artitf. 


Acetate Eugenol ~— Jasmone 

Acetate Isoeugenol } modernes Isoeugenol 

Acetephenone Irisolette pure 100% 

Aubepine Linalool 

Bensy! Benzoate Linalylacetate 

as betel from Sytrax Linalylformiate 

Citral chim. pur y Methylanthranilate IH. MUHLETHALER 5: 
Citronellol Neroli synth., M & B “ abide Uses: ‘@ 
Civet Liquid Phenyl Ethyl Alcohol 

Cyclamol Phenyl Ethyl Beazoate 

Eugenol Phenylacetaldehyde 

Geraniol Rodinol 

Geranylacetate Salicylate of Amyl 

Geranylformiate Skatol 100% 

Jasmin No. 74 Violet Blanche 

Jasmin Flor (Methy! Heptine Carb.) 


Our Jasmin Flor is a perfect substitute for Natural Jasmin. : ? 
Our Jasmin Flor contains no Natural Jasmin. | JASMIN FLOR / 
Our Jasmin Flor will not discolor perfumes, toilet waters or nt 


creams. 
Our price is very attractive. 


TH. MUHLETHALER, SOCIETE ANONYME 


Nyon, Switzerland 


Exclusive Representative in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 Pearl St., New York 
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~TOMBAREL FRERES 


GRASSE 


Originators of “Supreme” Quality 


NATURAL FLOWER ESSENCE Guha? 


New Crop 1925 Now Ready 


Supreme Rose 

Absolute Rose 

Concrete (Solid) Rose 

Eau de Rose Quadruple 

Supreme Orange 

Supreme Fleurs de Oranger H.O. 
Absolute Orange 

Concrete (Solid) Orange 

Absolute Feuilles de Oranger H.O. 
Eau de Fleurs de Oranger Quadruple 


Supreme—Immortelle 


Natural Flower Essences 
Absolute Supreme 


We guarantee our Absolute Flower Essences to be 
Absolutely Pure. 

They are the pure oil extracted from the flower. 

They are not fortified to increase their strength. 

They do not contain any solvent (Diethyl Phthalate), 
etc. 

The addition of a solvent in flower oils does not in- 
crease the strength. 

The addition of a solvent in flower oils is for the 
purpose of decreasing the selling price. 

When you use our Absolute Flower Oils you can 
always. feel assured you are using the Best 


Obtainable. 


—Quotations on Request— 


: , | 
| GRASSE «FRANCE | 
| 


POSEE “loa a OFF 


+> Wex<> 
WATURAL ESSENCE ABSOLUTE 


ROSE SUPREME 


+e + (i | 
Fare Net [lb 


One Step Further Than 
ABSOLUTE 


pment FRERES | 
GRASSE (France) 


Exclusive Representatives in the United States and Canada 


Orbis Products Trading Co., Inc. 


215 Pearl Street, New York, N. Y. 
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[® you wrote your own specifications, say for 

Zinc Oxide, and made them stringent and 
exacting, they could all be met by the quality 
we deliver— 


V.M. ZINC OXIDE, U.S. P. 
Lead free, light, fluffy—non foulé— 


WRIE as well for TALC, specifying the 

geologist’s ideal,—and the Sierra Talcs 
would approximate these limits more closely 
than any other Talc available in commercial 
quantities. 


RITE for STARCH:—free from acid,— 

free from alkali, and of unimpeachable 

purity. The quality we deliver is the particular 

grade used by French Perfumers in their pro- 

ducts, which have compelled world-wide ad- 
miration. 





ND so on throughout the line— the 
BARRETT’S QUALITIES are supreme 


and may be relied upon. 


Co 


M. L. BARRETT & CO. 


Importers 


ESSENTIAL OILS ——————- SYNTHETICS —— BOUQUETS 


s| 233 West Lake Street, Chicago, Illinois 
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Bond Tubes 


HE compelling power 

of a brilliantly colored, 
well-decorated Bond collap- 
sible tube makes an almost 
irresistible appeal to the ulti- 
mate customer. 


Side by side on the deal- 
er’s shelf, on the counter, or 
in the display case with a 
host of other preparations, 
the brilliant colors, the sharp 
register, and the perfect 


WESTERN REPRESENTATIVE 
Chas. A. Rindell, Inc. 


64 W. Randolph St., Chicago 


Dearborn 8989 


Do Help Sell Your Products 


printing of these well-made 
tubes stand out in strong re- 
lief, and go a long way 
toward creating a_ buying 
impulse in the mind of the 
customer. 


And the perfect work- 
manship that goes into Bond 
tubes insures that this will 
continue as long as the tube 
lasts. 


Bond Manufacturing Corporation 


WILMINGTON s3 DELAWARE 


MICHIGAN REPRESENTATIVE 
A. A. Griffith 
Dime Bank Bldg., Detroit 


Phone: Cadilla 
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For Loose or 


eae ee unr wr rs 


BR VEBY desire of Milady for 
face powder, whether it be 
in compact form or loose, can be 
satisied with Trece Vanities. 
These Vanities are interchange- 
A small, neat, glove-sized pack- able, making = possible for — 
age, holding a generous supply ufacturers, with the same design 
of dry or paste rouge or compact of package, to offer loose powder 
powder. 
or compacts, and thus keep the 
line uniform. 


Le 


Trece Oval Rouge 


The Trece Laboratories 


La Ranee 
A double vanity with eas- 
ily refillable rouge and an 
easy opening loose powder 
compartment and an extra 
supply of face powder in 
one package. 


La Ranee 
Thin double with easy 
opening loose powder 
compartment. 
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anities 


Compacte Poudre 





HE daintiness of Trece Vani 
ties is due largely to the study 

that has been given to their size. 
They are not too bulky, and eet tini 
neither are they too thin to give Substantial double, holding 
service. In fact, as our customers a large compact. 
tell us, they are “just right.” 
These Vanities are offered in non- 
tarnishing nickel, black, or polished 
brass. 


Full information to responsible 
perfumers 





130 Willis Avenue, New York City 










La Ranee Jr. 


Single, two inch, complete 
with compact or loose pow- 
der shell. Domed Top. 












Lipsticks and 
Eyebrow Pencils 






We also manufacture lipsticks 
having the popular propel - 
repel feature. 
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“VELVA” ALCOHOL is manufactured by the triple refining- 
leaching through charcoal process, under the strict supervision of 
our Chemical Laboratory, thus assuring Pure, Ethyl 190 Proof 
Cologne Spirits of highest U. S. Pharmacopoeia Quality. 


In making up Specially Denatured Alcohol (all formulae), we 
scientifically combine our “VYVELVA”’ ALCOHOL with the best 
chemicals and denaturants obtainable, which, prior to use, have been 
analyzed and approved by a Government Chemist. 


ALCOHOL 


eee eoctnel: OHIO 
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HEIKO 


FIELD of carnations grown by Heine & 
Co., A. G. on the plantation near their fac- 
tory at Groeba/Riesa. 


The cultivation of these flowers is mainly em- 
ployed for the extraction of the natural Oil of 
Carnation, used in HEIKO products. 


On the following page we enumerate some of 
the above mentioned bases and new creations. 


HEINE & CO. 


NEW YORK 


TELEPHONE BEBKMAN 1535 


52-54 CLIFF STREET 


ST 


SE 
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HEIKO 


HUNUAAASAANOAOLOAOLALOILOATEE 


CARNATION 


(Natura!) 
—ala— 


Our leading Carnation bases: 


HEIKO 


Carnation 
Carnation ‘°*B’’ Carnation ‘‘C’’ 
Carnation ‘*°D’’ 


Carnation Malmaison 


HEINE & CO. 


NEW YORK 


TELBPHONE BEBKMAN 1535 


52-54 CLIFF STREET 
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HEIKO 
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HEIKO FIXATEURS 


are natural, highly concentrated Extracts, pure as to odor 
principle, obtained from rare gums, balsams and scented woods. 
They are semi-liquid, clearly soluble in all solvents and essen- 
tial oils without the aid of heat. 


They can be directly incorporated in soap stock. 


They give the decided effect in the modern perfumes, the 
fine roundness and fullness of after effect, so much liked and 
looked for. They fix powders and creams especially well and 
are very durable in soaps. 


Our 

AMBERGRIS, GALBANUM GUM 

SYNTHETIC (Liquid) KIOU NOUK 
AMBRIN LABDANOUM, light 
AMBRA, 226 LABDAN UM, vert 
AMBRA, 44 MYRRH GUM 
BENZOIN GUM OAK MOSS, R. 
CASTOREUM OLIBANUM GUM 
CIVET OPOPONAX GUM 
DEVELOPER, E. M. PEROU, BALSAM 
FIXATEUR, H. & Co. STORAX GUM 
FIXATEUR, C. TOLU BALSAM 
FIXATEUR MUSKONE TONKA 
FIXATEUR TONKINON ZIBETHIN 


are especially recommended to you. 


HEINE & CO. 


NEW YORK 


TELEPHONE BEBKMAN 1535 


52-54 CLIFF STREET 
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HEIKO 


HEIKO-LILAC “A” 


The leading Base for Lilac Compositions 
—=fa— 


Some of our popular types of 
Lily Bases are: 


HEIKO 


Lily of the Valley D 
Lily Maiglockchen Lily of the Valley S 
Lily of the Valley 
Lily B Lily No. 393 


HEINE &) CO. 


NEW YORK 


TELBPHONE BEBKMAN 1535 


52-54 CLIFF STREET 


: 1 
Service Department 


= 
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TI § 1 6 “Over a Century of Service and Progress” I 975 


Whether your toilet offerings 
are intended for the tastes of 
Fifth Avenue or of Main 
Street, your product needs 
the high quality which 


ISCO SILVER TALC 


imparts to your preparation, 
when it is used consistently 
as a standard base. 


INNIS, SCE(DEN SCO. 


INCORPORATED 


MANUFACTURERS, IMPORTERS, EXPORTERS OF INDUSTRIAL CHEMICALS 


16 CLIFF STREET NEW YORK CITY 
BRANCHES 


CHICAGO 





PHILADELPHIA BOSTON 





CLEVELAND 





ttl 
Tries 
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IRISZONE 


(Reg. U. S. Pat. Off.) 


In the heavier type of scents where a fresh 
vio-orris halo is desired but where most ionones 
are not quite satisfactory the perfumer commonly 
turns to IRISZONE to give him the looked for 


resultant. 


Every step in the delicate scientific process of 
preparing the methyl-ionone base for IRISZONE 
is carefully controlled and the super-purification 
thus attained gives to IRISZONE its inimitably 
clear farewell note. 


IRISZONE is not a novelty or an experiment. 
Its usefulness has been plainly demonstrated dur- 
ing the many years it has been on the market. 
Its popularity has been constantly on the increase 
and with many perfumers it occupies a niche 
which no other ionone derivative can fill. 


Ungerer & Co. Vidal-Charvet 
New York Paris 


Copyright, 1925, Ungerer & Co. 
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THE WARM KISS OF THE AUGUST SUN, THE DUST 
OF THE ROAD AND TRAIL,NECESSITATES MUCH 

USE OF CREAMS, TALCUMS, ETC., AND MILADY 
LIKES THEM PACKED IN AN ATTRACTIVE PACKAGE, 
ALSO IN AS SMALL SPACE AS POSSIBLE. 


wet 


NEW YORK OFFICE-469 FIFTH AVE. PHONE VANDERBILT 6517 SAN FRANCISCO OFFICE- 82! MARKET ST PHONE KEARNEY 6975 CHICAGO OFFICE-36 SOUTH STATE ST. PHONE CENTRAL 2057 
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and wherever alcohol is used 
specify 


LOHO:! cu 


A Berg product, consistently dependable, made in 
every authorized formula. 








Our warehouses are located at strategic points, as- 
suring you fresh stock at short notice. 


Get our prices on formulae 
89, 398A, 39B or any others 


DAVID BERG 


INDUSTRIAL ALCOHOL .CO. 
Delaware Ave. and Tasker Street 
Philadelphia, Pa. 

627 Hudson Street New ‘York City 
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FEI rr OED A FEF 


Societe Anonyme des 


Etablissements 


Justin Dupont 


Argenteuil (S. & O.), France 


JASMIN INVAR 
JASMIN SUPER 


Two of the finest artificial Jasmins and each one 
offering to the perfumer a slightly different character 
of the Jasmin flower. 


Due to the extremely high prices of natural Jasmin 
flower products these synthetic creations should prove 
of special interest. 


Fleur d’Oranger Invar 


Remarkable for its refreshing odor 
and delicacy. Will not discolor 
and is wholly soluble in alcohol. 


Samples and Quotations on Request 





JUSTIN DUPONT, INc. 


461 Fourth Avenue New York 
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O. A. BROWN COMPANY, INc. 


246 Pearl Street, New York 


A FEW SPECIALTIES 


AMYL PHENYL ACETATE GERANYL FORMATE PHENYL ETHYL ALCOHOL 
BENZOPHENONE ISOBUTYL PHENYLACETATE PHENYL ETHYL BUTYRATE 
BENZYL FORMATE ISOEUGENOL METHYLETHER PHENYL ETHYL FORMATE 
BENZYL ISOEUGENOL LINALYL ACETATE 97% PHENYL ETHYL PROPIONATE 
BUTYL PHENYL ACETATE LINALYL FORMATE PHENYL PROPYL ALDEHYDE 100% 
CITRONELLOL METHYL EUGENOL RHODINOL 

EUGENOL METHYL METHYL PHENYLACETATE RHODINOL ACETATE 
EUGENOL METHYLETHER PARACRESOLE METHYLETHER RHODINOL BUTYRATE 
GERANYL ACETATE PHENYL ACETIC ALDEHYDE RHODINOL FORMATE 
GERANYL BUTYRATE PHENYL ETHYL ACETATE VETIVERT ACETATE 
AMERICAN BEAUTY ROSE JASMIN ESSBRO NEROLI ART. R 

CARNATION 125 LILAC ESSBRO NEROLI BLANC 

CHYPRE 3019 LILAC VEGATAL NEROLI 3016 

HELIOTROPE BLOSSOM LILIARA (LILY) ORCHID 14 

HONEYSUCKLE “FLORA” LILY OF THE VALLEY ROSE 3006 

HYACINTH LOTUS BLOSSOM ROSE DES ALPS 

IDEALA A MUSK TONQUIN ART. ROSE ART. BULGARIAN 
IDEALINE “FLORA” NARCISSUS ESSBRO SWEET PEA ESSBRO 

JASMIN COLORLESS NARCISSUS 221 VIOLET 3002 

JASMIN ‘*FLORA” NARCISSUS K L VIOLET ESSBRO 


SEAL-CAP SILVER 


Forms a Silver Film Over the Stopper and Neck of Bottle by Dipping. 
4 oz. Trial Size, 75 cents Pints $2.50 





TOE 
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PILAR FRERES 


GRASSE (A.M.) 


Established in 1820 


Works at GRASSE 


also at 


MOUANS-SARTOUX in the Jasmine and Rose gardens 
Lavender distillery at NOYERS s/JABRON ‘in the Alps 


NATURAL FLOWER PRODUCTS 


Absolutes »d Superessences 
Rose - Orange - Jasmine - Tuberose, etc. 


e 
ESSENTIAL OILS 
Neroli PILAR Brand the best in the world 
Lavender a specialty 


Exclusive American Agents, O. A. BROWN CO., INC. 
246 PEARL STREET, NEW YORK 














SSS SSS SSS SSS SSSSSSSSSSSSSSSSSSSSeSSSSSSSSSGSeeeeSSe Sees eeeeeeeeeeees eee eee eee eee ees ese eee ess eee esses eases eee=4 


| 
a eke 


CHEMICAL WORKS FLORA, °¥ 


WUitieenceccanean 


AMERICAN PERFUMER & EssENTIAL Ort REVIEW 


CH CH3 


C‘H? “ f CH? C‘'H? = a CHS 
| | 


NO? NO? 


Which ts only half true! 


Both the above represent the chemical formula for 
Musk Ambrette, fixing definitely the identity of any 
manufacturer’s 100% pure product. There is only 
one Musk Ambrette—chemically speaking. 


The experienced perfumer knows better. He 
knows the wide differences existing between chem- 
ically identical products from different manufac- 
turers, each possessing a distinct individuality. It is 
the mark left on the product by the manufacturer’s 
technical skill and by the degree of perfection his par- 
ticular process has attained. 


Musk Ambrette Flora 


is a striking example. It can be told from other 
manufacturer’s products not only by the beautiful 
regularity of crystalization, but above all by a special 
odorous “note” .of its own, much appreciated by the 
knowing. It is 


not always the cheapest — but always the best 


— The Aristocrat of Musks 


SWITZERLAND 


Exclusive Agents 


O. A. BROWN CO., Inc. 


246 Pearl Street, New York 





BENDORF.- 
ZURICH 
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‘Perfumers’ 
Glassware 


RIFLES make perfection. It is easily 

imaginable that a substantial account 

might hinge on the impression made by 
the container. A possible customer might be 
influenced for or against a package—possibly 
yours—by the beauty, or lack of it, in your 
glassware. 


Our perfume bottles are designed and 
manufactured with the most exacting care by 
skilled workmen—and each one is carefully 
: 3 1 oz. No. 817 
inspected to make doubly sure that it is per- Stopper No. 1012 
fect before it is packed for shipment. 


MILLVILLE BOTTLE WORKS 


Main Office and Factory 


MILLVILLE, N. J. 
Established 1903 


NEW YORK PHILADELPHIA 
BOSTON CHICAGO 


Our bottles are made only 
from covered pots, thus in- 
suring highest quality and 
brilliancy. 


loz. No.818 Stopper No. 1022 











GIVAUDAN-DELAWANNA 


“CARDINAL ODORS” 


We present the following names of fifteen Synthetic Cardinal 
Odors, two or more of which can be used in practically every 
Perfume formula, and should be on hand in every Perfum- 
ery Laboratory, ready for experiment and use: 


AMYL SALICYLATE EXTRA — LAURINE 
BENZYL ACETATE F. F.C. (Hydroxy-Citronellal) 
BOUVARDIOL “GIVAUDAN” [LAC VII 
CINNAMIC ALCOHOL MUGUET 16 


GERANIOL PURE wel oo 
HELIOTROPINE CRYSTALS Xylol 

IRISONES PHENYL ETHYL ALCOHOL 
JACINTHE TERPINEOL EXTRA 


(Phenyl Acetaldehyde Pure) VANILLIN C. P. 


Every product is manufactured at our Works, at Dela- 
wanna, N.J., or at the Works of Messrs. L. Givaudan & Cie., 
Geneve, Switzerland, or Lyons, France, and carries the 
guarantee of quality and uniformity. 


“We should be glad to send a full list of 
the products manufactured at our various 
plants, and samples for comparison. 





BURTON T. BUSH, Inc. 


45 JOHN STREET 
NEW YORK, N.Y. 


Chicago Office: Montreal Office: 
549 West Washington Boulevard 


San Francisco Office: 


216 Pine Street 


41-43 Place d’Youville 


Chicago Office 


549 West Washington Boulevard 


GIVAUDAN- DELAWANNA 


PHENYL ETHYL ALCOHOL 


GIVAUDAN-DELAWANNA 


Phenyl Ethyl Alcohol “Givaudan- Dela- 
wanna” imparts a sweet Rose-like odor, 
suggesting Rose Leaves with all its freshness. 
It is indispensable in the compounding of 
Rose, Neroly, Lily, Lilac, Jasmin and prac- 
tically all odors where the floral character 
is desired. 


The odor character obtained by the use 
of Phenyl Ethyl Alcohol is dependent en- 
tirely upon its purity and refinement. 


‘We guarantee our product absolutely 
pure and free from any added sub- 
stances, and we will be pleased to send 
samples for comparison. 


BURTON T. BUSH, Inc. 


45 JOHN STREET 
NEW YORK, N.Y. 


San Francisco Office: 


216 Pine Street 





Montreal Office: 
41-43 Place d’Youville 
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New York Office 
41 East 42nd Street 
New York, N.Y. 
Phone: Murray Hill 7817 
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lithographed, _bril- 


Phone : New London 1224 


Home Office & Plant No. 1 
Western Office and Plant No. 


21-33 Waller Street, New London, Conn. 


Shefheld tubes to those 


who appreciate the part that 


beautifully 
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Chicago, Illinois 
Phone: Michigan 0200-0201-0202 


liantly colored, sharply lettered 
and well made tubes can play in 
representing a manufacturer. 


3132-3134 So. Canal St. 


WE especially recommend 
New England Collapsible Tube Co. 
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Antoine Chiris Company 
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A Factory for the Production of Oil Bois de Rose 


We offer OIL BOIS DE ROSE, finest auality, distilled in our factory at Cayenne, French 
Guiana. 


The quality of this oil has been improved upon by transporting the Rosewood from the 
forests to our plant located at Cayenne, instead of distilling the Oil in portable stills in the 
forests. 

On account of the stability of the Oil, in the presence of small quantities of Alkali and on 
account of its lasting quality, it is especially recommended in BOUQUET PERFUMES for 
scenting Soaps. 

The price has been brought within reach of the buyers of Aromatic Chemicals by our being 
able to distill the Oil the year round, thereby eliminating non-production during the time 
when the stills which are situated inland cannot be operated. 











The Same Since 1768 


CHIRIS 
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Antoine Chiris Company 
1477153 WAVERLY PLACE 
Spring, 11871188 | New York “Chir” New York 


(o) () 


AMonc our natural perfume products we recommend 


Liquid Jasmin No. 1800 


This product is considerably lower in price than the Liquid 
Absolute Jasmin which is made from the concrete. 








Liquid Jasmin No. 1800 is often preferred to all other 
natural Jasmin products for a certain class of finished 
perfumes. It is produced from our Jasmin Pomade 
No. 36 and is completely soluble in Alcohol. 


Antoine Chiris was the first to use the 
patents of the inventor of the method 
which involves the use of volatile sol- 
vents as an extractive agency. 











The Same Since 1768 


CHIRIS 


CHICAGO OFFICE—186 North La Salle Street 
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A True Path 
to Sales-Success 


consistent adherence to highest quality is 

largely responsible for the permanent success 
of any widely used product. In the manufacture 
of Perfumes, deviations from a true course of 
excellence are never permissable, if the continued 
approval of the American Woman is to be held. 


As distributors of synthetic and aromatic chemicals, 
we are ever in search of improvements in the man- 
ufacture of these products which might serve to 
enhance the value and quality of the Perfumers’ 
manifold creations. The extent of our organiz- 
ation places us in an excellent position to meet the 
most comprehensive demands of the trade. 


a. MASCHMEYER, 


AMSTERDAM, HOLLAND 
HIGH CLASS SYNTHETICS AND AROMATIC CHEMICALS 


Specialties such as: 


Rose d’Orient Neroli Synthetic Extra 
The mest perfect imitation of Natural 


In view of the present high prices asked - ‘ 
Oil of Neroli in existence. 


for natural Rose Oil, this product will be 
of great service to the manufacturing 
Perfumer, as it replaces advantageously 


; Violets (Ionons) 
the natural oil. : _ ee 
The manufacture of artificial Violets or 
Ionons is being carried on by this firm on 
Vert M. a large scale, according to the very latest 
and most improved methods. For this 


(Methyl Heptone Carbonate) reason the most diverse and exacting re- 
The genuine principle of Violet Leaf quirements can be complied with, every 
Odour, described as ‘‘Green Odour’’; ex- grade being available, from the most 
tensively used in Violet Perfumes and common sorts to the finest chemically 
Bouquets. pure Alpha Ionon, 


Sole American Agents 


Pfaltz @ Bauer, Inc. 


300 PEARL STREET-NEW YORK 


BRANCHES: 
CHICAGO CLEVELAND BOSTON LOS ANGELES SAN FRANCISCO 
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Golden Fleece Lanoline 


ANUFACTURERS of Ointments and Face 

Creams realize that their preparations can not 

. hold the continued favor of the consumer unless 

they possess ingredients capable of stopping and 
correcting skin irritations. 

For many years, Golden Fleece Lanoline has been 
regarded as the Standard Base for Ointments and 
other like products, where healing properties are an 
essential of the preparation. Golden Fleece will not 
turn rancid under any circumstances and we guaran- 
tee its absolute neutrality. You are additionally 
assured of its high quality by the fact that it is an 
U. S. P. Product. Both the Hydrous and Anhy- 
drous grades are put up in bulk and in various 
smaller packages. 


Manufactured by 


WOLL WAESCHEREI & KAEMMEREI 


Hannover 


Watch 
Our Specialty Cards 


Terpineless Oils DE HAEN’S TERPINEOL 
Sesqui Terpineless Oils Synthetic Pure and Water White 
Oil of Orris Liquid , Aromatic Chemicals 


10 Fold Ammonium Bifluoride for 


Frosting Bottles ° 
E. Sachsse & Co. E. DE HAEN A.-G. Lienau & Co. 


LEIPZIG SEELZE NEAR HANOVER UERDINGEN 


Terpenyl Acetate 


Sample on request 


Sole American Agents 


Pfaltz @ Bauer, Inc. 


300 PEARL STREET-NEW YORK 


CHICAGO BRANCH BOSTON BRANCH LOS ANGELES BRANCH 
217 E. Illinois St. 305 Congress St. 316 Produce Building 
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Five Specialties 
Each a Leader in its Class 


GERANIOL 


HIGHEST PURITY 


There are as many qualities of Geraniol as prices. 
Pure Geraniol should be free from Citronellal, 
terpenes and unpleasant camphor-like odors. Ger- 
anol, when pure, acts as a carrier for fine per- 
fumery flower products and blender for synthetic 
aromatic bodies. Geraniol as manufactured by us 
will prove our contention, pure Geraniol has merit. 


The Pound, $6.00 


AMARETTE 


An odor creation that is essentially fragrant and 
refined. Blends very readily in bouquet types. Oil 
Amarette is particularly ted for toilet powder 
requirements and imparts a finishing touch whether 
used alone or compounded with other materials in 
the perfumery laboratory. If you wish your prod- 
ucts to equal the best American or foreign odors 


use Amarette. 
The Pound, $14.50 
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HELIOTROPEN 


HELIOTROPE CONCRETE 


A true-to-nature interpretation of the Heliotrop 
odor. Indispensable as a binder, adding flown 
sweetness wherever introduced. In concrete fom 
Heliotropen is far easier to handle than ordinon 
crystals. It is non-irritating and can be used t 
great advantage in the compounding of all odo 
— to Jasmin and Rose, a sweetener of paramowi 
value. 


The Pound, $5 


JASMIN ALBA 


Not the cheapest but the best. Has the true swt 
waxy odor of the White Jasmin flower. Mos 
Jasmin on the market reminds one of the odor 0 
Benzyl Acetate. Our Jasmin is free from thi 
odor. It is flowery, it is sweet, it is lasting ow 
true to its name. 


The Pownd, $280 


RHODINOLV.D 


The chemistry of Rhodinol is still in dispute, but there is no dispute about 
our Rhodinol being uniform, free from weedy by-odors, and of superior quality. 


VAN DYK & COMPANY 


6 Platt Street 


Founded 1904 


New York 


In making perfumes with Denatured Alcohol, insure the quality by specifying 
Van Dyk & Co.’s Brand Diethyl Phthalate. 
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LILY SUPREME 


(Convallaria Majalis) 


6 irs base supreme for a true Lily of 
the Valley perfume. 


Lily Supreme imparts the delicately elu- 
sive, refreshing and sweet odor of the 
natural May Blossoms in its exact 
character. 


Lily Supreme works equally well in 
fine Creams and Facepowder blends, as 
well as in the finest Perfumes. 


SYNTHETIC AROMATIC CHEMICALS 


(Lily 
AROMIN 


Novelty base for floral odors; used to 
great advantage in Lily combinations, 
especially for Creams and Powders. 


CYCLONAL 


Used in moderation it will impart the 
fresh, leafy effect of the Lily plant. 


HYDROXYCITRONELLAL 
ABSOLUTE 


A colorless 100% pure product and an 
excellent base for Lily of the Valley 
perfumes. It has remarkable fixing 
qualities and traces added will strength- 
en and sweeten floral odors. 


products) 


GERANIOL ROSE 


A highly fractionated pure Geraniol 
of a faint, rose-like character for use in 
the making of Lily perfumes. 


LINALOOL EXTRA 


Chemically pure, made from Bois de 
Rose femelle and especially well adapt- 


ed for Lily and Rose blends. 


PHENYL ETHYL 
ALCOHOL 


In combination with Geraniol Rose 
this alcohol is used in Lily compounds 


THE | Tt MANUFACTURING CHEMISTS 


FLUSHING 
NEW YORK 


C. E. ISING 
CORPORATION 
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Sell Shaving Cream 


It Means More Profits and Helps Your Whole Line 


HE demand for shaving cream 

continues to grow. Men insist 

upon it because of its greater 
convenience. 

We have specialized for years in the 
manufacture of highest quality shaving 
cream and are prepared to offer it in 
large, well-filled tubes, attractively 
cartoned under your own name and 
brand, or if you prefer we will supply 
it in bulk for private packing. 

We have helped other manufacturers 
launch and successfully merchandise 
shaving cream, and the benefit of our 
experience is gladly given to our cus- 


tomers. We welcome the opportunity k 
‘| 


ohh 


of conferring with you on the pos- 
sibility of adding shaving cream to ike 


your line. 


Write for samples and full information i 


We also supply high quality dental 
cream in bulk or attractively cartoned 
in tubes under your own name and 
brand. 


COMMERCIAL LABORATORIES, Inc. 


NEWARK, NEW YORK STATE 





QUALITY 
UNIFORMITY ~~ ORIGINALITY 





Registered & "\ Trade Mark 


For PERFUMING and COLORING 


BATH SALTS 


Use our Highly Concentrated Combined Perfume and Color Bases, which we 
offer in two series of exceptionally low priced products. Very economical in 
their use, only one operation being necessary to produce a finished product, 
possessing a bright lustre and uniform color, and an exquisite perfume. No dry- 
ing operation necessary, salts being ready to bottle immediately after mixing. 


SERIES B. S. I 
$5.00 per pint. $36.00 per gallon 
Bouquet des Fleurs (Blue) Lilac (Lilac) Orange Blossom (Orange) 
Fleur de Mai (Yellow) Lily Valley (Light Green) Rose (Old Rose) 
French Bouquet (Green) Mylis (Red) Violet (Violet) 
SERIES B. S. Il 
$2.50 per pint. $18.00 per gallon 
Crabapple (Pink) Eau de Cologne (Green) Oriental (Green) 
Lavender (Lavender) Narcissus (Yellow) Rose (Old Rose) 
Lilac (Lilac) Orange Blossom (Orange) Violet (Violet) 
One Pint highly perfumes and brilliantly colors 100 lbs. of Salt 


Samples of finished products and full information for the economical method 
of manufacture cheerfully furnished. 


ELKO AROMATIC CHEMICALS 


Imported Products, not only CHEMICALLY PURE but 
OLFACTORILY PURE 


ALCOHOL CINNAMIC, ALCOHOL PHENYLETHYL, ACETATE 

BENZYL, ACETATE GERANYL, ACETATE PHENYLETHYL, 

ALDEHYDES C8 to C12, CITRONELLOL, GERANIOL EXTRA, 
HYDROXYCITRONELLAL, HELIOTROPINE, LINALOOL 
RHODINOL, VIOLETS, ALPHA, METHYL AND VERT. 


Let us submit samples for your approval 


E. M. LANING CO. 


78-80 GREENWICH STREET Incorporated NEW YORK, N. Y. 


(Cable Address EMLANING New York) 
E. M. Laning, B. Sc., Pres. Robt. C. Pursell, Phar., D., Vice-Pres. Wm. H. Barlow, Grad. Chem., Treas. 








H. EUZIERE & CO. 


GRASSE, FRANCE 


SSODORS 


Bases from Flowers 
Free from Alcohol 


Minimum Volume 
Maximum Strength 


A Few of Our Latest Creations: 


CHYPRE N—TERIA—PAPAVER 


— NX SEALS 


Manufactured by 


CHAS. LACOUR 


Paris France 


Small metal seals for holding the floss intact on the necks of 
perfume bottles. Furnished in gold or silver finish in 6 mm. 
and 9 mm. sizes. They add a finish to the package heretofore 
unobtainable. 


Samples and Prices Cheerfully Furnished by 


Sole American Representatives 


E. M. LANING CO. 


Incorporated 
78-80 GREENWICH STREET NEW YORK, N. Y. 


Cable Address; EMLANING NEW YORK 
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No. 120 


URN shape bottle of Opaque 
striped glass in  beantiful 
assorted colors. With crown 
top sprinkler stopper. 





Clear glass, flat shape 
with cork and brass slip 
over cap. 2,3 of actual 
size. 


30 IRVING PLACE 
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very suitable for the Holiday Trade. 


PERFUMER & ESSENTIAL OIL 
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COLONIAL DOLL CONTAINER 


Glass container, 44 oz., with special cork 
genuine Porcelain Doll, decorated in colors, 
silk or brocade. Each in carton. 


At Left 


No. 400 


JUG of Black Glass. satin 
finish with striped decora- 
tion in various’ colors. 
(These are blown into the 
glass and not painted.) 
Very artistic, 


At Right 
No. 415 


shape, flat, for 
or purse. Black 
glass, satin finish with 
silver and gold _ stripes. 
With crown top sprinkler 
stopper. Same shape vial 
can also be supplied made 
of opaque striped glass, 
same as Ne, 120 and No 
115. 


Heart 
pocket 


We offer herewith a 


NEW AND ATTRACTIVE LINE OF 


CONTAINERS 


as shown in previous advertisements. 


ORDER NOW 


(124 E. 16th STREET) 


skirt of 


In addition 


above, we also carry IN STOCK our regular line of 


COLORED STRIPED and PLAIN GLASS VIALS 
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No. 115 


Oval shape, flat, for 
pocket or purse. 
Opaque striped glass 
in beautiful assorted 
colors. With crown top 
sprinkler stopper 


with 


No. 675 


Clear glass, square, 
with ground stop- 
per and elongated 
rod. Frosted stop- 
per top. 2/3 of ac- 


ai size 


to the 





SCIENTIFIC SPECIALTIES Co. INC. 


MANUFACTURERS—IMPORTERS—EXPORTERS 


T™ 7a 


SOLARIS AAS 
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Norda 
Essential Oil & Chemical Co. 


INCORPORATED 
43 East 19th Street New York 


JASMIN ALDEHYDE 100% 


U.S. Patent Applied for 


E have succeeded in separating a body which will soive 
one of the most difficult problems in modern Perfumery. 


JASMIN ALDEHYDE 100% is a true Jasmin odor WITHOUT 
the slightest touch of chemical character. 


It is one of the most powerful scents known to Perfumery but 
will blend with any odor combination, underlining the desired 
note without overpowering it. 


It should NOT be confused with so-called “Synthetic Jasmin.” 
Like true Jasmin it is a perfume in itself. 


JASMIN ALDEHYDE can be equally well used for Perfumes, 
Toilet Water, Creams, Powders, high class Soaps, etc. 


Any formula striving to produce subtle sweetness and still 
maintain great lasting strength should carry JASMIN ALDE- 
HYDE. 


We are offering to the trade in JASMIN ALDEHYDE 100% 
one of the most interesting articles and sincerely request you to 
give this product a thorough tryout. 


Price $25.00 per pound, contract price on application. 


Please permit us to send you a working sample 


Norda 
Essential Oil & Chemical Co. 


INCORPORATED 
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NEW PLANT JUST COMPLETED 


J. MERO & BOYVEAU 


(Benard & Honnorat, Successors) 


Established 1832 _ Grasse, France 
SOLE REPRESENTATIVES FOR UNITED STATES AND CANADA 


NORDA 


ESSENTIAL OIL & CHEMICAL Co. 


INCORPORATED 
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Natural and Synthetic 
Perfumery Raw Materials 


Concretes Liquid Absolutes Pomades 
Fixadors Extraflors Odorols Surfleurs 


Please address all inquiries to 


NORDA 
Essential Oil & Chemical Co. 


INCORPORATED 
43 East 19th Street NEW YORK 


0 + + 0 + + + 0) + + 0 + + + Q 0 Gg 


4 0 ’ 4 + 0 0 0 Uy 


ORAGIARAS 
Fee esCnorey 


PIR TETOTRTUIRIUIUIEIE IGT IWISISIDIUIN DIS TO TOTO IO TOTO IO TE 





AMERICAN PERFUMER & ESSENTIAL OIL REVIEW Aucust, 1925 


Descollonges Freres 


LYON FRANCE PARIS 


The perfect substitute for natural Jasmin 


JASMIN DE PROVENCE 


It has been demonstrated hundreds of times in compositions where 
a large proportion of natural Jasmin was used that the substitution of 
our Jasmin de Provence, at a small fraction of the cost, gives equal if 
not superior results. The first and only purely synthetic Jasmin to 
accomplish this. 


FLEUR DPORANGER DE PROVENCE 


This interesting product reproduces with the greatest faithfulness 


the wonderful odor of fresh Orange Blossoms. 

It will be found particularly interesting at this time owing to the 
demand for perfume of this character and has the additional advantage 
of not turning dark. 


Exclusive Selling Agents for United States and Canada 


BENJ. FRENCH, Ine. 


CHICAGO 
Frank B. Tracy 
1203 Hartford Bldg. 


NEW YORK 
160 FIFTH AVE. 











AMERICAN PERFUMER & EssENTIAL Ort REVIEW 


OIL CISTUS LEAVES 


A pure Spanish Essential Oil heretofore unknown and which is produced only 
during a few months of the year. 

The yield is as yet limited and the present stock is only large enough to partly 
take care of the many interested users. 

OIL CISTUS LEAVES has a distinct amber-labdanum odor and should be used 
as a blend or as a fixative wherever an amber character is desired. It has an extremely 
powerful, aromatic and distinct odor and should be of the greatest interest to the 
modern perfumer. 

Special information and working sample furnished upon request. 


Price Per Pound, $22.00 


OIL MALVAROSA 


(OIL ROSE GERANIUM SPANISH) 


Another pure Spanish Essential Oil of cultivated Rose Geranium, absolutely 
superior in odor value to the well-known African or Algerian oils. 

Our principals are the only distillers of this wonderful product. The cultivation 
ot the plant is still in its infancy, consequently the output of the oil at the present 
time is only a few hundred kilos per year; but new plantations are now under 
development so that by next year larger quantities will be available. 


SAMPLES NOW READY FOR DISTRIBUTION 


Price Per Pound, $7.50 


PIERRE LEMOINE, Inc. 


Branches: Agencies: 
BOSTON, MASS. LOS ANGELES, CALIF. 
1140 Columns Avenue 108 JOHN STREET PHILADELPHIA, PA. 
CHICAGO, ILL. ST. LOUIS, MO. 


156 W. Washington Street MONTREAL, CANADA 
DETROIT, MICH. NEW YORK HAVANA, CUBA 


241 Glendale Avenue ICO CITY, MEX. 


N. B.—We are the exclusive distributors of the above-mentioned two new Spanish oils. 
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Jasmintone 


—A Substitute for Natural Jasmin 








STRENGTH 





NATURAL 









NEW product of exceptional merit, 
reproducing with exacting fidelity 
all of the elusive charm of the living flow- 
ers. Jasmintone may safely be _ substi- 
tuted for the absolute product for it has all 
of the characteristics of the natural jasmin 
floral oil. 










Write for full information and a trial 
sample. 










Chicago Office 
A.C. DRURY & CO. 

106-112 East Austin Ave. 
Telephone Central 2349 


Philadelphia Office 
Cc. H. CAMPBELL 
Manager 
689 Drexel Building 
Telephone Lombard 3610 















Special Representative 
W. A. SUSANKA 


WANGLER-BUDD CO. 


INCORPORATED 
Cable Address 35 FULTON STREET Telephone 


“Julyon” New York Beekman 3040-304 1-0657 


NEW YORK 
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PHENYLACETALDEHYDE 
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HE name of Polak & Schwarz is so 

closely identified with this delicate 
product that we hardly need to draw at- 
tention to its merits. Every perfumer 
who tries it but once, will freely admit — 
that he cannot find another product on 
the market of equal quality. 


We guarantee the aldehyde content, 
and through fresh weekly supplies, we 
deliver regularly a product that has not 
deteriorated through long storage. 


POLAK &? SCHWARZ Lp. 


ZAANDAM :: HOLLAND 


> 


Exclusive Agents for United States and Canada 


WANGLER-BUDD CO., Inc., 35 Fulton St., New York 
Successors to JULIAN W. LYON & CO., INC. 


Chicago Agents of Wangler-Budd Co., Inc. 


A. C. DRURY & CO. 
106-112 East Austin Ave., Chicago 
Phone Centra! 2349 
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Wheaton Glassware 


REAR 
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Your Container 
Speaks for You ~ 


As your container stands on the dealer’s 
shelf or counter, its very appearance 
should say:— 
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“T am a quality product.” 


S¢/a 
SAN: 


“IT am designed for most convenient 
use.” 


SLIENILEN 
a TARE 


“T will adorn the boudoir table of the 
most fastidious lady.”’ 


¥ 


PN FSAKR NES ARNIS AON 


Beautiful, distinctive T.C. Wheaton glass- 
ware is designed to do this. 


Stock Bottle and Stopper No. 1925 2 oz. Opal Jar No. 22 


1/2 and 1 oz. sizes es a Colored Henna, with Duplex Cap. 
Plain or decorated to match ‘ Can be made to match 
your color scheme. your color scheme. 
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Accepted Leadership 


Years of association with large, 


8! St/INSt/F 
REE 


substantial firms has placed us in 
a position of accepted leadership 


a 


as a source of supply for beautiful, 
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sales-compelling glassware. 
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T. C. WHEATON CO. 
EXPERT BOTTLE BLOWERS 


MILLVILLE, N. J. 
Telephone 235-236 
ESTABLISHED 1888 


NEW YORK OFFICE 165 BROADWAY 


Telephone—Cortlandt 4917 
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SEALEX—A NEW CAPPING MATERIAL 


We offer a new product for sealing and decorating cork or glass stoppered perfume, toilet preparation, 
f g g g I , prey 
pharmaceutical and other bottles, that will reduce cost—reduce labor—and increase output. Furnished in 
liquid form in 16 colors. The following colors are shown: Gold, Pink, White, Black, Transparent, Blue, 
q 

Red, Orange and Green. 
The bottles can be handled individually or in groups—the dipping is done only once—dries quickly and 

firmly—is very tough and will resist rough handling. Write for sample capped bottle and moderate prices. 


T. C. WHEATON CoO. 
EXPERT BOTTLE BLOWERS ictinniaiil 
MILLVILLE, N. es U.S.A. 165 Broadway 


Produced bv sail 
SERVICE DEPART 


we 
American Pertun 
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Trade Mark 


BELGIAN TRADING COMPANY, Inc. 


15 MOORE STREET, NEW YORK CITY 


IMPORTERS, EXPORTERS AND MANUFACTURERS OF ESSENTIAL OILS, 
BASIC FLAVORS, ORGANIC AND SYNTHETIC PRODUCTS 


HIGH GRADE SPECIALTIES 
SOPHORA 


Just the sort of an Oriental Base you have been wanting. Can 
be used to enrich and give fixativeness to your Oriental or Bou- 
quet Compositions. Order a trial ounce at $3.25, or pound at 
$48.00 and see what an unusually rich, powerful and mellow 
Oriental Extract it will give you even down to a seven ounce 


solution. 


JASMIN de PARIS 


No words can properly describe the true and 
exquisite beauty of this Jasmin. We make 
the bold statement that its quality has not 
yet been equalled. Just buy a trial ounce 
at $10.00 ($150.00 per pound) and you 


will undoubtedly come back for more. 


SOPHOR 


This is an Oriental Synthetic Base especially 
devised for those who want positive perma- 
nency of odor in a Powder, or other toilet 
Preparations. No other product just like it. 
Let us send you one ounce at $1.75, or a 


pound at $25.00. 


Samples on request 


Sole Distributors in the United States, Canada and Mexico for 


ORGANICO 
(Formerly Nadal, Desparmet & Cie) 
Nanterre, France 
FRANCESCO MARANGOLO 
& FIGLI 


Messina, Italy 


HORTUS-NEROLIUM 
COOPERATIVES 


Pegomas-Vallauris-Golfe Juan 
rance 


ESSENTIAL OIL CO., Inc. 
Trenton, N. J. 


CHICAGO REPRESENTATIVE 
JOHN C. FRANZEN, 40 No. Wells Street 


PACIFIC COAST REPRESENTATIVE 
THE RAYMOND COMPANY 
149 California Street, San Francisco, Calif. 


PHILADELPHIA REPRESENTATIVE 
CLAYTON F. SHOEMAKER, JR. 
310 Landrillo Road, Cynwyd, Pa. 


ST. LOUIS, MO., REPRESENTATIVE 
MILLARD-HEATH COMPANY 
214 Pine Street 


Sell 


(Pex 
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—~ Here They Are — 


Bay Rum Oil Compounded The every-day called for essential 
Carnation Oil No. 16 oils of most captivating flavor and 
quality (not to mention the tempting 
quotations ). 





Eau de Cologne Oil 





Eau de Quinine Oil 
Florida Water Oil Opportune during the bustling fall 
season and at any other time. 

Lilac de Fleurs Oil 
Lilac Oil No. 51 The “proof of the pudding” is—in 
the samples (cheerfully forwarded). 





Root and Herb Oil 


Tonifoam Oil Germicidal 


LAST BUT NOT LEAST 
Ultra Bueno Capillary Oil 





The magic wand known to every 
perfumer: FIXATEURS—to cure your alcohol with, make your 
odors stay “put”, thus actually saving quantities of essential oils. 


RIGHT-O FIXATEUR No. 411 and 
RIGHT-O FIXATEUR “NEW” 





DR. ROBERT M. FROEHLICH 


ITANUFACTURING AND CONSULTING CHEMISTS 


Working samples 


on demand. 
311 West 59th Street 


New York 
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POWDER 
COMPACT 


REVIEW 


Service 


In an effort to give the 
trade still better service, 
we have moved into much 
larger quarters, where we 
have established a well 
equipped display room in 
connection with our offi- 
ces. Here can be seen in 
but a few minutes’ time a 
full showing of all the 
lines we offer. 


If you are in the mar- 
ket for anything from a 
label or a seal to a com- 


plete package or an entire 
line, it will save you time 
and money to pay us a 
visit. 


If you are not in the 
market at the present 
time, it is not improbable 
that you may pick up 
suggestions and ideas that 
will serve you later. 








AMERICAN 


Every 
facility for 
producing 
highest 
grade 
chemicals 


HE U. S. Industrial Chemical Co. is fully equipped 
to produce in large quantities the many standard 


chemical products used in industry today. 


And, in addition, this company is able to fill promptly 


and economically orders for chemicals re- 
quired for a wide range of special uses. 

Not only is its mechanical equipment 
complete and of the most modern design, 
but it has been specially designed to 
handle with unusual accuracy production 
of chemicals in great quantities. 


Production Without Waste 


Both because the U. S. Industrial Chem- 
ical Co. can purchase its raw materials 
in great quantities, and because its 
equipment covers a wide range of pro- 
duction, this company can effect econo- 
mies far beyond the reach of smaller 
plants. 

Every possible by-product from the 
manufacture of one chemical is used as 
an ingredient for making another. 
Nothing is wasted—from each shipment 
of raw materials every bit of energy is 
scientifically put to industrial use. 


Ample Transportation Facilities 


The U. S. Industrial Chemical Co. plant 
is located in Baltimore, Maryland. From 
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The U.S. Industrial Chemical Co.’s Plant As Seen From the Air 


the standpoint of transportation, its location could not 
be bettered. 


Sidings provide ample loading facilities for the com- 


List of Chemicals 


Acetic Ether 
Acetone, Refined 
Ammonium Sulphate 
Amyl Acetate 
Amyl Alcohol 
Butyl Acetate 
Ether, Absolute 
Ether, Anesthesia 
Ether, U. 8S. P. 


Ethyl Acetate (Acetic 
Ether) 


Ethyl Acetate, Anhydrous 


Ethyl Aceto-Acetate 
Ethyl Alcohol, Absolute 
Ethyl Alcohol, C.P. 96 
Ethyl Lactate 

Ethyl Oxalate 

Ethyl Phthalate 
Ethylene 

Isobutyl Alcohol, Refined 


Normal Propyl Alcohol, 
Technical 


I, C, Potash 
Refined Fusel Oil 


pany’s own tank cars and connect with the great trunk 


lines that lead to every section of the 
country. 


Thorough and Organized Research 


A well organized and experienced staff 
of scientists, and a laboratory—with an 
equipment unsurpassed anywhere—are 
always engaged in the study of technical 
problems. 


The expert chemists in charge are con- 
stantly striving for further improvement, 
both in the quality of the chemicals and 
in the methods of their production with 
utmost economy and accuracy. 


In this laboratory have been laid the 
foundations for many developments and 
innovations that have widened the field 
and increased the effectiveness of indus- 
trial chemistry. 

Customers of the U. S. Industrial Chem- 
ical Co. are assured the highest grade in- 
dustrial chemicals, prompt and reliable 
service, and a schedule of rates that, qual- 
ity for quality, is the iowest that any 
manufacturer can offer. 


U.S. INDUSTRIAL CHEMICAL CO., Inc. 
Executive Offices: 110 East 42nd St., New York 


Branches in all principal cities 
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One of the great Cuban sugar mills where molasses 
is oblained 


Helping to stabilize the cost of alcohol 


O keep the great plants of the U. S. 

Industrial Alcohol Co. in continuous 
operation, millions of gallons of molasses— 
the principal material from which alcohol is 
made—must be supplied every month. 


Not only must the supply of molasses be 
plentiful and steady, but the vast quantity 
needed must also be of uniform high quality. 


To provide this economically is no easy 
task. It would not be possible at all if the 
U. S. Industrial Alcohol Co. were not well 
equipped in organization and facilities for 
handling it. 





A shipment of cane sugar being delivered 
at the mill 





The company’s own barges transport the 
molasses to the coast 


This organization obtains its needed supply of 
molasses at its source—the great sugar mills of 
Cuba. There the company’s experts are in direct 
touch with sugar conditions. They arrange for 
supplies of molasses long in advance—thus mini- 
mizing the necessary fluctuations in the cost of 
production. There, also, they test the molasses 
for quality and uniformity before accepting it for 
shipment. 


The company’s Cuban facilities consist of light 
draft steamers, barges, and tank cars for bringing 
molasses to its tank storage on the coast. There, 
its fleet of large ocean-going tank steamers trans- 
port it directly to the plants in this country, 
where it is converted into alcohol. 


Such control over its supply of raw materials 
enables this far-reaching organization to insure its 
customers not only prompt and uninterrupted 
service, but also unusual stability in the prices of 
its alcohol. 


U. S. INDUSTRIAL ALCOHOL Co. 
EXECUTIVE OFFICES—110 EAST 42nd STREET, NEW YORK 


Sales branches in all principal cities 
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Solar Rouge and Powder 
Compacts Build Sales 


A superior product always wins out in the long run. Once milady has tried 
Solar Rouge and Powder Compacts, nothing else will quite satisfy her. She 
may turn to something else momentarily, but she will return inevitably to the 
product that gives her real service. 


The coloring of Solar Rouge and Powder Compacts is natural; the powder 
is soft and velvety; and the tablets are so skillfully made that they do not 
break or crumble. Through our new process we have entirely eliminated the 
shiny mica so commonly shown in rouges. This means Service—service that 
in the long run alone will really satisfy women. And that is why Solar 
Compacts sell so readily. 

Solar Rouge or Powder under your own brand means that you are offering 
your trade the very best and most respected product. If you think well of 


your other products you must have Solar Rouge and Powder as fitting com- 
panions. 


SOLAR LABORATORIES 


INCORPORATED 


435 East 24th Street 
New York, N. Y. 





Avcust, 1925 


AMERICAN PERFUMER & ESSENTIAL Orn REVIEW 


Pallas Vanity Boxes 
Increase Sales 


Another new addition to 
the family of doubles and 
singles is our Knife Edge 
double. Positively the thin- 
nest and finest double ever 
created. Designed to carry 
the regular full size Rouge 


and Powder. 


Pallas Vanity Boxes set a new 
standard of beauty, a new measure of 
convenience, and a new brilliancy of lustre 
and finish. 

If you compare Pallas Vanities we feel 
sure you will agree that they are of sur- 
passing beauty and service—and they are 


offered in all popular styles, colors and 
finishes. 


FLORODOR 


Our “Bako” finish makes boxes un- 
tarnishable. Just think what it means 
to have a box that will look freshly fin- 
ished and retain its original finish until the 
compacts are all used up.—If this means 
anything to you—use Pallas boxes for 


your branded Rouges and Powders. 


Pallas Mfg. Co., Inc. 


Mott Haven 4254 


459-463 E. 133rd St. 


New York 
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Plain 
Lead and 
Tin Coated Decorated 


“One hundred forty-four perfect tubes in every gross’’ 
is the secret of our success 


Atlantic Manufacturing Co. 
46-56 Nassau Street .. Newark, N. Jd. 


Western Representative: |. D. Faden, 186 N. La Salle St., Chicago, Ill. Phone Dearborn 2736 
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Write for samples 
and full information 
as to how our 
Crystal Finish may 
be applied to your 
containers. 


The accompanying 
photographs illus- 
trate mew creations 
in 4% and \% ounce 
sizes for popular 
priced packages. 
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No. 312 
vit, Seman oJ? FR 90 J? FR 
No. 1099 No. 1100 


', oz. capacity with Stopper 
No. 1100 


4 oz. capacity 
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NEW CRYSTAL FINISH 


A sparkling, crystalline, pol- 
ish—heretofore associated 


only with cut glassware—is 
now imparted to our bottles 
by a special operation. This is 
known as Crystal Finish and 
is available at a surprisingly 
attractive price. 
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CARR-LOWREY GLASS Co. = 


MAIN OFFICE: BALTIMORE, MD. 
with Stopper 


NEW YORK OFFICE CHICAGO OFFICE No. 1095 
4\ East 42nd Street 1944 Conway Bldg. '% oz. capacity 
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Se 
Airplane View of our Plant 


E have found a way to put 

Carr- Lowrey quality into 
moderately priced glassware. This 
means that you can offer a quality 
package at a popular price. 


CARR-LOWREY GLASS CO. 


MAIN OFFICE: BALTIMORE, MD. 


NEW YORK OFFICE CHICAGO OFFICE 
41 East 42nd Street 1944 Conway Bldg. 


Printed by 
Service Depart 
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LOOSE POWDER CASE 


(WATCHCASE SHAPE) 


SIMPLE TO OPERATE AND REFILL 


ALL STANDARD FINISHES 
ee 





OTHER PRODUCTS—COMPACT CASES— 
DOUBLES, SINGLES, 
LIPSTICKS. 


LET US CREATE A PACKAGE FOR YOU! 

















MAJESTIC METAL SPECIALTIES, INC. 


OFFICE AND SHOWROOM 
| 342 WEST 14TH STREET 


}  Geersea {2780 New York City 


























2781 



































LU 




















AMERICAN PERFUMER & ESSENTIAL O1L REVIEW Avucust, 1925 


~ Perfumers’ & Soapmakers’ 
Raw Materials — 


eo Pte sReewt ot car 





Avucust, 1925 AMERICAN PERFUMER & EssENTIAL Ort REVIEW 


a 
TRUMPS 


FOR THE 


PERFUMER 


Se. 


CHEMICAL WORKS ne 
H.RAABé C2 
ROERMOND 


HOLLAND 


For samples and prices, address 
Exelusive Representatives for the United States, Canada, Cuba, Mexico, ete. 
MAGNUS, MABEE & REYNARD, INC. 


32 Cliff Street, New York City 


CHICAGO ST. PAUL ATLANTA BOSTON 
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_ A seven-letter word meaning the highest quality | 


ESSENTIAL and SYNTHETIC OILS 
“ at the Right Price? 


Parento Products 
_ + Parento Quality 
x Parento Service 
| — High Price 


= The UTMOST you can expect! 


Executive Offices and W orks: 


CROTON-on-the HUDSON, NEW YORK 


Branches: 


507 Fifth Avenue 410 S. Michigan Avenue 32 Rue de Courcelles 
NEW YORK CITY CHICAGO, ILL. LEVALOIS—PARIS 
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Manufacturing ‘. 
20 East 12th Street re Floor 
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We cater to the manufac. 
turing trade exclusively 


No. 600 ~ 
Sliding Eye- No. 2100 
brow Pencil Lip Stick No. 800 
Swivel type Lip stick 
tube 


Convex twin 

Vanity — made 

in 116” and 
2” sizes 


Samples and prices cheer- 
fully furnished on request 
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New Process Compact 


THE FRENCH COSMETIC MFG. CO., INC., 

IS EQUIPPED AND HAS FACILITIES TO 

MANUFACTURE THE FOLLOWING ITEMS 

IN LARGE QUANTITIES: 

1. ROUGE AND POWDER 5. WATER COSMETIQUE (Mascara) 
TABLETS 6. FACE POWDERS 

2. LIP STICKS 7. TALCUM POWDER 

3. LIP POMADE 8. BATH SALTS 

4. EYEBROW PENCILS 9. BATH DUSTING POWDER | | 







No. 5000 Lip 
stick hinge cap 
swivel type 
















Oval watch 
case, thin 
model, single 
vanity 






French Cosmetic Mfg. Co., Inc. 
85 Crescent Avenue New Rochelle, N. Y. 





In the manufacture of the first five products we have three 
methods— 


(a) Package complete under your own private 


label. 

(b) In bulk to accommodate any style or size ij 
suitable for your special containers. 

(c) We will complete your package. 


Face powder, talcums, bath salts and dusting powder fur 
nished either in bulk or complete your package. 


All of our products are manufactured and fabricated wi 
guaranteed pure colors free from all poisonous ingredier 
approved by the U. S. Department of Agriculture. 
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Make Your Bath Salts 
Bottle Distinctive 


with one of our especially designed continuous 
thread or friction top caps. 

These are furnished in a variety of designs in fancy 
metal, plain brass, polished brass, nickel plated or 
in other metals. The designs include the popular 
panel top and are mechanically perfect. 


We also specialize in distinctive caps for talcum and 
tooth powder cans as well as jars. 


We would be glad to submit samples and data show- 
ing how one of our distinctive metal caps will im- 
prove the appearance of your package. 


BRASS GOODS MFG. CO. 


345 ELDERT ST., BROOKLYN, N. Y. 


Frank S. Hyatt Lorenzo H. Pike 
President & Treasurer Sec’y & Ass’t Treas 
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Our New PATENTED Machine Process 


Removes Mould Marks and Other Surface 
Defects from Bottles and Creates Our 


“LUSTRUS” Finish. A Highly Polished, 
Brilliant, Smooth Surface for Bottles. 


— Small Additional Cost for Real Results 


SWINDELL BROS. 


BALTIMORE, MARYLAND 
NEW YORK OFFICE — 200 FIFTH AVENUE 
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SWINDELL BROS. 


BALTIMORE, MD. 


ESTABLISHED 1873 


TRIVING to keep 

abreast of the times we 
are continually designing 
new style containers for 
Perfume and Toilet Water 
bottles, Talcum Jars,Cream 
Jars and Bath Salts Jars, as 
well as many other bottles 
required by the manufac- 
turers of toilet goods. 


We also have a fully equip- 


NEW YORK OFFICE: 


ped department for pro- 
ducing such bottles as are 
required by chemical 
houses, which are made in 
uniform capacity and color 
with perfect grinding. 

We solicit your inquiries, 
and invite an inspection of 
our samples, at either the 
New York Office or our 


factory in Baltimore. 


200 FIFTH AVENUE 
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Latest Achievement in the Manufacture of 


BATH SALTS 


Simplicity! Economy! Quality! 
COLOROMES 


will solve your perfuming and coloring problems—will solve the problem in- 
volved in the purchase and use of alcohol, pure or denatured. 
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Now only two ingredients are necessary to produce wonderfully perfumed and 
colored bath crystals: 


The PLAIN BATH CRYSTAL and a COLOROME 


DIRECTIONS: Mix 1 Ib. of salt with 1% oz. to % oz. of a Colorome (depend- 
ing upon the size of the crystal); allow to dry for a few hours, when a perfect 
product is ready for packaging. 
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Bath Salts made up with Coloromes will not fade when exposed to light, and 
will not stain bath tubs. 





Coloromes will stand up in any kind of salt, neutral or alkaline. 


COLOROME is a highly concentrated solution of a Feleo Perfume Oil (speci- 
ally compounded for the purpose) and of an appropriate dye, in a harmless 
solvent, which is odorless, non-toxic, non-irritating, and quickly evaporating. 


Following is a list of our Coloromes, of various odors and shades: 


COLOROME MUGUET—GREEN COLOROME FEW FLOWERS—BLUE 
EAU DE COLOGNE--GREEN = FRENCH ROSE—PINK 
VIOLET—PURPLE S CHERRY BLOSSOM—PINK 
TREFLE—PURPLE sn JASMIN—AMBER No. 1 
LILAC—LAVENDER a IDOL—AMBER No. 1 
EAU DE LAVANDE-LAVENDFR 7 NARCISSUS—AMBER No. 2 


and many others of popular French type 
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Samples and quotations upon request 


If you manufacture bath salts at present, or contemplate doing so, write to us and we 
will save you time, trouble, and money. 


FELTON CHEMICAL COMPANY, INc. 


Manufacturers of Aromatic Chemicals and Synthetic Flower Oils 


61-65 TAAFFE PLACE ., BROOKLYN, N. Y. 
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POWDER PUFFS 


for 


EVERY PACKAGE 


Lambskin 
W ool 
Velour 
Eiderdown 


Quality Puffs at Quantity 
Prices 


Let us suggest the proper 
puff for your new 


packages 











VALMONT DIVISION 
OXZYN COMPANY 


154 Eleventh Avenue 
New York, N. Y. 


Capacity 1000 Gross Per Day 
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“SERVICE FOR THE MANUFACTURING TRADE EXCLUSIVELY” 


Co mpacts 5 we 


Rouge 
and 
Powder 


Lip Rouge 
Cosmetique 
Eye Brow Pencils 


Quality 
and _ 
Service 


Originators of NATURAL ROUGE for 
Brunettes, Blondes and Olivettes. 


154 11th Ave. New York City 


In Business Since 1874 
Our colors are analyzed perioditally for their purity and’ safety by one: of-thie leading 
Testing Laboratories of New York City. We guarantee our Lip Rouge and Compact 
Rouge to be absolutely safe and not harmful even if absorbed by~ the skin. 
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MANUFACTURERS OF 


Terpineol Heliotropin Thymol Violet Art. 


Menthol Benzaldehyde Benzylbenzoate Anethol 
Methyl Anthranilate Aubepine Benzyl Alcohol Borneol 
Bromstyrol Phenylethylacetate Peach Aldehyde  Safrol 

Nerolin Cinnamic Aldehyde Ethyl Cinnamate 

Terpinyl Acetate Citral Geraniol Citronellol 


CENTAFLOR 


(Lily Base) 


ESSENTIAL OILS FLOWER OILS (Art) 


(Our Own Distillation ) 


‘TERPENELESS OILS 


Sole Agent for United States and Canada 


P R DREYER mf ' Chicago: 33 W. Illinois St. 
° ° i gery Joh Detroit: 305 Donovan Bldg. 
: i] ; Philadelphia: 5707 Warrington Ave. 
15 Platt Street ae Boston: 173 Milk St. 


-_ . =. Kansas City: 2932 Fairmount 
NEW YORK ~~ OMS St. Louis: 305 Arsenal St. 
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BRANCH FACTORY AT ST.-JOSEPH 


THE FIRST HOUSE TO ESTABLISH 
A SPECIAL FACTORY 
IN THE FLOWER FIELDS 


BERTRAND FRERES 


Established 1858 


Main Factory: Grasse (; ke A S S k Branch Factory: St. Joseph 


Sole Representative in the United Statesand Canada : 


P. R. DREYER 


15, Platt Street New-York, N. Y. 








SPECIALTIES: 


FLORAL ESSENCES 
Liquid and Solid 


Absolutes and Pomade Concentrations 





OILS; Lavender, Rosemary, Spike Lavender, 
Thyme (White and Red), Neroli Petals, Petitgrain, 
Vetivert Java, Geranium (African and Bourbon), 


Geranium sur Roses, Oak Moss, etc. 


BERTRAND FRERES 


Established 1858 


MAIN FACTORY G RA S S E BRANCH FACTORY 
GRASSE ST. JOSEPH 


Sole Representative in the United States and Canada 


P.R. DREYER 


15 PLATT ST. NEW YORK, N. Y. 
REPRESENTATIVES 
KANSAS CITY, MO. 


2932 Fairmont 


REPRESENTATIVES 
DETROIT, MICH 


305 Donovan Building W 4 
CINCINNATI, O estern Representative BOSTON, MASS. 
173 Milk Street 


208 Main Street 
C. A. SENGER PHILADELPHIA, PA 


ST. LOUIS, MO. 
305 Arsenal Street 33 W. Illinois Street Chicago, Ill. 5707 Warrington Ave. 
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Thin Vanities 
Are All the Rage 


Two and two-and-a-half inch thin models are 
leading all other numbers in popularity. Our very 
thin vanities are offered in a wide selection of new, 
single and double models in all finishes and designs. 
They are sales builders. 


Our other new items include: 


Smart Hand-Painted Vanities. 
Lipsticks and Eyebrow Pencils. 


Loose Face Powder and Talcum. 


Write for full information about our new line and 
the help we are ready to give to perfumers. 


Be 


Le Marcelino Company 


189 Sixth Avenue New York, N. Y. 
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Milady’s favorite cosmetic in a Zinn Compact Box 1s 
doubly salable and in demand. Nowhere is this compact box 
out of place; it is perfectly at ease from the yachting cruise to 
the most elaborate and formal of receptions or social gather- 
ings. 


And yet it costs no more. 


The Zinn with its super-durable, odorless, tarnish and perspiration 
proof finish, greatly enhances the very best and highly popular of 


cosmetics. 


The Zinn knows the “‘way”’ into the society of the elite—let it 


introduce your products wherever it is found. 


Want Samples? 


The Zinn Corporation 


Bristol, Conn. 


New York Office Western Representative 
110-112 East 13th St. Chas. A. Rindell, Inc., 
64 W. Randolph St., 
Chicago, Ill. 
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Mysore GoveRNMENT SANDALWooD O11 


Sole Distributors 


ESSENFLOUR PRODUCTS Ltp. MYSORE (s. INDIA) 


Distillers of Essential Oils and Manufacturers of Perfumery Products 


Pure Sandalwood Oil These Labels are Your Guarantee 
eee ——7 of Genuine Sandalwood Oil 


of the 
Most of the genuine sandalwood and all of the best 
MYSORE STATE sandalwood grows within the borders of the Mysore 
nial State, and is a Government monopoly. No wood is 
sold and none is distilled except under state super- 
vision. The only sandalwood oil recognized either by 
the U. S. P. or B. P. is that distilled from the wood 
of Santalum Album (Fam. Santalacea). As a result, 
nearly all the Sandalwood Oil used today, is supplied 
by the Mysore Government directly or indirectly. 


Distilled under supervision -_ 


Guaranteed U. S. P. 





The Mysore Government distills and sells only one 
grade of Oil, a strictly pure genuine Sandalwood Oil 
put up in distinctive cans and cases, labelled and seri- 
ally numbered. Oil supplied in other styles of con- 
tainers may be U. S. P. but we can accept no respon- 
sibility for its genuineness or its freedom from adul- 
teration. The buyer who specifies Mysore Oil should 
receive it in original containers and is then absolutely 
protected. This oil we offer exclusively in labelled 
containers. Further protection is insured by the 
smaller label placed over the cap. This label is num- 
bered and a complete record of each case shipped is 
kept by us. 


From the fact that the price of Mysore Oil in 
original packages is quoted at a higher figure than the 
so-called U. S. P. oil it is evident that the former is 
accepted as the standard of quality while at the same 
time some reflection is cast on the probable genuine- 
ness of the latter. On this point we can only repeat 
that the purchaser of original Mysore packages is sure 
of what he is buying. 


Sole Agents U. S. A. 


COX, ASPDEN & FLETCHER 


TELEPHONE 26 Cortlandt Street CABLE ADDRESS 
RECTOR 4586 NEW YORK CITY COXASPDEN, N. Y. 
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‘ohe Girst Vear 


little more than one year ago a modest shipment of 

five thousand compacts was sent from our laboratory 
to a Perfumer whose order stands as number one upon 
our list. 


That shipment was the introduction to American Perfum- 
ers of the dry process compact pressed from a base that 
fully retains the soft, clinging texture of the finest loose 
powder. 


Each succeeding month saw an increasing number of 
brands adopting Apli Process Compacts. Twelve months 
later, in the month of June 1925, three hundred thousand 
rouge and powder compacts were shipped from our lab- 
oratories. 


The charm of those compacts now is known wherever 
lovely women dwell and that, we think, is the whole 
world. 


Gladly we express our deep appreciation of the patronage 
given us and we acknowledge with thanks the many evi- 
dences of good will displayed by our associates in this 
facinating industry. 

And we deem it significant that only two of the one hun- 
dred and twelve Perfumers using Apli Process Compacts 
have expressed an interest in the loose powder vanities. 


AMERICAN PERFUMERS’ LABORATORIES, Inc. 
Makers of the World’s Finest Cosmetics 


151-153 West Nineteenth Street - New York 
Western Representative: W. M. FRANCKE, 112 West Ohio St., Chicago, Ill. 





Individuality and Success 


he importance of distinctively correct shades for rouge 

and powder compacts can scarcely be overestimated. 
The creation of original shades when correctly judged 
has met with immediate approval. 


Glebeas’ Rosetone 
Miner’s Carrot Rouge 
Helena Rubinstein’s Red Raspberry 


These are examples of especially created shades that have 
brought most profitable reward. 


To those Perfumers who desire the creation of an exclu- 
sive shade in an Apli Process rouge or powder, we offer 
the benefit of our experience and the facilities of our 
laboratory. 


To Perfumers only samples will be submitted on request. 


Rouge Compacts Powder Compacts 


Dark Raspberry Light White French Rachel Flesh 


Flame Orange Medium Rachel Mauresque Naturelle 


AMERICAN PERFUMERS’ LABORATORIES, Inc. 
Makers of the World’s Finest Cosmetics 
151-153 West Nineteenth Street . New York 


Western Representative: W. M. FRANCKE, 112 West Ohio St., Chicago, III. 


Printed by 
Service Department 


he 
American Perfumer 
end Caseetial Oi rors 
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a Dainty Novelty Vial 


ia 
7 


RAMESES 


= 


MOQUIS ELITE NILE 





NERO ATHENS 


SQUARE : 
BRANDY" The Twelve Vials 
eal aoe Shown Above are 

pacity. - m) Made in Two Sizes 


8 ” Only—1i and 2 Dram. 
NINEVEH OMAR 


We have recently added several new 
and distinctive shapes to our extensive 
line of miniature perfume vials and are 
now prepared to offer you an even more 
satisfactory service than heretofore. 
Samples will be gladly furnished upon 
request written on your business letter- 
head, 


Glass rods with rubber corks at- 
tached furnished for iodine and corn 
cure bottles, 4%, % and 1 oz. sizes. 
Eye pipettes with Barnes style nip- 
ples attached in %4, 1%, 1 and 2 oz. 
sizes for dropping bottles. We have 
a complete stock of all these goods 
ready for immediate shipment. 


Glass Products Co. 


Vineland, N. J. 


Pacific Coast Representatives Western Representative 


THE A. C. RIDDELL CO. E. MARX CO. 


21 Srear St. 316 Commercial St. 140 No. Dearborn St. 
Sen Francisco, Cal. Los Angeles, Cal. Chicago, Ill. 


AMERICAN 
BEAUTY DOLL 


Yq oz. capacity; in bulk 
VOLSTEAD DICE" VIALS or with individual per- 


aes 1 dram capacity. Fur- ai icles fume boxes and corks 
CAIRO nished in Shien amber (Patent Pending) (boxes and corks at 
4 0z. capacity; supplied with glass handles; packed in Capacity 3 ce Are sold in pairs. Best cost); choice of blonde 
very attractive individual perfume bulk or in individual per- grade corks. We can furnish boxes to hold or auburn wigs. (Pat- 
boxes (boxes at cost) or packed fume boxes (boxes at a pair of these vials (at cost). ented June 10, 1924.) 
in bulk, (Patented July 1, cost); corks supplied at 
cost. 








Florasynth 
Quality 


D, 


Absolute O 
lIOO% 


Made From Geranium Bourbon, 
ae eras enema 


MANUFACTURING CHEMISTS 


UNIONPORT, ‘NEW "YORK 
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EssENTIAL Ort Review 


Peg Stoppers 


HE eternal fitness of things 

nowhere has a better chance 
for expression than in the selec- 
tion and association of bottles 
and their stoppers. 


In the Perfume World, package 
success goes a long way toward 
business success. 


, If you are interested in distinctive 


Peg Stoppers, perhaps we can be of 
service to you. Supplied in crystal 
flint glass, frosted or plain, with shell 
corks of our own manufacture cut 
to fit. 


Hilinois Glass Company 
ALTON, ILLINOIS 


Wher tk 
Weg ag we" 


C.H.N2 254 


C.H.N2 303 
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OIL PEACH KERNEL 
‘“StaffAllen’s’’ 


Prepared from selected peach and apricot kernels by a 
carefully controlled cold-pressing process, Stafford Allen & Sons’ 
Oil Peach Kernels are for many purposes superior to the so-called 
French Almond Oil and second only to Oil Almonds Sweet True 
“StaffAllen’s” which we recommend unreservedly for the best 
resultant in the finished cosmetics. 








The manufacturer of toilet creams and hand lotions who finds 
“Staff Allen’s” famous Oil Almonds Sweet True a trifle too expen- 
sive for his use may investigate to advantage the possibilities of 
their Oil Peach Kernels, also knownas Oil Almonds Sweet Persic. 


UNGERER & CO. STAFFORD ALLEN & SONS 
New York London 








| Copyright, 1925, Ungerer & Co. 
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Commonwealth Chemical Corporation 


OUMARIY 


Noses 


The rich fragrance of our Coumarin 
is due to its absolute freedom from 
chemical by-odors. Its proper use 
will not impair even the most delicate 
of perfumes and flavoring extracts. 


Discriminating buyers need only send 
for a sample of our product to be 
convinced. 


The MATHIESON ALKAL! WORKS Yc 


250 PARK AVENUE NEW YORK CITY 
(AT 461TH STREET) 


the Manufacturer J] 
Sesquicarbonate of Sod. 
Bleaching Powder-SodaAsh 
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Special Announcement 


——_.»——_ 


We herewith wish to announce to our many 
friends and patrons that we are the 


United States and Canadian Representatives 


DRAGOCO 


Holzminden, Germany 


yy 


We carry a complete stock of their merchan- 

dise and especially offer the following as being 

representative of the high standard products 
manufactured by them: 


Aurantiol 100% Bromelia 
Benzyl Acetate ff Cl Yara Yara 
Benzyl Alcohol ff Cl Citronellol C P 


Benzyl Benzonate ff Cl Geraniol Superfine 





Samples and prices furnished upon request 


ee 


COMPAGNIE DUVAL 


32 Cliff Street New York City 
Sole Agents for U. S. and Canada 


D. M. BAKARDJIEF - - ‘ . . Karlovo, Bulgaria 
DRAGOCO- - - - - - Holzminden, Germany 
MARIO DE PASQUALE - - - - - Messina, Italy 
SCHMOLLER AND BOMPARD - . Grasse, France 
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THE STANLEY MFG. CO. 








Time doesn’t seem 
to count with 


ART METAL SEALS 


[hey will always look bright and 


attractive on your package. 


THE STANLEY MFG.CO. | 


DAYTON, QGHIOC 
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Especially 
Appeal to 
Feminine 
Taste 


THE RANDOLPH PAPER BOx CoO., INC. 
Makers of Fine Paper Boxes Since 1877 
1307-1313 Ross Street 
RICHMOND, VA. 
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“Che Puff That Holds 
the Powder 


The first impression of a Cosin 
varity puff and dusting powder 
puff is the impression of quality. 


The. soft, deep, downy pile of 
the dusting powder puff; the rich 
lustre of the back of the vanity 
puffs with the evenness of the 
stitching all contribute to the 
beauty of the puffs which is 
matched only by their pliability 
and serviceableness. 


A Cosin puff stamps the seal of 
quality on your package. 


THE COSIN 


133—141 West 21st Street 
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BATH SALTS 


In Bulk and Complete Packages 
Scientifically Manufactured 


E manufacture bath salts in any tint desired, 

perfumed with any odor you specify, either 
in bulk or in complete packages under your own 
brand. Our salts are tinted with the best colors— 
and our tints are transparent and do not fade. 
We also manufacture our own perfumes. 


Loose Face Powder 
Any Quality— Any Quantity 


UR face powders whether of the cheaper grade or the higher grade, 

are manufactured with the same careful process that we employ 
in all of our other products. The texture is fine, the powder is soft-and 
adheres readily and easily and our tinted powders are guaranteed to 
be absolutely uniform in shade, through and through. 


Rouge and Powder Compacts 


OSIN Rouge and Powder Compacts fulfill the needs of even the most 

fastidious, because the compacts are made to withstand natural 
handling, yet they retain the fine, rich, velvety texture which is uni- 
form throughout. The natural, pure coloring and the ease with which 
the powder is taken up and applied, combine to make our compacts 
preferred wherever quality is compared. 


\} COMPANY, INc. 


ret} NEW YORK, N. Y. 





AMERICAN PeRFUMER & ESSENTIAL OIL REVIEW Aucust, 1925 


Why Our Prices 


are So Attractive 


UST now perfumers are scrutinizing prices 
J with great care. Our large scale produc- 
tion makes it possible for us to offer high qual- 
ity rouge and powder compacts at most attrac- 
tive prices. We are able to effect unusual 
economies because— 


1—We control the entire output of 
several large metal container plants. 


2—We manufacture all our compacts. 

24% Inch—High Polish 3—We do all our finishing and buffing. 
4—wWe manufacture our own vanity puffs. 
5 —We do all our own plating and coloring. 


6—We do our own art work. 


These factors place us in a position to quote 
you prices which are astonishing. 


Every department is managed by men who 
have spent many years specializing in this field 
of manufacture. 


We will supply compacts, boxes, 
puffs, or the complete package 


No. 520 under your own name and brand. 
24 Inch—High Polish 


W rite for Samples and Prices 


THe ReicuH-AsH Corp. 


Largest Manutacturers of Cosmetics and Novelties 


59-61 Reade Street New York 
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Snowflake Brand White Beeswax U.S. P. is endorsed by the drug and chemical profession for 
purity and whiteness. The toilet cold cream manufacturers whose requirements are most 
discriminating emphasize its perfection. Stocks carried at all branch offices. 


E. A. BROMUND Co. 


BLEACHERS AND REFINERS OF 


258 Broadway, New York City BEESWAX Bleachery : Elmsford, N. Y. 


REPRESENTATIVES 
Frank B. Tracy, 8 So. Dearborn St., Chicago, Ill. C. L. Torns, 826 Clark Avenue, St. Louis, Mo. 
The Raymond Company, 149 California St. San Francisco, Cal. 





AMERICAN PERFUMER & ESSENTIAL Ort REVIEW 


TRADE MARKS 


ARE VITAL ASSETS 


HE perfume, toilet prepar- 
ationsand allied industries 
are more dependent upon 


their individual trade names and 
artistic attractive packages fcr the 
expansion and preservation of their 
business than most other industries. 


While the basic trademark and 
patent laws are fixed, their appli- 
cation is subject to continual va- 
riations and changes due to the 
constantly progressive ideas of the 
courts. 


Rights under these laws are in- 
volved in an intricate tangle of 
decisions impossible of correct 
understanding by any one cther 
than an expert patent and trade- 
mark attorney. 


The business man cannot afford 
to guess in a matter of such vital 
importance to the existence of his 
business, as the matter is too closely 
allied with his profits to be super- 
ficially considered or entirely 
ignored. He must know—and 


know positively—that his property 
is properly protected from invasion 
and that he is n=t trespassing upon 
the rights of others. 


HE Patent and Trademark 

Department cf THE AMER- 
ICAN PERFUMER & ESSEN- 
TIAL OIL REVIEW is organized 
to give proper advice and protec- 
tion to its readers. It is under 
the management of an expert 
patent and trademark attorney of 
many years’ experience and prac- 
tice. Its files and records are 
most complete for a determination 
of any problem that may be pre- 
sented. Itiscapable of furnishing 
information upon all branches of 
these laws and in rendering as 
accurate decisions as may be pos- 
sible under any particular set of 
circumstances. It is a highly or- 
ganized legal department capable 
of advising you and of protecting 
your legal rights in both the Patent 
Office and the Courts. 


Submit your problems to the 


PATENT AND TRADEMARK DEPT. 


Perfumer Publishing Company 
14 Cliff Street, New York 
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Why Corks Should Be Bought by Name 


F all corks were graded according to 

official standards, like steel, it would be 

an easy matter to buy them. You 
could simply compare prices. 


But unfortunately such is not the case. 
Every maker of corks classifies his product 
according to his own ideas; hence, there 
will be notable differences in the price and 
quality of corks marked XX, XXX, or 
XXXX, as the case may be. 


So the cork user cannot safely buy on 
price alone. His wisest course is to pur- 
chase a brand that has earned a reputation 
for uniform quality over a long period of 
years. 

Since 1860 the name Armstrong has 
stood for the best that can be produced 
in corks. 


ARMSTRONG CORK COMPANY 
139 Twenty-third St., Pittsburgh, Pa. 


Armstrong's Corks 


A grade for every need—Every sack guaranteed 
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Metal Goods of Quality 


Perfume Bottle Caps—Special Designs and 
Finishes 


The only really satisfactory refill de- 
vice. No loose parts—always in place. 


Double Vanity Cases 2” and 214” 
Single Vanity Cases 114”, 2” and 
21," 


New ‘Convex’ Design 
Single and Double 2” and 21," 
Write for full information. 


Beautiful engraved designs to 
order. 


Lipstick Containers 
All Sizes 


This big plant of the Bridgeport Metal Goods 

Manufacturing Co. is completely equipped to 

manufacture metal goods of all descriptions. 

Special designs. All finishes. If you have a spe- 

cialty to be made send blue print or sample for 

quotation. J 


The Bridgeport Metal Goods Mfg. Co. 


Established 1909 


Bridgeport, Conn. 





GENEVA 
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Linalool and Linalylacetate 


Some weeks ago the prices for Lina/oo/ and its Acefafe have considerably lowered but nof at all in accor 
dance with prices paid for Essence of Bois de Rose at that time. The analysis of the products in question clearly 

that they were not made out of Bois de Rose but of Shiu-Oil and that their quality cannot be com 
our standardized products (see our inserts which already appeared). 


showe d us 


yared with In order to enlighten everybody 
8 ) 


we publish hereafter the analysis of the best samples we had at our disposal, viz. : 


Linalool from Shiu Linalylacetate from Shiu 


cS 0.8713 dis 0.9100 
[a] > 17.80 [a] TAF 


Np 1.4627 ny 1.4523 
Contents of Acetates 90.55 °/, 


of which Linalylacetate 87.23 °/, 


Comparing these figures with the guarantee we have given sometime ago, viz 


Linalool Linalylacetate 


at 0.866 to 0.867 EXTRA SUPREME 


| a - 0.904 to 0.906 d 4 0.906 {to 0.907 
[a] 5 at least 20 
a] ~ — 8. 3.5 a 7.7° to 
ll > [a] % 
n D 162 
np 1451 to 1.4515 n’ 1.450 to 1.451 


Contents of Acetates: 92-94%), Contents of Acetafes: 97-98,5 ° 


and the constants that one should find for a Linalylacetate pure of Bois de Rose having 90°/,, namely 


a‘: 0.9027 


[a] 5 


20 


Np 


you will readily notice that the density of the derivatives of Shiu-Oil is much too high and their rotary power too 


small. The odor is not exactly the same; 


it has a smell of camphor, borneol etc. 
We would lay special stress on the fact that only the Bois de Rose can yield in every respect a perfect 
In order to convince our cusfomers sfill more we mention hereafter two analysises, one made with ou 


Linalylacetate from Bois de Rose, the other of Linalylacefafe drawn from our terpeneless Bergamot. 


product 


Linalylacetate Terpeneless Bergamot 


c. 0.9049 d\: 0.9053 


20 _¢ > 20 : - 
[a] D 1.08 [a], > 9.54 


n D 1.4500 n D 1.4516 
Contents of Acetafes 94,28 °/, Contents of Acefates 94,45 %/, 


It appears that there is a complefe concordance. If is now up fo our clients fo fell us which product they 
prefer. On demand we supply 


1) Terpeneless Bergamot, 
2) Linalool and Linalylacetate from Bois de Rose with the known guarantee, 
3) Linalool and Linalylacetate from Shiu-Oil at best prices and of perfect quality. 


Usines de |’Allondon S. A. 
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Soaring above all others is the Eddy Service—a 
direct and certain means of avoiding difficulties 
under the Prohibition Laws and attending incon- 
venience and expense. 


An authoritative source of which to obtain infor- 
mation reference Federal Prohibition matters. You 
are invited to test the Service. 


‘Phe Bond Man” 
Specialist in Prohibition Permit Bonds 


S506 OLIVE STREET 


St. Louis, Mo, 
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Are You Satisfied a 


MmannAnnAnnAnAne 


with the appearance of your 
package? 


Do the capacities of your opal 
jars run true? 


Have you had trouble thru 
loss by evaporation, cak- 
ing, molding and crys- 
tallization ? 


—_— 


Write to us HN 
for samples I ees ; 
eae A. 


Monongah 
Opal 
Amersealed 


White, Snappy, 
True Capacities 


Will Please You 


An absolutely airtight 
= closure that will preserve 
WWiinnnnna your product. 


They Cost No More 


Just tell us sizes and styles 
wanted. 


268Il- loz 


Mononcau GLAss CoMPANY 


te ~raheen (Opal Department) 
yoee ae FAIRMONT WEST VIRGINIA 
Offices in All Principal Cities 
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MONONGAH 
the New Opal Ware 
Is Amersealed 


Have you seen the new opal ware? Its 
opal-toned, translucent quality is a triumph of 
the Monongah Glass Company of Fairmont, 
West Virginia. Never before have exquisite 
perfumes, dainty creams, and delicate lotions 
been marketed in such beautiful containers. 


Note, the caps, too. Some are gold lacquered, others 
are charmingly enameled. Each is distinctly in keeping 
with the product. All are Amerseals. 

Only Amerseal Caps are considered worthy of Monon- 
gah Opal Ware—not only because of the decorative ef- 
fects to which the Amerseal so readily lends itself, but 
because of its mechanical perfection. The Amersealed 
container is leak proof and secure under all conditions, 
no matter how many times the Amerseal is removed and 
replaced. Not even fragrance can escape, not even air 
can get in. Yet it turns so easily with a gentle twist of 
the wrist that a child can unseal or reseal it. 

The scientific mechanical construction of the Amerseal 
enables the container to be sealed or resealed by a slight 
turn—without chance of false closure, there being suffi- 
cient flexibility to offset variations in the glass. The 
equally spaced lugs of the seal engage corresponding 
threads on the container, making an absolutely secure and 
air-tight closure, yet easy to open and as easy to close. 
The Amerseal has no raw edges to cut the fingers. It 
will not rust. 

The majority of Amerseals are lithographed—the users 
realize the merchandising, advertising and selling value of 
having their name, trade-mark, or slogan appear in a dis- 
tinctive manner upon that portion of the container that 
first meets the eye. 


Amerseal Your Product 


A Better “ Seal-and-Reseal” Is Not Possible 


American Metal Cap 


Company 
Brooklyn New York 
Branches in the following cities: 


Chicago St. Louis Portland 
Cleveland Los Angeles Seattle 
Detroit San Francisco Louisville 
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WHY 


Do some of the biggest and most discriminating houses in the country 
put their NAME and TRADE MARK on 


KOLMAR Compacts 


BECAUSE 


THEY HAVE TESTED OUR GOODS AND KNOW THEIR QUALITIES 


Our Guarantee: 


We guarantee against all 
breakage. 


[ 


We guarantee absolute | (/\|M[v ne SEb 
4 


S 
purity and that our prod- | 
ucts contain only the \ 

\ f . - 


highest grade materials Ne wed 

obtainable in foreign and WS 

domestic markets, regard- ee 
Adhering Velvety Texture less of cost. A True Loose Face 


Perfect Color Blend Powder Composition 


MACE FAY DER 


Compacts in Bulk: in our patented KOLMAR-COMPACTAINER. 

Compacts in Vanities: selected from the lines of the most prominent brass-goods mfts. 
Compacts in Jewelry Cases: of rare beauty and distinction. 

Compacts for Refills: in complete Refill Packages with Puffs. 

Lipsticks: of the highest quality in Bulk or high grade holders. 


KOLMAR LABORATORIES 


647-49-51 JACKSON STREET 
MILWAUKEE 
Western Representative, CHAS. A. RINDELL, Inc., 64 W. Randolph Sireet, Chicago, Ill. 
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26 Years’ EXPERIENCE in the Art 


of 


BLENDING 
Conc. Flower Oils and Colors 


for 
Toilet Preparations—Perfume Extracts—Toilet Waters 


Uniformity—Best Values, Our Constant Aims 


CHYPRE, for Perfume. 16 ozs. For Cold Cream 


Rose “E”’"—16 Ozs., $25. 
$36. 8 Ozs. to gallon. 4 Ce, wo ee 


CHYPRE T.W.—16 Ozs. $18. _ For Vanishing Cream 
For Toilet Water. 1 Oz. to gal. > gg Ozs., $9. 


60% Alcohol. Locust Buds—16 Ozs., $18. 
a 6 Ozs. to 100 Ibs. 


QUININE “F’—16 Ozs. $7. For BATH SALTS 
1 Oz. to gal. 65% Alcohol. In VIOLET—Cologne—Oriental—Rose— 


Each, 16 Ozs., $11. 
odor, like imported. 8 Ozs. to 100 lbs. 


Write for complete lists, also for Booklet 
of Toilet Requisite Formulae; free. 


(" EVERGREEN CHEMICAL CO. p 
The Oldest cnet House 


9 CHURCH ST. NEW YORK 
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Manufacturers in Quantity to Exact Specifications and Designs a 
OF 
VANITY BOXES CREAM JAR COVERS LIP STICK CONTAINERS 
BOTTLE CAPS SHAVING STICK BOXES 


EYEBROW PENCIL CONTAINERS TALCUM POWDER CAN TOPS, Etc. 


SERS of Scovill made products have the satisfaction of knowing that artistic ability and 
U expert knowledge of trade conditions are the factors responsible for Scovill style creations, 
that experienced craftsmen are faithfully reproducing (in quantity) the handmade boxes fashioned 
by the modelmakers, and that the beauty and richness of Scovill finishes 2 are not left to chance 
but are developed and controlled by the chemical staff. 


Scovill containers are available in various shapes and sizes in single or double styles equipped 
to handle either loose or compact powder. 


SCOVILL MANUFACTURING COMPANY—WATERBURY, CONN. 


280 Broadway, New York SC en Ty 1229 W. Washington Blvd. 


Chi 
80 Federal St., Boston _——- 
; 1213 W. 3rd St., Cleveland 
Franklin Trust Bldg. 
Philadelphia MANUFACTURING COMPANY 651 Folsom St., San Francisco 
2261 E. 15th St., Los Angeles 


Member Copper and Brass Research Association 


\pE offer unusual 

service to per- 
fumers who must 
have. hand-made 
boxes of the high- 
est quality. 


KARL VOSS CORPORATION 


MANUFACTURERS OF PAPER BOXES 


LIPTON BUILDING 
FIFTEENTH STREET 
HOBOKEN NEW JERSEY 
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WE specialize in the manufacture of tubes for 
nasal preparations and eye ointments. A com- 
plete line of pile nozzles and special nozzles 
always in stock. 


TURNER WHITE METAL Co., INC. 


Manufacturers of Collapsible Tubes Since 1898 


NEW BRUNSWICK, N. J. 
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7 PLAIMAR” OIL 


SANTALUM CYGNORUM 
A Message of Economy to Soap Makers 


and Perfumers 


Arr you interested in saving 30 to 
50% on your Oil of SANDALWOOD? 


“PLAIMAR” Oil of SANTALUM 
CYGNORU®M will do the trick. 


Long research, culminating in the de- 
velopment of the most highly scientific 
methods, together with the use of the 
finest selected wood, insure the fine deli- 
cate aroma and high SANTALOL con- 
tent which give this Oil its great popu- 
larity. 

Buy PLAIMAR oil and insure It is not a novelty or untried article, 
uniformity of quality and regu- 
larity of supply. It is sold un- 
der the following guaranteed years under the name of Oil of Sandal- 
analysis: wood, Australian— PLAIMAR. The 

botanical name has been _ recently 
Spec. Grav. 20° C.... 0.95 to 0.972 adopted for the designation of this oil 
Ref. Ind. 20°C ...... 1.498 to 1.504 to avoid the possibility of confusion 
Opt. Mat. a8. ....... —— with Oil of Sandalwood, E. I. (Santalum 


Alcohols as Santalol . 90% to 95% ee : 
Album) which is at present the official 


eee 1 in 3 to 
Sol. in 70% Alcohol .}, . . - 
1 in 6 vols. oil for drug use. 


PLAIMAR, LIMITED 


PERTH WEST AUSTRALIA 


but has been successfully used in this 
country and abroad for nearly four 


United States Representatives 
The Imperial Export Company, Inc. 
15-25 Whitehall Street, New York, N. Y. 


Telephone—Bowling Green 6736 


Stocks Carried in New York and London for Immediate Delivery 





Big and Little Business 
Now Working with ALVA JASMIN 


Manufacturers, with a combined rating of over $8,000,000 
have responded to the ALVA FASMIN sales appeal. Three 
are rated over $1,000,000; four are $750,000 and over. 
And so on, down the line, to some really small concerns. 


Every manufacturer who needs Jasmin will be interested 
in ALVA JASMIN results. Some of the firms mentioned 
above are national advertisers who cannot afford to take 
chances. They must have results. 


Here is the way to see how this product will produce 
results for you. 


Get a sample of ALVA FASMIN and compare it with the 
finest natural Jasmin obtainable. See how close to the 
natural, ALVA comes—and stays. Then try other syn- 
thetic Jasmins in the same test, against the natural. We 
feel sure that AALVA JASMIN will easily prove its merits 


in this trial, against all comers. Only $28 a pound. 





Send for a real sample—today. 
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The Flower in One Hand 
A Vial in the Other 


That’s the way to test the odor of ALVA LILY 
OF THE VALLEY. 
ALVA is becoming more than just a trade name. It 


stands for scientific effort to make synthetics approach 
the natural flower in all attributes. 


ALVA LILY OF THE VALLEY is just as valuable a prod- 
uctas ALVA FASMIN. In making it, we had only one 
end in view: to produce a perfect oil, at a popular price. 


Have we succeeded? Send fora sample and see for yourself. 


Send for a sample of ALVA LILY 
OF THE VALLEY. Make your own 
tests with our sample. We'll abide 
by the result. 
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Freres, we are told, remarked to one 
of his customers that, ‘‘A lady looks for 
and expects four things in a vanity box:— 


First—Her favorite brand and shade. 
Second—An excellent finish. 
Third—A good catch. 
Fourth—A clear flawless mirror.” 
you furnish her: 
First—with her favorite brand and shade 
of powder and rouge. 


WE furnish YOU: 


Second—with an excellent finish (because 
our experts fabricate our quality 
vanity cases from metals made and 
rolled in our own rolling mills). 


SSS Sse ceceeecee rH 








Third—with a good catch (because our 
catch is positive yet easily opened 
when desired ). 


ui 
: 


Fourth—with a clear flawless mirror (be- 
cause we use only the highest grade 
of perfect mirror ). 





Che Bridgeport Rolling Mills, Inc. 


Bridgeport, Conn. 
Chicago New York City 
J. Edward Wehmer Raymond W. Smith 
8059 Vincennes Ave. 296 Broadway 


, 
B 
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New—Improved—Simpler 


Here is the Kiefer Auto- 
matic Rotary Vacuum Fill- 
ing Machine with the new 

ms Kiefer direct vacuum sys- 
eer tem—a big improvement 
| , BAL and convenience. 
|? | 
ie Every user and prospec- 
tive user of vacuum filling 
equipment must appreciate 
these features: 


No troublesome overflow 
jars—no overflow pump- 
no vacuum chambers—no 
air tanks—no oil vapors 
no cumbersome mechan- 
ism—no complication of 
operating parts. 


A simpler machine that 
does better work, is more 
easily operated, cleaned 
and taken care of. 


E 
: 
| 
| 


Fills all kinds of light and heavy liquids, syrups, emul- 
sions, shampoo, ink, ete. 


Made in three sizes: 12—18—24 filling tubes. 


Capacity 
30 to 120 bottles a minute. 


Absolutely clean and accurate filling at lowest cost. 


Se 


Write for catalog of our full line of hand-operated, semi- 
automatic and automatic filling machines. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio 
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FIVE WORLD LABELERS 


make it possible for the 
PLOUGH CHEMICAL COMPANY at Memphis, Tenn. 


to produce their record output of 


20 Million Packages a Year 


Sloveplis Vice ¥ 


jpn 
StJosephs 
GEP) 


nc 


pur PREGNANCY~ ~*~ 
Fut DIRE NS ON BOTTLE 


NCS 
CONTENT 100 


prepad 


STLE MEDICINE CO 
THE OR = 


MEMPHIS + 


Abul 


| Price $i? 
] 
| 


Without the World Labeler, The Plough 
Chemical Company’s labeling problem would 
be a burden when you consider that they pre- 
pare and ship approximately 100,000 of 100 
different size preparations daily. Each and 
every container is labeled neatly, uniformly and 


speedily. 


Let us show you how easily your labeling 


jobs can be handled. 


Economic Machinery Co. 
2 Grafton St. Worcester, Mass. 
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SOAP AND GLYCERINE 
MACHINERY 


Soap Machinery: 


We manufacture a complete line of machinery for producing 
laundry soaps, toilet soaps, soap flakes, powders, creams, and soft 
soaps, as well as special and medicated soaps, from the raw 
materials to finished product. 


Glycerine Equipment: 


We have a complete line of evaporating equipment for the 
recovery of crude glycerine from soap lyes, Twitchell and Auto- 
clave waters, etc., in capacities from 500,000 to 10,000,000 pounds of 
fats saponified per year, both in single and double effect systems. 
Plants are supplied complete in every detail, with blueprints and 
instructions for erection and operation, and need only to be erected 
and connected to steam, water, and lye lines. 


Engineering Services: 


Our many years’ experience in the design and construction of 
soap plants in all parts of the world allows us to offer our facilities 
for the design of new plants, as well as the modernization of exist- 
ing plants, and to assure customers of the benefits of this wide 
experience. 


We are especially equipped, through our varied and thorough 
knowledge of the soap industry, to devise new and effective means 
of carrying out the process of soap making, both for standard or 
for special articles. 


Inquiries: 


We solicit inquiries covering the above, requesting that 
specific information as to quantities, raw materials, power require- 
ments, etc., be furnished. 


HovCcHIN-AIKEN Co. Inc. 


ENGINEERS & MACHINISTS 
HAWTHORNE, N. J. 
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PFAUDLER 


GLASS LINED EQUIPMENT 


| A New Low-Priced Series Which Will Interest You 


6 DD 


Model ‘‘X’'—Ptaudlcr Closed Storage Tank, Model ‘‘B''—Pfaudler Open Mixing Tank. Model ‘‘Z’’ Pfaudler Jacketed Mixing Tank. 
Standerd construction with clamped-on Equipped with Pfaudler Impeller Agitator For heating or cooling operations. Standard 
cover; 5-in. handhole and 1%-in. nozzle in with tight and loose pulleys Standard construction Agitator with tight and loose 
head; rubber and tin gasket, l-in. nipple construction Made in two sizes—60 and pulleys. Two Standard sizes—60 and 100 
outlet with standard pipe thread Three 100 gallons. gallons. 

sizes—30, 60 and 100 gallons. 


All Units are made of open-hearth steel lined with the famous Pfaudler Glass Enamel. 


Equipment is built along same lines as standard Pfaudler Units sold to such Companies as: 
United Drue Co... Eastman Kodak Co., Allied Drug and Chemical Co. E. |. DuPont de 
Nemours. Standard Oil Co., Colgate & Co., Parke, Davis & Co., Kolynos Co., and hundreds of 
others. 


Each tank has the special, sloping, self-draining bottom which guarantees ease of emptying and 
cleaning. 


Prices are the lowest ever quoted on genuine glass lined tanks. 


Quantity production alone makes these prices possible. There has been no sacrifice in quality 
of workmanship or materials. 


These tanks give you the durability of steel combined with the sanitation of glass. They will 
eliminate breakage from your plant. 


Sign and Mail Coupon at right for | THE PFAUDLER CO., 


| 217 Cutler Bldg., Rochester, N. Y. 


new descriptive catalog and prices J views 


| You may send your new catalog on the special low priced series 


The PFAUDLER CO. | | 
Rochester, a ¥..U.G.a. = age ae 
World’s Largest Maker | 
| 
| 


Interested in 


PY Originators and rid § est 


' La 
()) Glass Lined Steel Equipmes 
\ 
é 


Street 


VV 


Branches in Main Centers 
7 Factories at: Rochester, N. Y., Elyria, Ohio 


and Schwetzingen, Baden, Germany 


City 
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Chemical Equipment 


For the Pharmaceutical and 
Toilet Preparation Industries 


Steam Jacketed Power Mixing Kettles 


(Single Motion Stirrer) 
Plain lron—Porcelain Lined 


Plate 114 illustrates a Stuart & Peterson Steam Jacketed Power 
Mixing Kettle lined with Acid-Resisting Porcelain Enamel.  Stirrer 
and Shaft are Cast Iron covered with a coat of Acid-Resisting Enamel. 


We have hundreds of patterns for Stirrers and can furnish one 
to meet your requirements. 


Sizes: 5 Gallons to 300 Gallons 


Vacuum and Pressure Stills 
(Flat Cover Type) 


Plain Iron—Porcelain Lined 


Plate 18 illustrates a 35 gallon Vacuum Kettle. 


This type is practical where 
(At Loft) a very small amount of 
Plate 18 Dome space is required. 


ete +2 seed We can furnish Vacuum 
with Percdain Ee mettle equipped with Con- 
(Above) amel, Cover equipped densers for either reflux or . 
Plate 114 ie ae tas ~~ straight distillation. 
Sere ) oo — Sizes: 10 to 300 gallons 


gle Motion Mixer. \ $255. 
Cast Iron lined with : 
Stuart and Peterson , (Below) 


Acid Resisting Enamel. Plate 31 

Mixer blades covered | 100-Gal. High Model 

with Acid Resisting \ Golden Crown Chemi- 

Porcelain Enamel. - } cal Storage Tank with 
Single Motion Power 
Mixer and Hardwood 
Stirrer, Porcelain 
Lined Gate and Pipe. 
Price $215. 


Storage and Mixing Tanks 


We can furnish either Belt or Motor Driven 
Storage and Mixing Tanks in sizes from 50 
gallons to 500 gallons capacity. 
Stuart & Peterson Storage and Mixing 
Tanks are made of Cast Iron lined with Acid- 
Resisting Porcelain Enamel. (Above) 


Plate 30 
100-Gal. Low Model 
THE Golden Crown Chemi- 
cal Storage Tank 
equipped with % H.P. 
Side Propeller Motor 


Stuart & Peterson °° 
COMPANY Catalog No. 


232 will b 
Makers of Cast Iron Enamelled Products Since 1840 aia - 


Burlington, New Jersey We -t ae 


ith ay. 
95-97 Liberty Street New York City without delay 
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, of your WRAPPING 
Overhe 


The AMF STANDARD Wrapping and Heat-Sealing Machine 
represents the highest development of efficiency in wrapping and 
sealing machines. 


Mechanically perfect in every labor-saving and _ production- 
increasing facility, it wraps from 65 to 120 packages per minute— 
at considerable maintenance reduction. 


Packages from the size of a small carton of Lucky Strike Cigar- 
ettes, up to a fairly sizeable package of crackers (8 x 3x 1” ins.) 
are correctly and easily wrapped under the control of one operator 
with only a minimum amount of power consumed. Ail parts are 
readily accessible for cleaning. 


Simple—Thoroughly Efficient— 
Takes Up But Little Space 


All details regarding this and any other packaging 
or wrapping machine may be had at your request. 


MACHINES for 
Feeding Filling 
Weighing Packing 
Bagging Sealing 
Labelling & Bottle-Capping 
Cigar and Cigarette 
Making Machines 
Stemming Machines 


Color Sorting Machines 


—icrajeuecal| AMERICAN MACHINE & FOUNDRY CO. 
itho Transferring Machines CBroo kdyn, NY, USA 


Vacuum and Pressure * 


‘Pumps 





\MERICAN PERFUMER & ESSENTIAL OIL ‘REVIEW Avucust, 1925 


QUINONE TITMUITITET 
I seasennsnsnevasenanvaguocnscsouscenesnecssusesessseeseuseverstys guoegsnenoausoueueurecsequssneceuenenesconsneccousnenesseuaaueecsuneusussaccucecrccstitvinueetiveniniii| 


MM SeSgSSSOSTHss¥VHTVOSSOOOOODOTTTTHTOTOOSOOUOOOTOOTTTTTTETTO om 9) 
7 


CAVALLIER FRERES 
GRASSE (ALPES, Mmes) FRANCE : 
QUALITY KNOWN SINCE 1784 


NATURAL FLOWER ESSENCES 


SUPERABSOLUTES—ABSOLUTES—CONCRETES—LIQUIDS 





OIL LAVENDER FRENCH 
OIL ROSEMARY FRENCH 
OIL VETIVERT BOURBON 
OIL YLANG YLANG BOURBON 


Stock carried in New York. Samples and prices submitted by 


PIERRE LEMOINE, Inc. 


108 JOHN STREET NEW YORK, N.Y. 


Chicago Branch: 179 W. Washington Street 


BUTYRIC ETHER 


Northwestern Butyric Ether has 


been the standard tor over 


forty years. 


INCORPORATED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 
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Win the race 
for display 


HE public can see right through to your 
product if it’s wrapped in Cellophane. 


Cellophane is a new 

wrapping material— To make a cake of soap unusual, to save it 
unusual because it’s from being commonplace, wrap it in color- 
eggs hype ful Cellophane. Dealers utilize the novel 
imnenbeentoapens appearance of Cellophane-wrapped arti- 
or dirt, and comes cles in special displays and sales. The 
in many colors and Cellophane-wrapped product is chosen 


embossed patterns. above others. 


Cellophane is a new idea and paves the way 

for new sales methods. It gives sparkle and 
life, and by revealing your trade-mark it identifies your 
product with your advertising. 


Let us wrap a sample of your product to show how 
Cellophane increases its appeal. 


DU PONT CELLOPHANE CO., Inc. 
Sales Offices: 40 WEST 40th ST., NEW YORK CITY 
Plant and Executive Offices: BUFFALO, NEW YORK 

Canadian Agents: 


WM. B. STEWART & SONS 
64 Wellington St., W., Toronto, Canada 





ELLOPHANE is a new and 
unusual wrapping material of 
absolute transparency; strong, dura- 
ble, and impervious to grease or dirt. 


It is supplied in six weights, in 
several widths for economical cut- 
ting, and can be had in a variety of 
attractive colors and embossed pat- 
terns. It can also be printed. 


~©>) 
@ 
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Fox & Clarke Co., Inc. 


118 East 27th Street New York 


Sole American Agents for 


P. Robertet & Cie. 


Paris, France 


Societé des Produits de Synthese ‘“Sopros” 


Mantes, France 


Inquiries for samples and prices should be addressed to 
MORANA Incorporated 
118 East 27th St. 
New York 


by whom they will be given prompt and careful attention. 


LIPSTICKS 
EYEBROW PENCILS 
ROUGE PASTES 
COSME TIQUE 


—Our Specialties— 


Quality and Service 
Maintained at all Times 


eMERVEILLE PUFF & COSMETIC CO.), inc 
339 EAST 93rd STREET, NEW YORK CITY 


*‘We Strive for Perfection” 
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The New _ he) ERMOLD 


RITE for full de- 


tails about the , akg ) ie It Insures 


New Ermold Labeler— 


hand feed and hand dis- ae G Cleaner 


charge—and the semi- 


automatic—the ma- 4 ' \F | , Neater 


chines that cut down la- 


beling expense and de- | a Packages 


liver a neater and cleaner 
package. 


EDWARD ERMOLD CO. 


, eae , oe World’s Largest Manufact f QUALITY 
See our exhibit in the 10th Exposition — ea 
of Chemical Industries | Hudson, Gansevoort & Thirteenth Streets 
. ' ae NEW YORK, N. Y. 
Grand Central Palace, New York CANADA GREAT BRITAIN FRANCE 
Freyseng Cork Co., Matthew Wylie & R. J. Lecomte 


2 — hn ¢ O95 Ltd. Co., Ltd. : 
September 28th to October 3rd, 1925 Sastee etn ‘teste ities asin 


ERMOLD'S SPECIAL LABELING GUM KEEPS 
PERFECTLY — PROMPT SHIPMENTS 


ERTS B= DORE OUTPUT -LESS LABOR UG Me 
U. S. PEERLESS ROTARY VACUUM FILLER 


With Sidelights on the Fine Points making it the MOST POPULAR AUTOMATIC FILLER ON THE MARKET 


r, and by running thr 


Poe ae arnt: 


On a level with bott 


> FOR BOTTLES 


Y ee 
and 


The U. S. Peerless Rotary Vacuum Filler now successfully filling Shampoo, Hair Tonics, Toilet Waters, 
Perfumes, Extracts, Hair Oils and any free-flowing liquid 





Built in four sizes. Eighteen to thirty tubes. Handling bottles from two-ounce to gallons, and any shape bottle 
that will stand on its base Send us samples of your containers and let us tell you more about it 


SPECIAL MODELS FOR ALL-GLASS SPRINKLER-TOP BOTTLES 


=| “U.S. BorrLlers MACHINERY Coa.-CHICAGO 


4015 - 4031 NORTH ROCKWELL 5ST. 
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AMERICAN PERFUMER 


FACIAL CREAMS 

TOOTH PASTES 

SHAVING CREAMS 
And Other Products of 


Similar Consistency 


Be sure you get a Read 


—————___— o* — —_________ 


READ MACHINERY Co. 
YORK, PA. 


Mixing Machinery Of All Kinds 


& EssenTIAL Ort REvIEW 


PATENTED 


The Weimann 


—Fills 

—Closes 

—Clips 

—Dates 
Collapsible Tubes 


. 
—Automatically 
e 7. 
—Efficiently 
—Rapidly 

Requires only One Operator. Tubes are placed 

into Machine Conveyor, then automatically 

conveyed through the various operations. 

Capacity—Smallest sizes to 2x7 in. 

Production—40 to 50 tubes per minute. 

Perfect Shape—Without wrinkles or kinks. 
Each tube absolutely uniform. No wiping 
required. 

Discharges Onto Conveyor Attached to Machine 
—Eliminating another operation as they 
are fed direct into cartoning machine. 

Vacuum Cleaning Attachment—For removing 
surplus cream, in producing extra plump 
tubes. 


Meets Present Day Demand for Efficient Opera- 
tion and Economy in Quantity of Production. 


The Weimann Bros. Mfg. Co. 
Derby, Conn. 


MF’RS “PERFECT” COLLAPSIBLE TUBE CLIPS 
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“Baxter Quality’’ 


Perfume, Powder 
and Soap Boxes 


Tre BA a as 
Ce 


ES QUALITY 


The Baxter Paper Box Co. 
FACTORIES IN MAINI 
General Offices, Brunswick, Maine 
Oe ntativ 
Clayt - ig 
No si ) L nd illo une 


New York Sho on 
30 East 42 nd Stre et 


COAT ERT TR Cn ee ae 


ESTABLISHED 18690 


FOREIGN—" ZY FCS -ponestic 


KAOLIN SOAP POWDER 
ZINC. OXIDE ZINC STEARATE 
MAGNESIA CARBONATE PREPARED CHALK 


PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 
STARCH INFUSORIAL EARTH 
WHITTAKER, CLARK & DANIELS, INC. 


MPORTERS AND EXPORTER 
245 Front . New York 


E 
z 
: 
: 
. 





125,000 holes in 
a square inch— 


F WE told you that all of our standard 

Sierra Cloud brand of tale would pass 
through a fine wire screen having 125,000 
holes in a square inch (about 350 mesh) and 


If we told you that our Sierra Snow is milled so fine 


that all of it will easily pass through a 200 mesh 
screen 


Wouldn’t you be willing to believe that Sierra Talcs 
are the finest talcs on the narket? 


No other talc will give you, shipment after ship- 
ment, such fineness. This we will gladly prove to 
you if you will give us an opportunity. 


Write in for samples and our new booklet 


‘*The Story of Good Talc"’ 


~~.~SIERRA TALC COMPANY 


Equitable Bank Building 


i Los Angeles, California 





Buying by the thumb test— 


Perfumers who use Sierra Talc—our famous Sierra Snow and Sierra Cloud brands— 
may not be equipped to make the same scientific tests that we make at our mill 
while preparing our talc for their manufacturing processes. 


Because we employ chemists who are continually conducting new investigations 
and experimenting as to physical and chemical properties. They test for grain size. They 
experiment for softness. They check grit, color, lime content, etc. 


But—there is one test that every manufacturer can make which will prove certain 
important advantages of Sierra Cloud and Sierra Snow. 


It is known as the thumb test. 


Simply place a small quantity of talc on a smooth hard surface (preferably highly 
polished wood or glass) and press it out with a short, firm stroke of the thumb. 


If it is Sierra Cloud or Sierra Snow that you are testing you will immediately 
detect the absence of coarse undesirable grit, specks, spots, shiners or dirt. No ravelings or 
stringers. You will feel its fluffy smoothness. 


It is this quality of uniform superfineness that makes our Sierra Cloud and Sierra 
Snow so popular among the face powder manufacturers. 


SIERRA CLOUD or SIERRA SNOW 


Our Sierra Cloud brand is obtained from the very Our Sierra Snow is milled much finer than the 
finest dust made in the grinding process. This dust regular commercial grades of No. 200 mesh talc. 
is caught in special dust collectors and is floated on It is as light and fluffy as ordinary flour, so that 
air. An extra fine product for finer uses which passes it can be readily mixed with other powders when 
through No. 25 silk bolting cloth. It is used in the necessary. This property gives it a marked advan- 
manufacture of especially fine, high-grade toilet and tage over tales which are heavy and dense in con- 
face powders. Packed in one-man sacks. sistency and therefore difficult to mix. Packed in 
one-man sacks. 


We have distributors with stocks in most of the large centers. Write us for details and samples of this 
superior talc and a copy of ‘‘The Story of Good Talc.’’ 


New York Boston Philadelphia Detroit Chicago St. Louis San Francisco 


SIERRA TALC COMPANY : Ea ie 2 alecee 
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OIL GERANIUM 
BOURBON 


Any commodity which is selling at or below the cost of pro- 
duction may be purchased freely for future use with the certainty 
that such purchases wiil be advantageous. Oil Geranium Bourbon 
is now in this position and we advise consumers to cover future 
requirements liberally at once. 





Our own supplies are distilled for us by the best producers in 
Reunion and consigned direct to us after passing the inspection 
of our competent and experienced representative in St. Denis. 
The oil is examined again on arrival and unhesitatingly rejected 
unless it meets our exacting requiremenis. 


Our clients receive the benefit of organization and the 
volume of our purchases, securing the cream of the Bourbon pro- 
duction at attractive prices. Inquiries for quotations and samples 
will receive prompt attention. 


UNGERER & CO. New York 


Copyright, 1925, Unger 





ANY ROUND PAPER BOX 


We have special facilities for man- 
ufacturing round Face Powder 


ae: eee rss Pi Lv ae and Rouge boxes. 


a rT by Any : 
a EU Pyar i ataAd Prana ae ay Let us estimate on your next 
ons 


eC Nt e nN ha) 5 a! 
ee Te a 3 Pits See orn oe contract. 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY COMPANY 


N. W. Corner Juniper and Federal Sts. 
PHILADELPHIA, PA. 
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ZINC OXIDE 


Zinc Oxide is one of the important ingredients in face powder. The presence 
of lead in Zinc Oxide is a detriment. We supply Zinc Oxide absolutely free 
from lead. 


REMY’S POUDRE de RIZ ROYALE 


is also an important ingredient in face powder and compacts, when free from 
gluten. Remy’s Poudre de Riz Royale is free from gluten. It is the presence 
of gluten that makes some rice starch gummy and causes it to “turn.” 


Quotations on request 


ORBIS PRODUCTS TRADING CO,, Inc. 


General Offices: 215 PEARL STREET, NEW YORK 
Branch Office: 162 N. State St., Chicago 


“International” Vacuum Filling Machine 
Semi-Automatic, Double Head. 


HIS machine was designed for continuous filling of various size bottles with the least necessary 

adjustment in changing. It is adjustable for size, height or neck length. Fills four bottles while 
others are placed in machine. Tests bottles for leaks, fills to uniform height, has no drippage, drives 
corks and accumulates the bottles. Overflow is returned to supply jar automatically. Filling and 
operation of machine operated by foot valve. 


Full particulars on application 


INTERNATIONAL 
FILLER CORP. 


Factory and General Offices 
Petersburg, Virginia 


REPRESENTATIVES: 


BOSTON NEW YORK CLEVELAND ST. LOUIS L 
L. M. Selleck R. J. Piellisch A. K. Einstein Gus Linhardt Conway & Bailey 
131 State St. 207 Water St. Union Bldg. Pierce Bldg. 6 N. Michigan Ave 
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No. 5 PASTE FILLER 


Fills Vanishing and Massage 
Creams Perfectly 


In tubes, cans or jars at the rate of fifty a 
minute. 


This machine is recommended for the filling of 
all material in paste form into tubes, bottles, 
cans, or jars. It will fill all materials without 
flufing and will handle materials which are too 
heavy in consistency to operate in other types 
of machines. 


No mixing or agitation of the material while the 
machine is running. 


Filling is uniform and clean and can be per- 
formed as fast as the operator can place tubes 
on the nozzle and remove them. 


This machine is particularly suitable for filling 
vanishing cream, shaving cream, massage creams 
and any materials liable to separation. It will 
handle materials varying from a light paste to a 
heavy cup grease. 


ARTHUR ‘COLTON CO. 


2604 East Jefferson Ave. 
DETROIT 
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THE J. DAY CO 


CINCINWAT 


*“DAY Pony Mixer, Motor Driven 


Special! 


If It Is a Special 
Sifting or Mixing 
Machine You Need 
Put It Up to DAY 


ACILITIES for manufacture and long experience 

enable the J. H. Day Company to offer the high- 

est grade service in the supplying of equipment 
for mixing cold creams, toothpaste and other semi- 
liquid or paste preparations in the cosmetic, dentifrice 
and perfumery industry, or for sifting, mixing and 
aerating powdered goods. DAY Pony Mixer shown 
above and DAY Sifter and Mixer below are only 
two of a long list of machinery that years of experi- 
mentation have proved superior for the processes 
outlined. 

If you have some special problem to solve, write and 


tell us about it. Perhaps it is a specially built machine 
you need. If so DAY can supply it. 


The J. H. Day Company 


Cincinnati, Ohio 


New York Chicago St. Louis Boston Buffalo San Francisco 
Pittsburgh Kansas City Milwaukee Minneapolis Atlanta 
Columbus Dallas Philadelphia Los Angeles 


‘DAY PRODUCT 


—Over 35 Years’ Experience 


Ma ar) 


Passa 


Mixer with Motor directly attached. 
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Imported Perfume Vials 


Imported Perfume Vials continue to 
prove a good and most profitable 
medium for introducing a New Per- 
fume or to stimulate the sale of a 
slow-moving odor. ‘These beautifully 
striped Vials are all fitted with elon- 
gated leak-proof stoppers and nickel 
or gilt slip or screw caps. Write for 
our Glassware catalogue, samples and 
prices. 


Sole American & Canadian Distributors: 


BelgianTrading Co., Inc. 
15 Moore Street, New York 


CHICAGO REPRESENTATIVE 
John C. Franzen, 3320 No. Clark Street 


PHILADELPHIA REPRESENTATIVE 
Clayton F, Shoemaker, Jr., 310 Landrillo Rd., 
Cynwyd, Pa. 

PACIFIC COAST REPRESENTATIVES 


The Raymond Company, 149 California Street, 
San Francisco, Cal. 


ST. LOUIS, MO., REPRESENTATIVE . 
Millard-Heath Company sD—%, dr. 7AA—% dr. 
214 Pine Street 


HYDROXYCITRONELLAL 100% 


Highest Quality 


GERANIOL EXTRA 


With the Odour of Fresh Rose Petals 


A.M. TODD COMPANY 


KALAMAZOO MICHIGAN, U. S. A. 
Established in 1869 








DISTRIBUTORS 


Atlanta 
Baltimore 
Boston 
Buffalo 
Chicago 
Cincinnati 
Cleveland 
Detroit 








Suppose You Were 
a Dealer 


Wouldn't you prefer to handle perfumes, 
toilet waters and toilet preparations that 
could be depended upon not to discolor and 
not to lose anything of their original char- 
acter no matter how long they were kept? 


Certified Grain Alcohol insures satisfac- 
tion to the ultimate customer; for it retains 
with appealing freshness every delicate 
shade of your finest compositions against 
the ravages of time and exposure. 


Accordingly the use of Certified Grain 
Alcohol as a solvent arms your salesmen 
with a vital talking point in favor of your 
products. 








‘Jee fpsvilldfynpany 


LAWRENCEBURG, IND.,U.S.A. 





= a\N Louisville 


Minneapolis 
New Orleans 
New York 
Omaha 
Philadelphia 
Pittsburg 

St. Louis 


te 
American Perfumer 
ot 
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The 
Vanishing Test 


A practical convincing test to the 
manufacturer. An assurance he is 
buying quality and dependability for 
every dollar spent. 

Bischoff Flower Oils, honestly made, 
will stand any comparison under rigid 
laboratory tests. 


Our customers know this and to new 
customers we invite comparison, by 
ordering trial ounces of our oils. 


Svnthetic Flower Oils 
of Proven Merit 


Are Your SMM and Individuality 
Eyes on the Chemist? a 


His discoveries may change your 
business overnighi 


IS developments are bringing about great 

changes in industry. The wood alcohol 
industry is experiencing such a change now. 
This is a sign of the times! New alcohols 
from a new source will be a feature of the 
Exposition. The advance of chemical research 
is giving industry many new products. Many 
industries will be changed by the startling 
discoveries which are constantly being made. 





Chemical developments in perfumes, essential oils and 
the apparatus of the industry during the past two years 
have been tremendous. We offer our incomparable 


If don’t k hat they are, you have a big . 
sani pongo the latest ieatoah the 1 Oth Chemical fe ROSE CONCRETE No. 1380 
tries Exposition at the Grand Central Palace, Sept. 28th. 


to October 3rd. JASMIN No. 1634 


The country’s leading chemical engineers will be there. 

Meet and talk with them. Exchange ideas. See for Bischoff Synthetic Oils favorably compare with 
yourself the remarkable exhibits, the most up-to-date the “natural.” Our samples are worth the time 
products, materials, and equipment in your particular to honestly test. 

field. You will bring back with you a vast store of infor- 

mation that will prove of incalculable use in your Write for samples or trial ounces 
business. No. 1380 Rose Concrete j @ $50.—per Ib.—$3.40 per oz. 
No. 200 Rose Artificial. , 15.—per Ib.— 1.05 per oz. 
No. 23 Jasmin Synthetic 12.—per Ib.— .80 per oz. 
No. 633 Jasmin Synthetic i 20.—per Ib.— 1.40 per oz. 


Tenth Exposition of No. 1023 Jocmin Synthetic 40.—per Ib.— 2.75 per oz. 
Chemical Industries No. 1634 Jasmin Con. Synth. 50.—per lb.— 3.40 per oz. 


at New York ERNST BISCHOFF co., inc. 


135 Hudson St., also 45-47 Beach St. 
Grand Central Palace New York, N.Y. 


Sept. 28 to Oct. 3 Telephone Walker 2880-2881 


Remember the date and place. Plan to be there. 
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VIC 


THE TUBE BEAUTIFUL 


Victor Metal Products 
Corp’n 

188 Diamond Street, 
Brooklyn, 

mes 


JF YOU WANT 


BUSINESS OPPORTUNITIES 


Wanted—Agency or to represent manufacturer of ad- 
vertised toilet preparations in New England. Address 
Box B. O. No. 000, care of this journal. 


HELP WANTED 


Wanted—Salesmen calling upon the extract trade to 
make connection with Pacific Coast House handling 
Tahiti Vanilla Beans. Address H. W. No. 000, care of 
this journal. 


SITUATIONS WANTED 


Essential oil salesman with wide knowledge of oils and 
synthetics is desirous of connecting with a good house. 
Address in confidence S. W. Box No. 000, care of this 
journal. 


The cost is only 50 cents per line per issue payable in advance. 
(The above advertisements are samples only.) 


—a good position 

—a superintendent, chem- 
ist, salesmanager or other 
experienced help 


—to start in business 
—to purchase a business 


—to buy, sell or exchange 
machinery, equipment or 
material 


—a fermula, etc. 


An American Per- 
fumer classified ad- 
vertisement will find 
exactly what you 
want. 


Perfumer Pub. Co. 


14 CLIFF STREET 
NEW YORK, N. Y. 
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comms: Aq the Hrench Touch to Your Package== 
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Marius Milou & Cie., Montelimar, France 
French De Luxe Paper Boxes 


jee cenecaenggaee cavant iu co resesausaasnssanea 
usseesnnonannoeneventen 


We take pleasure in announcing to the 
American trade that we have appointed as our 
exclusive United States and Canadian agents: 


eapensasueseneneenen tousunpea venenansssioass tous ce sevengenemensensns 
* yoeveanunenentenvennevennecneensens 


Deseemmanenaneeseneenennenecrneenees 


| 
_BERGERET- es Seeee ie eee 145 W. 45th St., New York, N. ¥ | 


mn a8 
cans cvensanea eustaneesenenrai aust eueenn siren crane tt uae fuuasennveaeaeonts aueoneacaaen acon 


Cut Down Propuction Costs 
Without Altering Your Products! 


Many manufacturers of toilet: preparations, per- I have had over fifteen years experience in 
fumery, pharmaceutical products, etc., are building 
up a profitable business without revising their fac- ’ 
tory and laboratory methods from time to time. and can give disinterested advice on all problems 


laboratory production and factory management, 


New processes are being developed constantly ; of factory planning and production, manufacturing 


new short cuts are found, and new formulas must problems, formulas, operating processes, etc. 
be added to meet the changes in public tastes for 


new products. Write me confidentially. 


IRVIN S. ZELUFF, PH.G. 


Consulting Manufacturing and Perfume Chemist 


(Chemist and Production Manager for 
Parfumerie Rigaud for over 15 years.) 


30 PARK PLACE Telephone: Whitehall 8739 NEW YORK, N. Y. 





a 





\MERICAN PERFUMER & ESSENTIAL OIL REVIEW Aveust, 1925 





Private Brand Toilet Soap 


E are prepared by experience and equipment to 
manufacture for you highest quality toilet soaps 
under your own brand. 


With the cumulative experience of over 75 years 
in soap making to draw upon and the most modern 
methods available our customers are assured unusual 
service. 


Let us cooperate with you in building up your toilet 
soap business. 


Pennsylvania Soap Co. 
LANCASTER, PA. 








FOR TOILET POWDERS 


Stearate of Magnesia 


Light. Great Adhesiveness. Pure White. Immeasurable Fineness. 
Heavy if desired. Dusts out under the puff like the finest pollen. 


Stearate of Zinc 


Odorless. Impalpable. Pure White. Water-Resisting. Great 
Adhesiveness. Light or Heavy as desired. 


We are manufacturing the foregoing on a large scale. Deliveries 
in any quantity from one barrel to a carload. Prompt shipments. 


WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 
55 Thirty-Third Street BROOKLYN, N. Y. 


Office and Laboratories Stocks Carried: Telephone: 


Bush Terminal Buildi 
, "Ne. 9 ee Chicago St. Louis San Francisco Sunset 1337-4797 
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Our Tubes are 
Guaranteed 
Not to Peel 





Pure Tin 
or Lead 


Plain or 


PROVIDENCE RHODE ISLAND 7 , . Pita 
Theome/*-Labeleautitul As 
Keal Art—Rerfect Workmanship v 


— ON EMBOSSED ~ 


STEEL DIE CUT \ FOLDING BOXES 
BEST PRICES ON PURE GOLD 


NEW YORK OFFICES 
36 WEST 34TH STREET 
R.E.CHUMASERO-mGR-TEC PENNSYLVANIA 1538-1539 
ST.LOUIS OF FICE 
2042 RAILWAY EXCHANGE BUILDING 
K. AGER —— TEL. OLIVE2434 


WITH ROSE CABEL & BUX CV 
1O8LA SALLE ST~ TEt.- DEARBORN 9637 


Wheeling Stamping Company 


Factory Eastern Representative 
WHEELING, W. VA. GEO. K. DILLER 
B. E. STOVER, Sales Mgr., 90 West Broadway, New York 


ee 
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“Paris New York 


Norda 


ESSENTIAL OIL AND CHEMICAL Co. 


Incorporated 


IMPORTERS AND MANUFACTURERS 


: ‘Works: 
43 Easm~ Nineteenth Stree~ tinnon, 14:% 
New York 


Cable» Address: Norda New York 
Codes: A.B.C. Sth Edition 


March 25th, 1925. 


American Perfumer & Essential Oil Review, 

14 Cliff Street, 

New York, N. Y. 

Gentlemen: 

In checking over returns on advertisements, we find that 
one of our ads appearing recently in the American Perfumer 
& Essential Oil Review brought 176 inquiries for samples. 
So far these samples have resulted in 14 actual orders. 
Practically 80% of the inquiries were sent by people not on 
our customer list. 

We are very pleasantly surprised at this showing, which we 
consider quite extraordinary. 


Yours very truly, 


NORDA ESSENTIAL OIL & CHEWICAL CO. 


Kp AK 


~‘Raw Materials for “Perfumes, Soaps and Glavoring Extracts > 


(See ad of Norda Essential Oil & Chemical Co. on page 42) 





Avcust, 1925 AMERICAN PERFUMER & ESSENTIAL O1L REVIEW 


BOXES By ADLER 


HAVE A WORLD-WIDE REPUTATION 


New Creations for Perfume - Powder 
Toilet Preparations Soap and Candy Boxes 


Best to be had for Price, Quality and Service. | Correspondence Invited and Prices Cheerfully Submitted. 


American Agents 


GEORG ADLER Buchhoz KRAMER & LANGE, Inc. 


Germany 30°32 W. 24th St., New York City 











NAARDEN CHEMICAL WORKS 


NAARDEN, HOLLAND 
Synthetic Aromatic Chemicals 


Essential Oil Derivatives 


ISO EUGENOL 


Aubepine Geraniol 

(Made from Anethol) (Extra Fine) 

Benzyl Acetate Heliotropine 

Benzyl Benzoate Citral 

Bromstyrol Linalool Bois de Rose 

Rhodinol Artif. Jasmin 
Sole Representative in the United States 


P. R. DREYER 


15 Platt Street, New York, N. Y. 


C. A. SENGER 


Western Representatives: 5. wy tins St., Chicago, IIL 








| 
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_ Machines In One 


The “American” Universal Electric Weigher 
Model:G-1 for all Talcum and Face Powders 


or any Powdered Materials serves as: 


An automatic Gross Weight Scale with auger feed. 


A volumetric Filler (easily adaptable for this purpose). 


An automatic Packer (pressure 
can be used where Containers are 
too small to hold the required 
weight—without Packing). 


Automatic Capping Device— 
Automatically forces on the 
caps as cans come from the 
machine (as shown in illustra- 
tion). 


This is the ONLY EQUIPMENT that automatically and accurately 
WEIGHS, FILLS, PACKS AND CAPS any style or kind of container 
at a speed of from 15 to 30 containers per minute, by simply using special 
augers and filling tubes. 


Users of this machine include such 
well known manufacturers as 


Armour & Co. Cheramy 
National Dental Co. Marinello Co. 
E. R. Squibb & Sons Davison Chemical Co., etc. 


Write for Full Information about our other labor and time saving machines 


American Machinery Co., Inc. 


Main Office and Factory: 330-348 N. 12th St. 
dann thee Philadelphia, Pa. Shain nbiapanine 


B. F. Adams, 30 Church St. 

















The Modern 


CAPPING~ 


HE leading perfumers, lo 


to whom costisa second- , REG u S. PAT OFF. 


. : ‘“-"ARTS A Si 
ary consideration, have QD | 
found that CAPES-VISCOSE AGE 


are sO neat and attractive in 

appearance; so simple to use 

and are so effective as a seal, 

that they are rapidly replac- 

ing the older and more ex- 

pensive cappings. 

CAPES -VISCOSE 


are hoods of cel- 


The seal formed by CAPES- 
VISCOSE is so effective that lilooeannlied 
it stops evaporation — with moist over the 
CAPES-VISCOSE your most neckand stopper 
’ ‘ - le. 
delicate perfumes and toilet wlll tits 
Ht low be rae They shrink as 

waters WI e Kept as Tres they dry to seal 
and inviting as the day they the closure and 
are packed. secure the stop- 

per. 
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CAPES-VISCOSE, INC. 


Sales Office: 
130 Madison Avenue, New York 


Western ‘Distributors: 1. F. SCHNIER CO., 285-287 Vallejo Street, San Francisco, Cal. 
Canadian “Distributors: FREYSENG CORK CO., Ltd., Montreal and Toronto, Canada 





Main Office and Factory: Delawanna, N. J. 





HOODS THAT 


-¢ 


What Capes- Viscose Are-and 
How they are Used 


Capes -Viscose are hoods of cellulose 
which are shipped moist in sealed tin 
containers ready to put on. 


They are slipped wet over the top of 
the corked bottle easily and quickly. 
They dry quickly and shrink smoothly 
forming a tight, tough, sanitary seal that 
absolutely prevents loss of contents by 
leakage or evaporation. 


Send Us Some of Your 


“Bottles for 
Sample Capping 


do SEAL the CLOSURE 


Some Prominent Users 
of Capes-Viscose 


VIVI, Inc. 

CHERAMY, Inc. 

NONSPI COMPANY 

NORTHAM WARREN CORPORATION 
(Cutex Manicure Specialties 

Mme. HELENA RUBINSTEIN 

S. S. WHITE DENTAL MFG. CO. 

AMERICAN DRUGGISTS SYNDICATE 

E. R. SQUIBB & SONS 

UNITED DRUG CO. 

ELIZABETH ARDEN 

CALIFORNIA PERFUME CO. 

MARINELLO CoO. 

MELBA MFG. CO. 

SCHIEFFELIN & CO. 

THE R. L. WATKINS CO. 

THE J. R. WATKINS CO. 


CAPES-VISCOSE, INC. 


Sales Office : 


130 Madison Avenue, New York 


‘Western “Distributors: I. F. SCHNIER CO., 285-287 Vallejo Street, San Francisco, Cal. 
Canadian “Distributors: FREYSENG CORK CO., Ltd., Montreal and Toronto, Canada 


Main Office and Factory: Delawanna, N. J. 
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JASMINE FLEURS 


Lb. $60.00 


Trial Oz. $4.00 


A new Jasmine of the Absolute Jasmine Type, and lasting quality, holding this char- 


acter to the last. 


Most suitable substitute for the natural oil. 


JASMINE LA FRANCE 


Lb. $28.00 


Trial Oz. $1.75 


Low priced white Jasmine when dry produces the delicate and fragrant odor of the 


Jasmine Flower. 
powders. 


Specially recommended for floral bouquets, taleums, creams and face 


The above Jasmines are guaranteed not to discolor and are entirely free from Indol. 


May we send you our complete list of Compounded Flower Oils and Perfume Bases 
designed for every possible purpose? 


UNITED LABORATORIES 


PERFUME BASES 


Natural and Synthetic Materials for Perfumers and Toilet Goods Manufactur- 
ers. As Consulting Chemists, our many years of actual manufacturing 


experience are at your service. 


15 South William Street 





IEMA Cc 


1855 


Beehive Brand Bleached Beeswax 


For seventy years we have been re- 
fining and bleaching Beeswax at Syra- 
cuse, N. Y., and we are safe in saying 
that ours is the largest solar bleachery 
in the world. 


Direct representatives in all parts of 
the world buy for us the very highest 
grades of crude wax. After careful in- 
spection, the choicest lots are selected 


WILL & BAUMER 


for our Beehive Brand, and this is 
bleached by sun and air, every opera- 
tion under the care of men long in our 
employ and skilled in their work. 


Sun-bleaching is a slow process, but 
results warrant the extra time. The 
Beehive Brand is your guaranty of the 
very highest quality of Wax procur- 


able. 


CANDLE CO., Ine. 


SYRACUSE, N. Y. 


NEW YORK 
ST. LOUIS 


CHICAGO 


BOSTON 
MONTREAL 





New York, N. Y. 


(MOET 
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“fp vorAP8” FOLDINGCARTONS 
PLAY CONTAINERS, EASEL CONTAINERS 


are made to suit your product. A Container should be 
in harmony with and reflect the merits of its contents. 


We will improve (if it can be improved) Re- 
design or Reproduce your present Carton. 


Give necessary data or send Samples with Speci- 


fications for an ATTRACTIVE PROPOSITION, 


Ask about our distinctive Easel Containers. 


BRIGHTON STATION, CINCINNATIOHIO. ~~ SUCCESSFULMAKERS OF CARTONS SINCE 1898 


LAAT 


COLLAPSIBLE TUBES 


A COMPLETE LINE 


FOR EVERY PURPOSE 


We manufacture various styles and openings, including all regularly used tubes 
from one dram to 32 ounce capacity, as well as a full line of stip or nozzle point 
tubes, together with various pipes as recommended by the medical and 
dental professions. 

Our production includes tubes of Pure Tin, our “STANDARD” Tin 
Coated and Lead Alloy. 


oo 


TO LT 





MOT 


POO 


In fact, it is our plan to make for you what you want and not what we have. 


Give Us an Opportunity 


STANDARD SPECIALTY & TUBE Co. 


NEW BRIGHTON, PA., U. S. A. 
Manufacturers of Collapsible Tubes for 20 Years 
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Vidal Charvet’s 


ROSEZONE 


Markeied by us since 1893, Vidal-Charvet’s ROSEZONE still 
has no superior as a moderate priced rose base either for use by 
itself in creams, toilet requisites, etc. or as a foundation for build- 
ing up truly superlative rose odors or as a stretcher for reducing 
the cost of more expensive rose compositions. 


There is no mystery about ROSEZONE. Like most products 
of similar usefulness it is based upon Phenylethyl Alcohol, Citron- 
ellol, Rhodinol, Geraniol and the other known constituents of 
Otto of Rose. The secret of its superiority lies in the complete 
purity of its ingredients and the manner in which they are blended 
and repurified for us by our expert European organization. 


UNGERER & CoO. New York 


Copyright, 1925, Ungerer & Co. 


Telephone Cortlandt 2327 Cable Address “Cosmetic” 


Joseph L. Stummer, B.Sc., Ph.G. 


Consulting and Manufacturing Chemist 


Cosmetic Specialties 


201 Fulton Street 
NEW YORK 








‘* A Business Built on Recommendation’’ 
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Perfumers & Jewelers Box G. 


Me OmeOm Ay EO 


307-309-311 Sixth Avenue 
New York 








DEJONGE 
Quality Papers 


The business of this house was founded over seventy-six 
years ago to manufacture Surface-coated, Embossed and Art 
papers of the highest quality for perfume and toilet prepara- 
tion Box Coverings. We shall be glad to have our representa- 
tive call and help you select papers best suited to your require- 


ments. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 


CHICAGO PHILADELPHIA 
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-BUSLEE & WOLFE. 


HEADQUARTERS ON 


Essential Oils Aromatic Chemicals 
Vanilla Beans Gums—Arabic and Tragacanth 
Soluble Resins Pomades Orris Products 


French Flower Oils ana Virgin Olive Oil 


Superconcentrated Floral Water Essences Floral Ottos 
(For the instant production of triple floral (For use in Perfumery, Toilet Waters, Face 
waters by the addition of distiiled water Powders, Hair Tonics, Face Creams, Sachets, 
only, thus eliminating the heavy packing and Etc.) 
transportation charges )}— 


Write ror our monthly price list 


321-323 NORTH SHELDON STREET -- -- -- CHICAGO, ILLINOIS 


go 
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4 REPEAT ORDERS 


FOR OUR STOCK LABELS 
TELLTHE TALE! 


ENGRAVED LETTERING GIVES 
Gar.VM?) 301) Ons h nel 0) 


Ss 
oS 


THE JARDEN LITHO.CO. 
308-312 N. |OTH ST. PHILA.,PA. 
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VANILLA BEANS 


DIRECT IMPORTERS 
FROM THE ISLANDS 


P. & P. DERODE FRERES & DAMMANN, INC. 
71-73 MURRAY ST. “Ss NEW YORK 


"THE threaded flange gripping 
the cork, as in Style No. 400, 
—_ - © and the metal spun over corks, 
rh as in Style No. 1000, absolutely oT 
prevent leakage. The flange 
cannot come off. 


PAT. PE NDING 


All parts fit snugly, and yet it is 
the smoothest working sprinkler 
top on the market. 
Never-Leak construction. 
SanitoP quality. 
2... Stock or special designs 
eran submitted on request. 


W rite for Catalog A. 


SANITARY TUBE AND STOPPER CO., Inc. 
9 Franklin Street, New York, N. Y. 


acd 1000 
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J. HENRI MOUTET - GRASSE race 







OILS : 













* Geranium, 
Nataral Algerian 
Flower onl 
Essences Bourbon 
Lavender 
— Neroly 
Absolute Petals 
Spike 
~ Rosemary 
“a Thyme 
Resins (Red & White) 
Oak Moss 
Orris 






elc: 






Prices and Samples on request 














DEPENDABLE 
SERVICE AND QUALITY 









YOUR SATISFACTION 
IS OUR CONSTANT AIM 








ONLY THE BEST 
MATERIALS ARE 
USED IN OUR 
PRODUCTS 








FERDINAND BUEDINGEN COMPANY 


INCORPORATED 


NEW YORK OFFICE ROCHESTER—NEW YORK CHICAGO OFFICE 


152 West 42nd Street B U IL DER S OF FINE B O XE S 108 So. La Salle Street 
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Ciand Pack your toilet preparations in 
the most perfect containers of- 

(M44, —_ icant intenie- 

Se” In PEERLESS Tubes 

pale The Dependable Tubes that 


stand every marketing test. 


May we send samples and quotations 2 


PEERLESS TUBE Co. 
48 LOCUST AVE., BLOOMFIELD, N. J. 


UR aim is to help you in designing a 
metal vanity case that will create an 
instant desire for possession and that will 


° ! . ° 
give the user good service in every way. 


August Goertz & Co., Inc. 


Metal Specialties 
276 Morris Avenue Newark, N. J. 
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MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, N.Y. 
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INCORPORATED 
1922 


Shipkoff’s Pure Otto of Rose 


Main Offices: 
Shipkoff & Co., Ltd. 
Sofia, Bulgaria 
Branch Office: 
Kazanlik, Bulgaria 
Model factories: 


| .In all main centers 
of the Rose District. 


Highest Awards 
Including four Grand 
Prizes. 


Nature ordained that Otto of Rose should have 
certain Chemical and Physical Constants. Chemists 
design rose oils having the same Constants; but 
they are not real Otto of Rose. Shipkoff’s Otto of 
Rose is Nature’s Otto. It is the richest and most 
concentrated essential oil in existence and hence 
the most indispensable basic oil for the perfumer. 
It takes thirty roses to make one drop of genuine 
Otto of Rose, and sixty thousand roses to make 
one ounce of pure Otto of Rose—thus getting 
the perfume of seventy of the most fragrant 
damask roses for one cent only. Never create a 
perfume without using a fair fraction of the richest 
and foremost basic rose odor, which can be ob- 
tained only from Shipkoff’s absolutely pure Otto of 
Rose. The value of Otto of Rose lies mainly in its 
absolute purity. Always use Shipkoff’s Otto of 
Rose. None better. 


American Office 


Distributing de- 
pots: Paris, London, 
Hamburg and in all 
main perfumery cen- 
ters. 


Montreal Depot: 
41-43 Youville Place. 


London Depot: 

5 Giltspur St. 

Newgate St. 
mR C 1 


Original packages: 
4, 8, 16, 24, 32, 40, 48, 


56, 64, 72 and 80 ozs. 
each. 





SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 


For Toilet Powders 


PLYMOUTH STEARATES 
of 


ZINC—MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 


For Toilet Creams 
PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 
Exports—M. W. PARSONS—Imports 


and 


New York 


Plymouth Organic Laboratories 
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JONQUIL P. F. W. 


Cover yourselves by adding an artificial product now already, 
thereby extending the duration of your natural supply and 
avoiding calamities in future as experienced in Jasmin. 


LILAC P. F. W. 


Something for high grade perfume requirements at $50.00 Ib. 
Let us send you a trial ounce at $3.00 postpaid and make an 
interesting and valuable acquaintance. 


POLAK’S FRUTAL WORKS, INC. 


180 LAFAYETTE STREET NEW YORK CITY 


“ Body Talc or Dusting P owder Containers . 
ea 


“Monarch Quality” paper boxes 


have that softness of touch and 


appealing daintiness that acces~ 
sory packages of this type 


should ha ve. 


Co 


MONARCH NUSBAUM PAPER BOX CO., INC. 
C fine Faper Doxes 


BUFFALO, NY 


oor oI IOS No Ie VO Loco Ha LE 















Co. Ltd. 
Tokio, Japan 


Quinine and its Salts 


U. S. B. 


For Medicinal 
and Denaturing 


Purposes 


PYRIDIN 


For Denaturing Purposes 







“PURITAN BRAND” 


ESSENTIAL OILS 


& 
SYNTHETICS 


BUBECK & DOLDER 


Bale, Switzerland 







FINE CHEMICALS 
and 


PHARMACEUTICALS 


VIETOR & HOSKEN 
160 Pearl St., New York 


Telephone: Hanover 3224-5 









Sole Distributors 
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Hoshi Pharmaceutica AUGUST. GIESE 






















& SON 
162 William Street 
New York 












es 


FRENCH 
FILTER 
PAPER 


ALL 
GRADES 




















Get Our Prices 






ea 





In Stock in 
New York for 
Spot Shipment 
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The Lorscheider-Schang Company 


Inco rpo rated 


New York City and Rochester, 
New York 


000001) seeompepomnenneoneranemnn roman, 


Samples Attractively — 
Convincingly Displayed 


Bring More and Bigger Orders 


ETT 
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Here you get the combined efforts 
of skilled specialists of 25 years’ 
experience in perfecting the Sample 
Case. 
KNICKERBOCKER CASE COMPANY 
224 N. Clinton St. Chicago 


Worlds Leading Sample Case Manufacturers 


Manufacturers of finest 
hand made boxes 
only. 


| CATALOGS <= 
’ LABELS 


cAn Art Department — 


Maintained for your convenience under supervisjon of artists 
with years experience in this field. Avail yourself of this service 


t A Plant - 


With new modern equipment for Printing, Lithographing and 
Engraving labels, displays, cut - outs, booklets and stationery 


oA Service ~ 


Unsurpassed for prompt delivery and workmanship 


A Sales Personnel — 


Ready and capable of assisting in planning your advertising 


” FERDINAND — & Brose INC, 
Puon ONES TpoRe’R. F Kin ey PABSOCATES. 


BARCLAY-I0114 


Barcay.43i9 £22 GREENWICH ST. 


NEW YORK CITY. 
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Pure Bulgarian Otto of Rose 


Guaranteed Finest Selected Quality 
of Unsur passable Purity 


You are cordially invited to communicate with us for sample and price 


STOYANOFF, GERLI & CO. 


235 West 14th Street, New York 
and 4 Mourgach Street 


SOFIA, BULGARIA 


Imperial Metal Mfg. Corpn. 
81-85 Sunswick Street 
Long Island City, N. Y. 


ORIGINATORS 


OF 


LEAK PROOF 


SPRINKLERS 


WESTERN REPRESENTATIVE Patented 
I. D. Fapen July 7, 1914 
186 N. La Satie St., Cuicaco, Itt. 
Puone DEARBORN 2736 
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produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 
Special prices on contract. 
Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 


L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 


AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for nearly 40 years. Selection of the highest types in raw 
materials combined with formulas of long proven merit and skillful specialists enable us to supply 
products of a very superior quality. We invite your inquiries on any of the following in which you may be 
interested. 


SHAMPOO LIQUID, PASTE and BASE—LIQUID SOAP—SHAVING and 
TOILET SOAPS—SHAVING CREAM—FACE CREAMS 


Also a large line of especially high grade preparations for Beauty Parlors. 


All of these products can be furnished in bulk or packed in containers ready for your private brand labels. 


AMOLE SOAP CO. - - Tippecanoe City, Ohio 


(14 miles north of Dayton, Ohio.) 


HARRAL SOAP COMPANY, Inc. 


HAWTREE CREEK ROAD, OZONE PARK, NEW YORK CITY 


SHAMPOO BASE 
LIQUID TOILET SOAP 
SHAMPOO PASTE 
POWDERED SOAPS — 


MAKERS OF AP 
NEARLY HALF A CENTURY 


LIQUID SHAMPOO 
SURGICAL GREEN SOAP 
TOILET SOAP BASE in BARS and 


FLAKES 
FLOATING BATH SOAP 


“\ GLASS VIALS “%& 
A ic Machine Made, Are Unif 
in Capacity, Cockage, Height and Width 
Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO, ILL. NEWeYORK, N.Y. 
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ESTABLISHED 1881 | 


OTTO OF ROSE 
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BAGAROFF FRERES 


Distilleries : THE BEST KNOWN BRAND Distributing Depots: 
In the Paris, London, 


Chief SOFIA, BULGARIA Leipzig, 


Rose District Moscow 


LYALL ULLAL LANA ALG 


NEW YORK OFFICE ORIGINAL PACKAGES 


160 PEARL STREET we ce 


Western Representative: 


NEUMANN-BUSLEE & WOLFE, Inc., 321-323 N. Sheldon St., CHICAGO, ILL. 
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Fancy Papers for Perfumery Boxes 


We handle what is now recognized as the 
most complete and high-grade line of fancy 
papers being offered in the market today. 

Send for our sample book “Nouveautes 1925.” 
It contains many new designs suitable for per- 
fumery boxes. 


Whiting-Patterson Company 


Incorporated 


265 Canal Street, New York 
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SPECIAL ATTENTION 


Given to 


COLLECTIONS 


OF PERFUMERY, ESSENTIAL OIL, 
CHEMICAL AND ALLIED LINES , 
















WE ARE PERSONALLY ACQUAINTED IN 
THESE TRADES 


LET OUR EXPERIENCE HELP YOU 





Put a Salesman on Your Package 


Universal satisfaction experienced 


FUNNNCHSEEHSEI ETAL TT 
WOE 


by users of Horn seals is the result, 












References: 


Hydrox Company, 2400 Lake Park Ave., Chicago, III. 
Innis, Speiden & Co., 120 W. Kinzie St., Chicago, IIl. 
Allen B. Wrisley Co., 923 So. Wells St., Chicago, Ill. 
Clarence Morgan & Co., 355 W. Ontario St., Chicago, Ill, 
C. A. Seguin & Co., 500 No. Dearborn St., Chicago, III. 
D’Arly, Inc., 3323 8S. Michigan Ave., Chicago, Ill. 
Comet Engraving Co., 501 So. Dearborn St., Chicago, IIl. 
Foreman National Bank, 30 N. LaSalle St., Chicago, Ml. 





not the cause of their supremacy. 


Our customers tell us that they are 
well satisfied with labels and service 





without being apprehensive that we 
Bonded by THE. NATIONAL SURETY, New York 


Member CHICAGO ASSOCIATION OF COMMERCE 
COMMERCIAL LAW LEAGUE OF AMERICA RATES 


INTERNATIONAL TRADE EXCHANGE, Inc. 
Harry W. Hadley, President 
127 NO. DEARBORN a ILL 


will make them pay more for being 





pleased. 


Y®VWi“i zz, 


LEE 














‘JOHN HORN, Seals 


837-839 TENTH AVE., NEW YORK, N. Y. 


Kindly send me a sample booklet of your seals. 






Collections in all parts of the world 


NO COLLECTION—NO CHARGE 


ME nike eusenssabeeeeaesibasseans 





We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET LIQUID SHAMPOO 
SOAP and SHAMPOO wil enable you to in- SHAMPOO BASE SOAP 


crease <stnllinngagppia SHAMPOO PASTE 


soap or shampoo that will be uniform in every 
respect. An exacting chemical analysis insures TOILET BASE SOAP 
the uniform composition of these soaps. SURGICAL GREEN SOAP 

















WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


COLORS 


TECHNICAL AND CERTIFIED 








BOTTLES, JARS, CORKS, 
Perfume Bottles, Massage and Cold 
Cream Jars of Every Description 
Private Mould Ware Our Specialty 


Laboratory Supplies—Filter Paper—Wool Filter 
Bags—Funnels, Graduates, etc. We carry a stock 
of a considerable variety of different styles of 
Rottles and Jars—Sprinkler Tops—Corks—Col- 
lapsible Tubes. No order too small—Prompt and 
careful attention given to orders regardless of 
size. Write for full information before you buy 
elsewhere. 


Acme Hospital & Druggists Glassware Co. 


317 Pearl Street, New York City Phone 
Near Beekman Street Beekman 7260-7261 
























Technical colors for Perfumes, Soaps, Waxes, and 
special uses. Ask for samples. Special Service to 
Essential Oil Houses. 

















Certified Colors for Flavoring Extract Manufacturers, 
Bakers and Confectioners’ Supplies. 


INTERSTATE COLOR CO., Inc. 


41 Park Row, Suite 814 New York City 


















REG. U.S. PAT. OFF. 


INEN 7s better than cotton; 
Havana cigars are better than 
domestic; and Rowell Paper Boxes 


are better than the average. 





E. N. Rowell Co., Inc. | 
Batavia, N. Y. | 


New York Sales Representatives: Bristot-Smirn, INc. 


41 Park Row, Room 805. Telephone: Cortlandt 1574-5 


a 








‘Paper Box Mrs. 
Bata via, N YL 


Printed by 


in 
Service Department 
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THEODOR LEONHARD WAX CO., Inc. 


Haledon, Paterson, N. J. 


ea STOCK 
~~ LABELS 
é 


BLEACH HOUSES TOI LET 


i B PREPARATIONS 
Specialties 


Pure White Sun Bleached Beeswax 


Pure Refined Yellow Beeswax 
Specify “T.L.” Brand Pure White Sun | On REQUEST 


Bleached Beeswax. Guaranteed un- 


der Food and Drug Act, June 30, 1906. ee 
Serial No. 4068. _ THE QUALITY LABEL COMPANY 


/ 150 NASSAU STREET 
Write for samples ~NEW YORK CITY 
Long Distance Tel. Sherwood 8183 


COLLAPSIBLE 
TUBES 


ANILLA | | = We are making 


tubes that are 
uniformly good 


BEANS 


We make one product— 
Collapsible Tubes, of 
one material—Pure Tin, in sizes 
from %x1%to1%x 5}4, in quality 
to satisfy the most discriminating 


THURSTON & BRAIDICH user. 


a PENNSYLVANIA 
COLLAPSIBLE TUBE CO. 
495 Hepburn St., Williamsport, Pa. 
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VANILLA BEANS 
All Varieties 
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J. N. LIMBERT & CO., Inc. 
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What can filtration 
do for your product? 


[LL filtering improve the 

appearance, or keeping 
qualities of your product? Only 
a test under actual factory con- 
ditions will answer this question 
definitely. We have the facilities 
for making such tests and will be 
glad to filter five or ten gallon 
samples of your product without 
cost or obligation. 
Send your filtering problem to 
Filter Press Headquarters. 


T. SHRIVER & since 
890 Hamilton St., Harrison, New Jer 

The filter cloth used is just as aoe oe 

ter pre fe are in a posi = alte 


position 
pecia oven as filte 
ice 


Ask quote on pee 
filter. ie th requireme 


SHRIVER PRESSES 


Avcust, 1925 


THE | 
TWITCHELL PROCESS 


THE STANDARD METHOD OF 
DEGLYCERINIZING 
THROUGHOUT THE WORLD 


Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


The Twitchell Process Co. 


CINCINNATI, OHIO 


IF YOU NEED 
ANY KIND OF 
MACHINERY 


ASK US 


Perfumer Publishing Company 
14 Cliff St. New York 


Information Department 
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Drying Chip Soaps— 


the Proctor Automatic Cooler, 
Crusher & Dryer is used by leading 
manufacturers. Make this machine 
your choice for quality results, 
efficiency and low operating cost. 


PROCTOR & SCHWARTZ, Inc. 
PHILADELPHIA 


STOKES TUBE AND JAR FILLER 


Fills Accurately 
Easily Adjusted 
Easily Cleaned 


Handles All Pastes 
LIGHT and HEAVY 


flufiing 
air bubbles 
spattering 


We also supply 
Closing and Clipping 
Machinery 


Send for Circular 


Visit Our Exhibit 
at the 
Chemical Exposition 
i % Grand Central Palace 
ry Sept. 28 to Oct. 3 


ee ai) ) 
ee ree nas 
ba SADE LOA cas 


F. J. STOKES MACHINE CO. 


6112 Tabor Road Olney P. O. PHILADELPHIA 
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“VACCU” Bottle Filler 


Portable: Fills all size Bottles 


“No Liquid Touches Metal” 
(Type “B’’) 
Cleans itself automatically. Handles any 
liquid thick or thin, even acids, peroxide, 
iodine, etc. Lowest price. 


Write for Circular 


ALSOP ENGINEERING CO., 47 W. 63rd St., New York 





Hand Tube Filler, Folder, 
Crimper 


for Collapsible Tubes 


_ 
CRIMPER No. 1 


| Cae 


Sa 


TUBE FILLER No. 6-A 





Geo. G. Rodgers 


Manufacturer 
Springfield THE CLIP THAT DOES 


Ohio NOT CUT THE TUBE 
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Distinctive Quality COMPAL TS 


Lip Sticks Powder and Rouge _ Paste Rouge 


All Popular Shades 

All Styles Including Extra Low 

All Sizes from 1 to 4 inches 

All Standard end Fancy Shapes 

Service and Quality Assured 
We will assemble the compacts in your boxes 
under your private brand. Also Taleum and 
“ace Powder in bulk and your own containers 


filled. 


Write for samples and full information. 


SAVOUR, Inc. 508 Broome St. 
NEW YORK, N. Y. 


APER BOXES 


for PERFUMERS 
HAND and MACHINE MADE 


Distinctive Designs for 
Face Powders, Toilet 
Preparations and Perfumes. 


mm ROBERT NEUMANN ~. 
1401-1411 Plum St. Cincinnati, Ohio 


ae 
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S 


ark —€LIFTON BLDG. 
om 245 FRONT ST. 


A ARs on bs Saas 


q it zip 


You are, of course, interested in a good 


NARCISSUS 


We have it, and reasonably priced. 


Communicate with us for sample. 


Also 


SYNTHETIC 
NEROLI ROSE JASMIN | 


H. C. RYLAND 


MANUFACTURERS IMPORTERS EXPORTERS 
ESSENTIAL AROMATIC 
OILS 52 LAIGHT ST. CHEMICALS 


NEW YORK 


Chicago Office: 538 South Dearborn Street 





We Will Buy for Cash 


Soaps — Perfumes — Compacts 
Toilet Powders—Creams—Bottles, 
etc. 


Close Outs and Job Lots Only 


Mail samples and prices to 


FXCELLO TRADING Co. ‘7°, 33% * 














cA skillfully « ed |: ibel, s <illfully executed 


is a necessity CO * tO ilet article package 
é 1 ° ‘ ° . 
designed to reach the most discriminating 


purchaser. 


The o ee involved in the productior 

of such a lal rel must aeealie be of 
highest order—bronzing that will not ru 

die stamping that must be in register an 


° iC 1 acal : os SotarT 
not chip off, embossing 1n fregistel w= d i 
higher relief but 1Ot to crac k the StOC k anc¢ 


die cutting to 





. 1 

ive a clean anda even edge. 

Ts cen cin : Rachie ties ee 
[hese things Ca 11) be Ol tained tnrougen 


years of study and experience and must be 





executed by men proficient in their res spective 
arts. Results are the fruits of these efforts, 
the benefits of which it is our desire to impart 
to you. A communication or call will receive 
our earnest attention. 





RICHARD M. KRAUSE 
130 W. 42nd Street 
NEW YORK CITY 
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A Dependable 


Source of Supply 
for 


PETROLEUM 
PRODUCTS 


for over forty years 


Kuhne - Libby Company 


Manufacturers of: 


CERT PHANE 


ITT i 


Cs) 1 0 101 4 


for wrapping boxes, bottles, 
soaps and, in colors, for 
dainty inlays or other pro- 
tective service. 


A, 


TT 


|||)! | 10) 


HTL 


Whether requirements 
are considerable or 
simple the service is 
careful and _ prompt. 


i 


i 


ee 
WT 
A 


RED BRAND 


Registered Trade Mark 


Petrolatum, White Oils 


54 Front Street New York 
Philadelphia .. 145 N. Front Street 
Baltimore. . . . . . «. 228 N. Eutaw Street 
New Orleans. . . . . . 813 Louisiana Bldg. 
San Francisco . . . . .« 149 California Street 


titi ZN); ££) ) iii 
hL—_SSSs] =L_>EDHL_s—|SSS=_ 


Bristol-Smith, Inc.! 


FRANZ EULER & COQ. 
173 LAFAYETTE STREET 


NEW YORK 











1° 
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VANITY MIRRORS 


Donald M. Smith, President 
, ; MANUFACTURERS SALES AGENTS 
4 Any Shape Any Size for 
Sun Tube Corp.—Collapsible Tin Tubes (Plain and 
Grade A Glass Only D0 decorated). 
Prompt Deliveries 


J. M. Raffel Co.—Corrugated Fibre Shipping Cases. 


Bishop Calculating Recorder (Calculating Recorder 
for Factory Cost Keeping.) 


We will be pleased to submit samples and prices upon request. 


: NEW YORK MIRROR WORKS 


191-193 Chrystie St. Drydock 4230 New York, N. Y. 


41 Park Row, New York 


Room 805 Telephone Cortlandt 1575 


E. N. Rowell Co.—Fine Paper Boxes. 


Se Se 
SIDI TITIES ISIE SIO LIPID MEI SVD OES ES SIS DIPS EI OSES eS. >¢) 2% 
Let us quote on 
making your creams 
under your own labels 


All Milk Rolling Massage Cream 
Vegetale Lemon Rolling Massage Cream 
Cold Cream, Rose or Lemon 
Greaseless Cream 


2h 


z 
4| 
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IRRORS 


For Vanity Cases and 
Novelties 


All Sizes and All Shapes 
Samples and Prices on Request 


EMPIRE MIRROR WORKS 


318 Stone Ave., Brooklyn, N. Y. 
Dickens 0658 
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Send for samples and prices. 


AMERICAN PERFUMERY CO. 
188 Grand St. 
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PRIVATE BRAND TOILET PREPARATIONS| 


Large scale production and low.operating costs enable us to offer 
MOST ATTRACTIVE PRICES 
for cosmetics and drug specialties under your own name and brand. 
All orders will receive the personal attention of Mr. PHILIP SLAPIN 
As mt Cree Mee eer te tey 


NEW YORK LABORATORIES 


Office—152 W. 42d St., Suite 714 Factory—71 Goerck St., New York, N. Y, 
Telephone: Wisconsin 4630 


IF YOU NEED ANY 
BOORS KIND OF 
When you want any book on per- MACHINERY 


fumes. soaps, etc. write us. ASK US 


Perfumer Publishing Company 
Perfumer Pub. C0. new yorK 14 Cliff Street New York 


Information Department 


We Handle These Books 


Chemistry of Essential Oils and Arti- Practical Flavoring Extracts (Kessler) $3.00 


ficial Perfumes (Parry) Vol. I $12.00 


Condensed Chemical Dictionary 
Cosmetics (Koller) 
Die Moderne Parfumerie (Mann) In 


Flavouring Materials, Natural and 
Synthetic (Clarke) 

Handbuch der Kosmetischen Chemie, 
(Truttwin) In German 

Hydrogenation of Oils (Ellis) 

Industrial Chemistry (Rogers) 

Manual of the Essence Industry (Wal- 
ter 

seni of Toilet Soap-making (Deite) 

Modern Soaps, Candles and Glycerine 
(Lamborne) 

National Formulary 

Perfumery (E. J. Parry) 

*Perfumes and Cosmetics (Poucher). 


Preparation of Perfumes and Cos- 
metics (Durvelle) 

Record of Alcohol (H. W. Eddy) 
Cardboard covers, 100 pages 
Cloth Covers, 150 ruled pages 

Scientific American Cyclopedia of 
Formulas 

Soap (Simmons) 

Soap Making Manual (Thomssen)... 

**Soapmaker’s Handbook (Brannt).. 

Standard Formulary (Hiss & Ebert).. 

Twentieth Century Book of Recipes, 
Formulas and Processes 

U. S. Dispensatory 

U. S. Pharmacopoeia 

Volatile Oils (Gildermeister and 
Hoffman) Vols. I, II and III (each) 10.00 


* New edition in print. 
** Out of stock; being reprinted. 


Perfumer Publishing Co., 14 Cliff St., New York 
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40 Tohn Stren 
New york 


DM grades of 
VANILLA. BEANS 


GUMS 
Arabic Fragacanth 
Crude Powdered 


POWDERED KARAYA GUM 





ABONITA COMPANY, Inc. 
134 South Clinton St. CHICAGO 
| COMPACT SPECIALISTS 
| 
| 
| 


HAND MADE FRENCH-PROCESS 
| ROUGE and FACE PO\ POWDER COMPACTS 


NEW COMBINATION 


LOOSE POWDER CONTAINER 
WITH ROUGE 


LIP STICKS COSMETIQUE 
EYEBROW PENCILS 


PRIVATE BRANDS EXCLUSIVELY 


Quality Products—Prompt Service—Immediate Deliveries 





PERFUMER & ESSENTIAL OIL 


REVIEW 


that appeal— @, Gauci. 
and sell or 


XQUISITELY created seals of rich and 
delicate appearance appeal to the fem- 
inine eye. 

Dennison makes such seals— distinctively de- 
signed to symbolize the high quality of the prod- 
uct, to allure the eye, and to invite purchase, 

You know how strongly appearance influences 
sales. Dennison can suggest a sales-building seal 
for you. An assortment of samples awaits your 
coupon. Clip it now. 


DENNISON MBG. CO., Dept.41H,Framingham, Mass. 
Please send me samples of Dennison distinctively designed 
seals. I am interested in 
state quantity here 
Name 


Address 


JULIUS SCHMID 


Compacts 
Lipsticks 
Eye Brow Pencils 


MADE UP UNDER 
YOUR OWN BRAND 


423-439WEST 55 STREET 
NEW YORK 





AMERICAN PERFUMER & ESSENTIAL OrL REVIEW Avcust, 1925 


| CLASSIFIED 
Are Your (¢-9 ADVERTISEMENTS 


Samples ¢* \ 


« sertion, Please send check with copy. Address all communications to 


Tried / Wm PERFUMER PUB. CO., 14 Cliff St., New York. 


BUSINESS OPPORTUNITIES 


or 
Spilled? 
pt le * Am open to buy manufacturing toilet goods or proprietary 


business. State when established, location, terms and full 
particulars. Address B. O. No, 1381, care of this journal. 


Use Sampling Powder Puffs ——— peeneennemranncicen a 


For sale—A complete barber and beauty parlor supply 
house, or the manufacturing part of same. We manufac- 
or that new shade of rouge ture tonics, creams, lotions, toilet waters, powders, perfumes, 
beauty clay, hair dressing, etc. Best location in the Middle 

Send a filled puff to your inquiries — West. Address B. O. No. 1383 care of this journal. 


7 The rate for advertisements in this section is 50c. per line per ip. 


to introduce that new odor of powder 


or enclose cne in other packages—such eee ae ae — 





as toilet water and creams. We manufacture creams, tonics, lotions, specialties; your 
label or ours, Also special formula work. Samples and 
Give your prospects something new— prices on request. Ohio Laboratories Co., 236 East 5th St. 


Cincinnati, Ohio. 
something they can really use — and 7 


watch your sales grow. 





Practical man, aged 35 years, would like to get in touch 
Samples and information cheerfully given. with manufacturer who would like to install private printing 
plant, make own containers and advertising display on large 
or small scale. The advertiser is positively practical—doing 
Refillable Puff & Novelty Co. his own designing, type setting and printing on small or 
large presses—understanding the mixing of creams and 
538 Congress Ave. New Haven, Conn. powders. Address B. O. No. 1397 care of this journal. 





(Continued on page 144) 
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The BES T 


Terpineo 
That's “Oil”’ 


- Telegraph Orders he, 
\ Given Prompt Attention 


Southern Aromatics 
Company 








Roddie Minor, Phar. D., Pres. Fanchon Hart, Microanalyst 


American Institute of Cosmetics 


and Perfumery, Inc. 
9 W. 14th St. New York City 


Telephone: Watkins 9046 


Expert advice on original and distinctive 


formulas for Perfumes, Toilet Articles, 
De-Odorants (Rochane Series). 


Also specialists in chemical and micro- 
scopical analyses of Foods, Spices, Drugs 
and Commercial Compounds. 
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| _If in Need of — 


Emery Boards all sizes from 2 to 7 
inches, 

Radium and Carborundum 
Corn Files, 

Pumice Stone, 

Nail Polish Sticks 


Write Us 


We are prepared to offer the foregoing at 
most attractive prices. Write for samples 
and full information. 


Brunswick ::: G2orgia 


HNNUUQQQOUVOOUUOOOOUUSOOUCVOUGUOO00400000000000000000000 0000000 


7 Payne Manufacturing Co., 
SHUMMMNNNIINNUINUUUUUOULLNLLLUOLULUUNULUULLUUUUUURUO FUEL __? 200 Lawrence Ave. Brooklyn, N. Y. 
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| 


No. 1270 
$6.00 
per 1000 


No. 1246 
$3.50 
per 1000 


es ens ~©@- 
De” ILA BELS 


The attached are representative numbers from our line of Stock Perfume and Toilet Preparation Labels 
We will be pleased to send our complete Sample Line, consisting of approximately 1200 designs and 
styles, for $2.00. Tnis amount tobe credited onreceipt of your order Our samples are now 
conveniently placed in book form. Write for this elaborate and extensive line. 


THE HENDERSON LITHOGRAPHING CO. CINCINNATI, OHIO, U.S.A. 


> 
SR A YS 


VT Ge 


CS SE TR RN ET SEO TOTES Re eT. 





The Henderson Lithographing Company 


CHICAG NEW YORK 
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Soap Manufacturers for Nearly 75 Yeare . 





Sell Soaps That Bring You 
Repeat Sales 


Eavenson’s fine soaps are so carefully made of such 
high grade materials that they are unsurpassed as 
to quality. Let them build you a satisfactory repeat- 
sales business—market them under your own name 
and brand. 


Write us for quotations 


J. EAVENSON & SONS, Inc. 


General Offices: Camden, N. J. 









Factories: Camden, N. J. and Cambridge, Mass. 





COMPACT FORMING MACHINES 


Crimping and Closing Machines 
Bottle Capping Machinery 
Special Filling Equipment 

Presses, Dies, Double Seamers, Can Making and 

Sheet Metal Working Machinery 


ADRIANCE MACHINE WORKS, INC. 76 Richards St., Brooklyn, N. Y. 





Homeopathic Vials of Every Description 


Manufactured by the 


Rutru Gwass Company 
Conshohocken, Pa. 
QUALITY AND MOST ATTRACTIVE PRICES 
























WE specialize in the creation of distinctive, 

original seals which insure sales and bring 
repeat orders. Let us figure with you on your 
next order. 





Write for samples 


ATLAS LABEL CO., 119 Lafayette St., New York 
























Al 
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BUSINESS OPPORTUNITIES 


For Sale—Day Hunter sifter and mixers, Pony 
mixer, face powder wrapping machine; Colton closing-clip 
ping-tube filling machine ; International vacuum filter; Kiefer 
bottle filling machine, rinser and filter press; 3 and 4 roll 
granite and 4 and 5 roll steel mills; 15 stoneware crocks; 6 
filter presses 12” to 36”; Procter dryer; 3 World Labelers ; 
30 iron, copper and aluminum kettles and tanks; 2 American 
Foundry soap wrapping machines; complete line of soap 
equipment; complete plants bought and sold. Consolidated 
Products Company, Inc., 15 Park Row, New York City. 


packer, 


\ practical perfumer and production manager is origina 
tor and owner of the most unique “Man’s Toilet Goods 
Line.” Absolutely new and original packages, nothing now 
like them. Line comprises a man’s face powder, a lather 
cream, an after-shayng lotion, a hair dressing, a man’s 
talc, and one item for outdoor women—a cleansing oil 
and face powder base (on motor trips). Will consider 
proposition from any house proving ability and willingness 
to successfully merchandise this line, State amount will- 
ing to put into it if I can show proper merchandise. Ad- 
dress B. O. 1389, care of this journal. 

FOR SALE—Perfume novelty company doing $75,000 
business this year. For particulars write to B. O. No. 1396 
care of this journal 

We specialize in the manufacture of any item in the toilet 
preparation line. Can supply you in large or small quantities, 
in bulk or finished packages. Your label or ours. Samples 
and prices on request. Puritan Pharmaceutical Co., 6310-16 
Bartmer Ave., St. Louis, Mo. 


Wanted—Unmedicated dental cream in moderate bulk 
quantities for export trade, wintergreen flavor preferred. 
Address “Export,” G. P. O. Box 457, New York City. 


SITUATIONS WANTED 


Perfumer with 23 years’ laboratory experience desires 
proposition as perfumer and supervisor with finished prod- 
uct house making perfumery and toilet preparations, [Ex- 
pert blender of oils. Executive and accountant. Permanent. 
Will consider inside or outside proposition. References 
furnished. Correspondence treated in strict confidence. 
Address S. W. No. 1393, care of this journal. 


Chemist, employed, desires to connect with a good concern, 
where ability and quality of product is required. Have 
many years’ experience in manufacturing flavoring ex- 
tracts, essences, concentrates, emulsion flavors for the 
bottling, baking, confectionery and ice-cream trades, house- 
hold extracts and flavors. Address S. W. No. 1372, care 
of this journal. 


Will Buy For Cash 


any quantity perfumes, toilet goods, face 
and talcum powders, rubber goods, ivory, 
celluloid, novelties, hair brushes, specialties 
of all kinds. Anything that can be sold to 
department or drug trade. 


Jobs or Close-outs Only 
Romer Drug Co. 


359 Broadway New York, N. Y. 
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SITUATIONS WANTED 


Manufacturing chemist, perfume and toilet articles, wants 

position with small reliable house. Six years’ experience, 
\ddress S. W. No. 1380, care of this journal. 
Chemist, at present employed, seeks connection, 
creative ability can be used to best advantage. 
Fifteen years’ experience. Capable of directing plant if 
necessary. Might consider small financial investment or 
purchase of small business if in healthy condition. Address 
S. W. No. 1387, care of this journal. 


Perfumer 
where 


Former executive of large Essential Oil 
Company with long experience in buying, sell- 
ing, testing and compounding Natural and 
Synthetic Products desires position. Moderate 
salary provided position offers good chance for 
advancement. Address S. W. No. 1394, care 
of this journal. 


Foreigner, passed 20, wants situation as assistant to soap- 
boiler. Experienced in grained soap, ground soap, house- 
hold soap, and soft soap, as well as in toilet-soap and 
cosmetic articles. Very well acquainted with examinations 
of grease, oil, and soap. Already held positions as_ boiler 
and analyst. First class references and testimonials are 
at disposal. Detailed offers to No. Asl. 15575, Ala., Haas- 
enstein & Volger, Berlin, W 35, Germany. 


HELP WANTED 


Wanted—Chemist, prefer college graduate. Able to pro- 
duce high grade creams and face powders. State experi- 
ence and salary wanted. Communication confidential. Ad- 
dress H. W. No, 1390, care of this journal. 


Wanted—Reputable salesmen calling on cosmetic trade. 
Please state experience and previous connections. Also 
salary and commission basis. Address H. W. No. 1392, 
care of this journal. 


_ TOILET SOAP MAN WANTED by prominent manu- 
facturer in N. Y. City—young to middle age—up to the 
minute in perfuming, coloring, medicating, milling and pack- 
aging toilet soap and making cold made soaps—familiar with 
automatic pressing and wrapping machinery. Answer stating 
age, education, experience, etc. Address, H. W. No. 1391, 
care of this journal. 


Salesman experienced in essential oil line, for Eastern 
and South Western territory can confidentially apply, with 
full information, to H. Wessels, Polak’s Frutal Works, Inc., 
180 Lafayette Street, New York City. 


Wanted—Reliable commission men calling on drug trade 
to handle loose powder case on commission. Flagg Mfg. 


Co., No. Attleboro, Mass. 


Se 
- 


WANTED 


High Class Salesman 


Unusually responsible position now open for 
Greater New York for high-powered, money- 
making Salesman acquainted with Synthetics, 
Compositions and Flavors. Must have following 
with Perfumery, Barber’s Supplies and prefer- 
ably, Flavoring Trade. To such u man will pay 
good salary and commission. Write in confi- 
dence, giving full details. Address H. W., 1395, 


care of this Journal. 





SL 
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~ “HOPKINS’” BRAND POWDERED WHITE NEUTRAL SOAP 


FOR MANUFACTURERS OF FINE TOILET ARTICLES 


IT IS NON-IRRITANT IT MAKES A PROFUSE LATHER 
IT IS NON-RANCID AND—IT IS SNOW-WHITE—PRO- 
IT’S OF NON-HARDENING CONSISTENCY DUCING AN ELEGANT FIN- 
IT HAS SUPERIOR DETERSIVE QUALITIES ISHED PRODUCT. 


Sold to Wholesalers and manufacturers, only. 


Write for Samples, Prices and Booklet giving full information 


J. L. HOPKINS & CO. Importers and Exporters New York 


COLLAPSIBLE eras CONTAINERS 


TORONTO TUT 


PURE TIN OR LEAD PLAIN AND DECORATED * “s 
ALUMINUM SCREW CAPS, SHAVING STICK BOXES eye. 
FOR YOUR CANADIAN TRADE 


THE QUALITY WHITE MINERAL OIL 


For toilet preparations and cosmetics 


Wy ro 


U.S.PAT.OFF. 


Absolutely Colorless, Tasteless and Odorless 


lf you are experiencing any difficulties with your formulae, 
allow us to assist you, Our representative will call on request. 
Address only 
CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
7 HANOVER SQUARE, NEW YORK 


eS — — —  — — ———————————————E—Ee 
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SHAM PO OS - POWDER PUFFS 


Cocoanut Oil 40% of VELOUR 
LIOUID and 45% . : 
| of LAMB’S WOOL 


Soap 
Natural, Opal 
Olive 


Orange and Tar | COMPACT PUFFS 


Cocoanut Oil 65% 


BASE Natural, Opal 


Olive. Tar 











p al | A’Cadia Powder Puff Co. 
OWDER USP. Castile Sek tis Seth ines 


Write for Samples and Prices NEW YORK CITY 


Kranich & Specification 
Middle Western Representative 
Soap Company CHAS. A. RINDELL. ion. 


54 Richards Street, 64 W. Randolph St., Chicago, II. 
Brooklyn, N. Y. 








SEITZ ASBESTOS FILTERS 
GUARANTEE 
or Sparklingly Clear Filtrates 


Perfumes, Toilet Waters, Hair Tonics, Pharmaceuticals, Extracts, Etc. 


PHILIPP WIRTH = ?2= 25th st’ = =NEW YORK, N. Y. 


Phone: Stuy. 1180 


Ye ago 
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RUB-NO-MORE CO. FORT WAYNE, IND. 
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Dresser 


Puffs 
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_ Puffs 


NSTANT popularity has_ been 
accorded the large fluffy, pat- 
ented, double-faced natural lambs 
wool puffs with wool on the pelt. 
These puffs really hold the powder. 
They are offered in flesh, peach or 
white, are sterilized and washable, 
and may be had in any size. 

Any shade to match your color 
scheme in bright lustre satin-backs 
may be had in highest quality Van- 
ity puffs at most attractive prices. 


Write for samples and prices 


HENNING & MAYER, INC. 
18 Webster St. North Tonawanda, N. Y. 


| 
| 
| 





SUPERFINE 
SHAMPOO 
BASE 


We have the finest cocoanut oil 
Base for making shampoo. Com- 
plete formula for the asking. 


SUPERFINE 
HAIR CREAM 


A wonderful hair dressing. 
Not an oil. Can be remelted. 
Write for sample. 


We also have a full line of 
White Mineral Jellies, Petrola- 
tums, White Oils, etc. 


Pennsylvania Oil Company 
412-420 N. Western Ave. Chicago, Illinois 
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All that is left of a wonderful castle in A Fm, The strength of Mid-West 

Spain, built during the Middle Ages— f : corrugated shipping boxes 

a strong, supporting ARCH. NS is the strength of the per- 
’ fect arch. 


You Can DEPEND Upon Mid-West Boxes 


You can depend upon Mid-West Boxes. 
Three You can depend upon their design. 
Distinctive You can depend upon the quality of materials in them. 
Mid - West You can depend upon their construction. 


Features You can depend upon the engineering behind them. 


Waterproof Con-| You can depend upon their performance. 
tainer: Is everything 


its name implies. You can depend upon their high corrugations to absorb the shocks. 
Triple Tape Corners: | YOu can depend upon them to guard the safety of your goods, 
Stop tapes from split- when they are beyond your protection. 
ting and peeling. ™ - 9S 

You can depend upon Mid-West Boxes! 


Offset Score: Insures 
tight closing contact 


of end flaps. Write for our free illustrated “Perfect Package’’ data 


book. Tells you all about dependable Mid-West Boxes 


MID-WEST BOX COMPAN 


GENERAL OFFICES FACTORIES 
18th FLOOR, DEPT. F ANDERSON, INDIANA 
CONWAY BLDG., CHICAGO KOKOMO, INDIANA 
CHICAGO 
CORRUGATED FIBRE % CLEVELAND, OHIO 


BOARD PRODUCTS FAIRMONT, W. VA. 
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What is raw material to you 
is highly finished product to us 






OU are proud of your product. It is as good as you 
know how to make it. But you are dependent upon 
the skill and integrity of someone else for the qual- 

ity of your raw material. 






We make the products listed upon this page. To you 
they may be raw materials. To us they are finished prod- 
ucts, turned out with highly technical skill and painstaking 
care. We are proud of them—as you are of your product. 


Obtaining raw materials from carefully tested sources 
only, processing them completely in our own refinery, each 
step in our manufacturing and refining processes is con- 
ducted by skilled operators under the careful scrutiny of 
exacting chemists. 















The care exercised results in uniform high quality, the 
U. S. P. Products far exceeding the requirements of both 
the United States and British Pharmacopoeias. 


L. Sonneborn Sons, Inc. 


114 FIFTH AVENUE NEW YORK CITY 
(White Oil and Petrolatum Division) 


e 
AMALIE 


% 


BRAND 


ee eer ee te thee 


PETROLATUMS U. S. P. 


P-1 WHITE OIL (a cosmetic oil) P-2 WHITE OIL 
MEDICINAL WHITE OILS U. S. P. SNOW WHITE MINERAL JELLIES ' 


Stocks of the above are carried in principal cities. 


~ 
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MAIALIS 


(Chuit-Naef) 


Due to the genius of Dr. Philip Chuit, the House of M. Naef & 
Company have always been leaders in the field of lily odors. Dr. 
Chuit’s origination of the famous Cyclosia set the pace which 
others have since followed and though the basic component is 
now well known and literally hundreds of imitations have ap- 
peared none has ever attained the standard set by Cyclosia. 


MAIALIS, one of the most recent. of its class, represents the 
apex of Dr. Chuit’s work on lily odors. Originated for one of 
the largest French perfumers, it has only recently become available 
for general use. 


. 


UNGERER & CO. M. NAEF & CO. 
New York Geneva 


Copyright 1925, Ungerer & Co. 


OTTO OF ROSE D’OR 


Always a predominant factor in Bulgarian rose affairs, Botu 
Pappazoglou & Company have this year doubled their distillation 
capacity, installing the most modern type of apparatus and have 
increased greatly the acreage of their plantations. 


Consequently, a larger amount of Otto of Rose d’Or will be 
available to perfumers, all of it distilled by Botu Pappazoglou & 
Company and the bulk of it produced from roses grown on their 
own plantations. 


The importance of these facts will be fully understood best 
by those who are familiar with the variable qualities of Otto dis- 
tilled by the peasants and its history after it leaves their hands. 
Otto of Rose d’Or comes direct to the buyer from Pappazoglou’s 
stills 7 sealed containers and both its purity and its quality are 
assured. 


UNGERER & CO. ° oe New York 
BOTU PAPPAZOGLOU &CO. Kazanlik 


Copyright, 1925, Ungerer & Co. 
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